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Lorrie Morgan Reinvents 
Herself On New BNA Album 
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THE MIDWEST HAS A NEW MUSIC HAVEN: INDIANA 



the new groove 



CUSSIC JAZZ WITH A HIP HOP ffllST. 




'Live From Bloomington': 
Teaming Up For A Cause 

■ BY BRADLEY BAMBARGER 

ISLOOMINGTON. Incl.— Food and 
music often sen'e each other well, and 



the two in tandem have become an es- 
l«'cially worthwhile tradition hei'e. 

Every year for the past 11, the 
Bloomington music community has 
come together to help feed the hungry 
with "Live From Bloomington." a se- 
ries of club nights and compilation 
CDs that employs local music to bene- 
fit the aira's Hoosier Hills Food Bank. 

iCoHlini'i'tl an /Hii/r 'Jin 

Tejano Business 
Gets Fine-Tuned 

■ BY RAMIRO BURR 

SAN A.NTON K), Te.xas— After years 
of explosive growth, Tejano inu.sio 
seems to have hit a plateau this year. 



Breaking Away: Mysteries Of Life, Vida, 
El Nino, Salaam Blossom In Bloomington 

■ BY BRADLEY BAMBARGER marked by a rejiiurkablu divorsily. 

,\Tnong dozens of acts of nearly 
BLOOMINGTON'. liul.— Home of every genre in Bloomington. several 
Indiana University, Bloomington show gi-eat artistic and commercial 



Way Coors Why Store 
Has All The Answers 

■ BY BRADLEY BAMBARGER 

INDIAXAPI IMS -Thi' Wliv Store is 
in man;. ■ - : ' ! h r.nn 




MYSTEBIES OF UFE 



THE WHYSrORE 




band. It's a .song-oi-iented, luck-rooted 
combo with sharp playei-s and a charis- 
iCnitthittai on iHitjt' SiO 



tL NINO 

sen es a-s an oasis of progressive cul- 
ture in an otherwise conservative 
iMidwestern locale. A fertile music 
.scene has been cultivated here, one 



promise. Aiding thejie artisUs h a co- 
terie of home-grown labels, program- 
mers, clubs, sccnesters. and studio 
(('t)nfinnf(l nil imqrfiS) 




On Tlie Horizon: MTV2, A 
Video-Intensive Cliannel 



LA MAFIA 



with label executives, radio program- 
mers, distributors, and concert pro- 



FOI.UOWS PAQE SO 



BY BRETT ATWOOD 



LOS ANGELES— MT\' Networks 
is readying MT\*2. a 
spinoff music video 
channel that some 
industry executives 
predict will emulate 
the clip-intensive, 
free-form spirit of early MT\'. 

MTV2 will consist almost entiivly 
of music video programming and 
«ill likely he commercial-free, ac- 
cording to multiple music-industry 
soui-ces. In addition, the channel 
may eventually contain cu.stom-pi'o- 
grammed playlists that tai-get the 




differing musical tastes of various 
i-egional television markets. 
Although MTV has not officially 
announced its plans 
for the new music 
video channel, .sevei-- 
al sources confirm 
that the sei'\ice is in 
advanced stages of 
development and could debut as 
.■ioon as late summer'. 

Andy Schuon. MTV executive VI' 
of programming, says. "MTV2 will 
serTe as a companion to our existing 
MTV. Inrt at this point, ther'e ar'e no 
siiecific details that we can get into 
(CiHitium J 1)1/ inifit' .s'.'y 




Indolent's Sleeper Has 
'If Made In The U.K. 



SEE PAQE S 




k ■tllBOARD AOVIBTISINO «U^I*LeMtKT | 

SEE PAGE S7 



HOMEFRONT 



Billboard Online Launches 
Archive Service On Internet 

SEE PACE 9S 
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COLOR ME BADD 

With career sales of over .S million albums 

promises to be their biggesl hi! yet. 
Includes the single, "The Earth, The Sun, The Rain" 
In stores May 14th. igi'^rr . . 



EMI LATIN, STRIKING T 



The first Latin album for the Olympic C 
featuring performances by the pren 
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Featuringi 
PUEDE: 



IN STORES I 



yigs together an all-star ensemble, 

'oices'in the global latin connmunity 



Atlantal996 




SELENA 



RICKY MARTIN 



EDNITA NAZARIO 
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3 hit 
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WELCOME HOME, BOB SEGER 

When Bob Seger and The Silver Bullet Band come home to Detroit, 
it will be to one of the fastest concert sellouts in music history. 

Congratulations to one of the most dependable, 
longest-lasting performers on the road. 

From the other one. 

Chevy Trucks 

LIKE A ROCK 



100,000 tickets in just 57 minutes. 
Great performances start here. 
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* NEW MOON DAUGHTER • CASSANDRA WILSON • auE MOTE 
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JAZZ / CONTEMPORARY 

* O S JOOK JOINT • QUINCY JONES • O^t^' 
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KID AUDIO 

* WINNIE THE POOH • SING-ALONG • w^rawiEV 
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NEW AGE 

* THE MEMORY OF TREES • ENYA • REPRKC 
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POP CATALOG 

* LEGEND • BOB MARLEY AND THE WAILERS • n.Tt GO'JG 
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R&B 

* THE SCORE • EUGEES • »Lf foust 
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• THE HOT 100 • 

* ALWAYS BE MY BABY • UARIAH CAREY • caiuMSw 
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ADULT CONTEMPORARY 

* BECAUSE VOU LOVED ME • CEUNE DION • '- ML ^tL 
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ADULT TOP 40 

* BECAUSE YOU LOVED ME • CEUNS DION • 550 Music 
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RAP 
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ROCK / MAINSTREAM ROCK TRACKS 

* BK3 BANG BABY • STONE TEMPLE PILOTS • -i-AAjnt 
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• TOP VIDEO SALES • 

* BABE • tjf* Drti tcwp 
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* BRAVEHEART ■ PlU^tEP ENfERIAlFiMENT 
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* BRAVEHEART • faaamount F*OME vroo 


77 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* LEDBEHER HEIGHTS ■ KENNY WAYNE SHEPHERD • GIANT 



CONTEMPORARY CHRISTIAN 

• JARS OF CLAY • JARS OF CLAY • fwe'-ttai 



GOSPEL 

* STANDI • VJ.P. MUSIC & ARTS SEMINAR MASS CHOIR • vEBfT< 



THE BILLBOARD LATIN 50 

* DREAMING OF YOU • SELENA • EWi latin 



REGGAE 

* BOOMBASnc • SHAGGY • v«*g 



WORLD MUSIC 

* TIERRA CiFTANA • GIPSY KINGS • NO«esuCH 



Sleeper: Nobody Does 1t' Better 



"It was quite a captivating place to be, to stand onstage," recalls 
Sleeper singer/songwriter Louise Wener. "It felt powerful, and I 
hadn't really felt that before." 

Wener could be recalling Sleeper's pivotal April 18, UHM, appear- 
ance on a five-band bill at London'^t Astoria theater ("the first big 
show we'd done; it was the start of everything for iis"), during which 
she unveiled such vivacious songs of sexual longing and expedience 
as "Delicious" and "Lady Love Your Countryside." which were 
released that May on a four-track EP that soon topped the U.K. inde- 
pendent singles chart. 

But actually, the brainy, comely English bandleader is referring 
to her appearance as a 13-year-old Beal Comprehensive School stu- 
dent in a bare-bones production of "The Crucible." Arthur Miller's 
\^)^ tale of the 1 7th-century witchcraft trials in Salem. Mass. Young 
Wener had the role of confessed "witch" Abigail Williams, an allur- 
ing adolescent who bears false witness in the pseudo-pious persecu- 
tion/prosecution while seciftly scheming to steal the husband of her 
rival. Miller's classic drama portrayed the grisly crowd hj-steria and 
conformity to power later displayed in Nazi Germany, 
the McCarthyist character assassinations of the 'r>Os. 
and the race-baiting and recovered-memory claims 
currently littering the court system. 

"Abigail was a character you could utterly lose 
yourself in. because it was .10 extreme." says Wener. 
"and I was attracted to the extremes of it, although I 
felt very sorry for her." 

The issues of prejudice di.sguised as virtue and 
social propriety vs. hypocrisy are, as usual, tackled 
with delectation by Wener and the rest of Sleeper 
(guitarist Jon Stewart, bassist Diid Osman, and 
drummer Andy Maclure) on the gi-oup's excellent 
second album. "The It Girl." due June 1?* on Indo- 
lent/Arista Records. 

That Sleeper eagerly performs surgei'y on its 
generation's malaise rather than i-eflecting the 
squeamish nostalgia of prevailing Britpop trends is 
as exciting today as it was at the Astoria— and this 
assessment stems from fond personal experience. 
Having just left Billboard's London office on that 
chilly Wednesday evening back in '94. this observ- 
er impulsively i»)iight a ticket and walked into the theater off 
Charing Cross Road to witness a performance so far superior to 
the competent but mannered sets of the other acts on hand (Shark 
Boy, Miranda Sex Garden. Madder Rose, and Senser) that it led 
to Sleeper's first substantive press coverage (Billboard, June 4, 
llt94). 

Dressed in snug, simple street clothes, and as comfortable with 
her trim form as she was with her artistic instincts. Wener and crew 
addressed the Astoria crowd with an effortless zest that felt seduc- 
tive in every sense. Shaped around Wener's intrepid coo and the 
chromatic shiver of Stewart's rich chordal shifts, the rock arrange- 
ments for "Delicious," "Lady Love Your Countryside," and the droll 
"Swallow" used themes of sensual tension and release as metaphors 
for self-motivation, the drums and bass lending the scenarios much 
immo<lest detail. A year onward, top 20 U.K. hits "Inlwtweener" and 
"What Do I Do Now?" followed suit. By the time the 1995 "Smart" 
album assembled "Inbetweener" and other inescapable siren songs. 
Sleeper had toured Britain five times, opening for rising bands such 
as Blur or headlining midsized venues. 

"We were lucky we did a load of touring, because that's what 




formed us," Wener says of the group's grasp of rock dynamics and 
song structure. As in Sleeper's past work, each gamely inquisitive 
track on "The It Girl" tests the physical and spiritual palettes of 
youthful curiosity, until the passion-tipsy storyteller in "Sale Of 
The Century" (the first L'.S. single) wonders, "How long *til rea- 
son makes us small again?" 

"Love makes you a little insane," Wener admits with a laugh, "yet 
rationality always kicks in. Dreamy persi.stence fascinates me, but 
so do powerlessness, ruined lives, and people who can't or don't get 
what they want." 

A legendary example of the latter was the original 'it' girl of the 
Roaring '20s: screen actress Clara Bow. Her lx)bbed hair, jx^tal lips, 
and un-self-conscious personal magnetism defined the fancy-free 
symbol of the flapper Shortly after she starred in the emblemat- 
ic 1927 film "It," however. Bow's private life became a hellish down- 
ward helix of romantic scandals and mental decay that left her con- 
fined to sanitariums. 
"The album title comes from a line in the new song 'Lie Detec- 
tor,' " says Wener. "and its about the concept that 
there's only one Clara Bow-type girl allowed to be 
'it' each year, yet there can be a hundred guys — the 
usual female tokenism." 

As demonstrated by her interest in willful fig- 
ures — such as Bow, Williams, and the waif from 
"The Wizard Of Oz" evoked in Surrender Dorothy, 
the band that evolved into Sleeper — Wener wants to 
examine daily tales of "empowerment and victim- 
hood" in a conservative, submissive society. 

Born July 30. 19G(i. in suburban Ilford. England, 
the third child of civil servant D(tnald Wener and the 
former Audrey Dixon, Louise Jane Wener grew up 
in a hou.^ehold toi-n between her father's Jewish-i'ol- 
ish liberalism and the strict Church of England 
roots of her mum. "They had a really bad relation- 
ship," Wener admits, "and \\ei'e both terribly frus- 
trated, depressed, and angst-ridden about their 
lives. But they stayed together *10-odd years, until 
my dad died at the age of 7L 

"When you grow up in this kind of unhappy envi- 
ronment, you can't help but feed off that and put it 
into the music you make," notes WVner, who adds that grandfather 
Philip Di.xon's "incredible, beautifully written" diaries as a World 
War 1 doughboy in the trenches were also a big influence on her 
lyrics. "My childhood made me isolated and a pe oj) I e- watcher," she 
says, "but it also made us kids want to go out and crack our heads 
against the wall until we achieved what iw wanted." 

Wener's older si.ster Susan would become a noted BBC broad- 
caster, and brother Geoff has managed Sleeper (renamed in 199;^ 
in coy tribute to Woody Allen) since Wener and Stewart recast the 
combo they conceived after their days at the University of Man- 
chester by hiring Maclure and Osman. Lo and behold, the under- 
dogs from the Astoria are now England's finest new band. 

As for Sleeper's own time spent in the trenches, Wener says, 
"What we try to do is condense a big idea into a small medium, 
while telling the truth. Stylistically. I don't think we've ever joined 
any club or jumped on any train. But if 10 years from now anyone 
wants to look back and understand what this period was like for 
people our age, I think they'll look to pop music and maybe some 
of the real people we tried to write about. So it's almost like keep- 
ing a cultural diary." 



THIS WEEK IN BILLBOARD 



RENZER GOES TO MCA MUSIC 

Former Zomba senior VP of North American operations David 
Renzer has become the global president of MCA Music Publish- 
ing and has already plotted a strategy to make the company a 
"midsize" power. Deputy editor Irv Lichtman reports. Page 39 

NAB EXAMINES THE INTERNET 

Much of the time at the National Assn. of Broadcasters conven- 
tion in Las Vegas was devoted to discussing the revenue possi- 
bilities of the Internet, which range from World Wide Web sites to 
subcarriers. Radio editor Chuck Taylor has the story. Page 82 
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Commentary 

'Out' Music's Slow Mainstream Inroads 



I BY JESSE HULTBERG 



With the recent, fast-growing pres- 
ence of out queer boys and girls in pop 
music, history is being made. This is not 
a statement of self-importance. It's a 
fact. In a few years or maybe sooner, 
you'll turn on the local radio station and 
hear a romantic love song being sung 
from one man to another and not bat an 
eyelash. 

Until that time, however, a transition- 
al period is happening, in which labels 
are slowly reaching out to openly gay 
musicians with unabashedly same-sex 
songs. For a gay male musician, or 
should I say a male musician who hap- 
pens to be gay, it's both an exciting and 
frustrating time. 

Let's play a game. Think of the first 
name that pops in your head that fits 
these criteria: openly gay, American 
male (wearing men's clothes), pop/rock 
singer with lyrics that do more than just 
imply his orientation, and signed to a 
major record label. There's got to be one, 
right'.' Well, there isn't. Hard to believe? 
End of game? No, it's actually just the 
beginning. 

I know what you're thinking: What's the 
big deal? Musicians should stand on their 
own musical merits regardles.s of sexual 
orientation. Who cares if you're gay. 
straight, black, white, blah, blah, blah? I 
agree, but ... if we don't care, why aren't 
there already famous American, gay male 
musicians whose lyrics use same-sex pro- 
nouns? We do care, and it does mean some- 
thing. It implies the beginning of an end to 
exclusion. 

So why have none of the majors or major 
independents taken the plunge and backed 
an American male queer pop singer? The 
reasons are many, hut there is one that 
rings truest: Record companies are look- 
ing for artists who have big-enough fol- 
lowings to produce a profit on their invest- 
ment. 

The "coming out" of lesbian superstars, 
such as k.d. lang and Melissa Etheridge, 
has certainly helped show that there is an 
audience for out musicians. Not only do 
these artists continue to sell albums, but 
they have won Grammys. RuPaul's rapid 
rise may have catered to the mainstream's 
penchant for drag, but it also ushered in 
our first openly gay American man with 
a hit. 

The last 20 years, in fact, have seen a 
number of lesbian and gay-identified 
musicians who have carved out a niche 
for themselves and consequently helped 
establish the ones we know today. My 
own sketchy time line begins in 1976 
with the first same-gender story 1 heard 
in a song: "Sweet Woman" by Cris 
Williamson (a woman) from "The Chang- 
er And The Changed" (Olivia Records, 
1975). 

And, of course, we all witnessed the 
phenomenon called the Village People. 
Worthy of a college dissertation in gay 
studies, their kooky success still man- 
ages to fascinate in regard to gay identi- 
ty. Did those thousands of record-buying, 
hustle-dancing kids know they were 
queer or not? I didn't, and my gut feel- 
ing says others didn't either. In that 
sense, the Village People do not really 




qualify as openly gay. But lyrically and 
stylistically, they were and still are the 
best reflection of '708 urban gay male 
culture. 

Later, Phranc represented the quintes- 
sential punk/folk singer breaking the les- 
bian folk stereotype. She managed to gar- 



'There is not one 
gay musician 
who doesn't feel 
the buzz today' 

Jesse Hultberg is a New 
York-based Independent 
recording artist. His self- 
tltied solo debut album 
was released by Wild 
Monk Records In 1994. 



ner a lot of attention and a contract at 
Island Records. And, of course, there was 
the British Invasion: Bronski Beat broke 
the ice first with "Smalltown Boy," and 
then came Erasure. Both Jimmy 
Somerville and Andy Bell admitting their 
gayness and selling it was certainly a 
change in approach. England had already 
given us David Bowie and Elton John, 
whose bisexuality was admitted, even if it 
was pretended or over- exaggerated. But 
there was something more identifiable in 
the new crop. 

In the '90s, the picture is still develop- 
ing. Ironically, the music industry now val- 
idates us (le.'^bians and gays) by not treat- 
ing us as a unified market. Music is not 
furniture. It cannot be sold to a wildly 
diver.se community with clever, inclusive 
advertising. What we've seen instead is the 
industry increasingly dabbling with the 



elusive gay market. 

For about two years, there has been one 
compilation after another with such names 
as "Knock Out" or "Outspoken." They are 
backed by major labels and are free with a 
subscription to Out magazine. These CDs 
usually contain songs by mostly heterosex- 
ual bands that music execs hope gay people 
will like. 

More recently, actual queers have been 
featured on independent compilations, 
such as "Outloud," "This Way Out," "A 
Love Worth Fighting For," and "Free" (I 
appear on this one). Some of them are 
good, some of them are not, but at least 
it's an attempt by the artists involved to 
build a following that will eventually 
make the difference when the majors 
come calling. 

And they will come calling. Already, 
major labels, such as Atlantic Records, 
which has created a "gay marketing divi- 
sion," are becoming more openly aggressiw 
in their interest. 

Bottom line: There is not one gay musi- 
cian out there who doesn't feel the buzz 
today. In some ways, this pits us against 
one another, as though we are afraid 
there won't be enough room to support all 
of our music. This feeling will be com- 
pounded if the industry tries to sell our 
music to one another just because we're 
queer, without targeting straight folks as 
well. Any gay recording artist will tell 
you how hard it is to sell a rock album to 
an opera lover or a folk album to a disco 
bunny. Visibility tends to highlight our 
differences. 

Frankly, I'm excited by the future and 
the possibility of an out-gay presence in 
pop music, even if it makes us a little 
humdrum (I don't think it will). I'm 
excited because I don't think sexual ori- 
entation is enough reason either to feel 
special — or to be left out. 





LETTERS 









NEW AGE SOUNDINGS 

I'm writing to support your angoinK 
exploration of the new age genre in your 
pages (New Age Spotlight. Billboard. 
April 6). It was nice to see Billboard con- 
sulting people who really know the 
genre, namely John Diliberto and New 
Age Voice. We feel it's important to 
encourage new age coverage in Billboard. 
Meantime, Soundings of the Planet is 
coordinating the musical centerpiece at 
the New Age World Conference in San 
Diego, June 1-4, the largest conference 
of its kind. 

Thanks for keeping the new age buzz 
alive and growing! 

Bruce Franks 
Soundings of the Planet 
Tucson. Ariz. 

OH, CANCON! 

I struggle with the suggestions for 
improving the Canadian content (Cancon) 
regulations that [CFOX Vancouver pro- 
grammer] Rob Robson makes (Commen- 
tary, Billboard Feb. 24). Just because an 
artist carries a passport with a beaver on 
it is not enough; if you live, write, work, 
record, eat, and sleep in Bangkok, Thai- 



land, or L.A.. how Canadian can your 
record be? Also, his suggestion that new 
Canadian acts get double credit for air- 
play would put the shoehorn to a lot of 
dinosaur acts, but it would also reduce 
the overall amount of airplay received by 
homegrown acts. I would favor this 
amendment to the rules only if the Can- 
con quota were increased, say 35%. 

My suggestion is to leave the Cancon 
regulations alone. I am not always in 
agreement with the actions of the (Cana- 
dian Radio-television and Telecommuni- 
cations Commission, but in this case, the 
CRTC has succeeded by imposing quotas 
that are generally easy to meet with 
quality product. Their effect is largely 
beneficial, and their existence is trans- 
parent to most listeners. As a nation, 
Canadians too often look elsewhere 
(especially south) for a pat on the back, 
but on the radio, thanks to current-inten- 
sive programmers such as Robson, we 
can hear how good we really can be. 

Carl Jorgensen 
Canadian Broadcasting Connpany/ 
Society Radio-Canada 
Sudbury. Ontario 
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Brooks & Dunn Dominate At 31st ACMs 

Awards A Boost For Newcomers Twain, White, Lonestar 



BY CRAIG ROSEN 




LOS ANGELES— After taking the 
coveted awards for entertainer of the 
year and top vocal group, performing, 
and serving as co-hosts of the 31st an- 
nual Academy of Country Music 
Awards, Brooks & Dunn are the 
artists most likely 
to benefit from the 
wins and exposure. 

In fact, the duo 
of Kix Brooks and 
Ronnie Dunn 
probably benefited 
from publicity be- 
fore the show, held 
April 24 at the Universal Amphithe- 
atre here. 

"Borderline," the duo's first album 
since 1994's "Waitin' On Sundown," 
became its second consecutive title to 
enter the Top Country Albums chart 
at the summit; the set debuts this 
week on The Billboard 200 at a ca- 
reer-high position of No. 5. 

Other acts that scored big at the 
ACMs and are likely to win at retail 
are Shania Twain and fellow newcom- 

New Markets Are 
Stressed At Meet 
For Warner Int'l 

■ BY CHRISTIE ELIEZER 

SYDNEY— New markets, new tech- 
nology, and new sources of A&R and 
income were dominant themes at 
Warner Music International's world- 
wide managing directors' conference, 
held here April 22-26. 

Ramon Lopez, chairman/CEO of 
WMI, says that the meeting was "his- 
torical" for the company in that it was 
the first managing directors' assem- 
bly since recent management 
changes at the company's U.S. labels. 
It also vras the first WMI conference 
held in the Asia-Pacific, a sign of that 
region's increasing importance. 

During their presentations, Warn- 
er Music executives from the U.S. 
took pains to reassure the attendees 
that they were in a new era under sta- 
ble leadership. 

In attendance were Robert A. Daly 
and Terry Semel, co-chairmen of 
Warner Music Group; Ahmet Erte- 
gun and Val Azzoli, co- 
chairmen/CEOs of Atlantic Records 
Group; Elektra Entertainment 
Group chairman Sylvia Rhone and 
president Seymour Stein; WMG chief 
technologist Jac Holzman; chair- 
man/CEO of Wamer/Chappell Music 
Leslie Bider; WEA Inc. president 
David Mount; and Discovery Records 
president Syd Birenbaum. Present 
from Warner Bros. Records were 
chairman Russ Thyret, president 
Steven Baker, and Reprise Records 
president Howie Klein. 

ASIA-PACIFIC'S ROLE ON RISE 

Staging the WMI conference in the 
Asia-Pacific was a strategic indication 
of the company's interests in the re- 
gion. "We must become citizens of the 
region," Lopez told the 120 attendees 
at the Sheraton on the Park Hotel. 
"We must adapt to its values and cul- 
tures and incorporate these into our 
company. Only that way can we suc- 
ceed." 

(Continued on page 9S) 



ers Bryan White (top new male vocal- 
ist) and Lonestar (top new duet/ 
group). All three were Heatseekers 
Impact acts. 

"Twain, the only other multiple- 
award winner, took honors for album 
of the year, 'The Woman In Me," and 
for top new female vocalist. 

The Mercury Nashville album, pro- 
duced by Twain's 
husband, Robert 
John "Mutt" 
Lange, has been on 
The Billboard 200 
for 60 weeks. It 
has sold more than 
4 million copies, ac- twain 
cording to Sound- 
Scan, but Twain's two-trophy tri- 
umph and her performance of the 
ballad "No One Needs To Know" are 
likely to spur sales even fiirther. 

"You always see a spike in sales 
with anyone who performs and wins 
multiple awards," says Chuck Nicoll, 



mtyor-iabel buyer for the 144-store, 
Owensboro, Ky. -based WaxWorks. 
"It even happens with artists who 
have already had tremendous success 
up to the point of the show. There are 
still people who haven't bought that 
record yet, but that last bit of expo- 
sure will get them out there." 

In one of the evening's biggest up- 
sets, Patty Love- 
less won in the top 
female vocalist cat- 
egory over such 
stiff competition as 
Twain, perennial 
favorite Reba 
McEntire, and 
show co-hast Faith 
Hill. It was Loveless' first ACM 
award. 

In other key categories, Alan Jack- 
son and the Mavericks scored repeat 
victories: Jackson was again named 
top male vocalist, while the Mavericks 
(Continued on page 93} 
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Strangth In Numb*r«. Mercury and Triloka Records recently signed a joint- 
venture deal. Established in 1990, Tritoka's roster includes All Akbar Khan, Hugh 
Masekela, and Jai Uttal. In 1992, the label recruited Steely Dan's Walter Becker 
and producer Roger Nichols to serve on the label's A&R committee, and the 
team has produced nine projects for the label. Triloka will continue to operate 
independently from its headquarters in Santa Fe, N.M., but the arrangement calls 
for Mercury to provide crossover marketing support. The first release under the 
agreement, from Jeff and Joan Beal, is due in mid-May. Pictured upon 
conclusion of the deal, from left, are Danny Goldberg, president/CEO. Mercury 
Records; Mitchell Markus, president, Triloka; and David Silver, VP of creative 
planning. Mercury Records. 

MCA Scores Victory In U.K. Case 
Over Rights To Chess iVIasters 



BY DOMINIC PRIDE 



LONDON— MCA Records has won 
an important court victory in its bat- 
tle with U.K. reissues specialist Char- 
ly Records Limited over the rights to 
use the Chess Records masters. 

Charly and MCA have been fight- 
ing a complicated legal battle for 
more than four years over the rights 
to use the Chess masters, which in- 
clude classic blues recordings by such 
artists as Buddy Guy, Muddy Waters, 
and Chuck Berry. 

This judgment, like a U.S. federal 
court decision of 1992 and subsequent 
appeal decisions, rules unequivocally 
in favor of MCA in the Chess dispute. 
Another ruling at the same session ef- 
fectively took Chariys Chess product 
out of the market. 

Lawyers for MCA have sent letters 
to dealers and exporters advising 
them of the decisions. 

On April 18, Judge Justice Jacob 
ruled in favor of MCA in a "test" 
copyright dispute and awarded 
costs of 450,000 pounds (approxi- 
mately $662,000) in that case, plus 



damages to be specified by an in- 
quiry. In a related ruling, he issued 
an injunction against Charly's dis- 
tributing any more Chess product. 
The ruling also affects Chess prod- 
uct hcensed by Charly to third par- 
ties. 

(Continued on page 93} 



MCA Names Former Viacom 
Exec Biondi Chalrman/CEO 



BY DON JEFFREY 



NEW YORK— Frank Biondi, who 
was president/CEO of the parent 
company of MTV and Blockbuster 
until early this year, has been named 
chairman/CEO of entertainment con- 
glomerate MCA Inc. 

The 51-year- 
old executive is 
responsible for 
MCA Music En- 
tertainment 
Group, Universal 
Pictures, MCA 
Home Video, and 
a host of other 
businesses rang- biomoi 
ing from televi- 
sion production to theme parks. His 
appointment had been rumored for 
weeks. 

It is fitting that Biondi takes the 
reins of one of the Big Six global 
record companies; just a year ago, as 
president/CEO of Viacom Inc., he 
was spearheading that company's ex- 
plorations into entering the record 
business. Talks were reportedly con- 
ducted between Viacom and Doug 




Morris, who went on to become chair- 
man of MCA Music Entertainment 

No changes are expected in the 
running of MCA Music with Biondi's 
appointment Some sources point out 
that his strength as a financial execu- 
tive and deal-maker and his experi- 
ence in expanding Viacom's busi- 
nesses worldwide will be pluses for 
MCA. For years, MCA Music had 
been considered the laggard among 
the giant record companies in terms 
of international reach. 

Morris will continue to report to 
MCA Inc. presidenfCOO Ron Mey- 
er, who now reports to Biondi. Bion- 
di in turn answers to Edgar Bronf- 
man, CEO of Seagram, which 
acquired 80% of MCA from Mat- 
su.shita Electric Industrial last year 
for $5.7 billion. 

Biondi was fired by Viacom chair- 
man Sumner Redstone in January 
over differences in .strategy' and style. 
When speculation surfaced that Bion- 
di might go to MCA reports circulat- 
ed that Redstone was seeking conces- 
sions from MCA to let Biondi out of a 
noncompetition clause in his contract 
Sources sav no such deal was made. 



Virgin Megastore Opens in N.Y. 

First-Day Sales Exceed Expectations 



BY DON JEFFREY 



NEW YORK— Virgin Retail Group 
has opened its long-awaited, 75,000- 
square-foot Megastore — billed as the 
largest record store in the world — ^in 
Times Square here, and in the pn)cess 
achieved its best-ever first-day sales. 

Ian Duflell, president of Virgin Re- 
tail Group USA, says opening-day vol- 
ume was higher than that of any other 
store in the chain, including the $100 
million per year Paris location. He ex- 
pects to attain the first week's revenue 
projection, which he declined to pin- 
point, in only three days. On the first 
day, the Megastore's 35 cash registers 
handled an average of 2,000 transac- 
tions per hour. The chain's average is 
between 200 and 300. 

The three-level, $15-million empori- 
um opened at noon April 23 in typical 
Virgin fashion, with flamboyant 
founder Richard Branson being low- 
ered &om the store's roof atop a large, 
colored company balloon. After spray- 
ing the assembled crowd with cham- 
pagne on his descent to the sidewalk, 
Branson cut the ceremonial ribbon, 
and the doors opened to a crush of cus- 



tomers and ciunosity seekers, while a 
DJ situated in a glass-and-metal tower 
within the store played Madonna's 
"Like A Virgin." 

Many industry sources interviewed 
at the party held in the store the night 
before the opening said they believed 
the store would be a success because of 
its location, the depth and breadth of 
its product lines, and the worldwide 
cachet of the Virgin brand name. 

Other music retailers in midtown 
Manhattan predicted that the new re- 
tail colossus would not hurt their sales. 



MUSICLAND CLOSES HOUSTON STORES 



NEW YORK— The Musicland Group 
has pushed into high gear its efforts 
to eliminate underperforming stores 
by closing all seven of its Media Play 
outlets in the Houston market 

Marcia Appel, Musicland VP of mu- 
sic marketing and corporate communi- 
cations, says the stores were closed so 
that the company could "reallocate re- 
sources to new stores that will be com- 
ing on and to highly performing stores, 
so that we can increase turn and sales." 

Musicland recently announced that 
it had created a $35 million reserve 
fiind to close underperforming stores. 

For two years, Musicland execu- 
tives have touted the Media Play su- 



perstore concept to Wall Street as the 
ftiture of the chain. The strategy back- 
fired, however: The superstores began 
experiencing declines in same-store 
sales in the second half of the compa- 
ny's fiscal year, and the company's 
stock price became further depressed. 

Musicland executives have private- 
ly admitted that Media Play has failed 
in two or three markets, with Hous- 
ton the most prominent example. 
Overall, however, they insist that the 
concept is healthy and that once the 
problem markets are dealt with, the 
chain will again enjoy comparable- 
store gains. Musicland shares closed 
April 24 at $4,375. EO CHRIST.MAN 




Richard Branson, founder am) 
chairman of Virgin Group PLC, marked 
the opening of the Virgin Megastore in 
New York's Times Square from atop a 
tialioon that was lowered to the 
sidewalk from the store's roof. (Photo: 
Chuck Pulln) 

In fact some welcomed the newcomer 
for the excitement it brings to the busi- 
ness and for its potential to expand the 
market for music and video. 

Bob Douglas, VP of purchasing for 
HMV, which has a superstore several 
(Continued on page 96) 
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Eleven tracks of pure veiiom featuring 
"Drag The Waters" and "Floods." 



In stores iVIav 7. 



Artisls**-Music 



ROCK • 



DANCE 



COUNTRY 



CLASS 



Miles' 'Children' Gives 
Birth To A European Craze 



LONDON— Robert Miles says that 
his single "Children" started life as a 
musical 
"overnight doo- 
dle," but the song 
has ended up as a 
springtime Euro- 
pean smash, 
notching sales of 
more than 2 mil- 
lion units and 
reaching No. 1 on 
the charts in sev- 
en countries. 

Major labels 
and indies have played a part in mak- 
ing the mellow, trancy instrumental 
one of the biggest-selling dance sin- 
gles of all time in Europe, while ra- 
dio's fondness for the tune across the 



board has made it an inescapable 
sound anj'where on the continent. 




Miles is now signed to the U.K.'s 
deConstruction records and is due 
to release an album in June. Mean- 
(Continued on page 1 7) 



Diverse Artists Dominate Dove Awards 

DC Talk, Anointed, Jars Of Clay Among Top Winners 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— The diversity of 
Christian music was in powerful e\'i- 
dence at the 



Gospel Music 
Assn. 's 27th annu- 
al Dove Awards, 
at which rockers 
DC Talk, pop/AC 
female foursome 
Point Of Grace, 
gospel power- 
house Anointed, 
and alternative 
band Jars Of Clay 

each took home multiple honors. The 
ceremonies were held April 25 at the 
Grand Ole Opry House here. 

"It's good to see that the Dove 
Awards this year are shared by so 
many artists," says GMA president 
Bruce Koblish. "We've often said that 




Bluesman Roy Rogers Dispels Cowboy ID 

Singer/Songwriter Takes His Shot On Pointblank/Virgin Set 



BY CHRIS MORRIS 



LOS ANGELES— If bluesman Roy 
Rogers' new Point blankA^irgin album 
"Rhjlhm & Groove" attains populari- 
ty, its success may help dispel a very 
basic and long-standing identity prob- 
lem for the artist. 

Tom Macaluso, 
owner of the blues- 
oriented retail out- 
let Blue Groove 
Compact Discs in 

Wantagh, N.Y.. says, "If I play some- 
thing |by Rogers] in the store, some- 
times the/11 say, 'Vvlnos. that*?' ... I have 
to eA7)lain Uiat it's not the cowboy." 

The blues singer/songwriter/gui- 
tarist ha** himself attempted to defuse 
matters: His first solo album, cut for 
Blind Pig Records in 1986, was titled 
"Choix« Not Chai)s," in droll reference 
til thf ongoing confusion between the 



two Roy Rogers. HLs music publishing 



company (BMI, administered by Bug 
Music) bears the same name. 

Asked if people will ever stop inquir- 
ing where Trigger Is, Rogers — who, in 
fact, was named after the Western mu- 
sic star — admits 
with a laugh. "Nev- 
er! Never ... I al- 
ways have ftm with 
it. I never take my- 
self too seriously. It 
always comes up, 
and that's cool with 
me." 

ROGERS In blues circles, 

there's no mistak- 
ing Rogers for anyone else. The San 
Francisco Bay Area performer, who 
has been recording for two decades, is 
a noted slide guitarist who counts 
Robert Johnson and Muddy Waters as 
his principal influences. 

He was a member of John Lee 
Hooker's Coast To Coast Band for four 




years during the '80s; in 1989, he pro- 
duced Hooker's star-studded. Gram- 
my-winning best seller "The Healer." 
the first of four albums Rogers would 
helm for the blues veteran. {The most 
recent, the 1995 Pointblank release 
"Chill Out." stood at No. 11 on Bill- 
board's Top Blues Albums chart for 
the week ending Saturday (27) in its 
35th week on the chart.) 

Rogers has also maintained a distin- 
guished career of his own. After a se- 
ries of well-received albums for San 
FrancL*?co indie Blind Pig, he moved to 
the majors for two sets on Liberty 
Records. "Slide Of Hand" (1993) and 
"Slide Zone" (1994), which mated siz- 
zling slide work with his own blues- 
based songs. 

Rogers was the only blues signing at 
Liberty, so, with the (lei>arture of pres- 
ident Jimmy Bowen and the label's re- 
structuring as Capitol Nashville in 
(Conthiued on jmge 1 7} 



one of our strengths as an industry' \r 
the diversity of styles of our music. I 
am excited to see that tonight's win- 
ners are a reflection of that." 



s « i 



JABS OF CLAY 

DC Talk notched top honors, win- 
ning artist of the year. Front man Toby 
McKeehan shared the awards for song 
of the year and rock recorded song of 
the year with co-wTiter Mark Heimer- 
mann, for the title cut from the group's 
hit album"Jesus Freak." 



Point Of Grace netted four awards, 
including its first group of the year ac- 
colade, along with Doves for poj^con- 
temporary song, "The Great Divide"; 




IX)iVcontemporary album, "The Whole 
Truth"; and special event album, for its 
participation on the multi-artist "My 
Utmost For His Highest" album. 

Anointed took three Doves: "The 
Call" was named contemporary gospel 
(Contin ued on page IS) 



Surfdog Compilation Makes Waves 
In Movement To Clean Up Beaches 



■ BY CARRIE BORZILLO 

LOS ANGELES— Pearl Jam, the 
Ramones, and the Beastie Boys are 
some of the rock hea^-jnA^eights lend- 
ing a musical hand to "MOM," a surf 
music compilation benefiting the 
Surt'rider Foun- 
dation, due July 
2 on Surfdog 
Records/Inter- 



scope. 

The album 
features new 
recordings of 
siui' songs, both 
originals and 
covers, from en- 
vironmentally conscious artists, 
many of whom are surfers them- 
selves. 

Some of the album's highlights in- 




ckide Pearl Jam's cover of the Silly 
Surfers' obscure "Gremmiu Out Of 
Control," a newiy recoi-ded version of 
the Ramones' cover of the Ri\ieras' 
"('alifornia Sun," Gary Hoey with 
professional surfer Donavon Fran- 
kenreiter doing the Surfarls' "Wipe 
Out," Penny- 
wise's rendition of 
the Beach Boys' 
"Surfin' U.S.A.," 
Silverchair's in- 
terpretation of 
the Trashmen's 
"Surfin' Bird," 
and Helmet's cov- 
er of Bjork's 
"Army Of Me." 
The album also includes new surf- 
related songs from Porno For P\tos, 
Brian Setzer Orchestra, Sprung 
(Coniiuiied tui page IS) 
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Treble V Set Takes Unique Path To Stores 

Innovative Word Perfect Premium Gets Retail Push 



BYTERRI HORAK 



NEW YORK— Premium opportuni- 
ties for most albums come after 
they're released. But with "Innova- 
tors," which was created as a promo- 
tional item for software company 
Word Perfect, Tre- 
ble V Music has 
taken the opposite 
approach. 

"Innovators" 
was commissioned 
as a premium for 
the big-budget roll- 
out of Word Per- 
fect 6.0 two years 
ago by Randy 
Blosil, who was 
then marketing director for the soft- 
ware company and is now president of 
Orem, Utah-based Treble V. The label 
was formed to i.ssue the onetime pro- 
motional disc commercially. Already, 
10.000 copies have been shipped to 
stores since the CD's Januarj' release, 
according to Blosil. 

As part of the earlier Word Perfect 
promotion. 500,000 copies of the disc 
were mailed to consumers, and two 
large-scale concerts were staged. For 
Blosil, however, "Innovators" (and 
working with music) was too com- 
pelling to give up once the promotion 
ended. 

"This is hardly a record you release 
and it's done," he says. "I wanted to 
see the baby mature and grow." 

The mostly instrumental album, 
which ranges stylistically from classi- 
cal to jazz to world mu.sic, was created 
by veteran TV composers Sam Cardon 
and Kurt Bestor and features songs 
based on the stories of famous individ- 
uals, such as Albert Schweitzer and 
Stephen Hawking. Lesser-known per- 
sonalities are also featured, including 
a rainmaker and a flamenco dancer. 
The album was produced by Brian 
Blo.';il. 

The CD booklet includes a narra- 
tive, written by Cardon's brother Dou- 
glas, for each of the 13 tracks. "Having 
a writer gave us a starting point intsl- 
lectually. And having people and 
events that were inspiring was fairly 



unusual, but it was challenging and 
fun," says Sam Cardon. 

Bestor adds, "We didn't want to lim- 
it the album to any particular style. In- 
stead, we wanted the subject to dictate 




Francisco area. 

Other promotional efforts include 
placement on the Jazziz magazine 
sampler, an upcoming video special, 
and a World Wide Web site on the In- 
ternet thttpv'/ww'w.csl.com/treblev). 
Treble V is also in discussion with a 




the style." 

For example, "Sage Of Lamberene" 
was inspired by Schweitzer, who, in 
addition to being a physician and 
philosopher, w^as one of the foremost 
authorities on Bach and lived in AiVica 
for a good part of his life. 

In order to convey the divergent 
themes in Schweitzer's life, the duo 
blended a symphony orchestra, 
African percussion, a male choir, a 
children's choir, and a harpsichord, 
among other elements. 

With the label's plans to press anoth- 
er 20,0(K) copies, the album is recei\Tng 
steadily building support from radio 
and retail outside the artists' pre- 
dictably supportive homebase of Utah. 

The music was performed most re- 
cently as a benefit concert with the 
San Francisco Symphony and fea- 
tured San Francisco 49ers quarter- 
back Steve Young narrating portions 
of the te.xt- 

A sampler served as the invitation 
to the concert, which benefited epider- 
molysis bullosa research at Stanford 
University. Treble V enlisted the sup- 
port of Visa and the Musicland Group 
and its Media Play and Sam Goody 
stores, the logos for all of which appear 
on the sampler. 

In exchange, Musicland is providing 
monthlong display and listening-sta- 
tion space for "Innovators" in the San 



major supplier of music samplers to 
the auto industrj'. But, overall, Blosil 
says, "this record is bigger than I am, 
so I want to go .slow and have it devel- 
op with age." 

Radio airplay has been building, and 
Ustener support is running high, ac- 
cording to Blosil. More than 100 sta- 
tions are airing selections from "Inno- 
fConthumi on imqe 1 7) 



Chic Co-Founder 
Bernard Edwards 
Dies At Age 43 



BY LARRY FUCK 



NEWYORK- 
Producer/mu- 
sician Bernard 
Edwards, a 
founding mem- 
ber of famed 
disco band 
Chic, died as a 
result of pneu- 
EDWAROS monia April 18 
in Tokyo. He 

was 43 years old. 
Edwards and longtime associ- 
(Continued on page 96} 




Pow Wow Teams Disparate 
Camps On Reggae/Dead Set 



■ BY ELENA OUMANQ 

To some it may seem a strange al- 
liance, but Deadheads and roots reg- 
gae fans are natural comrades. 
They're both a\id followers of music 
genres that have thrived for decades, 
despite lack of consistent main- 
stream success, on an outsider, rebel 
status and long-winded live perfor- 
mances that \ibrate with a festi\'al at- 
mosphere. 

Pow Wow's "Fire On The Moun- 
tain: Reggae Celebrates The Grate- 
ful Dead," due May 7, formalizes that 
link with 11 roots reggae covers of 
Dead classics. 

The only other industry acknowl- 
edgment of the connection between 
reggae and the Dead has been Burn- 
ing Spear's interpretation of "Esti- 
mated Prophet" on *'Deadicated," 
Arista's 1991 compilation of Grateful 
Dead covers. 

Virtually each track on "Fire On 



The Mountain" amounts to an 
epiphany, musically and lyrically re- 
vealing unmined possibilities in the 
material. 




Wisely side-stepping reggae's 
popular dancehall style, Pow Wow 
tapped the talents of internationally 
established roots reggae veterans, 
(Continued on page 18) 



Singer/Club Owner Deanna Kirk 
IVloves To Tlie Blaclcbird Trencli' 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Most new artists 
work toward their 
first record deal by 
performing in a 
number of clubs, 
but Blackbird 
recording artist 
Deanna Kirk had 
the unique oppor- 
tunity of gaining a 
following as artist 
in residence of her 
owTi New- York club, Deanna's. 

The rest of the country will be ex- 
posed to one of the Big Apple's favorite 
performers when Blackbird releases 
"Mariana Trench And Tlie Truthurts" 
May 21 and when Kirk joins k.d. lang, 
Satie, and Wynton Marsalis on the na- 



tional Jazzscapes tour in the fall. 

Tor Elting, director of marketing 
and promotions for Blackbird, says the 
label also plans to increase national 
awareness of Kirk \ia a strong push at 
retail. "We are 
looking at doing di- 
rect-to-retail mar- 
keting, such as set- 
ting up a retail tour 
hvith] in-stores, 
starting in the New 
York area and then 
spreading out along the Eastern corri- 
dor down to Virginia and as far up as 
Vermont and New Hampshire," Elt- 
ing says. Outside people have been 
hired to w ork radio and press, he adds. 

Biff Kennedy, president of Maple 
Glen, Pa.-based Charterhouse Music 
(Continued on page 96) 






EXECUTIVE TURNTABLE 









RECORD COMPANIES. Rob Gordon is 

named VP of marketing for Capitol 
Records in Hollywood, Calif. He was 
VP of artist development at Poly- 
dor/Atlas. 

Douglas Biro is appointed VP/cre- 
ative director for RCA Records in 
New York. He was head of his own 
television-commercial production 
company. 

Jack Carton is appointed VP, fi- 
nance and administration, for TriStar 
Music Group/Relativity Records/ 
TriStar Music in New York. He was 
senior director, finance and adminis- 
tration, for RCA 

Questar/Mission Records in Nash- 
ville names Jeff Willett VP/GM and 
Mark Chessir director of A&R. They 
were, respectively, director of sales 
and retail development at Star Song 
and a songwriter/producer. 

EMI Records promotes Pete Gan- 
barg to VP of A&R in New York and 
names Nick Bull national director of 




f Im 




alternative radio promotion in Los An- 
geles. They were, respectively, senior 
director of A&R and national director 
of alternative and triple-A radio pro- 
motion at RCA Records. 

Frank Ceraolo is promoted to di- 
rector, marketing and A&R, for Epic 
Records in New York. He was direc- 
tor, dance/crossover promotion and 
marketing. 

Al "Butter" McLean is appointed 
director of Home of Latino Artists 
(H.O.L.A.) Recordings in New York. 
He was creative manager for JB Mu- 
sic Publishing. 



Diana Fried is appointed director 
of product development at A&M 
Records in Los Angeles. She was di- 
rector of marketing at Island Records. 

Rhino in Los Angeles names Bob 
Bunshaft GM of RhinoDirect, Sheila 
Dennen product manager at Kid Rhi- 
no, and Julie D'Angelo label manager 
for Rhino Movie Music. They were, re- 
spectively, marketing consultant, li- 
censing manager for Saban Entertain- 
ment, and manager of media licensing 
for Rhino. 

Mark Fischer is promoted to direc- 
tor of rock promotion for Atlantic 



Records in New York. He was associ- 
ate director of album promotion. 

Razor & Tie Music in New York 
names Tony Pellegrino national di- 
rector of marketing and Don Brody 
sales coordinator. They were, respec- 
tively, VP of sales for Sonic Under- 
ground and marketing manager at 
Roadrunner Records. 

PUBLISHING. Derrick Thompson is 

promoted to director, urban music, of 
BMG Songs in New York. He was 
manager of urban music/East Coast. 
Buckley J. Hugo is named director 



of administration at Spirit Music 
Group in New York. He was copy- 
rightiicensing manager for the Good- 
man Group/Arc Music Publishing. 

Rahul Mital is promoted to royalty 
manager for peermusic in New York. 
He was assistant royalty manager. 

REUTED FIELDS. David Goodman is 

appointed VP, special programming 
and projects, for Warner Bros.' do- 
mestic pay-TV, cable, and network 
features di\Taion in New York. He was 
president of WamerVision Entertain- 
ment Television. 
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Mickey Hart Adds Pop To His 'Box' 

Ryko Album Features Lyrics In English 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON. D.C.— Mickey Harts 
hypnotic drumming has transported 
fans to such exotic locales as Senegal and 
lower Egypt. Now. surrounded by a mul- 
ticontinental entourage, he is bringing 
his music closer to home with an album 
featuring English 
lyrics and a gen- 
uine pop groove. 

"Mickey Hart's 
Mystery Box" 
marks a significant 
departure for the 
former Grateful 
Dead drummer, 
whose previous hart 
solo projects, gath- 
ered in Rykodisc's 21-album series "The 
World." have been colored by global 
beats. Although the new set recalls his 
Grammy-winnir^ "Planet Drum," it can 
be as cla'^ely linked to the classic *50s 
school of pop and R&B, thanks to Hart's 
selection of British a cappella group the 
Mint Juleps to carrj' the vocals on most 
of the songs. 

Due June 11 on Rj-kodisc, "Mystery 
Box" is a joyous medley of spiritually 
soaring songs Hart has been cooking up 
for more than four j-ears with Grateful 
Dead IjTicist Robert Hunter. When Hart 




heard the Mint Juleps performing R&B 
coviprs in a Spike Lee \ideo several yeai-s 
ago, he knew he had found a primary 
ingredient. "I fell in lm« with their sound 
and thought. 'That's the way to sing 
Hunter's l>Tics,' " he Raj's. 

"This album is much more accessible 
than anjlhing he's ewr done, if only for 
the fact that it has English -language 
lyrics." says f^kodisc director of strate- 
gic marketing and sales Cheryl Mc- 
Enaney, wiio serves as project manager 
for the album. 

"I started with an open-ended pro- 
ject," Hart saTO. "The only part of the 
compositktn I did know is that 1 wantetl 
to make a record of dance songs and 
drive them with the extreme percus- 
sionists from 'Planet Drum.' A hybrid 
kind of thing." 

Hybrid is a good description for it. 
Along with the Mint Juleps, the melting 
pot includes Youssou N'Dour bassist 
Habib Faye, Dead guitarist Bob Weir, 
and accordionist/vocalist Bruce Homs- 
by — all layered on top of a rhythmic 
structure generated by what Hart dubs 
the "Olympics of percu-ssionwls": Zakir 
Hussain, Gio\'anni Hidalgo, and Sikiru 
Adeixyu. Hart co-produced the album 
with Robin Millar 

"The record will obviously appeal to 
the Ctonwrted — the Grateful Deaid fans, 



Keb'IVlo' Goes Beyond 
The Blues On Epic Set 



BY CHRIS MORRIS 



LOS ANGELES-Keb'Mo's sophomore 
Epic/OKeh release. "Just Like You," due 
June 1 1. isn't the tjTx; of album for which 
the label has to beat the drum loudly, 
according to Epic senior directcM- of mar- 
keting Lean Lambert 

"Honestly this isn't the kind of project 
where I think bells and whistles apply" 
Lambert s^-s. "The biggest marketing 
tool I used for his debut album is word-of- 
mouth and the element of discovery. 
That's wiat I'm trying to reinforce on this 
project, too. People feel jwrsonal about 
this artist — they feel like he belongs to 
them, and I dm't think it w^Hild be appro- 
priate to do anything that smells of hype." 

Keb'Mo', whose real name is Kevin 
Moore, isn't an uniuv]^\-n entity. The .*ur^- 
er/songwriter/guitarist's self-titled 1994 
debut has been a fixture on Billboard's 
Tbp Blues Albums since the chart's incep- 
tion last j-ear. For the week ending Sat- 
urday (27), the album was No. 7 with a 



bullet, in its 35th w^eek on the chart 

Keb'Kfo' s^ the response to his debut 
"is icing on the cake. I'm flattere<i and 
grateful. But I can't be impressed with it, 
because it's oki work — it's something I did 
aJmoet three years ago . . . It's .still doing 
me well, but I gotta 
move on." 

On '*Just Like 
You," Keb'Mo' elab- 
wates on the Hues- 
based music he 
presented m "Keb'- 
Mo'." While se\'eral 
tracks on the new 
set inTOlve solos in 
the Uues mold, the 
recwri includes new 
original numbers (puWished by Keb'Mo' 
Music, BMI) that sport a full band and a 
distinctly pop orientation. 

"I just write the songs, and that's the 
way they come out," Keb'Mo' says. "The 
songs kind of dictate the direction . . . 
There's not any calculation. All these dif- 
(Coutinueii on iHU/e 19) 



The Ultimate 

DESK; 



Holds 
1,000 
. CDs 



Modular Cabinetry 



the world beat fans whom Mickey has 
really developed through his series," 
McEnaney "But what will be inter- 
esting is taking this to a broader pop 
mainstream base." 

Recording, which took place at Studio 
X at Hart's ranch in Northern Califor- 
nia, amounte<l to what Hart calls 'the 
most complicated" venture he has e\'er 
undertaken. "These gu>"s are all on dif- 
ferent continents, so we had to see when 
we might all be in the same place and 
agree to meet in the night for a week," 
he saj^. "We made wry careful consid- 
erations on these tracks." 

The album wiU get a hefty dose of pro- 
motional fanfare this summer, when 
Hart and company headline the Further 
Festival, a shed lour that also features 
Hornsby, Los Lobos, Hot Tuna, and 
Weir's new band, Ratdog (Billboard, 
April 13). In the spirit of the summer fes- 
Uval, the tour will include a cyber-tent, a 
rending village, jugglers, and Brazilian 
samba dancers. 

(Coyitin ued on page 19} 




Happy Happy, Joy Joy. Members of Discovery Records' act Too Much Joy 
catch their collective breath after a show at New York's Coney Island High night- 
club. Shovi/n in front, from left, are Cellar Door Entertainment's Chris Tanner and 
co-manager Mark Eichner. In the back row. from left, are Discovery's Bob Tylds- 
ley; Too Much Joy's Jay Blumenfield. Tim Quirk. Bill Wittman, and Tommy Vin- 
ton; Discovery's Gary Baker: and co-manager Randy Eichner, 
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Will Botwin Pulls The 01' Switcheroo; 
Catle Curtis Has Straight Talk For Utah 



ONY SIDE OF THE STREET: Look for arUst manager 
WiU Botwin. who had been headed to Uni\«rsal Records as 
executive VP/head of A& R, to be offKially named senior VP at 
Columbia Records. It seems that Botwin, who has been work- 
ing out of T Jmviersals offices since January; had not signed his 
contract with Uni\iers3l and was lured awaj' by Don lenner, 
president of Columbia Records and chairman of Cohin^ia 
Records Group (the Beat, Billboard, Jan. 27). Botwin, who is on 
vacation, couki not tie reached for com- 
ment. Daniel Glass, head of L'niwi-sal 
Records, nays, "We're looking for 
good rock people for A&R, but we're 
not looking to replace Will directly." 

Also look for Columbia to announce 
the promotion of John Ingrassia to 
senior VP of CRG (which oversees 
Columbia, as well as its distributed 
labels, including Work and Ruffhouse). 
Ingrassia has been VP of special pro- 
jects for Columbia Records. 




by Melinda Netuman 



UN A RELATED NOTE: CUents and managers affiliat- 
ed with Side One are in the process of finding new homes. 
Manager Paula Sartorius has taken Los Lobos and Lus- 
cious Jackson with her to Metropolitan Entertainment 
Group's management division. Metropolitan has also 
picked up former Side One client John Hiatt. Roger 
Kramer, who handles Soul Coughing, Daniel Tashian, 
October Project's Mary Fahl, and new signee Ween, is 
opening up the New York office of Los Angeles-based 
liiree Artist Management (known as 3 A.M.) 

"When Will's comjiany was [closing], Roger vraA loddng for 
a new situation at the same time we were looking for someone 
to run the management com[)any in New York. It's a nice fit," 
saN-s 3 A-M. head Richard Bishop. 3 A.M. also representi? 
Henr> Rollins, I-^lter, My Life With The Thrill Kill Kult, 
Richard Butler, and new Maverick signee Rule 62. 

Similar to 3 A.M.'s growth spurt, Sartorius' move to Metro- 
politan dovttailed with the New York company's expansion 
plans. ' "Since October, when we entered into a joint wnture with 
Ogden, Rob Kos, who heads the management di\-ision, (artist 
maiiagerl Bridget Nolan, and I haw dLscussed hovv to expand 
the managen>ent cwnpany in a manner where we'll still be aUe 
to ghv our clients the kind of personal service they deser\¥i. 
yet get stronger and more powerful. That can only be accom- 
plished b>' modest growth." si^-s Jcrfin Scher, president/CEO 
of Metropolitan Entertairmient Group. "If you haw 20-25 
clients, it's wry hard to conrince [the industry'] that e\'ery one 
of jwir clients is a prioritj:" 



Metropolitan also represents Rusted Root, Richard 
Thompson, Fig Dish, and Art GarfiinkeL 

Among the Side One artists who haw yet to ink with new 
management are Lyle Lovett, Liz Phair, and Rosanne Cash. 
Kramer and Botwin will oversee Lisa Loeb's career, at least 
through the life of her current GefFen album, "T^iils." 

PDATE: Former Imago act Rollins Band has inked with 

— 1 DreamWorks. Expect a new album in 

_ January . . . New imprint the Enclaw 

^^^^^^^ has its first signee: female British rock 
quartet Fluffy . . . Songwriters Sharon 
Taber and Randy Gonzalez ha\« with- 
drawn their copjTight-infringement 
suit again.'^t Mariah Carey, producer 
Walter Afanasieff, and Sony Music 
(Billboard, Jan. 20). Taber and (Gonza- 
lez, who alleged that Carey's hit "Can't 
Let Go" was lifted from their composi- 
tion "Right Before My Ex'es," said they 
have "been provided with scientific 
expert testimony . . . which leads us to the conclusion that 
ICDarey and Afanasieff] could not possiUy haw heard our song 
before they wrote 'Can't Let Go.' " Neither Sony nor Carey had 
a comment . . . Stone Ten^le Pilots ha\<^ canceled their pro- 
motional tour due to lead singer Scott VS^iland's admisskui to 
a drug rehab fadltty. 

SlNGER^NGWRITER Catie Curtis performed a benefit 
for the Ga>'/Straight Alliance of Ea^ t High School in Salt Lake 
Citj' on AfHil 17. The Alliance has been the center of a contro- 
wrsy since March, when the local school board wted to ban 
nonciuricular clubs from the school district rather than allow 
the Alliance to meet on school grounds. The Utah legislature 
vT)ted April 17 to require school boards across the .state to ban 
student organizations that "in\ohv human sexuality" or endorse 
bigotry or criminal activity 

"I was playing this concert in Salt I^ake City anyway and 
wanted to provide a symbolic gesture of support for the 
Alliance," saj-s Ciulis, whose new Guardian release, "Truth 
From Lies." is picking up momentum (BillboaiTi, Jaa 20). "It's 
so hard at that age to e\^n talk about those issues. I felt really 
sorrj' for its leaders, having showwl the courage to start the 
Alliance and then being unsuRXirted in the communiQ:" Cur- 
tis says she was surprised by the media's reaction to her pres- 
ence. "They assumed I must \ye some kind of left-wing agita- 
tor. They asked if I was from San Francisco. I feel like there was 
a lot of fear, and they were threatened. Fm just this kid from 
Maine who wwited to show some sujiport for the Alliance." 
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Altan Gives World A Taste Of The Irish 

Newly Signed Virgin Act Is Expanding Its Profile 



I BY PAUL SEXTON 



LONtX)N — Vram the same v-illage that 
gaw the wo!"Id Enya and Clannad, some 
more seasoned flag-bearers for tradi- 
tional Irish music are ready f or a belated 
m^jor-Iabel debut 

Altan, which hails from (Iweedore in 
northwxtit Ireland, has \wn championing 
on record the acoustic music of its mem- 
bers' birthplace for a decade on the 
American-based indie label Green Lin- 
net Their tireless touring has won them 
a loyal following, especially in America, 
and helped them make impressive 
inroads on world music chartj}. But 
"Blackwater," due for US. release June 
1 1 , will Allan's profile a new high: It 
is the group's first release since signing 
a worldwide deal last Nm-ember with Vir- 
gin Records, 

Brenda Walker, Virgin director of 
A&R, explains why a label that is pri- 
marily known for its rock, pc^, and R&B 
roster has in\csted in a group whose core 
instruments are the fiddle, button accor- 
tlittn, tin whistle, atnl Umziniki. "Allan is 
about great musicianship and great 
songs." she sa.vs, "and tratlitional Irish 
nntsic a nxR for country and hluegrass. 
World music in general is growing 
because people are wanting a witter musi- 
cai luUette than is offered by commercial 
radio. 

"They directly connect to American 
KLstory;" Walker continues. "You can lis- 




ALTAN 



ten to a jig or reel [of theirs] and hear a 
rh>lhm ym hear in country music. It's 
very much like the music that people 
dance to in country clubs in America." 

The group was signed by Virgin's 
U.K. -based head of specialist music, 
Declan Colgan, who sa}'s, "Virgin's phi- 
losophy has alwaj-s been to sign the best 
of any genre, and the whole buzz around 
Altan was that they w^re the beat of the 
[Irishl acts that had c<Hne up in the last 
decade. 

"The reason Irish music continues to 
be so \ital and thnnv up fresh gencra- 
ti(m.s of great ))lawrs is that it's ivlevant 
to people Ihing in the community today. 
It continuall.\' u|xlates itself, and it's not 
the oUl 'Danny Boy' mai'ket; it's a >'oung, 
\ital market." 

For the liand's part lead \'ocallst and 
fiddle pla^-er Mairead Ni Mhaonaigh is 
happy for the chance to widen Allan's 
audience. "The contract with Green Lin- 
net was up anyway, anrl we wanted to 



expand," she says. "It was v«ry frustrat- 
ing, because [(Jreen Linnet] is based in 
the States, and hardly any of our albums 
wt;re avmlable in Britain or Ireland. 

"They w^re (toing the best they could 
under the circumstances, but we were 
putting out what we felt was good music. 
We'\^ paved the wa>; done lots of touring; 
now it's time to reap the Ix-nefits, ami I'm 
not talking financially. Virgin wants to 
bring the music to the audience we 
want" 

The group takes its name from Loch 
Altan, a lake near Gweedore, which is 
Gaelic for "a slope into water." The group 
grew out of the teenage musical part- 
nership of Ni Mhaonaigh and Frankie 
Kennedy, whom she met when she was 
15 and married in 1981 . They formed the 
group Ragalrne and released an album 
togeUier in 1983. 

Four years later, they re-emei^ed as 
Altan with an augmented lineup and a 
first album. Altan released three more 
allxims (or Green Linnet and continued 
to build its audience despite Kennedy's 
death in 1^I^M i'nnn Iwne cancer. 

Altan recently completed a seven- 
week U.S. tour, which included four 
sho\\'s at the Bottom Line in New York. 
A nine-date U.K. itinerar>' begins Ma.v 
15. including a London date at Queen 
Elizabeth Hall. Plans call for tlie band to 
p!a>' a numl)er of simimer festh-al-* tm the 
international circuit, including the Lon- 
don Fleadh. tJie Montreux Jazz Festi\'al 
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Hollywood Going To Bat 
For Austin Act Fastball 



■ BY CARRIE BQRZILLQ 

IXXS ANGELES— After bad recortl- 
company experiences with their previ- 
ous bands, the members of Austin, 
Tkxas-based Fastball were in no hurrj' 
to sign with a m^or laltel. 

In fact, if it weren't for a friend plac- 
ing the band's tape in the hands of Hol- 
lywood Records director of A&R Rob 
Seidenberg. Fastball's "Make Your 
Mama Proud" would have been 
released by the band locally. Instead, 
the album is Fastball's Hollywood 
Records debut due Jutk U. 

"If we hadn't hooked up with Holly- 
wTxxl, we would beg, steal, or borrow a 
few thousand bucks to make a cheap 
record and somehow [get] a \'an and do 
a tour," says guitarist/co-lead singer 
Miles Zuniga. "We're determined to go 
places and do things, and whether that 




FASTBALL 



was on our own or with a m^jor, like 
Hollywood, didn't matter." 

Helmed by the alternating v-ocals of 
Zuniga and bassist Tony Scalzo and 
backed by drummer Joey Shuffield, 
Fastball throws a powerful melodic 
punch with bouncj; supercharged ditr 
ties filled with undenial^e hooks. Jerry 
Finn, who has wtxiced with Green Day 
(Continued on page 19) 
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BLUESMAN ROY ROGERS DISPELS COWBOY ID 

(Continued from page 11) 



1995, a lateral move to Pointblank, an- 
other EMI-Capitol imprint, made 
perfect sense, according to the musi- 
cian. 

He says, "We've done a number of 
records for John Lee [on Pointblank], 
and they've had certainly a great suc- 
cess with his recordings. So I certain- 
ly knew [label president] John Wooler 
already . . . We just moved it over. It 
wasn't like being dropped and picked 
up. I was just basically shifted to Vir- 
gin/Pointblank." 

"Rhythm & Groove" asserts 
Rogers* distinctive approach to blues 
sources. While he covers the Willie 
Dixon/Howlin' Wolf classic "Built For 
Comfort" and Mose Allison's biting 
"Your Mind Is On Vacation," the re- 
mainder of the album comprises orig- 
inal material. The record, which in- 
cludes such guests as singer Maria 
Muldaur, raandolinist David Grisman, 
and harp player Charlie Musselwhite. 
encompasses blues-rockers like 
"Vida's Place" and "Love Me Or 
Leave Me"; socially alert numbers 
such as "Shakin' Hands With The 
Devil" and "Proud Man"; and two in- 
strumentals, "Remembering You" 
and the Latinized "Blues For Brazil." 

Rogers says, "I got into shde guitar 
when I was still a teenager, and we 
were exposed to so many different 
kinds of music back in the '608. The 
sky's the limit. I tr>' not to be limited 
by any particular style, although cer- 
tainly I'm always associated with the 
Delta blues, because I play in an open 
tuning Hke the Delta players." 

Virgin product nftinager Phil Fox 
says that the broad nature of Rogers* 
style offers opportunities to break 
him beyond a traditional blues audi- 
ence. 

"Our strategy is kind of twofold 
with this," Fox says. "The first [thing] 
will be to introduce him to the blues 
fan base, which is his home, so to 
speak, and [knows] his associations 
with John Lee. After that, it's to move 
out beyond that to the triple-A world, 
the NPR world, even AOR.** 

The time is especially right for 
Rogers, Fox continues, given the cur- 
rent attention accorded "Ledbetter 
Heights," blues guitar phenom Kenny 



Wayne Shepherd's album on Giant 

"Every now and then an artist 
comes around in the blues area that 
expands [the genre] for a little bit," 
Fox says. "I see us being able to take 
advantage of that, but also to take ad- 
vantage of the more Americana-ish 
songs that are on this record, things 
like 'Shakin' Hands With The Devil' 
[or] "Vida's Place,* that even harken to 
a John Hiatt type of audience." 

The company has just begun work- 
ing "Love Me Or Leave Me" at triple- 
A, college, album rock, and public ra- 
dio stations. 

Mike Menter, music director at al- 
bum rock KFFX Emporia, Kan., says 
of Rogers, "He's been associated with 
John Lee Hooker, Santana, Keith 
Richards, and Bonnie Raitt. Our sta- 
tion is basically classic rock, with the 
new stuff thrown in. ['Love Me Or 
Leave Me'] fits perfectly with what we 



while. Arista has just released the sin- 
gle in the U.S., promising to build fur- 
ther on the European phenomenon. 

"Children" was recorded in one 
night 18 months ago by DJ/producer 
Roberto Concina, better known in 
Italy as Roberto Milani and interna- 
tionally as Robert Miles. The original 
version (minus the striking piano riff 
that makes the tune instantly recogniz- 
able) was initially released in January 
1995 on a four-track EP called "Sound- 
tracks'* on the Italian DBX label, an 
imprint owned by producer/remixer 
Joe T. Vanelli. Ironically, it was com- 
pletely ignored in Italy when it first 
came out last year. 

' The first seeds of its success were 
sown last year, when Vanelli took the 
track to Kimbo, a Miami club, where 
the boss of indie label Plattipus, Si- 
mon Barries (who was among a gath- 
ering of DJ/producers there at the 
time), heard it and picked up the li- 
censing rights for the U.K. Plattipus 
in turn sold the licensing rights to 
BMG-owned deConstruction Records 
in the U.K., which has signed Miles 
worldwide. 



do. I think he can reach the new lis- 
tener as well as the old." 
Touring and in-store appearances 




will be much more of a promotional 
tool for Rogers than in the past, ac- 
cording to Fox. 



James Barton, deConstruction 
A&R executive and co-runner of Liv- 
erpool, England, mega-club Cream, 
signed the deal for "Children" with 
DBX and Plattipus on the last work- 
ing day before Christmas, insisting 
that the track not be remixed, as it 
was "perfect" as it stood. 

Through DBX's and deConstruc- 
tion's licensees and affiliates, the 
song became a smash throughout the 
continent. It has topped the chart in 
Germany for six weeks, Belgium (five 
weeks), France (four weeks), 
Switzerland (four weeks), Italy 
(three weeks). Spain (three weeks), 
and Denmark (one week). It has gone 
top five in every European country 
that has a singles chart. Its combined 
sales have put it atop the Music & 
Media Eurochart Hot 100 Singles 
chart for the past six weeks. 

Miles says, "The success of 'Chil- 
dren' is that its melodic basis brings 
together young and old. It is not lis- 
tenable just in discotheques but at 
home as well. The success is also due 
to the good work put in by BMG and 
deConstruction. I expected some suc- 
cess, but nothing on this scale." 

As the record is licensed to more 
than a dozen labels throughout the 
continent, sales figures are difficult 
to pinpoint. However, sales in the 
U.K., France, and Germany alone 
add up to more than 1.6 million 
units. 

"Children" is essentially a club 
record. Miles recorded the piece as 
an antidote to the harder beats pre- 
vailing in Italian clubs. It became the 
last record played in many clubs in an 
attempt to calm dowTi ravers before 
sending them home. Miles wanted to 
help reduce the number of young 
people killed in car accidents on the 
way home from clubs. 

Yet because it is more melodic than 
most trance or techno tracks, many 
radio formats took to "Children" as a 
distinctive tune that would not alien- 
ate those who are not fans of dance. 
Once MT\' Europe aired the grainy 
black-and-white video (directed by 
Matt Amos), the third leg of the sin- 
gle's support was in place. 

LABaSTAKE OWN TACKS 

Because of the licensing patch- 



"We also plan, when he's here on 
tour, to get him in front of a lot of re- 
tail," Fox says. "When he was on Lib- 
erty ... he only toured about 40 dates 
in the U.S. I don't think he was out 
there that much. So our plan, while he 
is on the road, is to take full advantage 
of getting him to both radio and re- 
tail." 

Rogers — who is managed by his 
wife, Gaynell Toler Rogers, and 
booked by Monterey International in 
Chicago — will kick off a U.S. tour May 
22 at Blind Willie's in Atlanta. The 
road trip will take him through such 
high-profile blues rooms as House of 
Blues (New Orleans and Cambridge, 
Mass.), Buddy Guy's Legends (Chica- 
go), Antone's (Austin, Texas), and 
Tramps (New York). 

By late June, Rogers will begin to 
hit the summer festival circuit, ap- 
pearing at the Du Maurier Jazz Festi- 



work, each label took a different ap- 
proach to working the record, al- 
though there are common themes in 
all territories. 

The record started in clubs all over 
Europe, with France, Spain, and 
Italy among the first to embrace it. 
Northern Europe followed the South, 
with sales peaking later in the year in 
Germany and Scandinavia. 

French indie Happy Music li- 
censed "Children" from DBX last 
November. Happy president Pierre 
Forgacs says, "It started verj' gradu- 
ally via the underground last autumn, 
with French clubs playing imports 
from Italy. Club play quickly grew, 
and radio only caught onto it once it 
had charted." 

In Spain, imports from Italy 
played a part, says Jaime Gracia, 
head of promotion at licensee Ginger 
Music. "Our import department 
heard the song before it was released 
in either the U.K. or Italy and decid- 
ed to order the single. Two weeks lat- 
er, it was in the charts, but it was no 
surprise to us." 

When "Children" started to fea- 
ture on club charts from Spain and 
Italy, Northern European countries 
got in on the act. Soren Navntoft, la- 
bel manager at BMG Ariola Den- 
mark, says, "We had heard it, and we 
were keeping an eye on foreign 
charts, especially those in southern 
Europe. Foreign charts really con- 
tributed to the break — it can be 
tough to break new releases. So we 
picked it up and sent it out to clubs 
and radio stations. It went bang!" 

In Europe's largest market, Ger- 
many, pressure was building in 
February to release the record, ex- 
plains Thorsten Konig, product man- 
ager for PolyGram's Motor Music la- 
bel. "At first, we could not satisfy 
demand from the stores, as the 
record had already come across as an 
advance promo from the U.K. and 
Italy," says Konig. "The kids already 
knew it from the clubs." 

SLOW BUILDER IN BELGIUM 

The record was more of a slow- 
builder in Belgium, where "Children" 
was put out by dance independent 
N.E.W.S. on its Yeti label last Sep- 
tember. With its close links to BMG, 



val in Montreal, Summerfest in Mil- 
waukee, and Waterfest in Oshkosh, 
Wis. Other festival gigs later in the 
season are anticipated. 

On Thursday (2), Rogers will con- 
clude a monthlong tour of Europe, 
where "Rhythm & Groove" was re- 
leased simultaneously with its U.S. 
bow April 16. Rogers is being sup- 
ported by a band that includes drum- 
mer Jimmy Sanchez, bassist Steve 
Evans, and keyboardist/saxophonist 
John Lee Sanders. 

"We've played everjthing from fes- 
tivals to small clubs to EuroDisney," 
Rogers says. "We did a gig with Char- 
lie Daniels — that was a wild one. You 
never know what you're gonna run 
into. You've gotta be open to anything. 
They filmed it, and we may get it on 
French television . . . They're calling it 
'Americana Nights At EuroDisney* or 
something like that*' 



N.E.W.S. was able to cross the sin^e 
over into the mainstream. The indie 
sold 25,000 copies in vinyl form, 
mainly through DJ shops, before the 
CD single hit the main stores in Jan- 
uary. 

Lieven van den Broeck, managing 
director of N.E.W.S., says, "Club 
play ignited demand for the CD for- 
mat. Radio play came along only 
when 50,000 units had already been 
sold." 

In the U.K., radio station Kiss FM 
London took the lead in playing 
"Children" and also used it in a min- 
utelong TV ad for the station. Radio 1 
DJ Pete Tong also championed it. 

It was radio that almost single- 
handedly broke the record in the 
Netherlands, according to BMG Hol- 
land product manager, dance, Joost 
Walter. "DJ Corn Klijn [of public 
broadcaster NPS Hilversum] de- 
serves due credit for pla>ing the sin- 
gle on national [top 40] Radio 3 FM," 
Walter says. "When he picked up the 
record, it was like all stations, the 
commercial ones included, fell like a 
row of dominoes." 

The effect was staggering, recalls 
Walter. "The first month after its re- 
lease Jan. 8 proved a commercial dis- 
aster," he says. "Until Klijn started 
playing it, we only sold 67 copies of it! 
Now. it has almost reached the gold 
mark [50,000 units]." 

Once the video began to air on 
MTV and such European stations as 
Sweden*s Z-TV and Germany's Viva, 
another audience found the soothing 
tones of Miles' music. This, combined 
with saturation airplay virtually con- 
tinentwide, sustained the record 
through its last stage and held it at 
No. 1 in Germany. 

Even as "Children" rises high, an- 
other track waits in the wings. Miles 
is due to issue the single "Fable" 
throughout Europe May 27. 

This story was prepared by Do- 
miinc Pride and John Crouch in 
London; Wolfgang Spahr in Ger- 
many, Mark Dezzani in Milan; 
Howell Llewellyn in Madrid; Mark 
Maes in Antwerp, Belgium; Rob- 
bert Tilli in AmMerdaTn; Frederik 
Strage in Stockholm; and Charles 
Ferro in Copenhagen. 



TREBLE V SET GETS RETAIL PUSH 



(Continued froyn page 12) 

vators," according to Michael Moryc, 
head of Matrix Promotions, a smooth 
jazz and new age company hired to 
promote the disc. "It's one of the 
most extraordinarily produced al- 
bums I've heard, and that's a won- 
derful selling tool," Moryc says. 

Paula Price, music director at Ok- 
lahoma State University's KOSU 
Oklahoma City, says the album is an 
exciting one because of its various 
musical influences. "It*s also appeal- 
ing because it's soothing, intimate 
music and a breath of fresh air," she 
says. 

Cardon and Bestor agree that, 
while difficult to classify, there is a 
market for instrumental music. 
"People don't want to just hear ear 
candy, they want to feel like they're 
stimulating themselves," Bestor 
says. 

Both also regret a lack of main- 
stream interest in classical music 
and hope that, with several more* 



"Innovators*' concerts planned this 
year, they can make a difference. 

"I like the whole idea of marrying 
a symphony with contemporar>' mu- 
sic. It gives new motivation to people 
who may not feel prepared to hear 
Beethoven to come to a concert hall," 
Cardon says. 

Bestor adds, "I want people to feel 
emotions; to turn their cell phones 
off and be transported to a more 
peaceful place." 

While the two are not frequent col- 
laborators, they have been best 
friends since college and won an 
Emmy for their combined efforts for 
ABC's 1988 Winter Olympic cover- 
age. They are working together on a 
new theme for "National Geographic 
Explorer." 

C^ardon's theme music credits in- 
clude "Good Morning America" and 
"Monday Night Football"; Bestor's 
film scores include the Disney Chan- 
nel's "Witching Of Ben Wagner." 



MILES' 'CHILDREN' GIVES BIRTH TO A EUROPEAN CRAZE 

(Continued from page 11) 
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POW wow TEAMS DISPARATE CAMPS ON REGGAE/DEAD SET 

(Continued from pafje 12) 



ranging from the U.K.'s Steel Pulse to 
Reggae King Dennis Brown to San 
Francisco-based dub poet Lasana 
Bandele. 

The inspiration for covering the 
Grateful Dead in a roots style struck 
Pow Wow VP Judy Cacase a few years 
ago. 

"My brother has been a Grateful 
Dead fan all his life," says Cacase. "I no- 
ticed that besides following the Dead, 
Deadheads like him went to reggae 
shows, like Reggae Sunsplash, and they 
listened to reggae music." 

The project stalled when Cacase dis- 
covered that "nearly everyone in Ja- 
maica whom I wanted to be involved in 
the project knew the Dead but was un- 
familiar with the songs." 

The idea remained on the shelf until a 
little more than a year ago, when New 
York-raised, Kingston, Jamaica-based 
reggae dancehall producer Henry "K" 
Karyo signed on as A&R director/in- 
house producer for the label. 

"Henry was also a Deadhead and 
came up with the sam6 idea," says Ca- 
case. "He was the missing ingredient, 
and we were able to make the project a 
reality. I'm extremely proud of this 
record, and I'm especially proud of Hen- 
ry. He's young, but this record sounds 
like he's been producing forever." 

Karyo oversaw the project and pro- 



SURFDOG COMPILATION 

{Continued front pofje 11) 

Monkey, Reverend Horton Heat, 
Everclear, Seven Mary Three, Pato 
Banton, Jewel, and Primus. More 
artists may be added. 

"This album was essentially con- 
ceived by a bunch of impassioned 
surfers saddened by the beaches and 
waters here," says Dave Kaplan, one of 
the driving forces behind "MOM," 
owner of Surfdog Records, and manag- 
er of Brian Setzer. "I lived in Venice 
Beach, and it took an hour to go some- 




PEARL JAM 



where you can surf, and it's getting 
progressively worse." 

Kaplan says he wanted to make sure 
that "MOM," which loosely stands for 
"music for our mother ocean," stood 
out from other benefit albums by en- 
suring it was an "honest, soulful record 
that wasn't just slapped together for 
commercial value." 

The participating artists all have ties 
to the surfing world. Pearl Jam, for in- 
stance, has donated money to the 
Surfrider Foundation in the past, in- 
cluding a $50,000 donation from its No- 
vember 1995 San Diego show. Porno 
For Pyro's Perr>' Farrell voiced public 
»er\ice announcements for the organi- 
zation that ran on MTV in 1995. 

Setaer says, "I live in Santa Monica 
[Calif.], and it's very depressing to 
know that you can't go down to the 
beach without thinking what a sewer 
the Santa Monica Bay has become. The 



duced seven tracks, including two co- 
produced with Jamaican producer Au- 
gustus "Gussie" Clarke. 

Pow Wow is launching a heavy mar- 
keting campaign, going first to triple-A 
radio with the Mighty Diamonds' beatif- 
ic cover of "Touch Of Grey," judged to be 
the sor^ most familiar to that audience. 
At press time, it had not been deter- 
mined when the song would be serviced. 

"We did a remix with added instru- 
mentation, and we hired a national 
triple-A promotion person, Maxanne 
Sartori of Moose & Squirrel Promo- 
tions," says Pow Wow president Herb 
Corsack. "We plan to go further, to AC 
and even top 40, depending on the air- 
play. Artista did put out one Grateful 
Dead single that was a top 40 smash." 

Onihe retail side, the label Ls "making 
sure all the distributors have the CD on 
the floor for street date," says Corsack. 
Pow Wow is distributed by several in- 
dies in the U.S., including M.S. Distrib- 
uting, Select-O-Hits, and Big State. 

"The record has gone out on an open- 
ing-orders deal price, meaning we're 
giving a discount because we want to go 
out strong," says Corsack. "In return, 
we're getting endcaps, [point-of-pur- 
chase displays], and listening posts. 
We're doing all the listening posts we 
can possibly get— Tower stores, Mrgin, 
Best Buys, and individual small chains 



Surfrider Foundation does a lot of 
great work toward cleaning up the 
coastlines, and when the opportunity 
arose to become involved with the or- 
ganization, I was more than happy to 
do my part." 

Dr. Pierce Flynn, executive director 
of the 11-year-old San Clemente, 
Calif. -based Surfrider Foundation, 
was instrumental in helping Kaplan 
and a committee of others compile the 
album. 




EVERCLEAR 



Among the music-industry notables 
on the Surfrider Foundation board of 
directors are Kaplan, Farrell, Eddie 
Vedder, MTV Beach House executive 
producer Michael Bloom, Midnight 
Oil's Peter Garrett, Chris Isaak, mem- 
bers of Seven Mary Three, and the 
Beach Boys' Bruce Johnston. 

At press time, Interscope was still 
mapping out its marketing and promo- 
tion plans for the album. "We passion- 
ately believe in this cause and look for- 
ward to supporting this project," says 
Steve Berman, head of marketing and 
sales at the label. 

John Artale, purchasing manager of 
the 143-store National Record Mart 
chain based in Carnegie, Pa., hasn't 
heard the album yet but says, "It 
sounds like it could be lot of fun. It 
lends itself to nice summer promotion, 
and there's still a lot of interest in surf 
music." 



all over the countiy." 

International distribution for the 
record had not been finalized at press 
time. 

"If we don't license it to a m^or com- 
pany [for international distribution], 
well do it ourselves," Corsack says. "We 
have importers in various countries all 
over the world. We haven't submitted 
anything yet to miyor companies for li- 
censing because I want them to see the 
whole package. Well have the finished 
goods in our hands two weeks before re- 
lease. Tlien well go to the international 
departments of two or three m^r U.S. 
companies." 

Karyo says, "One of the goals was to 
make this album appealing for people 
who weren't Deadheads. There are no 
Deadheads in Jamaica, except for for- 
eigners on \'acation. But both musics are 
very family-oriented in that the people 
who listen to each consider themselves 
spritually connected. Plus, a large num- 
ber of non-Jamaican fans follow both 
musks," 

Cacase b^an by requesting partici- 
pation from singers Judy Mowatt, 
Freddie McGregor, and Wayne Ar- 
mond from r^:gae band Chalice. 

"We had to start somewhere, and that 
was a very good place to start," says Ca- 
case. "I also called Gussie Clarke, be- 
cause I wanted to use the Mighty Dia- 
monds and Dennis Brown, and he was 
the link. They were all very enthusiastic. 
I told them all that I had a producer 
[Karyol and he would be going over the 
material with them and suggesting 
songs." 

Matching song to artist was "the most 
crucial stage," says Karyo. "We did all 
the music first and chose the songs that 
would work in a r^gae style. Then we 
built the tracks, using live musicians and 
horn sections — what I would call the 
cream of the crop of reggae musicians, 
like Dean Frazier, 'Deadley Headley* 



(Continued fmnt ixitje 11) 

album of the year, while two songs from 
that set, "It's In God's Hands Now" and 
"The Call," won urban recorded song 
and contemporary' recorded song of the 
year, respectively. 

Jars Of Clay garnered the new artist 
accolade, as well as a win for best short- 
form video for the clip "Flood." 

The evening's other big winners 
were male vocalist Gary Chapman, net- 
ting his first win in that category, and 
female vocalist CeCe Winans, who re- 
leased her first solo album, "Alone In 
His Presence," this past year. 

Songwriter of the year went to 
Michael W. Smith, who netted the acco- 
lade after seven consecutive years in 
which the award was won by Steven 
Curtis Chapman. Charlie Peacock won 
top producer honors, repeating his win 
from last year. 

Hosted by Smith, the Doves were 
broadcast live on the Family Chan- 
nel, Faith & Values Network, and 
more than 100 Family Net indepen- 
dent stations. The Dove Awards 
were voted on by the 5,500 members 
of the GMA. The awards capped the 
annual Gospel Music Week here, 
which included a variety of showcas- 
es, product presentations, and sem- 
inars held in or near the Stouffer 
Hotel and Nashville Convention 
Center. 



Bennett, David Madden, the members 
of Chalice, and Bongo Herman." 

Chalice built six tracks; the others, 
except for those self-produced by the 
artists, were created in the U.S. by Joey 
Moskoviitz, a longtime reggae prc^ram- 
merand Deadhead. 

Each track was executed "with ideas 
in mind of who we wanted for it," says 
Karyo. "Then we presented the tracks 
to the artistic but gave them a choice. 
Most of the time, they chose the track 
we'd intended for them. Then every- 
thing was mixed and overdubbed in Ja- 
maica at Anchor Music studio." 

All tracks are Dead originals, except 
for the Rascals' "Good Lovin'," one of 
the Dead's favorite covers in concert 
Brown's version of "Good Lovin' " on 
the album rocks on his R&B roots. 

"We wanted the album to be more a 
celebration of their concerts and their 
spirit than simply of their songs," says 
Karyo. 

The fit of song to artist is remark- 
able throu^out Wailing Souls* open- 
ing take on "Casey Jones" rides an 
anti-cocaine lyric — a popular reggae 
theme — over a carnival of horns and a 
bouncy reggae lope produced by 
Richard Feldman. 

Feldman also helms Joe Higgs' gritty 
and yearning "Uncle John's Band." 

McGregor's throbbing rendition of 
"Eyes Of The World" could easily have 
come from his own universal-minded 
lyrical canon, and no one but reggae 
soulman Toots Hibbert could have 
wrung every last drop of blues from the 
countrified "Catfish Jimmy." 

Mowatt's soaring alto makes a 
hymn of "Row Jimmy," and Steel 
Pulse (which self-produced) trans- 
forms "Franklin's Tower" completely, 
recasting it in the band's signature 
U.K. urban rocker mold. 

The title track's urgent, cathartic 
work over by Chalice is followed by for- 



FoUowing is a complete list of Dove 
Award winners: 

- Artist of the year: DC Talk. 
' Song of the year; "Jesus Freak," Toby 
McKoehan and Mark Heimermann. 

■ Songwriter of the year: Michael W. 
Smith. 

* Male vocaliit: Gar>' Chapman. 

* Femsle vocalisL CeCe Winans. 

* Group of the year. Point Of Grace. 
" New artist: Jars Of Clay. 

* Producer of the yean Charlie Peacock. 

■ Rap/hip-hop recorded song: "Take Back 
The Beat," Church Of Rhythm. 

* Alternative/niodern rock recorded 
song: "Monkeys At The Zoo," Charlie Pea- 
cock- 

* Metal/hard rock recorded song: 

"I'romise Man." Holy Soldier. 

* Rock recorded song^ "Jesus Freak," DC 
Talk. 

* Pop/contemporary recorded song: "The 
Great Divide." Point Of Grace. 

■ Inspirational recorded song: "Man Af- 
ter Your Own Heart," Gar>' Chapman. 

* Southern gospel recorded song: "Out Of 
Hill Great Love," the Martins. 

" Country recorded itong: "T^'ithout You (I 
Haven't (Jot A Prayer)." MidSouth. 

* Urban recorded song: "It's In God's 
Hamls Now." Anointed. 

* Traditional gospel recorded song: 
"Great Is Thy Faithfulness," CeCe Winans. 

* Contemporar>' gospel recorded song: 
"The Call." Anointed. 

* Rap/hip-hop album of the year: 
"Church Of Rhythm." Church Of Rhythm. 

* Alternative/modem rock album: "Thit; 
Beautiful Mess." Sivpence None The Richer. 

* Metal/hard rock album: "Promise 



mer Black Uhuru lead vocalist Mkrhael 
Rose's tough, shifting delivery of 
'*Wharf Rat," intoxicating with equal 
parts melancholy and menace. 

Bandele's rugged '\vildstyle" vocals 
rip out tangles of passion fipom his self- 
produced versron of "Cassidy." 

Initial reactions are rabidly enthusi- 
astic "Being a Grateful Dead fan myself, 
I think it's terrific," saj-s George Meyer, 
national merchandise manager with 
Carteret, N J.-based Nobody Beats the 
Wiz. "When I first heard of the idea, I re- 
ally liked it Then I heard the musk and 
was knocked out" 

Doug Wendt, co-host of "Reggae 
Express" on long-running station 
KPFA San Francisco, recently devot- 
ed 30 on-air minutes to five tracks 
from "Fire." 

He later discovered that as word 
spread via the Dead site on the Internet, 
his listenership increased dramatk^y. 

"I think it's going to blow the lid off," 
predicts Wendt, who is also PD/music 
director of "World One Radio" for 
KECG San Francisco. "Ifs going to re- 
veal, to non-Deadheads what all the fiiss 
was about These guys didn't develop a 
huge following because their music 
wasn't deep. Now, with the artistry of 
some of the best reggae musicians in the 
world, it will create more belieN'ers." 

Plans are already in the works for a 
second volume of Dead reggae covers 
that will include artists who couldn't 
participate in "Fire" because of sched- 
uling conflicts, such as Third World, 
Culture, and the legendary Jimmy 
Cliff (a good friend of the late Jerrx 
Garcia), along wfth "at least three new 
artists," says Karyo. 

He adds, "Certain Jamaican engi- 
neers and musicians who'd never heard 
the Dead before listened to these tracks 
in the studio and became Dead fans, be- 
cause, as it turns out the Grateful Dead 
are great songwriters." 



Man." Holy Soldier. 

• Rock album: "No Doubt." Petra. 

• Pop/contemporary album: The Whole 
Truth." Point Of Grace. 

• Inspirational album: "Unbelievable 
Love," Lamelle Harris. 

• Southern gospel album: "The Martins," 
the Martins. 

• Country album: "Where Love Runs 
Deep," Michael James. 

• Urban album: "Give Your Life." Angelo 
& Veronica. 

• Traditional gospel album: "He Will 
Come: Live," Shirley Caesar. 

• Contemporary gospel album: "The 
Call," Anoinle<]. 

• Special-event album: "My Utmost For 
His HigheBt," Amy Grant. Gary Chapman, 
Michael W. Smith. Point Of Grace. 4HIM. 
Cindy Morgan, Sandi Patty. Bryan Duncan. 
Steven Curtis Chapman, Twila Paris, and 
Phillips. Craig & Dean. 

• Instrumental album: "Classical Peace." 
Dino. 

• Praise and worahip album: "Promise 
Keepers: Raise The Standard," Maranatha! 
Promise Band. 

• Children's music album: "School Days," 
Mike & Sue Gay. 

• Musical: "Saviour." Bob Farrell and 
Greg Nelson. 

• Youth/children's musical: "Salt k 
Light," Beverly Damall. 

• Choral collection: "Praise Him . . . Live, 
The BrookljTi Tabernacle Choir," the Brook- 
l>'n Tabernacle Choir. 

• Recorded music packaging: "My Ut- 
most For His Highest," various artists. 

• Shortform video: "Flood." Jars Of Clay. 
■ Longform video: "Big House." Audio 

Adrenaline. 
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Continental Drift 

B/UTtMORE: By linking hits of funk, metal, R&B, Uues boogie, acoustic instru- ! 
mentaticm and e\'en Frank Zappa-isms, the All Mighty Senators loss out a sassy, 
temperamental, musical whole that is nothing short of beguiling. "I love to hear 
other people describe our music," saj^ AMS guitarist/backing \walist Wkrren 
Boes. "You neN-er know what >'ou'rc g^in^ to get." Fn>m grtKnx' Uy gnnnv. one 
ne\CT knows what to expect frwn an All Mighty effort, axcept, of course, a w"drm 
reception from the record-buying and clui>guing public. CxmNned sales of tht? 
band's independently released 7-inch, "Wink" h/w "TRNS"; the 12-inch EP "Spit 
Fire Why"; a liw album; and last j-ear's full-length, self-titled CD haNie shot past 
the 10,0OQ-unit mark and nestled in nicely at coll^ radio statitms and mid-Atlantic 
giants, such as WIYY and WWDC Washington, D.C., and WHFS Baltimore/ 
Washington. Anticipation is high for the fier>' sextet's forthcoming '96 releases: 
another li\'e offering in May and a new studio album in the fall. The band has been 
just as impressiw onstage, o[>ening fur such diverse acts as Primus, the Meters, 
Third Worid, Yellow Man, I>eee-Lite, and Bemie Worrell. The Iwid, whase 
other members are \'Dcali5t/drummer Landis McCord, bassist Brett Shart>auKh, 
trumpeter Dave Finner. trombonist JeffChiaverini, and saxophonist Greg 
Thompkins, has ako headlined gigs up and dcfwn the East Coast, on the West 
Coast, and in Canada. Winning the Washington, D.C., leg of the Grammy Awartl 
Showcase in January has not hurt the band's exposure, either "I don't know if 
being innovative is what rock'n'roll Ls all about," Boes concludes. "But 1 do know 
that Imusicallyj, this is who we are . . . and I've nerer felt better about what we're 
doing than right now." Contact Boes at 410-^2674. j. dolt. gH-l 

NOnFOLK, VA.; Named after a line from the Beatles movie "A Hard Day's Night," 
the members of the Mockers wear their melodic '60s influences on their slee\'es. 
But this is no mere copycat band: The chiming guitars and tight harmonies franw 
refreshin^y original, catchy melodies and irresistiljle hooks that are memorable 
after just one listen. Although band founders Seth Gordon (vocals/guitar) and 
Tony Le\'enthal (\TCalistybass) were born in New York, they met, surprisingly, 
in Sjiain, wheit? both their families had moved when the boys 
were vDung. "We alwi^-s had the idea that someda>; we would 
put a band ttjgcther," .siij-s Gordon, who n^localed to Virginia 
Beach. In 198(). I^eventhal also mm^ed to Virginia, and the 
Mockers were formed. Joined by drummer Bob Morehead 
in 1988, the band began touring, p^^Tng at such clubs as New 
York's CBGB and Washington, D.C.'s Club. The Mock- 
ers were featured on a compilation of \'irginia bands called 
"Handprints" ami on a fle-xidby? that appeared in the April the mockers 
1990 edition of Spin. But the lack of an album was hurting the 
act, Gordon sa^-s. "We'd play college shmv-s. and they'd say, 'That was great, do 
>-o« haw an>'thing we can play on our radio station?' And all \\ie had were demo 
tapes." Recording "a weekend here and a weekend there," the Mockers n^lcasod 
"Somewhere Between Mocksville And Harnwny " on their One Eye Open label in 
September 1996. Morehead was replaced on the album by "Saturday Night Li\'e" 
drummer Shawn Pelton. and Dean Howell joined the band as lead guitarist, 
allowing Gordon to concentrate on vwak. New York rocker Richard X. Heyman 
and album producer Michael Mazzarella supplied guest backing \'ocals. The 
allxim has garnered airplay on modeni rock stations WFMl J New' York and WOIJI 
Chicago, as well as numerous college stations. The album, which has just l)een 
picked up for distribution by FWfax, Va-based distributor the Local Music Store, 
is now availaUe at Tower Records in Washington, Go! Comjiact Discs in Arling- 
ton, Va., and Planet Music in Baltimore. Contact Gordon at 804-5IS-S000. 

TRUDI MILLER ROSENBLUM 

ORLANDO, HA: Dark, nugestic, and primal are all words that have been used to 
de-scribe the music of one of Orlando's tap bands, Lyme (Lost Your Mind Experi- 
ence). Together four j'eai's, the group — ^vocalist Josh Lj-ons, guitarists backing 
vocalist Chuck Shea, bassist Mark Williams, and drummer Cod\' Shannon — 
has released three EPS, the first two of which sold out initial pressings of more 
than 1,000 units. The current rckjase is a foui'-song demo i)roduced by Mark Mason 
that contains songs ranging from rifr-hea\'}' rockers to more complax melodic songs 

in the Soundgarden mode. Lyons 
writes the lyrics; the melodies are a col- 
laborative effort "We're constantly try- 
ing to get a bigger .stage feel to our 
songs and our show;" say» Lyons. "You 
can never take too large a leap." The 
band's home base is the 500-capacity 
LYME Sapphire Su[)per Club in Orlando, but 

sales have been fueled by constant 
regional touring fh>m New Yorit to Te.xas. L>Tne pla>^ last j'ear's Warped tour 
with Seaweed and L7, as well as thb; spring's Memphis Crossroads festival. It has 
opened for the Goo Goo Dolls, Sugar Ray, and I Mother EartK The Isind's sor^ 
haw appeared on compilations for WTKS Orlando and Miami's "LivQ At The 
Square" CD and "latitude 29." a collection of central Florida bands. Contact Ste\-e 
Taliaferro at 954-561-3100 or l^ter Smith at 954-566-5009. SANDRA SCHULMAN 





HOLLYWOOD GOING TO BAT FOR AUSTIN ACT FASTBALL 
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and Rancid, pnxluced the album. 

As Scidenberg admits, the Ijand could 
provide the label with a much-needed 
shot in the arm. 

"I loved the band when I heard the 
tape, and tw^ days later I flew to Austin 
to i*ee them, and the>' pulle<l it ofTliw, so 
three days later we made them an offer," 
sa>'s Scidenberg. "The way I look at it is, 
yes, the reixjtation of the label is not the 
gi'eatest from the early j-ears, but the 
other wdy to locjk at it is that we (km't haw 
a lot of bands here, and we haw a great 
staft [Fastball] will get a lot of attention." 

This enthusiasm led Fastball tii sign 
with Hollj-wood, even though the band 
wasn't even shojiping itA tape to labels. 

Zuniga says that he and Shufficld had 
a "disastrous hut educating" experience 
while in pop/rock band Big Car, whose 
only album, "Normal," was released on 
Giant in 1992. Scalzo came into the pic- 
ture when he hooked up with Shufficld 
to play in the band of Austin songwriter 
Beaver Nelson, whose proposed album 
for James Cameron's Lightstorm label 
was never released- Zuniga, Shuffield, 
and Scalzo got together to pla>' some low- 
key gigs around Austin under the 
nwniker Magneto U.S A Soon, the band, 
which changed its name to Fastball, was 
receiving raws in The Austin Chronicle. 

Fastball tied for best pop hand at the 
'95/'96 Austin Music Awards and came in 
second in the l)est alternative band cate- 
gory. Fastball is managed by Russell 
Carter and Tom Simonson for Carter 
Simonson Management, which manages 
Da\'id Wilcox and Stew tbrbert. (Carter 
also manages Matthew Sweet and the 
Indigo Girls for Russell Carter Artist 
Management Ltd.) 

"It was strange," saj-s Zuniga. "I had 
newr been in a three-piece band. When 
you break a string, the whole thing stops. 
Wc had to learn how to deal with tho.se 
things, and [Austin's Flamingo Cantina 
elubl was a good place to do it, l)ecause 
not many people would cwne. 

"Originally, 1 thought we would be 
doing my songs," he says. "But this 
record is 50-50. Me and Tony wrote all 
the songs. He brings a real intensit>' and 
purity, and his wice is a lot more pierc- 



MICKEY HART 

(Cinilhiiif'fi fitiiii fK iQc 15) 

"AVhat they reall>' hope it will be is a 
rallying of the tribes for the Grateful 
Dead fans on an annual basis," McEn- 
aney sa>^ of the festi\'al"s creators. 

But lest there be any mL'^understand- 
ing, the look and feel of the tour are in 
no way meant to recall Dead shows gone 
by. "This is not the Grateful Dead; it's 
.something different." Hart says. "Our 
audience is just a bunch of friends. They 
know Jerr>''s not here, but the music can 
go on. W^en the groow Is right, you can 
feel good and still haw fim." 

Not that Grateful Dead guru Jerry 
(Jarcia, who died last year, is loo far from 
the proceedings. He is immortalized in 
"Down The Road," which is one of the 
few songs on the album that Hart sings 
and which strings together eulogies to 
some of his dead heroes. Gareia -Am lent 
a hand in concei\ing the album. 

This month, R.ykodisc will hold private 
listening parties in .selected markets for 
industn,' players and contest winners. 

For Hart, the moi-e oj)|X)rtunity to get 
his "Mystery Box" heard, the l>elter, 
"This has been a real joy." he saj-s. **Some 
allxims are just like that It's just like a 
beautiful child with a great energy." 



ing than mine." 

The label started its campaign with 
three showcase gigs and a performance 
on college statkm KTII Austin in March. 
P"kstball also played modern rock KROX 
(lOlX) Austin's festival April 19, where* 
three-song cassette samplers, stickers, 
and fliers announcing the forthcoming 
album were distributee!. 

The samjJer, which features the album 
title track, "Eater," and "She Comes 
Around," will also be used at key indie 
retail accounts in Austin and Dallas as 
cithCT a givcawa>' or oO-cent title, and the 
Irand will give the tape away on the road. 

To enhance firet-week sales, FasU)all 
T-shirts will be given to the first 250 peo- 
ple who buy the CD at various retail out^ 
lets in Austin. The May 29 issue of The 
Austin Chronicle will feature' a Fastball 
sticker insert with info on a street-date 
in-store' and on the re'lease of the album. 

Hollywood's plan is to continue to build 
a regional base for the band before taking 
it natiwiwide, says Diarmuid Quinn, Hol- 
l>'WTK)d .senior VP of marketing. 

Touring, for now, is concentrated in the 



(Continued from page 15) 

ferent things are what 1 am, and they're 
coming from the inspiration of the blues." 

Ewn the blues get unusual treatment 
on "Just Like You": A wrsion of "Last 
Fair Deal Gone Down" by Delta blues 
legend Robert Johnson, who penned two 
songs cov-ered on "Keb'Mo'," sports a full 
horn section and gets a decidedly Dix- 
ieland-st>ie interpretation. 

"That's how I heard the .song," Keb'Mo' 
&xplains. "The horns came accidentally. 
Wfe actually put the horns on another song 
that WTB didn't put on the record. We put 
'em on ['I^st Fair Deal Gone Down'], and 
it just jumped up, it just started talkii^." 

Sftme notjihle guests ci*op up ;ls well: 
The title ballad features backing vx>cals 
by Bonnie Raitt and Jackson Browne. 

"Bonnie had alwaj-s said that she w"ant- 
ed to do something with me," Keb'Mo' 
recalls. "She kind of reiterated it; I said. 
Aw, she's just bein' nice^ you know? So 
when 'Just Like You' came about — it's 
actuaDy inspired by recent events in soci- 
ety and old lessons, the cj-cle of lessons 
that we learn over and over — I thought it 
would be good to have a woman and a 
white guy singin' with me. First I thought 
. . . Jackson singin' with me would be ctwl. 
I said, 'Well, maybe Bonnie, too.' I called 
*em both and sent a tape to see if they 
were into it And they said, *0h, jeah.' " 

Acknowledging that his new record 
reflects a diversity of influences beyond 
the blues sources that animated his 
debut Keb'Mo' .sa>'s, "I know I'm kinda 
stretchin' the enwlope a little bit, but 
that's what makes life cool." 

Epic's Lambert says that the first 
track from "Just Like You" will probiitily 
be "That's Not Love." 

"1 think he's got a natural audience 
built in [at triple-A], not only with their 
listeners," Lambert saj's. "The people 
who run triple-A radio, from what I've 
been told hy our promotion staff, are verj' 
big Keb'Mo' fans and supixirters." 

Keb'Mo* also has backers at retail, 
according Rotert Agua>'o, music man- 
ager at Borders Books & Music's Santa 
Monica, Calif., outlet. Aguayo says 
Keb'Mo' placed a well-received set before 
all of Bordei*s" inaniigters at the store dur- 
ing a company conwntion in L.A. 

"WeNe had him on the listening station 
here since pmlialJy we Q()ened [in sum- 



Southvwst and Midwest, beginning May 
3. Colle^ radio will he worked in these 
areas, too. As for commereial modem and 
mainstream rock radio, the label is lean- 
ing towaiTl the title track as the first sin- 
gle, but this was undecided at press time. 

Fastball will appear on an upcoming 
episode of "PGD-TV" which is Bjlj-Gram 
Distribution's Dallas-based cable TV 
music-video program used to showTase 
PGD-distributcd bands. A broadcast date 
hasn't been .set 

Features are set to run in Raygun, huH, 
Atlanta-based Univtjrsity Reporter, and 
Austin-based Pop Culture Press in May 
and June. 

KROX is ready to help lead the w"ay in 
introducing Fastball to Uie world. "Make 
Your Mama Proud," which the station 
began airing five weeks ago. Is already 
garnering top 10 phones at night accord- 
ing to PD Sara Trexler 

"I love Fastball . . . We're laehind them 
100%," sa.^'s Trexler "They're kind of like 
a more gi-ovvn-up Green Day but a little 
more intiilcctu;!!. Th<\v wiite short hooky 
hot songs that are passiwiate and exciting." 



mer 1995], because 1 like him," Aguaw 
sa>"s. "He's soniel)ody ym want to j ust sit 
and listen to . . . He's a real word-of- 
mouth artist People tell jXHiple, who will 
tell people [about himl." 

Lambert says that print advertising 
will focus on traditional areas of support; 
blues magazines, fanzines, and "the 
Imagazines) that people who are really in 
low with artists like this re^ first" 

TV will also play a promotional role. 
Keb'Mo' has alre'jidy apfxjare'd on PBS' 
"Austin City Limits," and the episode is 
set to he rerun. Lamliert says other tele- 
vision appearances are' likely. 

Touring — always a strong suit for 
Keb'Mo', gnen the portability of his solo 
act — will be key to the album's develop- 
ment. "Last time, he went out with Jeff 
Beck imd Santana; he also went out with 
the Subdudes," I.ambert saj-s. "We are 
going to look for tour possibiUties that 
w ill oi>en him up to a wider audience . . . 
without alienating his core base." 

Keb'Mo', who is manage<l by Full Cir- 
cle Talent Management and booked by 
Montere'V International in Chicago, .saj-s, 
"Right now I'm continuing to do a solo . . . 
I'd like to see m.vself go out with a small 
ensemble, a four-piece rhythm section, 
maybe with one auxiliarj- jxii-son. It'd be 
good if I could find a girl who could play 
the baryo and a bit of slide and could sing." 



ALTAN 

(Continued from imge 16} 

in Switzerland, and England's Cam- 
bridge Folk Festival. 

"They've got a touring schedule that 
would make you think they had shares in 
a travel agency," says Colgan. 

In the U.S., Vii^jin plans to expose 
"Blackwater" on NPR and specialty 
world music shows. Director of product 
management Eric Ferris saj-s the label 
is placing the album in coffeehouses. 

He adds, "They'll Ix^ touring through- 
out the year, and we're looking to put 
them in support situations with larger 
bands. We also want to put them into the 
popular countrj' music aiena Our objec- 
tive is ti) continue to exjwse this through 
country', folk, and new age music areas. 
Let's not limit ourselves." 



KEB'MO' GOES BEYOND THE BLUES ON EPIC SET 
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CD 


45 


2 


OLGA TANON WEA LATINA 13567 I8.9a'13.98l 


NUEVOS SENOEROS 


10 


13 


IS 


LEE ROY PARNELL career 18790,arista il09ai598) WE ALL GET LUCKY SOMETIMES 


OD 


_ 


1 


BUDOr GUY (FEAT. G.E. SMm AND THE SNL BAND) !uertoke 41513M >i09!lK9 


ai LIVE; THE REAL DEAL 


12 


16 


4 


GOLDFINGER MOJO 53007/UNIVERSAL (10 98,16.98) 


GOLDFINGER 


13 


17 


7 


CASSANDRA WILSON BLUE NOTE 32861)CAPIT0L (10.9&15.98I 


NEW MOON DAUGHTER 


Cif) 


21 


5 


DJ KOOL CIR 7209(I0.9»16.9B1 (LET ME CLEAR MY THROAT) 


IS 


14 


10 


2 UNLIMITED RAOIKAL 15446/AVEX^:RITIQUE (10 98(15,981 


HITS UNLIMITED 


IS 


12 


24 


3T MJJ.550 MUSIC 57450'tPIC 110 98 Ea'15,9BI 


BROTHERHOOD 


07) 


25 


30 


JIM BRICKMAN winoham hill 1 1 164 (9.98(15.98) 


BY HEART 


11 


18 


4 


THE VERVE PIPE RCA 66809 (10 98/1 5 981 


VILLAINS 


09) 




1 


PLANET SOUL STRICILV rhythm 325- (9,98(14.98) 


ENERGY + HARMONY 


20 


19 


5 


BARENAKED LADIES reprise 4612awAftNER BROS (1098/15 9B) 


BORN ON A PIRATE SHIP 


OD 


22 


8 


THE SUBDUDES high street 10344/WINDHAM hill (109ai5 981 


PRIMITIVE STREAK 




41 


2 


DISHWALLA A&M 540319 (10.9805 981 


PET YOUR FRIENDS 


23 


20 


17 


SON VOLT WARNER BROS 46010' (10 98/15.981 


TRACE 


(?4) 


32 


3 


MAXWELL COLUMBIA 66434(7 98 (0(11 981 MAXWELL'S URBAN HANG SUITE 


QD 


31 


7 


LUSH 4Aa'REPRiSE 4617a'WARNER BROS 110.98/16.98) 


LOVELIFE 



The Heat»«*(e(^ Chan lists the best-selling titles by nen* and developing adists, (tHnted as those who have never appeared in the 
top 100 ot TT>e Billboard 200 chart. When an album reaches this level, the album and the artisfs sot»equent albums are immedi. 
ately ineligible to appear on ttie Heatseekefs diart All albums are available on cassette and CD. *Asterisl( indicates viiryl LP is 
available- CD Albums with tlw greatest sales gains, 1996 Billlioard/BPI Ccmmunicaticns. 






in 


RICOCHET COLUMBIA 67223 tlO.98 tQ/15.98) 


KlUULnt 1 


27 


24 


19 


JERALD DAEMYON GRP 9829 (9.98/16.98) 


TNiNKiNn &nni it voi i 








THE JESUS LIZARD capjtol 36776 no. 98/1 5,98) 


SHOT 


29 


23 


14 


ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13. 98l 




30 


29 




ART N SOUL NATURE BOY/BIG BEAT 92655/AG 110,9&15,96) 


Tni irH OF cLfii II 


3j 


26 


1 




RPAI 'N RFAI ITV 


32 


38 


2 


SHENANDOAH CAPITOt NASHV1LI.E 35352 (10,98/16.98) 


1"HJ¥t HrlU 1 nd't 


33 


33 


28 


MYSTIKAL BFCi BOV d \ SB l/Jn/E E 10-9&1 5.98) 


MIND nP UVQTIkAl 






ZJ 


THE CORRS U3,'LAVA92612/AG{l0.9a'15.98) 


FORGIVEN. NOT FORGOTTEN 


_35_ 




£ 


CHINO XL AMERICAN 4a038-/WARNER QROS. (9.98/15.981 


HERE TO SAVE YOU ALL 


36 


— 

28 


IS 


RUBY CREATIOMiWORK 6745ax:OLUMeiA 1 10,98 EO'IS 981 


SALT PETER 


37 


43 


13 


JUNIOR BROWN MCG curb 777e3/CUHB 16 9€W.98l 


JUNIOR HIGH lEP) 






S 


SMOKIN' ARMADILLOS MCG CURB 7774&-CURB (11.98/17.981 


SMOKIN' ARMADILLOS 


39 


42 




TRU NO LIMIT 539a3'.'PRtORITY (10 SB-'IS 98) 


TRUE 


40 


35 


23 


DARYLE SINGLETARY GIANT 2d6[)&WARNER BROS. U0.9&15 98) 


DARYLE SINGLETARY 






1 


THE REFRESHMENTS MERCURY 528999 (8 98 EO'H 98) 


FEZY FUZZY BIG & BUZZY 


42 


40 


26 


FROST RUTHLESS 1504'flELATIVITY (10.9a'16.981 


SMILE NOW. DIE LATER 


43 


46 


8 


V.LP. MUSIC & ARTS SEMINAR MASS CHOIR vcrity 4aot4/J(VE (10.98/15.981 STAND' 


44 


47 


8 


GEORGE HOWARD GRP 9839 (10 98.16 981 


AniTUDE ADJUSTMENT 


43 


48 


9 


KILO WRAP8U7/lCHIBANll0 9a''15.98) 


GET THIS PARTY STARTED 


4< 


49 


17 


BONEY JAMES WAJ^NER BROS. 459U 1 10-9a'15.98) 


SEDUCTION 


47 


37 


12 


LINDA DAVIS arista 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE 


48 


44 


35 


POINT OF GRACE WORD 67049,'EPIC (9.98 EQ/IS 98) 


THE WHOLE TRUTH 






4 


ROE MODERN 92606,'AGi: 0,9a'! 5.961 


HELLO 






1 


SOUTHERN CULTURE ON THE SKIDS geffen 24821 (9.9&12.98) DIRT TRACK DATE 



P CZ> PLJLAr^^LJF>r^lSII\l s 

BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY CARRIE BORZILIO 



UN THE ROAD: Touring has 
long been a key to breaking new 
artists. Mark Davis of the 
Agency (Jroup hopes to take 
that concept one step further by 
breaking several new acts on a 
low-priced package tour. 
It's called the 3x5 tour and 




Stepping Up. Todd 

Snider's second album. 
"Step Right Up." released 
April 23 on Margari- 
taville/MCA. is even more 
stunning than his debut. 
"Songs For The Daily 
Planet." "I Believe You" is 
gaining spins at triple-A 
radio. The singer/song- 
writer and his band, the 
Nervous Wrecks, will 
embark on a national club 
tour in June. 



kicks off May 7 in Boston. The 
concept is to put three de\'eIop- 
ing bands — starting with Mer- 
cur>'s Limblifter, Worid Dom- 
ination's Stanford Prison 
Experiment, and Island's 
Local H — on a package tour 
with a $5 admission to lure 
financially challenged music 
fans. Most of the dates are all- 
ages shou's. 

"From an agency point of 
view, this is all about artist 
dewlopment," saj-s Davis, for- 



merly with the WUiam Morris 
Agency. "There's hundreds of 
alternative bands out a month 
with, say. fi\'e supjwrt sloL«. so 
what are the other bands sup- 
ixeed to do? Artist dev'elo^Mnent 
these days is MTV and radio, 
which >x)u haw no say in. This Ls 
a way to get cool kids out to see 
cool new bands." 

The ttrtir, which rotates acts 
on a monthly basis, will hit 20 
m^}or markets a month, includ- 
ing New York, Los Angeles. 
Philadelphia, Chicago, San 
Francisco, Dallas, 
Clewland, St Louis, 
Washington, D.C.. 
Houston, Portland, 
Ore.. Phoenix, and 
Austin, Texas. 

The shows are 
hea\ily advertised in 
local newspapers and 
music weeklies and 
on radio stations in 
each market. In an 
attempted display of 
"indie credibilitj;" the 
shcw^s won't haw any 
corporate spon.tor- 
ship or 3x5 signage. 

The ads will also 
be displayed on the 
3x5 World Wide Web 
site on the Internet at httpV/ 
www.access.digex.net/ —3x5. 

For Limblifter, the tour coin- 
cides with its second single from 
its self-title album, "Tin Foil," 
which goes to nxxkim rock radio 
May 6. The band kicked off its 
North American tour by tun- 
ing for Oasis in Vancom-er 

Airplay on Local H's single, 
"High-Fiving MF" is looking 




Extra Cool. The new version of 
Extra Fancy's Diabto Muaca 
album, -Sinnerman," streets May 
7 via Atlantic. It features three new 
songs, including a cover of the 
Nymphs' "Imitating Angels," fea- 
turing ex-Nymph Inger Lorre and 
X's Exene Cervenka. The set also 
includes three Dave Jerden mixes. 
The band is doing random West 
Coast dates in early May and will 
hit the East Coast in late May. 



REGIONAL HEATSEEKERS 



MOUNTAIN 



NORTHEAST 
Malt KnocIlM, GoMan Mart 




THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selllnE titles by new & developing artists. 


PACIFIC 

1 . Mirli Kncpflwr TiWrlpn Mr-art 

2. J«nn Anlen livtcig MnAa June 

3. Kenny w«)w SiwpAerd LeaD«nei He<gnr& 

4. Uith Lovoii^B 

5. GotdRnfM Guidlingcr 

6. 3T Broffierrnod 

7. CnrtqtM IflMlM Enique Igtesias 

8. CastMtdra WIlMfi New Moon [>aur<ter 

9. Jo Dm Mniinj Jo Dee Me^v^vl 

10. e«li*nwdia Kollage 


SOUTH CENTRAL 

1. Di SciW N Tup M-jrr n' 

2. Chant«Y &>ir«t« ' V.'. i !^>ir.ivr (Dom' i| My Wayl 

3. eobby PutHtO bLLlTf F'l: .Ju 

4. Gmnr Kllb G-as'ly 

5. Tm True 

6. Ue ftoy Pamttfl We Aa Gel Lucky Scniejime 

7. ChMte TWIfu Su<rour>ded By Cominals 

8. Jim Bnckman 8y Hurl 

9. Kvnnv Wiyiw Sh^Mnl Lcdbener HeiE^ib 
ID. Mrsttkal Mind 01 Mystikal 



good a.s the song garnered No. 1 
phones on modern rock KITS 
(Li\'e 105) San Francisco. The 
power duo's second album, "As 
Good As Dead," hits stores April 

la 

Meanwhile, A&R folks haw 
been checking out Stanford 
Prison FAjx^riment, whose lat- 
est release, "The Gato Hunch," 
came out August 1995. 

S UCCESS SEEKING SID- 
NEE: Frustrated with his al- 
bum's lack of distrit)ution. social 
beat artist Sidnee is 
taking matters into 
his own hands. 

Sidnee has plantefi 
his self-titled Success 
Records debut in the 
Virgin Megastore, 
Sam Goody, Tower 
Records, arxl Where- 
house outlets in Los 
Angeles. 

The free CD is tag- 
ged with a note in- 
structing the consum- 
er to tell the store 
clerk that the CD is 
free and asks the cus- 
tomer to make a dona- 
tion to Aunt Bee's 
Free Laundry and 
Housekeeping Service. The 
nonprofit organization helps 
people with AIDS. 

T IDBITS: Echostatic/Space 
Baby's Super 5 Thor makes itii 
first live appearance Momlay 
(29) on influential public station 
KCRW Los Angeles. The band's 
debut, "Ford," is mesmerizing 
. . . Coyote Shivers, whose 



"Sugarhigh" was on the A&M 
soundtrack to "Empire Rec- 
ords." hits L.A. for a couple of 
dates Thiu^lay (2) at the Mper 
Room and Friday (3) at Cherrj: 
His self-titled debut was 
released April 23 on Mutiny 
Roconis . . . The Carpetbaggers 
will book up once iigain with Son 
Volt for a Northeast and South- 
ern trek May 10-18. The band is 
a fre(]uent special guest of Son 
Volt and evm pla>wl at Son VqM 
singer Jay Farrar's wedding. 




Starring Role. Doc Powell 
assembled an all-star lineup 
for his third atoum, "Laid 
Back," released April 16 on 
Discovery, Stanley Qarke, 
Marcus Miller. Sheila E.. 
Najee. and Boney James are 
among the guests. Powell 
will play jazz/AG KTWV (the 
Wave) Los Angeles' tair May 
19 before heading to the 
East Coast in June for a tour. 
"LaidBack"tx>wsatNo. 15 
this week on tf>e Contempo- 
rary Jazz Altxvns cfiart 



The Carpetbaggers' HighTone 
debut, "Sin Now . . . Pray Laten" 
will street May 14. 



20 



BILLBOARD MAY 4, 1906, 



R&B 



ARTISTS & MUSIC 




Horace Brown's On The 'Money' 

His Motown Debut Is First Under Harrell Regime 



Mona Usa Fresh. Island Records vocalist Mona Lisa shares a moment with 
friends following her recent performance at the House of Blues in Los Angeles. 
■'(11-20-79)." tfie artist's debut set. arrives in stores June 4. Pictured, from left, 
are boxing promoter/film producer Butch Lewis, Lisa. Queen Latifah, and Doug 
E. Fresh. 



■ BY TRACEY HOPKINS 

NEW YORK— With the June 18 
international release of his self-titled 
debut album on Motown Records, 
Horace Brown will be the first artist 
to usher in the new Motown sound 
under the helm of president/CEO 
Andre Harrell. But the road to 
HLtsville was a rocky one for the 
Southern crooner. 

After spending three years as a 
songwriter and background vocalist 
with Uptown/MCA Records, Brown 



Classic Jazz Gets A Hip-Hop Infusion; 
Second Essence Music Festival Set 



Hi 



IP-HOP COOL: Hip-liop jazz aficionados won't want to 
miss "The New Groove: The Blue Note RemLx Project — 
Volume 1 a collection of classic jazz tracks that have been 
remixed by some of hip-hop's most inno\'ati\'e producers. 

This all-the-way-cool set places traditional jazz in a 
remixe<l hip-hop setting with the ho|)e that it will, accord- 
ing to Blue Note A&R/marketing director Keith Thomp' 
son, "place [the musicl in a context that is more familiar 
[and] give some of the finest producers in hip-hop an 
opiwrtunity to artistically express themselves in the con- 
fines of existing recordings." 

Among the remixed songs are Cannonball Adderley*8 
"Hummin' " by l^arge Professor. Donald Byrd's "Kofi" 
by the Angel, Bddie Harris' "Listen Here" by G.U.R.U.. 
Ronnie Foster's "Summer 
Song" by Diamond D, Lonnie 
Liston Smith's "Move Your 
Hand" by Michael FrantI, 
and Horace Silver's "The 
SophL'iticated Hij^ie" bv Easy 
Mo Bee. 

"The New Groo\e: The Blue 
Note Remix Project — Volume 
1" is yet another argument for 
a rhythm alternatiw radio for- 
mat, because the set is too jazz 
for hip-hop. too hip-hop for 
jazz, and loo who-knows-what 
for most R&B frequencies. 



HLL in THE FAMILY: Def Jam has mo\-ed from Island 
to Mercury for marketing, promotion, sales, and produc- 
tion supiwrt. This is no biggie for an>'one on the outside, 
since the whole shebang falls under the umbrella of Poly- 
Gram Group Distribution. PolyGram acquire<I 50^ inter- 
est in Def Jam in June 19»4 (Billlx>ard, May 14. 1904). 

RiDIN' HIGH: Between therai)eutic hiking trii>K in beau- 
tiful Ojai, Calif, veteran R&B artist Cherj'l Lynn has 
cranked out tracks for her next album. Lynn recently 
returned from a self-imposed exile in Japan, where she 
has been touring extensively — an excellent way of earn- 
ing a living, I'm told. More R&B artists should check into 
touring opportunities in international territories. 

During a recent ride-share 
situation with Lynn, I got a 
chance to listen to "Take Me 
For A Ride," a track she wrote 
and pro<luced. It's a soothing 
romantic ballad that would fit 
right into any R&B adult, AC, 
or jazz AC station. 

The artist, who hit it big with 
such tunes as "Got To Be Real" 
and "Encore," reports being 
close to a label deal. Details to 




J. R. Reynolds 



I HE SECOND ANNUAL Essence Music Festival will 
take place July 4-7 at the I^uisiana Superdomc and will 
feature some of R&B's most entertaining performers. 
Among the constellation of stars scheduled to perform are 
Luther Vandross, Maze Featuring Frankie Beverlv, 
Barr>' White, TLC, Patti LaBelle, and Kool & the Gang. 

A.s it did during ibt debut last year, the festival will offer 
enrichment and empowerment sessions, to be held daily 
at the Ernest N. Morial Comx;ntion Center, which will also 
house the Festival Marketplace, an exhibit of arts and 
crafts. 

Scoping the scene: is Interscoi>e trying to corner 
the R&B music market? The label, which has been staying 
in the news these days with its partnerships and acquisi- 
tions, has signed gospel sensation Kirk Franklin and his 
partner Claude Latallade to a protluction deal. 

No word >'et on the first act the duo will release through 
their imprint, B-Rite Records. How^ever, Franklin's new 
Gospo Centric/Sparrow set, "Whatcha Lookin' 4," is due 
Tuesday (30). 

With the platinum success of Franklin's debut, "Kirk 
Franklin And The Family," and the critical acclaim on his 
('hristmas set "Kirk Family And The Family Christmas," 
look for "Whatcha T^ookin' 4" to leap into consumer shop- 
ping carts by the truekload. 



OWEET SOUNDS AHEAD: 
Epic will release "Suga." the sophomore set by R&B duo 
Terri & Monica, July ;iO. Album-credit hounds and chart 
freaks have no doubt noticed that Terri Robinson has 
remained busy since the act's debut by writing .^ngs for 
such popular acts as Soul For Real, Total, and Monifah. 

Creatiw t>i>es. remember the six p's: Pro|>er planning 
prevents piss-poor (economic) performance. 

Check this: KooI & the Gang and their former lead 
singer J.T. Taylor throw down their first collaboration in 
10 years with "State Of Affairs" on Curb Records. Dis- 
tributed by WEA, "SUle Of Affairs" dishes the familiar 
platter of happytime tracks and melodies that has become 
the band's trademark. The album's fullness and breadth 
of character reinforces the need for more bands in the 
R&B realm. 

On the subject of li\'e bands, Warner Bros, has released 
"The Best Of Larry Graham And Graham Central Sta- 
tion — ^Vol. 1 This album programs the way-back machine 
to the mid- to late *70s, when such tracks as "The Jam," 
"It's Alright," and "One In A Million You" ruled the dance 
floors. * 

Graham is truly one of the g^reats, especially among lat- 
ter-day baby-boomer consumers, so this set is sure to 
make retail registers go "ching," 

On May Zi, TriStar Records will release "Deep Inside" 
by trio 3*D. Distributed in the U.S. by Relativity and 
(Continued on page 




became discouraged when the solo 
album he recorded was not released. 
His first and only Uptown single, 
1994's "Taste Your Love," sold 
56,000 units, according to Sound- 
Scan, and peaked at No. 56 on the 
the Hot R&B Singles chart. 

"Uptown was a 
small company. 
3nd they didn't 
have the promo- 
tional dollars to 
promote all of 
their artists at 
the same time," 
says Brown. 
BROWN "They would 

promote Mary J. 
Blige, Jodeci, Heavy D., and whoev- 
er else had gone gold or platinum 
first. So my album kept getting 
pushed back." 

But after Andre Harrell. then 
Uptown's founder/president, moved 
to Motown last year (Billboard, Oct. 
14, 1995), the first artist he asked 
to come with him was Brown. 

"It makes me feel good to be the 
first, and I thank Andre for giving 
me the opportunity, but there is a lot 
of pressure," says Brown, who 
wrote and co-produced most of the 
album's 12 tracks. His songs are 
published by Horace Brown Music. 

"It took a while for it to sink in 
that I'm on Motown, a label with so 
much history behind it and acts like 
Stevie Wonder, Marvin Gaye, Diana 
Ross & the Supremes, the Tempta- 
tions, and the Jackson 5." he says. 
"These groups have sustained, and 
I can't believe I've been given the 
chance to be a part of that history." 

The Charlotte. N.C.. native's break 
came in 1991 when Jodeci's Devante 
Swing received from a friend a demo 
on which Brown played ail the instru- 
ments, wrote the music, and arranged 
the vocals. 

In 1992, Swing flew Brown to Los 
Angeles to co-write and sing back- 
ground vocals on the Christopher 
Williams single "All I See." Harrell 
was at the recording session, and soon 
after he signed Brown to Uptown. 

Brown says. "My father is a Bap- 
tist minister, so I grew up in the 
church, but I didn't sing in the choir. 
People always told me I could sing, 
but 1 only thought that I could carry 
a tune. It wasn't until after I 
recorded the demos that I realized 
that this [music] was what I was 
supposed to do with my life. But I 
never thought I would get the 
chance, because I was in a small 
town like Charlotte." 

"One For The Money." Brown's 
current single, has an uptempo, 
party groove. The video was ser- 
viced* Feb. 16 to BET and the Box. It 
was shipped to R&B stations March 
18 and has sold 26,000 units since its 
March 26 retail release, according 
to SoundScan. The song is No. 15 on 
the Hot R&B Singles chart. 

For the week ending April 19, 
"One For The Money" had received 
1,230 spins on 70 R&B stations and 
had 147 detections on 13 crossover 
stations, according to Broadcast 



Data Systems. 

"Enjoy Yourself," another uptem- 
po number, will be the second single 
and is slated to hit radio May 28 and 
the street June 11. 

Brown worked with several pro- 
ducers on the album. Among them 
are Swing on the seductive "You 
Need A Man" and Sean "Puffy" 
Combs on the midtempo "Tell Me" 
and the slow jam "Doing Wrong," a 
duet with Bad Boy artist Faith 
Evans. 

Motown A&R director Lewis Till- 
man says Brown's image is what Har- 
rell describes as "ghetto fabulous." 

"Horace is the kind of^uy who 
can wear a mink coat and Versace 
shades. His style is ghetto fabu- 
lous," says Tillman. "He comes from 
the 'hood, but he has class. He's the 
kind of artist we can pitch to 
Essence, Ebony, and Ebony Man 
magazines." 

While executives hope Brown's 
image and his music's summe'rtime 
feel will entice the target 18-35 
demographic for R&B, Tillman says 
the artist's music should ali^o attract 
an older, more mainstream audience. 

"Horace is a balladeer, and that's 
when you can feel the influences of Ste- 
vie Wonder and Charlie Wilson," says 
Tillman, who also manages Brown. 

Motown senior marketing VP Vir- 
gil Simms agrees that image and 
crossover-friendly tracks are key in 
the marketing strategy for Brown. 
In early February, Motown's street 
team distributed promotional pos- 
ters and postcards of Brown sitting 
in a chair wearing.a smoking jacket 
with a cigar in hand. The ad is a con- 
tinuation of the print campaign that 
first announced Harrell's Motown 
arrival to consumers last December 
(Billboard, April 27). 

Simms says increased street 
awareness of "One For The Money" 
was obtained through videoplay six 
weeks before the single's street 
date. The distribution of promotion- 
al white-label vinyl singles to mix- 
show jocks and underground club 
DJs generated additional attention. 

Brown, who has yet to sign with a 
booking agency, is scheduled to per- 
form in cities participating in the 
Motown Talent Search, which was 
launched March 28 and is co-sponsored 
by BET. The remaining dates are Fri- 
day (3) in Nashville. May 18 in Detroit, 
and May 19 in Chicago. 

Simms sa>'s Brown will embark on a 
distribution branch tour in May "to hit 
retail, publicity, and video," including 
a performance at "a Motown show- 
case" during the Impact Super Sum- 
mit X conference Saturday (4) in 
Nashville. Brown's television appear- 
ances include "Soul Train" and BET's 
"Teen Summit" in April. 

Internationally, Brown has already 
completed two fiw-day press events in 
Sweden and London. In Sweden, 
Brown performed April 1 at the 
Swedish Dance Music Awards. In Lon- 
don, be performed April 10 at the Sub- 
turania. A worldwide release plan for 
the album was still being determined 
at press time. 
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COMPlLfO FHOM t NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED, COMPtLEOl 
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THIS 
WEEK 


LAST 
WEEK 


2WKS 
ASO 


il 

IS 


ARTIST TITLE 

LABEL t NUMBCMIISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EOITTVALENT FOR CASSEHE^D) 


PEAK 
POSITION 


1 




2 


10 


* ★ * No. 1 * * * 

FUGEESA'RnrFHOimf7i<I7*T:0HiMR*n09SFri.;'i'^?t i THE SCORE 


1 


2 


2 




4 


GETO BOYS RAP* LCT.WC Rnil ii:-".'ViH(ilN ui^r.lh'.Hi THE RESURRECTION 


1 


(D 


Nn 




1 


★ ★ * Hot Shot Debut* * *■ 

MASTER P NO LIMIT WTR' ^'maRITY CO «.'!£ 98) ICE CREAM MAN 


3 


4 


i 


4 


11 


2PAC DEATH ROWilNTERSCOPE 524Z04'/ISLAND n99ft24 98) ALL EYEZ ON ME 


1 


i 


3 




2 


MC EIHT FEATURING CMW EPIC SIBEET67139'jtPICI109eEai5.9e> DEATH THREATZ 


3 


t 


4 


3 


4 


BUSTA RHYMES ELEKTRA 61742*/EEG 110 96/16.99] THE COMING 
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O Albums wim the greatest sales gains this week, #RecortJing influstry Assn. 01 America (RIAA) ceftrtication fo« shipment a* 500,000 albwm units (250.000 for EPs). A RIAA certiftcalion for shipment of I mlHIon units (500.000 for EPs). with multiptatlrwm tiltes IrxJlcated by a numeral 
folknving the symbol 'Asterisk indicates LP is available. Most tape prices, and CD prices tor WEA and BMG labels, are sussested lists Tape prices marVed CO. and alt other CO prices, are equivalent prxes, wtiich are projected from wholes-ate prices. Greatest Gainer slwws chart's largest unit 
Increase. Pacesetter indicates Dtge»l percentage growth, Heatseeker impact shows aitxims removed (rom Heatseekers this week ■ indoles past or present Heatseekei title c l996. Billboard/BPl Communications, and SoundScan, inc. 



Luv Bug Swarming With New Business: Soundchecl( Label, Clotliing Line 



EXPRESSION: These days, Herby 
"Luv Bug" Azor is toasting new 
beginnings. After creating the Gram- 
my-winning, platinum-selling female 
rap act Salt-N-Pepa, producing most 
of its output, and managing it, as well 
as others — including Kid 'N Play, 
Sweet Tee (now Suga), and Kwame 
— the entrepreneur is expanding his 
realm with a new label, Soundcheck, 
and a clothing hne, Tuffa Wear. 

He will be stepping back a bit from 
studio work and will continue nmning 
Idolmakers, which manages the 



careers of such acts as Nuttin' Nyce 
and Vibe, as well as Salt-N-Pfepa. 

The record company, which will be 
channeled through M.S. Distributing, 
has signed three urban-oriented acts. 
Eventually, though, Azor envi.sages a 
more diversified roster. 

"I'm not gonna stick to regular R&B 
and rap, but that's what I'm known for, 
so we'll keep it there for a minute," 
Azor says, adding that the label's name 
represents music that can't be type- 
cast. 

The artists on Soundcheck are 
Storm, a three-woman rap group that 




by Havelock Nelson 

Azor describes as "rougher than Salt- 
N-Pepa but not like Little Kim"; the 
House Of Representatives, or HORs, 
a trio of rappers with a "black James 
Bond attitude"; and Stowlz, a pair of 



hard-edged MCs who appeared in 
Salt-N-Pepa's "Heaven & Hell" video- 
clip. 

Azor says he chose independent dis- 
tribution after carefully studying the 
music industry. "Most label deals are 
really production deals that aren't 
quite fair," he says. "I don't want to be 
under the thumb of .some msyor; I want 
to own my master. After I've done 
moderately well, I can then step to a 
miuor and say hello." 

Following the next Salt-N-Pepa 
long-player, which is currently being 
tracked for MCA, Azor's working 



relationship with the group will be 
altered. "Everybody grew up; every- 
body wanted a little more indepon- 
dence," he offers. "On their previous 
albums, [they produced] four cuts, 
while I handled the rest. ITiere will be 
the same mix on the next one. After 
that, they will be doing more them- 
selres." 

Bigger & DEFFER: At the April 12 
performance of R. Kelly's Top Secret 
tour at Continental Airways Arena 
(formerly the Brendan Byrne Arena) 
(Continued on next page} 



22 



BILLBOARD MAY 4. 1996 




THIDA SANDIFO«»-WALUrS 

RHYTHM 
SE 




I ARIAH IS THE ONE: Mariah Carey's "Always Be My Baby" march- 
es into the No. 1 spot on the Hot R&B Singles and Hot 100 Singles charts. 
This is her first No. 1 single in 1996 and the fifth of her career The differ- 
ence betw-een Carey and SWV is a mere G8 chart points. If (Carey's airplay 
or sales falter, SWV's "You're The One" could conceivably rebound next 
week, because the group is making three in-store appearances at key m^or- 
market accounts this week. 

Soundtrack supremacy, part DEI;X: "Keep On, Keepln' On" by 
MC Lyte Featuring Xscape mm-es 12-10 on the Hot R&B Singles chart. 
This is Lyte's second top 10 single: "Ruffneck" peaked at 10 on the singles 
chart in 1993. Three stations are gning P'laTOr Unit/EastWest/EE(i's "Keep 
On, Keepin' On" more than 50 spins per week, including KBXX Houston (59 
deU'Ctions), WE.IM Chicago (57 detections), and KKDA Dallas (,'i2 detec- 
tions). With 75% of its chart points coming from sales, "Hoop In Yo Face" 
by «» Boyz Featuring Quad City DJ's mmva 66-62 on the Hot R&B Sin- 
gles chart The "Sunset Park" .soundtrack debuts at No. 73 on the Hot R&B 
Albums chart one week early because of street-date violations. Expect the 
album to vault into the up|)er regions of the chart next week, after a com- 
plete week of .sales and the movie's opening. 

The Geto Boys' "The World Is A (Jhetto" is the first single from the blax- 
ploitation-revival soundtrack "Original Gangsters" (Rap-A-Lot/Noo Tr>'be). 
The track also appears on the Geto Boys' Rap-A-Lot/Noo Trybe album "The 
Resurrection" (No. 2 on Top R&B Albums). The single debuts on the Hot 
R&B Singles chart at No. 44. WEJM (37 detections) and W.JMI Jackson, 
Miss. (25 detections), are among the radio airplay leaders. The soundtrack 
hits retail Tuesday (30). 

The lead track from the "Nutty Professor" soundtrack is "Touch Me, 
Tease Me" by Case Featuring Mary J, Blige And Foxxy Brown, The song 
was written by Bligc. Airjilay of the Def Jam/Mercury single impro\-ed i)2% 
owr la-st week, projielling it 6,5-;^9 on the Hot R&B Airplay chart. AirjJiay 
leaders are WJMH Greensboro, N.C. (.58 detections), and WQHT New York 
(SJ detections). The retail promotion for the set includes counter-top bins and 
a compilation videotape featuring the soundtrack's clips for in-store play. 
Moreo\'cr, Def Jam's World Wide Web site on the Internet will feature music 
and videos from the soundtrack, as well as hve interviews with featuretl 
artists. "Nutty Professor" arrives at retail June 4; the film graces the sil- 
ver screen starting June 28. 

To drive album sales. Priority does not plan to release any commercial 
singles from "The Substitute." Although the soundtrack is flat at No. 18 
on the Top R&B Albums chart it wins this week's Greatest Gainer award 
for the largest unit increase. Priority is working "Hoo-Bangin' " by Mack 
10 Featuring Ice Cube to radio. The song enters the Hot R&B Airplay 
chart at No. 69. "Hoo-Bangin' " is No. 9 at KKBT Los Angeles, with 41 
detections. 

A GREAT LOSS: Rhjlbm Section is sad to report the untimely pa.ssing of 
Bwerly Taylor, who owmed and operated the Joy of Music, an independent 
retail store in Clewland. In lieu of flowers, the family requests that donations 
for the Taylor memorial fund be sent to National City Bank, Lee Han-ard 
branch, account No. 2049430, EG. Box .5756, Clewland, Ohio 44101. Taylor is 
suniv^ by her father, Robert Taylor, and her brother, Robert Taylor Jr. 
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THE RAP COLUMN 

(Continued Jit J nt pnctclnig page) 

in East Rutherford, N.J., guest per- 
former LL Cool J, who has been in the 
show-biz game for more than 10 years, 
displa^wl his experience. 

The veteran rapper oozed confi- 
dence and exuded crazy charisma, 
never missing a trick to get the audi- 
ence on his side. Unlike Kelly, whose 
set sold sex wholesale. LL Cool J 
played up to the men as well as the 
women. K\en though in his songs he is 
constantly doing something to or with 
"your girl," dudes couldn't help but 
give it up for him. simply because he 
made the effort to reach them. 

During "I Need Love," one of his 
most syrupy songs, he encouraged the 
fellas U) "throw up a lighter, a match, 
or an 'L.' " He engaged in call and 
response with the crowd, danced, 
smiled, threw kisses, and bathed him- 
self in adulation as well as bottled 
water Say what ya like about LL'a 
records (someone told me that "Mr. 
Smith," his latest effort, actually put 
rap back at least 10 years), but his 
show is tight, well-oiled, and thorough- 
ly eiyoyable. 

L ETH AL BREW: "Bubblin' " by 
Punk Barbarians is the opening salvo 
from a new independent label called 
Lethal Records. It's a melodically con- 
structed track produced by Poisoned 
Ivy Prfxiuclions that features floating 
keyboards, milk-thick bass notes, and 
wonderfully cascading drums. As the 
percussion attempts to inflict concus- 
sions, the keys gently massage the 
skull. The song — which features ener- 
getic, party-time rhymes and a frothy, 
fun hook — also comes in a more sinis- 
ter Port Knox mix, which sports sear- 
ing, simmering sounds and crunchy, 
bare-bones beats. 



THE RHYTHM & THE BLUES 

(Conthnmi from fxige 21) 

internationally by Sony Music Enter- 
tainment, "Deep Inside" is a set for 
discriminating listeners. Credits 
include Joyce Yuille on lead vocals, 
Andrae "Yes I" Boccardi with 
rhythm programming, and Antonel- 
lo "Jantoman'* Aguzzi, who rounds 
out the group's core and provides 
additional programming and key- 
board play. 

The album features a slew of guest 
instrumentalists and is driwn by N-ar- 
iously themed lyrics that are accom- 
panied by thoughtful arrangements 
and steady production. 

Music Everlasting, a group com- 
posed of writers/producers/artists 
Marcus "Q" Quintanilla and Jeff 
Oakes, will deliver "In The Name Of 
Love," an agreeable adult R&B set 
July 15. The project, distributed by 
Independent National Distributors 
Inc.. features Oakes' distincti\^ \'ocals 
amid a nHwlly pi*ograinme<l set but une 
that ultimately satisfies your R&B 
jones. 



Dc 



OUBLE SCOOP OF P-FUNK: 
"Dope Dogs" (One Nation Records), 
which features George Clinton, Par- 
liament/Funkadelic, and the P-Funk 
All Stars, is in a retail bin near you. 
The set was previously available only 
as an import 

Also at hand is Clinton's 
"T.A.PO.A.F.O.M. (The Awesome 
Power Of A Fully-OjK' rational Mother- 
ship}" (Sony 550 Music). 



Hot Rap Singles. 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


COMPILED FROM A liATItWAL SAMWE Of RETAIL STORE SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED BT ^QUndSCdin » 

TITLE lllllll ARTIST 

LAflEL & NUMB£R'D<STI*IBUTir« LABEL ■ ■ ■ ■ 


CD 


2 


3 


11 


* ★ *No. 1 * * * 

5 O'CLOCK * NONCHALANT 

(C';UMTIii(il.liAS507^ linfil.«liol 


CD 


4 


5 


9 


KEEP ON, KEEPIN' ON (FROM "SUNSET PARK1 ♦ MC LYTE FEAT, XSCdPE 


3 


3 


2 


9 


COIN IT 


♦ LL C(X)L J 


4 


1 


1 


9 


WOatUHIIGOTIOUAaiNCHECIVEVEirrTHIHCItEIUJNSIUW * BUST* RHTTCS 


5 


5 


4 


6 


RENEE 1 FROM "OON'T BE A MENACE...-) ♦ LOST BOVZ 


( 


6 


6 


9 


1, 2. 3, 4 (SUMPIN' NEW) • 


♦ COOLIO 


CD 


8 


11 


3 


SCARRED 

iH' :T! 1 1Tl-[b ' AMPRELL .biOX) 


« LUKE 


CD 


9 


9 


8 


AINT NO NIGGA/DEMl PRESIDCNTS 

-1 .LA^PEEiE 5^:j_-'PRiOftlT 


♦ JAY-Z FEAT FOXXY BROWN 


9 


7 


10 


9 


SOUL FOOD 


* GOODIE MOB 


L Aw/ 


15 


17 


8 


*-k-k Greatest Gainer * ★ ♦ 

C'MON N' RIDE IT (THE TRAIN) ♦ QUAD CITY DJ'S 

(i:!i.M:iTii''iQLy.rp- . ■ . ':■ -i T^.t=.VA.~. 


OD 


12 




2 


LIVE AND DIE FOR HIP HOP 


♦ KRIS KROSS 


12 


10 


7 


13 


GET MONEY « JUNIOR MA FI A. FEAT THE KOTORKIUS B I G. 

■i ,|-'i: r ;i HfAI 'JHHH.'AL. 


13 


11 


8 


19 


FU-GEE LA • 

■ ' -I'^itOlLVBIA 


♦ FUGEES 


14 


13 


13 


6 


MR. ICE CREAM MAN 

■ ■ ■. • ..l" = IT>' 


♦ MASTER P 


19 


14 


12 


7 


SHADOWBOXIN' ♦ GENIUS/GZA FEAT METHOD MAN 


(B) 


NEW^ 


1 


THE WORLD IS A GHETTO 

. ' > - . . ■. .i iH*jJl'i'IR'..rt 


♦ GETO BOYS 


17 


17 


15 


8 


ENVY/FIREWATER 

:: . ' . ih .•...:-..r:LM'^-iT. 


♦ FAT JOE 


18 


16 


23 


10 


AIN'T NO PLATA 


♦ RAPPIN' 4.TAY 


QD 


21 


27 


5 


HOOP IN TO FACE IFROM 'SUNSET PWir) 


♦ 69 BOYZ FEAT QUAD CITY DJ'S 


iT*r\ 


30 


31 


5 


LET ME CLEAR MY THROAT 


DJ KOOL 


dD 


25 


20 


IE 


NASTY DANCERWHITE HORSE 


♦ KILO 


1 . . 

® 


29 


26 


12 


WHY YOU TREAT ME SO BAD « SHAGGY FEAT GRAND PUBA 


23 


20 


18 


6 


SCANDALOUS 

- ■■■ 1. IT .1...'36&''.TVE 


♦ THE CLICK 


24 


18 


16 


38 


(WIGSTASPAHUXSEIFROH'WIKEIIOOSNINDSIA' « COOUO FW. LV. 

. - , W[:AyjUNDlHACRSi':IO'i.V'..A 


(D 


RE-ENTItir 


2 


IF HEADZ ONLY KNEW... 

" ' ■-; ' • -. -t'.'l 


♦ HEATHER 8. 


26 


23 


22 


15 


UKNOWHOWWEDU 

■ :^EWi 


♦ BAHAMADIA 


27 


22 


19 


21 


BEWARE Of MT CREW • LB.C. CREW FEAT TRAT D AND SOUTH SENTREU 

1 .-.'XHNER BROS. 


® 


38 




2 


TRES DELINQUENTES 

. . KCA 


♦ DELINQUENT HABITS 




19 


14 


22 


TONITE'S THA NIGHT • 

J 1'," ■ . hj-fHUUSE 78092i:OLUMeiA 


♦ KRIS KROSS 


® 


48 


50 


3 


PO PIMP 


DO OR DIE 


31 


24 


21 


11 


PHYSICAL FUNK 

. ',■ ■ 1 h 1- .: i 1- JAM '^?7,''*a vfifc 


♦ DOMINO 

IIPV 


® 


NEW^ 


1 


THIS 12 REAL 


♦ SHYHEIM 


33 


26 


36 


5 


AIN'T NO LOVE t HAPPINESS 

■BUST IT 74003 


♦ KAWZ 


34 


28 


25 


18 


FUNKORAMA 


« REDMAN 


3S 


33 




2 


PERFECT MATCH 

■ ■ : -i'-iZKA 


♦ CELLA DWELLAS 


3t 


32 


29 


12 


SPACE AGE 

.■jibiKELATItfiTy 


♦ EIGHTBALL & MJQ 


37 


27 


24 


5 


DOE OR DIE 


♦ AZ 


31 


31 


28 


28 


DROP.RUNNIN' 

' ' DELiaOUS VINYL 58483 CAPtlOl 


♦ THE PHARCYDE 


39 


36 


37 


5 


ILLUSIONS 

1. M il' <; Ri.iFDia'JSE 78?2?.D}LUMBiA 


♦ CYPRESS HILL 


40 


34 


32 


25 


HEY LOVER A 

. ;i:F lAV >.j774^4 ).'E(^:uPY 


♦ LL COOL J 


® 


42 1 40 


3 


THE ONE ♦WC& THE MAAD CIRCLE 

■ L I-. -^-15:5ISLA.ND 


® 


NEW^ 


I 


DOUBLE TROUBLE 


* MAO LION 


® 


NEW^ 


1 


SOUTHERN GIRL 

i:mT: PRIORITY 53?07 


• LILH.D. 


44 

49 


39 
35 


34 
35 


30 


CEU THERAPY 


♦ GOODIE MOB 


5 


HUSTLER'S THEME 


♦ SMOOTHS DA HUSTLER 


® 


NEW^ 


1 


MALIK GOES ON^HENNESSEE 

l: All t; rowdy ^iC'.dAHislfl 


* MR. MALIK 


® 


49 


33 


10 


KEEP IT REAL 

, ■ ROWDY i '.:ibr ^HISTA 


* JAMAL 


4< 


37 


30 


11 


GAMERS ♦ THE CONSCIOUS DAUGHTERS 


® 


NEI 


*► 
»► 


1 

1 


HEATHEN RAGE 

■ ■ ■:ii-'^uE? JAM ?:i..n:(.f.' 


♦ CAPLETON 


® 


NEt 


RECOGNIZE t REALIZE • BIG NOYD FEATURING MOBB DEEP 

\L>wfi BUT 7>6* 



CD Records wilh Ihe greatest sain gJi'in lUis weeii ^Videociip avaiu^ility. 0 Recording Industry A&aociatxxi 
o( America tRlAAl cerlilicatw (or Mies ol 500,000 units A RIM cerlrttcation to* s«l» of 1 million unrts, Catalog 
no. IS tor cassette single. 'Asterisk indicates catalog rmmber is for cassette maKi-single: cassette single unavatlable. 
(C) Cass«tt4> yngte «va>isb>)<ty tO) CO single availatiiiity (M) CasMtle maii sangte availability. (T) Vinyl man-smgie 
availability. (V) Vinyl single availability. CX) CD maxr-single availatxiltv. 1 1996. Billboanl'BPI Communicatons. 
ar\d SoundScan, Inc. 
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Issue Date: June 1 
Ad Close: May 7 

Billboard's annual review 
of the music publishing 
scene will highlight the 
market's domestic and 
international activity. Our 
June 1 spotlight paints a 
comprehensive picture of 
music publishing with 
1995-96 TOP Songwriter 
Charts for Pop, R&B and 
Country: an examination of 
publishers' copyright 
concerns, and an overview 
of the Ivor Novello awards 
in the UK (taking place the 
first week in June). 



Contact . 

Robin Friedman 
213-525-2302 



Issue Date: June 8 

Ad Close: May 14 

Billboard heralds the 
production process in its 
June 8th issue. Our annu- 
al review of this ever- 
changing market explores 
the mechanisms a product 
goes through before it hits 
the streets. Editorial will 
spotlight the people who 
make it happen, the 
events and topics slated 
for this year's Replitech 
convention (coinciding with 
this issue) and the emerg- 
ing new digital technology 
(DVD format and Sony's 
new Direct-Stream Digital) 
and its ramifications for the 
music industry. 

Contact : 

Ken Karp 
212-536-5017 



Issue Date: June 8 
Ad Close: May 14 

R&B music continues to 
dominate the charts. 
Billboard's June 8th 
issue examines the state 
of the genre, from its 
newest trends and 
directions, to the recent 
resurgence of the 
multi-talented artistypro- 
ducer/wriler. This spotlight 
will also focus on the 
market abroad - highlight- 
ing the growing presence 
of R&B acts in foreign 
markets and upcoming 
UK releases. Also look for 
January to May recaps of 
the Top R&B album charts 
by Geoff Mayfield. 

Contact: 



Deborah Robinson 
212-536-5016 



Issue Date: June 15 
Ad Close: May 21 

Coinciding with the 
biggest explosion the 
blues has experienced 
since the 60's, the annual 
Blues spotlight is back. 
Our comprehensive cov- 
erage examines the cur- 
rent growth of blues 
dedicated labels, the 
hottest bills for the 
summer's international 
and domestic festivals, 
and a report by Thom 
Duffy on blues festival 
activity in a variety of 
international markets. 



Contact: 

Ken Piotrowski 
212-536-5223 







• Mli, 





J&R MUSIC WORLD 



Issue Date: June 15 
Ad Close: May 21 

What began as a mom and 
pop (rather husband and 
wife) store has evolved over 
the past 25 years into the 
J&R success story, domi- 
nating an entire Manhattan 
blocl<. Billboard's June 15 
issue celebrates the history, 
growth, and innovation of 
this retail outlet. Coverage 
will explore J&R's mail 
operation, Computer 
Superstore and music 
inventory, including their 
genre specialty stores. In 
addition, J&R business 
associates pay tribute and 
recount experiences with 
this very popular retailer. 

Contact: 

Ken Karp 
212-536-5017 



issue Date: June 22 
Ad Close: May 28 

Continuing its celebration of 
the industry's most talented 
producers. Billboard's June 
22 issue spotlights the 
tremendous musical accom- 
plishments of Reprise 
senior VP of A&R/staff 
producer Russ Titelman. 
Coverage will include an 
exclusive interview with edi- 
tor in chief Timothy White 
on all aspects of his career, 
a recap of all his work albeit 
writing/producing/playing 
with such artists as Steve 
Winwood, Eric Clapton, 
Ricki Lee Jones and a 
complete discography. 



Contact . 

Pat Rod Jennings 
212-536-5136 



Publication Date: 
August 7 

Ad Close: June 17 

In its fifth year. Billboard s 
International Latin Music Buyer's 
Guide is consulted on a daily 
basis by thousands of prospective 
buyers when making important 
decisions. The directory consists 
of listings from 18 countries in 20 
categories, including artists, 
managers, music publishers, etc. 
The International Latin Music 
Buyer s Guide is distributed to the 
heavyweights within and around 
the Latin music community, includ- 
ing record labels, retailers, whole- 
salers/distributors, managers, 
agents, and promoters. 

Contact : 

Los Angeles; Dan Dodd 
213-525-2299 
Spain/Europe: Christine Chlnetti 
44-171-323-6686 




Place your 
ad today! 



212-536-5004 -PH 
212-536-5055 -FAX 
KEN PIOTROWSKl 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 



213-5Q5-2307 - PH 
213-525-2394/5 - FAX 
JODIE FRANCISCO 
LEZLE STEIN 
ROBIN FRIEDMAN 



615-321-4294 -PH 
615-320-0454 - FAX 
LEE ANN PHOTOGLO 



305-441-7976 - PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



613-9824-8260- 


PH 


613-9824-8263 - 


FAX 


AMANDA GUEST 





44-171-323-6686 - PH 
44-171-323-2314 - FAX 
CHRISTINE CHINErn 
CATHERINE FLINTOFF 



331-4549-2933 - 


PH 


331-4222-0366- 


FAX 


FRANCOIS MILLET 




1 


213-525-2307 




DAISY DUCRET 





81-44-433-4067 PH/FAX 
TOKURO AKIYAAAA 
213-650-3171 - PH 
213-650-3172 - FAX 
AKI KANEKO 



39 -I- (0)362 H- 54. 44. 24 - PH 
39-l-(0)362-h54.44.35 -FAX 
LIDIA BONGUARDO 



Bibood HOT R&B SINGLES 

FOR WEEK ENDING MAY 4, 1996 ■■^9 ■ ■ B^OTHV H^PI^H^H^^i 



COMPIUD FROM k NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 

R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 



iiffiir 



THIS 
WEEK 




So 

Si 


ii 


TITLE ARTIST 

PRODUCER ISONGWRIIERl LABEL & NUMBEi^TllSIRIBUTlNG LABEL 


PEAK 
POSITIOt. 


rn 


2 


3 




* * * No. 1 ♦ * * 

ALWAYS BE MY BABY l.eU>tlM.I ♦ MARIAH CAREY 

1.- ■, ni=RI.M.StALJ,KAflfit$lll.T,L£WlS) ICJ 10) (M) illiVl OB C0l'JM8IA 78276 


1 


i 


1 


4 


YOU'RE THE ONE ♦ SWV 

A 1 lAR fl MAH'IN, M.\Tl*^ T I'^'HSSO"! r (-jVMPl.r: C ' iTl RCA «516 


J 




4 


1 


10 


DOWN LOW (NOBODY HAS TO KNOW) A * R. KELLY FEAT. RONALD ISLEY 

;v ■ ;[_ , Q r|_L V C i T'l IMi ' T 1 I'l'l i il'uL -1^3 '3 






3 


2 


13 


AU THE THINQS (YOUR MAN WONT DO) (FROM "DONT BE A MENACE...-) • * JOE 

JC£ J THC'M^C'N !J THCWr-S THOWPS'"''* U WILLIAMS) IC i '.0'' l u: I^L-VNP •■■'■J'ilO 


2 


5 


5 


5 


10 


LADY * D'ANGELO 

n'A^^'^f 1 f. ^ ~^j,fi\c^ (D'ANGELO 'i" 'ih"/ i f 1 1 V' fTl # ' 1 ^ ^P.' I ^^4 


2 


CD 


6 


9 


14 


A THIN LINE BETWEEN LOVE 8. HATE (FROM "A THIN LINE..."! ♦ H-TOWN 

R rRC'U'l-'Afi ■ '. i ' II'- J AC MAC 'i! - BROS. 


6 




8 


8 


7 


COUNT ON ME (FROM "WAITING TO EXHALE! ♦ WHITNEY HOUSTON 1 CECE WINANS 

paus!c.'j M McuSTOM :ci(D; :wi c ivi .vrisia i ^^'ii 


J 




10 


11 


11 


5 O'CLOCK ♦ NONCHAUNT 

■ ■..-•l.W,[!iWi\W ,'9lH*!'ti,.*i ',1 fEfiCLSrw JR fi rilj.i' HWfltjCNI ( M T i w;A^'ij'=, 


i 


9 


7 


6 


12 


1 WILL SURVIVE ♦ CHANTAV SAVAGE 


5 


d) 


12 


12 


9 


KEEP ON, KEEPIN" ON (FROM "SUNSET PARK") ♦ MC LYTE FEAT. XSCAPE 

J DLJPPI : -- '■ .!:"h'-0'v ■" ■■' • 1 FIAVOR UM' EA^''/'i:jT v4^r;0tEG 


10 


u 


9 


7 


§ 


WOO-HAH!! GOT VOU ALL IN CHECK/EVERYTHI?«G REMAINS RAW ♦ BUSTA RHYMES 

'.■i-' ■ ■■■■1 '.■ |,M, 111 iJ! ELEKTRA!:.ijJ'>t,tu 


6 


12 


11 


10 


9 


OOIN IT ♦ LL COOL J 

R r.Virn 11 L COOL .,Bfi smith: ICHO) iTi (VI DLF ;AM !3?fc.l2C.MtfttURY 


7 


OD 


13 


13 


7 


RENEE (FROM "OONT BE A MENACE...") ♦ LOST BOYZ 

"- 1 ■ -■ : I<y ■ ii.vr, IT. KELLY IIWRRIS Ili.I.ltwiSI iC) (Dl ;M) (tj ISLMC 8M584 


13 




18 


22 




ONE FOR THE MONEY ♦ HORACE BROWN 

KCtANt 1 • .- --.L ^ Li WILDCAT C K4t?VEvCV.aCt>l (ChM;. Ill (XI MOTOWN 860512 


U 


15 


14 


14 


19 


SiniN' UP IN MY ROOM (FROM WAITING TO EXHALE") • ♦ BRANDY 

t-"^ty^'-i ,MB¥- - .L LI iD; Ml i.l; iVi yx: arista 1 :92() 


2 


OD 


NEW^ 


1 


■k -k -k Hotshot Debut it -k -k 

KISSIN- YOU TOTAL 

f( iAA[ii''j ' , A'^KSON R SJWOIQ i JOHNSON B JAMES^ ICl iP'i \Vi iV) 6*0 BOY 7-906CiARtSIA 


16 


QD! new^ 


1 


PLEASE DON'T GO ♦ IMMATURE 

L 1 ■ 1. 1 [ :T MCA 


17 


18 


17 


18 


4 


DON'T WANNA LOSE YOU ^ ♦ LIONEL RICHIE 


17 


19 


16 


16 


9 


CAN'T HANG DO YOU WANT TO ♦ XSCAPE FEAT. MC LYTE 

'■^ilU/'^VCiVI' XSZAFt' (C) IT] IX) SO 50 D€F '■' ' ' ' ' 'liV^lA 


9 


20 


15 


15 


15 


NOT SON' CRY (FROM "WAITINC TO EXHALr) • « MARY 1. BLIGE 

EABVF A^E 1 C 1 1 C 1 r ' i\' 1 ARISTA 1-2957 




QD 


21 


21 


12 


EVER SINCE YOU WENT AWAY ♦ ART N' SOUL 

■ " -. 1 1 iCi (01 NATURE BOT'BIG BEAT 9B1 12i ATLANTIC 


21 


® 


26 


26 


4 


AIN T NOBODY/KISSING VOU FAITH EVANS 

■ C THOMPSON S COMBSl (CUD) IT) tV^ BAD BOY 7.905S'ARtSTA 


22 


23 


20 


17 


14 


WHO DO U LOVE ♦ DEBORAH COX 

1 .".''I'll 1 ' 'V*,Ti'[jtLi u Bf 'If uRD ' 1 (" f 1 r 1 ■ '.1 1 ' ' ' 'i " ^ ' ''i^n 




24 


19 


25 


7 


SLOW JAMS ♦ QUINa JONES FEAT, mifta t TAMIA WITH PORTB.*r « BARRY WHITE 

ijlll' ^ ■ 1* WPER10N 1 1 1 D!' 1 '/! fiV* E ■ i 1 . m ■ ' . i ' I^L^S 


19 


25 


23 


23 


13 


GET MONEY ♦ JUNIOR M.A.F.I.A. FEAT. THE NOTORIOUS B.I.G. 

F, r : 'ii "f.'JS 1 'J ,LI itLf ny L.?ltTt^l.S BECf ^ ^'t*^ S'FFliS' ii f i ■ IK- 


8 


rs 


22 


20 


22 


NOBODY KNOWS • ♦ THE TONY RICH PROJECT 

T RICH . f^h. *i [M] .IBOS: ' i(. ! ID > I M. M LAT ACt 2'^ - . ^ "Rfii TA 


1) 


(S) 


28 


27 


5 


LETS LAY TOGETHER (FROM "DONT BE A MENACE...T ♦ THE ISLEY BROTHERS 

R KtU' ■ R ^-r J *"i ic: iT" 111 ''I'Jr R'lJ?^* 


27 


21 


24 


24 


9 


1. 2. 3, 4 (SUMPIN' NEW) • « COQLIO 

. rSR-fCPOir.nN vrriai^[Y .P A SEAR> (C) (D) (T) TOMM^ BOY 77?| 


24 


29 


25 


19 


21 


NO ONE ELSE • * TOTAL 

.1.1'- "I " ! ■ ■ N "J I r I'llVlfRl IC) (Dl (Ml (t) (V) '^Xl BAP PllV 7 ' ' 'il': ilfl 




(D 


30 


30 


8 


AIN'T NO NIGGA DEAD PRESIDENTS ♦JAY-ZFEAT FOXXY BROWN 

■- • '- 1 .-' - ' 1 ■ .'. 1 1 iT'i fx I RCC A FELL* ft-'i ■ ' i 'RITY 


30 


(D 


36 


52 


3 


SCARRED ♦ LUKE 


31 


32 


27 


23 


29 


BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND UKE THAT A ♦ MONICA 


1 


33 


31 


37 




SOUL FOOD ♦ GOODIE M08 

wyiiyiEDsccf ;: ■-.--■lu" ■ :i -i:'.: .w.si><TDs.SBDArrri . c " . • i^fcE, 


31 


34 


32 


32 


13 


ALL 1 NEED • JESSE POWELL 

LSTEWART ■! .L STEWART .i '^ALTERJ NKHEREANVEl (C) \ ^<<'^ \ SILAS ^^iJ'l' MCA 


32 


35 


33 


31 


10 


STAIRWAY TO HEAVEN ♦ PURE SOUL 

A'-A,,i ;_-■■!■ ■ i:-\'r.£ L HUFF) (CUD) iKi STEP Sun ^B066'INrER^LOf'E 


18 


CD 


38 






LIVE AND DIE FOR HIP HOP ♦ KRIS KROSS 

JDOPffi - '"::'-E\i (CKT) IXKHJFFMOUSC 7827(>COLUM81A 


36 


(D 


48 




2 


k k k Greatest Gainer/Airplay k k -k 

HOUSE KEEPER ♦ MEN OF VIZION 

b , >. 1 Li'' '1^ h L - 1 '.1 ^ ' r. Ji || -III''-! ' r.; ■ ■ , , -K'^tL /3* 


37 


31 


29 


29 


13 


CANT BE WASTING MY TIME (FROM "DONT BE A MENACE...'! ♦ V :',A js; f'AT LOST BOVZ 
*"'...M" :n ' ^DKIS^ 


20 


CD 


39 


43 


4 


NO MORE GAMES • SKIN DFFP FFAT 1 I L KIM OF lUNIOR M.A.F.I.A. 




QD 


51 


58 


10 


* * * Greatest Gainer/Sales * a it 

C'MON N- RIDE IT (THE TRAIN) • (JUAD CITY DJ'S 
' - " .-lii X]WIDQ!)QtMII%t£)l.4<fi8BSAT9S0UA1UWTIC 


40 


41 


35 


35 


19 


WHERE DO U WANT ME TO PUT IT ♦SOLO 

T, LEWIS ' - 1 ■■■■ -■ :. I.' ICl ill .vm:^) f>ER-;P£C IIVE 'jS7'j1. 


8 


42 


34 


33 


30 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNOERCOVERn • MONIFAH 

Ui~Vf D -r.-.. r [ T Rm1..-|;.::-(. U, IMI (TJ |X) UPTClVN '.nn? MNI'.'ER^AL 


16 


43 


37 


39 


9 


HAVE 1 NEVER « A FEW GOOD MEN 

iinBif-vrf r .■■ji.-f.'nNS iBABVFACEi (OlOUMjiDfv; i>i 1 ■■'■I ■. .'.n ^ra 




® 


NEW^ 


1 


THE WORLD IS A GHETTO * GQO BOYS 

:l^3fiOMt0la(tRS^WJ0flOM^,»«L£fi,O5KW(,i^HUl CUD .r!RA»- LCI39.SJlW30W'B[ 


44 


45 


41 


41 


7 


SHADOWBOXIN' GENIUS/GZA FEATURING METHOD MAN 

... ...ICE) iC) lIiGEfFEN t'?.^^ 


41 


4( 


46 


4« 


7 


DON'T RUSH ♦ SILK 

W SIEViARr IW STEWART G.ENKI1S. (CHO) ELEKTRA 64's?J,t£G 


39 


47 


44 


40 


19 


FU-GEE LA • * FUGEES 

.-^ ■. !-'. '.' . - .L^MCGR [R-yiPtS GIE^, T ,M ai«l flUFFHDLiSE ' '..''m 


13 


4t 


42 


38 


22 


SOON AS 1 GET HOME • ♦ FAITH EVANS 

■ II ','■ .1 ', ■ 1 1 - 1 v.i,fo c IHOWPSO'1 5 combs; lOitli iMi iTi'AI bad boy ; '"i,.i.:..i .\Ri^T^ 


3 


49 


45 


42 


23 


ONE SWEET DAY • MARIAH CAREY & BOYZ II MEN 


2 



THIS 
WEEK 


§1 

-3 i 


2WKS 




TITLE 

PRODUCER [SQWGWRIItRI 


ARTIST 

LABEL & NUMSERjIXSTRIBUTING LABEL 


PEAK 
POSITION 


(M) 


52 


56 


14 


EVEKYDAY t EVERYNIGHT 

fUNKMASTER FLEX il' HIyanI 


YVETTE MICHELLE 

I 1 . ' t . LODD 64489 


23 


51 


40 


34 


8 


SCENT OF ATTRACTION ♦ PATRA DUET WITH AARON HALL 

I'-'i.- . '.'iLLCiN •.TAYLOfl.C FARRARA HALLE DILLC.M .,:i 'D' III 550 MUSIC 78257 


31 


52 


^7 


45 


E 


WHAT DID 1 DO TO YOU? ♦ TERRY ELLIS 

OENilL i i 1 T MCEiflOYIT MCELROY EE WLL FOSTER TEUISI (C) (01 EASTWEST M-T?3.tF(i 


41 


(D 


53 


57 


6 


LET ME CLEAR MY THROAT 

DJ 1' 1 ■! ' - DERBy iDJ KOOC) 


DJ KOOL 

1 1 ' (X) CIR S218* 


53 


54 


43 


36 


13 


KEEP TRYIN' 

B P ■VILiC''4 IB '. ii ■ A LARRIEUK.L.lARRIEUXI 


♦ GROOVE THEORY 

ICHO) CT) EPIC 78197 


24 




55 


59 


6 


MR irr PRPAM UAM 

M/'.^TfH P " 1 '. '.' B r ' ' ! A'A'iTER P| 


* UAQTFR P 
V MHO I CR r 

lO ni <X\ so LiMir ^i 5218 wiopirv 


55 


(M) 


59 


_ 


2 


1 DON'T WANNA BE ALONE 

^KAI ■ 


*SHAI 

iCHDt ;t) GASOUNE AtLEY Si 1 ;a,T.FCA 


56 


(D 


57 


65 


3 


BRING IT ON 

^ Y,A-sor. . -iijNM rtiLUS,AtN(iRAMj Mitchell: 


♦ KINO WATSON 

iL,i|T.i>iCOlUMBm 78273 


57 


51 


49 


44 


8 


ENVY/FIREWATER 

.[ ^" ■■ . " " ,.'.■' 1 ?p:wira£<y,y)nsm:we::i 


♦ FAT JOE 

:i:D, T: IAOATOR 1-:.(6.RELATIV1TY 


44 


59 


58 


54 


8 


WHY YOU TREAT ME SO BAD 


♦ SHAGGY FEAT. GRAND PUBA 

H -V c: :ci(T)VIHGI«3R5M 


52 


(M) 


61 


68 


3 


JOURNEY 

■ 1.. .",1 i AviL-i D COOPER! 


* OTIS & SHUGG 

iCl (D) POOKIE 9;00?JlNTtItSC0« 


60 


61 


54 


49 


6 


SCANDALOUS 


♦ THE CLICK 

:CI :SllTiSD<WlD' T«JE«M 


49 


® 


66 


76 


5 


HOOP IN YO FACE (FROM "SUNSET PARK") 


♦ 69 BOYZ FEAT. QUAD CITY DJ'S 

r, ,T. F.AvOR llMIT.'.FTY-riM F.Ar,; FFG 


62 




56 


62 


10 


AIN'T NO PLAYA 

i -iin- 1 . KLIIH S LACYI 


♦ RAPPIN' 4-TAY 

ICl (Ml III (XI CHPYIiALIS SB'j.Sl MI 


55 


(D 




1 


HOW DO YOU TELL THE ONE 


♦ AFTER 7 


64 








Fi;..",YF/.r; ■ 


IC VIRGIN 3B543 


(5 


60 


55 


10 


WIND BENEATH MY WINGS ♦ GERALD LEVERT & EDDIE LEVERT, SR. 

[l.l-i.Ll'T MLHLILASd HEF^lfY ■ HJ.i?' ID:" EASIWEST ^i.r.F.EFG 


30 




65 


64 


20 


DONT GIVE UP (FROM -DONT BE A MEHACE...T 


♦ ISLAND INSPIRATIONAL ALL STARS 

IC: :T)rxi island 954478 


28 


OD 


67 


67 


13 


NASTY DANCER/WHITE HORSE KILO 

: "iR.EY ,A RCGE^S i MaNTOSH.TSTA«L,JGULOBERGI (C}IT) WRAP 3*y.'CH(BAr, 


67 


61 


63 


60 


13 


UKNOWHOWWEDU 

SKI .■■ i.| 1 .M : IS; 


« BAHAMADIA 

[O IMl IT! fXl CHRVSai IS S851 7..EMI 


53 


d) 


NEW^ 


1 


IF HEADZ ONLY KNEW... 

K PAFTKER 11 '."l.i ivB ,tl GARPNEf?.K PARKEfli 


♦ HEATHER B. 

(OmiXI-i '..1 ,iiL'5B54atMt 


69 


70 


64 


63 


12 


SPACE AGE 

SMOKE ONE " -■ ■ ■ ; : .. ■ 


♦ EIGHTBALL 4 MJG 


58 


71 


62 


61 


14 


GIVE ME THE NIGHT 

f. rPOFSFL'iYFW , ■ i. .. 


♦ RANDY CRAWFORD 

Ri iTi .,i: BLUEWOON ■ ■ ' "': '.'.'ir 


47 


72 


72 


73 


7 


FEELS SO GOOD (SHOW ME YOUR LOVE) 

J :. J irt: iL'j .lAMio.i ICI 


♦ LINA SANTIAGO 

DilTiixiGROOVEFWllON ■ : ■, .: . ,A1 


63 


d) 


77 




2 


DOUBLE TROUBLE ♦ MAD LION 

■ 1 -1 K PABKERL PARKER.GAMBLE.FIUFFl ifHl .Vliri:' .^I'.l-'.iF 


73 


m 


74 


77 


5 


HUSTLER'S THEME 

UR PERIOD . i',|||.iL iriMAN.CMAYFIELDl 


♦ SMOOTHE DA HUSTLER 

.:.: Ii rrlici r f jjr 


74 


75 


73 


69 


11 


SET U FREE • 

G-ACOSTAiNRENEEi 


PLANET SOUL 

iC) IT) IXi SIf'ICTLY RHYTHM l^S&i 


57 


QD 


85 




2 


THE ONE 

CRAZY TOONES 1 w C.A TOFiS&AlNTI 


♦ WC 8. THE MAAD CIRCLE 

ICl :OMT) PAYDAY. ::■." H, - : - i.'.ND 


76 


m 


NEW^ 


1 


1 GIVE IN 

B CALDWELL in C/.L D ATl. M MCMILIEN 


BOBBY CALDWELL 

1 SIN DROME 12« 


77 


71 


68 


66 


12 


PHYSICAL FUNK 

DOMINO (DOMINOl ICMDli 


« DOMINO 

M; IT) OUTBURsr.UFf JAM T ,',' 'R4,t.lFPL IIPV 


46 


(3D 


NEW^ 


1 


THE EARTH. THE SUN, THE RAIN 

'1 L' WALCEN lE WOLFF S.-rA 


* COLOR ME BADD 

(C) (Dl (V) GlATrt 17fc64'rtAPf,LP BftOS, 


79 


N 


70 


80 


8 


AINT NO LOVE AND HAPPINESS 


♦ KAWZ 

ICl BUST II 74003 


70 


11 


69 


72 


5 


DOE OR DIE 

N 0 JOE 'Inwn:. 


*AZ 

l: IT. i>i Ewi sajFte 


69 


12 


71 


71 


7 


DON'T CRY 

THORNi.-.AI 


♦ SEAL 

ICKDKVMXlZn 1770a'WARrtfRBROS. 


71 


(Si 


NEW^ 


1 


TRES DELINQUENTES 

O G STYLE 1 '.'API S 0 fHOF/ASA MARTINEJ.S MCHOFF'; 


♦ DELINQUENT HABITS 

ICI iri: iTiPMP RXS:tvLOLID 


83 


(B) 


NEW^ 


1 


THIS IZ REAL 

RNS ■ : FRAf.FLi\ R BRIGGS B JACKSOfl.D TOWNSENDI 


♦ SHYHEIM 

ICl in MOO TFWBt 38536 


84 


ti 


79 




2 


PERFECT MATCH 

NICKWIZ N i.-i^irFi i: rLAWC,GEHAlDA,EVANS.DSMrTMl 


♦ CELLA DWELLAS 

i:i TI >.L0TJ0 6453Z 


79 


® 


NEW^ 


1 


POPIMP 

i-l il,.i'r-ni-- :PA*srER|A.K. BELO 7ER0.TW1STAI 


00 OR DIE 
(C) (Dl in CREATORS WAY 9604 


86 


17 


75 


74 


18 


FUNKORAMA « REDMAN 

P ',OaLF . ■, -r .: 1 : f,'S AUUFAWMAD W FiYLO»LM WfiAlESS BQfilNSOft.D WIWIEYI IL^.Wi (Ti IN'EHSCOPf 9K»1 


51 


n 


86 


83 


7 


FOR REAL 

MELLYPAID '- • a . THE BEAR 


JACKAL THE BEAR 

X) IF • UNION rl:.;k 


83 


19 


80 


75 


17 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS^ ♦SHAWN STOCKMAN 

s sirvjKMA'i :5 srocKlMNi ;.:i.:l..i POifDCtt- '".! . .141/ 


18 


(D 


NEW^ 


1 


CARAVAN OF LOVE RUSS FREEMAN i THE RIPHNGIONS FEAT IRE WHISPERS S PHIL itRRT 

■' , ' '.'1 1 f*SPFR. IOGRP3073 


90 


91 


83 


81 


11 


JESUS TO A CHILD* 

G WICHAEL , " " ... 


♦ GEORGE MICHAEL 


22 


92 


78 


78 


4 


GIRL 6 (FROM "GIRL 6") 

PRINCE I P f..."-: T aAPBAR:L;Ai 


♦ NEW POWER GENERATION 

iCi !D. I V 1 WARNER BROS 17710 


78 


93 


89 


85 


19 


TAKE A LOOK ♦ J'SON 

RED ir - LCER "CNE J OU'.'iER iS BAPNES.J C OJ','l£RT ftOBINSON.D PCRTEPi (D iCj :T:. KILYAOOD MLMB 


54 


® 


94 




2 


SOAKIN'WET 

D.WEBB L ,VIL.lAMS.S.SAhDERS,D.WEBB,D.FERGLiSONI (C 


♦ DG 

lUJIMl H CI B :) :)FF lAlX R^JSU.VEPCLRY 


94 


95 


84 


79 


1! 


GAMERS 

M i.'CSLCv . ■'T.I ■■ ■ ,■■ 


♦ THE CONSCIOUS DAUGHTERS 

I PRIORITY 53216 


65 


96 


98 


97 


CHILDREN OF THE WORLD (FROM "PEOPLE") 

I'Ri:; I '1 1 ■ .M i/ASQUEZ i ■ 'i| •.. h'. 


SOUNDS OF BLACKNESS 
' LIGHTYEAR 54169 


90 


97 


87 


87 


4 


lAMLV. 

M-OROAh,S CRAWFORD IL.SANOERS.UJORDAN) 


♦ L.V. 

CCI ID) FT) TOWMY BOY 7724 


87 


9t 


81 


84 


8 


DROP 

J DEE IP ^ ci '.I'"'. T I n." -r.'J E WLCOl,. VANCY: i 


♦ THE PHARCYDE 

I :D)iTi.:x: DEUCnu^ VINYL ^.'.T.- 1 .T' lOL 


73 


99 


96 


96 


3 


THE MAD SCIENTIST 

... PfrOFtL-SuR ,W R M ICHELL) 


URGE PROFESSOR 

IT) WILD PITCH : " srrrrN 


96 


lOO 


88 




2 


RECOGNIZE & REALIZE 

MOBB DEEP ;■ PERRY '. :iif.;i:.N,K MucnrAi 


♦ BIG NOYD FEAT. MOBB DEEP 


88 



O Recofds witll the greatest aifplay ana sules edi[>s this week. Greatest Gaioef/Sales and Greatest Gainet/Airplay are awarded, respectively, for the largest sales and airplay irKreases among singles tjelCfw the top 20, ♦VIdeotllp availat>ilily. •Recording Industry Assn. Of America 
(RIAA) certffication (or sales o( 500.000 units. A RIM certification tor sales ol 1 million units, with additional million indicated by a numeral following trie symbol Catalog nurntwr is for cassette single. 'Aslensk indicates calatog number is tor cassette mani-single, regular cassette 
single unavailable. (C) Cassette singte availatMlity, (D) CD sirtg'e availabilrty, (M) Cassette mam-single availability (T) Vinyl mani-Single availability. ^V^ Vlnyi single availability. (X) CD maii-s<ngie availability, c 1996, BiMboard/BPI Communications. 
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BiUboocL 



FOR WEEK ENDING MAY 4, 1996 



Hot R&B AiPDl 

■ ■W« llVilV ■■■■ Ml 

Comoiled Inxn a national sample of airplay supplied by Brr<^< :r»;^I D.^* 
areejectn)nicallym(viit[]red24houniad^. 7daysa week. Songs '^^ 
rafvBnangttiacttimesolalrplaywiDiAftiitTon listener data. The data 


av 

i S litems ■ Radio Trac* se»v)ce. 94 R&B stations 
M by gross impresskxs, computed by cross- 
■i used in the Hot R&B Singes chart. 


1 THIS WEEK 


£ 


i 
* 


TITLE 

WtTIST llAOtbOiSIRIBLirtTC LftBtLl 




i 
1 


s 


tt 

s 


TITLE 

ARTIST (U^BEUDISTRIBUTING UWU 








* * NO. 1 * * 




31 


38 


20 


NOBODY KNOWS 

THE TONY "ICH ^Hij.i UI lljM ACL AHTSTAI 


1 


1 


16 


UTNEIMNGSnCUIMIINWONTDOt 

WEIi^tfiNr;; (jWtrSJtNO I 




QD 


E5 


2 


TOUCH ME, TEASE ME 

dSEFEAT. MWi BCE&RMtYeROmOFm 


2 


2 


10 


KIlLINt; ME SOfTlY 

FUGLES • II ''i-.iA 




40 


35 


33 


1 MISS VOU (COME BACK HOME) 

MONITAH (UPTOWt*UNIVERSAU 


3 


3 


11 


UWAYS aE MV BABY 

MAftiAH CAREY ,COl UMfllA.i 




41 


40 


13 


ALL 1 NEED 

JESSE POWELi (SILAiWCAJ 


4 


4 


19 


LADY 

[TAttGELO TMI; 




42 


34 


14 


CANT BE WASTING MV TIME 

MCWA USA FtATUH»4G LOST BLTYZ (1SLWID( 


9 


S 


23 


DOWN UW INOeOOY HAS TO KNOW 

=i KCLLV •"■XI R -iC, RONALD ISLEV ;jlVL; 




3) 


48 


8 


NO MORE GAMES 

SK(N DEEP If CANNONTSLANDl 


( 


( 


7 


YOU'RE THE ONE 




44 


42 


22 


WHERE DO U WANT ME TO PUT IT 

iULO i:PL(r.-"EL"T ur 


D 


7 


10 


COUNT ON ME 

WHITNO KXJSTON ft CCtX WINAtfi lARISTA) 






50 


5 


AINT NO NKiGA 

AATjn-AT fwfiapomixcAfmMFmsi 


1 


1 


35 


1 WILL SURVIVE 

CMANTAy SAVAGE ftOVl 




4t 


44 


31 


SOON AS 1 GET HOME 

FAITH EVANS (SAD BOY/AR(STAJ 


• 


9 


13 


A THIN UNE BETWEEN UWE 1 HATE 

H-TOWN liAC-MACWflffNLB BPOS i 




47 


43 


13 


STAIRWAY TO HEAVEN 

PURE SOtJL l-^irr F^UIwlNTERSCOPE) 


u 


11 


22 


LET IT FLOW 

rONl BHAXIOt* lAJflSIAj 




3^ 


— 


1 


ITS YOU THAT'S ON MY MIND 


11 


10 


21 


SITTIN' UP IN MY ROOM 

BfiANDY 111"'!;.!" 




49 


41 


15 


KEEP TRYIN' 

GROOVE THEORYi[FX; 


32) 


IE 


5 


THA CROSSROADS 




3) 


— 


1 


ADE YOU READY 

AAL(YAH r A.O^ .lN(T,irASrgVEiT,irtGl 


M 


14 


13 


EVER SINCE YOU WENT AWAY 
AK^N■sc"Al^a^ufit ■• i tjtAt/Anj«no 




31 


55 


22 


BABY, BABY. BA8V. BABY. BABY... 

. KELLY .I'.T 


14 


13 


9 


ONE FOR THE MONEY 

BROWN MCrowNI 




92 


46 


7 


1.2.3,4 (SUMPIN- NEW) 

COOLIO ! (.'!■> BOYT 


19 


12 


22 


NOT GON- CRY 

M,--^ ■ J BLIGE (ARISTA) 




93 


49 


29 


ONE SWEET DAY 

MAR(AH CAREY S J j*.! II MEN COLUAIB Al 


38 


24 


12 


KEEP ON. KEEPIN' ON 

M" 1 -TT ft;." ^v;yT irLA'.OJ W^UXTWIQ 




94 


52 


9 


NEW YORK. NEW YORK 

TMALWOG -^ . (DEATH ROWIMTERSCOPO 


17 


IS 


11 


S O'CLOCK 
NOWCHALANT (MCA) 




® 


75 


2 


NEVER TOO BUSY 

KENNY LATTIMORE " ' ' i il 


3i) 


19 


23 


GET MONET 

AJNMR MAE ( A CUN(0aaG KA1WTUNT1Q 






— 


1 


THEY DONT CARE ABOUT US 

MICHAEL MCKSON (EPICI 


M 


20 


8 


KISSIN' YOU 

TOTAL [BAD BOV.'AHiSTAl 




57 


57 


12 


TRADE IN MY LIFE 

H KELLY (JIVE) 


W 


30 


3 


GET ON UP 

1 II..-.I II - -riv.'. MC^i 






69 


19 


EVERYDAY t EVERVNIGHT 

YVETIE MICHELLE (LWJWRCA) 


11 


22 


7 


DONT WANNA LOSE YOU 

LIONEL RICHIE '.FLnOjHY! 




59 


51 


4 


LET ME CLEAR MY THROAT 

DJ KOOt (CIR) 


31) 


23 


E 


READY Oft NOT 

FtJGEES I"'-! r-l.;..J5L^3LdM&.A( 




<« 


5E 


10 


WHAT DID 1 DO TO TOUT 

TERRY ELLIS (EASIWEST/EEG) 


35) 


28 


5 


WHY 1 LOVE VOU SO MUCH 

MONM l (ROWDY/ARISTA) 




91 


53 


U 


pONTRlJSH^ 


24 


18 


11 


WOO-HAH'I GOT VOU Ul IN CHECK 

BUS1A -■i"'-t ■. -iFr wJ.Euii 




<2 


60 


6 


SOUL FOOD 

GOaOlE MOe (LAFACE/AR(STAJ 


29 


21 


12 


DOIN IT 

LL 1. i J (DEE JAM/MERCURY) ■ 




(3 


54 


4 


SHAOOWBOXIN' 

GEN((JS(G2A FEAT, MnHOO MAN (GEEFEN) 




2? 


— 
14 


LETS LAY TOGETHER 

THE I5LEY BROTHERS L".\C 




64 


61 


4 


UVE AND DIE FOR HIP HOP 

KRIS KROSS .1 .IL jMHiA( 


27 


17 


10 


SLOW JAMS 

(ij»CY".| 1" .i.--..u ^■.*iAorttslwe; 




3S) 


68 


4 


THE WORLD IS A GHETTO 

CETO BOYS ... I..I.I IPretJ 


3D 


29 


5 


PLEASE DONT GO 

(MMATLJRE(MCA) 




Ci 


64 


3 


BRING IT ON 

M^. . WATSON ■.0(UUB(A) 


29 


32 


11 


AIN'T NOBOOY 

FAITH EVANS (RAD 80y;AA(STA) 




w 


67 


4 


lAINTMADATCHA 

;t Ai: (DEATH ROWflNTERSCOPEJ 


30 


31 


9 


RENEE 

LOST 80Y2 (ISLAMOt 




61 


66 


3 


JOURNEY 

OTIS 4 SHIXG (POOKIEANTERSCOPEI 


31 


25 


17 


CALIFORNIA LOVE 
aVCfW-tKOUOR IRnUIUWMXAHl RDM 




B 




1 


HOO-BANGIN 

MACK to FEAT CE CUBE :?«((:(«((¥) 


32 


33 


36 


BEFORE VOU WALX OUT OF MY UFE 

IWNICA (ROWf/ARISTA) 




B 




1 


CMON W RIDE IT (THE TRAINI 
QUAD CnV DJ^ iOUADRASOUN&BtC BEAT) 


33 


2« 


2E 


NO ONE ELSE 

TOTAL liJAD HOY/ARISTA) 




JD 




1 


FOREVER MORE 

PUFT JOHNSON BAORKAXLUMeUU 


34 


37 


5 


CANT HANG 

tV.*ftFtAT MCLTVECSOfytETOOlWAeA; 




tS) 




3 


MY FUNNY VALENTINE 

OtAKAKHAN AT ^"A 


3S) 


45 


4 


HOUSE KEEPER 

MEN Of VIZION (MJJftSO MUSKVEPICI 




79 


58 


10 


SCENT OF ATTRACTKM 

PATRA DUET VrtTH AARON KUl (5S0 MUSia 


3( 


39 


28 


DO VOU WANT TO 

KSCAPE . SOl-~Er€0(,lM6.AI 




74 


59 


10 


HAVE 1 NEVER 

A FEVY GOOD MEN LAfACL AR(STA) 


37 


36 


IE 


WHO DO U LOVE 

DEBORAH cox lARr.T'. 




75 


74 


2 


1 DONT WANNA BE ALONE 

SHAI (GASOt(NE ALLEY/MCA) 



CD Records with the greatest airplay gains. & 1996 BilltuanVBPI Communications. 

HOT R&B RECURRENT AIRPLAY 





1 


3 


TEUME 

GROOVE THEORY (EP(C) 






1 


HEY LOVER 

LL COOL J (DEF JAJLtMFRC(;RYi 




4 


2 


EXHALE (SHOOP SHOOP) 

A')'(T\E^ liOUSTOS lAHISTAi 




2 


4 


WHO CAN 1 RUN TO 

KSCAPt (SO F.n DFF.<-.n( (IMHIAi 




3 


2 


LOVE U 4 LIFE 

JOOECJ [UPTOVi^WCA; 




6 


1 


FANTASY 

MARIAH CAREY «:x)LUMB(A) 




8 


5 


WHERE EVER YOU ARE 

TERRY ELDS (EASTWEST.iEEGl 




7 


20 


ONE MORE CHANCE/STAY WITH ME 

THE N0r0R(OLl5 B 1 G (BAD BOYARlSTA) 




5 


2 


TONFTE'S THA NIGHT 

KR(S KROSS iBLrr.(OlJSr,V:OLUMBIA) 




12 


6 


YOU PUT A MOVE ON MY HEART 

ouwr* jcf*5 cmcoLjor*; tama i(*«st«0) 




13 


3« 


THIS tS HOW WE DO IT 

MOfKELL JORDAN (PM^^DEF JAM,MERCURY) 




24 


28 


CJWT YOU SEE 

total FEAT TEC NOTDROUSBT G (TOMMY BOO 




10 


9 


CRUISIN' 

O'ANGE(0 (FM(( 



14 


9 


5 


STILL IN LOVE 

BR(AN MCKNHJHI (MERCURY) 


15 


14 


22 


WATERFALLS 

TLC (LAFAC&|AP(STA1 


IS 


11 


27 


DONT TAKE IT PERSONAL 

MO'l CA :R>3WDY ARiSTAI 


17 


17 


29 


BEST FRIEND 


18 




21 


BROWN SUGAR 

D ANGELO fEWO 


19 


15 


19 


YOU USED TO l,OVE ME 

fa:th Evans (BAD SOYiARtSIA) 


20 


22 


42 


1 WANNA BE DOWN 

BRANDY (ATLANTIC) 


21 


16 


2 


WE GOT IT 

IMMATURE (FEATUR(NG SMOOTH) (MCA) 


22 


21 


5 


OIGGIN' ON YOU 

T(C ((ATAEryARISTAl 


23 


20 


10 


BROKENHEARTED 

BJIANDY (ATLANTIC) 


24 


23 


48 


CREEP 

TLC (LAFACEiAR(STA) 


25 


19 


10 


ALREADY MISSING YOU 

GDWJ) tEVEFTT & EEK (fWTT. 3HEA5IWtSttB3 



RecuTCfih are Mies wTwtfi nave appearwl cm the He* R4fl 
Stngies chart to 20 weeks ano twi* dropoed below ti>e top M. 



R&B SINGLES A-Z 

TITLE IPufalisheY - L(CenS((i« 0<J ) Slwet Music D(sl 

a 1.2J.4(SU<PM'KE»0(1«>.ASO«»rCUV. 

^QWStiail tbT^a4 M H 
I SD'OOCKIAWlCASnmoilNCASan 

s iianiioBam)«ss>nniiDiniEH«»tfaiiaiint& 

eMeHBUMOteMtHTSMTinndeMlukCMil 
a IIMTHOUIIIEIIMIHtmGSIIIICMLeMhiieWIIl 

9 iMTNORnMcnpREsasnsaJiiJiJteMCtaBaB 

TjiiBtan BMt«isiix tat BWVtiTV F(m eMC 

34 UlLIKEDCOyitlCIlM 

4 HUINETIMISnaiRMMWOinoOKniOMOOinK 

AND«IZ-)rik2eULaSarjtMFiB«CIKUt)en 
/^ttiSCffintaaiiHlAStXIH. 
I IIUMnKMYaWXSDKlllVUI^mi^M&SjDl 

Asov)EMApt«a)«;fiiWASciip/>i(>iwAsapofio 

Mf8CIRFVkVm<SJin»am 
S KFOREraUWUOUTQFMVUFTAJKEIHISANOUK 

THAT (M Apt ASO>nOA«P.ASO«^«UtUKASC«Satll>A 

IISCWSiaEaikmeiafedMntMWniiASOIPM, 

ASOnH^CM 
S7 BRHeilONItlBlKASIlf'MAASIlFt 

■ cainiE«i>smsMYniE(nwMinnBE«Ma- 

•CEJ MMlBMItestouBWnilOTVTiHt 
BW«nEaASCIB«VI><>SlIlslSC)MVllCbASCW)MSK 

AsoraiApinawH/Aai 

U CWTWimnxailMIITTtlWanEFTanigtre 

AsoimiDB>'.AsorAiiViBiiit<Gciin«ai 
a CMmorUKimieomieopi 

m EMIDREMOrTICWQRtBCFKWIPEOPLDMFet 
a F^^Obtv BMWe DiV. BW 

40 CMMirR«IT(1WT»inbm9*S»lb 
MUiKQdBMH 

7 COUnOmilEIFRONWIUTHSTOaMlliie^ 
BMSnvKTV Sd^ BMFa Ftn Mf^ A3^V)hfBm 
A.TJ»P!V«M 

U DOCOROIEUebAEfetiKtW 

12 DOMIiaiQ)dlASCNMMta(TL)«SCM^Sa4ehBh404 
BfadMnlMtaiBQiii&MIl 

G DOmCRYEFZM 

■ ooinGMiiPinioMDaneEAHEiMix-iaiBon 

EMCUM9I<tASC«1C»sHAR.ASCin 

41 oammentmKisjefinAiajmtmamAa* 
tm 

U IXMTWNM>U)SEY0(IIMIpt«9C>P,IVC1yTTe 
IISCIim»l«XKM.«St»'.IM«SOI1)l 

73 OailiUnnililIII*iinASC<P^inE(IiniASDIP,ai'. 
IGCAF^ainta ASCIV,V*>Tia Tjnntn) BMSam EM) 

3 DOWIL0W(W»»<HASTOniOMa)ntlLe>t<U«i|. 

3B DR0PeB«riq(L»IEMBbJMal»KiJKv.JtSOV?H. 
n 1HEE4RTKnCStM.IHER«NajMtf.ASaV,CM\^ 
ASOnSaaFtamOiysfeeMI 

> EMnniEMnER(u«i>cmn«scirmM>TL 
eki«iiteMB<i%Asi)nnintoia>Fiii 

a EIIBISICEnU«inTMinNUjB>«SCW)T*ll'sl>>t 

eiMMUitaEMf«.eM<w»Tiin«SDin 

9 EHBinntEIIBnilKHIfilllTTBSlllhBMMBtatEMI 
72 FmSSOOnDISMMIMEinMILnEKVta 

«)in(iBuiGoime<s>in«CM 

■ imiinLMBwsAiiTASointeBw 

47 RMEE4AGo««IVT(I1KAS0«ylel>SsiltLlSCIIfta»n( 
QB^M3fiW*faASt/P, m i < t M^ ) lL ASQ>fi94M 
fSHnSAinlteTi'eClRIl 

n navMMtaniiiAsaiPivai 

S GHCRSan^Mllii'.BWEMBtadwiilBHQBjUhte 

aKDB^ai«Di*E,Aso«w,Asoin 
a CRMOcrfitFinAscmuiM.eMCEkn'sovwi 

ISC»t<MII|it«SOmi*iartis«SQ<We;ASOIPIH/«M 

B GRLdFROMORLnmAASciimieecmvai 

71 l»ENEIKMaiIKaai&)«CIIF)HTT>IISOIP)V«< 

43 HIIKINEHIIE(^.BMSiI«nVSUK.eMli 

B HOaPMYOFKEtFKWSUISETPHaiKCMlEMI 

3) HOUSE IIEPEI MOV. mCMASCinSwAMnfeL 

ASDR 

64 HOWl»YaimLTllE0W(SavA]V^EMe^M 
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n i«iLv.(r«teM<rsaiy.a««4i^*sc«'.STicM 
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SB linniMIMKilUIBElMiEOiiiaAinKaBMQnB 
IHiegmBybTEELMVia.MMOkASCIRGSU 
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a Fi«iKaiunc*-((.«xwtaiyMi,Ascin 

77 lenEMTBTltvQMidMTheHoclaKaitMlilDC 

A30IP) 

C IMSSnXKCOMEBAOtHOMQtFRtlNWWnilK 
UNDERCCNER) (&1 fvi Ki:m-i-aii< fisctpm 
ASOP.€M*;AS[AP)H.«eM 
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a nuocyaws'GcwtsaadtM 
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«SO«)««aMVtin liT<ifnieMI)4^ 
54 mPTinvriBas^ASC^.OTueTailSCff'jMTii 

It IIISSIH»0llibri5BttL»AIil»4»*tWnt«S>lPl 
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Si tEIMECtURMTIHROniimASOIFl 

27 imUVTOenHEIKFROMraiTBEtMEWICE-l 

etiTiaBM«ny.BMi»aii 

35 INEIWDIEFIIRWPIiaPIMAptASWSoSoCet 

AXAnvmtL 

IS DIEH4I>SaDniSIljwUsiT.«S0IP,e<A[itASCW 

» MRICECREAMMM(aiTT)Ae.94^P,BA« 

fir IUSITI»NCEII7VflfllEH0RSEI».GWU6We&rtle 
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8MVnlS|D0lBMVWBMSTnnl^a«f(iW 
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76 IHEOWIQ^nG^MASCN^SaaiTGDtFmBrAVtsTn 
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TITLE 

ARTIST (LABEunSTRIBUTIHG LABEU 








* ★ NO. 1 * * 






48 


10 


ALLINEEO 

JESSE P0WtUl5(IASWCA) 


1 


1 


3 


YOU'RE THE ONE 

SWV (RCA) 2 *«i it Ho. I 




39 


33 


9 


00 YOU WANT TCVCANT HANG 

ICCAPE FEAT MC I YTI (SO SO DCFiCOlLWBW 


2 


2 


10 


DOWN LOW (NOBOOY HAS TO KNOWl 

R KEUY FEATUR(NG RONjy.D ISLEY l.ti 




3) 


40 


8 


EVER SINCE YOU MTENY AWAY 

ART N SOUL (r^ATUnf BOYjBG BCATATtANDD 


Xi 


3 


5 


ALWAYS BE MY BABY 

MARIAN CAREY i iiLUMSTA) 




41 


35 


8 


SCENT Of ATTRACTION 

PATTTA DUET WITH AAJ^ON HALL ISSO MUSia 


T> 


E 


11 


5 O'CLOCK 

NONCHALJ^NTIMCA) 




42 


37 


13 


CANT BE WASTING MY TIME 

MOliA LISA FEATURING LOST BOVZ (BLAND) 


D 


9 


8 


KEEPORKEEPIN'ON 

hCLVIEfSKTlQCIWffUKRLNKASIViESnEQ 




43 


44 


8 


ENVY/nREWATER 

FAT JOE (VIOtATOftntlATIVITYl 


( 


4 


13 


AIL THE THKSSmuRUtN WONT DOI 

JOe (ISLAND) 




a) 


47 


5 


LETS LAY TOGETHER ^ 


7 


7 


9 


DOIN IT 

LL COOL J (OEF JAM'MERCURY) 




45 


41 


4 


NO MORE GAMES 

SKIN DEEP (LOOSE CANNOWSUtND) 


1 


5 


9 


vnOHUNneiERYTHING REMAINS RAW 

eUSTA RHYMES ■ - " I i 1 1 . 




4« 


39 


10 


AINT NO PLAVA 

RAPPIN'A-IA. iirt'Cr^ALil^Ml 


D 


9 


14 


A THIN UNE BETWEEN LOVE a HATE 

H-TOWH (JAC-MACV.'AJ(NER BROS ) 




47 


38 


19 


WHERE DO U WANT ME TO PUT IT 

SOLO (PERSPECT(VE) 


m> 


10 


S 


RENEE 

LOST eOY2 (ISLAND) 




3) 


54 


5 


HOOP IN YD FACE 

69 BOVZ (FLAVOR UN(T/EAST1*ESI/EEG) 


11 


12 


12 


1 WILL SURVIVE 

.i.-.M.-.- .'.i.n RCA) 




3) 


70 


2 


LET ME CLEAR MY THROAT 

DJKOOLKTlPi 


12 


13 


7 


COUNT ON ME 

YWrTTHlEY HOUSTON * CECE TWNAHS tARBTA) 




90 


42 


14 


EVERYDAY k EVERYNIGKT 

YVETTE VM 1.. . 1 Hi a 


13 


11 


10 


LADY 

D'ANGELO (EMI) 




51 


43 


7 


FEELS SO GOGO (SHCW ME YOUR LOVE) 

(IHA .■ .1 -.1 iMvrRS.OL> 


14 


15 


It 


WHO DO U LOVE 

DEBORAH COA i)'"')STA) 




w 


59 


14 


NASTY DANCER/WHITE HORSE 

HILO(SVflAP(ICH(BAN) 


15 


14 


9 


1.2.3,4 ISUMPIN' NEW) 

1.- 11 .1 (TOMMY BOV) 




3) 


72 


2 


1 DONT WANNA BE ALONE 

SHA) (GASOUNE ALLEY)MCA) 


■s> 


18 


3 


SCARRED 

LUKE l (THfR 0AMP9ELU 




94 


50 


23 


ONE SWEET DAY 

MAFMAH CAREY & BOVZ II MEN (COLUMBIA) 


3D 


— 


1 


PLEASE DONT GO 

MMATJJTE (MCA) 




55 


53 


9 


SET U FREE 

PLANET SOUL (STRICTLY RHYTHM) 


11 


16 


21 


NOBODY KNOWS 

TRE TONY RICH PROJECT (UVEACE/AltlSIA) 






68 


7 


WHY YOU TREAT ME SO BAD 

SHAGGY FEAT. GFIANO PUBA IVIRGJNI 


3D 


— 


1 


KISSIN' YOU 

nrA( iBAC euv.Afi r.rn 




w 


61 


7 


DONT RUSH 

SIIK (ELEKTRA^EO 


S) 


20 


8 


AINT no NICGA/DEAD PRESIDENTS 

AAY^fEAT HWYBRCVitt(l»CAEEUAn'EE2D 




51 


52 


S 


SCANDALOUS 

THE CLICK (SICX W)D' IT)JIVE) 


21 


17 


9 


SOUL FOOD 

GOCOTE MOB ■ M A f. ASir.TA 




59 


46 


38 


GANGSTA'S PARADISE 

COOUO FEAT LV (MCA SOUNDTRACKSMCA) 


22 


19 


21 


NO ONE ELSE 

TOTAL (BAD BOY(AR(STAI 




M> 




1 


IF HEADZ ONLY KNEW... 

HEAIHERB. -Er.C JLJM D.'l 




25 


4 


ONE FOR THE MONEY 

II " ri (MOTOWN) 




II 


45 


29 


BEIDRE YOU WALX... LIKE THS AND- 

MONKyi H .■. .1 


24 


22 


4 


DONT WANNA LOSE YOU 

UONELHCHiE (MERCURY) 




12 


56 


28 


1 MISS YOU (COME BACK HOME) 
MONIEAH 1 1 .1. ■, . .1 " -A. ; 


S) 


35 


8 


C MON N' RIDE IT ITHE TRAIN) 
) ... " 1' J.^IA'TA'CtJ 




n 


57 


13 


UKNOWHOWWEDU 

. i-.i - : . (CORYSADSTEMI) 


H) 


27 


4 


AINT NOeODV/KISSING YOU 

TAITH EVANS (BAD BOY.iARISTA) 




(4 


55 


21 


BEWARE Of MY CREW 

L.B.C. CREW ' (At MACWARNER BROS.) 


27 


21 


19 


SITTIN' UP IN MY ROOM 

BRANDY AH S'Al 




(9 


49 


30 


ANYTHING 

3T (MJJ/550 MUSIOEPIC) 




28 


7 


SLOW JAMS 

(UCYJCrGFEATMPffACHTAMAFQACSEWB 




ID 


— 


1 


THE EARTH, THE SUN, THE RAIN 

CCLOH ME BADd (G(Ar»l,WARNER SRDS 1 


S) 


29 


2 


UVE AND DIE FOR HIP HOP 

KRIS KROSS IRUEFHDU5EX0LUMBIA) 




3D 




1 


TRES OEUNQUENTES 

DEl(f«UENT HABITS IP).' r-.LT. JO l<l".A 


H 


23 


15 


NOTGONCRY 

MARY J BLK)E (ARISTA) 




tt 


51 


22 


TONITTS THA NIGHT 

KR[S KROSS Hijj.(-JUSLiCOLUMB(AJ 


91 


24 


13 


GET MONEY 

JtJMCW UJLFLJL (urCXASOG GCATjIATUKTIQ 




38 




1 


1 GIVE IN 

BOBBY CALDWELL iSIN DfWMEl 


12 


30 


10 


STAIRWAY TO HEAVEN 

PURE SOUL 1 STL" SUNINTERSCDPE) 




70 


60 


13 


KEEP TRYIN' 

GROOVE THEORY (EPYC) 


» 


31 


8 


HAVE 1 NEVER 

A FEW GOOD MEN (lAf ACt/AftSTA) 




OD 




1 


PO PIMP 

DO OR Die (CREATORS WAV) 


14 


29 


19 


niGEES (RUFTHOUS&aXtJMBIA) 




OD 




1 


BRING IT ON 

KINO .'. - 1. [COLUMBIAI 


15 


32 


6 


mKEOKUIMAN 

MASTER P INC UMTTjIWatlTY) 




73 


62 


22 


SOON AS 1 GET HOME 

FAIIH EVANS . iiuyiAiiiSTA) 


IB 


34 


7 


SHAOOWBOXIN' 

^'J (,!.." (tA|ij(^rA,METMa)M«»IQ£FFOt) 




74 


58 


11 


PHYSICAL FUNK 

DOMINO (OUTBUBST/OEF JAIA(M£RCURV) 


W 




1 


THE WORLD IS A GHETTO 

GEIO BOYS (RAP A-LOTyNOO TRVBE) 




m 




1 


THIS IZ REAL 

SHYMEtM (NOO TRYBE) 



CD RectHds Witt) the greatest sales gains. ® 1996 BiutioarcVBPI ConnDunications ard SouruJScaTi, Inc. 
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79 snunsEnahiKiiKeM 
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Dance 



ARTISTS & MUSIC 



Everything But The Girl Does No 'Wrong' Remixes 



Nothing wrong here: Hard 

as it may be to fathom, one of the 
most potentially hazardous mile- 
stones in an act's career is scoring 




Shadow Scratching. Mo'Wax/Sole- 
sides recording artist DJ Shadow 
recently graced the tumtat>!es of the 
DMA Lounge in San Frar>cisco. The 
venue trequentty features "Hip-Hop 
Slam," a party showcasing acid jazz, 
hip-hop. and ambient dub music. Shad- 
ow is currently dividing his time betvtreen 
spinning gigs around the country and 
laying dovm tracks for a new project, 
due out this fall. (Photo: Timi D.) 



the kind of success that Everything 
But The Girl recently did with its 
gold-selling single "Missing." The 
pressure to make lightning strike 
twice can wreak havoc on little 
things like creative vision and 
growth — particularly if the remixed 
version of the hit heard by the world 
bears only minimal resemblance to 
the original recording or the act's 
overall sound. Talk about an intense 
scenario. A lesser act would probably 
crumble given such circumstances. 

Fortunately for Everything But 
The Girl, the English duo has a 12- 
year history of chameleon-like style 
shifts. With the new single "Wrong," 
which is being ser\-iced Tuesday (;iO). 
and the Atlantic album "Walking 
Wounded," due May 21, partners Tra- 
cey Thorn and Ben Watt have made 
a comfortable musical transition that 
warmly embraces the house flavor 
that T<Mld Terry brought to his remix 
of "Missing." The album explores and 
inlerpretii a broad smattering of such 
underground dance idioms as trip- 
hop, jungle, and ambient dub; 
throughout the set, Thorn's voice 
links these disjointed ideas with the 
torchy flair of a chanteuse plucked 
out of a *30s-era cabaret. 

But first things first. The smartly 
constructed "Wrong" — with its lean. 
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by Larry Flick 



deep-house rhythms, instantly mem- 
orable chorus, and forlorn lyrics — 
will function for man^' as a fitting 
sequel to "Missing." However. 
"Wrong" is not simply an exercise in 
duplication. An educated ear will 
detect a more complex and layered 
keyboard arrangement and percus- 
sion that is a tad more urgent and 
African-influenced. The differences 
are subtle but notable. 

"Wrong" is reconstructed numer- 
ous times over the apace of a two- 
record 12-inch package that wisely 
reinvited Terry to the table, as well 
as Dubfire and Sharam of the Deep 
Dish Productions clique. Terry's 
mixes shrewdly complement his work 
on "Missing," picking up the pace of 
the album version and nicely accen- 
tuating the chorus. His pop sensibil- 
ities are so evident here that we are 
betting that a few smart A&R execs 
will take note and put Terry in the 
studio to cut some potential hits from 
scratch. 

Harder heads may be better suit- 
ed to Dubfire and Sharam's mixes, 
which are appropriately edgy and 
accessible to jocks who find t^e idea 
of programming an Everything But 
The Clirl record too mainstream. 

Where Everything But The Girl's 
commercial life goes bej'ond "Wrong" 
is not terribly clear — though it should 
make for fa.tcinating viewing since 
"Walking Wounded" bravely pushes 
forward some of the English club 
scene's more experimental concepts. 
In fact, you should be warned thai 
"Wrong" is the sole house-leaning cut 
on the album. Most intriguing is the 
cunning absorption of the kinetic 
energ>' and ragged, breakbeat pace of 
jungle on "Before Today" and the title 
cut. Swathed in Watt's gauzy .synths 
and Thorn's honey-soaked voice, the 
griKjve is wholly apprDachablc and 
radio-friendly, if not a tiny bit unfa- 
miliar at first. 

Elsewhere, the album reflects the 
apparent influence of Thorn's 1994 
work with Massive Attack, the Vir- 
gin troupe for which she fronted the 
gorgeous single "Protection." And if 
Massive Attack and Portishead have 
softened mainstream minds to trippy. 
mind-expanding variations of hip-hop 
themes, such cuU as "MiriMrball" and 
"Flipside" may actually drive the 
sound right onto top 40 airwaves — 
with the intelligence and imagination 
we have long been hoping purveyors 
of the sound would discover. It may be 
early to dub "Walking Wounded" one 
of the best albums of 1996, but we 
would admittedly be hard-pressed to 
find a collection that matches this 
album's adventurous spirit and emo- 
tional depth (Music to My Ears. Bill- 
board, April 6). 

We will avoid the trap of confusing 
the pop radio home run that Every- 
thing But The Girl has hit for club- 





One Planet Under A Groove. Producer DJ Doran takes a breather after master- 
ing and blending the grooves of "Planet Rampant. Volume II. " a beat-mixed com- 
pilation of trance, house, and assorted alterna-dance singles issued by Rampant 
Records over the past six months. The album features sterling tracks from such 
West Coast underground staples as Mr. Funkster. Paul Grogan. Nebula Nine, and 
Deepsky. A nationwide club tour showcasing many of the set's artists and DJs will 
begin later this month and will run through June. Pictured, from left, are Susan 
West, Future Disc Systems; DJ Doran; and Tom Baker, Future Disc Systems. 



land by claiming this act as the sole 
property of our community. As long- 
time li.steners of such previous al- 
bums as "Love Not Money" and 
"Acoustic," we know that this is not an 
act prone to indulging in one musical 
perspective for very long. 

Atlantic activity: Beyond 
Everything But The Girl, this season 
will see Atlantic Records launch more 
quality dance releases than it has in 
recent memory. 

One the label's more satisfying 
offerings is also its most initially 
startling. Tori Amos has teamed 
with Brian "B.T." Transeau (one of 
our personal faves) for a fresh 
recording of "Talula," which will dou- 
ble as the second single from "Boys 
For Pele" and as one of the key cuts 
on the soundtrack to "Twister." In its 
new incarnation, the song retains 
only the essence of the lyric "he's 
chasing tornados," replacing the 
album version's sweeping 
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2. CHECK THIS OUT CEVIN FISHER maxi 

3. WAVE SPEECH PETER LAZONBY t«GO 

4. HARVEST MIXX VIBES music PL«m 

5. ALSO LOVE VOU MARLA GLEN vocuc 

MAXI-SINGLE8 SALES 

1. THA CROSSROADS BONE THUGS N- 
HARMONY 

2. AtN'T NOBODY FAITH EVANS BAOeov 

3. REACH HIGHER UNKNOWN SOCIETY 

CUTTING 

4. THEME FROM MISSION: IMPOSSIBLE 

LARRY MULLEN & ADAM CLAYTON 

WOTt*LR 

5. THIS IZ REAL SHYHEIM wo irybe 

Breakouts. Tiltes wilfi future chjrl potential, 
based on dub play or sales tppoitsd Ih s wpek. 



acoustic guitars with rubbery break- 
beats and hypnotic trance keyboards. 
In Transeau's hands, Amos' shrieks 
are harnessed and molded into 
haunting mantras that will give late- 
night crowds a chilling jolt. We'd love 
to see this pair write something 
together from scratch. They certain- 
ly bring out interesting colors in each 
other. 

More middle-of-the-road is Tommy 
Musto's revveil-up version of the cute 
"For The Love Of You" by pop in- 
genue Jordan Hill. Here, the empha- 
sis is clearly on giving the sweet 
young singer a hipper vihe, which 
Musto accomplishes with ease. 

On the hi-NRG tip, Novecento's 
"Day And Night" has infectious 
bounce and a chorus that just does- 
n't quit. David Morales brings his 
flavor to the project, but it is the 
froth and sugar of the Rapino 
Brothers that best suit,« the song — 
proof that some records are just not 
meant to be hard. There's nothing 
wrong w'ith a little candy from time 
to time, right? 

The crowning gem of Atlantic's 
spring release schedule is "Magic." 
an epic house dub featuring the col- 
laborative mixing efforts of Kenny 
"Dope" Gonzalez. Marc "M.K." 
Kinchen, Farley & Heller, Scott 
Kinchen, the UBQJ^roJect. Roc & 
Kato, Armand Van Helden. Todd 
Terry, Maurice Joshua, Tommy 
Musto, Victor Simonelli, Roger 
Sanchez, and Eric "E-Smoove" 
Miller. Are you gasping from that 
lineup? We've had the test pressing 
of this winner for a moment or two, 
and we still cannot get over its star 
power. 

The concept of "Magic" was creat- 
ed by Nicholas Palermo Jr. and 
Johnny "D" DeMairo, the latter of 
whom runs the dance department at 
Atlantic and oversees the indepen- 
dent Henry Street Records. The two 
wrote and produced the primary 
track and invited each producer to 
step in and add his own touch to the 
groove. The result is well over an 
hour of slammin' music. EastWest 
(Cant in lied on next page) 
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CLUB PLAY 




THIS 
WEEK 


^ i£ 

?S 


2 WKS 
AGO 


z 

SI 

S5 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE 

LABEL & NUMfiCR'OISTRIBUTING LASEL 


ARTIST 


LL2 








♦ * * No. 1 * ★ ★ 




2 


2 


6 


MAKE THE WORLD GO ROUND CHAMPION 32^ : »«l al tn 1 


SANDY B, 


2 


1 


1 


7 


THE SOUND l:V3c;9C39 


X-PRESS 2 


(3) 


4 


8 


7 


SUNDAY AFTERNOONS KRASNOW PflOMCVMCA 


VANESSA DAOU 


4 


3 


4 


8 


SWEET DREAMS «« MS« 


♦ LA BOUCHE 


(5) 


7 


12 


6 


SEXUALITY MARNER BROS 43676 


♦ K.D LANG 


ID 


13 


24 


4 


ONE MORE TRY CHAMPION 6452aRCA 


KRISTINE W. 


7 


6 


5 


9 


HYPER-8ALLA0 ELEKTRA 6604af EG 


• BJORK 


(8) 


18 


28 


4 


MOVIN' STRtCTLV RHYTHM 027 


MONE 


9 


9 


9 


9 


STRANGE WORLD RM 64371 


« KE 


10 


5 


3 


9 


WHAT A SENSATION UAW OOO^STRICILV RHYTHM 


KENLOU 


(,") 


14 


16 


18 


TELL IT TO MT HEART ARISTA PROUO 


TAYLOR OAYNE 


12 


10 


10 


8 


LOVE HAS NO NAME REPRISE 43644 


BABBLE 




27 


35 


3 


CANT STOP LOVE JELLYBEAN 2509 


SOUL SOLUTION 


CM) 


22 


30 


1 


MIGHTY POWER OF LOVE FREETOWN IMPORT 


LEEE JOHN 


IS 


12 


13 


7 


LAND OF DREAMING CLUB ZONE IMPORT 


MASTERBOV 


16 


15 


15 


9 


INSIDE OUT 550 MUSIC 7&233<EP1C 


♦ CULTURE BEAT 




26 


32 


4 


WHAM BAM .m&T, uNOERtROUND 38537 VIRGm CANDY GIRLS FEAT SWEET PUSSY PAULINE 


11 


8 


6 


10 


FEELS SO GOOD ISHOW ME YOUR lOVEl OROOVt NATION 56004WIIVIRSAL 


* UNA SANTIAGO 


19 


20 


25 


6 


VICIOSA Zr < 8C78 SUENO LATINO FEAT VALERIA VIX 




24 


27 


6 


YOU'LL NEVER FIND mX PLANT 032 


MEECHIE 


21 


11 


7 


14 


GIV ME LUV YOSHITOSHI 005 


ALCATRAZ 


22 


19 


22 


7 


OOH BOY ARISTA 1-2983 


REAL MCCOY 




31 


38 


4 


LOVE CAN CHANGE IT YIRON UNDERHWUND 3853aiVIRGIN FRANKIE KNUCKLES FEAT ADEVA 


cm 


35 


42 


3 


DIRTY LOVE REPUBLIC 0002 


♦ LONNIE GORDON 




39 




2 


REACH E01C 78266 


♦ GLORIA ESTEFAN 


26 


25 


18 


13 


LIGHT YEARS WORK 7B077COLUMe)A 


* JAMIROQUAI 


27 


17 


17 


9 


REACHIN' .ELLYBEAN 2508 


INSTINCT 




36 




3 


1979 VIRGIN 38541 ♦ SMASHING PUMPKINS 


(29) 


42 


48 


3 


AMERICA (1 LOVE AMERICA) SUGAR DUDDY 004 


♦ FULL INTENTION 


30 


23 


19 


8 


REAP {WHAT YOU SOW) SOUND PROOF IMPQRT/MCA 


VERNESSA MITCHELL 


31 


30 


31 


6 


A MYSTICAL JOURNEY CIEAR UUSICI 1 1 1 


GALAXY PEOPLE 


C32) 








★ * * Power Pick* ★ * 




50 




2 


STOPGO lA'IONSHfNf MUSIC iS43C) 


DSriLEO 


33 


37 


36 


5 


00 WHAT'S GOOD FOR ME RiDIKAL 1556*'AVEX CRITIQUE 


♦ 2 UNLIMITED 


34 


16 


14 


13 


TRES DESEOS (THREE WISHES) E»K 7B286 


♦ GLORIA ESTEFAN 


35 


34 


34 


5 


1 NEVER NEEDED interhit 10159 


ALEXIA PHILLIPS 


36 


21 


11 


12 


SALVA MEA (SAVE ME) CHEEKY ooaCHAMPlON 


♦ FAITHLESS 




40 


41 


5 


1 WILL SURVIVE EMI IMPORI 


* OIANA ROSS 




47 




9 


NO REASON TO CRY QPM 2502;PROFIIE 


JUDY TORRES 




48 




2 


THE CAPTAIN OF THE SHIP LOGIC 59C38 


♦ RATPACK 


® 








* ★ * Hot Shot Debut* * * 




NEW^ 


1 


CHILDREN DECONSTRUCTKW 1-300&ARISTA 


♦ ROBERT MILES 


41 


28 


20 


13 


AIN'T NOBODY WORK 78229.COLUMBIA 


* DIANA KING 


42 


29 


21 


12 


RUPMUR LAVA 95649>ATLANTIC 


♦ BEL CANTO 


43 


45 


43 


3 


THINK TWICE NEXT PLATEAU 1448 


ALANA DANTE 


(44) 


NEW^ 


1 


THEME FROM MISSK)N: IMPOSSISU MOTHER 57667USUW * LARRY MULLEN AND ADAM CLAYTON 


4S 


32 


26 


10 


JUSTIFY STRICTLY RHYTHM 12407 


THE GIRL NEXT DOOR 


(46) 


NEW^ 


1 


NEVER STOP SUB URBAN 22 REFLEXION FEATURING LAURA ALFORD 


(47) 


NEW^ 


1 


REACH HIGHER CuniNG 370 


UNKNOWN SOCIETY 


4( 


33 


29 


11 


DONT STOP (WIGGLE WIGGLE) AUREUS I2C» * THE OUTHERE BROTHERS 


49 


41 


33 


11 


THIS IS THE WAY STOCKHOLM IMPORT 


ETYPE 


50 


49 


45 


3 


EVERYBODY'S GROOVIN' SOS 1020200 


MAX-A-MILLION 



F MIISIR 

t IVIUulu. 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

55 


MAXI-SINGLES SALES 

COMPILED FROM A NAYtONAl SUB-SAMPLE OF POS IPOINT OF SALE^ EQUIPPED KFY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN INC SOUOClSCSn* 

TITLE IliTllll ARTIST 

LABEL & NUUBERDISTRIBUTIKG LABEL 




1 


1 


8 


* * * No. 1 * ★ * 

AIHTNOMGGADEAOPKESIDENTS uiiT .illICJLI!IulAII!L'!5l.un>II>T. iMilWl ♦ JAV.2 FEAT FOXIY SKiWH 


2 


2 


3 


3 


YOU'RE THE ONE (n RCA 64515 # SWV 


3 


3 


2 


9 


WOO-HA)«l GOT YOU AU W CHECILEVERyDIIHG REMAINS RAW W IT) K ElEFTU Utmti. ♦ BUSTA RHYMES 


4 


4 


4 


10 


DOWN LOW (NOBODY HAS TO KNOW) IMI ITI III JIVE 42372 ♦ R KELLY FEAT RONALD ISLEY 


6 


7 


14 


9 


5 O'CLOCK (M) m (X) MCA 55076 ♦ NONCHALANT 


C6) 


U 


17 


7 


RELEASE ME miXI UPSTAIRS 0115 ANGEUNA 


7 


5 


8 


6 


SWEET DREAMS ITI ou RCA 64504 • LA BOUCHE 


3 


g 


7 


7 


OOIN IT/I SHOT YAniDEF JAM 576121/MERCURY ♦ EE COOL J 


9 


g 


g 


8 


LET ME CLEJU) MY THROAT III 1X1 CLR 5218 OJ KOOL 


10 


14 


34 


6 


FEEL THE MUSIC ITi |X) STRICTLY RHYTHM 12430 PLANET SOUL FEAT BRENDA DEE 


11 


10 


13 


9 


1, 2, 3, 4 ISUMPIN' NEW) IT) TOMMY BCn 721 • COOUO 


(12) 


16 


9 


5 


ALWAYS BE MY BABY IMI IT) DO COLUMBIA 7a313 » MARIAH CAREY 


13 


13 




2 


LIVE AND DIE FOR HIP-HOP m DO RUFFHOUSE 7S271XOWHBIA ♦ KRIS KROSS 


14 


9 


5 


7 


RENEE (M) ITl ISLAND 854585 ♦ LOST BOYZ 


15 


17 


43 


11 


EVERYDAY Ir EVERYNIGHT IT) ixl LOUO fc4527,1ICA ♦ YVEnE MICHELLE 


16 


12 


10 


32 


SET U FREE Him; STR.CILT RHYTHM 12435 PLANET SOUL 


(if) 


26 


25 


8 


♦ * ♦ Greatest Gainer ♦ * ♦ 

KEEP ON, KEEPIN' ON T FL-v,i .I.^T li>r«-; -it- :ii£ ^ ♦ MC LYTE FEAT XSCAPE 


18 


21 


12 


6 


ONE FOR THE MONEY :Wi (Tl :X) MOTOWN 860501 ♦ HORACE BROWN 


19 


24 


29 


15 


FEELS SO GOOD ISHOW ME YOUR LOVE) (T: <XI GWXM NATION 5600iUNIVERSAL ♦ LINA SANTIAGO 


(10) 


NEW^ 


1 


♦ * * Hot Shot Debut* ♦ * 

CMON 'N RIDE IT (THE TRAIN) IM X 0 CUAi>IA>?JNCi?IG BEAT *,^5ijAI^ANT>: ♦ QUAD CITY OJ'S 


21 


20 


16 


21 


NO ONE ELSE IMI (T: IX) BAD BOY 7-9052<ARISTA ^ TOTAL 


(22) 


27 


23 


7 


LADY (M) IT) IX) EMI 56532 # D'ANGELO 


(23) 


NEW^ 


1 


WAVE SPEECH 01 (MPAGOOA 28001 PETER LAZONBY 


24 


15 


24 


14 


WHO DO U LOVE IMI (T) <» ARISTA 1 2943 « DEBORAH COX 


(25) 


38 


15 


3 


THE MAO SCIENTIST (T) WILD PITOI 2221S«EFTEn ♦ LARGE PROFESSOR 


(26) 


RE-EMTIIY 


23 


YOUR LOVING ARMS ITI IXI SIRE 66l5aEEG • BILLIE RAY MARTIN 


(IJ) 


NEW^ 


1 


BRINCA IT) m FIYING 002 RALPHl ROSARIO 


28 


19 


22 


10 


LUCKYLOVElMl(T)[X)ARlSTAl-29eo ♦ ACE OF BASE 


(ii) 


41 




2 


RECOGNIZE AND REALIZE IT) TOMMY BOY 725 BIG NOYO FEATURING MOBS DEEP 


30 


23 


19 


19 


FU-GEE-LA IM) IT) 1X1 RUFFHOUSE 78)94'COLUM8lA ♦ FUGEES 


31 


25 


50 


7 


ESA NENA UNDA 'T, (XI GROCT^ NATKJN^COTTI BROS 78065'ALL AMERICAN ARTIE TT1E 1 MAN PARTY 


(32) 


35 




4 


TAKE ME HIGHER (Tl UPSTAIRS 0114 ENEFIGY 


33 


33 


27 


10 


NO REASON TO CRY (T) IX) QPM 2502/PROFILE JUDY TORRES 


(44) 


NEW^ 


1 


KISSIN' YOU (T) BAD BOY 7 9057;ARtSTA ♦ TOTAL 


C35) 


43 


33 


12 


SITTIN' UP IN MY ROOM IM) IT) IXJ ARISTA 1 2971 * BRANDY 


36 


31 


20 


4 


IF HEADZ ONLY KNEW... (Tl l» PENDULUM 58549IEMI * HEATHER B- 


37 


22 


18 


26 


BE MY LOVER (Tl (X) RCA 64445 * LA BOUCHE 


38 


34 


37 


34 


MISSING (Tl »l ATLANTIC 8562<VAG * EVERYTHING BUT THE GIRL 


39 


18 


11 


3 


REACH (T) IX) EPIC 78286 ♦ GLORIA ESTEFAN 


40 


40 


28 


6 


STRANGE WORLD ill IX) RCAM371 ♦ KE 


(^ 


RE-EHTln 


20 


MAGIC CARPET RIDE (II (X) SM )E 9O]4;PR0f ILE # THE MIGHTY DUB KATS 


42 


28 


32 


7 


SHJU)0WB0XIN'/4TH CHAMBER (T)GEFF£N?2211 4 GCNIUS/GZA FEAT METHOD MAN 


43 


37 


31 


10 


1 WILL SURVIVE ITI (XI RCA 64491 ♦ CHANTAV SAVAGE 


(44) 


50 




3 


SOUL FOOD (T) IX) LAFAa 2^153>ARtS1A ♦ GOODIE MOB 


45 


32 




2 


TRES DELINOUENTES ITI LOUD 64525ACA * DELINQUENT HABITS 


46 


30 


21 


6 


HYPER-BALLAD (T) IX) aEKTRA 66043/EEG ♦ BJORK 


47 


29 


36 


31 


EVERYBaOYBESOMEBODVlIIIX)MAW{X)07/STRICTLVRHYTHM « RUFFNECK FEAT YAVAHN 


46 


46 


40 


20 


DfiOP/RUNNIN' (Tl (X) DCIICI0*)S VINYL 58551A>PnOL ♦ THE PHARCYDE 


49 


44 




2 


SCARRED (Tl LUTHER CAMPBELL 167000 ♦ LUKE 


(50) 


NEW^ 


1 


FEELG0OO(T)lX)0UT0FC0NrR0L13504 B-CODE 



O Titles with the greatest sales or club play increases tfiis week, ♦Videoclip availability. Catalog number is for vinyl maxi-singfe, or cassette maxi-single i1 vinyl is unawstiabie, On Sales charl; (M) Cassette maxi-singte availability, (T) Vinyl maxi-single availability. (X) CO 
maxi-single availabillly. t 1996. Biltboara/BPi CiynmunicaliOfis. 



DANCE TRAX 

(Continued fmm preceding page) 

haii just released the record in the 
U.K. to the universal kudos of DJs 
and punters alike. Commercial im- 
pact here will be toward the end of 
this month, ('ollectors will need this, 
if only to have probably the one 
record that all of these talented men 
will work on together (Hey, where 
were the women, by the way?). But 
we advise you to buy two: one to wear 
out on your turntable, and one to 
keep in its shrinkwrap for historical 
pui*poses. 

While we have Henry Street on the 
brain, let us point you toward "Old- 
School .Junkies," a dubhed-out kicker 



by Van Helden, and "The Chronicles." 
an EP of swingin" house anthems 
from Davidson Ospina. Both records 
exemplify Henry Street's consistent- 
ly strong output. If ya spot the logo, 
give the music a whirl. 

D IS'N'DAT: If you are wondering if 
George Michael was going to pick up 
the tempo on his long-awaited 
DreamWorks/ DGC album. "Older." 
rest assured that the music does occa- 
sionally rise above the somber tone of 
the single "Jesus To A Child." The 
predominant jazz/funk tone of the 
album is offset with the sleazy house 



groove of "The Strangest Thing." 
which caresses Michael's breathy 
performance with a plush, trance- 
spiced bassline and an airy beat that 
quietly ix'netrates the mind and botiy. 
Do we dare wish for an expanded 12- 
inch version? And while we're pub- 
licly posting our desires, it sure would 
nice to see Michael's summery new- 
single, "Fast Love," peppe<l up above 
its slinky swing/hip-hop groove. The 
hook is instant and ready to be con- 
sumed by the masses. Do it up. 

Mercury doles out a slew of catalog 
faves on "IOC? Pure Dance," a com- 
pilation that also puts "Energy" by 



Devone and the Sister Bliss/Rollo 
U.K. remix of Donna Summer'ti "1 
Feel Love" in a much-needed album 
context. Concise and loads of fun, the 
album also includes "100^ Pure 
Love" by Ciystal Waters, "Two To 
Make It Right" by Seduction, and 
the house version of "Rhythm Of 
Life" by Oleta Adams. Clearly des- 
igned with teens and radio listeners 
in mind, this festive set is not for the 
hardcore clubhead. 

More good NEWS: Last week, 
we delighted in sharing the news of 
children entering the lives of several 



clubland citizens. We are now pleased 
t« publicly e.xlend our warmest Con- 
grats and wishes for bliss to Nervous 
Records head AMichael Weiss and 
music journalist Julie Jewels, who 
will marry May 5. Isn't it lovely how 
the healing and renewing powers of 
the spring season are in full swing? 
Or maylx? it is our own recent family 
addition of Ben Laser, a springy lit- 
tle Jack Russell terrier, that has us all 
gooey inside. Y'all should see him 
bark and jump along with the Gomi 
tribal remix of "You Got To Pray** by 
Joi Cardwell. He is fast developing 
impeccable taste. 
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Country 



ARTISTS & MUSIC 



Lorrie Morgan's 'Greater' Maturity 

Artist Reinvents Herself With BNA Set 



I BY CHET FLIPPO 



NASHVILLE — For someone who has 
impeccable counto' bloodlines and is hit- 
ting with platinum albums. Lorrie Mor- 
gan Is re-im-enting herself with her BNA 
album "(Ireater Need." due .June 4. 

The daughter of the late Grand Ole 
Opry star George Morgan and the 
widow of Keith Whitley, Morgan first 
sang on the Opi-y at age 13 and went 
on the road at IB. As she has witnessed 
a lot of change in country music, she is 
verj' careful with her career. Since she 
doesn't write, she says, she is espe- 
cially particular with song selection. 

"We were very determined when we 
went in to find songs." she saj-s. 'that this 
should he the yvHV of maturity for me. We 
waiUe<I songs that were ahiut woman- 
h(KKl. alK)ut my matuiing musically." 

The title song, she saj-s, was indicatix-e 
of the material she wanted, although it 
was tough to listen to at first "WTien 1 
fii-st beai-d it," she sa>^, "I didn't want to 
hsten to it all the wa>' through, because 



it w'as like looking in the minw. It was 
like, 'OK. here's where your problems 
are. here's «'here you need the facelift. 




e r nee 



and here's where >-ou don't need one.' " 
Morgan initially passed on the song, 
she sa>'s, and it wasn't until RCA Label 
Group senior VP for A&R Thom 
Schuyler suggested she give it another 
listen that she finally adopleii the .strng. 
"It hit h<Hne. I couldn't denv that it was 



Great Plains Are Restored 
With Debut On IVIagnatone 



m BY DEBORAH EVANS PRICE 

NASHVILLE — In the music business, 
timing is everything. In October 1991. 
Great Plains debuted on the Hot Coun- 
try Singles & Tracks chart with "A 
Picture Of You." which introduced 
radio to the band's organic country 
sound. That song was followed in 1992 
by "Faster Gun" and "lola." 

Then. Great Plains disapjwared into 
that abyss known as "personnel 
changes." which were taking place at 
its label. Columbia. Now on Magnatono 
and with a new member, the band will 




GREAT PLAINS 



re-emerge with the June 4 release of 
"Homeland." 

Lead xwalist Jack Sundiiid saj's the 
title track Is "a real Great Plains-t\i)e of 
song. It's a song that saj-s ym can kiiock 
us down Hat, and w^'ll still get up again. 
Jast taking what comes and really turn- 
ing it around and making it a jxisitive, 
which really .-;ymlx)Iizt>s the liand." 

The album follows a period of transi- 
tion for the gixxip. It leii Columbia after 
the 1998 departure of Sony Music 
Nashville president Roy Wun.sch. noW' 
Imprint Records CEO. "So much of 
what ha|>|K?ns with a record deal Ls tim- 
ing." says bassist and other founding 
member Denny Dadmun-Bi.xby. "It 



wasn't reall>' anj-one's fault as much as 
it wasn't the right time for us. Now we 
feel like ewrything is in place. There 
is a reason for ewrything, and this is 
our time." 

The band has been on an extensiv-e 
radio tour for the past few months and 
will release a first single, "Dancing 
With The Wind." May 15. 

"I've been champing at the bit for 
them to get this album out," says 
Mark Sta>'cer, PD at WTCM Tra\-erse 
City, Mich. "My initial reaction was 
that it's a good soundtrack to paint a 
picture of a country lifestyle." 

Staj-cer sa>*s the group w^as sche<luled 
to play at WTC'M's listener-aiipi-eciation 
show last winter, and ewn though there 
was a major snowstorm, the band 
attracted a large and "wildly i^esponsiw 
crowd." StajTer saj's that if hLs fellow 
programmers gi\r t he preject a chance, 
they'll 1k' glad they did. "Make no mis- 
takes, fellow broadcasters, go with 
(Jreat Plains," he says. "With the 
lioightene<l pofxilarity and awareness of 
t^muiJS in country masic. 1 think (Ireat 
Plains is going to fit in just fine." 

Following its (k^jjarture fmm Colum- 
bia, Great Plains lost two members 
when guitarist Russ Pahl left to pursue 
session work and drummer Michael 
Ytningdeeiikxi to six'ntl more time on his 
other business, restoring \intage cai-s. 

During this time. Dadmun-Bixby 
began touring with Mary C^hapin ('ar- 
penter. and Sundrud devoted more 
time to his .songwriting. garnering cuts 
done by a variety of artists, including 
"Cain's Rlood," the debut single for 
4Runner. Howe\'er. Sundrud and Dad- 
mun-Bixby continued to look for an 
ijpportunity to revitalize Great Plains. 
With that in mind, they recruited 
Maj'sville, K>;. nath-e Ia;k Browning. 

'*Denny .'fuggested that I come try 
out for the band, and I did." Bi"owning 
sa.N's. "It seemed like the i>erfect thing 
fCnttthnted n)i next }Kigc) 



my song." she says. "If I could've writ- 
ten a .song, that would l>e the song." 

The first single from the album is a 
duet with .Ion Randall. "By My Side" was 
originally recorded. Morgan says, with 
Sammy Kei-shaw. "When Sammy's label 
didn't want to une it," she sa.vs, "IRCA 
Label Group chairman] Joe Galante 
asked me if I would recoiil it with Jon 
Randall. I knew Jon was a gi*eat singer, 
but I had never worked with him, and 
you don't know hovv j-ou're going to work 
with somebody 'til ym get in the studio. 
When he came in, it was one of those 
magical tmmienb* in the studio." 

The duet Ls picking up play, especially 
(Continued on next page) 




It's What He Does. Billy Dean went unplugged for a performance at Nashville's 
Union Station Hotel to mark the release of his new Capitol Nashville album, "It's 
What I Do." Shown, from left, are manager Narvel Blackstock. producer Tom 
Shapiro, Dean, and Capitol Nashville executive VP/GM Walt Wilson. 



Walker Thinking Positive At A Difficult 
Time; The Dead Live On In Nashville 



ULAY WALKER tells Nashville Scene that he has been 
diagnosed with multiple sclerosis. Walker went in for a 
check-up after experiencing numbness in his fingers. 
"That concerned me," says Walker, who has alwaj-s been 
physically active. After tests. Houston neurologist Dr. 
Angelo Sermas confirme<l the diagnosis. "It was really a 
shock," Walker says. "The unexpected can cause great 
anxiety, but r\'e started researching it and realized that it 
couki ha\'e been a whole lot worse. One of the first things 
I thought about was some of the benefits we help, the chil- 
dren with cancer. I could hsve it a whole lot worse." 

Walker says ik)ctors told him there are no immediate lim- 
itations. "I can't say exactly what's going to happen, but I 
have the greatest of expectations." Walker sa.\^ he hasn't 
cancelled any shows, and 
several neurologists and 
neurosurgeons have in- 
formed him that the disea.sie 
will probably never affect 
his siieech or vx>cal choixis. 

"I'm not as afraid as 
when they first told me," be 
says. "I've come to terms 
with it. and I'm ready to go 
on and deal with it. I don't 
want any sympathy, be- 
cause I'm not going to be 
any different from anybody 
else. I'm not going to be 

handicapped. I do want to try to be an example for peo- 
ple. I hope I can shine some light on this. It is manageable, 
and they're coming out with new cures every day for it." 

Walker says MS is called a "ilisease" because there is no 
cure for it. "Wlien you mention 'disease,' |)eople get fright- 
ened and get tenible images in theii- heads . . . but I may go 
five. 10, or 20 yeai-s without severe symptoms," he says. 
"This bJ not a fatal disease. It's sometliing that affects your 
central nem>a^ s.N'stem. Se\eral doctors have told me that 
they feel I can go on and just \i\e a normal life. I want peo- 
ple to know that. I al.no want them to know that . . . this has 
made me focus on what's really important in life: that's j-our 
family arxl your finerxls and the fans out there, because they 
really care about you. They really do. God doesn't j)ut more 
on as than we can handle, aral I know that I can handle this." 

Meanwhile. W^alker saj's. there will be metlication to man- 
age any symptoms, and he's quickly etiucating himself about 
MS. "I'm counting my blessings. IxK-aiise I am a wry blessed 
pei^on. I've always looked on the positive side, ami I'm con- 
fident that Goti's on my side and I'm gonna lick this thing." 

The 2*>-year-old Walker's "Hypnotize The Moon" CD 
(Giant Nashville) has recently been certified gold, and he 
releases an enhanced CD on nu.millennia/inc. this month, 
"Self Portrait." 

Record ROTINDUP: Fave of the week has to he an 




by Chet Flippo 



unlikely acoustic collection of Grateful Dead tunes inter- 
preted in close harmony by two Nashville brothers. Billy 
and Terr>' Smith. Accompanied by well-known pickers 
David Grier and Robert Bowlin, the Smiths instincti\'e- 
ly draw out the acoustic roots uiw)n which Jerry Garcia 
based so much of the Dead's music. The result, "Long LK-e 
The Dead," is not a tribute album, it's just some good 
songs looked at in a different way. It's on K-tel . . . Train- 
lo\'ers will embrace "Between The Rails: America's Train 
Songs" on GNP/Crescendo. It contains 18 train .<ongs that 
remind us that a lot of blues and countrj' came from those 
rails. It makes perfect sense here to follow Merle Hag- 
gard ("My I/ne Affair With Trains") with Howlin' Wolf 
("Smokestack Lightnin' "). One quarrel: covers of Hank 
Snow and Roy Acuff, 
rather than the originals, 
just don't compute on this 
terminal. 

Alabama's 15th June 
Jam is set for June 1.5 in 
Fort Payne, Ala. Guests 
include the Oak Ridge 
Boys, Vince Gill, Brooks 
& Dunn, Neal McCoy, 
and Dallas County Line. 
This year's Jam has a 
special feature for stamp 
collectors: an on-site 
iwstal facility for cancellation of a s|>ecial pictorial hon- 
oring the event. 

On the ROW: Eddie Reei-es is promoted from Warn- 
er/Reprise Nashville senior VP/GM to executive VP/GM. 
He will manage country operations on a daily basis . . . 
Former Giant Nashville promotion head Nick Hunter 
goes into business with radio consultant Moon Mullins to 
form an inde|>endent promotion firm, to be known as the 
Hunter/Moon Group. Mark W'allace and Randy Chap- 
man come on board as initial regional staff . . . Check out 
one of TNN's more interesting offerings Tuesday (30): 
"Soulmates," a one-hour special, looks at countrj' music 
marriages through the eyes of June Carter Cash (mar- 
ried to Johnny Cash), Denise Jackson (wife of Alan 
Jackson), and Janine Dunn (wife of Ronnie Dunn). 

Look for the National Football League to make an 
announcement soon about a Nashville musical tie-in . . . 
Get your VCRs ready: Naomi Judd appears on NBC's 
"3rd' Rock From The Sun" May 7 at 8 p.m. EOT. She i>or- 
trays. according to an NBC statement, the "pretentious, 
hard-to-please, and .somewhat dangerous mother of Sally's 
new boyfriend. Fists and furniture fly when girlfriend 
and mother come face to face for the first time." Judd is 
quick to point out that this is fiction. What's next, an 
appearance on "American Gladiators"? 
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GEORGE STRAIT 





'Here she comes 



a ujdikin' tdlkjn' true ioue 

\ 

Sayiii' I been iookm' for yoaioi 



Surprise your neii) ioue has arriued 



Out of the blue clear sky" 





Available April 23 



the follow up to his triple platinum box set ^'Strait Out 



C MCA 

Visit MGA on the Internet at http://www.mta-nashville.coin nashvh r r 
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IT'S WHAT 1 DO CAPIIOL NASHVIllE SB676 


BILLY DEAN 


(18) 


22 




2 


MEANT TO BE mbhc.ikv ■ia;,h.iii • "R;'a;4 


SAMMY KERSHAW 


19 


17 


14 


13 


EVEN IF 1 TRIED w- n.i va;.i.. i u !..i..o7 


EMIUO 


20 


15 


15 


12 


SOME THINGS ARE MEANT TO BE ABSTA 1 2896 


LINDA DAVIS 


(21) 


NEW^ 


1 


SHE NEVER LOOKS BACK SIANT 17687/WAflNERBftOS. 


DOUG SUPERNAW 


n 


20 


22 


45 


YOU HAVE THE RIGHT TO REMAIN SILENT CURS 76956 


PERFECT STRANGER 


23 


21 


18 


13 


YOU CAN FEEL BAD epic 7B209MNY 


PATTY LOVELESS 


24 


19 


20 


25 


REBECCA LYNN asylum 64360itEC 


BRYAN WHITE 


® 


RE-ENTDT 


35 


SOMEONE ELSE'S STAR AsnuM 64435^0 


BRYAN WHITE 



C3 Records witti the greatest sales gams this week, •Recording IndiKlry Assn. ol America certification tor 
certification for sales of 1 million units, with mullimlllion titles indicated by a numeral following the 
Communications and SoundScan, Inc. 



sales of 500.000 units. ARIAA 
symbol. « 1996. Billboard/BPI 
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LORRIE MORGAN'S GREATER' MATURITY 



by Wade Jessen 

Twilight ZONE: While Brooks & Dunn capture Hot Shot Dohut 
honors at the top of Billboard's Top Country Albums with their biggest 
opening week ever (see Between the Bullets, page 9ti), their new "Bor- 
derline" set is part of an interesting coincidence on that chart. Toby 
Keith's "Blue Moon" (A&M Nashville) package, which opens at No. 6. is 
the only other debut on the country album list. Here's the coincidence; 
Till- .-iaine week that Brooks & Dunn's "Waitin' On Sundown" set entered 
at No. 1 in October 1994, Keith's prior album, "Boomtown," debuted at 
No. 9. 

Although "Borderline" outdi.stanced "Waitin' On Sundown" during 
their respective debut weeks by more than 42.000 units, less than 200 
units separate the first-week tallies of the two Keith sets. Those titles 
each opened with more than 18,000 units. Concurrently, "Does That Blue 
Moon Ever Shine On You." the lead single from Keith's new package, 
earns Airpow^er stripes, rising 22-19 on Hot Country Singles & Tracks. 



lADlO MUSCLE: During an era of feverish alternative and niche mar- 
keting for music in nearly every genre, the power of country radio as the 
format's primary marketing vehicle is clearly evident in the runaway 
success of Brooks & Dunn's "My Maria." The lead single from "Bor- 
derline" hits No. 2 on Hot ( 'ountry Singles & Tracks after just five weeks. 
Mike Dungan, VP of sales and marketing at Arista Nashville, says radio 
deser\'es the lion's share of the credit for Brooks & Dunn's large album 
debut. 

Uungan says "My Maria" is the duo's fastest-moving single ever and 
the lalK!rs hottest single since "Chattahoochee" by Alan Jackson, which 
topped Hot Countr\' Singles & Tracks for one month in 1993. KZLA Los 
Angeles. WC.EE Green Bay. Wis.. WXBM Pensacola. Fla.. and WYGY 
(Cincinnati are among the stations airing the song in heavy rotation (more 
than 35 spins per week). 

Meanwhile, in eager anticipation of the new album, country buyers 
kept the cassette single for "My Maria" at No. 1 for a second week. The 
Brooks & Dunn title moved more than 7,500 units, outselling the No. 2 
single, Shania Twain's "You Win My Love" (Mercury Nashville), by 
more than 3,0(W units. 



H 



EAD 'EM U^^ MOVE "EM OUT: Tracy Lawrence (Atlantic) picks up 
Greatest Gainer roses on Top Country Albums, as his "Time Marches 
On" set increases 2,500 units, rising 6-5 on that chart and 49-45 on The 
Fiillboard 200. The title track from that set leads the Airpower honorees, 
with a 24-14 Jump. Jo Dee Messina's self-titled debut (Curb) wears the 
Pacesetter cntwn with a 17*5^ spurt, rising 32-22 on the country list. It 
enters the big chart at No. 158. 

So YOU'LL KNOW: "Hope," a various-artists project ((iiant) to bene- 
fit the T.J. Martell Foundation, appears at No. 62 on Hot Country Singles 
& Tracks. That project is being touted as the country version of "We Are 
The World" and features a 17-member, all-.'^tar country chorus. Airplay 
is being detected at KKBQ Houston. KBEQ Kansas City. Mo., KKAT 
Salt Lake City. WBOB Minneapolis, and WCOL Columbus. Ohio. A cas- 
sette single is available at retail, and the song was featured as the clos- 
ing number at the Academy of Country Music Awards show April 24. 



((-(nttiinmi tnnii jiincditni piujc) 

in metrofX)litan niai'kets. Kobin Mitchell. 
PD of KWJJ Rirtland. On\. siij-s. "It's a 
little early to tell. It sounds like a smash 
to me. My music director says it soimds 
like a throwback — in a good way — to 
some of the George IJonesj and Tammy 
tW>Tiette] duets. W^t I really want to 
know is, who is 'Constant Change'?" 
(Constant Change is listed as the wTiter 
of that song and the title cut) 

Tliat duet, says RNA \' P Diile Turner. 
is pivotal to the label's initial pi-ontotion 
activities for the album. "A y&ir ago, we 
had three goals for I>oiTie," he 8a.vs. "No. 
1, we wanted to iietm-n her to the top of 
the charts, which we did. Second, we 
waiiltMl to ivturn her to a platinum sjile-s 
le\fl, which \\v did. Oui* third goal was to 
return her to the awards level, which \w 
haven't garnere<l a.s much as we would 
like. But I think the duet with Jon Ran- 
diUI will enalile u.'i 0 1 set-uif a nomination. 
The duet [has] a good chemistiy." 

Turner says reseai'ch shows that 
Moi-gan is strongest in the mid- Atlantic 
and the East North Central regions. 
"Lome sells better in the major metro- 
|M>litim areas," he says, "rather than the 
rural areas. So we'll lie very visible in 
those areas and have strong in\'entor>:" 

He adds that the latx'l will promote 
the summer Kraft tour, on which she 
will be joined by Pam Tillis and Car- 
lene Carter "We'll do some extensive 
on-air radio promotion and retail tie- 
ins for tho.se dates" Turner says. 

"Plus, television has always been 
imiK)rtant for Lorrie. She's nn artist who 
b;n't hard to pilch Ui TV It's just a matter 
of making the time available for her." He 
sa.vs that simimer a|i|»arances are Iwing 
set for "Late Show With David Letter- 
man," "G(xm1 Morning America." and 
other shows, in addition to her co-hosting 
the Music City News awards sh<Av. 

"Well rely on hervisihilitj' to help aleil 
the consumer to this album. Plus, we'll 
Uike advantage of the RCA/NASCAR 
tie-in and feature her on the [Mario] 
Andi'clti car and in events anjund the 
races. And, she's got her own [World 
Wuh Web] site nrnv, .so that can help." 

It's still premature Ut predict what 
the album can do, says Anderson Mer- 
chandisers country music l>uyer David 
Watland. "The market is really tough 
right now," he says, "with the big guns 
like George Strait and Hnxiks & Dunn. 
But. we were i)leasantly sul^)rised with 
the legs umter her 'Greattwt Hits.' That 
album also got her back into radio's 
favor With Lorrie, there's also the fac- 
tor that she has an apjx^al beyond coun- 



try that you can't alwa>"s nieasiu'e." 

The second single from the album, 
which has yet to be detei-mined. is due 
in August, Turner sa.N-s, and BNA plans 
to shoot a video for that single. Since 
there wasn't one for the first single, is 
that becoming a BNA ti-adition'.' 

"It v^Tis just coincidence-," Turner saj-s, 
"like with I^me^tar and Kenny Chesney. 
With Lorrie's duet, we just didn't find 
Uie convct treatment for a \ider) foi- tliat 
song. We'll do a video for the second sin- 
gle. l>ut radio remains the trigger." 

Morgan retains a bittersweet rela- 
tionship with country radio, dating 
ijack to hei' father's last days and to her 
late husband's difficulties over being 
laljeled "too country." 

"Dad was alrea<iy feeling left out by 
the time he passed away [in 1975. at 
the age of 51 ]." she .'^lys. "Things were 
changing so dramatically back then." 



Then, she says, she was astonished 
to find some stations branding her as 
too countrj' for "Standing Tall." 

"If you're gonna be country, stay 
country," she says. "But to ban my 
record for being too country, when I 
turn country' radio on [andl hear Led 
Zeppelin kind of music. Now, don't get 
me wTong. I hiv Led Zeppelin, but 
that's not country. DJs and radio have 
control ovei' what we record, and that 
bothers me. It has stopped us from 
recording from the heart. We have to 
wonder, will radio play it? 

"It really breaks my heart because 
there's so much talent and wonderful 
|)eople who taught me to sing and who 
taught people like Shania Twain to 
sing ami who are Ixiing overlooked." 

Morgan is managed by Susan 
Nadler Management and booked by 
Buddv Lee Attraction.-^. 



GREAT PLAINS ARE RESTORED 



fCotitiiiiU'd fiiHii f)rf'<Ttliii(j iiifiji I 

for me. I was lucky." 

Great Plains signe<l with Magnatone. 
where longtime friend Brent Maher 
had liecome president. Maher pnMluced 
the album. "Brent is such a treat to be 
in the studio with," Sundi-ud says. "He 
is always excited about songs. It ^howv- 
on his face. Also, there was new blood 
in the band with Le,\ Ix'cause he plays 
so many different instruments, and 
having his energy and vitality was an 
e-\citing thing. The chemistry lietween 
us was real strong." 

The label is gearing up for the June 
release. "We did a pretty extensive 
radio promo lour," says Magnatone 
senior VP promotion/mai-keting Chuck 
Rh<xk?s. "The guys werA antl played for 
radio and did their thing live and were 
receive<i with great response. A lot of 
IH'ople remembered them from their 
(.'BS/Sony days, but we aren't relying 
on that. We are' actually relying on {K'o- 
ple getting the group now and getting 
into the music." 

As part of the jiromotion for the new 
record, Great Plains and labelmate 
Rich McOeady taped a TV show at 
Speer Communications, the parent 
company for both Magnatone and 
WNAB, a Nashville TV channel, which 
will air the siMJcial in late May, It will 
also air nationally on MOR Music, with 
the date to be set. 

"We've also got an extensive post- 
caixl campaign going to radio, retail. 



and media," Rhotlcs says. "It's a three- 
series postcard campaign. The first 
one basically says, "Something great is 
coming May 13. The .^^econd one |fea- 
turesl one of the key slug lines, 'Great 
iwngs, great vocals, great music, Great 
Plains.' That's kind of the slug line 
we're iLsing for the whole cami3aign." 

Rhwles says Magnfilone is planning 
other promotions. The company plans 
to i^ecure listening ix>sU at prime re-tail- 
ers. There are al.^o plans for Magna- 
tone's distributor, Navarre, to issue a 
media kit to buyers to refamiliarize 
them w ith the band. "We plan to axpose 
the guys to a bigger audience vvith the 
college audience, the liaby lxK>mer set, 
and the countr>' audience. We ha\« a lot 
of avienues to go with the gu.vs," he i«iys. 

Da<lmun-Bi.\by saj-s (Jreat Plains has 
a giMKl shot at success on coimtr>- radk). 
"In the four or so years that have 
elai)so<l, we sound more country than 
some of the other bands out there," he 
says. "I think we are somewhat more 
rootsy than W)me of the l>aiMls out there." 

"It is com|>etitiv-e. but we lx»lieve real 
strongly in what we are doing and what 
Magnatone is doing." Sundrud adds. 
"It's great to have .'something .vou feel 
so stnmgly alxmt and |KHiple ym feel m 
strengly alxjut. All we can do is get out 
there and give everything we've got. 
There are no guarantees, but we feel 
like we really have something to offer." 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

niLE (I'ubliihBf Licii-niirie Oit 1 Sl>e« Musk th;.! 

S ALLIWANTISAlIFE(aiD ASCtflto^lliaveiveMII 
64 AU OVER BUT THE SHOUnN' lEMI. ASCAPI-nn^etcn 

Steet ASaP,'Bfl Apnl ASCAP:0< Music ASCAP) HL 
16 ALL YOU EVER DO IS BRING ME DOWH {SatK.AIVVeo 

BMH^^lJlM.lh t-WlW^Tirr fw* BMl'AiAmienorms.BMDHL 

24 ALMOST A MEMORT NOW TAB ASCAr,tM A|xd 
ASCAPi'lw ChMd ASCJIi>'';^Cm(l3c^, BU] VHmU 

46 BACK IN MY ARMS AGAIN (FWrGrani hi I, ASCAP'NtM 
Saigs Df BurgD A5tAP'MaTOGurtiH.ASCW,R-B*-P 
ASDV^HL 

66 BEFORE HE KISSED ME (StvMriK> Witon Gr»ip 

ASCV'tWI AixH. ASCJVj HL 
B BLUE CLEAR SKY (SQnliucti Wrrter; Group. ASCAP.Mait 

D ASCAP.'A^maBarel.ASCAP.WMiDinlivASCAP/Mss 

BV^ ASCAP) WBFA'Hl 
71 BREAKING HEARTS AND TAKING NAMES (KainstHn 

Cumtoluttl, mJMn M*. BW'Owe ftaw A Ctianti- 

BMlXovrtn' Hib. ASCAP.^qu^ VieA ASCAP:1jm«bs1 Ddv. 

Ascw; 

4S BVMYSIDE iHMB'anis.BMtllsIiinetess.BMDAeM 
S2 CArs IN THE CRADLE Sore. ASCAP) 
23 THE CHANGE lUlfc Trfiae ASCAP.MCA, ASCAP) HL 
61 CIRUE OF FRIENDS {FMI B^kmod. BWIAntrrefit 
HMt'Hjnistwn MicucJavdnoiR, AStAJ'j 

25 C-O-U-N-T-R-V Havw. BM'TAjsi: HiI BMMXi<,t)r 
Dr»£ BMlCiDU tev& ASCAP/K«n Wliarm. ASCAR 

47 DAODT'S MONEY OJOe 8*g eMkAmencan Uadv. 



RIGHTS/SHEET MUSIC 



mAsNt! irM Imwi. ASCAP/IXMd Aaion. ASCAP/Slarstiia 
VMEn Gruv. ASCAP.IMatkD . ASCAPI hWM 

19 DOES THAT 8LUE MOON EVER SHINE ON YOU (Seres 
OfFW>a<n.BWl''biBCO BMlQllGrmn. BUI HL 

« DON'T GET ME STARTED (Sony/ATV Sovs. 

BMt/Stdi3l>ULk Mib^ OU(4J ASCAP.'Mtfh 0 . ASCAPI HL 
75 EVEN IF I TRIED Hon Calms. BMI AMR ASCAP/Sera 

Haro. ASCAP) nfiM 
D EVERY TIME I GET AROUND VOUirtZD ASCAP tU 

DeperaOs. ASCAP) 
73 FREEDOM (BMa ASCM>/ei]slv ASCAP.'Cooltfina ASCAPI 
€7 FROM WHERE I STAND (M«^ty Nce. BMl^ No Mxc 

Wms Water. BMl^ Collns. BMI WBM 
72 GRAVITATIONAL PULL (Buth Curiy, ASCAP/N«v Kjtiks. 

ASCAP/Fby Met^wn. BMIEMI BtaAwood, BM) HL 
4 HEADS CAROUHA. TAILS CALIFORNIA (EMBIack 

•WOd BMlfy LjikJ BMt^tjrMiiKl« Witas C(OU), 

ASCAP,'WiiikD.,ASCAPlrt_ 
3 HEARrS DESIRE iSongs Of fUvG»n.BMl'Qane)i& 

Anwy. BKtl tr Hnr P^wll BMI) 1^ 
37 HEAVEN HELP MY HEART lEM t^A Canwb ASCApyli*) 

Wistim . ASCAP/D^I Hsnl ASCAP.'Tma Amra. 

SOCAN'tnamre PuUk: SOCAN'Own In Front. SOCW) 
3S HEAVEN IN MY WOMAN'S EYES [arReflisTi.BMlCaipad. 

BMI) 

20 HIGH LONESOME SOUND iBerwfTt BM) WBM 

29 HOLDIN' ON TO SOMETHING &tit BWTTicm;) 

IvmK BWAUii'Aiii CuirititiUiiiJ. bMI.'Ukiii»id 'i>rs\tX 



BIA'TiUwOim BMl'lYTi ^tam. BMI! WBM 
» HOME m ASCAD «¥W 

42 HONKY TONKIN'S WHAT I DO BEST IWamn-ramortm. 

BM,T/laft^ Party, BMHWW 
62 HOPElFt.MKiOah.ASW/SoBosi.ASCAP) 
17 HYPNOnZE THE MOON ^Galmraod. BMl'tist^. 

BML'Zou. ASCAP) VfBTA'H 
21 IFIWER£YOU;S(rrr.AWIr(*BMIlHL 
44 I KNOW SHE STIU LOVES ME 10 fei. BMW Str^t 

BMl'TAilxc m'. HI 
34 I'LL TRY m. ASCAP/*ifei; Haw A.SCAFI *V6V 
13 I'M NOT SUPPOSED TO LOVE YOU ANYMORE CA^ill 

\>SKe BMI tWM 
IS I THINK ABOUT YOU (Sm Dm. ASCAP/T«m Hayes. 

ASCW:love niii town ASCAPl WBM 
65 ITS MIDNIGHT CINDERELLA (SaHvATVCrossKeri. 

ASCAP,.t(|[n Wihams. ASCAP.Maiof Bob. ASCAP/'No Fences. 

ASCAP,'Cdreas-BMG BMl'A Hard Day s tklK. BMI) 

-mm. 

12 IT"S WHAT I 00 (HiXiislwri Cumlwlaiid BMllini Siafwo 
BML'UI«' Orl). BTA'TXiinKKNl SUu^ BMII WBM 

50 IT WORKS '^i/tsna Band. ASCAP Wldcauntrv. 
ASCAP,<GUI BlachvnxN). BTA'Maih Alan Spmi«et BMII 

II IT WOULDN'T HURT TO HAVE WINGS Worrwr lanw 
tane. BMlUs;, Hciy. BMlMapuck. BMl'GrBat Galen. BMI) 
VrBM 

55 UniE DROPS OF MY HEART (HonM BMll 
7 LONG AS I LIVE (Uavuuo BMAVMiomrv Bht.'T/tiMn 
Chp.7s. BMl^Vondeil^. BUIWII Ftobnsofigs. BMI) 
HL'WBU 

60 LONG HARD LESSON LEARNED mm ASCAPHolmtTS 

Oot* ASCAP.'Bwr^k: mwmA 
48 A LOVE STORY IN THE MAKING :M«r«>rdce. BMI AJ 



Anderwr^s m.'^M ma BWAImo. ASCAP.Vwtdy Rati 

bt ASCAPl WBM 
41 THE LOVE THAT WE LOST (HKA. ASCflP/Caiv Burt 

ASCAP.'Acit-Ftase BMDWBH'HL 
3S MEAMTT0 6E(Sa)y/AWrieceMl'OYisVtMerv 

BMl<MavPQD. BMlWUcountry BAftlil^n* Omvs. BMI) 

WBM.'HL 

33 MY HEART HAS A HISTORY (StarstmckVAitmGnxjp 

ASCAP/Mari> D ASCAP.'Wamer-Iamertane. BMI'FdV/w« 

BW'Sac^n, BMDttBMH 
2 MY MARIA IDuctieu. BVl'Bic BMlTtii«)«:y BMI) HI. 
e NO NEWS (^ly/AIV iw. BMl^ i R.iinlMn. BMl'^rrttiy 

ImiiidM-. bM''Star^li M*rs <^ix« ASCAT.'Maik 0 . 

ASCAP) HI 

74 NOW THAT'S ALL RIGHT WITH ME (Sorv!^ Of Ft)N03m. 

BW'^iewii Arcets. BMI) \%. 
43 PHONES ARE RIHGIN' ALL OVER TOWN (EMI ApnI. 

ASCAP.*-l(wi, ASOW.'CUy Bastet, ASCAP/Ai«k, ASCAPl 

HL 

57 PICTURE PERFECT (EM Aynl, ASCAP/IKite 

ASOAP.'Mitow ASCAPl vmMl 
10 THE RIVER AND THE HIGHWAY (Housenotes mMe<t* 

Don. ASCAP..%ew ASCAP! 
H SHE NEVER LOOKS BACK (U^ Nice e^aiaurtef 

!»«!. BMl Viams 5ftjrLe.5tSAOD»wdfl»a«t> SE5AC) 

SI SOMEDAY {lA/rali. BMLIofl Of n« Imrr BMl^ The mil 

BMfCwsrdl^^iaewo^-ASCAP/ArA ASCAP,^a 

Home ASCAP) WBM 
9 SOMEONE ELSE'S DREAM CAIth. ASCAP.'Djckly Rabbt 

ASCAp.Bg Tradof ASCAP-WB ASCAPl WBM 
59 SORRY YOU ASKED? iCoal DuU Wesi, BMI/A^im lainv 

\SM!. BMDYVBM 
2B STARTING OVER AGAIN ISvkcI SoivDer fi«)t. 



ASCAP/RiBnisongJ,. BMLTartwre BMl! HI 

69 STRANGER IN YOUR EYES lSo"y/ATV \w. BWSorr,^'Arv 
&D5sK(r,'5 ASCAP) 

22 TEN THOUSAND ANGELS IklanjBouml AsaVVFamais 

ASWP.'Ttf f frt-, BMl HL 
56 THArS WHAT I Gr FOR L0V1N' YOU <Cai»s BMG 

BMl'AH^ {a, s Mile. mMo Braw. BU) 
49 THERE'S A GIRL IN TEXAS <&nv>i£ajni(Vir ASCAP.^^ 

)/(»pe(nian ASCAP] 
58 THINKIN' STRAIT (rA3P.n3tcneASCAP.'Ma«nason& 

BMl'MorarK ASCAPftol Qiul BMI) 
39 A THOUSAND nMES A OAT lM» A50P,Ury Buit. 

flSCAP,'^, ArV CliRs hevs ASCAP/Tdu Scni ASCAPl HI 
14 TIME MARCHES ON ISorrr.'AIVrree BUI HL 

31 TO BE LOVED BY YOU (MCA. ASCAP'Ca'v Burr. 
ASCAP/AJmo, ASGflP,.'B(w BtiR. ASCAPl V«llVHL 

36 TREAT HER RIGHT llmerEnty sHosamal. 

ASCAP. lensongs ASCAP:Etonde Hair, BM) 
68 WHEN YOU ARE OLD (Sony.'ATV Tiuk. ASOV)Cnas 

¥tT< ASU»r, riir»tt).-(ycn ASCAPl HI 

32 WHO'S THAT GIRL [CarwrvB'AaBM'Tomba. 
BMLGID ASCAP) rtGHUL 

S3 WITHOUT TOUR LOVE IM^ Nee. BM'AIAra^rsones. 
BM'BJue ft^ eMl'Aliro ASCAPl WBUHl 

70 WRONG PLACE. WRONG TIME (MIIkumi BMltMl 
Tmw Str^ m\.'Vi\ Blact^Mol. BMI) 

53 YEARS FROM HERE licmt^ ASCAPDtue Stars 
ASGAI'.i'milia, BWlnnwivw BWI; WBMH 

26 YOU CAN FEEL BAD iIx(0tu)v BMlAuaJstVDrd 
BW'Ufial Broad. BMlMpJit, ^lce, BMLBkie lifter, BM) 
IVBM'HI 

18 YOU GOHA LOVE THAT lAhic ASCAPIiiiirialuck 
ASCAP.lfvintBML'lW»na,BMI)V«Bf.l 
1 YOU WIN MY LOVE Qoiftok. ASCAPl WBM 
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COMPILED FROM « MTIOML SUIPLE 
OF RETAIL STORE AND RACK SALES 
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THIS WEEK 


LAST WEEK 


o 

s 

s 


WKS ON CHART 


ARTIST TITLE 

LABtL & NUMBERtDlsrRIBUTING LABEl (SUGGESTED UST PRICE OR EQUWAlfNT FOR CASSETTEiCO) 


PEAK FTOITION 


ro 


NEW^ 


1 


* * * No. 1/Shot Debut ★ * * 

BROOKS & DUNN ~-i'>TA I881oao,9aisofii 1 -w* 41 Nn 1 BORDERLINE 


1 


2 


I 


1 


63 


SHANIA TWAIN A' mercury NASHVILLE (L0.9B EI^IS.MI^I THE WOMAN IN ME 


1 


3 


2 


3 


26 


ALAN JACKSON A ARISTA laa^l 9& 16 '38: THE GREATEST HITS C0LLECTK3N 


1 


4 


3 


2 


22 


GARTH BROOKS A t;ApiT:ii !,v,h,h,: 11 '-.lliM) FRESH HORSES 


1 


CD 


6 


10 


13 


* * ♦ Greatest Gainer* * * 

1 HALT LAW Kt nut. • - 1 "T. i |i - r : ■ - . . i IML MflKi^HLli UN 


5 


CT) 


NE1 


*► 


1 


TOBY KEITH ^m na^hvilli bJii^s iio.9H'iti ^ai BLUE MOON 


6 


7 


5 


s 


71 


GARTH BROOKS A' CAPITOL FiASHVILLE llO 96i'I&. 98) THE HITS 


1 


> 


4 


4 


10 


WYNONNA A CURB 1 109a>MCA [10.98/16 981 REVELATIONS 


2 


9 


7 


9 


31 


TIM MCGRAW A'' CURB 77800 < 10 9&16 98) ALL 1 WANT 


1 


10 


g 




34 


FAITH HILLA warns R DROS ■t^i872(I0.9fl/'1698l IT MATTERS TO ME 


4 


11 


9 


8 


4 


BRYAN WHITE ASVLUM 61880tEGC109a'15,98) BETWEEN NOW AND TOREVtR 


7 


12 


11 


12 


14 


LONESTAR BFiA 66642j'RCA (9.9&15 98) ^| LONESTAR 


11 


OD 


14 


14 


30 


THE MAVERICKS • MCA 11257' I109&t5 98i MUSIC FOR ALL OCCASIONS 


9 


Cl4) 


15 


16 


37 


•4' W •4' HpATCPPKPR lMDAr*T-*- 

H W W ■ 1 CM 1 3CCI\Cn 1 mrn\^ 1 K K w 

TERRI CLARK • i/fs-r-i^i •i«Hvii.;,f '^^f-ri] i iO rj.H =is; BB TFRRICIARK 


14 


19 


10 


6 


11 


NEIL DIAMOND • CUiUMBlA 67iti2,SONr 1 10 'iia Ettlt oe; TENNESSEE MOON 


3 


16 


12 


13 


22 


VINCE GILL A MCA 11394 (10.9&'I6 98) SOUVENIRS 


3 

10 " 


17 


13 


11 


27 


CLAY WALKER • giant 24640WARNER 8»0S. \ 10 5.96} HYPNOTIZE THE MOON 


18 


16 


15 


56 


MUl!),"-""'" ■">"" "ONTQOMERY 


1 


19 


18 


19 


3 


BILLY DEAN CAi'i:;)! r,ASHVILlE30S?5ll09a'159e) irSWHATIDO 


18 


20 


19 


18 


29 


REBA MCENTIREA I«]l?64(109aa6 98l STARTINGOVER 


1 


21 


21 


22 


35 


COLLIN RAVE • tPic;6/03iiMNr no 9a tci lb 9B) I think ABOUT rou 


5 


QD 


32 


- 


2 


* ★ * Pacesetter * ♦ * 

JO DEE MESSINA 'jm 77^0tl<)9&lb.<fSl^ JG DEE MESSINA 


22 


23 


23 


23 


32 


Im^^JoT^I I10.98;16.9BI GREATEST HITS - FROM THE BEGINNING 


3 


24 


20 


21 


98 


VINCE GILL A' MCA 11047 II0.9UIS 98l WHEN LOVE FINOS VOU 


2 


25 


22 


25 


109 


TIM MCGRAW A' CuliB l9.9KIS.9ai NOT A MOMENT TOO SOON 


1 


26 


29 


33 


28 


«Rm?»^j™*» ^a":?-. «05,9e, en *^ ^ SOME^XES 


26 


27 


17 


20 


40 


JEFF FOXWORTHV A- \»*»NER smb. 4Sa56(IO-9ai6M) GAMES REDNECKS PLAY 


2 


28 


26 


31 


32 


BLACKHAWK • arista ia79; (10.9ail5.9S> STRONG ENOUGH 


4 


29 


25 


28 


44 


BRYAN WHITE • AvnuM eiU2IEEGII09BriS-9eiB BRYAN WHITE 


13 


30 


31 


32 


32 


GEORGE STRAIT A MCA nZ63ia9 9a'«.9a) STRAIT OUT OF THE BOX 


9 


31 


30 


27 


63 


„. _ NOW THAT FVF FOUND YOU A COLLECTION 
ROU\D[R CT?^* :^ V.'l'- 9a: |jg 


2 


32 


28 


17 


8 


DIAMOND RIO ARi;rA :8Bl?a09&ls%i IV 


14 


33 


33 


24 


13 


PATTY LOVELESS i I'r 67?64'SONY tl0 9a'15 9a) THE TROUBLE WITH THE TRUTH 


10 


34 


27 


30 


49 


DAVID LEE MURPHY • MCA 11044 ll0.9ais.9(uH OUT WITH A BANG 


10 


39 


24 


26 


40 


TRACY BYRO* MM lI742U0 9Ra5 9e) LOVE LESSONS 


6 



THIS WEEK 




s 

< 
r>j 


1 

X 

z 
% 


ARTIST TITLE 

lABEl i NUMBCRWSTRI8UTING WBEL (SUGGESTED LIST PRICE OB EQUIVALENn 


PEAK POSITION 


CD 


36 


37 


188 


GEORGE STRAIT A' MCA 10651 ( 1098(1 5.9B) 


PURE COUNTRY (SOUNDTRACK) 


1 


(3D 


38 


40 


24 


PAM TILLIS AtTISTA 18799 (TO 98/15 981 


ALL OF THIS LOVE 


25 


36 


35 


36 


98 


TRACY BYRD A MCA low] (]09&l59a) 


NO ORDINARY MAN 


3 


39 


39 


35 


5 


CHRIS LEOOUX CAPITOL rtASHVILU 34071 110 96/15 961 


STAMPEDE 


33 


40 


40 




2 


HANK WIL1MIIR,JR. MCGam;7i3»iumii09sn5 9BI 


A K,A WHAM BAM SAM 


40 


41 


34 


29 


26 


AARON TIPPIN • RCA «740n 98/15.961 


TOOLBOX 


12 


GD 


44 




2 


VARIOUS ARTISTS K TEL 6»0I7 9K1? 981 


HIT COUNTRY '96 


42 


43 


37 


34 


30 


MARTINA MCBRIDE • RCAUS09I9 9S>159BI 


WILD ANGELS 


17 


44 


42 


38 


43 


LORRIE MORGANA BNA6S5Oa.'RCA(10.98/16.96) 


GREATEST HITS 


5 


45 


43 


42 


82 


ALABAMAA RCA664I0(109ai5 98l 


GREATEST HITS VOL. Ill 


8 


4< 


41 


41 


20 


JOE 04FFIE EPIC 67405/SONr (to 96/15.9BI 


LIFE'S SO FUNNY 


28 


GD 


45 


50 


10 


RICOCHET COLUMBIA 67223/SONr (10 9B £1^15-96) ■ 


RICOCHET 


45 


® 


3D 


j[ 


' 


mmll«fi2^y (10,98 EOl 5 98l ' "'^L LOVE YOU AND OTHER GREATEST HITS 


48 


49 


50 


58 


92 


WILLIE NELSON • Columbia 64ia4/S0NT (5.96 Ei^ 96) 


SUPER HITS 


34 


50 


47 


43 


134 


REBA MCENTIREA'MCA10906II0 98/I5 96) 


GREATEST HITS VOLUME TWO 


1 


51 


52 


49 


116 


THE MAVERICKSA 10961 l99a/lS9Siai 


WHAT A CRYING SHAME 


6 


52 


55 


4« 


30 


EMILIO CAPITOL NASHVILLE 32392 (9 93/13 981 


LIFE IS GOOD 


13 


53 


46 


45 


30 


LITTLE TEXAS WARNER BROS 46017 (10 9S/15.96) 


GREATEST HITS 


17 


54 


54 


64 


3 


SHENANDOAH CAPITOL Nashville 35352 (10.96(1596) ■ 


NOW AND THEN 


54 


55 


60 


51 


25 


JUNIOR BROWN MCGCURB 777g3/CURB (6.964 981 01 


JUNIOR HKiH (EP) 


48 


5< 


59 


59 


245 


BROOKS & DUNNA^ ARISTA 18658(9.96/15-96) 


BRAND NEW MAN 


3 


57 


51 


52 


6 


SMOKIN' ARMADILLOS MCO CURB 7774aCURB 11 1 .9VI 7 96) ■ 


SMOKIN' ARMADILLOS 


37 


58 


62 


60 


75 


CHARLIE DANIELS epic &4I6^^DNV (5.98 E(^.96J 


SUPER HITS 


50 


59 


63 


62 


25 


DWIGHT YOAKAM • reprise 4605L/WARNER BROS (10.96/16-981 GONE 


5 


SO 


58 


53 


fi:' 


BROOKS & DUNN A arista 18765 (Id 9R15 


WAITIN' ON SUNDOWN 


1 


61 ; 48 


44 


iO 


DARYLE SINGLETARY CIAAT 74«)6'*ARfiER BROS .10 -i&;5 96) B 


DARYIE SINGLETARY 


44_ 


62 


57 


47 


36 


ALJVBAMA • RCA (i^'i^S (10,98/15,98) 




IN PICTURES 


12 


63 


49 


46 


119 


JEFF FOXWORTHV A' 

WARNER BROS 45314 . J 15.96)ffi 


YOU MIGHT BE A REDNECK IF ,, 


3 


64 


53 


39 


12 


LINDA DAVIS arista 18604(996/15 9e)H SOME THINGS ARE MEANT TO BE 


26 


65 


61 


55 


116 


BLACKHAWK A ARISTA 16706(996(15.96) 


BLACKHAWK 


15 


6C 


64 


54 


104 


REBA MCENTIREA' MCA 10994(10.9a't5.9e) 


READ MY MIND 


2 


67 


69 






^p*!'T^? ,^ f r,L THIS THING CALLED WANTIN' AND HAVIN' IT AU 


10 


68 


68 


56 


68 


WADE HAYES • i '-(lil.m(Ae64:2^Cfn(99«Eai5.98lB 


DID ENOUGH TO KNOW BETTER 


19 


69 


71 


69 


154 


BROOKS & DUNN A' arista 18716 (10,96(15.96) 


HARD WORKIN' MAN 


2 


70 


65 


57 


117 


JOHN MICHAEL MONTGOMERY A' ATLATITIC8255<tA(:(10,9B'1598l KICKIN' IT UP 


1 


71 


67 


63 


118 


FAITH HILLA WARNER BROS 45389 (9.98/15,96) ■ 


TAKE ME AS 1 AM 


7 


72 


72 


61 


60 


RHETT AKINS DECCA 1 1096MCA (10 9&15 96) H 


A THOUSAND MEMORIES 


45 


73 


70 


65 


58 


NEAL MCCOYA ATULNTIC82727/AG(10,9&15 96I 


YOU GOnA LOVE THAT 


10 


74 


66 


66 


to 


^*'!r!-?iVL;*''^!?,T^ 1)8 [015 98) NASCAR: HOHER THAN ASPHALT 


38 


75 


74 


67 


198 


MARY CHAPIN CARPENTER A' COLUMBU imi^OM (10 9e(Q']6 


981 COME ON COME ON 


E 



(^Albums with the greatest sates gains this week. •Recording Industry Assn. Of Amenca (RIAA) certification for sates of 500,000 units. 4RIAA cedilication for sales o4 I million units, with multimillion setters irxjicated by a nuirwfat following the symtiol. 'Asterisk indicales LP is available. 
h*osl tape prices, and CD prices tor WEA and BMG labels, are s*)2Kested lists. Tape prices matked EQ. ana ail other CD pnces. are equwaient prices, which are protected trom wtiolesale prices Greatest Gainer stxnvs chart's largest unit increase Pacesettet Indicates biBgesi percentage growth. 
Heatseeker Impact shows altxims remowd from Heatseekers this week. D indicates past or present Heiatse«kcr tilte. 1996, BiHboardiBPI Communications, and SoundScan, Inc. 



Biiiboatd Top Cfluntpy Catalog Albums 



COMPILED FROM A NATIODAL SAMPLI OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED, AND PROVIDED BY SP^'j^^Si'l ' 
FOR WEEK ENDING MAY 4, 1996 IIIH" 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL « NUMBER'TIISTRIBUTING LABEl (SUGGESTED LIST PRICE OR EQUIVALENT FOA CASSETTE/CD) 


z 

0(- 
</>? 

? (J 




THIS 
WEEK 


UST 
WEEK 




WKS, ON 
CHART 




1 


PATSY CLINE A' MCA !2' (7 9612 98) 219*Mh5alNo, 1 


GREATEST HITS 


259 




14 


12 


KEITH WHITLEY A RCA 2277(9 9613 98) 


GREATEST HITS 


105 




3 


HANK WILLIAMS. JR. • CURB 7763816 96'9 961 


GREATEST HITS. VOL I 


71 




15 


16 


WAYLON JENNINGSA'RCA 8506- (8 98) 


GREATEST HITS 


122 




2 


SHANIA TWAIN VERCURY NASHVlUE 514422 17 98 Ett'l 1 981 


SHANIA TWAIN 


40 




16 


19 


TOBY KEITH A MM NASHVILLE 514421 17 9aE0 i! 981 


TOBY KEITH 


6 




J 


GEORGE STRAITA mca 42035 (7 98/12.96) 


GREATEST HITS, VOL. 2 


257 




17 


21 


COLLIN RAYEA rpic 53952,'SONy [9 9B[a')5 981 


EXTREMES 


7 




i 


HANK WILLIAMS A mercury NASHVTLLE 823293 (7 98 EQ Il 98) 


24 GREATEST HITS 


58 




IS 


20 


PATSY CLINE VICA 4C38 !7 98.12 98! 


THE PATSY CLINE STORY 


84 




4 


REBA MCENTIRE A mca 4979* 17,9612,981 


GREATEST HITS 


257 




19 


15 


GARTH BROOKS A- CAPITOL NASHVILLE 80857 110 98.16 98) 


IN PIECES 


21 




9 


GEORGE JONES A epic 40776.SONY 15,98 £0*9 98) 


SUPER HITS 


238 




20 


24 


BILLY DEAN Capitol Nashville 28357 (I0,ga'l5,9ai 


GREATEST HITS 


2 




6 


GARTH BROOKSA-' CAPITOL NASHVILLE 93866 (99ai3 981 


NO FENCES 


24 




21 


17 


MARTINA MCBRIDEA RCA 66288 (9,9^1 5 981 


THE WAY THAT 1 AM 


23 




8 


THE CHARLIE DANIELS BAND A' epic js79s.'sony (7 9a td 1 1 98) 


A DECADE OF HITS 


255 




22 




KENNY ROGERS A capitol Nashville 46io6 19 96/16,98) 


TWENTY GREATEST HITS 


109 




10 


GARTH BROOKS A' CAPyTOL NASWILLE 98743 oo 9a'!6 98) 


THE CHASE 


17 




23 


22 


DWIGHT YOAKAM A- reprise 45241,WARNER BROS 11098/16 96) 


THIS TIME 


15 




13 


GEORGE STRAITA- (.rCA 'jbbr 9a'l2 98) 


GEORGE STRAIT-S GREATEST HITS 


253 




24 


18 


GARTH BROOKS A' CAPITOL NASHVILLE 90897(9 9613,98) 


GARTH BROOKS 


21 




U 


JOHN MICHAEL MONTGOMERYA Atlantic S242a'AG (9 98.15 98) 


LIFE'S A DANCE 


21 




25 




GEORGE STRAIT • mca 1O450 (9 9&16 98) 


TEN STRAIT HITS 


76 




14 


BILLY RAY CYRUS A^ mlrcuhy nasnviili 5)C*35(/ iMiaii 9ai 


SOME GAVE ALL 


49 


CJIdloe 4tbun>s drt^o(dC( tides whicll a/e (egislcnng signilican) «(«, c 1996, BillboatfBPI Cccnmumulions and SoiindScan, tiK, 
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billboards for week ending may 4, 1996 


Ton Jazz Albums 


THIS WEEK 


2 
s 

3 


z 
o 

s5 


COMPILED TROM A NATIONAL SAMPLE OF RETAIL STOAES AMD RACK 

SALES HEPOHTS COLLECTED- COMPILED. AND PROVIDED BY SoundSC3n* 

ARTIST llllill TITLE 

LABEL & NUMBER'DISTRIBUTING LABEL ■ ■ ■ 


1 


1 


7 


* * *No. 1 * * * 

CASSANDRA WILSON BLIX note ^''Ki Cfl?iTOi.|IB 3weeksitt*i 1 

NEW MOON DAUGHTER 


2 


3 


7 


HERBIE HANCOCK VE:Rvt529&S4 

THE NEW STANDARD 


3 


2 


24 


SOUNDTRACK pangaea 36071/i.rs. 

LEAVING LAS VEGAS 


4 


4 


15 


VAN MORnloQN WITn utUnulb FAME & TRlcNUS 

VtflVE 529;36 HOW LONG HAS THIS BEEN GOING ON 


CD 


5 


7 


iOE SAMPLE WARNER BROS <6!82 

OLD PLACES OLD FACES 


® 


8 


11 


EUJ5 • BWVIrUnD MAn»ALIS COLUMBIA 67369 

LOVED ONES 


7 


6 


11 


JOHN MCLAUGHLIN VERVE S29a2a 

THE PROMISE 


CD 


NEW^ 


CHRISTIAN MC8RIDE verve 529585 

NUMBER TWO EXPRESS 


9 


7 


6 


SURRENDER TO THE AIR 


19 


9 


26 


TONY BENNETT COLUMBIA 67349 

HERE'S TO THE LADIES 


ClD 


11 


6 


DIANA KRALL 

■ ^f ' >::' r^or all FOR YOU [AOEOlCATlON TO THE NAT KING COLE TRiO) 


12 


10 


95 


TONY BENNETT • (Xilumbia 662i« 

MTV UNPLUGGED 


13 


12 


3 


CHARLIE HADEN QUARTET WEST VERVE 529B27 

NOW IS THE HOUR 


(H) 


14 


56 


DAVID SANBORN ELEKrRA6]7e9i'tEG 

PEARLS 


15 


13 


133 


SOUNDTRACK HOurwooo 61357 

SWING KIDS 




20 


4 


rVRIIC rilFtvTNIIT iTi AMTir 1177 a?B7R;Ar 
\r inuo vntoi n\f 1 aiuviiii, jau tuo/cvAu 

fARTH STORIES 


(S) 


15 


8 


SHIRLEY HORN VTRVf S7<»%^ 

THE MAIN INGREDIENT 


11 


17 


55 


RMwiEUaC rcnncx^ owt nuit //tuuiv>r<iUL 

fIRSI INSTRUMENT 


19 


16 


47 


THE BRIDGES OF MADISON COUNTY 


20 


18 


53 


WYNTON MARSALIS & ELLIS MARSALIS 

cm. m.= i.-,..,h:- joe COOL'S BLUES 


QD 


NEW^ 


LOUIS ARMSTRONG RCA victor 68-186 

GREATEST HITS 


22 


19 


12 


ROSEMARY CLOONEY COXCOROAess 

DEDICATED TO NELSON 


23 


23 


123 


ELLA FITZGERALD verve 519804 

THE BEST OF THE SONGBOOKS 


24 


21 


76 


CASSANDRA WILSON BLUE NOTE 81357/CAPITOL 

BLUE UGHT TIL DAWN 


25 


22 


5 


PHAROAH SANDERS verve U»7S 

MESSAGE FROM HOME 


1 


Of 


1 CONTEMPORARY JA77 Al ROMS 


1 


1 


19 


★ ★★No. 

QUINCY JONES 0 QV«tSTi)5e7^WARNERSFlOS i'^wMksglKs 1 

Q-S JOOK JOINT 


2 


2 


177 


KENNY G A' ahiSta I86J6 

BREATHLESS 


3 


3 


6 


THE JOHN TESH PROJECT GTS 532125 

DISCOVERY 


4 


4 


8 


RUSS FRtEMAN & THE RlrPlNGTONS GRP9835 

BRAVE NEW WORLD 


S 


5 


20 


JERALD DAEMYON GRP9829ni 

THINKING ABOUT YOU 


6 


6 


24 


RANDY CRAWFORD bluemcxin 92662/AG 

NAKED AND TRUE 


7 


7 


24 


WILL DOWNING MERCURY Ei287&S 

MOODS 


® 


NEW^ 


VARIOUS ARTISTS MAOACva717 

SAX FOR LOVERS COLLECTION 


9 


8 


8 


GEORGE HOWARD QRP9a39B 

ATTITUDE ADJUSTMENT 


10 


9 


28 


SEDUCTION 


CiD 


17 


14 


THE MANHATTAN TRANSFER rhino 71560 

THE VERY BEST OF 


12 


11 


3 


RICHARD GLUOT blue note 3262QOPITol 

CITY SPEAK 


13 


10 


5 


EARL KLUGH warner Bros A5884 

SUDDEN BURST Of ENERGY 


14 


12 


35 


ELIXIR 


QD 


NEW^ 


DOC POWELL DISCOVERY 77037 

UID BACK 


16 


15 


5 


PAMTI A Wll 1 lAM^ MFAHii 1 IP ^n4d 

SAXTRESS 


17 


13 


42 


THE JAZZMASTERS jK 2049IH 

THE JA22MASTERS II 


11 


14 


24 


NAJEE 

EMI 3570* NAJEE PLAYS SONGS FROM T>C KEY Of UFE- A TRIBLnE: TO STEVIE WCNDER 


19 


16 


34 


mMioui wpiiit^i ///^/lUniir 

SAPPHIRE 


20 


20 


15 


BOBBY MCFERRIN BUJE NOIE 31677^^PIT0L 

BANGiZOOM 


CID 


23 


16 


GEORGE BENSON WARNCRBf^os 460W 

THE BEST OF GEORGE BENSON 


22 


18 


103 


THE JOHN TESH PROJECT GTS S287S1 

SAX BY THE FIRE 


CD 


RE-ENTIlr 


BOBBY CALDWELL sin«romeb910 

SOUL SURVIVOR 


24 


21 


74 


DAVID SANBORN warmer BROS 45768 

THE BEST OF DAVID SANBORN 


25 


19 


27 


SOUNDTRACK ANHLLES S?9310ArERVE 

GET SHORTY 



O Albums with the gteaiest sales gains this week. #Recar<}ing Industry Assn. Of Amefica (RIAA) certiticalton 
for sales of 500.000 units. A RIAA certification for sales of 1 million units with each additional million indicated 
by a numeral foJIowing the symbol. All altiums available on cassette and CD. *Asterisk indicates vinyl available. 
Bi^Oicates past c* present Heatswker till*, c 19%. BilllxMrd/BPl CorTimunicalions, and SoundScan. Inc. 



Artists & Music 

32 Exacts Revenge For Mingus 



Old NEWNESS: Yet another 
label is about to grace the retail 
landscape. Joel Durn and Robert 
Miller's 32 Records rousts the areas 
of their interest and comes up with 
a jazz-slanted, wonderfully odd 
amalgam of initial releases, slated to 
street May 14. 

Among 32 Records' initial titles is 
the reissue of Roomful Of Blues* 
self-titled debut from the mid-*70s, 
originally on Antilles. The album 
comes right in time for the band; the 
success of the Rhode Island little big 
band's stomping "Turn It On! Turn 
It Up!" (BuIIseye Blues) has given 
the group its highest visibility in 
years. Also part of 32 Records' 
debut is "Looking For An Echo" by 
Kenny Vance & the Planotones. 
It's dubbed modern doo-wop. 

But, perhaps most important is 
the fact that 32 Records will dis- 
tribute Revenge Records, a label 
dedicated to upending the ongoing 
piracy of Charles Mingus albums. 
The label is run by the legendary 
composer's wife, Sue Mingus, who 
is a crusader against bootlegs of live 
performances released under her 
late husband's name. She's been 
known to walk into retail outlets, 
seize the discs she deems illegiti- 
mate, and walk out. 

On May 14, the aptly titled two- 
disc set "Revenge" will be issued on 
Revenge through 32 Records. The 
music is taken from a 1964 Paris gig. 
"The whole point is to start a series 
where the Mingus bootlegs can now 
come out legally," says Dorn, a 
respected producer and music zealot 
who has overseen the rerelease of 
several Mingus Atlantic titles on 
Rhino. 

Scheduled for release on 32 
Records in mid-July are Horace Sil- 
ver's "Reentry," a disc of live ses- 
sions from New York's Half Note 
club with Joe Henderson, Woody 
Shaw, and others, and Mose Alli- 
son's "Pure Mose," which was 
recorded at San Francisco's Key- 
stone Korner club in the late '70s. 
Venerable pianist Silver has recent- 
ly signed to Impulse!, with a new 
record, "The Hard Bop Grand Pop," 
slated for June release. Allison 
remains part of the Blue Note fold. 

HeRSTORY: No big news that 
women have made a great contribu- 
tion to jazz, but explaining it and 
sustaining it are always welcome 
moves. The Mary Lou Williams 
Women in Jazz Festival, scheduled 
for Monday (29)-Wednesday (1) at 
the Kennedy Center in Washington. 
D.C., is geared to do just that. 

Concerts, business symposiums, 
jam sessions, films, and historical 

evaliiatioDM aro plannotl. Partici- 
pants will include pianists Dorothy 
Donegan and Marian McPariland, 
singers Dee Dee Bridgewatcr, and 
bands led by Geri Allen. Jane Ira 
Bloom, Eliane Elias, Renee 
Rosnes, Shirley Horn, and Maria 
Schneider. The all-women big band 
Diva is also on the program. Father 
Peter O'Brien, onetime agent, pro- 
ducer, and pal of Mary Lou Wil- 
liams, will lecture, as will jazz 
scholar Dan Morgenstern and busi- 
ness tycoon Lorraine Gordon. 
Bloom's "The Nearness" (Ara- 







BLUE 




^OTES 





by Jim Macnie 



besque), Rosnes" "Ancestors" (Blue 
Note), and Horn's "The Main Ingre- 
dient" (Verve) are all fairly new in 
the racks. Schneider's "Coming 
About" (Enja) is due in June. Two 
representative (and gorgeous) discs 
from Williams' canon, "Zodiac 
Suite" and "Zoning," were rere- 
leascd at the end of 1995 on Smith- 
sonian Folkways. 

Etc.: National Public Radio has 
been an ally of improvisation for 



years, and its latest offering, the 
"Jazz Profiles" series, helps detail 
Ihe lives of veteran players with the 
use of archival recordings, inter- 
views, and narration. Nancy Wilson 
is the host of the hourlong program, 
which is to run for 52 weeks. 
Upcoming personalities include 
brass virtuoso Clark Terry and the 
late baritone saxist Gerry Mulli- 
gan; a two-part edition on the jazz 
violin is also scheduled. 

The show is broadcast weekly on 
different nights in various markets. 
KCUR-FM Kansas City, Mo., offers 
it Thursdays at 8 p.m. KALW San 
Francisco features it Saturdays at 
11 p.m. Buffalo, N.Y.-area listeners 
can catch it at 8 p.m. on Wednes- 
days, courtesy of WBFO. The series 
is funded by the Lila Wallace- 
Reader's Digest Fund. 
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FOR WEEK ENDING MAY 4, 1996 




by Joh n Lannert 

It'S conference TIME! On Monday (29). Bill- 
board kicks off its seventh annual International Latin 
Music Conference at the Inter-continental Hotel in 
Miami. The three-day conference — the longest-running 
confab of its kind — offers a powerful blend of exciting 
artist showcases and crucial industry panels topped off 
by Billboard's third annual Latin Music Awards, set to 
lake place Wednesday (1) at the Gasman Center for the 
Performing Arts. 

Uniquely, with the exception of special kudos, such 
as El Premio Billboard and the video categories, the 
winners at the Latin Music Awards ceremony were cho- 
sen by their performances on Billboard's Hot Latin 
Tracks radio chart and The Billboard Latin 50 retail 
chart. 

No other awards ceremony in the U.S. Latino mar- 
ket employs a selection criteria as neutral and unob- 
jective. 

Apart from live performances and panel discussions, 
Billboard's yearly industry confab offers an opportuni- 
ty to take stock of what has happened in 1996 and what 
prospects look like for the balance of the year. 

What better way to gauge the industry's perfor- 
mance than through Billboard's charts? And from a 
chart standpoint, little has changed in the first four 
months of 1996. EMI Latin continues to lead the pack, 
followed by Sony, which has rebounded with releases 
by La Mafia and hot new star Shakira, who will per- 



form a showcase set Monday. Fonovisa. whose roster is 
dominated by regional Mexican acts, has ironically 
struck retail paydirt with pop idols Enrique Iglesias 
and Cristian. 

In addition, Fonovisa remains the top dog at radio, 
where the label held the No. 1 position on Hot Latin 
Tracks for 22 of 23 weeks from Dec. 2, 1995, to Satur- 
day (27). Fonovisa's promotion prowess with regional 
Mexican stations helped propel Iglesias and Cristian 
to the top of the chart. Indeed, regional Mexican sta- 
tions helped Crislian's "Amor" log a record-setting U 
consecutive weeks at No. 1 on Hot Latin Tracks. Inci- 
dentally, the Melody and Musivisa imprints have been 
absorbed into the Fonovisa label as part of the compa- 
ny's restructuring. 

EMI Latin and Fonovisa are clipping along on Bill- 
board's charts as both labels have regularly broken new 
product (though not necessarily new artists) in the past 
six months. 

EMI Latin, in particular, has notched impressive 
chart positions for Alacran/EMI Latin noriefio veter- 
ans Los Tucanes De Tijuana, along with Tejano acts 
Pete Astudillo and Bobby Pulido. Grumbles by rival 
labels aside, it is hardly a coincidence that each year 
EMI Latin dominates the Tejano Music Awards, con- 
sidering its unmatched commitment to the genre's 
artists and activities. Pulido, by the way, will appear at 
the Monday showcase. 

What's more, EMI Latin's official Olympic album, 
"Voces Unidas," which contains the smash single 
"Puedes Llegar," is shaping up to be a hit. The multi- 
artist collection is due out May 14. 

W^hile EMI Latin and Fonovisa march onward, other 
labels are scarcely sitting on the sidelines. WEA Lati- 
na seems poised to land a monster crossover album in 
the Latino market with "Nuevos Senderos," a Mexican- 
flavored pop record by merengue diva Olga Tanon. 

(Continued on next page) 




Hot Latin Tracks 



*~ ^ 




2WKS 
AGO 


^1 

ft 


COMPIIXO FROM A NATtONAl SAMPLE Of AIRPLAY SUPPLIED 8¥ BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE 103 LATIN MUSIC STATIONS ARE 

ARTIST TITLE 

LABELTHSTRlSUTrW LABEL PRODUritn iSCNGWRITERi 


J 




1 


13 


* * * No. 1 ♦ * ♦ 

ENRIQUE IGLESIAS ♦ EXPERIENCIA REUGIOSA 

fOWVlS.' 3 -vrp': Hi ; R.PEHE2 BOTlJAjLGAf)C«ALONS01 


CD 


3 


4 


S 


SHAKIRA # ESTOY AQUI 

S'j'.v L F 'XhDA.S MtaAfiAR ILF OCNC\A,S MLBARAM 


CD 


9 




2 


1 ■: - E HEttMNDEi U.ARMfNTAI 


4 


4 




4 


: - -.^ M.A sous iM A SOLlSl 


5 




3 


16 


LA MAFIA 4 UN MILLON DE ROSAS 

W^v M UCHTENBERGER JR (A LARSiNiGA 6 LARwikflGA) 


CD 


1 


18 


4 


VOCES UNIOAS ♦ PUEDES LLEGAR 

\ M VhV\ E ESTEF*N JP .T, ESTf^N.!! >VARREN> 


UJ 


8 


; 


5 


SORAYA ♦ DE REPENTE 

r-':iTlil^*M UIiNO R ARGENTPVAN MCCKE lSORAT*) 


8 


5 


2 


16 


CRISTIAN ♦ AMOR 

fr-..:iv.:--i :.! :(-'jieE-'j.i: c-hstroi 


9 


10 


8 


7 


GRUPO LIMITE TE APROVECHAS 

pnt-Gi^'Ai/ -J' \^ 1 ■jjwu iLC :MA&SiA5) 


10 


6 


6 


G 


LIBERACION UNA NOCHE MAS 


(n) 


?8 


_ 


2 


★ ★ ★ AlRPOWER ★ * * 

CRISTIAN AMARTE A Tl 

Hj-sOvi;>;. D FREIBERG ;D.fRtl8£RG,W.ARtNZ0Nl 


12 


11 


17 


5 


MARr ANTHnNV 1 1 FP.JtiTF A Ml 

S.GECflGE M AMiONv DA.fANNu! 


13 


12 


10 


14 


1 A TRnPA F * II IAN canoR 

L'-T J.f^filASJ fA^iAS ij FWIAS! 


14 


15 


13 


14 


nnnnv diii inn a nccuci Ann 

FM IM ■, E£UZCM>3 :GAV£NAi 


CIS; 


1/ 


20 


4 


MICHAEL SALGADO SIN ELLA 

JCf IS LOPE? IJ ALEJANDRO) 


16 


13 


9 


13 


ANA BARBARA ME ASUSTA PERO ME GUSTA 

FC'.'JVisfl A PASTOR IJ liAZARl 


1/ 


14 


11 


9 


LA DIFERENZIA TU NO TIENES CORAZON 

aP';Ti ■rri.aS-BM^i R MORALES M MORALES ;R CASTIllON.M C SPINMLAl 






25 


4 


DLG ♦ NO MORIRA 

■■•■y- -.i -'i^T.i ^■-■.Y SfleWOE'A.GODWiN.LLANGE) 






22 


c 
D 


LOS FUGITIVOS CORAZON MAGICO 

r . . -.i-.-.M u: - vfN PMOHA (M HFRREBO J SFIlAS I GOMf? FSCfHAfil 


20 




12 


11 


BRONCO ANIMAL 

1 ' 1'. BRONCO ;j.GUAOALUPE ESPAR2AI 


{21) 


24 


IS 


3 


BANDA EL RECODO SI QUIERES 

i"L-.JVr_.A NCr i.STED iJUAfrrjiBfiiEl' 


QD 


27 


31 


3 


1 A MAFIA VO Tr AMARP 

SCiNV MUCMlENBEfiQER J« >A lAHfi;%AGAi 


(ji) 


30 




2 


DIEGO TORRES ♦ PENELOPE 

ipiCL'it'.': tl THLiUi- M WtrtGPOUSK' D lOflRES (J MANuri Sf RfliT,* ii".ivS!10; 


24 


22 


15 


13 


1 rtc Tt iPANPC nF Tl iiiAMA A Mi iKjriri np auhr 

l" [iFELlK M QLiNnRQ LARAI 


(25) 


29 


29 


3 


GISSELLE PESADILLA 

aCEPEDAlCDAVIDI 


26 


20 


19 


10 


LOS TIRANOS DEL NORTE NADA CONTIGO (LA BANQUETA) 

PL r, ■: - J MARTinE2 iFCOROiAOO.PBRAMBtUI 


27 


2! 


24 


9 


FITO OLIVARES LA ZAMBITA 

f 1" 'vj J f OLIVARES 1 R OUVAftESt 


9ft 


25 


27 


7 


MILLY Y LOS VECINOS ENTRE TU CUERPO Y EL MID 


( 29) 


NEW^ 


I 


INT0CA8LE NO TE VAYAS 

J L i'ALi (G ABRECOl 


30 


18 


14 


7 


PEDRO FERNANDEZ LOS HOMBRES NO DEBEN LLORAR 


d) 


35 


35 


7 


r7pm iiri pfma r^nc TOAiPinMFC 

M*S0LIS(MA?01.1S1 


32 


31 


26 


9 


LOS DINNOS AURIOS NO LE ORAPf! POR Tl 


33 


26 


21 


7 


poi n tiRiA^ niiF I*! F ■ ' ' 1 1 ' ' J rill"; 


(D 


NEW^ 


1 


\0T|,.5:rn'WAiF»jvNDER| 


35 


32 


32 


7 


EXTERMINADOR EL TIBURON 

(■ ■. 'V ■■' J v*lcnziao wtLSC* f. m jEijsi 


38 


33 


37 


8 


BANDA PACHUCO ME ENAMORE 

LL-. I,.'.. A^FLI. '.Ciii;.}flCAL; 


37 


37 


33 


12 


JOSE MANUEL FIGUEROA QUIERO Y NECESITO 

hJ'.J'.iL- J SEBASTIAIV IJ SEBASTIAN! 


(D 


NEW^ 


1 


PETE ASTUDILLO Si NO FUl YO 

FV iBQUIMANILUilllA.HERSANDE2l 


® 


NEW^ 


1 


THALIA MARIA LA DEL BARRIO 

F'.' .AT ■. VOT L STED ;V PIMSTEiN.PNAV«(R£TEI 


® 


NEW^ 


I 


JAY PEREZ LO QUE YO TENGO 

SO'tV . PEPt... F'!: LA »CSA PESEZ: 



POP 


TR0PICAI7SALSA 


REGIONAL MEXICAN 


Z8 STATIONS 


23 STATIONS 


63 STATIONS 


1 SHAKIRA: ir,< 


1 MARC ANTHONY (-'.tw 


I LOS TIGRES DEL NORTE 


ESTOV AGIJI 






2 SORAYA t"v.i':,ftMi iaiino 


2 DLg' 


2 LA MAFU ' ■. 


DE REPENTE 






3 VOCES UNIDAS CUi LAT S 


3 MILLY Y LOS VECINOS 


3 GRUPO LIMITE 


PUEDES .LEGAR 






4 OLGA TANON WEA UTINA 


4 GISSELLE - kw.'... 


4 ENRIQUE IGLESIAS 


BASTA YA 


PESADILLA 




5 CRISTIAN iNcr^iSA 


5 SHAKIRA SON' 


5 LIBERACION 


AMAPTE A Tl 


ESTOY AQUI 




6 DIEGO TORRES > " , 


6 OLGA TANON .vtALAHNA 


6 LA TflOPA F 


(-■FN- ■■ ■ 
7 ENRIQUE IGLESIAS 


7 DOMINGO QUINONES hmm 


7 BOBBY PULIDO ' ■> : 


■ i:,- L'.|--rKU'VL. A KLLI 
8 LOURDES ROBLES :>mN< 


8 TONY VEGa" 


8 mTchael salgaoo mi 


ME LlEJAKE LLEVAfi 






9 MILLIE latin 


9 FAMILIA RMm". ■■■■ 


9 LA DIFERENZIA ARtSIA 


IXlNDE IE HAS IDO AMOR 




-!...V-.bi.';i TUNO.-. 


10 MENUDO MJS CA 


10 ILEGALES ■ ■■ ■i.'.&MG 


10 CRISTIAN rCMOVtSA 


'■jl_.K.vHTr!,u'*'( DONDE... 




AMOR 


11 MARTA SANCHEZ PCiyf,HMt 


11 GIRO 


11 BANDA a RECODO FONO- 


i LA BELLEZA 




VISA SI... 


12 CRISTIAN -'-jroviiA 


12 SORAYA ,".AM LAlTlvO 


12 BRONCO FONOVISA 


AMOR 




ANIMAL 


13 MARC ANTHONY pmm 


13 CRISTIAN , v^SA 


13 LOS FUGITIVOS polygaau 


LLEGA3TE A Ml 


.A',!.-,'-rF i! 


^ II .--, rOFMZON MAGICO 


14 THALIA Ei.'i latin 


14 ALEX D CASTRO POLYGRAM 


14 ANA BARBARA ■ soviSA 


MARIA LA DEL BARRIO 


. ■. 1 rONOCI BAI.,, 


1 |f<;}ME 


15 ROCIO DURCAL Afl>GLAr '.' . 


15 LOS SA8R0S0S DEL 


15 LA MAFIA 


QUE DE Ml 


•-1EHENGUE " ' O'JIEPEME 





t3i 



e nun^^MttU Mil rittt 
iBClem for me liiW Ime. " 




«l 



EYES Records inc. 



Member of 



CD'S - TAPES & MUSICAL VIDEOS 

140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 

MAJOR CREDIT CARDS ACCEPTED 



36 



BiaBOARD MAY 4, 1996 



Artists & Music 



NOTAS 

(Continued from preceding page) 

Polyfiram Latino has nabbed two 
top 10 singles with upstarts Sor- 
aya — another Monday showcase par- 
ticipant — and Grupo Limite. Sir 
George/Sony hip-hop/salsa act DLd. 
yet another showcase performer on 
Monday, is breaking out with its self- 
titled label premiere. 

The introduction of potential new 
stars and product comes at an 
extremely opportune time given the 
shaky retail environment that cur- 
rently concerns many label execs 
(see Latin program guide). It is 
hoped that this burgeoning trend of 
breaking new music will become a 
long-standing feature of the U.S. 
Latino industrv. 



I ERRERA ROCKS: The career 
path of Pablo Herrera. which has 
brought him to pop balladry star- 
dom, is poised to take a calculated 
detour toward a more rock-laced 
sound. The PolyGram Chile star says 
the shift does not signal total aban- 
donment of smooth pop. but rather 



an opportunity to explore new musi- 
cal routes. 

"I want to show a side more 
aligned with melodic rock." says the 
noted singer/songwriter. "Also, I 
want to develop more as a gui- 
tarist." 

Noting that his upcoming record, 
due out the second half of 1996, 
will be an acoustic set, Herrera 
adds that the album is going to fea- 
ture "songs from songwriters 
which will be adapted to my style." 
Among the songwriters whose 
material will be included on the 
album are Argentinian icon Fito 
PAez and budding Brazilian star 
Carlinhos Brown. 

Producing Herrera's album is 
Brazilian helmsman Carlos Sabal- 
la, longtime studio partner with 
Brazil's popular rock act Parala- 
mas. 

Saballa says he wants to broaden 
Herrera's music to attract a much 
larger audience that thinks of him 
only as a balladeer. Still, Saballa 
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insists that the change will be sub- 
tle. "We are not goinjj to cut his hair 
or put makeup on him," he explains. 
"We only want to make music that 
has a different vibe." 

Herrera's last two albums, "Mas 
Arrilia" and "Alto Al Fuego." have 
sold more than 120,000 units. Plat- 
inum records in Chile are sales of 
25,000 units. 

Though not well-known outside of 
Chile, Herrera has begun to gain 
notice in Latin America. Recently, 
the title track of "Alto Al Fuego" was 
included on the soundtrack of the 
Brazilian TV show "A Viagem." 

PolyGram Chile GM Marcelo 
Castello Branco remarks that the 
label is planning a strong campaign 
to break Herrera in Latin Ameri- 
ca. "But," says Castello Branco, 
"before we realize the internation- 
al dream, we have to secure his 
success in the local market. The 
idea is to work this record only in 
Chile this year and then begin to 
expand Ithe profile] of Pablo at the 
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TITLE iPublishef Licensmfi Otii Sheet Music Disl 

n AMARTE ATI (The Sound Retreat) 

8 AMOR IFoflonHJSic. SESAC) 
70 ANIMAL IVandnr ASCAP) 

4 BASTAVA (Mas Latin. SESAC) 

19 CORAZONMAGICOIS>la.ASCAP/EMAA. ASCAP) 

7 DE REPENTE CYami OMI) 

14 DESVELADO [B«titD Mu&ic. BMI) 

31 DOS TRAICI0NES<M3sUtin. SESAC) 
3 EL CIRCO an Adeceoties. BMI) 

35 EL TIBURON (Juan YNe<uii>. ASCAP) 

28 ENTRE TU CUERPO Y EL HIO Wveva Era. ASCAP) 

2 ESTOV AOUl (CDpri'Shl Cuntfot) 

I EJIPERIEHCIA RELIGtOSA CUniinusica, 
ASCAP.'Tonomusic, SESAC) 

13 tUAN SABOffU Farias. BMII 

34 LA ULTIMA CANCICM (EMI) 

27 LAZAMBITAtFonomusic SESAC» 

12 LLEGASTE A Ml (EMOA. ASCAP) 

40 LO QUE rOTEHGOlCopynfiht Control) 

30 LOS HOMBRES M DEBCN aORAR (Fermala. 
ASCAP) 

39 MARIA LA DEL BARRIO (Copynent Conltol] 

le ME ASUSTA PERO HE GUSTA IFofwmusic. SESAO 

3G ME ENJUilORE (De luna. GUI) 

24 MUHM DE AMOR IZomt» GoKKd Sands ASCAP) 
2C HADA CONTIGO (LA BAHQUETA) (VlKtot. ASCAP) 

32 NO LLORARE POR Tl (Solirar. SESAC) 

18 NO MORIRA (Hit And Run. ASCAP/tobete. ASCAP) 

25 NO TE VAYAS iCoprngM Control) 
23 PENELOPE (SGAE, ASCAP) 

25 PESAOILU (Aru7ar, ASCAP) 

6 PUEDESLLEGARIFIPPBUl/Realsonss ASCAP) 

33 DUE ME RECOMIEMDAS <EJ Cammo. BMI) 

37 QUIEROVNECESITOlVander. ASCAP) 

15 SIN ELLA fUiai. BUI) 

38 SI NO FUl YO (Copyriftn Control) 

21 SI QUIERESIBMGSonss. ASCAP) 

9 IE APROVECHAS (Coprnght Control) 

17 TU NO nENESCORAZON (770 BMI.'Tohul, ASCAP) 

10 UNA NOCHE MAS (Vander ASCAP) 

5 UN MILLOH DE ROSAS (Mafiola ASCAPAirrinaiB. 
ASCAP) 

22 VO TE AMARE (MatioU. ASCAP) 



beginning of 1997." 

Fantasy sets releases: 

Fantasy Records continues to mine 
its rich Latino roster for choice sets 
just dropped or due out in the next 
few months. Shipped last week was 
the stylish Brazilian/Latin pop 
album "Papa Boco" by singer Adela 
Dalto (Milestone/Fantasy). Dalto is 
the wife of the esteemed Argentin- 
ian pianist Jorge. Guest artists on 
Dalto's album include drummer vir- 
tuoso Steve Berries, whose fine 
Afro-Cuban roots record "And Then 
Somel" is expected to .ship in early 
June. Berries and standout percus- 
sionist Milton Cardona have been 
working with Paul Simon on his 
music for "Cape Man," a forthcom- 
ing Broadway show that depicts 
Puerto Rican life in New York's 
Hell's Kitchen during the '50s and 
'60s. Berrios and Cardona are assist- 
ing with the Afro-Cuban and Puerto 
Rican folkloric elements of Simon's 
score. "Cape Man" is scheduled to 
premiere this fall. Due out in June is 
"Fire Dance," the first live album by 
Jerry Gonzalez & the Fort Apache 
Band in 14 years. The much sought- 
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after Berrios also appears on the 
record for the Apaches, who have 
been nominated for the past two 
years for Latin jazz Grammy 
awards. The band currently is play- 
ing scattered dates on the East 
Coast. I'pcoming shows include 
dates at Broolilyn (N.Y.) College 
{May IS), Lehman Center in the 
Bron.x, N.Y. (May 19), Arts Center in 
Carrboro, N.C. (.June 16), and 
Bryant Park for the JVC Festival in 
New York (June 27) . . . Chico 
O'Farrill & His Afro-Cuban 
Orchestra are on tour in Europe 
July S-2C, after which they will 
appear Nov. 1-2 at the San Francis- 
co Jazz Festival. 

Chart notes: Enrique Igle- 

sias' "Experiencia Religiosa" (Fono- 
visa) just nipped Shakira's "Estoy 
Aqui" (Sony) to remain atop Hot 
T^atin Tracks for the third consecu- 
tive week. Los TiRres Del Norte's 
"El Circo" (Fonovisa) will probably 
reach No. 1 next week. 

Asuiittauce in preparing tttiH column 
ivas provided by Pablo Mdrquez in 
Santiago, Chile. 
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Jazz Pianist Talces On Tlie Classics 
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H NEW TAKE ON GERSHWIN: 
Jazz pianist Marcus Roberts is ven- 
turing into the classical realm (sort 
of) with "Portraits In Blue," due 
June 1 1 on Sony Classical. Roberts 
does his own improvisatiuns on 
Gershwin's "Rhapsody In Blue," 
"Variations On 'I Got Rhythm,' " and 
James P. Johnson's "Yamerkraw." 
Roberts collaborates with members 
of the Orchestra Of St. Luke's and 
12 jazz musicians, many of whom are 
alumni of Roberts' touring ensem- 
bles. The pianist 
^^^^^^ led an ensemble 

^^^^^^^^ of 26 musicians 
^^^^^^^ when he pre- 
^^^^H^ 1 miered his "Rhap- 
^^^^BmbL sody In Blue" 
^^^^C^ New York's Bry- 
ant Park last sum- 
^^^^^D mer; a tour of the 

^^^^^B .show Ls .set for this 

ROBERTS fall. 

"Classical music 
ha.s always had a huge impact on jazz 
musicians," says the 33-year-oId 
Roberts, who lists Art Tatum and 
Vladimir Ashkenazy as early influ- 
ences. "The basic goal of the 'Rhap- 
sody In Blue' project is to showcase 
the art of improvisation from the jazz 
musician's perspective within a semi- 
classical form." 

Roberts worked with Wynton 
Marsalis' ensemble in 1985-1991; he 
ha-s since toured as a soloist and with 
his own trio and septet, served as 
music director for the 1994 winter 
tour of the Lincoln Center Jazz 
Orchestra, and has made many well- 
received jazz recordings. His 70- 
minute "Romance, Swing And The 
Blues" premiered at the summer '93 
classical jazz series at Lincoln Cen- 
ter. 

Another jazz stalwart has already 
taken on the classical world; clar- 
inetist Eddie Daniels has released 
"The Five Seasons," a relentlessly 
perky take on Vivaldi with Daniels 
aided by the Los Anf^eles Chamber 
Orchestra and three jazz players on 
piano, drums, and bass (Shanachie/ 
Cachet). 

Adagio arrested: ciaudio 

Abbado was so angry at PolyGram 
France for issuing a compilation disc 
of slow movements extracted from 
his recordings of Mahler sym- 
phonies, titled "Mahler Adagio Abba- 
do" and released in October 1995, 
that he sued Deutsche Grammophon 
in the Paris High Court for copyright 
infringement. 

The suit, filed in March, charged 
that the artistic integrity of Mahler's 
music and Abbado's work had been 
compromised by the compilation. 
However, DG's new president, 
Karsten Witt, who has close ties 
with many artists due to his work at 
the Vienna Konzerthaus and else- 
where, met with the irate conductor 
and fixed things up. A March 28 
statement from the company's Ham- 
burg office reported that the dispute 
was ended: Abbado had instructed 
his lawyers to withdraw the suit, and 
PolyGram France had taken the 
offending CD off the market. 

According to the statement, Abba- 
do and DG will make donations to the 
Gustav Mahler Youth Orchestra 
Foundation out of the proceeds of the 



SCORE 




by Heidi Waleson 



.sale of the disc and "took the oppor- 
tunity to reaffirm their longstanding 
and highly successful relationship." 

The disc that prompted the deba- 
cle was inspired by DG's best-selling 
"Adagio Karajan" (released in 
France in 1993), which was joined in 
Europe last summer by "Adagio 
Karajan 2" (due in the U.S. May 14). 
The company happily announced in 
late February that the two titles had 
reached combined shipments of more 
than 2 million units worldwide. 
(According to SoundScan, "Adagio" 
had sold 48,000 units in the U.S. as of 
April 22; it has been out for nearly a 
year here and has been hanging 
around on the bottom half of the Top 
Classical Albums chart.) 

DG France conceived and market- 
ed "Adagio" and hoped to hit the 
jackpot again with "Mahler .Adagio 
Abbado," but, artistic issues aside, 
Abbado probably didn't care to be 
piggybacked on a marketing concept 
so firmlv associated with another 



conductor. How about "Scherzo 
Abbado"? Guess it just doesn't have 
that ring. 

And by the way, EMI Classics has 
jumped on the Karajan bandwagon 
too, with its February release of 
"Intermezzo," described as "a two- 
CD [for the price of one] collection of 
Herbert von Karajan's most beauti- 
ful and soulful recordings . . . more 
[music] than 'Adagio' and a better 
price to boot." 

Money for new operas: 

Twenty opera producers are receiv- 
ing Lila Wallace — Reader's Digest/ 
Opera for a New America grants this 
year. Sub.stantial production support 
grants will go to Houston Grand 
Opera for a new work by Daniel 
Catan (October 1996) and Lyric 
Opera Of Chicago for "Amistad" by 
Anthony Davis (November 1997), 
among others; new-work develop- 
ment grants are going to the Cana- 
dian Opera Company for "The Gold- 
en Ass" by Randolph Peters and 
Robertson Davies, Lyric Opera Of 
Chicago for "Between Two Worlds" 
by Shulamit Kan, Opera Theater 
Of St. Louis for "Letters Of Gold" 
by Paul Schoenfield, and San Fran- 
cisco Opera for an opera based on "A 
Streetcar Named Desire" by Andre 
Previn. 



I Billbonrd. "! 
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1. International Buyef's Guide: The worldwide music & video business- 
lo-business directory jam-packed with record & video go's, music publishers, 
dislnbutors & more. SI 09 

2. International Talent a Touring Directory: Tbe source for U.S. & 
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3. Record Retailing Mtectory: Detailed information orr tfrousands of 
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regi on & c ountry music genre. S50 I 
Power Book March 1 996 Edition: The ultimate guide to m 
radio and record promotion. Lists Radio Stations (Ckxintry. Rock. R&B. Top 40). I 
Record Com panies. Radio Syndicators and Top 100 Arbittcm ti^arkets. $75, I 

:■:■:.« ii.» The Power Book March Edition AND The Power Book September 
1 996 Edition— $1 1 9 (onjer Sept. ediOon now & save more tlian 20"WTiate in SepL 96) I 
7. Intamational Latin Music Buyer's Guide: The essential tool for I 

IfirKjing business contacts in the latin music marketplace. S60 
8. t^f} I : » International Recording Equipment & Studio Directory I 
1994 Edition: All the facts on professional recording equipment, studios & | 

■ equipment usage $60 SAO 
Mail in this ad with check or money order or call today! I 
For fast service call: 1 -800-223-7524 or 1-800-344-71 19. I 

I In NY call (21 2) 536-51 74. In N J call (908) 363-41 56. 
BilllMard Directories, P.O. Box 2016, Lakewood, N J 08701 I 
f^ease add S5 per directory lor shipping (SI 2 lor international orders) Add applicable ■ 

Lales lax in NY. NJ. CA. TN. MA. IL. PA i DC. Orders payable in U.S. funds only. m 
All sales are final. BDZZ3036 I 
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MCA Music Eyes 'Midsize' Power 

New Chief Renzer Outlines Growth Strategy 



I BY IRV LICHTMAN 



NEW YORK— MCA Music Publishing 
may not have designs on developing a 
catalog of a million-plus copyrights, 
but its new global president. David 
Renzor, does have plans to make it a 
stronger "midsize" multinational oper- 
ation both creatively and structurally. 

Renzer has moved to Los Angeles 
from New York, where, dm'inga more 
than decade-long career, he was 
most recently associated with ('live 
('aider's mightily successful Zomba 
Music Publishing as senior VP of 
North American operations. 

He says MCA Music Publishing has 
already set in motion an "aggressive- 
ly funded" search for new catalog 
(ieals and artistAvriter signings. MCA 
Music publishes 175,000 copyrights, 
compared to the fewer than 10.000 
published by Zomba. Much of MCA 
Music's catalog of e\'ergi'eens, many of 
which date back to the '20s. is the 
result of the purchase of the late Lou 
levy's Ix'eds Music in the early '(iOs. 

With its strong mix of standards 
and contemporary successes. MCA 
Music ranks among the top 10 pub- 
lishing firms. 

"Seagram [parent of MCA Inc.] 
wants to grow our net publisher's 
share every year with aggressive 
funding," says Renzer "In terms of 
catalog acquisitions, we're actively 
looking at 10 catalogs. We're about to 
complete a seven-figure deal for a 
Nashville comiwiny. We're also telling 
our foreign affiliates to do the same 
thing." 




In the realm of executive staffing. 
Renzer cites ujicoming appointments 
in several key areas. He'll be naming 
a new CFO in the wake of a shift by 
Paul Satenstein to MCA's label unitii, 
an internal business affairs chief to 
replace the use of outside counsel, and 
a head of Latin music, who is likely to 
start at MCA Music's New York 
offices. 

Remaining in 
his key slot is Los 
Angeles executive 
VP of creative 
.J()hn Alexander, 
who is credited 
with playing a key 
role in dereloping 
the career of Ala- 
HENZER nis Morissette as 

a writer memlwr 

of MCA Music. 

Renzer's managerial re.sponsibilities 
cover 175 employees who work at 16 
wholly owned MCA Music uniL< in the 
U.S. and abroad. Seventy-five staffers 
are located in Los Angeles. 15 are in 
New York, and 10 are in Nashville. 

In terms of infrastructure, Renzer 
says that MCA Music will move from 
its present location in Los Angeles 
May 15 into what he terms "a creative 
village." its own building that had pre- 
viously functioned as a warehouse. In 
addition, the company has bought a 
building in Nashville from Ronnie Mil- 
sap, at which a 24-track studio is locat- 
ed. Renzer intends to set up 24-track 
studios there and at the new Los 
Angeles location, too, which he says 
will make MCA Music the only pub- 



Judge Rules Against Connick 
In Lawsuit Over Royalty Split 




NEW YORK — If deals concerning the 
co-publishing of jointly created works 
aren't on paper, the im'olvx'd songwrit- 
ers could be facing future legal hassles. 

In U.S. District Court in New York 
April 11. Judge Miriam Goldman 
(^edarbaum ruled that, despite having 
had previously 
written agree- 
ments on co-pub- 
lishing and royalty 
splits, singer/ pi- 
► ' L anist Harry Con- 

^ ^^^\ nick Jr. could not 
^<^vJ continue to collect 
H^HH royalties on a 
CONNICK 70/30 basis in his 

favor on new 
album material for which there is no 
written agreement. 

Connick. through his publishing 
firm. Papa's-June Music, sued his co- 
author, lyricist Ramsey McClean, last 
August for breach of contract, charg- 
ing that McCIean was erroneously 
receiving half of the mechanical royal- 
ties from Columbia Records on Con- 
nick's 19SM album, "She." 

The suit was filed after McClean 
refused to give Connick more than 
$60,000 in royalties, which Connick 
claimed was overpayment based on 
previous agreement*. 
McClean. who had met Connick in 



New Orleans in the mid-'80s, has writ- 
ten songs recorded by Aaren Neville, 
Bette Midler, and BoW)y Short, among 
others. He was nominated for an Acad- 
(Coiitituted ott ptige 50) 



lisher with 2-4-track equipment in all 
three major music centers. Also in Los 
Angeles, MCA Music is installing a 
state-of-the-art Counterpoint comput- 
er system to make the company's 
worldwide collection of writer royal- 
ties more efficient, Renzer adds. 

Renzer says recent management 
changes at MCA Music Entertainment 
Group under chairman/CEO Doug 
Morris, who was ajipointed late last 
year, make it "a wonderful time" to be 
onboard. Renzer. whose appointment 
was announced April 23 by MCA 
Entertainment Group president Zach 
Horowitz. rei)laces Jay B(ttxM-g. who 
left the publishing operation last 
November to become president of 
MCA Records in the wake of the 
restructuring under Monis. At press 
time, Zomba had not mimed Ri>nzer's 
replacement. 

"It's certainly a leap in terms of my 
responsibilities at Zomba, although I'll 
l)e having a similar w(»rking relation- 
ship with MCA Recoi-ds as I did with 
Cliw's Jive label. The iiifference, how- 
ever, is that I'll be working on an inter- 
national level, where MCA Records 
has been going through significant 
expansion, especially in Southeast 
Asia and Latin America. Overall, I'm 
thrilled to be ijart of a music publish- 
ing operation whose copyrights date 
back to the '20s." 

MCA Music also has strong ties 
with MCA Inc.'s Universal Pictures 
and MCA TV. Renzer promises e\'en 
greater creative ties with those com- 
panies, the coordination of which 
rests with 15-year MCA Music veter- 
an Scott James, who works in new 
technology. 

In his expanded role in publishing, 
Renzer suggests that he will become 
more vocal as a spokesman for legal 
and legislative issues confronting the 
worldwide publishing community. 

Renzer. who describes himself as an 
"A&R-driven entrepreneurial publish- 
er." says one main challenge is "to 
remain competitive and yet still do 
smart deals." 




Putting It Together. Hans E. Hirschfeld, a Canadian artist whose specialty is col- 
lages of great Broadway songwriters, recently presented a collage on songwriter 
Johnny Mercer to singer Margaret Whiting, who is an executive with the Johnny 
Mercer Foundation. When a New York museum sponsored by the Songwriters 
HbA\ of Fame is established, Hirschfetd's collection may be displayed there. Mer- 
cer was a founding memt>er of the Songwriters Hall of Fame; Whiting is a board 
member. Shown at the presentation, from left, are Oscar Brand, the folklorist/per- 
former/songwriter who will be curator of the proposed museum; Hirschfeld; 
Whiting; and Bobby Weinstein. president of the National Academy of Popular 
Music, which acts as custodian for the Hall of Fame. 



HOT 100 SINGLES 

ALWAYS BE MY BABY • Marlah Carey. JermairM Dupii, Manuel Seal • Sony ATV Songs BM I. 
ATV/SMi, So So Def/ASCAP. EMI April, ASCAP Full Keel ASCAR Air Control AS CAP 

HOT COUHTRY SINGLES A TRACKS 

YOU WIN MY LOVE • Rt^rt John Lange • Zomba'ASCAP 

HOT RftB SmCLCS 

ALWAYS BE MY BABY • MMiah C«r»y. Jvrmiirw Dupri. MamMl ShI • Sony/ATV Songi/BMI. 
ATV/BMI. So So Dtf/ASCAP. EMI ApflL'ASCAP. Full KmLASCAP, Air Contro(/ASCAP 

HOT RAP SINGLES 

5 O'CLOCK • Nonchalant DeWayrw "Bam" Staten. Sr., Aionzo "Lonfiie" Simmons. Jr. Kapin L. 
Ferguson. Jr.. Raguel "Bink~ DIM. Andre "Srnoovy" Harrison • ARALC/ASCAP Deez Nutz ASCAP 

HOT LATIN TRACKS 
EXPERIENCIA RELIOIOSA • Chein Garcia Ak>nso • Urtlmulca/ASCAR FonomuslC/SESAC 



Broadway's Revitalized 'King'; 
Laurel And Hardy's Film Music 



The king; oh my: Some musical 
i*e\'i\"als haw a spiint ami \'isual fi-esh- 
ness that erase >^ars of stutTy earlier 
ix'\i\-ais and make one fee) that a new 
woi-k L* being pre.^^ntetl. That's not an 
easy tric k of theater to achieve with 
"The King And I." 

It's hwn annirxl, in the best sense of 
the word, and from its opening on 
KiXKidway in 1!*51. the shtjw has been 
linked with the legendary- appeal of its 
two original stans, Yul Bo nner (who 
repeated his n)le as the King in the 
1956 nim) and Ciertrude Lawrence 
(who died during the initial run of the 
Rodgers and Hammerstein classic). 
In her mwie iwrtrayjU, Deborah Ken- 
may have had a stronger ovxrall iden- 
tity, but that demonstrates the power 
of a mass medium like film. 

Even with it* \^unte<l past — and, in 
case wu didn't know, a score of still- 
radiating beauty and wisdom — the 
^how on display 



now at the Neil 
Simon Theatre 
offei-s poimris and 
sights to Ix'hold. 
CreaUs-ely hold- 
ing to their own 
vision of their 
i-oles, Lou Dia- 
mond Phillips 
and Donna Mur- 
phy should now be considered part of 
the show's royal lineage of featured 
plajers, while supporting actors. es|)e- 
cially Joohee Choi and Taewon Kim 
as the king's wi\'es, sing and act with 
literally standingH7\'ation loveliness. 

Now that vre haw a '"The King And 
I" that is Broadway's newest star, will 
it haw a cast album that will run for- 
ever? At press time, unfortunately, 
we're forced to say "Stav tuned." 



The instrumental were penned by 
LeRoy Shield, while the stings were 
comixjsed by a number of wi-iters. All 
the miLsic is newly aiTange<l foi- piano, 
voice, and guitar by Ronnie Hazle- 
hurst, fomer music atlviser for light 
entertainment at BBC Television. 

Glassborow is also resiwnsible for 
"The Jessie Matthews Songbook," 
which contains 21 songs itssociatcd 
with the impish Britu^h ma'^ical come- 
dy star of the *;30s and '40s. Among the 
songs are several Rodgers and Hart 
standards, including "My Heail Stood 
Still" and "Dancing On The Ceiling," 
the latter of which Matthews intro- 
(lucwl in the British sIhav "Ewrgreen," 
which liecanw one of her major films. A 
fev^' R&H songs, including "Dancing 
On The Ceiling." survivetl the transfer. 

Joining IN; Warner Bros. Publica- 
tions has linked with Up With People, 
the 30-.vear-old 
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by Irv Lichtman 
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lUSICAL LAf^K RIOT: Thoug^i not 
particularly associated with songs, 
other than a familiar bouncy tune 
heard during the opening credits of 
their comedy shorts. Laurel and 
Hardy made extensive use of music 
and songs in their filmwork. a fact 
established by a number of recent CDs 
featuring such material. 

Now out in the U.K. and soon to be 
i*eleased in the U.S. via Music Sales, a 
new folio. "Music From The Mov ies: 
Laurel and Hardy," has been published 
by the Music Theatre Guikl, operate<l 
by Philip Glassborow. The haiMlsome 
folio contains 12 instrumentals and 1 1 
songs from Laurel and Hardy films 
plus two other songs from their era. 



international 
ymith progi-am. 
to introduce a 
choiiU series for 
choirs of all lev- 
els. 

Thefimei^t 
titles, with ac- 
companiment 
tracks on cas- 
sette and arranged for three- and 
four-part vocals, were released in 
April AS part of the music print com- 
pany's "Choral Showcase '96" pro- 
gram. 

The titles are "It Takes A Whole 
Village." "Ever>-bo(ly Put A Little Bit 
In." "Room For Everyone," "Within 
Our Reach," "Up With People," "We 
Have Today," "Where The Roads 
Come Together," and "What's Hap- 
jwning To You." 

GoOF: Woixls & Music kntw-s lietter, 
but one v\Toukln't know it with our asso- 
ciating "September Song" with Kurt 
Weill's first American masical. ".John- 
ny Johnson," in the April 20 issue. 
That honor belongs to "Knickerbocker 
Holiday." 

Print on PRINT: The following 
are the best-selling folios from Music 
Sales Corp.: 

1. Tori Amos, "Bojre For Me." 

2. "Seal." 

3. Natalie Merchant, "'Hgeriily." 

4. AC/DC, "Ballbreaker" (guitar 
tablature edition). 

5. Tori Amos, "The Bee Sides." 
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New Stages For Rocket Lab 

Facility Offers Enhanced-CD Work 



I BY JACKARKY 



SAN FRANCISCO— The advent of 
the enhanced CD, a multimedia disc 
that contains interactive CD-ROM 
material as well as 16-bit audio, has 
provided a natural growth opportu- 
nity for San Francisco-bascd mas- 
tering facility Rocket Lab. The com- 
pany's synergy with its sister 
companies. Rocket Post Productions 
and Rocket Rentals, has allowed it to 
offer its clients the added advantage 
of enhanced-CD production. 

Rocket has assembled a multime- 
dia team designed to as.sist clients in 
the production of the content portion 
of an enhanced CD, as well as pro- 
viding its traditional mastering ser- 
\ices for the audio portion. 

Nestled in the shadows of the 
sprawling Bay Bridge, in the heart of 
"multimedia gulch" (San Francisco's 
exploding hi-tech industry district), 
the company produced one of the 
first enhanced CDs last year, Chris 
Von Sneidern's "Big White Lies" 
(Heyday), which included interactive 
liner notes accompanying the audio. 

Rocket owner Nancy Baysinger 
still envisions audio mastering as 



being the mainstay of Rocket's busi- 
ness, but the company is well poised 
to expand its horizons. 

"People are going to want more 
than just mastering," she says. "I 
don't see how it can go any other 
way." 

Rocket Lab was launched in 1989 
by Baysinger, a San Francisco eng:i- 
neer who learned mastering under 
Paul Stubblebine, who is now head 
engineer at Rocket. Baysinger's hus- 
band, Fred, was already running a 
successful audio/video rental compa- 
ny. Rocket Rentals. Then came Rock- 
et Post, the video post-production 
arm of the Rocket companies. 

It was Stubblebine who suggested 
that the Bay Area could use another 
mastering house. He says, "I was 
quite convinced that there was more 
work in the area than the one mas- 
tering facility could handle. That 
proved to be true." 

With the rental facility already in 
place, Baysinger thought "it would be 
a good idea to have audio and video 
together. When Rocket Rentals went 
into post, originally we thought about 
doing music videos, but we never 
really got into that. Now it's merging 



together because we're doing en- 
hanced CDs." 

Rocket employs four mastering 
engineers — Stubblebine, Ken Lee, 
Marc Senasac, and Michael Roman- 
owski— and a multimedia producer, 
Kevin Pina. 

A second mastering room has been 
built to deal specifically with en- 
hanced-CD content and other multi- 
media projects. The company is plan- 
ning to digitally link all of Rocket's 
post-production and mastering facil- 
ities. A larger main mastering room 
is also in the planning stages. 

"I'm proud of the diversity of work 
that we do, and that's a reflection on 
the Bay Area. It's always been a real 
hotbed of activity for independent 
labels," says Stubblebine. 

Indeed, Rocket's client list boasts 
an impressive number of top names, 
with an emphasis on regional acts. 
The facility has mastered projects by 
such diverse acts as the Mermen, 
Timbuk 3, Naked Barbies, Cracker, 
Ry Cooder and Vishwa Mohan Bhatt, 
Dick Dale, Red House Painters, Dig- 
ital Underground, 2Pac, Rappin' 4- 
Tay, Mickey Hart, John Lee Hooker, 
(Continued on next page) 



Rothrock 
Purpose As 

I BY DAVID JOHN FARINELLA 



And Schnapf Find Dual 
Producers, Label Owners 



LOS ANGELES— After toiling in the 
raid-'80s as coffee caddies at the 
Record Plant in Los Angeles, Tom 
Rothrock and Rob Schnapf spent the 
past seven years pushing faders. 
twisting knobs, and reversing gates, 
all the while learning that in record 
production nothing works twice. 

"Unless, of course, you say that at 
the beginning," quips Schnapf. "Then 
it's completely dif- 
ferent." 

Currently mix- 
ing the debut 
album from 
Columbia Records 
act D. Generation, 
the two producers 
have learned that 
most of the time, 
four ears are bet- 
ter than two, 
although some- 
times four hands can be a bit cum- 
bersome. 

"Sometimes we're both turning 
equalizer knobs on the same channel 
at the same time," says Rothrock with 
a laugh. 

Actually, though, it was during a 
project with Virgin band Heatmiser 
that the team realized how \'aluable 
tag-team producing can be. "I just got 
real tired and went back to the hotel," 
Rothrock says. "Rob stayed on till 4 
a.m., and they just got an amazing 
vocal." 

Rothrock and Schnapf also used 
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the team approach on the D. Genera- 
tion sessions with much success (the 
album is due July 2). In fact, during 
a moment worthy of a Hallmark card, 
Schnapf says to Rothrock, "Some- 
times I'll notice that I'll be fighting a 
track and lea\*e. You'll do something, 
and when I get back, it's rockin' bet- 
ten" 

Tb which Rothrock responds, "Oh, 
I've definitely noticed that I'll get to a 
frustrated point and instead of stay- 
ing there and adding that energy . . . 
if I leave, you're in a better space for 
it." 

That said, just how does this team 
work? "We pick a time to meet at the 
studio, usually noon," saj-s Rothrock. 
"Sometimes we car-pool," adds 
Schnapf. "Yeah, sometimes we're 
working in a different state or coun- 
try, so we always car-pool," Rothrock 
says. 

Although an outsider might think 
that four ears and two opinions would 
rarely mesh, both say that's not true. 
In fact, Schnapf says, "at this point 
it's sort of unspoken." 

The beginnings of this recording 
and label-owning team came when 
Ste\'e Deutsch ga\'e the pair off-hours 
access to his studio, the Micro Plant 
(located upstairs from the Record 
Plant). In what they call a basic MIDI 
hip-hop studio, they would pile all 
their gear in one of the two rooms and 
make a few phone calls to bands they 
knew. Then, around midnight, when 
the studio would clear, they'd start 
recording. 



"Ste\^ really helped us initially to 
develop what we do together," says 
Rothrock. "He also made it obvious 
we always needed to have our own 
recording space if we were going to 
be in this business." 

At first the team built a studio, 
named the Pleasure Dome, in Van 
Nuys, Calif., and got to work. While 
they had their own space and were 
doing what they wanted to do, they 
felt trapped by the bottom line. "We 
had to make the nut every month," 
says Rothrock. "I'd be stuck in there 
a week or two a month engineering or 
producing something ju.^t to make the 
rent money." 

So, when they decided to move up 
and build "a bigger dome," they went 
all out 

The Shop, which has been open for 
about three j^ears, is just about as far 
out of the Los Angeles hustle and 
bustle as you can get Located in the 
Humboldt County town of Arcadia, 
Calif., the studio sits on Rothrock's 
family property. 

"The barn was laying there and 
was falling down. It was either have 
the fire department torch this thing 
or put a lot of work back into it" he 
says. "Rob and I are both fans of old 
ewrj-thing, whether it's furniture or 
cars, so 90% of what the signal pass- 
es through was built between 1945 
and 1975. As Rob always says, it's 
state-of-the-art '70s." 

The project studio, which they've 
kept private, features a 1973 console 
(Continued on next page) 




Mastering engineer Marc Senasac, left, and multimedia producer Kevin Pina are 
shown working in Rocket Lab's multimedia/post-production room. 



EUROSOUNDS 



A column by Zenon Schoepe on the 
European professiomL axtdio industry 

U.K. 

Abbey road has refurbished the 
control room and restored the playing 
area of Studio 2, the famous room 
where the Beatles recorded the bulk 
of their oeuvre. A Neve VRP60 with 
Flying Mers has been installed, along 
with Quested monitors. "Studio 2 is a 
great as.set to Abbey Road," says Mar- 
tin Benge, VP of EMI Music Studios. 
"We were far more concerned with 
preserving the integrity of this impor- 
tant facility than glamorizing it so that 
those who knew and worked in the 
room before will not feel that anything 
has been lost in this upgrade." 

SWEDEN 

The STOCKHOLM STATE Theatre 
has ordered Europe's first Fairlight 
Fame digital mixer/recorder/editor. 
Fame is the product of a collaboration 
between Fairlight and console manu- 
facturer Amek in which Fairlight has 
adopted Amek's digital desk controller 
surface, complete with SuperMove 
motor-fader automation, as a front-end 
to its 40-bit floating point DSP mixing 
engine for the MFX3 digital audio 
workstation. 

ITALY 

Two SSL AXIOM digital consoles 
are being installed in the studios of 
national broadcaster RAI in Rome and 
Turin as part of a m^jor refurbishment 
and digital re-equipping program. 

"A key factor in our decision wjna the 
highly sophisticated level of integra- 
tion l>eneath a control surface that is 
both familiar and intuiti™," says Enri- 
co Guido, technical manager of RAI 
in Rome. 

The Rome desk has 48 mono chan- 
nels, 16 stereo channels, and 60 hours 
of DiskTrack storage and will be used 
for radio and TV production. The Turin 
desk has 32 mono channels, eight 
stereo channels, and 48 hours of stor- 
age for use in radio production. 



GERMANY 



Mc 



lORETHAN 30 j-ears since it intro- 
duced its last tube microphone, Neu- 
mann has bowed a brand-new tube 
unit the M-149. Described as a worthy 
successor to its classic predecessors, 



the M-149 employs a K^9 capsule — a 
hand-selected i.'ersion of the high-tol- 
erance K-47 capsule — introduced 
after 1960 on the U-47 mike. 

A sensor circuit regulates and sta- 
bilizes the heater voltage of the valve 
and compensates for any loss of out- 
put level due to long cable runs. Un- 
like many valve mikes, the M-149 is 
transformerless and uses Neumann 
FET 100 circuitry in the output stage 
to give self-noise performance on a 
par with modern studio capacitors. 

Nine polar patterns are offered 
together with a seven-step high-pass 
filter that alters the cutoff frequency 
by -3 dB in half-oct^ivi; steps between 
20 herU and 160 hertz. 

The FRANKFURT MUSIK Messe 
trade fair in March featured notable 
product launches. Tascam re\«aled a 
more affordable version of its DA-88, 
the DA-38, aimed at the musician sec- 
tor as a stripped-down version of the 
original. The biggest difference is that 
the DA-38 cannot sla\'e to timecode on 
its own but can when piggy-backed 
onto a suitably equipped DA-88. For 
DA-88 owners, the DA-38 offers an 
affordable means of expanding track 
capacity. 

Tascam, which invented the analog 
Portastudio in the '80s, went digital 
with the MiniDisc-based 4-track 564 
Portastudio, which has an analog 
mixer section with four mono and four 
stereo channels, two auxiliarj' sends, 
three-band EQ with sweepable mid- 
range, XLR mike inputs, and four 
dedicated track outputs. 

A similar line was taken by Yama- 
ha with the MD-based, 4-track MD4, 
which features a four-channel mixer, 
"combine and divide" editing func- 
tions, and cue-list style programma- 
ble playback and bounce-down. 

Focusrite unv-eiled its most afford- 
able range of outboard processors to 
date, the Green Range. It includes a 
dual mike preamp, direct recording, 
and "voicebox" microphone signal- 
path modules. 

The direct-recording module has 
mike, line, and instrument level inputs 
passing through six stages of EQ, an 
output fader, and VU response bar- 
graph metering. 

The voicebox is designed to offer a 
single channel of high-quality mike 
input processing, with three-band 
EQ, a compressor, de-esser, and noise 
reducing expander. 
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ROTHROCK AND SCHNAPF FIND DUAL PURPOSE AS PRODUCERS, LABEL OWNERS 



(Continued from preceding page) 

from Wally Heider's famous Studio 
Four in Los An(feles and a Ste\*ens 24- 
track, 2-inch machine that came out of 
the Producers Workshop, which is now 
caller] West Beach anfl is owned by Kpi- 
taph Records owner Brett Gurewitz. 

Schnapf calls the tape machine "a 
sort of an esoteric West Coast brand." 
As for the rest of the jfear, Rolhrock 
says, "It goes back into weird tube gear 
from the '40s and '50s. A lot of eccen- 
tric equipment." 

One of their i-ationalizations for keep- 
ing the Shop private was to make sure 
they couki come back to the studio just 
the way they left it. As Rothrock 
explains, "Whatever yuu had jMilched 
up last is still sitting there. We've left 
mixes up for a month and gone from 
Los Angeles to New Yoi-k, and then the 
comi>any will say. 'Can you turn up the 
\'ocal a little bit?' And we'll go back up, 
and it'll still be laying there." 

This combination of location and 
equipment seems to play right into 
their hands when it comes down to get- 
ting tones. "The sonic philosophy is to 
wring e\'er>1.hing out of the instrument 
and the room and the hands that are 
playing it," s^j's Rothrock. "What >'ou 
hear should be as much of the actual 
e\^nt happening in the room as we can 
possibly bring into wherever you are 
listening to the disc. We are trying to 
pull you into where we were at the time 
it happened." 

As an example, Rothrock cites a gui- 



tar solo he and Schnapf were trying to 
capture from Uarrei Herbert on the 
Toadies song "Always." He says, 
"Nobody was satisfied about how it was 
ending, and finally he had one he 
thought he liked." 

So, they told Herlx.'rt to keep going, 
which made him just a touch upset "He 
did this one out of pure frustration 
where he just wrenched the guitar all 
around. It was great," Rothrock says. 

In fact, the goal of any recording 
they do is not to orerthink the process. 
In the Rothrock/Schnapf world of 
music, performance is king. 

"Basically it starts and ends with the 
song," Rothrock says of his producing 
philosophy. "The song and the per- 
former pretty much dictate what needs 
to be done. Also, staying out of the wa\' 
and having enough vision to know not 
to have a heavy-handetl influence so it 
staj-s true to the artist." 

Schnapf concurs. "It's definitely 
finding the strengths of the artist and 
accentuating them," he says. 

Even before the Seattle scene 
e.\ploded, Rothrock and Schnapf were 
shopping what they considered high- 
quality production from their Micro 
Plant and Pleasure Dome sessions. The 
story goes that they would walk 
through company doors, and the rep 
would look at their product, shrug, and 
say, "Eh, demo." Eiemembering those 
times, Schnapf says, "They're basical- 
ly demos until there's artwork and 



NEW STAGES FOR ROCKET LAB 

(Continued from preceding page) 

and Jerry Garcia and David Gris- 
man. 

Rocket has a full-service main 
mastering room that utilizes a Sonic 
Solutions mastering system 
equipped with Apogee AD-1000 and 
DA-1000 converters (with UV-22 
encoding), digital EQ and compres- 
sion software, complete PQ editing, 
and No Noise. 

The studio uses Ampex ATR and 
Studer A-820 '/4-inch and '/i-inch 
machines. Other gear includes Sontec 
Mastering EQ. Lexicon 300, tc Elec- 
tronics 5000 with mastering software, 
Ear compressors and parametric EQs, 
and NTP compressors. The analog 
gear is outfitted with Dolby SR, Dolby 
A, and dbx noise-reduction systems. 
Monitoring is done on Meyer HD-1 
speakers. Rocket can supply CD-R or 
1(530 masters, as well as lacquers. 

Stubblebine, who supervised the 
construction of Rocket's main mas- 
tering studio, says specialist Bob 
Hotus came to tune the room and 
found that he could only suggest 
such minor adjustments that they 
were deemed unnecessary. "The 
room has a very low-noise floor," 
Stubblebine explains. "It's a very 
reliable monitoring device." 

Looking to the multimedia future 
looming on the horizon, Stubblebine 
says enhanced CD offers artists new 
creative avenues but has yet to catch 
on in the marketplace. 

"Some artists see this as a whole 
new art form — as if we just invent- 
ed paint," quips Stubblebine. "But 
Where's the pull from the market- 
place? I haven't seen a tremendous 
amount of pull. It's all push, and the 
push is coming from two areas: the 
people who want to do it because we 
can. and the people who want to do it 



because there is going to be money." 

On the prospect of DVD, Stub- 
blebine says, "Are we going to have 
more channels, or are we going to 
have a multichannel format or high- 
er quality? My own hope is that we 
will definitely take it to higher qual- 
ity. We should settle on a standard 
that we can't meet right now so that 
we can grow into it rather than what 
happened with the CD, where it's 
been very difficult to grow beyond 
the original standard." 

He adds, "We don't have A-to-D 
converters that are working flaw- 
lessly at 24-bit resolution and 100- 
kilohertz sampling. But I would hope 
that we would set the standard at 
least that high. Past that, I would 
like to see multichannel. You may 
want to put a 16-bit, 44.1-kHz chan- 
nel in parallel to the high resolution 
in order to make it backwards com- 
patible so a normal CD player could 
play it." 

Stubblebine. president of the San 
Francisco chapter of NARAS, began 
his career as a live sound engineer in 
1969 and quickly moved into the 
recording studio. In 1973, he went to 
work for Columbia Records' San 
Francisco studios, where he received 
his training as a mastering engineer 
and also was a staff mi.xer and sec- 
ond engineer. 

Stubblebine has consulted in the 
design of several Bay Area studios 
and served as a sound-system design 
consultant. Perhaps his most unusu- 
al project was designing a sound sys- 
tem for both houses of the Nevada 
state legislature. Then again, a com- 
puter whiz checking out the latest 
enhanced CD produced and mas- 
tered at Rocket Lab might think a 
lacquer master lathe is unusual. 



they're on vinyl." 

Rothrock adds, "We'd get that nega- 
tive response, and we'd say, 'OK. screw 
it. We'll put it out.' " 

So they formed a label called 
Bongload, and just as they were press- 
ing their first batch of 7-inch singles, 
Nin'ana's "Nevermind" reralutionized 
the rock world with its low-fi recording 
process. After the success of that 
album, Rothrock and Schnapf found 



them.selves courted by the same reps 
who had rejected them. 

Rothrock says, "They were like, 'Oh, 
this is hot.' Whereas six months before 
they'd said, 'Yeah, that's nice.' Sudden- 
ly it was a whole other l>allgame." 

Their first batc-h of artists included 
Further, Wool (which later signed to 
London), and Beck. 

Nowada.vs, the two divide their time 
between Bongload responsibilities and 



their status as major-label guns for 
hire. 

"Both situations are rewarding in 
different wa.N's." sajn Schnapf. "Some- 
times when you do too much of the Bon- 
gload thing it's really nice to do a 
major-label thing, because you make 
the recoifl and then you hand it ofi"." 

Rothrock adds. "On the other hand, 
sometimes it's nice to see it all the way 
through." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING APRIL 27, 1996) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


ALBUM ROCK 


MODERN ROCK 


TITLE 
Artist 
Pioducer 
(Ubell 


BECAUSE YOU 
LOVED ME 
Celine Dion' 
D. Foster 
(550 Music) 


YOU'RE THE ONE 

A. "Allstar" Gordon 
(RCA) 


NO NEWS 
Lonestar/ 

D. Cook, W. Wilson 
(BNA) 


IN THE MEANTIME 
Spacehog 

B. Goggin, Spacehog 
(Sire/Elektra) 


CHAMFSGNE SUPERNOVA 

OasiS' 

0. Morris 

N. Gailaghet 

(Epic) 


RECORDING 

STUDIO(SI 

Engineeris) 


CHARTMAKER' 
RECORD PLANT 
(Los Angeles) 
Felipe Elgueta 


HEAD UP, 

SOUND ON SOUND 
(Ft. Lee, NJ/NewYork) 
Angelo Qualgia' 
Andrew Blakelock 


SOUNDSHOP 
(Nashville) 
Mike Bradley 


BEARSVILLE 
(Bearsville, NY) 
Bryce Goggin 


ROCKFIELO 

(Gwent, SOUTH WALES) 
Owen Morris 
Nick Brine 


RECORDING 
CONSOLE(S) 


SSI 4000B/SSL 8096 


SSL 4040E with 
G Plus comp.' 
SSL 4072 


Mal<ie32.8/ 
SSL 4064G plus 


Neve 6CM 10 


Neve VR with Flying 
Faders 

and Recall Automation 


RECORDERIS) 


Sofly33M 


ADAT.'StudH A827 


Sony 3348 


Studer A800 


Studer A827 


MASTER TAPE 


Ampex 456 


3M 996 


Ampex 467 


Ampex 456 


3M996 


MIX DOWN 

STUDI0(S1 
Enpneers(sl 


RECORD PLANT 
(Los Angeles) 
Humberto Galica 


HIT FACTORY 
(New York) 
Tony Maserati, Allstar 
Andrew Blakelock 


SOUNDSHOP 

(Nashville) 
Mike Bradley 


RPM 

(New York) 
Bryce Goggin 
Spacehog 


ORINOCO 

(London) 
Owen Morris 


CONSOLEIS) 


SSL 8096 


Neve VR 60 
with Flying Faders 


SSL4000E 


Neve 8068 with 
Flying Faders 


Trident Vector 


REC0RDER(S1 


Sony 7010 


Studer A827 


Studer A80 


Studer A800 


Otaii MTR 90 


MASTER TAPE 


Sony DAT 


Ampex 499 


Ampex 499 


Ampex 456 


Ampex 456 


MASTERING 
Engineef 


SONY MUSIC 
Vlado Mellet 


HIT FACTORY 
Herb Powers 


MASTERMIX 
Hank Williams 


MASTEROISK 
Scott Hull 


ABBEY ROAD 
NickWtbb 


CD'CASSEnE 
MANUFACTURER 


Sony 


BUG 


JVC/Sonopiess 


WEA 


Sony 



€' 1996. Billbo«rcl/6Pt Cofliinunlcitlons, Hot 100, R&B & Country appear in this feature each lime; Main&tream Rock. Modern Rock, Rap. Adult 
Contemporary, Club Play, and Dartce Sales. 



More hits are made 
ON Studer tape machines 

THAN ON ALL OTHER 
MULTITRACKS COMBINED* 

'Btur/i on nnalysis of oiaitrences of open-ircl monlers in BiUhoard' I'lwiuaion Cn-Aits. 1995 




PROrtSSlONAL AUDIO EQUIPMENT 

Hits Today - Hits Tomotroiv. 

Los Angela: 81 ft/703- 1100. Nashville: 6 1 5/ J9 1-3399. New York: 213/80^-0377. Tomito: 4 16/$1 0-1347 
LonHon: *4i (0) 181 20' 5050. WMwiele Distril/ulion: Studer, Regaisdoif. Su'itzerlwd 7 (0) 1 870 75 //. 
'WlbMrA''uai-tfifstirifmiHe>>uiriio}'BP{( mmmiuaiioiis. H A Harman International Company 
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Res/iews8<Previews 




PHILLIP OFFICER 
Many A New Day 

PRODUCER Pn.liip Office* 
Original Cait 9542 

A lialiite to the l.\Ticf* of Oscar Hammer - 
stein, this album it; also a nod to f^inger 
Phillii> Officpr. whoso warm, throaty 
vocals afifl a wealth of freshnt'ss to the 
mostly familiar songs without overlook- 
ing their intrinsic dignity. The gentle, 
inventive instrumental accompani- 
ments, as Officer himself might agree, 
give these renditions much of their 
beauty, The particular delights are 
"Softly. As In A Morning Sunrise." 
"Don't P^ver Leave Me." "When 1 Grow 
Too Old To Dream." and the rarely 
heard Itotlgers & Hammerstein song of 
a weary drifter, "Eveni'ljody's Uot A 
Home But Me." A shining example of 
cabaret art. 



RAPPIN' 4 TAY 
Off Parole 

PRODL.CCRS V.ifuji/% 
Ragtop/Chryulis/EMI 35509 
Album from popular Itay Area player 
offers rubbery, hot-buttered soul featur- 
ing tight, live orchestrations. Among 
standout cuts are the cock tale "A Lil 
Some'em Sume'em," which interpolates 
Leon Ha>'wood*s fittingly titled "I 
Wanna Do Something Freaky To You"; 
"Never Talk Down," a mackadocious 
command thi-nwn down by Too $hort, 
MC Breed, and 4-Tay: and "Comin' 
Back," a minor-key bubbler wherein the 
rapper shares his newfound apprecia- 
tion for life after reflecting on his 
prison bid. 

NONCHALANT 
Until The Day 

PRODUCERS Vaiioui 
MCA 11265 

The precursor to this deeply passionate 
album is "5 'O Clock." a ballsy, bare- 
iHines truck (and hest-!<elling rap radio 
hit) directed at all ghetto hustlers who 
regularly congregate *>n street corners. 
Nonchalant tells the brothers, in a car- 
ing, nonpreachy way. to get themselves 
together. "Ya wastin' all ya time right 
along with ya minds," she asserts. Other 
songs — including "Move On." a com- 
mand to a dude who wn>nged her; and 
"Lights + Sirens," which is about police 
brutality — examine her need to be 
resjiected. There are also a couple of 
party jams to balance out all the experi- 
ential drama. 



FIERRO 

Mis Que Amigos 

PROOUCER Joel J Gowian 
Btfbwire 1113 

Label debut for Texas imprint that is 
partly owned by a Virgin Records exec- 
utive is chock-full of infectious conjun- 
to-style polkas and lilting cumbias, 
which are powered by emotive vocal 
stylings of lead singer Jorge Zarate and 
his brother Greg. Contact: 817-498- 
6510. 



VARIOUS ARTISTS 

Crescent City Souk-The Sound Of New 
Orleans 1947-1974 

COMPllAIlON PRODUCfB Aldii Wdniei 
eMI 37350 

Four-CD Ixix examines the profound 
influence of New Orleans' muac on R&B 
and nK"k'n'n)ll. Keatunng selections by 
such pioneers jis IVifessor I>mghair, 
Fats Domino. Little Iticluuil. the Meiers, 
Or. .lolm, Aaitin Neville. Jessie HilL 
Lloyd Price, Am»s Milbum. Lilielle, 
Koy Biim-n. Irma Thonws, and prrxluc- 
ers Dave Bartholomew and Allen T^ws- 
sitinU Uie iMU'kage is jui essential guide to 
a side of New Orieans' musical heritage 
that is at times obscui-eil by the rity's 
nile as a wellspiing of jazz, blues, and 
z>'dec<». .Sujterbly annotated, the box con- 
tains an inliTxIuclion liy Kd Bradley an 
enlightening essay by pnKiucei' .Alan 
Wai"ner, detailed si-ssittn niites. ailisl 
bios, and a bibli4»gi-jph\",'dLsc(igi-aphy of 
recommended w'orks. A musk-al feast, 
and an example of h<n\- to assemble a 
genre netn»8pecti\'e. 



THE CHARTBUSTERS 
Mating Call 

PftOOoCER Todd Bartcan 
Pmtice 11002 

This dextrous traditional jazz ensemble 
combines the talents of young saxophon- 
ists Craig Handy and Donald Harrison 
with those of veterans Idris Muhammad 
on drums and Dr Lonnie Smith on Ham- 
mond B-3 organ (with contribution.s 




BRIAN SETZER ORCHESTRA 
Guitar Slinger 

PHODUriR Riftion* 

tntencope 90051 

Secon<l outing by guitar hero and for- 
mer Stray Cats front man Brian Set- 
zer is inoiie musical, edgier, and more 
assertive than its predecesiior. Setzer 
and his orchestra — a large horn sec- 
tion and u piano/bass;''druni rhythm 
i-ombo — i*ock fieix-ely on new originals 
"The Hfuise Is Kockin'. " "(The Leg- 
end Of) Johnny Kool," and "H^xhIw 
VVmmIoo Doll": Stray Cats rave-up 
"Humble In Brighton"; Gene Pitney 
classic "Town Without Pity"; and 
three excellent collaborations between 
Setzer and ex-Clash man Joe Strum- 
mei; including "tJhost Radio" and 
"Sammy Davis City." Brouglit into 
shai*]) focus by producer Phil Ramone. 
"Guitar Slinger" is one of St?tzer's 
finest effoils and a gniundbix'aking 
fusion of three distinct musical tradi- 
tions: i*ock"n'ruU. big band swing, and 
jazz. 



from lrum|>eter Randy Brecker and gui- 
tarist David Kiuczynski). The Chart- 
busters' i'ei>ei'toii-e includes both T^dd 
Dameron's sinuous, sensuous title cut 
and Eric Dolphy's woozy, bluesy '"245." 
Other set highlights include such 
punchy blues themes as "Kirk's Works" 
and "Back On The Farm" and three by 
Sonny Rollins: a iwrcolating. Latines()ue 
"Mambo Bounce," a lazily midtempo 
"Doxy." and a gleeful workout on tan- 
gled bop classic "Oleo." 



VITAL REISSUES 



THE O'JAYS 
Bach SUbbers 

F^f issiir rri.- r;-. n< iros-iru 
Epic Assocutedlegacy 661 13 
Thf O'Jays— vo<-alists Kddie Leveri. 
Walter Williams, and the late William 
IVjwell — wei"e Ixtrne aloft on a j)erfect 
blend of hook-filted songwriting. gor- 
geous V(K-al arrangements, and nniscu- 
lar orchestrations, courtesy of Philly 
soul men Kenny (iiunhle and Le<m Huff 
With to()-noich GJt'H material (with 
many iLssLsUt frimi Biumy Sigler and 
McFadden \- Whitehead"), this 1!>?J 
album .\'ieldi'<l thrt-e tup It) hit*, includ- 
ing g«x>tl-linn* .-soul classic "Ivove 1^-ain." 
which wjis a No. 1 |M>p hit. (Marked by 
maupJ^ti*" strings an<l razor-sharfi llJtB 
harmonies, the title track sc.Hle«l the jKtp 
charts first, reaching No. Tliis 
remarkably filler-fiw album also 
includes such ilramatic. hexulbivaking 
themes as "Who Am I" and "Listen To 
The t:i(>ck On The Wall." iIk' glistening 
biilhidrv- of "Sunshine i'iul IL" the irn^ 



sistible dance t»eat of "Time To tiet 
Down." and the gimip's fiawless, big- 
protitiction funk'soul classic "!>i*2 Argii- 

nienls." 

OSCAR PETERSON 
The (jerstiwin Songboo<(s 

RUSsuf pu. ■:■ ! Ml ■ .. ,11^: 
Verve 529 698 

Jazz piano \ ifiiJn>-i ( >>car Pett'i-son cut 
two all-Geiiihwin trio dales for Norman 
(Jranz: one with Itaasist Ray Bnjwn and 
guitaiist Barney Kes.-iel in UtVIand 
another witli his long-slaiuling i4i>-lhm 
section of Brown and <lnmimer Kd Tliig- 
]K'n in Htol». The combinaii<fn of these iwo 
songlxioks hint.* at ft'tersonV favorites, 
as five luniw -an- pert'nnned at Ixith sea- 
.sions — including sublinu'ly bluesy takes 
on "It .Ain't Necessiirily So." Other set 
liiglilighLs incluile cUlssic l\>ters<mian 
funkiness on "Nice Work If You Can tiet 
It," a riijthmie revitalization of "S'Wbn- 
derfiil." luid a ^orwus^ richly embellisbeit 
solo pijino \ei-sion tif "Sumnk-illme.*' 



JOHN ADAMS 
VioUn CocicertfvShaker Loops 

l'|.\::>.n') pj':, M.-iii Hitlip Waiciway 
Nonewch 79360 

Its astringent l>pauty iwkik'nt of Alban 
BeiTt's famous woi-k, John /\dams' Violin 
Concerto is one of the more iniixtrtant 
American comiwfntions in years — deei)ly 
aitfiil yet accessible to those with o]ien 
ears. The gmit ixmer ainl myster>' of 
tlte outer innvements frame a haunting 
chaeonne. comiKU-.ible in its intricate 
calm to Adams" goi^geoiLi "IVomlia l-on- 
lana" I'mm VMi. Tlie coni-eilo's ener- 
gizwi inleii>ivlers are cttnduclor Kent 
Nagano and the London S>inphuny 
Orchestra with violinist extraordinaire 
Gi<k)n Kremei; also the soloist in Philip 
(Jlass* Violin Concerto from a fe«' years 
ago. hiired uith Adams' conceriij is 
"Shaker Lihijis." cast in a version for 
chaml)er oirbestra that is waghtier in 
cumulathx' effect thim the original for 
siring ."ieptel. E\'en the nM)st conseiTa- 
lix e classical stations would lie ivmiss in 
not prr^imming this siiecial music. 



WORLD MUSIC 



•k RADIM ZENKL 
Strings & Wings 

PRODUCER: Rad'm Zenki 
Shanschie 5021 

Czei-h mandolinist Radim ZenkI creates a 
lively .^ries of 20 improrised tluets with 
'itt stringed-instrument players, the l>est- 
knowii of whom include David tlrisman, 
Bela Fleck, and Jerry Doughis. Zenkl's 
mesmerizing manditlin is paired with 
David Balakrishnan's violin and Kob 
Wasserman's bass but also in more imex- 
pecled match-u()s with Miya Masaoka's 
koto and Krishna Bhatt's sitar. With an 
apparent affection for strings of evorj' 
description. Zenkl sfmntaneousty spins 
some truly delightfid acoustic meludies in 
tandem with the Hjunds of moimtain dul- 
cimer, hunly-guniy. I*araguayan bail), 
ukulele, balalaika, and many others. 
Standouts include the pizzicato fantasia of 
"Unleashed Memories" and the edg>' folk 
harmonies of "bYom The Castle 1\) The 
Woods." 

TOURE KUNDA 

The Toure Kunda Collection 

COMPILATION PRODUCER Dan Slow 
PuluiTuyo WofW Musk 121 
Seminal Senegalese ensemble Touiv 
Kunda is saluted by the worid music label 
with this assortment of recent tracks, 
including six never before available in this 
country. The effortless blend of Sene- 
galese and Western |>op styles comes 
wrapjjed in enjoyable choral hai*monies 
throughout, especially on the easygoing 
gr<K)ve of "Wadini." the reggae inflections 
of "Ke Diare." and the hanl-rtick l)eats of 
"Okunaya." Dub l>eats pro|>el "Niloungou" 



and the dramatic, infectious "On Verra 
Quoi? Ca!." while Afro-funk theme "Cira" 
is adorned by lively horn charts. 



NEW AGE 



^ KITARO 

KiUro's WorM Of Music 

Pioducers Kiljro & Ga<y Barlou^ti 
Domo 71011 

At fii-Hl glance, "Kitani's Worid Of Music" 
lo()ks like a greatt?sl-hiL>* collection, but 
don't be fooled. Drawing on compositicins 
from acniss his solo caiver, Kitaro has 
rean-ange<i these themes. (kiwTiplaying his 
keyboards in favor of acoustic instniments. 
indiKling a string (iimrtet, harp, guitjir, and 
winds. Instead of Kitaro's trademark reedy. 
s.vTitliesizer leads, we're treated to the 
native Chinese violin, the htu/nin, played by 
Yu-XiaoGuang. Heap|)eared on Kitaro's 
"Heaven & Karth" soundtrack, and bis deli- 
cately expivssive lines mlil new dimensions 
to such Kitaro wtmiiosilions as "Silk Road." 
"Mandahi." and "Caravansary" 

RICHARD BURMER 
Treasures Of The Saints 

PRODUCER R<h»rct Bumei 
Miramar 23077 

Lush, melodic, oix-heslral — these an* apt 
descriptions of Richard Burmer's music. 
Yet this veteran synlhesist usually avoids 
the saccharin cliches endemic to music of 
that description with a sonic design 
uniquely his own. Kxotic tone [Hiems. such 
as "h^-enzy," are edged with darkness, 
while other themes have a medieval ambi- 
ence. Flutist Tim Wheater adds to the 
drama of "Ghost Tower." An old recoi-ding 
of Dylan Thomas reading a |>oem brings a 
portent to the album that doesn't ser%'e it 
well, but nevertheless, Burmer re-estab- 
lishes himself as one of the originals of 
orchestral synthesis. 



COUNTRY 



SAMMY KERSHAW 
Politics, Religkin, And Her 

PRODUCERS. Kftin Siegall, BuftJy Cannon 4 Nwro Wil- 
Mtttury 528 893 

Sammy Kershaw remains one of the 
staunchest countr>' deliver>" systems in 
i)I)ei"atii»n — he's a great singer of stone 
coimtn,' s<mgs. Although this is almost a 
split album — half m-erseen hy former pnv 
ducei-s Nomi Wilson and Buddy Cannon, 
half pnxluced by Keith Stegall— Kershaw 
makes it .sound all of one piece. He main- 
tains his usual balance of ballads and kick- 
el's, a couple of oldies, and at lejist one 
cle\er «Hinlr.\' tune. The latter is "Vidalia," 
a name, as Southerners kmtw; that can 
apply to a woman as well as to a sweet 
{Jeorgia onkm (and will probably apply to 
the album's second single, as well). 

SAM BUSH 
Glanwur ft Grits 

PRODltCFR Sam Biah 
Sucar Hill 3849 

New Grass Revival founder and picker 
supremo Sam Bush dons his l»eret and 
shades for what at fii-st glance seems a 
whim-sical stmil through the jMis-siibilitiea 
of modern bluegi-ass. Thraugh inspired 
song selection (such writers as Bob Mar- 
ley. Tim Ki-ekel, Willis Alan Ramsey, and 
Bush himself are represented here) and 
inspiring sidemen (Bela Fleck, Al Koo|)er, 
Jerry Douglas, and Jon Randall), Bush 
manages to intelligently stretch bluegrass' 
envelope once again. Who says that 
drums, oi^n. and slide mandolin can't 
work together? 



(Con timted on page M) 
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42 



BILLBOARD MAY 4. 1996 



Reviews & Previews 




EDITED BY LARRY FLICK 




^EVERYTHING BUT THE GIRL VMmg 3^di 

PRODUCER Be^Wati 

VWfllTERS: B WbB. TrM»y Thorn 

PUBLISHER: Sony, ASCAP 

REMiXERS lodd leiry. DuUre. Sharam 

AtlMtic 6723 vi|i<e> 

ThiF pmipw into the act's brilliant new 
aJbunv "Walking Whuntiwi," is a fitting con- 
tinuation of the gold-splling smash "Miss- 
ing" — from its muscular house-inflect*^ 
foundation to its sorrowful, ix'lationship- 
^n)ne-awT>' lyrics. Sinpjr TV-acey Thorn 
thrills with a \ <K-aI that ^ a study in "SOs-era 
torch melodmna but couched with just 
enough pup restraint lu renuiin accessible to 
pop radio's ytHUig littteners. Although Ibdd 
Tern,- is once again at the remix helm. 
"Wrong" is not a mere exercise in duplica- 
tion. This time, the keyboards are richer and 
the beats more insistent and African-influ- 
enced. The real duplication should be radios 
quick acceptajice of this poivdance jewel. 

^ GEORGE MtCHAEL Fast Low (439) 

PRODUCERS- Gk««» MKhMi. ion Dcn^ 
VffilTERS: G Michael 

PUBLISHERS: DkM LnM^hapccO & Co , ASOV 
DmmWorta 4874 (ot> Um; <une«e u^) 
After the brooding and darkly intraspecti\"e 
"Jesus lb A Child," Michael issues a firm 
reminder of his abilili,- to stir some soulful 
vibes with the best of 'em. A sleek groove 
that a direct descendant of "Good Times" 
by C'hic inspires a Michael performance that 
deftly cruises between breathy sensuality 
and full-bodied belting. Icing on the cake is a 
choru-s and refrain that are immediate sing- 
along fodder. Good luck tr>ing to sit through 
this summerj' winner without swa>ing or 
snapping your fingers — it's ne.\t to impossi- 
ble. An excellent preview of the upcoming 
Michael opus, "Older." 

^ GIN BLOSSOMS Day Job 13.26} 
PRODUCERS. John HamfXon. Gin Bteaoms 
WRITERS: 5 Jo#in«xt. B, Leen, R W.lwn. P Wiates. J, 

PU8LISMCRS: fau Sound Bitter.'WBiCotpO'ale 
TeacotT^miViflonfw** SaH Fi«&Rutle Coq», ASCAP 
AIM 00213 (CO F-GDl icaswne sriftwi 
The second single from the fab album "Con- 
gratulations I'm .Sorrj'" has the driving 
power of the hand's breakthrough hit, "Hey 
.Jealousy." Far more livc-sounding and gui- 
tar-hea\'>' than recent singles, this jam is a 
smart choice that affirms Gin Bla^ms as a 
well-rounded entity with sturdy rock cho[» 
to go with their confirmed flair for bmin- 
sticking |X)p hooks. 

TORI AMOS Tahjla 13 43) 

PRODUCER Ton Amos 
WRITER: T Amos 

PUBLISHER: Swonl w)d Stm. ASCAP 
REMIXER -B T' TrWHeau 

AUanbc 6720 <rjK!tm 

This second single fnwn "Bojis K>r Pele" 
doubles as a featured cut on the stai--studdetl 
s^mndtrack to "TXvlster." TV-pically heady and 
tough to [lenctrattf on a l.vrical level, thlf is a 
roller coaster of musical sounds, rapidly 
swerving from sweeping acoustic strumming 
to electro-hip funk beats. Dancefloor regu- 
lars should have a listen to a radical recon- 
slniction by Brian "B.T." TVanseuu. w hich 
delves into haunting trance rii>1}ims that 
illuminate previously untapped parts nf 
.\mon' voict'. Ait(le<l inten»st in this Kinglt> 
sh<Hild come fmm the inclusion of three pre- 
\ioiL>*ly unavailahle tunes. 

RATPACK TheCaptiin0fThaSNpi334) 

PROOlXERS l^tfoon Allen, Mark McKee 
WRITERS E Alien, M. McKe*. K. Y<3uf«. B. VarOey 
PUBLISHERS Songi. Li:«ic'K*tiB*WSljmer tnd Be* BMG. 
ASCAP 

REMIXERS Lowrw. B^haffl -Humpt/- Vrsson, Luti 

MdrtrAirlh. Q-S«vap. Douglas Carr. Pto HaBBStrDm 

Lo0c 59038 (oti BMGj ;cd singit\ 

Talk alxiul your kitchen-sink records. In the 

sjKice fif minutes. Itatftackers Kvensfin 



Allen antl Maj-k McKee toss together ele- 
ments of b<Krty-ba.«s, hii)-hop, techno, amhi- 
cnt-|K)p. and dancehall. Inges-ted at the 
wrong time, this could bo instantly 
hcarlache-indunng. But if you'n' in the m<K)fl 
fill- partv" noLse, it works just dandy. Remix- 
eiv Pete Lorimer and Richard "Humpty" 
\Tssion smooth out some of the beats and 
jjumji the song up into a riotwis hi-NRG 
track that is actually a little easier on the 
nerves. 



R & B 



^ JODECI Get On Up a ao) 

PRODUCER; Mr Dalvio 
WRITERS: Mr Oalvin, K Ci. JoJO 
PUBLISHER not t-Msd 
REMIXERS Mr Oalvrn. Matt & DCBi 
MCA 3695 iuQ Un.i kauene s<r«tej 

There is still countless hours of airplay to 
be derived from Jodeci's super-fine opus, 
"The Show, The Afterparty. The Hotel." 
The time, the lads kick it lovely on a lively 
pop/funk throwdown that harks back to 
the Spinners and the Gap Band with its 
breezy harmonies and jovial hand claps. 
It's a perfect addition to the spring sea- 
son's party soundtrack, so expect instant 
R&B radio action, followed by equally 
ardent play on top 40 stations. 

SIMPLY SMOOTH Mklnight Run <3 47) 

PRODUCERS: Adam Shafroo. Shawn Pierce 
WRITERS: D. Mclnlosh, A. ^fron. S, Pwfc* 
PUBLISHER rxn liitrt 
Adam 52326 ico tvxn) (CD smgiei 

Speaking of retro-minded singles, scant 
seconds into this top-tappin' R&B ditty 
will have many daydreaming about the 
salad days of the O'Jays. There is enough 
modern flavor to keep the kids interested, 
most notably a few. swift interwoven rap 
interludes. In the end, though, this is 
unabashedly and lovingly reverent toward 
old-school vocal groups — and will likely 
give mature listeners a pleasant jolt. 

NOOKS & LUPA Real Man iA ii; 

PRODUCER Psycho L«s.PK 
WRITERS: not listed 
PUBLISHERS: not listed 
Correct 9913 fCD vngn) 

The unforced, mellow reggae beat of 
this jam is as refreshing as a Caribbean 
sea breeze. Nooks & Lupa sing and rap 
with equal flair and straight-up skill. 
Romantic, chivalrous sentiment is sure 
to win over female listeners. A sitar 
adds an eccentric element to a steady 
drum beat. 



COUNTRY 



^ NEAL McCOY Then You Can Tell Me Goodby« 

PRODUCER B*t.y Bechttl 
WRITER J 0. Loudermilk 
PUBLISHER Acuff-Rose, BMI 
Atlanik 6729 s-ngiei 
McCoy's last single, "You Gotta Love 
That," took him into the top three of the 
Hot Countrj' Singles & TVacks chart. Ho 
follows that successful outing with this 
cover of a classic Casinos recording. The 
slick pop'''Ri&B-navored melody and posi- 
tive lyric is a perfect match for McCoy's 
smooth voice and warm style. He turns In 
an impi^ssive jwrformance as his self- 
assured vocals care.ss the words, bringing 
out the romance of the song. A welcome 
return of this timeless tune from one of 
country music's most consistently enjoy- 
able vocalists. 

^ DIAMOND RIO That's What I Get For Lovin' 

You ^3 IB^ 

PRODUCGRS Michaol 0 Ciuts, Tim OuBon, Diamond 
Rki 

WRITERS: K, Blai/. N. ThraiWi 

PUBLISHERS Careers BMG'A Hard Day's WrIle'RIo 

Bravo. BMI 

Amta 2992 icv bug, a-mt^t-. soigicj 
One of country music's premier bands 
sinks its teeth into this solid country ode 
to the benefits of a gooti love. As always. 
Marty Roe's country-boy vocal style rides 
atop his bandmates' excellent musical 
performances to create a fine and radio- 
ready country lune. 



^ DAVID BAU arcle Of Friends 2 i9, 

PROOUCERS: Ea Seay. Ste«e Bucfcingham 
WRITERS D 8»Jl, B SpehMf 

PUBLiSHERSr EMi Blachwootl'MonlCfMt. BMI. HsFnsIwn 
Stroud a t'ariovJS ASCA^ 
Warner Bros. 8175 :? tnc^ 
The first single from Ball's forthcoming 
Warner Bros, collection revisits the famil- 
iar country- theme of a high-society woman 
and blue-collar man with a clever lyric that 
declares, "I'm just a square in her circle of 
friends." Ball's hardcore countr>' vocals 
infuse the tune with charm and i»ersonality. 
Thus cut should find a welcome home at 
ctjuntrj' radio. 

^EMILtO IThifil(We'reOnToSoinethinK(3 2i; 

PRODUCER BaiTv Beckett 
WRITERS J Peflfltng. B Regan 
PUBLISHERS: not listed 
Capitol 10305 \<j^ Cttr^i (CD tmnvi 

In the current glut of cowboy-hatted croon- 
ers, Emilio stands out with a distinctive 
voice and a knack for nailing a Ivric with 
his deliverj: His vocals possess a depth and 
resonance that elevate any tune to greater 
heights. This song boasLs a well-written 
l>Tic and appealing mid-tempo melody that 
should help continue to build a base at 
countrj' radio. 

^ KEN MaLONS Stranger In Vow Eyes (2 ao) 

PRODUCER Jerry Cufxt 

WRITERS M O. Barnes. J. Chambers. L- Jenkins 
PUBLISHERS: Sony Tree, BMi; Scny Crc&s Keys. ASCAP 

Epic 78240 fcO Sonyl <7-nc:n VncWI 

An arti.'it can hardly go wrong with a 
song penned by esteemed tunesmith Max 
D, Barnes and cohorts Joe Chambers and 
Larry Jenkins. Mellons holds up his end 
of the deal by turning in a heartfelt per- 
formance on this emotion-laden ballad. 
The plaintive lyric and Mellons' affecting 
vocals go together to create a memorable 
record steeped in the best country music 
traditions. 



DANCE 



PLEASURE BEAT FEATURING J. COCK First 
Time (5 341 

PRODUCER Bfidiey Daytnond 
WRITERS T Anthony. T Bo/le. G Spencer 
PUBLISHER: EMI, ASCAP 
REMIXERS: Pleasure Beat, FranMurt 
Quality 7208 xo %ir^»i:- 

Just in case you needed another Kuro- 
NRG anthem a la Real McCoy or ¥\m 
Factory added to your collection, here is 
a bouncy selection, rife with squeaky- 
clean synths and galloping beats. Yeah, 
it's totally derivative, but kinda fun 
nonetheless. J. Cock belts with show- 
boating theatrical energy, which suits the 
wildly giddy music. For a harder sound. 



ALL-STAR MADNESS Magic ^.p,.e i.-ed) 

PRODUCERS: jatinoy "O" DtMaito, Nicholas 
Palermo Jr 

WRITERS ). DeMairo. N Palermo J r 

PUBLISHER Jchiiick. ASCAP 

Henry Slte«t/Big Beat 92705 \ao Atlanta) (CD 

Wlio says dance music producers are 
not bonded? Some of the genre's 
heaviest and most competitive hit- 
ters bring their talents to this monu- 
mental house instrumental. Kenny 
"Dope" Gonzalez. MaiT "M.K." 
Kinchen, Farley & Heller, Scott 
Kinchen. the UBQ Pi-oject. Hoc & 
Kato, Armand Van Helden. Tr>dd 
Terry, Maurice Joshua, Tommy 
Muslo, Victor Simonelli. Roger 
Sanchez, and Eric "E-Sm(h)ve" 
Milter each add four or five minutes 
to a basic house groove concocle'l by 
Nicholas Palermo Jr. and Johnny 
-D" DeMaini. The result is nearly 70 
minutes of music that^iill move the 
bt)dieH of dancefloor regulars while 
simultaneously feeding the brain 
with endless rhythmic twists and 
sound effecu*. Kids in the U.K. are 



go to the F'rankfurt remi.\. which has a 
tougher beat and cute keyboard effects. 



c 



JEWa VAwWil) Save >bur Soul ra 001 

PROOUCER: not Irsted 
WRITER: not listed 
PUBLiSMER- not listed 
MtMc 6585 ICD OKtna) 

A spree of image-enhancing television 
appearances — including a sterling perfor- 
mance on VHl's "Duets" with Melissa 
Eth*»ridge — should help Ixjlster interest in 
this charmer from Jewel's underappreciated 
debut disc. Amid a aytaiK setting of strum- 
ming guitars, twinkling piano lines, and 
p!a>ful percussion, she comes off a tad like 
Joan Osborne, but with less earthy grit and 
more girhsh glee. If there is a hit for Jewel 
on this album, this Is probably her best shot 
The odds ap[)ear to be in her favor. 

KAfilA BONOFF FEATURING THE NfTTY GRITIY 
DIRT BAND Ibu Beieved In Mi M:oei 

PRODUCER: Mchael Omartian 
WRITERS K. Boratt, W. WakVnan 
PUBLIS^RS. LongitudaSprll LneSeadrape. BMi 
MCA 55182 tav liw {osskOb vng«} 

Are you ready for the onslaught of Olympic- 
related music? Regardless, here it comes. 
Bonoff and company kkk off "One Voice," a 
compilation put out to rai.ee money to cover 
the expenses of the U S. team. \S<?ll-inten- 
tioned and overflowing with eametft words 
about inner strength and faith, this single 
could use a little more punch to have the 
desired anthemic effect Still, Borwff 's voice is 
aJwB>'s a pleasure, as are the Nitty Gritty Dirt 
Band's harmonies. Michael Omartian pro- 
duced the track with a slick hand and accessi- 
bility to both pop'AC and countr}' audiences. 



ROCK TRACKS 



^VANHALEN Humans Being <3 4 h 

PROOUCER Bruce Fairtiaim 

WRntnS E Van Ham. A. Vw> Him. S. Ha£»r, M Anttv- 
ny 

PUBLISHERS YessufvWB, ASCAP 
Warner SunseVWamer Bm. 8200 tCD ptunai 
The imminent soundtrack to "TVisler" 
should get a nift>' boost from this scalding 
slice of metallic rock. By now. you know the 
.<y}und of this enduring band inside out, ajid 
there are no surprises here— just 8on>e 
tasty riffs from guitar hero Eddie Van 
Halen and snarling vocal acrobatics by 
Sammy Hagar. The lyrics are an ironic look 
at human nature, .'^et within a whiriing 
arrangement that whiiis around with the 
frenzy of a windstorm. 1V>' to sit through 
this record without bobbing your head to 
the heat or indulging in a Ktlle air guitar — 
it's virtually impossible. 



already gobbling this up. Look for 
similar heat here, with rwlio climb- 
ing alward. once a tight edit is con- 
structed. 

DONai JONES In The Mood h -n, 

PRODUCER: Doneil Jone^ 
WRITERS: 0 Jonrs, G, Job*'. P RIchatOson 
PUBLISHERS Chech MaaTobar/Du«VNess. Nitty 
Anrl Capor>»'Warr«f Chappell. ASCAP 

LaFaci/Untouchabttt 4127 to L, bmg i icMmn* 

sngWt 

Although Jones Is a new face as an 
artist, his youthful soul flavor is famll< 
iar to those who dug Usher's hit. 
"Think Of You," which he wrote and 
prrKluoed. On this preview into his 
must-hear self-titled debut, be proves 
to be as strong a vocalist as he is a 
tunesmith. Stretching out over a lan- 
guid funk giYtove. he displays a talent 
for switching from chest -tmunding 
drama to romantic whispers in a 
heartbeat His [lerformance U 
matched by a song worthy of any jeep. 
Early props will come from H&ii 
radio, but thtis is a multiformat hit 
waiting to happen. Get on it A.SAF.* 



CORE KBsTheSunr3-2ii 

WRITERS. Core 

PRODUCERS: core, ftily Anderson 
PUBLISHERS not Isted 
AHanttc 6607 'CC v-^i 

In the wonls of the hand ilselt its style \s cwi- 
cisely described as a "[jsychedelic jam out" 
Shades of the Smashing Pumpkins and 
Megadeth color the metal-tinged riffs m this 
hard-as-a-rock rock song, while over-the-toj) 
angr,' vocab^ a"eate an emironmont of rage. 
These .TOUths gone wild may have a raw edge, 
but givx'n time they may d(?vpJop into true 
contenders. An arklerl 47-minirte interview 
with the band on the CD format provides the 
i-urious with all one would ev er want to know- 
about the gu.VH an<l far, far more. 

BLUR TheUnMfSal<323i 

PROEXJCER Stephen Street 

WRITERS: 0 Altan. G Oacn, A James. D. Howntree 
PUBLISHER: Music Corporation Of Ameoca, BMI 
Virfin 11516 tCDiin^e) 

Somebody scream. Blur lead V[)calist Damon 
Albam. backed by a weeping horn section, 
increases the cabaret quotient on The Uni* 
vereal" with surprisir^ly driightful results. 
Thou^ the act has been ov«^hadcKved in the 
States by the more accessible songs of fellow 
countrymen Oasis, Blur displaj-s a subtlety 
and finesse that should eventually win over 
programmers and biuld the act's following 
here. 

HOLY BARBARIANS Bralhet Flghlsu IS) 

PflOOUCERS Man K/de, Ian Acttury 
WRfTtRS: I Astbury, P Si« 
PUBLISHERS: T»,TTwisle». ASCAP. VtM Coycte. BMI 
Ktprst 8105 (cA Wwnei an» I ICC nr^ 

Former Cult members Ian Astburj- and 
Scott Garrett make their impression deep 
and wide on this track, which could have 
easily come from that band's "Electric" 
album instead of the Holy Barbarians' debut 
set "Cream." Astburj' hefts his distinctive 
vocals around the driving guitars with lyp\- 
cal aplomb. Overall, a strong start for the 
act 

GOO LIVES UNDERWATER DontKnowHowTtiBe 

PRODUCERS CM UkCS UnOeniaaBi. Gary ftchaids 
WfWTERS RMIy. Ti«0 

P^IBLISHERS: Wtarkl SaadtMrBlaOwood, BM 
American 8156 (CD smeei 

In s^Hte of its head-banging, tweaking appeal, 
"Don't Know How lb Be," from the act's 
"Empty" album, is more forgettable than sev- 
eral other superior cvits. GLLPs unusual 
industiial eleiT>ents and com|)uter-generated 
helU and whi'des add interesting glimmers a 
la White Zombie. Hmveve_r, a repetitive beat 
i-ombirwcl with leaf! vocalist David Reilly's 
mte vocals, sound the death knell foi' this 
ti-ack. 

LODE Lees li Aims p 221 

PRODUCER- Gary KMz 
WRITERS, not IslBd 
PUBLISHERS: net loM 
GcAm 4881 iw umi icd srvu 
A truly original sound marks this interesting 
rockfolk-fused song. CtKintrified. bluesy gui- 
tars offer an une.\|)ected twi-;t, while the 
female viK-al lead prmidR: a sultry saucy 
delivery Sofler-edge<i mainstivam rock sta- 
tions may find this an interesting item. 



RAP 



^ICE-T I Must Stand .i-y. 

PRODUCERS. San Man. Ice-T 
WRITERS l»'T, S Sanguillen 

PUBLISHERS mvfint Syndicatft'PolyGtam Interruiiorul, 
ASCAP; BiKk Latin, BMI 
REMIXER L P 

Rhyme Syndicate/Priority 30046 (cassette ^r^t 
The weight in Ice-Ts delivery of the open- 
ning line. "Nobody ever said life was 
gonna be easy, but damnl." is downright 
crushing. On this [wwerful first i>eek into 
his new album, the venei-able rapiier out- 
lines the difficulties facing an African- 
American man .surviving life on the dark 
side of the strwt. Told over a haunting 
and evcn-temiwred groove, the lyrics 
trace the pain and temptation to fall over 
to the "other side." The ending holds 
hope, but guardedly so. An affecting sin- 
gle that demands immefliate and wide- 
spread consumption. 



NEW & 
NOTEWORTHY 



QIUISI CQ" PICKS { New releases with the greatest chart potential. CRITICS CHOICE {*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical nterit. NEW AND NOTEWORTHV: Higtilights r>ew ar>d 
wMULCvb developing acts worthy of attentior>. Cassette, vinyl or CO sir^les equally appropnate for more than one format are reviewed in the category with tfie brt>adest audience. All releases available to radio and/or retail in the U.S. areelrgibletor review. Send 
copies to Larry Rtek. Billboard. 1 515 Broadway, New York. N.Y. 10036- Country singles should t>6 sent to Deborah Evans Price. Billtxiard. 49 Musk: Square W., Nashville. Tenn. 37?03- Contributor: Brett Ahwood (L A.]. 
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Reviews & Previews 



CLASSICAL 



if CAPRICCIO STRAVAGANTE 
Johan Schenk: L'Echo Du Danube 

PRODUCER Jear. MaK Uiv>e 
Astra^Auvklis S566 

II VMino: Bach. Vefaclni. Westhoff 

PRODUCER Jo*"! Plwttef 

Deutsche Hjrmonia Mundi/BMG Classics 05472- 
77314 

Led bv keyboardist Skip Sempe, the 
expert, pmlific BanM-jue ensemble Capric- 
cio Stravagante has released two verj' dif- 
ferent but equally invitinfi albums in close 
proximity. "II Violino" is a bravura show- 
caiie. with \irtuogo performances of excit- 
ing works from Bach and others by \iolin- 
ist Manfredo Kraemer. "LEcho Du 
Danube" features compositions for \noia 
da gamba by obscure Dutchman Johan 
Schenk. whose music is intimate, detailed, 
and ra\ishing. 




^ WITNESS 

A Sonc in the Night 

PRODUCtR Michael A. Bfoohs 
CGI 51416 5185 2 

For a full decade. Detroit's Witness has 
stood on the edge of artistic greatness and 
and a migor commercial breakthrough. 
Producer Michael Brooks, who wrote all 
the songs, lays down sonically rich tracks 
that range from delicate and melodic ("Oh 
What Love," "A Song in the Night") to 
massively groo\ing ("The Blood") and 
gives the aJl-female foursome exceptional 
material into which to sink its consider- 
able chops. Rich with both ballad and 
uptempo singles contenders that would 
stand well on urban AC, gospel, and eon- 
temporarj- Christian formats. Witness has 
finally hit the bull's-eye. 

^ DELEON RICHARDS 
MyUfe 

PROOUCERS: Various 
Intereound 9169 

Singing professionally at the of 3 and 
cutting the first of her six major-label 
albums when she was only 8, child prodi- 
gy Deleon Richards, 19, is an amazingly 
mature, self-aware, and assured artist. 
With a dazzling lineup of urban and con- 
temporary gospel producers manning the 
boards — including Jerry Peters, FVed 
Hammond, and Percy Bady — Richards 
paints from the richest palette she's ever 
been given. She soars on a collection 
that's alternately smooth and kicking, 
richly radio-ready, and a work of the high- 
est artistic integrity. With solid, multifor- 
mat appeal. Richards' greatest connection 
to traditional gospel ib the fer\'or and 
commitment of her extraordinary voice. 
Put it to a sure-footed, classy, contempo- 
rary production, and it adds up to a 
career album. 



CONTEMPORARY CHRISTIAN 



MARK LOWRY 
Remotely Controlled 

PRODUCERS: Mafh Lowry. Lynn Keeseclwr, Bubba Smith 
Word 7019670601 

Mark Lowrj- has built a successful career 
utilizing his talents as a vocalist, song- 
writer, and comedian, and this latest pro- 
ject includes all those elements. The 
album and accompanying video feature 
Lowr>- channel surfing and ser\ing up 
hilarious bits, such as "The Hair Loss 
Club For Men," "America's Most Annoy- 
ing." and "FVuit Juicer 2(X)0." Some of 
Christian music's best-known artists join 
in the fun. Gar>' Chapman cameos as a 
roadie. Bill Gaither and Carman make 
appearances on a home-shopping show, 
and rockei-s from Guardian and Newsboys 
contribute mock testimonials for the Hair 
Loss Club. The project also includes a 
parody of the hit "I Surrender All" and 
Lowry serving up a serious number, 
"Mary. Did You Know?," which has also 
been cut by Michael English and Kathy 
Mattea. 



HOME 
VIDEO 

EDITED av CATHERINE APPLEFELD OLSON 

CHILDREN'S 



SLIMEY'S WORLD GAMES 

Sony Wonder 

30 minutes, S12.98 

Another Olympic-minded children's pro- 
gram, this "Sesame Street" original fol- 
lows Slimey as he strives to regain the 
gold after losing every event to his glob- 
al worm brethren in last year's Winter 
Games. And under the tutelage of none 
other than Oscar the Grouch, how can he 
lose? A lesson not only in sports, but in 
sportsman-like conduct, the merits of 
devotion and hard work, and the impor- 
tance of teamwork, the tape is a load of 
fun and includes plenty of motivational, 
body-moving songs. Let the games 
begin. 

MY TRIP WITH DAD ON THE CALIFORNIA 
SKUNK TRAIN 

Learn jnd Oiscouet 
30 minutes. S15.95 

The live-action genre is spawning its 
share of narrowly focused titles, and this 
offering— the first in a travel -oriented 
series — may take the cake for having the 
most specific and lengthy title of them 
all. Narrated by an inquisitive tyke 
named Matthew, the tape meanders its 
way along a journey through Northern 
California's redwood forests aboard a 
historical steam train. Production values 
are high, and care is taken in promoting 
positive values and self-esteem. Coming 
next from Learn and Discover is "My 
Rafting TVip With Dad Down The Grand 



Ocean Of Sound: Aether Talk, Ambient 
Sound And Imaginary Worlds 
By David loop 

Serpent's Tail 

306 pages, $16.99 

"Ocean Of Soiuid" is marketed and 
packaged as a book about ambient 
music, but it is both more and less than 
that Author Da\'id Toop makes no pre- 
tenses about siureying the contempo- 
rary ambient scene with its Byzantine 
layers of pseudonyms and subgenres. 
Instead, the British conqxjser and jour- 
nalist uses amUent music as a pretext 
to chart a much broader landscape. 

For Toop, nwdem music is a web of 
interconnections, many of which aren't 
e^-en af^)arent to the musicians them- 
selves. His perspective embraces the 
free jazz of Sun Ra, the impressionism 
of Debussy and the ambient drones of 
Aphex Twin, and it articulates a glob- 
al aesthetic of which ambient is only 
one manifestation. 

"Ocean Of Sound" is replete with 
inteniew excerpts that are not only 
illuminating in themselves, but 
enli\'ened by anecdotes from Toop's 
close relationships with many of the 
artisU. One of them is Brian Eno. who 
produced Toop's first recordlr^ in the 
70s. Eno's concepts of ambient music 
are a floating linchixn in the "Ocean Of 
Sound" as Toop follows their emana- 
tion out of the underground and into 
popular consciousness through the 
music of U2. Talking Heads, and oth- 
ei-s. 

It's this wry intimacy that provides 
Toop's blind spots. He has the elitist's 



Canyon." Lei'.'* ju.'it h<i|H.' mom finds a 
way to get in on the fun. (C(mlact: 415- 



DOCUMENTARY 



THE JOURNEY OF THE BUHERFLY 

Itiink Med ii 

62 minutes. $19.95 

The images found in the poetry of chil- 
dren who lived and died during the 
Holocaust are still some of the most 
powerful reminders of the tragedy. The 
butterfly was immortalized as a symbol 
of freedom lost by youngsters relegated 
to the Tei-ezin ghetto in Czechoslovakia, 
and this video puts the now-famous "1 
Never Saw Another butterfly" in a 
touching historical light. Narrated by 
"Good Morning America" co-host 
Charles Gibson, it features a perfor- 
mance of the poetry collection by a chil- 
dren's choir coupled with complemen- 
tary artwork created in the ghetto and 
recollections from ghetto sur\ivors. One 
for parents to watch alongside their own 
kids. (Contact: 800-655-1998) 



INSTRUCTIONAL 



GUITAR METHOD IN THE STYLE OF THE 
ROLLING STONES 

MVP Home Video 
60 minutes, $19.95 

MVP's continuing series of instructional 
videos for beginning musicians puckers 
up with Curt Mitchell's detailed lesson 
in guitar playing in the style of the 
Rolling Stones. More than 50 riffs await 
the uninitiated, who will play along with 
a varied selection of songs culled from 
the past 30 years, including "Paint It 
Black," "Jumpin' Jack Flash," "Satisfac- 
tion," "Angie," "Not Fade Away," and 
"Start Me Up." Mitchell's instruction is 
clear and concise and is aided by dia- 




disdain for new age musk: that makes 
him l^nd to many of the obvious par- 
allels and interconnections between 
new age and ambient When new age 
is mentioned at ail, it's in snide, gener- 
alized asides like "New Age noodling." 
Toop's dismissal of synthesist Steve 
Roach's techno-tribal explorations with 
lines such as "a false frraitage polyvinyl 
reproduction of nature and myth" 
seems contradictory in light of his 
praise for the Fburth Work! fusions of 
tnmqjeter Jon Hassell. 

The author also dismisses space 
music pioneers like Tangerine Dream 
and Klaus Schulze, whose hallucino- 
genic'driven synthesizer rhythms 




grams and solid practical tijis. Also new 
from MVP is "Guitar Method In The 
Style Of The Kagles." (ConUct: 800- 

VIDEO GUIDE TO DOGS 

Goidfiil Home Media 
30 minulet, $19.95 

Finding the perfect canine companion is 
not always as easy as it might seem. 
There is more to the process than just 
spotting that doggy in the window, as 
this informative program makes clear. 
Although some questions and issues it 
raises might seem obvious to some 
potential dog owners, the sum total of 
clearly presented information is indeed 
helpful. A brief general introduction 
segues into a fluid Rolodex nf breeds 
akin to a \ideo real-estate guide. Help- 
ful hints about the best places to buy a 
dog, which breeds respond best to chil- 
dren, and the appropriate accessories 
round out the program. (Contact: 805- 
495-0735) 



MADE FOR TELEVISION 



MYSTERY SCIENCE THEATER 3000 

Rhino Home Video 
97 minutes e«ch. $19.95 each 
Gramercy Pictures is preparing to 
release the theatrical version of the poiv 
ular TV series, and Rhino is right in the 
game with the release of itjs first three 
videos comprising feature-length pro- 
grams. An absurd melting pot of come- 
dy, pop culture, science fiction, and on- 
target criticism of bad HolljTvood 'B' 
movies, "MST3K" has transcended its 
initial target audience and taken on a 
cult life of its own. Lest retailers think 
Rhino is merely riding the publicity 
wave generated by the movie, be 
informed that the label plans to release 
no fewer than 20 programs on \ideo. 



and timbres have been the template 
for much contemporary ambient 
music and have often been sampled 
outright. 

Biases aside, Toop has woven a 
thread through music that embraces 
the futurists and fusicMiists, the Veh-et 
Underground and Debussy. He wraps 
these figures together in references to 
William Gibson and Umberto Eco, 
Gustav Flaubert and John Lilly At one 
point, he departs for several pages, 
taking the reader on a boat trip down 
the Orinoco River in Venezuela. It has 
less to do with music than with Toco's 
world \iew and his concepts of music 
immersion, which take the reader from 
the "Deep\bices" of whale songs to the 
deep listening of aN'ant-garde compos- 
er Pauline OU\«ros. with side tripe into 
Gregorian chant and Charles Ives. 

With an itinerary that includes Les 
Baxter and Miles Da\is, John Cage 
and the Orb, not to mention more 
obscure names such as plimderphonies 
master John Osw^d, Toop cov-ers a lot 
of territory. However, his map is 
unabashedly Tbop-centric. At several 
junctures, he offers the cawat that this 
is his "biased opinion, compromised by 
firsthand inTOlrement." 

"Ocean Of Sound" isn't the definith-e 
book on this music, but one hopes it will 
begin the discussions that could result 
in that book and others. Meanwhile, we 
are fortunate to have a writer with 
Toop's wit, knowledge, and easy read- 
ability to provide at least one path of 
navi^ition through these waters. 

JOHN DILIBERTO 



ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



PRIMAL FEAR 

Time Warne» inletaclive 
Sony PtayStation 

Many video games have tried to re-cre- 
ate horror films, but few have succeed- 
ed at achieving the same impact as a 
good fright flick. Put bluntly, "Primal 
F'ear" makes you scream. That, after 
all, is the point of these groovy 
gorefesl,^. Incredible 3D graphics detail 
horrifjing scenarios, including close 
encounters with flesh-eating zombies 
and eye-pecking birds. Fans of the 
"Alone In The Dark" game series will 
recognize the game formula, which is 
souped up here to take advantage of the 
polygon -producing power of the Sony 
PlayStation. The acting in the full- 
motion-video intro is a bit campy, which 
contrasts sharply with the dark-themed 
spirit of the game. Spooky music sets 
an adequate atmosphere of suspense 
and fear. Primal fun. 



FLIPPER 

The Track Factor/ 
Enhancsd CD 

At last, one of the few enhanced CDs 
that gets it right. The film soundtrack 
to "Flipper," which is due to open in 
theaters soon, contains multimedia 
elements that will educate and 
enlighten young computer users. Sev- 
eral simple activities are contained on 
the disc, including matching and seek- 
and-find games and a jigsaw puzzle. In 
addition, the disc contains interactive 
tutorials and short films on various 
sea creatures. The disc, which is being 
sold for the same price as a standard 
CD, is proof that thoughtful content 
development can result in an enhanced 
CD that is intriguing beyond the first 
play. More developers should follow 
the lead of "Flipper." 



AUDIO 
BOOKS 

EDITED BV 1RUD1 MILLER ROSENBIUM 



THE DILBERT PRINCIPLE 
By Scott Adams 

Read by the aultior 
HjrperAudiO 

70 minutes (abrWied). (12 

In his first book, Scott Adams offers 
the same kind of quirky, comic insight 
into bureaucracy and corporate politics 
that has made his comic strip "Dilbert" 
so popular. In a friendly, bemused, 
ironic tone, he discusses such topics as 
management decisions, sales and mar- 
keting, and focus groups. Talking 
about corporate downsizing, he notes 
that companies have tried to soften the 
blow with pleasant-sounding 
euphemisms: "1980 — 'You're fired'; 
1985— 'You're laid off; 1990— 'You're 
downsized'; 1992 — "You're right- 
sized.' " Adams says he expects this 
trend to continue, predicting such 
forthcoming phrases as "you're happy- 
sized," "you're splendid-sized," and 
"you're orgasma-sized." He expounds 
on his theory that "People are idiots 
. . . The only difference among us is 
that we're idiots about different things 
at different times. No matter how 
smart you are. you spend much of your 
day being an idiot." The audio comes 
packaged with a selection of Adams' 
"Dilbert" cartoons. This is a perfect 
gift for fans of the comic strip or for 
those depressed and frustrated by con- 
ditions in their workplaces. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Cathenrw Appteleld Olson. 381 7 Bngtiton Court, Alexandria. Va. 22305. ENTER'ACTIVE: Send review copies to Brett Atwood, BllltxiareJ. 5055 Wilstiire Blvd., Los 
Angeles. Calif. 90036- BOOKS: Send review copies to Paul Verna, Billlxard, 1515 Broadway, New Yorfc, N.Y- 10036 AUDIOBOOKS: Send review copies to Tfudi Miller Rosenblum. 202 Seeley St., Brooklyn. Ny. 1 1218 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



U.K. Indie Retailers Forge Ahead 

Distributors Optimistic Despite Decline 



GOLDS 



This stonf Hxis jm'ixtn'd hifjoftn Fctyn- 
n-tail edHoi-o/Mtisic Mfmior. 

LONDON— Titni's may ht' Um^h for 
Britain's indejierKient music retail sectoi; 
but that's not ffesuaf iinjr ne^NtxHuers from 
taking the plunge, say key indeix^ntlent 
(ILsli-iUilors unci wholesalers, who re|H3rt 
tliat Wf.Wt is pnrvinp to he a buoyant .wai' 
for budding new 
retailers. 

There are no de- 
tailed statistics ex- 
I)eeletl on the state 
of the indepentfcnt 
sector until June, 
Uit the most recent 
figures from the 
BritLsh Phonogra|)hic Industiy shcnv that 
there was only a sli^t drop in the total 
numlier of independent stores between 

Howe\ra; with the rapid giwth of such 
merchants as WSW. new pla\-er Music & 
Video Club, anti independents such as 

Singles Boost 
Dutch Market 

AMSTERDAM— .\fter posUng declin- 
ing revx»nues in UHW. the Dutch record 
mai'ket mm'ed ahearl m<xlestly in litt^5, 
i-epc«ting an increase fueled entirely by 
the it'newed \-igor of the single. 

At retail \'alues. total ix'cord sales in 
lJ)9n were worth 1.148 billion guilders 
($(jWO million), up Vi over the pivN'ious 
12 months. Tlie -i.li million unit'; sold rejv 
resent a Tf t increase on li)i^rs total. 

The Dutch market is now the fourth 
large-st in FLurt^x^ — l)ehind Gennany. the 
U.K.. and France — and the eighth 
laivt'sl in the \\ orld. CD-pl:i.wr [wnetra- 
tion Is one of the world's highest, at 71 
of househokls. 

According to Dutch labels' body 
NVPI. the fact that units rose by a 
gi^eater jiercentage Uum market x-alue is 
a function of the continuing giwth of the 

<(')>iitiiiiir(i nil jxii/c .')(>) 



IRI®- 



Andy's, intlaslry con.'^'nsit; hits lieen that 
the independent market (tliat of the one- 
or twx>sto!v retailer) has been on a steady 
(k'cline. Retail coasultancy Veixlict now 
estimates the intlei)emients' .share of the 
masK market to be slightlj' more than 8'? . 

(The Verdict statistic was part of a 
recent reiwrt on U.K. music and \ideo 
retiiiling ihiit caiculatoil that \lrgin Our 
Pi*ice was nuu-ket leader last yeai; with a 
23.7*^ share, fol- 
lowe<l by HMV at 
n.m, and Wool- 
worth's, at 13':^.) 

NotwitKstanrlir^ 
that estimate of the 
indies* status, a more ui)beat picture 
emerges from the suppliei-s. Alasdair 
Ogilvie, commercial director of learling 
national w^holesaJer THE. .'yij's the com- 
pany oiK'ned roughly 500 accounts last 
y^ar, anrl moi^e than 1 nO of the jpe were with 
new inde|ienf lent retailei-s. "The .same sort 
of rate of giwth Ls haj^iening this year." 
O^vie ackls. "We see the indeix'ndents as 
still lieing a wry \ ibrant jjart of the rnai*- 
ket There arc ine\ititbly casuiilties, but 1 
don't think there are any more closing 
tlian there were t\M> ^-eaj-s ago. 

"In ceitain areas where perha])s a W 
H Smith or an Our Pri(V hiw cIos<hI." he 
continues, "people ai"e seeing 0}}jX}rtum- 
ties fw new shojis. Then there are also the 
more established indeix-ndents, whi> are 
nw looking to exi>and." 

Stuart Pei-sky. audio buyer at (Jolds, 
coukln't say e?iactly hov\- man>' new inde- 
pendent accounts were opening each 
week, but concurs that business in the 
independent sector is healthy. "Our 
turnrnfr is cei'Uiinly well up, ;md as oui' 
existing customei*s ai-en't suddenly \my- 
ing a lot more pixxluct, it can only be [due] 
to the new accounts that wie ai^ o|)enirv 
all the time," he sa.vs. 

Unlike other distributors, (lolds con- 
cenlrates on the traditional audio/victeo 
retail sectoi; and Pej*sky sa.vs that liecaase 
the leading U.K. i-ecoi-d eom})anies are 
being inciieasii^ly carefiil about the ciwl- 
ilwTjrthiness of new accounts a lot of iinle- 
liendents" fii-st ports of call remain the 
wholesaler. "Once they are establi.shed. 
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they often switch to direct jicciHints, hit 
wie still manage to hold onto fjuite a few." 
he adds. 

Independent distributoi*s also haw a 
close relationship with new retailei-s 
entering the marketplace, and they too 
ai*e optimi'Jtic alxiul the state of tliis jjar- 
ticular sectoi: 

RTM GM Jim Gi*eenhi*igh .sa>'is "We 
are nov\- IiHiking at whether we need to 
exjiarel our sales skfc. ami wtiile that Is not 
all down to 
the nun^ber 
of new ac- 
counts, it 
hasjil^'eda 
part There are ahva>'s going to be clo- 
sures, but (ft'erall, the incleix^rxlent .sector 
looks cjuite luKiyant." 

RTM intends to build on the success of 
its inck'ix'ntlent retail umbrella group, the 
Chain With Ni» Name, and recently 
launched the first of what is intenfled to 
be a regular series of sampler CDs avail- 
able only to membeiv of the retail mar- 
keting gixiup. The other big giwth ai-ea 
for KTM has been the dance market, 
which has tra{litionally Ix-en sened by 
small, specialist wholesale distributors. 

Tony DiK'kworth, GM at Vital Distrib- 
uticm, agnx-s. adding thai I lasirens Is aided 
by the close links being established 
between dance and U-aditional indie music. 
As far as the latter is concerned, he 
Miews that the high-profde success of 
such acts as Blur and OasL^ has been a 
boon. "We have certainly ojK'ned more 
new iiccounts in the iwst six months than 
we dkl in the ])re\ioiu« jx'riod," he arids. 

Pinnacle siJes manager Chiis Mitskerv' 
was more cautious but could still see 
healthy signs of growth in the sector. "I 
wouldn't sy,v there* has Ixi'n a surge, liut 
things keep ticking a^vv, and we jire sign- 
ing up new indei)endenLs every week — 
wme for audio, anti some foi- ow games 
software (li\ision." 

E\en the miyor lalx^Ls aiie seeing positive 
signs in the independent market. John 
ftsuwi. comnK'iTial director at MCA si^ys 
there Ls still gnwth among indei)endent 
ctealei-s: "I tind we ai^e pi^oeessing l)et\\een 

(('oiltiuiird on pfif/r J, 7} 




Rewarding Moment Veteran U.S. broadcaster and recording artist Rufus 
Thomas, right, presents fellow American Paul Gambaccini with an award to cele- 
brate the latter s 20-plus years of broadcasting in the U.K. The Radio Acade- 
my/Music Monitor Award for outstanding contribution to music radio was pre- 
sented lo Gambaccini April 17 in tondon (Billboard, April 27). Thomas was in 
the U.K. for a tour supporting his current Sequel Records album. "Blues Thang." 



newsline... 



SLOVAK IFPI officials were placing high hopes on a meeting of their respec- 
ti\e Czech and Slm ak boaixls. scheduled to take place in late April. Vladimir 
Kocandrle, who heads both Monitor-EMl Czech Republic and Slovakia, says 
that "very important development**' were ex|iected at the conclave, which 
should pave the way for more major labels to join the Slovak IFPI and set 
up shop in Slovakia. EMI and Pol>*Gram are the only two majors in the $4 
million market, which has a population of 5 million. 

NIPPON COLUMBIA president Hii-oshi Takano will sene as chairman of the 
Recording Industry Assn. of -Japan for the next two years. He replaces 
Shugo Matsuo, president of Sony Music Entertainment (Japan), whose term 
as RIAJ chairman expired at the end of March. 

SONY MUSIC ?Intertainment Australia continues iLs hot streak (Billbojird. 
March by accounting for fi\"e of the country's top six albums in the Aus- 
tralian Recording Industry Assn. charts for the week ending Sunday (28). 
The titles ai-e bi,' Rage Against The Machine, Oasis, Neil Diamond, t he Pres- 
ident* Of The United StaU-s Of America, and Celine Dion. The No. 1 album, 
however. i>elongs to Warner Music; Alanis Mori.ssette's "Jagged Little Pill." 

A NEW STUDY of I'acific Kin; music market-i has been published by the U.K.'s 
Financial Times. "The Asia-I'acific Music Business," written by Phil Hardy 
and Daw Laing, reports on l:i market-s and offers a regional (n"en"iew and 
corjwrate profiles of leading music-related companies doing business in 
Asia. 
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Eye Q Raises Global 
Dance Intelligence 



■ BY WOLFGANG SPAHR 

HAMBURG— Fiw years af?o. Frank- 
furt lal)el Eye Q was just a small play 
on words. Now, its electronic dance 
music has made it a significant player 
on both the domestic and international 
stages. 

The three Ej'e Q labels — Harthouse, 
Eye Q. and Recycle or Die — produce 
what has been described as sophisti- 
cated electronic music in a trance 
ambient style. 

Howe\'er, each label has its own posi- 
tion within the genre. Harthouse spe- 
cializes in work from acts that may Ije 
new to the techno scene, while the Eye 
Q label is less oriented toward elec- 
tronics and more toward artists. Its 
roster includes German chart acts 
Swn Vath, Earth Nation, and B-Zet, 
which enjoyed German success in 
August with the single "Everlasting 
Picture." Recycle or Die releases elec- 
tronic, e-vperimental music in environ- 
mentally friendly packaging, such as 
100% recyclable tin boxes and recycled 
paper. 

These labels are considered co- 
founders of the trance and house scene 
in Germany and develoi>ed their indi- 
vidual styles early on, according to Kyc 
Q president Heinz Roth. Roth states 
that the label established the term 
"trance" at a time when techno was 
still uncharted territory. 

Roth has a very low opinion of "bub- 
ble-gum" hit-parade music; for him. 
innovation is i>aramount "Even though 
we're 5 years old now, we still want to 
pick up on mi*jor current trends from 
their outset," he says. In order to 
achieve this, he has established bases 
in London and Lt)s Angeles. 

Eye Q Records has been relatively 
successful with German pmduct in the 
U.S., and the company expects 10,000- 
to 20,000-unit .^ales on any given title 
in the Eye Q or Harthouse catalogs. 
Eye Q will launch the Recycle or Die 
Iabc>l in tho U.S. in the coming 12 
months. The Recycle or Die catalog 




Pictured, from left, are Eye Q presi- 
dent Heinz Rotti, GM Richard Hender- 
son, and nnanaging director Dean 
O' Conner. 



comprises nine titles and, as a show- 
case for electronic, ambient music. 
Roth says he feels it will prove popular 
with the U.S. new age audience. 

Eye Q has already made an impact 
in the U.S. via its relationship with 
Warner Music there and that compa- 
ny's release of material by Vath. 

The U.S. dance music audience orig- 
(Continued m next page) 



Spain's Perennial Flores 

Sisters Maintain Family's Fame 



■ BY HOWELL LLEWELLYN 

MADRID — Spain's Flores family is 
maintaining its grip on the country's 
show-biz pulse one year after matri- 
arch Lola Flores and her iwp/rock star 
son Antonio died within two weeks of 
each other 

Antonio's posthumous album, "An- 
tolc^'a," entered the countr>*'s charts at 
No. 3 just a week after its March 4 
release and has sold almost 85,000 
copies, according to his label, RCA. His 
previoas album, "Ca^s Mias" (Things 
Of Mine), which was sliding from the 
charts when he died at age 33 last May, 
has sold 600,000 units, according to 
RCA. 

Elder sister Lolita, 37, released her 
first album 20 years ago. But as a 
singer, she had always been in the 
shadow of Antonio and their sister 
Rosario, 30, whose flamenco pop music 
has made her Spain's top-selling 
female artist of the '90s. 

Lolita has now made a comeback 
with a new look and a new musical 



style. The same week that "Antologia" 
was released, she put out an album hal- 
f-written by Antonio that was partly 
recorded when he died. "Qui^n Lo Va 
A Detener?" (Who Is Going To Stop 
It?) was presented in Madrid to Span- 
ish television and press, which turned 
out en masse to witness LoliUi's musi- 
cal i-ebirth. 

Her first album in five wars was also 
released in March in most I^lin Amer- 
ican territories. All four Flores artists 
are popular in Latin America, and gos- 
sip magazines have been kept busy in 
the past year with Lolita's sejiaration 
from her Ai^entinian husband follow- 
ing the two deaths, as well as the news 
that Rosario is pregnant by her new 
Iwyfriend, who is also Argentinian. 

Lolita's album, her first for RCA. 
includes contributions from such musi- 
cians as singer Antonia Carmona. C^- 
mona is also featured on "Antologi'a," 
which includes five previously unre- 
leased tracks. Of the two albums. 
"Antologia" is expected to sell well and 
(Continued on next page) 



Box Reignltes Reunited Seekers 



■ BY GLENN A. BAKER 

STONE\ — the reunited Seekers end 
a two->"ear stint as a touring band after 
25 years of silence, 
_ they are being giv- 

^^^^^k en a fitting tribute 
^^^BPRRl here in the form of 
^^^P^ ^ one of the most 
^^m^ comprehensive 
^^^^^ ' I boxed sets ever. 
^^P^'^T^ EMTs'TheSeek- 
^^^F « ei-s(>)mplete"gath- 
ers together ewry 
DURHAM known recording 

by the act — and 
then some. To date, the album has sold 
:J5.000 copies, according to EMI. 

The Ixix (haws to a close a remarkable 
p(?ri(id since th«! hugc'ly jxipular act got 
back together two years ago. It has al'u> 



provided renewed impetus for the .solo 
career of lead singer Judith Durham, 
who has a new album out in the U.K. on 
EMI Premier 

Released in Februai-y. the five-disc 
boxed set is an essential collector's item, 
with 126 digitally remastered tracks and 
a generous sprinkling of cuiios (such as 
the qwning and closing film \ersions of 
"Georg>' Girl"). The set is so essential 
that, far from concluding the Seekers 
phenomerwn. it has reignited it 

Not that the core of the material has 
Ix-en unavailable until now. There havr 
been regulai" greatest-hits packages avei- 
the j-ears (and more than a 100 interna- 
tionally), including "The Silver Jubilee 
Album," which surpassed platinum sta- 
tus (70,000 units sold) after the i-eunion. 
It was folloiAxnl by EMI's "Live In Con- 



cert" n.'leJise from the tour, which has 
sold more than 100.000 units (GO'S- of 
those sales accounted for by a record 
A'ideo package marketed by Rtiadshow 
Music). 

"This group is a freak. It won't go 
away; the public won't let it," saj-s EMI 
strategic marketing consultant Leon 
Concannon. "The loyalty really is some- 
thing to liehold. 

"We recently tracked down the 35 mm 
film master of 19f>8's "World Of The 
Seekei*s" teIe\ision show — a big-budget, 
45-minute documentaiy shot around the 
world tliat I belie\'e still holds tlie recortl 
as the highest-rated sjx'cial ever seen on 
Australian sciwrLs. We Issued it on \ideo. 
and it immediately went gold [5,000 
copies sold]. Now Network Ten has 
(Continued on next page) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. McDonnell Pro- 
ducti(ms I'.K. and Holland names Theo 
Kohler managing director. He was for- 
merly with Sony Music U.K. 

EMI Records Group U.K. and Ire- 
land names Cathy Crcmer director of 
artist relations. She was head of aj'tist 
relations. Richard Cottrell is named 
managing director of commercial mar- 
keting, sales, and distribution. He was 
senior director of commercial opera- 
tions. As a result of Coltrell's move. 
Paul Coldwell is named GM; he joins 
the company from Telstar U.K., as 
does Georgina Capp, who is named 
commercial manager. 

Parlophone Records U.K. names 
Malcolm Hill director of promotion 
and Murray Chalmers director of 
press. They were heads of promotion 
and press, respectiwly. 

Chrysalis Records U.K. names 
Mark Collcn deputy managing dii*ec- 
tor. He was marketing director of Par- 
lophone Records U.K. Chris Briggs 
returns in a senior A&R position. 



PolyGram International names 
Mike Allen VP of international mar- 
keting. He was marketing director 

Virgin Records U.K. names Steve 
Prilchard and Peter Duckworth co- 
directors of commercial marketing. 

VIDEO COMPANIES. Warner Vision 
Japan names Masato Shiotani GM. 
He joins from Buena Vista Japan, 
where he was sales and marketing 
director. 

RETAIL Blockbuster Video U.K. names 
Nigel Travis senior VP for Europe. He 
was VP for Euroi>e. 

Music Sales Limited U.K. names 
Chris Butler GM. He is director of sis- 
ter company Novello & Co. U.K. and 
replaces Frank Johnson, who retires. 

RELATED FIELDS. The boanl of the I^r- 
forming Rights Society U.K. names 
Malcolm Coster as its first nonexecu- 
tive director. He is senior VP for 
Unisys Corp. UK. 



Labels Arranging Tour 
Support For Danish Acts 



COPENHAGEN— The tour huy-cin 
has arri\'cd in Denmark. 

Commonplace elsewhere in Europe, 
the concept of a i*ecorcl company pay- 
ing for a band to tour in support of a 
better-known act is being tried out 
here with Mega Records act Peanut 
Pump Gun. 

Traditionally, Dani-sh headlining ac\s 
play two sets per concert. However, on 
Sort Sol's next club circuit, alternative 
rock act Peanut Pump Gun will open. 

Mega Records released Peanut 
Pump Gun's debut album, "Indie 
Love," March 21, and Mega Danish 
managing director Jesper Bay says, 
"They wanted to play land we wanted 
them to], but it's difficult for a young 
band to get gigs with a sizable audi- 
ence before it's established. 

"Sort Sol was to go on tour and 
wanted a regular support band — 



something that's not traditional in Den- 
mark. 

"We evaluated it to .see if it w^as 
worth it and decided to pay for it," Bay 
add.s. "To my knowledge, it's a first for 
Denmark. 

"The tour has promotional advan- 
tages for us and educational aspects for 
the l^nd, which needs to find out what 
a tour is like." 

A tflur is particularly .significant for 
alternative rock bands, as they receive 
only limited exixjsure on radio. Mega 
is committing the equiralent of Sai.OOO 
to Peanut Pump Gun's tour and anoth- 
er $10,000 in advertising and related 
costs. 

"It's pretty much a normal promo 
budget," sa,vs Bay, "whereas we would 
have used the monev for videos and the 
like." 
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EYE Q RAISES GLOBAL DANCE INTELLIGENCE 

iCoiitiiiHcd fnnii jjirccditiy i>utf<') 

inally picked up on Eye Q via si>efial- 
ist imimrt shops in urban centers, and 
Roth feels that the tie-in with Warner 
is important. "The value of .support 
from such a i*especte<l nmjor cannot be 
underestimated," say's Roth, who has 
strong ideas on who will buy his rec- 



RECORDS 



ords. These include "club kids and dis- 
affected former rock fans who have 
ja"owii tired of plaid-shirt complaint 
ruck, together with other intelligent 
types who might buy anything that 
represents an innovative and exciting 
alternative to big-league rock product. 
These are the people who can be count- 



ed on to lead the way for our music." 

Roth cites Los Angeles, Miami, 
San Francisco, and New York as 
hotbeds of activity, but new special- 
ist retailers are springing up in 
every state. "Alaskans like good 
dance music too," he reports. 

The company has produced pro<l- 
uct specifically targeted at the I'.S. 
market. A special edition of Hard- 
floor's "Da Damn Phreak Noise 
Punk?" was created for the U.S. 
with two extra tracks and different 
cover art. It sold more than 10,000 
units in its first five months of re- 
lease. 

Roth points to an important medi- 
um on which the company's product 
is appreciated. "College radio loves 
us." he states. "Nearly every campus 
radio has a techno show. One mem- 
ber of the U.S. staff is dedicated to 
keeping [the stationsi aware of our 
new releases." 



SPAIN'S PERENNIAL FLORES 

(Contwuedfwvi precedivg jxigc) 

stay at the top of the charts for some 
time. 

The Flores tragedy, in which Lola 
died after a long fight against cancer 
and a devastated Antonio accidentally 
died from an alcohol and drugs over- 
dose, stunned S|>ain. The event* soon 
took on a mystical air as Lolita and 
Rosario spoke of their family spirit unit- 
ing in the distant sky. 

On her album's liner notes, Lolita 
writes, "My dear brother Antonio, >'ou 
awoke somebwiy inside me that I did 
not know was there. You belie\^d in me 
and convinced your friends to make 
this record . . . PS. Give lots of kisses 



to Mama." 

Before a showcase in Madrid, Loli- 
ta said, "Musically, I have changed a 
lot. It might seem that I've gone from 
one extreme to the other, that before 
I was only known for singing little 
love ballads at my mother's side. But 
that mold was broken with the deaths, 
followed by my [marltall separation." 

Irritated by comparisons made 
between her music and Rosario's, 
Lolita added, "That is absurd. Our 
music is completely different. People 
say she is the gypsy cousin of Lenny 
Kravitz. I think I am more like Anto- 



BOX REIGNITES REUNITED SEEKERS 



(Continued from preceding fxige) 

picked it up for prime-time national tele- 
cast, which will probaMy generate anoth- 
er gold for the video. It's like time has 
stood still." 

This Ls quite an achie\'ement for a con- 
servati\t;-l(K iking acoustic group heavily 
influenced by the Weavers and once 
described as "too pop to be folk, too folk 
to be rock, and too talented to be dis- 
missed as merely middle of the road." 
StiU, the group notched up two No. 1 and 
three top three British hits, three top 
thi*ee British albums, two t£^ five Amer- 
ican hits, ami an Oscar nomination. 

The deep-rooted affection for the 
gi'oup was evident at the end of 199^1 
when the original quartet — which had 
not been in the same room for 25 years- — 
marie national headlines by agreeing to 
re-foiTn. The Australian concert tour. 100 
sellout dates pi-omoted by fii-st Michael 
Coppel and then Paul Lbinty, grossed 
nearly $5 million Australian (S3.9 milliwi) 
and wiLs folhivn.'fl by a series of concerts 
in the U.K. and Europe. 

Officially designated in 1!M>7 as Aus- 
tralians of the Year, they \rere again hon- 
ored by their country at the end of 199.5 
when they were inducted into the Aus- 
tralian Record Industry Assn. Hall of 
Fame by a former chart contemporary, 
Peter Ashen 

The reunion has definitely come to an 
end (although a final "big bang" has not 
been ruled out). Durham is using the 
momentum to further her solo recording 
career, which began on EMI in 1967, ctm- 
tinued on A&M in the 70s, and resumed 



with a 1994 EMI album. "Let Me Find 

Lovie." 

The Seekers' 25th anniwrsary tour 
in 1993 brought the act to the'U.K., 
where its compilation "A Carnival Of 
Hits" went gold, selling more than 
140,000 copies, according to EMI Pi-e- 
mier. 

During this visit, Durham signed her 
solo deal with EMI, and her new "Mona 
Lisas" album was released in the U.K. 
by EMI Pi"emier in March. 

Pi-oduced by (Jus Dudgeon at Abbey 
Road, it includes co\x>rs of Bob Dylan 
and BjTds songs and a version of Gal- 
lagher & Lyie's "Heai't On My Sleev-e," 
which has lieen releasefl as a single and 
was performed — \ia satellite from Sj-d- 
ney Harbor — on the U.K.'s "Good 
Morning" television show. Durham will 
undertake a U.KVEuropean concert 
tour in May. 



U.K. INDIE RETAILERS 

(Continued from page i5) 

fiv¥ ami 10 new accounts a week, and of 
them, ^bout half wxjuki be independents." 

Warner Masic U.K. sales director Jeff 
Beard adds, "I would say that indepen- 
dents make up about 12% of business, and 
it has stayed like that for the past 18 
months. Indei)endent stoi^ are closing, 
but there are more new independents 
comir^ up to replace them. The difference 
now is that a lot of the independents are 
much more (specialized!." 



Canada 



Canada Nice Alternative For Reld 

A&M I Islandl Motown Prez Is Keeping Roster Small 



m BY LARRY LeBLANC 

TORONTO— When he assumed the role 
of president of A&M/Island/Motown 
here nine months ago. .Jtihn Reid inher- 
ited a small but impressi\Te domestic ros- 
ter that included Jann Arden, Ashley 
Maclsuiie, Bas.s Is Base, the Dough Boy.'i. 
and Big Sugar His A&R strategj' has 
been to keej) the comiiany's roster select 
and focused, green-lighting only those 
acts callable of .selli ng gloli;dly. 

"There's room for another act" Reid 
sa>% "but there's no nish for us to expand 
I want to ket!p the roster the smallest and 
the most eclectic of the m:yor (labels' ( ros- 
ters here. We're 4mly signing acts we 
belie\'e in and that can sell oiisrseas. I'm 
not intej^tetl in acts who w"ant to sell goW 
or platinum records in ('anaria alone." 

Since becoming president Reid has 
signed Vancaivvr-ljased .wung |xink hind 
Another White Male and has signed a 
Canadian distribution agreement with 
Maclsaac's manager, Sheri Jon&s for her 
Turtle Records label, which includes 
Gaelic singer Marj' Jane Lamonde. 

"We're now catering to devielopmental 
acts," says Reid. "tXinding them, touring 
them, and committing to them k)ng-lerm, 
to gi\ie them room to grow." 

Reid saj-s he relished the chance to re- 
shape his marketing skills by editing the 
London Records(U.K.)marketing direc- 
tor spot to helm A&M/Island/Motow^n, a 
di\ision of Pol^-Gram Group Canada Inc. 
Reid replaced .loe Summers, who was 
promoted to vice chiiirman of Polj-Gram 
Group Canatla, 

"For an>'one to work in the U.K. and 
the U.S. markeU, wu should haw inter- 
national experience." Reid sn>-s. "Work- 
ing in the U.K. was tremenrkiusly excit- 
ing, but without working in international 
markelj^, it's so easy to be blinkered by 
what's hai^iening in the outside world." 

Reid adds. "It's a particularly good 
moment to be working in Canada. It has 
become v^ry hot as a repertoire center 
and Is about to get even hotter." 

To find emerging talent, Reid fre- 
quents such Toronto clubs as Ultra 
Sound, Bamboo, Ri\t)Ii, and Lee's I^cc. 
"For the fii-st six months, I was going to 
three gigs a night, sewn nights a week." 
he saj"s. "Being a single bloke in Canada, 
what else was I going to do at night? Stay 
in? I still go to three or foui- gigs a week." 

Reid sajTS he is impressed by Ciinada's 
grass-reotii alternatiw scene. Boasted 
enormously by support from national 
video channel MuchMusic, national col- 
lege network CBC Radio, alternative 
ra(lio station CFNY Toronto, and such 
key retail chains as HMV Canada and 
Sam the Record Man, Canadian inde- 
pendent acts haw come to realize .sizaHe 
national prt>files and .sides. 

"There's a freshness in Canada, 
because artists can de\^lop here without 
A&R jx'ople hunting them down," says 
Reid. "Ewn if some acts are signed [by 
major labels] too early, they are still 
allowed to develop for longer than they 
can in the U.S. — aiid. for sure, in the U.K. 
I haw a lot of admiration for Canada's 
indei)endent sector What's uni(iue here 
is that major retailers give front-rack 
space to independent acts." 

Four months after Reid arrived at 
A&M, the label launched Maclsaac's 
album "Hi Hnw^ Are You Today?" Reid 
has been closely involwd in the domestic 
marketing of the album and its setup 
uith PblyGram affiliates \TOrldwide. 




Says Jones, "I'm finding John valuable 
liecause of his exleasiw U.K. aral Euro- 
pean contacts. He seems to know ewiy- 
body, and he's not shy about talking-up 
A.shley to [A&M U.S.] either I eiyoy 
wffl-king with him. He's wry direct" 
According to Reid, Maclsaac's album 
has sold 170.000 units 
in Canada. "What has 
been most satisfying 
has been Ashk?y get- 
ting on (Canadian] 
radio and selling 
records." saj-s Rekl. 
A&M Canada is 
gearing up for the 
HEO June 4 release of 

"18 Until I Die," the 
new album by one of Canada's l>est- 
known artists. Bryan Adams. "He's Cana- 
da's biggest ImusicaJl export, period," 
.Silk's Reid. "Also, domcsticalli,; his catalog 
.sales are monstrous, week in and week 
out For the new album, there'll be a hea\7 
print camjjaign and heavy outdoor wAvcr- 
tising, TV i-adio, and time-bu>*s. Well do a 
couple of day's of press and promotion 
with Bryan, and ho|)efully, we'll ha\'e a 
toui' this war. We're leading with a rock 
single ('The Only Thing That Looks Good 
On Me Is You'l ilay H that will re^tahtlsh 
him in this mai'ket as a rocker." 

The lal>el is also setting up Sound- 
garden's "Down On The Upside," due 
May 21, which Reid expects to ship plat- 
inum (100,000 units). 

Reid adds that A&M is working the 
Gin Blossoms' "Congratulations I'm 
Sorry" and Sting's "Mereury Falling." 
"We're at 80,000 recoi-ds (in Canadal so 
far with Sting, which I'm pleased with," 
says Reid. "It's going to be a long-haul 
record. We're also in good shape with the 
(Jin Blossoms. We've done about 65,000 
records. We're just about to come out 
with the second single ('Da>' .Joli'l, and wie 
need to get the band here to tour." 

MUSICAL MINISm 

Reid became interested in wxirking in 
entertainment while studying for a busi- 
ness degree and acting as social enter- 
tainment coordinator at Trinity College 
in Dublin in the late '80s. EstaliUshed in 
1591 to train wung men for the I^-otes- 
tant ministry; Trinity has lx!en the ftx^l 
point of Ireland's new waw and punk 
music scene since the Clash pla.S'ed there 
in 1977. It was in Trinity's small, under- 
ground Butterj' bai- that U2 first pla>'ed. 

"New wave and punk groups were 
atU*acted to the the uni\^!rsity in droves, 
eager to showcase their raw but vital tal- 
ents in front of an a|)()reciaUw audience," 
Mark J. Prendergast WTote about the 
|)eriod in his 1987 lx)ok "Irish Rock." 

"There was a renaissance of Irish musk 
then that was fantastic," sail's Reid. "It 
came on the hack of Thin Lizz;>' and the 
Boomtoss-n Rats and while U2 was beeom- 
ing the biggest nx-k band in the work!." 

After wx)rking with production on se\'- 
eral local shows, Reid decided not to com- 
plete his honcBTi degree at Trinity; "When 
I was in the production office of U2's first 
open-air show in Ireland at the Phoenix 
Park race course, my tutor came to see 
if I was coming back to college to com- 
plete my honors degi*ee," s<iys Reid. "I 
wasn't sure what I wanted to do. Look- 
ing around the office, [the tutor] said, 
'Well, >"ou seem to he enjoying this.' " 

Instead of returning to Trinity in 1982, 
Reid freelancetl as a tour manager while 
managing two Dublin-based groups, 



Silent Running and Cactus Workl News. 
"If .TOU want a career in the masic indus- 
try, one of the greatest backgixjunds is 
being on the road," he sa\T>. "You see the 
differences in markets, and ym see dif- 
ferent ways of doing business. You also 
see the value of touring." 

A chance meeting with manager and 
Def Jam Records owner Russell Sim- 
moas in a Lonrlon nightclub led to Reid 
handling sewral 1985 Def Jam lours in 
the t I.K. aixl the rest of Eurojx'. Reid was 
hired in 1980 to head the European oper- 
ations of Simmoas' management com()a- 
ny. Rush Productioas. The firm's roster 
included LL Coo\ J, Public Enemv; Run- 
D.M.C., and the Beastie Boj-s. In 1988, 
Reid left to take a job in London Records' 
international {lei>artment; he e\'entually 
became the label's international market- 
ing dii*ector. then its marketir^ directw. 

Contrasting his working experiences 
in the U.K. and Canarla Reid sa>'s, "With 
similar retail, radio formatting, and geo- 
graphies, the Canadian masic indastry Is 
closer to that of the U.S. The U.K. Is a sin- 
gles-oriented market that uses commer- 
cial singles to sell records at the early 
stage of dewloping the radio market" 

With Caaitlian mainstreiun nulio pro- 
grammers largely ignoring alternatiw 
acts, Reid says, it has been difficult to 
establish fooOiolds for alternatiw new- 
comers in Canada. Howx'vx.'r. he adds, a 
changing attitude toward alternative 
music by album rock programmers is 
leading to more airplay for the genre, 
which will pa.v off w ith bigger returns. 

"Canada is proliably the biggest mar- 
ket in the woiid. pei* capita, for the Cran- 
berries, .wt they'w had the least airplay 
here," sa.vs Reid. " 'No Need To Argue' 
sold about SKM.OOO units, mostly on word- 
of-mouth, press, and airplay on CFNY 
and MuchMusic. With the [newl album. 
To The Faithful Dejiarted,' we'v^? already 
had nxH-e aiiplay on the sin^e fSah-atioa' 
out March 27| than we'w had on ewry 
Cranberries single combined in Canada. 

"Rock radio in (^anarla is finally com- 
ir^ to terms with the fact that classic rock 
is a dead format. Thank God they are 
realizing that what was a]lemati\'e is now 
the maiastream in rock and, in fact pop." 



MAPLEBRIEFS 



Afte 



PER DER\RTING three j'ears ago, 
Nettwerk Productions has returned to 
EMI Music Canada for distribution. 
Under the two-year agreement, EMI 
will aby) hamile domestic manufacturing 
for the Vancouwr-based independent 

AlANIS MORISSETTE'S Marerick 
album "Jagged Little Pill" and Hootie & 
the Blowfish's Atliintic iUlmm "Cracked 
Rear View" haw been certified diamond 
by the Canadian Recording Industry 
Assn. for Canadian sales in excess of 1 
million units. 

Appointments: Ken Weiia has 

been appointed VP/GM at PolyGram 
Group Canada Distribution; producer 
Chris Wardman has been named A&R 
manager at BMG Music Canada. At the 
Canadian Mu.sical Reproduction Rights 
Agency, Fred Merritt has lieen named 
VP and Caroline Rioux has been named 
director of hcensing. 
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lAPAN 



[Dempa Publ»c3tions Inc ) 



EUROCHART HOT 100 
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SING1£S 

HANA— MEMENTO-MORI MR CHILDREN TOrSTAC 

CHERRY SPITZ coiri>3R 

DONT WANNA CRY NAM IE AMU RO avCX ntM 

I'M PROUD TOMOMI KAHARA pohukiOC 

HUORUYANAI DEEN b uKMu 

PISTOL KUROYUME tOSMiBA-EMi 

BABY BABY BABY DOS PiONttft iDC 

LOVE & PEACE FOREVER TRf *vD tum 

FREEDOM GLOBE «m trm 

ESCALATION RIE TOMOSAKA rosHi8*.tMi 

ALBUMS 

GLOBE GLOBE •vm Irm 

DREAMS COME TRUE LOVE UNLIMITED C*>IC SONV 
TUBE TUBEST II scm 

DREAMS COME TRUE SEVENTH OF JULY SUNNY 

DAY -SOUNDTRACK fPicsmr 

LUNA SEA STYLE victor 

CARPENTERS I NEED TO BE IN LOVE-THE BEST 

OF THE CARPENTERS polvdor 

CHAGE&ASKA CODE NAME.2 SISTER MOON fw 

MirUKt NAKAJIMA DAIGINJYOU iwcANroN 
CELINE DION FALLING INTO YOU EPicSONy 
ULFULS BANZAI tdshibatmi 



CANADA 



(The RBCOfd) 



usr 

wsx ALBUMS 

1 ALANIS MORISSETTE JAGGED LiniE PILL u.nRiw 

2 CELINE DION FALLING INTO YOU COLUMBIA 

3 OASIS (WHATS THE STORY) MORNING GLORY? irx 

14 eUSH SIXTEEN STONE isterscor 

4 VARIOUS ARTIS15 OH WHAT A FEELING MCA 

5 SrONE TEMPtE PILOTS TINY MUSIC . . . SONGS 
F ROM THE VATICAN GIFT SHOP »iiastc 

6 I VARIOUS ARTISTS 1 99& GRAMMY NOMINEES 

COU.WR:* 

7 SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS 

9 ASHLEY MACISMC HI - HOW ARE YOU AAM 

15 VARIOUS ARTISTS DANCE MIX USA 96 ai»iir> 
12 FUGEES IHE SCORE 

ID SHANIA TWAIN THE WOMAN IN ML m[roj&. 
1 1 PRESIDENTS OF THE UNITED STATES OF AMERI- 
CA THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA cojjwBi* 
B BEATLES ANTHOLOGY 2 AP. Lt 

16 ! VARIOUS ARTISTS GROOVE STATION 2 AROLA 
VARIOUS ARTISTS NOW! lui 
STING MLRCURY FALLING aam 
JOAN OSBORNE RELISH umcuKi 
SPACEHOG RESIDENT ALIEN (ifktfa 

20 WEIRD AL YANKOVIC BAD HAIR DAY attic 
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AUSTRALIA 



(Australian Record influsiry Assn.l 
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NEW 



SMGL£S 

HOW BIZARRE 0 M.C MmPOLVGRAM 
FATHER AND SON BOYZONE PQiyooH 
MISSING rvERYTHING BUT THE GIRL wea 
CALIFORNIA LOVE 2PAC FEATURING OR- DRE 

ANYTHING 3T epic 

IRONIC ALANIS MORISSETTE WEA 

SPACEMAN BABYLON ZOO tMi 

ONE OF US JOAN OSBORNE wbcuwy 

POWER OF A WOMAN ETERNAL IMi 

SALVATION CRANBERRIES i'^hd 

BEAUTIFUL LIFE ACE OF BASE pct*[»« 

HOW DEEP IS YOUR LOVE TAKE THAT bmh 

WRAP ME UP ALEX PARTY mds 

GET DOWN ON IT PETER ANDRE FEATURING FTP 

FisnvtL 

PEACHES PRESIDENTS OF THE UNITED STATES OF 
AMERICA coijMdiA 

GIVE ME ONE REASON TRACY CHAPMAN MA 

ALWAYS BE MY BABY MARIAH CAREY coliwbu^ 

RUNAWAY CORRS [As-fttsi 

GOT IT COIN' ON HUMAN NATURE sont 

SWEET DREAMS LA BOUCHE flMr. 

ALBUMS 

ALANIS MORISSETTE JAGGED LITTLE PILL AtA 
RAGE AGAINST THE MACHINE EVIL EMPIRE mc 
OASIS (WHAT S THE STORY) MORNING GLORY' 

NEIL DIAMOND TENNESSEE MOON ci^iumbia 
PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA .rni.iMHW 

CELINE DION FALLING INTO YOU tPK 
ENYA THF MEMORY OF TREES wfa 
SIMPLY RED LIFE swrwtst 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS ■.■(tg.i 

TRACY CHAPMAN NEW BEGINNING ma 

STONE TEMPLE PILOTS TINY MUSIC . . . SONGS 

FROM THF VATICAN r.lFT SHOP fasiwesi 

NEIL DIAMOND THE GREATEST HITS 1966-1992 

TAKE THAT GREATEST HITS bmg 
SOUNDTRACK SONGS IN THE KEY OF X-MUSIC 
FROM AND INSPIRED BY THE X FILES WlA 
LIVE THROWING COPPER H«jo»cifvtMCA 
TLC CRAZYSEXYCOOL smg 
BEATLES ANTHOLOGY 2 iMi 
MARIAH CAREY DAYDREAM Columbia 
RICHARD CLAYDERMAN MY AUSTRALIAN COL- 
LECTION 

RED HOT CHILI PEPPERS ONE HOT MINUTE wia 
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smcLzs 

CHILDREN ROBERT MILES oex 

THEY DONT CARE ABOUT US MICHAEL JACKSON 

EPIC 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

SPACEMAN BABYLON ZOO Ewi 
FIRESTARTER PRODIGY xi recobolnds 
LEMON TREE fOOLS GARDEN iNttncooo 
HOW DEEP IS YOUR LOVE TAKE THAT ncA 
ONE OF US JOAN OSBORNE f*LU€ &DBta\'M€Rcm>Y 
I'LL NEVER BREAK YOUR HEART BACKSTREET 
BOYS ^uMU*.jivt 

SOIREE DISCO BORIS vtRiAHLr. 

OOHAAH..JUST A LITTLE BIT GINA G eU«*«lwLA 

MACAREMA LOS DEL RIO i.Er'0r5Co 

RETURN OF THE MACK MARK MORRISON m* 

ANYTHING 3r Mj^tPtc 

X FILES DJ DADO su^a> 

I GOT 5 ON IT LUNIZ virgin 

BABY COME BACK WORLDS APART f-owER SfOiHEfS 

CARUSO FLORtNTPAGNY MtRCUfr- 

WE'VE GOT IT COIN- ON BACKSTREET BOYS 

DRILL INSTRUCTOR CAPTAIN JACK em< 

ALBUMS 

TAKE THAT GHLAltST HITS OCA 

TINA TURNER Wll DEST DREAMS pahiopmone 

CELINE DION ) ALLING INTO YOU epiccolumbw 

MARK KNOPFLER GOLDEN HEART vf Rr<oc.MfBcuRT 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

rPfAtinn 

ALANIS MORISSETTE JAGGED LITTLE PILL 

MAVtBICK-'HtPHlSE 

STING MERCURY FALLING a&m 

VANGEUS PORTRAITS wlydor 

OCEAN COLOUR SCENE MOSELEY SHOALS wca 

BEATLES ANTHOLOGY 2 AWi 

PAVAROTTI I. FRIENDS TOGETHER FOR THE CHILDREN 

OF BOSNIA 

FOOLS GARDEN DISH OF THE DAY iNlBrcOHO 
SCOOTER OUK HAPPY HARDCORE auBTOOiS 
MIKE & THE MECHANICS HITS vihgm 
GARBAGE GARBAGE mush<400M 
CELINE DION DXUX epiccoiumbm 
PETER MAFFAY MAFFAY 96 ahiola 
X»AN OSBORNE RELISH Blue ryrwiLAWRCuw* 
RAGE AGAINST THE MACHINE EVIL EMPIRE fic 
MICHAEL JACKSON HISTORY PAST. PRESENT AND 
FUTURE— aODK 1 spil" 



MEKJMCEK 



GERMANY 



FRANCE 



(SNEPilFOP/Tite-Llve) 



NEW 
NEW 



SING1£5 

CHILDREN ROBERT MILES htoiCAuusiC 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

MAC ARENA LOS DEL RIO oca 

DRILL INSTRUCTOR CAPTAIN JACK emi 

HIER KOMMT DIE MAUS STEFAN RAAB arola 

LEMON TREE FOOLS GARDEN K.itwtOMJ 

LOVE MESSAGE LOVE MESSAGE PoimniM 

CALIFORNIA LOVE ?PAC FEATURING OR. DRE WROiR- 

COCOJAMBOO MR PRESIDENT wu 

FIRESTARTER PRODIGY inurcohd 

DON'T WALK AWAY CAUGHT IN THE ACT m 

MUTTER. OER PMANN MIT DEM KOKS T^>MA 

ARIOIA 

ra NEVER BREAK YOUR HEART BACKSTREET 

BOYS 7Gm\j\vL 

KLIENER SATELLTT BLUMCHEN e«i 
CRYING IN THE RAIN CULTURE BEAT SONV 
HOW DEEP IS YOUR LOVE TAKE THAT rca 
FUNKY Tic TAG TOE f.:a 
STAND BY YOUR MAN HEIKE MAKATSCH 

ANYTHING 3T fPic 

ONE OF US JOAN OSBORNE ME»Cuflr 

ALBUMS 

TAKE THAT GREATEST HITS RrJ. 

RAGE AGAINST THE MACHINE EVIL EMPIRE CPiC 

TINA TURNER WILDEST DREAMS EMi 

PETER MAFFAY MAFFAY 9$ wioiA 

MARK KNOPfLER GOLDEN HEART me»cury 

DIE DOOFEN MELODIEN FUR MELONEN aRiOla 

FOOLS GARDEN DISH OF THE DAY im-^ord 

ROGER WHITTAKER ALLES ROGER! acola 

DIE TOTEN HOSEN OPIUM FURS VOLK easiwisi 

CELINE DION FALLING INTO YOU swv 

ALANIS MORISSETTE JAGGED LITTLE PILL wLA 

STING MERCURY FALLING PairoflAU 

VANGELIS PORTRAITS pc^ygmm 

CAPTAIN JACK THE MISSION em. 

MIKE I. THE MECHANICS HITS v>ian 

LUCIANO PAVAROni PAVAROHI & FRIENDS 3 

SCOOTER OUR HAPPY HARDCORE EOEl 
JOAN OSBORNE RELISH UEf-ci ar 
JUST FRIENDS FRIENDS FOREVER EMt 
TIC TAC TOE TIC TAG TOE r-ja 



HITS OF THE^UK. 



MEEK SMG1£S 

1 CHILDREN ROBERT MILES sow 

? SOIREE DISCO BORIS vfrsaales 

4 BABY CCME BACK WORLDS APART emi 
3 SPACEMAN BABYLON ZOO tMi 

5 THEY DONT CARE ABOUT US MICHAEL JACKSON 

NEW THE X FILES THEME MARK SNOW WARritRfinoS 



BALANCE TOI RECIPROK sony 

CARUSO FLORENTPAGNY uiKxmt 

VOYAGE EN ITAUE LILICUB heuark 

I GOT 5 ON IT LUN12 viRtyn 

DIEUM'A DONNE LA FOI OPHELlE WINTER EAsnvESi 

ONE OF US JOAN OSBORNE mercury 

SALVATION CRANBERRIES i^-iano 

ANYTHING 3T ujjEPt 

GANGSTAS PARADISE COOLIO FEATURING L.V, mca 
CALIFORNIA LOVE 2PAC FEATURING OR. DRE iSiand 
LE BRIO BIG SOUL ■ium 

WEGOTITGOIN'ON BACKSTREET BOYS tombam 
YOU DON'T FOOL ME QUEEN em. 
FALUNG INTO YOU CELINE DION coeumbia 



CELINE DION FALLING INTO YOU 
RAGE AGAINST THE MACHINE EVIL EMPIRE f.PK 
SOUNDTRACK THE X FILES aarnfrbros 
FRANCE GALL FRANCE emu 
CELINE DION O'EUX Oxumoia 
STING MERCURY FALLING polydor 
PHIL COLLINS SERIOUS HITS . LIVE! wa 
RENAUD CHANTELES CHANSONS 
POETIQUES .de GEORGES BRASSENS virgin 
TINA TURNER WILDEST DREAMS emi 
SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS ■.■■■'k^^ 

LIONEL RICHIE LOUDER THAN WORDS mereumy 
MARK KNOPFLER GOLDEN HEART »(Ram 
MYLENE FARMER ANAMORPHOSEE f->x>COR 
OASIS (WHAT S THE STORY) MORNING GLORY? «)«y 
MICHAEL JACKSON HISTORY. PAST. PRESENT AND 
FUTURE BOOK 1 rr-ic 

ALANIS MORISSETTE JAGGED UTTLE PIU wea 
FUGEES THE SCORE sosv 
E-TYPE MADE IN SWEDEN tokoor 
SOUNDTRACK THE BODYGUARD arista 
F.F.F. LE PIRE ET LE MEILLEUR VK. 



iTAiy 



(Musica e Dtschi/FIMI) 



«1996, BiUboanVBPI Communications (Music Week/ c CIN) 



SMGLES 

RETURN OF THE MACK MARK MORRISON wea 
A DESIGN FOR LIFE MANIC STREET PREACHERS Enc 
OOH AAH..JUST A LITTLE BIT GINAG (Urnmavea 
THEY DON'T CARE ABOUT US MICHAEL JACKSON Enc 
GOLOFINGER ASH iNrEtnoux 
CECILIA SUGGS FEATURING U)UCHIE LOU AND 
MICHIE ONE Ml. 

KEEPON JUMPIN' THE LISA MARIE EXPERIENCE 

FIRESTARTER PRODIGY alricoadings 
THE X FILES THEME MARK SNOW wARNEfteRO. 
CHILDREN ROBFRT MILES txcotmn^iKM 
THE BOX ORBITAL i'mnw 

PEACHES PRESIDENTS OF THE UNITED STATES OF 
AMERICA rr.iiMRij 

GIVE ME A LITTLE MORE TIME GABRIELLE a>&EAi 
CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

WALKING WOUNDED EVERYTHING BLJT THE GIRL 

IRONIC ALANIS MORISSETTE mavewovmwiisE 
ANIMAL ARMY BABVU>N ZOO tm 
HAPPY BIRTHDAY TECHNOHEAD MPKUM'ROAPRvwt 
LET THE MUSIC PUY MARY KIANl isr AvftuiF,iWfi 

CHARITY SKUNK ANANSIE o'lf iirnr wian 
RUNNIN' FOR THE RED LIGHT (I GOHA LIFE) 

MEAT (OAF 

SALVATION CRANBERRIES i'.L»m 

IF YOU WERE HERE TONIGHT MATT GOSS 

1.2,3.4 (SUMPIN' NEW) COOLIO 70»W» BO^ 

THE NIGHHRAIN KADOC 'VJJy^MU' 

DON T LOOK BACK IN ANGER OASIS creaiiot. 

X FILES 1>' DA[iO '^x 

WALKAWAY I'AST rrHYOOfi 

YOU AND ME SONG WANNADIES mmw 

FOLLOW YOU DOWN GIN BLOSSOMS AiM 

NOT ENOUGH LOVE IN THE WORLO CHER wr* 

HOW DEEP IS YOUR LOVE TAKE THAT rca 

LOVE IS THE DRUG ROXV MUSIC vib-jjn 

ALL THE THINGS (YOUR MAN WONT 001 JOE 

STARS 0U6STAR -v- n.-: 

IGOT SON IT l'.'NI7 "i '.ir-.-. 

I GOT THE VIBRATtON A POSITIVE VIBRATION 

TOP OF THE STAIRS bKEE LO ..■.Liv...YbOi. 
NAKASAKI EP (I NEED A LOVER TONIGHT) KEN DOH 

SICK OF DRUGS WILOHEARTS R(x.^nvYA*.M.H 
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NEW 



ALBUMS 

TAKE THAT GREATEST HITS RCa 

ALANIS MORISSETTE JAGGED LITTLE PILL 

MAN't n^-X nii-t'i:,i 

OASIS fWHArs THE STORY) MORNING GLORY? 

RAGE AGAINST THE MACHINE EVIL EMPIRE E>>>c 

OCEAN COLOUR SCENE l.«SELEY SHOALS urj> 

GARBAGE ■"..VPRACf ■,• ^.-noCAi 

MIKE ft THE MECHANICS HITS wii^in 

CELINE DION FALLING INTO YOU 

H PEOPLE BIZARRE FRUIT^BIZARRE FRUIT II 

PULP DIFFERENT CLASS Siam> 

TINA TURNER WILDEST DREAMS PARusmmE 

STING MERCURY FALLING a&m 

CAST ALL CHANGE poivpor 

VANGELIS PORTRAITS fOLtWR 

RAINDANCE RAINOANCE ROircRAMTv 

OASIS DEFINtTELV MAYBE onAim 

COCTEAU TWINS MILK & KISSES tan\u*MAtstaiwt 

PAULWELLER STANLEY ROAD GOldscs 

OSMONDS -ML VERY BEST OF THE OSMONDS 

LIONEL RICHIE LOUDER THAU WORDS mercury 
SHED SEVEN A MAXIMUM HIGH POtVCOH 
BOYZONE iAIU AND DONE polydor 
ALISON MOYET SINGLES'LIVE coiiAiBiA 
SKUNK ANANSIE PARANOID & SUNBURNT onel<ttie 

BEATLES ANTHOLOGY 2 »f«-E6ftWiOPtiO« 

PRESIDENTS OF THE UNtTEO STATES OF JMERI- 

CA THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA couAMA 

RADtOHEAD THE BENDS pariCpikine 

UGHTHOUSE FAMILY OCEAN DRTVE vnDcMOtxxnxm 

CLANNAO LORE wj. 

DUBSTAR DISGRACEFUL fOOOEWi 

MICHAEL JACKSON HISTORY PAST PRESENT AND 

FUIURE-aOOK i tPt 

MARK KNOPFLER GOLDEN HEART vTRnoaMtRCURY 
OUEEN GREATEST HITS i*RiW<**i 
FUGEES THE SCORE c-xumbia 
IN^'IRATIONS PAN PIPE IMAGES 'ilukh 
ROBERT PALMER THE VERY BEST OF ROBERT 
f'ALr.'EI' 

SIMPLYRED LIFE EA^hmSt 

BELOVED X -AsrwuT 

BLUETONES EXPECTING TO FLY iurtr-c* 



40 NEW JOAN OSBORNE REUSH UUE ODRiUAtKRCURv 



TMS LAST 
IWEK WEEK 

NEW 



6 
9 
NEW 

2 

NEW I 
I 

NEW 



SINGLES 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

THEY DONT CARE ABOUT US MICHAEL JACKSON epc 

CHILDREN ROBERT MILES nex 

DEEP IN YOU TANYA LOUISE umm 

HOW DEEP IS YOUR LOVE TAKE THAT hca 

X FILES DJ DADO ^uba-av 

SPACEMAN BABYLON ZOO emi 

PIU' BELLA COSA EROS RAMAZZOTTI raoiorama 

LA TERRA DEI CACHI ELIO & LE STDRIE 

TESE'ORCHESTRA CASADEI asf-pine 

I BELIEVE DABLiTZ Biii^sm fROORt^^ 

ALBUMS 

ELIO ft LE STORIE TESE EAT THE PHIKIS aspirwe 

TINA TURNER WILDEST DREAMS EMr 

GIORGIA STRANG IL MID OESTINO lacoconelea 

RON VOHREl INCONTRARTI FRACENT'ANNI wea 

VASCO ROSSI NESSUNPERICOLO.. PERTE emi 

STING MERCURY FALLING aam 

MARK KNOPFLER GOLDEN HEART mehcvrt 

ALANIS MORISSETTE JAGGED LITTLE PILL wea 

TAKE THAT GREATEST HITS rca 

MICHAEL BOLTON GREATEST HITS 1985-1995 cotUMBu 



SPAIN 



7 
5 
NEW 



SMGUS 

LA COSA MAS BELLA EROS RAMAZZOni «» 
JESUS TO A CHILD SEORGE MICHAEL ■fKSm 
BALLOON <EL GLOBO) DJ'SATWORK max Muse 
CACHETE, PECHITO Y OMBLIGO MISSIEGO 

CHILDREN ROBERT MILES :. ■«[« 
SEXY EYES WHIGFIELD «« uusic 
CANT STOP RAVING DUNE MUMUSC 
DON'T GIVE ME UP SPEED LIMIT l»« CODE 
EVERYTHING STARTS WITH AN E' E ZEE POSSEE 

ANGELI DOMINI DATURA f.it 

ALBUMS 

MARK KNOPFLER GOLDEN HEART UERCURV 

TAKE THAT GREATEST HITS KA 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

CRtAIIUNVA- 

AMISTADES PELIGROSAS LA PROFECIA EMi OOEON 

ANTONIO FLORES ANTOLOGIA «CA 

KETAMA DEAKIAKETAUA MEROIR* 

GLORIA ESTEFAN ASRIENDO PUERTAS EPiC 

BLUR THE GREAT ESCAPE [UKX)tl« 

JUAN MANUEL SERRAT D UN TEMPS. D UN 

PAIS SOUNDTRACK *ftOL* 

CELINE DION FALLING INTO YOU COLUWA 



Hits Of The World is compiled at BillboarE»London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. 



'New' indicates first entry or re-entry into cliart shown. 
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HITS OF THE WORLD 



ISl 



NETHERLANDS 



LAST 
MEEK 



(Stichtirg Mega Top 50) 



SINGLES 

CAPTAIN JACK CAPTAIN JACK EMi 
HAVANAQUILA PARTY ANIMALS EDEi 
YOUR SMILE CHARLIE LOWNOISE 4 MENTAL 
THEO r-:..¥MP 

THE PROMISED LAND DJ PAUL ELSTAK midicwn 
PER SPOOR GUUSMEEUWIS& VACANT mocNR 
CHILDREN ROBERT MILES smg 
CALIFORNIA LOVE 2PAC FEATURING OR, ORE 

ALLESOFNirrS LINDA ROOS& JESSICA dito 
ANHHING 3T etc 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BCYS rcijBiK 

ALBUMS 

TAKE THAT GREATEST HITS Bmg 

CELINE OlON FALLING INTO YOU columbi* 

MARK KNOPFLER GOLDEN HEART WHCunv 

VANGELIS PORTRAITS polydOR 

ANDREA BOCELLI BOCELLI polyoor 

PAVAROTTI I. FRIENDS TOGETHER FOR THE CHILDREN 

OF BOSNIA f>j.¥LiR»M 

MARCO BORSATO ALS GEEN ANDER pcxydor 
TINA TURNER WILDEST DREAMS £vi 
STING MERCURY FALLING fclvix* 
HELMUT LOTTl GOES CLASSIC evg 



BELGIUM 



(Promui 



SINGLES 

CHILDREN ROBERT MILES BMr>.ARtoLAhD*s 

CON TE PARTIRO ANDREA BOCELLI PCl'txJfl 

ONE OF US JOAN OSBORNE MfRcufl* 

SOIREE DISCO eORIS amc 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOVS VI 

ILUOLO ?UCCHERO roivoOB 

HOW DEEP IS YOUR LOVE TAKE THAT rca 

ANYTHING 5T fic 

OIEP GET READY! "lAr thai beat 

SPACEMAN BABYLON 200 [Ml 

ALBUMS 

ANDREA BOCELLI BOCELLI pavDOK 

TAKE THAT GREATEST HITS m 

CELINE DION FALLING INTO YOU co;u«Bi« 

TINA TURNER VJILDEST DREAMS !ui 

VANGELIS PORTRAITS PCirDOM 

ANDREA BOCELLI IL UARE CALMO DELLA SERA 

JOAN OSBORNE RELISH WKM, 

HELMUT LOni GOES CLASSIC «M 

LUCIANO PAVAROTTI PAVAROTTI S, FRIENDS 3 



NEW OASIS (WHAT S THE STORY) MORNING GLORY? 



THS 
VWZK 



SWEDEN 



IGLF) 



SINGLES 

CHILDREN ROBERT MILES Dta)«iftuciiGfi 
CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

FIRESTARTER PRODIGY XL«£COftDiNGS 

TRE GRINGOS JUST D MED THORLEIFS tlLlGRAM 

THEY DON'T CARE ABOUT US MICHAEL JACKSON 

tp-c 

ANYTHING 3T epc 

RETURN OF THE MACK MARK MORRISON warned 
I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS .■■j-.'a.\j v. 

DEN VILOA ONE MORE TIME coiumbis 
THE JOURNEY PAPA DEE rtiEGflAM 

ALBUMS 

RAGE AGAINST THE MACHINE EVIL EMPIRE [PC 

ALANIS MORISSETTE JAGGED LITTLE PILL warnlr 

KENT VERKUGEN rca 

TAKE THAT GREATEST HITS aca 

LISAEKOAHL MED KROPPEN MOTJORDEN rm 

TINA TURNER WILDEST DREAMS wfHOPMONE 

MARK KNOPFLER GOLDEN HEART mcrcury 

STING MERCURY FALLING *4M 

CELINE DION FALLING INTO YOU COLuu&la 

ENYA THE MEMORY OF TREES varmb 



PORTUGAL 



IMS 
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4 
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3 
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5 
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10 


S 


NEW 


9 


8 


10 


NEW 



ALBUMS 

VANGELIS PORTRAITS pOivDOR 

DELFINS 0 CAMINHO DA FEUCIOADE wiaii 

MAMONAS ASSASSINAS MAMONAS ASSASSINAS 

TINA TURNER WILDEST DREAMS PMiOPhWE 
TAKE THAT GREATEST HITS =!C« 
RAGE AGAINST THE MACHINE EVIL EMPIRE tPiC 
CELINE DION FALLING INTO YOU Columbia 
ENRIQUE IGLESIAS ENRIQUE IGLESIAS »WLW 
ADIEMUS SONGS OF SANCTUARY virg.n 
SMASHING PUMPKINS MELLON COlLlE AND THE 
INFINITE SADNESS virgin 



NEW ZEALAND 



IRIAN2) 



IMS 
VWEX 



SINGLES 

HEY GIRL CD B. rwistflH 

CALIFORNIA LOVE 2PAC FEATURING DR. DRE 

RIDIN' LOW L A D pr.tycRwii 
TAKE 4 LOOK J SON mitom 
GET DOWN ON IT PETER ANDRE WITH PTP FfsrMi 
WHO DO U LOVE DEBORAH COX Bm 
MYSTERIOUS GIRL PETER ANDRE ilsmvu 
ALWAYS BE MY BABY MARIAN CAREY MJ^^ 
VISIONS OF A SUNSET SHAWN STOCKMAN *&" 
ROUGH -N' SMOOTH CJ LEWIS 

ALBUMS 

ALANIS MORISSETTE JAGGED LITTLE PILL winni« 
ENZSO ENZSO iam 

OASIS [WHAT'S THE STORYI MORNING GLORY' S<J.> 
PXESIDENTS OF THE UNITED STATES OF AMERI- 
CA THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA SOMv 

CELINE DION FALLING INTO YOU SONY 

SOUNDTRACK MORTAL KOMBAT ifmixm 

STING MERCURY FALLING AiM 

RADIOHEAO THE BENDS m 

OASIS DEFINITELY MAYBE SJWv 

HOOTIE k THE BLOWFISH CRACKED REAR VIEW 



SWITZERLAND 



(Media Cofllfol Swllicfiand) 



LAST 
WEEK 



SINGLES 

CHILDREN ROBERT MILES polygram 

VIL NEVER BREAK YOUR HEART BACKSTREET 

BOYS 9MG 

LEMON TREE FOOLS GARDEN iMEflconc 

MACARENA LOS DEL RIO 3»c 

THEY D0N7 CARE ABOUT US MICHAEL JACKSON 

SONY 

X FILES DJ DADO Zi% 

CALIFORNIA LOVE 2PAC FEATURING DR ORE 

PCUOAM 

ANYTHING 3T sony 

FUNKY TICTACTOE BVtc 

DONT WALK AWAY CAUGHT IN THE ACT rvx 

ALBUMS 

TINA TURNER WILDEST DREAMS emi 

CELINE DION TILLING INTO VOU scm 

TAKE THAT GRlATEST HITS HMG 

RAGE AGAINST THE MACHINE EVIL EMPIRE Wrt 

MARK KNOPFLER GOLDEN HEART pcxycbam 

FOOL'S GARDEN DISH OF THE DAY emi 

STILLER HAS MOUDI sourvosERviCE 

STING MERCURY FALLING polyoca 

SCOOTER OUR HAPPY HARDCORE ED£t. 

LIONEL RICHIE LOUDER THAN WORDS wxygbam 



FINLAND 



iSp .ia lFPI FmlandJ 



TM5 
WEEK 



smciES 

FIRESTARTER PRODIGY «i»Komi«GS 

CHILDREN ROBERT MILES DECCAiRuclicn 

KAUNIS PETC XLS ;cc 

X FILES DJ DADO 'ilxw 

THE X FILES THEME MARK SNOW wla 

THEY DONT CARE ABOUT US MICHAEL JACKSON 

ERIC 

HANDS UP HYPE sCANDl^Avl*N■R lEi 
RAINBOW TO THE STARS DUNE ORfrT.tMi 
LOVE MESSAGE ERI ESITTAJIA ClUBIOM 
HAJONNUT EP APULANTA levy 



J. KARJALAINEN ELECTRIC SAUNA poko 
LENINGRAD COWBOYS GO SPACE meoaa.ania 
TINA TURNER V.'ILDEST DREAMS RARtof^VE 
STING MERCURY FALLING A«u 
ADIEMUS SONGS OF SANCTUARY vmEiK 
BAD RELIGION THE GRAY RACE OKKM^^Hi 
MARK KNOPFLER GOLDEN HEART mercury 
4R MOOD piaiuF'-o'JE 

J4RI SILLANPAA JARI SILLANPAA tm uusilKii 
TAKE THAT GREATEST HITS RCA 



CHILE 



lAPF C 



T>tS.LA5T 
WEEKMCEK 
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NEW 
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9 
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S 


NEW 
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3 
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10 


9 


NEW 


10 


NEW 



ALBUMS 

LOS TRES LA ESPADA Y LA PARED mr 
LUIS MIGUEL ELCONCIERTO warner 
VARIOUS ARTISTS TODOS A BAILAR SONY 
JUAN GABRIEL EN EL PALACIO D£ BELLAS ARTES BUG 
CARLOS VIVES CLASICOS DE U PROVINCIA ROi>t««M 
COLORADA TODOS A BAILAR CON SONY 
CARLOS VIVES LA TIERRA DEL OLVIDO ROLYaRoAi 
RICKY MARTIN A MEDIO VIVIR Sony 
MIGUEL BOSE LABERINTO ivarner 
NICOLE ESPERANDO NADA bmc 



GL@BAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

SWEDEN: Modern rock from Sweden has been makinj^ inroads in the intx^rnational marketplace 
for some time, e.'^pecially in the U.K. The CardiKans have scored three top 40 sinjjles there, 
eompatriotti Salt and Whale are building fan bases, and the Wannadies recently entered the top 
20 with the reissued "You & Me Song."' But the next successful exports from Sweden are like- 
ly to be female singer/songwriters. Sophie Zelmuni has had three hit singles in her home coun- 
try and was nominated for two Swedish Grammys, winning in the category of best newcomer 
Her self-titled debut album, released in Sweden last summer, has performed well not only there 
but in Japan, where sales have exceeded 50,000 units. Columbia Records is now championing 
the acoustically based, often introspective Zelmani in the U.K., where she played a media show- 
case at Sony's London offices in March. Her single "Always You" was released April 15; the 
album is due June 3. Kebecka Tomcpist, meanwhile, has already enjoyed platinum success in 
Sweden and will soon be launched by EMI in the U.K. and U.S. Tbrnqvist, whose father worked 
for UNICEF. grew up in Africa and studied at the Music Conservatory in Stockholm with East- 
West artist Stina Nordenstam. Tornqvist's jazz-tinged pop album "Good Thing" is due for 
August release in the U.S. and U.K. It was compiled by Tornqvist from her previous two domes- 
tic releases. The title track will be released as a U.K. single May 27. paui- sexton 

GERMANY: Germany- has failed to qualify for this year's Euro\ision Song Contest, to be held in Oslo 
May 18, This unusual turn of ewnts has lent added emphasLs to the Wahre Grand Prix (Real Grand 
Pi'ix). a local contest for schlager music, which has achieved cult status since its inception here four 
yeai-s ago. This year, the erent will air on Germany's second TV channel. ZDF, at prime time May 
10, and a compilation CD featuring tracks by all 14 participating 
artist'* will Ix? rcleiL'ML'd on the Traumwelt,''BSC label, licensed to EMI 
Electrola in ("ologne. Schlager. which literally means "hit." is a 
schmaltzj' type of music sung in the German language that encom- 
passes both ballads and uptempo numbei-s. International stars whose 
music reflects the original values of schlager include Connie Fran- 
cis and Cliff Richard, both of whom have recorded German-lan- 
guage songs. More ivcently. hoxvewr. the gem-e has evolved to include 
vainous cms.'^over styles such iis jxip schlager. country schlager, and 
Volksmusik schlager The Wahre Grand Prix, which is the brainchild 
of schlager fan Conny Su Prem. owner of Traumwelt Entertain- 
ment, was inaugurated to provide a platform for up-and-cuming 
singers and songwritci-s. The contest is undertaken in a zany, light- 
hearted way. which may partly explain its giming popularity, and it aims to prm-ide the genre with 
fresh impulses rather than adhering to the rigid structures of the past. ELUE WEIXERT 

AUSTRALIA: After her recent win at the Melbourne Open, German tennis champion Monica 
Seles visited the headquarters of studio and record label Studio 52, where she went to meet 
four-piece pop act the Young Elders. She thanked the members of the group personally for 
recording their song "Fly Monica Fly." The number was actually written two years ago for a 
girlfriend in distress, but Seles' coach used the track as a motivating influence when the star 
was practicing for her comeback after being stabbed in the back by the unhinged fan of a rival. 
After saying her thanks, Seles raised another kind of racket, playing drums on a jam session 
with the Elders that was tllmed for a video. Commenting on Seles* abilities as a percussionist, 
a studio representative joked, "Her rhythm is much better directed at furry balls, but no one 
minded." christie elikzek 



IRELAND: "Danny Boy" is the all-time faTOrite Irish song, according to a poll conducted by RTE 
Radio I's "The Gay Byrne Show," which boasts 500,000 listeners a day. Voters were asked to nom- 
inate only songs, not particular versions, and the choice of music reflected the show's mature lis- 
teners. Songs about places dominated the poll ("Galway Bay," "Fields Of Athenry," "Rose Of 
Tralee." and "Mountains Of Mourne"), and only three of the top 15 were by contemporary com- 
posers: "The Town I Loved So Well" (Phil Coulter), "The Rare Ould Times" (Pete St. John), 
and "Riverdance" (Bill Whelan). KEN STEWART 



SPAIN: For three days, Barcelona will again become the capital of electronic music and relat- 
ed multimedia, when the third edition of SONAR, the International 
Festival of Advanced Music, takes over the city June 13-15. A forum 
for all kinds of electronic music and cutting-odge audio-visual tech- 
nology, the event promises an extensive program of activities, includ- 
ing performances by the cream of the ambient/techno scene, confer- 
ences, debates, multimedia installations, and a wide spectrum of 
exhibitors, among them labels, specialized media outlets, and distrib- 
utors. Approximately 12,000 attendees are expected. In addition to 
concerts in the main exhibition area, there will be nighttime activi- 
ties, which will take place in a 2.000-capacity tent on a hillside o\-er- 
looking the city. Local acts — including Frogmen, Protozoo, and 
Resonic — will perform alongside Ken Ishi, Green Velvet, Eboman, 
Govinda, Alec Empire, and .Autechre; D.Js already confirmed are 
Dave Clarke, Jeff Mills, Deep Space Network, Josh Wink, and 
Richie Hawtin. An ISDN-linked concert is also planned. TERRY BERNE 
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Update 



LIFELINES 



BIRTHS 

Boy, Noah Joseph, to Cliff Chenfield 
and Ghana GandaK March 21 in New- 
York. Father is co-owner of Riizor & Tie 
Music. 

Boy, Jasper Kieran, to Brandon Lown 
and Laura Sobocienski, March 31 in 
Napenille, 111. Father is assistant man- 
ager at Music Warehouse. 

Girl, Rachael Celia, to Laura En^el and 



Jimmie Wood, March 31 in Los Ange- 
les. Mother Ls an artist manager, father 
is a musician. 

Boy, Clayton Jordan, to Michael 
Ehj'lich and Lisa Frank-Ehrlich, April 
8 in Los Angeles. Father Ls an indepen- 
dent record prcxiucer; mother is A&R 
coordinator at Columbia Records. 

Girt Kelly, to Brian and Gail Douglas, 
April 10 in Greensboro, N.C. Father is 



PDofWJMH there. 

Girl, Geor^aTatom, to Jill and Harry 
Connick Jr. April 1 7. Father is a record- 
ing artist for Columbia Records. 

MARRIAGES 

Sabryna "Es^y" Shelton to Thomas 
Whetler, April 6 in Cleveland. Bride is 
Midwest regional promotion and mar- 
keting manager for Independent Nation- 
al Distributors Inc. 



GOOD WORKS 



Jobs site: since the debut of 
7Up's World Wide Web site on the 
Internet (http://www.7Up.coni), 
more than 5,000 applications have 
been received for 14 summer jobs in 
the music industry that the company 
Is sponsoring. 7Up launched its Web 
site to target youth culture, running 
job descriptions and applications in 
its "Job Pool" section. The company 
will supply housing, transfer costs to 
and from the city where the job is 
located, and a salary. All applications 
must be submitted by Wednesday 
(1), and the selected job recipients 
will be notified by May 15. The jobs 
will cover the period of time begin- 
ning June 3 and ending Aug. 3. Par- 
ticipants include Atlantic Records, 
TVT Records, booking agencies, 
management firms, and alternative 
music clubs. Contact: Lois Najarian 
or Michael Steinberg at 212-333- 
7728. 

A MESSAGE IN SONG: The "Face 
The Music" campaign of Stop the Vio- 
lence, a nonprofit group sending mes- 
sages of anti-violence through music 
and music videos, is looking for mate- 
rial from recording arti.sts who wish 
to contribute a song to future multi- 



artist compilations. STV plans to 
release a song, "Violence," written by 
Susan Reeves and David Angel, 

soon. For details on song submissions, 
STV literature, or information about 
the educational book "A Teenager's 
Guide To Surviving The Teenage 
Years," call 800-732-6366. 

Charity's harvest: Putumayo 

World Music is celebrating the 20th 
anniversary of its sister company. 



Putumayo Clothing, with a World 
Music Fashion show 'Tuesday (30) at 
the Winter Garden at New York's 
World Financial Center to benefit 
Second Harvest, which collects food 
for the needy from restaurants. The 
event, which runs 5-8:30 p.m. will also 
preview the company's "One World: 
The Global Video Collection." Admis- 
sion is $10 as a donation to Second 
Harvest. Contact: Aliza Rabinoff at 
212-447-0077. 



SINGLES BOOST DUTCH MARKET 



(Continued frrjvx page ^5) 

single and the success of mid-price CDs, 

Indeed, the album market showed a 
1^ decrease in rewnues, to $629.7 mil- 
lion. In the singles market, where a re- 
\i\iU began in 1993, unit sales ha\« grown 
from 5.7 million two j-ears ago to 7.9 mil- 
lion last ^'ear 

Another success story is the increasing 
share of the market taken by Dutch pro- 
ductions — up from '2)d% of total value in 
1994 to Zi% last ^lear. Fi\^ of the top 10 
best-selling albums here last year w^re 
Dutch; the best-selling international 
album was Bruce Springsteen's "Great- 
est Hits," which was No. 5 fcr the year. 



Theo Roos, chairman of MyGram Hol- 
land and NVPI, says, "The popularity of 
the single is not limited to the dance mar- 
ket A large number of big pop hits last 
year, increased marketing of single releas- 
es, and .special exposure of the format at 
retail have fueled the format's [xipularity" 

Roos adds, "The increased importance 
of national repertoire reflects structural 
changes in the Dutch market The indus- 
try as a whole in\"ests more in Dutch tal- 
ent than ever before, and the media in 
general shows greater interest in Dutch 
music" 

MAair.IELBAKKER 



JUDGE RULES AGAINST CONNICK IN SUIT 



(Continued from page .i9) 

emy Award for best song for "A Wink 
And A Smile." which he wrote with 
Marc Shaiman for the hit film "Sleep- 
less In Seattle." 

In dismissing all but one of Con- 
nick's claims, Cedarbaum ruled that 
because there was no written 
agreement w'ith regard to the 12 
Bongs Connick and McClean co- 
authored for "She." the arrange- 
ment was not in conformity with 
Section 204(a) of the Copyright Act, 
which requires a signed written 
agreement to effect a transfer of 
copyright ownership. 

That mandate is to avoid the inad- 
wrtent transfer of an authoi's rights, 
according to Jonathan Davis, a New 
York attorney who represented 
McClean. Cedarbjium also disagreed 
with Connick's ai-gumcnt that the songs 
were "derivative works" based upon 
"[wems" prm ided by McClean. which 
would ha\^ gi\'en Connick a way of pur- 
suing his claims without a contract. 

Papa's-.June had also argued that 
Section 204(a) does not apply to 
transfers between the authors of a 
joint work, but Cedarbaum found 
that Section 204{at does not contain 
language exempting such transfers. 



Papa's-June, she said, had not pre- 
sented "any authority that transfers 
of copyright ownership between co- 
owners who are not joint authors 
are exempt from the requirements 
of Section 204(a}. And there is noth- 
ing in the language of the Copyright 
Act which suggests that transfers 
between co-owners who arc joint 
authors should be treated differ- 
ently." 

Cedarbaum also rejected Con- 
nick's argument that McClean's 
acceptance of two checks for of 
the royalties was sufficient written 
agreement. Thus, Cedarbaum rea- 
soned, McClean was entitled to a 
traditional 50/50 split in royalties 
generated by "She." 

In addition to "She," Connick and 
McClean wrote songs for two previ- 
ous albums, 1990's "We Are In Love" 
and 19*>rs "Blue Light. Red Light." 
The 70/30 royalty-split arrangement 
for those work.-* wa.s covered by writ- 
ten agi-eements between Papa's-June 
and MeCIean. It is estimated that as 
much as $200,000 in further royalties 
would he due McClean if Cedar- 
baum's decision stands. 

The songs on "She" followed a cre- 



ative pattern established by Connick 
and McClean while writing songs for 
the two previous albums, according 
to Cedarbaum. McClean submitted 
"poems" to Connick, who would then 
rewrite some of the words to "make 
them singable" and compose the 
music. 

On Connick's allegation that 
McClean had fraudulently reneged 
on a 10/-iO royalty split, Cedarbaum 
noted that most courts have held 
that a contract claim cannot be con- 
verted into a fraud claim by alleging 
that the promisor intended not to 
fulfill the contract when it was 
signed. "The complaint does not 
allege a fraud claim that is suffi- 
ciently distinct from the breach-of- 
contract claim," Cedarbaum says. 
The judge, however, granted Papa's- 
June permission to file an amended 
complaint within 'iO days alleging 
claims other than fraud to the extent 
that "it ha.** a good-faith basis upon 
which to allege that there was an 
enforceable agreement concerning 
the collection and distribution of 
royalties for the jointly written 
songs on the 'She' album." 

IRV LICHTMAN 




Caring A Prlorfty. Priority Records recently presented a check for $25,000 to 
Caring for Babies with AIDS {CBA). The donation consists of part of the pro- 
ceeds from sales of "etemal-E." a posthumous greatest-hits album by Eric 
"Eazy-E" Wright, who died last year of complications from AIDS. Shown, from 
left, are Dr. John Seafy, president, board of directors, CBA; Paula Poundstone. 
comedian and CBA board member; Art Jaeger, GM, Priority; and Harriet Brown, 
director of development. CBA. 



CALENDAR 



A tveekly listing of trade shows, con- 
vevliarui, award ahows, seminars, and 
other events. Send ii^ormatim to Cal- 
endar, Billboard, 1515 Broadway New 
York, N.Y. 100S6. 

APfilL 

April ?9, Entartainmtnt Law Panel, present- 
ed by NARAS Cliicaga chapter and Columbia Col- 
lege. Chicago. 312-786-1121. 

April 29-May 1 , Billboard's 7th Annual Inter- 
national Latin Music Conference. Hotel Inter- 
conbnental. Miami. 212-536-5002. 

MAY 

May 1-5. Impact Super Summit Conference. 

Oprylami Hotel. Nashville. 215-646-8001 
May 2. Third Annual Downtown Comes 

Uptown Benefit, benefiting ttie Irvington I nstitute. 

Wallace Hall. Newftrii. 212-758-8250. 
May 3-4. Rap Slieet's Hip-Hop Caucus 2, 

Capitol Hilton. Washington. D C. 310-399-9000. 

extension 175 
May 8. World Music Awards, Monte Carlo 

Sporting Club. Monte Carlo. Monaco. 33-93-25- 

4369 

May 8-10. Marketing With Country Music, 

Opryland Hotel. Nashville 615-244-2840 

May 1 1 . "Music On Tl)e Internet From A Tech- 
nological, Licensing, And Legislative Perspec- 
tive." presented by the National Music Publishers' 
Forum. Helmsley Hotel. New York 212-370-5330. 

May 1 1-14. 100th AES Convention, Bella Cen- 
ter, Copenhagen. 32-2-345-7971: la« 32-2-345- 
3419. 

May 14-18. MIDEM Asia. Convention & Exhibi- 
tion Center. Hong Kong 212-689-4220 

May 16. Fantasy Vs. Reality: Recording & 
Publishing Deals, presented by Women in Music. 
BMI. New York 212-459-4580, 

May 16-17. Retailing Licensed Merchandise 
Conference. Mall of America and Hotel Sofitel. 
Minneapolis 212-941-0099 

May 16-18, E3: Electronic Entertainment 
Expo, L A. Convention Center. Los Angeles. 800- 
315-1133. 

May 17-19. SPARS BusinessAechnical Con- 
ference, presented by the Society ot Professional 
Audio Recording Services, various locations. Los 
Angeles. 800-771-7727. 

May 22-26. NAIRD Convention. Omni Inter- 
Harbor Hotel. Baltimore. 606-633-0946. 

May 23-25. CES Orlando . . . Digital Destina- 
tions: CES Habitech: CES Specialty Audio i 
Home Theater, various locations. Orlando. Fla. 
703-907-7600 

May 30. Steven i. Ross Humanitarian Award 
Dinner, honoring Edgar Bronfman Jr. presented by 
the entertainment and music inriustnes division of 
the UIA-Federahon of New York. Waldorf-Astoria. 



New M, 212-836-1126 

May 31-June 2. Music, Money t You: Inside 
Soniwritlng And Indie Recording Conference, 

New Buffalo Marriott Hotel. Amherst N.Y 800-265- 
8481- 

May 31-June 2. Route 1 South Music Confer- 
ence t Festnal, Richmond Marriott Hotel, Rich- 
mond, Va, 804-358-6296. 

JUNE 

June 3. American lewish Committee's Music- 
Video Division Human-Relations Award Din- 
ner/Dance, honoring Barney Cohen. Bndgewaters. 
N.Y 212-751-4000. extension 338. 

June 4-7, Broadcast Asia '9S/Professianal 
Audio TechnolOQ '96, World Trade Center, Singa- 
pore. 65-338-4747: fax 65-339-9507. 

June 13. T.J. Martell Foundation For 
Leukemia, Cancer, And AIDS Research Human- 
itarian Award Gala, hononng Jimmy Jam and Terry 
Lews. Avery Fisher Hall. New York 212-245-1818. 

June 14. Audio Publishers Assn. Conference, 
Hyatt Regency Hotel. Chicago. 310-372-0546. 

June 17. Mil LJl. Open. Mix magazine and Mix 
Foundation for Excellence in Audio. Knollwood 
Country Club. Los Angeles. 510-939-6149. 

June 18. 1996 Entertainment Industry Con- 
ference. Century Plaza, Century City. Calif 415- 
802-2571. 

June 20. Copyright Myths, Folklore I Mys- 
teries, presented by Women in Music. BMI. New 
York. 212-459-4580, 

June 27-29. Utti Annual Rock 'N Charity Cel- 
ebration, presented by the T.J Maitell Foundatron 
i Neil Bogart Memorial Fund. Los Angeles 
area 310-247-2980. 

June 28-29. Fourth Annual Kids' Entertain- 
ment Seminar. Marriott Marquis. New York. 212- 
462-9344. 

JULY 

July 10-13. Video Software Dealer's Assn. 
Annual Convention, L A Convention Center. Los 
Angeles 800-955-8732 

July 17-19 Billboard's Third Annual Dance 
Music Summit, Chicago Marriott Downtown, 
Chicago. 212-536-5002. 



FOR THE RECORD 

The name of one r)f the pnKlucers 
of the rock opera "Rent" was mis- 
.spelled in a .story in the April 27 
issue. The correct spelling is Jef- 
frey Seller. 
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We proudly salute our winners at Billboard's 
International Latin Music Awards 

- Pop Album of the Year, Female "Dreaming Of You": Selena 

- Regional Mexican Hot Latin Track of the Year "Tu Solo Tu": Selena 

- Regional Mexican Hot Latin Video of the Year "Tu Solo Tu": Selena 
Regional Mexican Album of the Year "Como Te Extrano": Pete Astudillo 



Felicidodes! 



n • 



c o n feren ce 

iQue Viva La Musical 

Billboard Strikes Up The Bandas For Its 
Seventh Latin Music Conference 



BYJOHNUNNERT 




The underl>ing theme of Billboai-d's Seventh Annual 
Inlernalional Latin Music Conference is "Let the 
music do the talking." 
This year's three-day conclave, which runs April 
29-May 1, at the Hotel 
Intercontinental in Miami, 
will boast more musical 
performances than any 
previous Billboai*d confab. 
Fourteen acts will play 
evening showcases on 
Monday and Tuesday. On Wednesday 
afternoon, three singer-songwriters 
will perform during an afternoon 
acoustic progi-am. And on Wednesday 
evening, during Billboard's Third 
Annual Latin Music Awai'ds, no fewer 
than four awardees are scheduled to 
entertain the audience with material 
fram their winning albums or \ideos. 

TO EDUCATE AND ILLUMINATE Ralph Peer 11 in the '96 keynoter. 

To Ix' sure, BilUward's International 
Latin Music Conference — the longest-running conclave 
of its kind — has not neglected its duties as a crucial vehi- 
cle for the exchange of ideas and .solutions for the Latino 
music industiy. 

On April 80, Ralph Peer, chairman,''CEO of venerable 
music-publishing company peemiusic. officially kicks ofT 
the conference with a keynote address titled "Latin 
Music — Today & Tomon-ow." 

Peer is expected to address vital issues affecting the 
fast-growing Hispanic music-publishing business, such as 
royalty transactions between different countries, the 
impact of technological advances on the publishing indus- 
try' and the importance of a non-recoi-ding songwiiter in 
the Latino industry. A brief question-and-answer session 
following Peer's discourse will further explore the nuances 
and trends in the Latino music-pubhshing business. 

Additional dialogue will be stimulated, as well, during 
Billboard's two panels: "Con- 
tracts & Negotiations: Navi- 
gating The Legal Waters Of The 
Latin Music Industrj'" and "The 
SUte OfTejanoMu.s'ic." 

Topping off the conference on 
Wednesday will be Billboard's 
Third Annual Latin Music 
Awards. Hosted by acclaimed 
actor Michael DeLorenzo ("New 
York Undercover"), the ceremo- 
ny will be held for the first time 
at Miami's revered Gusman 
Center for the Perfomiing Ails. 

Reflecting the growth of the 
Latino music industry, Bill- 
board's Latin Music Awards 
have expanded. This year 33 tro- 
phies will be presented, and new categories include publishing 
and dance music. 




Tejano xtar Hohhif Pulkh in aniotuj 
shotvcased artitts. 



Moreover, three special kudos will be handed out at the 
awards show: "Kl Premio Billboard" is awarded this year to 
Puerto Rico's renowned singer/songwTiter Jose Feliciano; the 
Hall Of Fame award is given this year to Mexico's singer/song- 
writer extraordinaire Juan Gabriel. And 
Billboard is feting global superstar Gloria 
Kstefan with the "Spirit Of Hoi>e" award, w hich 
is bequeathed to a recording artist who has vol- 
unteered to give time and effort to humanitarian 
cau.ses and pi-ojects. 

Of course, during the awards show there will 
he plenty of music. Scheduled to appear is a 
sparkling, diverse bill featuring Feliciano, 
Tejano singer/songwriter star Pete Astudillo, 
Cuban roots-queen Albita and Spain's highly 
regarded rock gi-oup Heroes Del Silencio. 

The lineup of artists playing at the confer- 
ence's evening showcases and afternoon set 
promises to be as wide-ranging as the group of 
stars appearing at the Latin Music Awards show. 
Booked to appear at the Monday evening show- 
ca.se — sponsored by CD/tape manufacturer 
AmericOisc — are budding 
Tejano star Bobby Pulido; 
prominent Argentine rock 
group La Portuaria; three 
strong Colombian pop/rock 
acts, Soraya, Aterciopelados 
and Shakira; a hip-hop/salsa 
group called DLG; and high 
school mariachi/pop upstart 
Nydia Rojas. 

The April 30 showcase, spon- 
sored by L\S. performance- 
rights society ASCAP, boasts 
three star acts — the pop/soul 
vocal crew' Barrio Boyzz, 
Tejano/pop band La Diferezia 
and Mexican rock group 
Fobia — along with pop/tropical 
ensemble Super Cuban All-Stars 
and two fine (and unsignetl) Latino rock acts, Pepe Alva 
and Puya. 

As if that were not enough music to .satiate the most 
rabid enthusiast. Billboard is debuting on Wednesday 
afternoon "Writei's In The Round." an unplugged set 
headlined by accomplished singer/songwriters accom- 
jianied only by guitar — and perhaps a tale or two about 
the hits they have authored. Wamer/Chappell Music is 
sponsoring "Writers In The Round." Set to perform are 
A.'iludillo, Warner/Chapi>ell .sitngsmith Fernando Osorio 
and peemiusic's .sought-after backing vocalist and song- 
writer, Mary Laui*et. 

Undoubtedly, Billboard's Seventh Annual Inter- 
national Latin Music Conference is emphasizing har- 
monies and meUnlies over di.scu.ssions and resolutions. 

After all. it could be argued that if a picture says a 
thousand words, then surely music must communicate a 
thousand emotions. 
So let the music play! ■ 




Awardees and performers include 
Cttbati queen Albita, 



Winners Of The 
Billboard Latin 
Music Awards 



POP 

ALBUM Of THE YEAR 

Male: "l.a CaiTt'tora" Julio Iglesias (Sony) 
Female: "Dj^caiininKlIf You" Selena (EMI Latin) 
Group: "Por Amor A Mi Pueblo" Mareo Antonio SoUs Y 
I^os HukL-j (Fonovisa) 

New Artist: "Enrique I^lesias" Enrique I^jlesias 
(Fonuvisil 

HOT LATIN TRACK OF TME YEAR 

"Vuelvome A Querer" ( 'i-istiad uMi'i'Hly/'Fonovisa) 

TROPICAL/SALSA 

ALBUM OF THE YEAR 

Male: "Tmhi A Su Tieni|>o" Marv Anthony (RMM) 
Female: "Abrierulo Pueila-i" Gloria F.sU'l'an (Epie'Sony) 
Group: Los Uuefios Del Swing" 1ms Hpniianas Rosario 
iKari'U PolyGnun) 

New Artist: "No Se Parece A Nada" Albita (Crescent 

Moon-'Sriny) 

HOT LATIN TRACK OF THE YEAR 

"Te Conozco Bien" Marc Anthony (KMM) 



REGIONAL MEXICAN 

ALBUM OF THE YEAR 

Male: "Como Te Exu-mo" Pete Astudillo (EM 1 Latin) 
Female: "Joviis l)e Dos Sigios" j\na (jabriel (Sony) 
Group: "Kl F.jompio" Los T\gres Del Norte (Fonovisa) 
New Artist: "Elida Y Avante" Elida Y Avante (Sony) 



HOT LATIN TRACK OF THE YEAR 

"Tli Solo Tu" Selena (EMI l.alinl 



Hot Latin Track Artist Of The Yean 

Selena I EMI Latin) 

Rap Album Of The Year: 

"Club oo5" Kl (ieneral (liMG) 

Pop/Rock Album Of The Yean 

"Cuandn L(is Angeles Lioi-ati" Matui (WKA Laiina) 

Contemporary Latin Jazz Album Of The Yean 

"Artunt Sandoval ^S; The Latin Train" Aituni Sandoval 
(CRP) 

Latin Dance Single Of The Yean 

"Abriendu I'ueilas" Gloria F^sLefan * Epic/Sony) 

Latin Dance Album Of The Year: 

"Macarena Mix" V'ai'ioiis .\j'tisu-i with Los Del Rio 
(AriolallMG) 

Songwriter Of The Year: 

Marco Antonio Solis (Fonovisa) 

PublisherOf The Yean RM( i Sonj.'s. Inc. 

Publishing Corporation Of The Year: 

BMG Music Publishing Inc. 

Producer Of The Yean 

Marco Antonio Solis (Ffinovisa) 



VIDEO OF THE YEAR 

Pop: "No Encuentro I 'n Moniento Pa' Olvidar" Miguel 
lio.si' (WKA Latina) 

Rock: "La Chispa Adecuada ' Heroes Del Silencio (El 
Dorado/KMISpain) 

Tropical.'Salsa; "Abriendo Puertas" Gloria Estefan 

(Sony I 

Regional Mexican: "Tii Scilo Tii" S<'lena (EMI Latin) 
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of the chart Juan Gabriel charted the most songs on the chart 
for BMG (eight). 



Billboard's Latin Awards Show Becomes 




BYJOHNLANNERT 



In its third year. BiIlboai*d's Latin Music Awards show has 
become bi^^er antJ better than ever. With the addition of 
eight new awards, the ceremony now offers 'S^i trophies, 
including pioneering categories in songwriting, produc- 
tion, publishing and dance music. 
Interest in Billboard's Latin Music Awards has mush- 
roomed, as well, fi-om industry insiders and music fans 
alike. Therefore, Billboard will stage its Third Annual 
Latin Music Awards for the first time as a pubHc event. 
It will take place May 1 at Miami's historic. 1.800-seat 
Gusman Center for the Performing Art-s. 
This year's list of awardees was topped by dearly departed 
idol Selena and multi-faceted superstar Gloria Estefan, each of 
whom won four kudos. Selena has won more Latin Music 
Awai-ds (10) than has any other ailist. 

Estefan won in the (lebul category Latin Dance Single Of The 
Year, as well as earning two trophies in the tropicat/salsa cate- 
goiy. Miami's beloved homegirl alsfj named recipient of the 
inaugural Spirit Of Hope Award, which is given to a recording 
aitist who voluntarily contributes time and effort to civic activi- 
ties or humanitarian projecL*. 

Famed singer-songwriter Marco Antonio Soils follows with 
three trophies, including two awards in the newly created 
SongwTiter Of The Year and IVoducer Of The Year categories. 

The only other artist to win more than one award is Marc 
Anthony, who triumphed in two tropical/salsa categories. 
Both of the two new publishing categories were won by BMG. 
Of the 20 award-winning recording artists, only five were 
repeat winners from last yeai-: Selena, Mana. Arturo Sandoval, 
El General and Los Tigres Del Norte. Tu-o acts — Man^ and El 
General — were "three-peat" winners in their respective 
pofVrock and rap categories. 
Here are brief profiles of this year's winners. 

ALBITA 

The standout showcase per- 
former last year at Billboard's 
Sixth Annual International Latin 
Music Conference, this riveting 
Cuban artist blew out of the box on 
The Billboard Latin 50 retail chart 
last July, when her eponymous 
label bow for Crescent MooiVEpic, 
"No Se Parece A Nada," entered 
the chart at No. 10 — the highest 
debut position by a new artist 
since the chart was established in 
199:i. Though "No Se Parece A Nada" did not \ield a hit single, 
the album remained on The Billboard Latin 5() for nearly four 
months. A critical favorite in both the U.S. and Europe, Albita 
currently is working on her follow-up record, due later this year. 



MARC ANTHONY 

Another honoree who made a show- 
case appearance at a Billboai-d Latin 
Music conference. Marc Anthony hay 
emerged as the hottest-selling salsero 
in the business. His 1994 RMM 
album, "Todo A Su Tiempo," has 
spawned the award-winning "Te 
Conozco Bien," as well as the recent 
smash hits "Nadie Como Ella" and 
*Te Amar6." 






The lone awardee to have landed a No. 1 dance hit, the New 
York-bom Anthony has further spread his creative wings into 
the film world, appearing in the recently released movie 'The 
Substitute." 



PETEASTUDILLO 

The third time proved to be the 
charm for Pete Astudillo. as his 
album tn'rmero tres for EMI 
Latin, "Como Te Extrano," made 
its mighty debut at No. 8 on The 
Billboard Latin 50 last December. 
Propelled by the poignant cumbia 
titular track, which was a tribute 
ode to Selena, the album re- 
mained in the top 10 of the chart 
for nearly four months. 

A former backup singer to the 
late Tejano/pop superstar, this 
Laredo. Texas, native also co-wrote many of Selena's hits with 
Selena's brother, A.B. Quintanilla III. Among Selena'.^ chart- 
topping smashes co-authored by Astudillo and Quintanilla were 
"Como La Flor" and "Amor Prohibido." A third No.l anthem, 
"Bidi Bidi Bom Bom," was co-penned by Astudillo, Quintanilla 
and Selena. 

BMG MUSIC PUBLISHING 

Powered by the performance of BMG Songs on the Hot Latin 
Tracks. BMG Music Publishing becomes the first recipient of 
Billboai'd's Music Pubhshing Corporation Of The Year awai-d. 

BMG Music Publishing's success in the Latin market is a 
prowperous extension of the 
company's rapid rise since 

being founded in 1987. In its 

short history, BMG Music 
Publishing has undei-taken 127 ■■ ■ 
music publishing acifuisitions in MUSIC PUILISHING 
12 countries. Among the song- 
writers and artists whose cata- 
logs BMG Music Publishing has 

acquired are the Beach Boys, B.B. King, Santana. Diane Warren 
and Boz Scaggs. 

The company's instantly aggressive expansion rapidly reaped 
industry awards in several countries. In 1989 and 1990, BMG 
Music Publishing won Brazil's UBC PubHsher's Award. Also in 
1990, BMG Music Publishing was named by Billboard as the No. 
1 Country Singles Publisher. 

In 1993 ASCAP feted BMG Music Publishing as it* Latin 
Music Publisher Of The Year. Recognizing the growing impor- 
tance of Spanish-language music, BMG Music Publishing 
opened its Latin Music office last year in MiamL 

BMG SONGS, INC. 

HMG Songs. Inc., the ASCAP-affiliated U.S. subsidiary of 
BMG Music Publishing, made its bow on Hot Latin Tracks an 
auspicious one, as the company had 16 songs on the Hot Latin 
Tracks chart — more than any other publisher. 

But quality, not just quantity, earns a Latin Music Award, and 
on that count, BMG Songs, Inc., again scored big. Three BMG 
tunes — "El Palo" by singer/songwxiter superstar Juan Gabriel 
and "Si Nos Dejan" and "Amaneci En Tus Brazos" by legendary 
composer Jose Alfredo Jimenez — scaled Hot Latin Tracks. 
Another Juan Gabriel hit. "Cancion 187," climbed into the top 10 



MIGUEL BOSE 

The restless, uncommonly fer- 
tile, creative muse of Miguel Bosfe 
(son of noted Italian actress Lucia 
Bose and Spain's famed bullfight- 
er Dominguin) has taken the pop 
icon from styHsh musical projects 
to acclaimed cinematic roles. 
Controversy and intrigue also 
have been frequent companions of 
Bose, whose winning video entrj" 
for "No Kncuentro Un Momento 
Pa' OKidar" was banned in Mexico 
for it** portrayal of same-sex intimacy. The song was taken from 
Bose's latest WEA Latina album, "Laberinto." Bos^ has just 
completed a film on the Spanish Civil War and is planning to 
work on a French film called "Out." 




CRI8T1AN 

Though Cristian landed his sec- 
ond Latin Music Award with 
"Vu^Iveme A Querer," a pretty 
chart-topping ballad taken &om a 
soap opera, this 21-year-old 
singer-songwriter from Mexico 
has raised more eyebrows with his 
latest Melody/Fonovisa album, "El 
Deseo De Oir Tu Voz." His first 
album to reach the top 10 of The 
Billboard Latin 50. "El Deseo De 
Oir Tu Voz" contains the long- 
running No. I smash "Amor." 

Having notched three chart-topping singles and top five 
albums, Cristian has turned his sights toward the Engli.sh- 
speaking market. He recently enlisted the senices of public 
relations firm Rogers & Cowan to explore the mainstream 
arena. 

T*-.— ELGENERAL 

^ji'^^^'ifTr Winner ofthe Rap Artist Of The 

' Year for the third successive year, 

El General continues to turn in the 
most innovative rap en cspaiio!. as 
evidenced by his latest RCAyTiMG 
album, "('lub 555." On this record, 
the tall Panamanian versemeister 
trades his military cap for an Afro- 
centric skullcap, while copping a 
slamming groove that moves from 
his popular Caribbean base to 
pop/R&B. 

The album that earned El General his trophy, however, was 
his 1994 release, "El Mundial," which spent an astounding 41 
weeks on The Billboard Latin 50 
without landing one radio hit. 

ELIDA Y AVANTE 

Hailing from El Majico Valle, 

Texas, the quintet Elida Y 

Avante, led by alluring vocalist 
Elida Reyna, came out of no- 
where to debut on The Billboard 
Latin 50 with its eiK>nymous pre- 
miere on Voltage/Sony. 

Formed in 1992. after band 
arranger Noel Hernandez met 
Reyna in a mariachi class in 

Edinburg, Texas, the group now features drummer Javier 
Perez, accordionist/keyboardist Cande Aguilar and guitarist 
Ernie Herrera. The band released its followup record, "Algo 
Entero," on April 9. 

GLORIA ESTEFAN 

A little more than 10 years 
after bringing a taste of "the 
Miami sound" to international 
audiences, Gloria Estefan contin- 
ues to roll in both English- and 
Spanish-language markets. Her 
latest Epic/Sony album, 
"Abriendo Puertas," produced 
two No. 1 hits on Hot Latin 
Tracks, as the album soared to 
No. 2 on The Billboard Latin 50. 
In addition, "Abriendo Puertas" earned Estefan her second 
Grammy. 

The album garnered Estefan three Latin Music Awards, 
including one in the new categor>' Latin Dance Single Of The 
Year. On June 4. Estefan is putting out her first album of 

Continued on page L-8 
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Artistry, 
Excellence 
...and an 
extra touch 
of Corazon. 

Nydia Rojas 

A remarkable discovery- 

a 16-year-old singer with 

the power, poise and talent 

of a seasoned star. 

Her debut album arrives July 30. 



La Diferenzia 

Their new album 
rue Mucho Mas Qj/eAwor 
is already past gold, 
the follow-up to their 
award-winning platinum 
breakthrough debut. 



A R I s r A : 

The New Heart of Latin Music 
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Conference Showcases 

latin Music World's 
Future Stars 



Among; the most entertaining traditions of Billboard's 
International Latin Music Conferences are the conclaves' 
showcases. Each year, aspiring recording stars test the 
industry waters with showcase sets that they hope will pro- 
pel them toward mainstream stardom. 
Among the host of superstars who took the opportunity to 
employ a conference showcase as a springboard to greater noto- 
riety were Jon Secada, Marc Anthony, Ricardo Arjona, Emilio, 
Fama and the late great Selena. 

More recently, Albita, last year's star showcase performer, 
parlayed a smoking .'iet to jumpstart her hit album "No Se Parece 
A Nada," which earned her a Latin Music Award this year. 

Billboard's 1996 showcase participants, who will perform 
Wednesday and Thursday, April 29 to 30, will represent the most 
diver.'^e bill ever offered at the conference. Virtually every 
Latino-rooted genre is coverefl, plus several piquant hybrids of 
Anglo rock and regional Latino sounds. In addition, two 
sparkling unsigned acts are showing their wares at this year's 
conference. 

Perhaps most noteworthy is that the 1996 showcases sport a 
potpourri of signed artists at different stages of their career, 



ranging from such well-known stars as the Barrio Boyzz and La 
Diferenzia to fast-rising artists Bobby PuHdo, Shakira and 
Aterciopelados. Other artists, such as Soraya, Nydia Rojas, DLG 
and Super Cuban All-Stars are just beginning to launch their 
careers. 

All in all, the two evenings of showcases will sen'e up a healthy 
serving of the exotic stew knowT) generically as "Latin Music." 
The Monday (29) showcase is sponsored by CD/tape manufactur- 
er AmericDisc; the Tuesday (30) showcase is sponsored by U.S. 
performing-rights society ASCAP. 

Here, then, are biographical sketches of showcase performers 
scheduled to perform at Billboard's Seventh Annual Latin Music 
Conference. 

PEPEALVA 

One of two unsigned acts 
particii>ating in the April 30 
showcase, this Peruvian 
singer/songwriter neatly 
blends pop/rock with 
Andean musical elements 
emanating from the cha- 
rango (an Andean 10-string 
guitar) and from the native 
Peruvianzampona flute. 

Bom in Dayton, Ohio, Alva moved to Tnyillo, Peru, where he 
attended high school and wrote and arranged songs for a local 
Latin hard-rock band. Several years after settling in Miami, in 
1989, Alva formed Alma Ra>'mi. whose name means "soul cele- 
bration" in the Andean Indian language Quechuan. A local 
favorite, Alva relea.sed hia first album, "Pepe Alva Y Alma 
Raymi," on Miami indie Alcen Entertainment. 



ATERCIOPELADOS 

Led by expressive vocalist 
Andrea Echeverri and bassist 
Hector Buitrago, this fine 
Colombian rock group has been 
rapidly gathering a faithful fol- 
lowing in Latin America and the 
U.S. through non-stop touring of 
its latest RCA/BMG album, "El 
Dorado." Rounding out the band 
are drummer Alejandro Duque 
and guitarist Alejandro G6mez. 






Formed three years ago by Echeverri and Buitrago, both of 
whom compose the band's material, the group's sound has 
evolved from a punk/hardcore bent to a still-intense, acoustic- 
rock posture. 

BARRIO BOYZZ 

SBK/EMI Latin's 
smooth vocal quintet from 
New York already has 
notched two chart-topping 
hits on Hot Latin Tracks — 
one of which was the duet 
with Selena entitled "Don- 
dequiera Que Est^s" — plus 
one album, "Una Vez Mas," 
which climbed into the top 

20 of The Billboard LaUn 50. 

The Barrio Boj'zz demonstrated their vocal chops in English in 
1996, when the group put out a sterling English-language record, 
"How We Roll." More recently, the band contribute<l a track to 
EMI Latin's splendid Spanish-language Olympic album, "Voces 
Unidas." 

DLG 

DLG is a rap/salsa duo from 
New York whose recently 
released bow on Sir George/ 
Sony sports a rap/R&B/ 
salsa hybrid that reflects 
the musical backgrounds of 
Huey Dunbar and James De 
Jesus. 

Dunbar and De Jesus were 
linked by Sir George owner, 
famed producer Sergio 
George. Dunbar was discovered by George at a talent contest and 
later sang background vocals on India's hit album "Dicen Que 
Soy." Likewise, De Jesus served his apprenticeship as a supportr 
ing vocalist for Tito Nieves, hip-hop dance act Zhigge and rap act 
Sista Sou^jah. 

LA DIFERENZIA 

A Grammy nominee in 1995 for its smash, eponymous bow on 
Arista-Texas, La Diferenzia stormed The Billboard Latin 50 

Continued on page L-2G 
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NO DOUBT ABOUT IT^ 
LATIN WRITERS/PUBLISHERS 
KNOW SESAC LATINA IS HOT! 

• SESAC is the only U.S. based performing rights organization 
^ dedicated exclusively to Latin music. 
The first to use state-of-the-art 
BDS digital airplay recognition technology. 
• The fastest paying performing rights organization (only 90 days). 
- The first to provide itemized statements 
that identify which radio stations played your music, 
so you can verify performance activity. 
• The first to allocate revenue collected from 
Spanish media for distribution to 
only Latin copyright holders. 
• The first to offer our writers/publishers 
bilingual royalty statements. 

Here is a small sample of our SESAC Lalina affiliates. 
Cancla Music Publishing Corp. {Kubaney Records) ' Editora Angel Musical ■ Editors Esperanz;! 
Musical <Disa Records) • Fonomusic - HMS Music Publishing (J & N Records) - Latin Teddy Songs 

• Mami Songs • Mas Latin Music • Mas Solmar Mu.sic ■ Monchies Publishing Company Goey 
Records) - Mundo Nuevo Music . Musica Brava • Texas Latino (Manny Records) • W.B.M. Music 
CorpTLATINA • K.C. Porter • Esmi lalamante: - Salvador \^5qucz • Manuel Alfoaso Vasquc: (Pochy) 
- Michael Salgado - Marco Antonio Solis (SACM) ■ Gustavo Adolfo Alba (SACM) . Adolfo Angel 
Alba (SACM) - Guayoman - Baroque Musique - Albeno Bamis * Dee Burleson . Juan Carlos Fonnell 
• Delia Gonzales . Letty Guval - Glenn Monroig - Charlie Mosquca 

gj: THE BEST ALTERNATIVE 
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AWARDS SHOW 

Continued from page L-j 

previously unreleased material in 
five years, "Destiny." 




ANA GABRIEL 

In late lEHi.'j, thLs much-venerat- 
ed singer-songwriter from Mexico 
returned to her musical roots with 
a marvelous album of traditional 
Mexican rural sounds entitled 
"Joyas De Dos Siglos." The album 
reached the top 20 of The Billboard 
Latin .50. thereby confirming once 
again the ability of this dynamic, 

raspy-voiced song stylist to blithely switch from pop to Mexican- 
roots music and still be commercially viable. True to form, 
Gabriel currently is recording a 
pop album with prominent pro- 
ducer K.C. Port«r. 

HEROES DEL SILENCIO 

Hugely popular in much of 
Europe as well is its native 
Spain, the hard-rock quartet 
Heroes Del Silencio performed 
last year in Europe with Bryan 
Adams and Aerosmith. Now on 
an extensive tour of Latin 
America in support of its latest 
El Dorado/EMI Spain album, "Avalancha," the band expects to 
play the European festivals this summer. 

"Avalancha," produced by noted studio wizards Bob Ezrin 
and Phil Manzanera, is the fir.st Spanish-language album 
released in the U.S. on El Dorado, which is distributed by I.R.S. 
Records. 

ENRIQUE IGLESIAS 

When Enrique Iglesias inked 
his recording contract with 
Fonovisa, his internationally 
renowTied father .Julio had no idea 
his son was following in his foot- 
steps. But the younger Igle.sias, a 
20-year-old business-administra- 
tion student at the University of 
Miami, had secretly been testing 
his vocal prowess and songwrit- 
ing potential. 

Once his eponymous album hit 
the streets, the record became an immediate hit that generated 
"Si Tii Te Vas," the ballad smash that stayed atop Hot Latin 
Tracks for nine weeks — a record for a debut single. Enrique's 
follow-up single, "Experiencia Religiosa," became a grand hit, as 
well. Now signed to public-relations powerhouse Rogers & 
Cowan, Iglesias the younger is working on an English-language 
record. 



[ JULIO IG1£8U8 

Given Julio Iglesias' absence 
^Bi^H Billboard's charts in recent 

^Hl^K years, the biggest-selling artist 

^^^B time according to the 

^.^Jg "Guinness Book Of World 

^^^^^ Records" might have scored a 

comeback-of-the-year trophy if 
there were such a category at 
Billboard's third annual Latin 
Music Awards. As it stands, the 
world-famous crooner from 
Spain nabbed the Album Of The 
Year, Male Artist, kudo for his Sony record "La Carretera." 

His strongest seller of the '90s, "La Carretera" became a top 
10 stalwart and contained the top 10 smash "Agua Dulce, Agua 
Sala." This week, he is performing in Las Vegas, yet another 
stiip on IglcKias" set^mingly endless slate of concert apixjarances. 

LOS DEL RIO 

Antonio Romero and Rafael Ruiz, a, respected, middle-aged 
flamenco duo known as Los Del Rio from Seville, Spain, burst 
onto the international Latino scene in 1994 with an irresistibly 

Continued on page L-IO 
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Publishing 



iFelicitaciones! 



Congratulations 



to our 



Writers and Friends 



winners of 



Billboard's 



Latin Music Awards, 



Martin Bandier 



your friends at 



mm. 



EMI MUSIC PUBLISHING 



rial 




to all the 
nominees and winners 
of the billboard 
latin conference awards., 
y les deseamos 
continuo exito 
en vuestra carrera 



Ralph Peer II 
& all your friends at 




Los Angeles Nueva York 

Visit our web-site at hnp://www. 



Puerto Rico 
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catchy ode to a flirtatious 
sprite named Macarena. Last 
year, "Macarena" and its 
attendant line dance caught 
fire in the U.S. wth Latinos 
and non-Latinos alike. "Maca- 
rena" reached No. 12 on Hot 
Latin Tracks while peaking at 
No. 45 on The Billboard 200. 
In addition. "Macarena" was 

the flagship track to "Macarena MLx," a multi-artist compilation 
that triumphed in the inaugiu-al category Latin Dance Album Of 
The Year. 




LOS HERMANOS 
ROSARIO 

One of the best-selling 
merengue groups of all 
time, the veteran Los 
Hermanos Rosario from 
the tiny pueblo of 
Hagiiey, Dominican Re- 
public, earn their first 
Latin Music Award for 
the hit Karen Poly Gram Latino album "Los Duenos Del Swing." 

Though fonned 16 years ago, Los Hermanos Rosario have put 
out only seven albums, the latest of which spent 16 weeks on The 
Billboard Latin 50. Former bandmate and brother Tono is a solo 
recording artist with WEA Latina. 

LOSTIGRES DEL 
NORTE 

"El Ejemplo" won 
Mexico's famed nortefios 
their second consecutive 
Latin Music Award in 
the regional Mexican cat- 
egory for Album Of The 
Year. Duo Or Group. 
Earlier this year, the 
Grammy-winning Los 

Tigres Del Norte released a greatest-hits package entitled "Mas 
Zarpazos." 

The longtime Fonovisa act has ridden The Billboard Latin 50 
for the past year with "El Ejemplo," the band's strongest chart- 
perfoi-ming album to date. The group is expected to release a 
new album in the next few months. 

MAMA 

A perennial winner in the 
pop/rock category, Mana has 
almost singlehandedly brought 
mainstream rock into the U.S. 
Latin market over the past three 
years. Radio belatedly warmed 
up to the superstar Mexican 
quartet, which now routinely 
enters Hot Latin Tracks. The lat- 
est hit from the WEA Latina 
band's ll>95 release, "Cuando Los Angeles Lloran," is "El Reloj 
Cucu." 

Nominated for its first Grammy this year, Mana also recei\'ed 
its first gold record, for its groundbreaking li*93 album, "Donde 
Jugaran Los Ninos?" The band will tour the U.S. this summer. 





ARTURO SANDOVAL 

Backed by his supporting 
ensemble. The Latin Train, Cuba's 
nonpareil trumpeter won Latin 
Jazz Album Of The Year for the 
second consecutive year with his 
1995 "Arturo Sandoval & The 
Latin Train," a fond retrospective 
of the '50s-style Cuban combos 
called conjunio. 

Formerly a member of trailblaz- 
ing Afro-Cuban jazz band Irakere. 
Arturo Sandoval defected to the 

U.S. in 1990. He since has glided smoothly from bebop to 

Continued on page L-U 
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Jose Feliciano Is "El Premio Billboanl" 



Juan Gabrie 

Enters The Hali 



Of Fame 



/n the past 10 years, no other musical personality 
has exerted more influence on the Latin music 
scene in the U.S. than singer/songwriter mega- 
star Juan Gabriel, this year's inductee into Billboard's 
Latin Music Hall Of Fame. 



Record companies nowadays routinely put out CO sin- 
gles by Latino artists that contain versions recorded in 
Spanish and English, complemented at times by bilin- 
gual Spanish/English takes. 

Back in 1964, Jose Feliciano released a spry cover of the 
Rooftop Singers' acoustic pop smash "Walk Right In," 
which he sang in English, Spanish and German. Three 
years later, Feliciano cut a gripping rendition of the Mamas 

& the Papas anthem 

"California Dreamin'" that 
featured the soulful 
Spanish-language vamp 
which would become a 
Feliciano trademark. 

Feliciano's early record- 
ings revealed a singer who 
reveled in blending a variety 
of languages with a variety 
of musical rhythms. He 
sang lyrics in Spanish, 
English, Portuguese and 
German over cadences 
belonging to pop. rock, 
blues, R&B, Afro-Caribbean 
and jazz. He still does. 

Feliciano has always been ahead of the cultural curve, 
introducing Latino and Brazilian music idioms to main- 
stream audiences through such classics as the Grammy- 
winning smash "Light My Fire," the bossa nova-tinged 
theme song from the hit '70s TV series "Chico And The 
Man" and, of course, the perennial holiday favorite "Feliz 
Navidad." 

It is because of his important cross-cultural influence that 
Billboard proudly awards its fourth 'El Premio Billboard" to 
the supremely gifted native son of Lares, Puerto Rico. 

Feliciano already has won six Grammys. He is one of 
only two recording artists to win Grammys in English- and 
Spanish-language pop categories. His rich talent as a 
singer/songwriter and guitarist has been recognized with a 
coveted star on the prestigious Hollywood Walk Of Fame, 
and New York City's municipal government rechristened 
East Harlem's school P.S. 155 as The Jos6 Feliciano 
Performing Arts School. 

Feliciano's deep creative ability also has taken him to 
television and films, for which he has authored musical 
material. He composed the music to "The Wonderful Ice 
Cream Suit," a play written by legendary science-fiction 
author Ray Bradbury. 

In late 1994, Feliciano performed for Pope John Paul II as 
part of the television special "Christmas At The Vatican, 
later had a private audience with the Pope. 

Last year, Feliciano was invited by Paul Simon and 
James Taylor to appear at Paul Simon's annual benefit on 
Long Island, an event attended by more than 12,000 fans. 

Feliciano's impressive career achievements not only 
have brought great pride to Latinos everywhere, but also to 
physically challenged persons, since he himself was born 
blind. 

Though only 50 years old, Feliciano has been performing 
since he was 8, when he sang for his classmates at an ele- 
mentary school in the city to where he and his family had 
relocated several years earlier: New York City. He initially 
taught himself concertina, after which he learned and mas- 
tered guitar. After quitting high school at 17 to help support 
his family, Jos6 hit the road, performing dynamic shows 
that mesmerized fans and critics alike. 

In the summer of 1968, Feliciano cut a jazzy, bolero-style 
take of "Light My Fire," a chart-topping rock hit for the 
Doors one year earlier. Particularly memorable is 
Feliciano's signature vocal improvisation that powers the 
song's climactic conclusion. 



He 



Later that year, Feliciano performed a riveting rendition 
of The Star Spangled Banner" that became only one of 
two versions of the U.S. national anthem to chart on the 
Billboard Hot 100. 

In the 1970s, Feliciano began balancing his activities as a 
recording artist with acting roles on television shows 
"McMillan & Wife, "Lucas Tanner" and "Kung Fu." 
And as he continued to cut albums in English, he also 
recorded in Spanish. His Spanish- 
language efforts bore fruit in the 
'80s, when he garnered three 
Grammys. He won another 
Grammy in 1990, and in 1993 was 
nominated for his 12th Grammy for 
his release "Latin Street '92." 

In 1994, Feliciano again showed 
his versatility by entering 
Billboard's dance chart under the 
nom de dance artist "JF." Later this 
year, U.K. indie Fragile Records is 
slated to release "In My Life," an 
anthology of Feliciano's music. 

In March 1996, Feliciano, who 
has recorded more than 60 albums, 
signed with PolyGram Latino. He 
currently is in the studio working on his label premiere, due 
out sometime this summer. 

While Jos6 Feliciano generally is not given credit as a 
pioneering creative force, many recording artists — unknow- 
ingly perhaps — have imitated his artistic vision of merging 
seemingly incongruous languages and tempos into music 
that everyone can enjoy. — J.L. 



A host of noted recording stars have recorded hrs 
songs, many of which have become hits. Isabel 
Pantoja's 1988 smash album. "Desde Andalucia," 
contained material written solely by Gabriel and 
became her best-selling record. 

Many recording artists have even cut tribute 
records in his honor. Two of those acts — Pandora 
and Lorenzo Antonio — have put out two tribute discs 
each in his honor. Last year five different artists, 
including Lorenzo Antonio, landed songs penned by 
Gabriel on Billboard's Hot Latin Track airplay chart. 

Gabriel, an active producer as well as a singer- 
Continued on page L-17 



Gloria Estef an Demonstrates 
"Spirit Of Hope" 

During Billboard's second annual Latin Music Awards in 1995, Billboard dedicated the creation of the "Spirit Of Hope" award 
in memorv of Selena, who complemented her outstanding recording career with philanthropic projects and activities. Billboard 
established the "Spirit Of Hope" award to fete those recording stars who contribute time and effort to civic, community and 
humanitarian organizations. 

This year. Billboard Is extremely proud to announce that Gloria Estefan is the first 
recipient of the "Spirit Of Hope' award. 

Estefan's standout career as a singer/songwriter has been well-documented. Still 
more success awaits the enormously popular Cuban-American performer, whose 
Afro-Caribbean pop record "Destiny" rs set to be shipped by Epic Records on June 4. 

Much less has been written, however, about Estefan's quietly effective aid and 
assistance to a broad range of charities and fund-raising events. For instance, in 
1992 Estefan and husband Emilio Estefan Jr. raised millions of dollars for victims of 
Hurricane Andrew through their Hurricane Relief concert. Earlier that year, she was a 
member of the U.S. delegation to the 47th General Assembly to the United Nations. 

Last year, Estefan was very active on the civic front. She was chairperson of the 
Multiple Sclerosis Society's Watk-A-Thon. Later, Estefan embarked on a highly emo- 
tional trip to Guantanamo, Cuba, to perform a benefit concert for Cuban refugees 
being housed at the U.S. military base located there. 

A tragic boat accident in 1995 involving the Estefans prompted Estefan and Emilio 
to travel to the Florida state legislature earlier this year to lobby for safer boating 
laws, 

Among the humanitarian organizations with which Estefan currently is involved 
are LifeBeat, Health Care Crisis, Community Alliance Against AIDS and Here's Health. 

Estefan has not only lent her financial support to a charity such as Miami-based Camillus House, but she actually has gone out 
to visit the homeless and destitute people to whom the Camillus House serves free meals. 

Estefan's philanthropic initiatives have not gone unnoticed. In 1992 she was named Humanitarian of the Year by B'nai B'rith. 
In 1993 Estefan was awarded the U.S. Congressional Medal Of Honor and was honored by the Alexis de Toquevilte Society for ] 
outstanding philanthropy. 

Now Estefan has taken her commitment to helping others one step further, establishing the Gloria Estefan Foundation to ben- 
efit various charities and humanitarian groups. 

Gloria Estefan's caring attitude toward others offers sorely needed inspiration for those in disheartening circumstances. That 
is why Billboard believes she so richly deserves the magazine's inaugural "Spirit Of Hope" award. — J.|j 
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songwriter, found time to notch three hits of his own 
on Hot Latin Tracks. Among those was "El Palo, " the 
first title ever to enter Hot Latin Tracks at No. 1. 

"El Palo" was taken from Gabriel's Grammy- 
nominated smash album on Ariola/BMG titled "El 
Mixico Que Se Afos Fue. " Gabriel's strong showing 
as a songwriter on Hot Latin Tracks helped his pub- 
lishing company, BMG Songs, and its parent firm, 
BMG Music Publishing, win trophies at this year's 
edition of Billboard's Latin Music Awards. 

For all of his stratospheric success as a song- 
writer, producer and recording artist, Gabriel may be 
best-loved by his adoring fans as a performer with- 
out equal. He leaves no emotional stone unturned 
during lavish stage productions that typically last 
three hours. Gabriel and his rabid admirers depart 
his shows exhausted. ..and satisfied. 

This year Gabriel is celebrating the 25th year of his 
career with a massive tour that began on March 29. 

What has been the secret to the phenomenal suc- 
cess of Juan Gabriel? 

He writes irresistibly catchy songs of common, 
everyday affairs with which anyone can identify. 
Gabriel began honing his craft as a 13-year-old 
named Alberto Aguilera Valadez, a member of a 
music-loving family living in the Mexican Pacific state 
of Michoacan. 

He later changed his name to Adam Luna, and the 
teenaged singer-songwriter performed in a local 
nightclub "El Noa Noa. " Upon relocating to Mexico 
City, Adam Luna became Juan Gabriel. As an aspir- 
ing recording star, the 20-year-old Gabriel made an 
immediate impact on the Mexican market with "No 
Tengo Dinero, " one of the biggest hits in Mexico in 
1971. 

For the next 14 years, Gabriel recorded more than 
20 albums— spanning the musical spectrum from 
pop to mariachi. By his own estimation, Gabriel says 
he sold more than 20 million units during that time. 

In 1986, however, Gabriel stopped recording until 
he could secure the copyrights for his many classics, 
such as "Querida," "Amor Eterno" and the song 
named after the nightclub where he once had per- 
formed — "El Noa Noa. " 

After an eight-year battle, Gabriel reached an 
agreement in 1994 to gain control of his copyrights 
over a certain period of time. Though long-inactive as 
a recording artist, Gabriel became even more popu- 
lar because of his explosive shows. 

By the time Gabriel put out "Grades Por Esperar" 
in 1994, his fans were eager for new tunes. The 
album's leadoff single, "Pero Qui Necesidad," 
reached the top of the Hot Latin Tracks and helped 
push the album toward the upper rungs of The 
Billboard Latin 50 chart. 

Gabriel is following up "El Mexico Que Se Nos 
Fue," an album of neo-traditional Mexican music, 
with a record of more traditional Mexican sounds 
that he wrote and produced. This new, as yet untitled 
album, set to be released this summer, will feature 
Gabriel as part of a recording group rounded out by 
renowned Mexican vocalists Lucha Villa, Amalia 
Mendoza and the late Lola Beltran. 

Gabriel's upcoming album will once again demon- 
strate his prowess as an insightful songwriter, emo- 
tive recording artist and perspicacious producer. 
Indeed, Gabriel has realized a fulfilling career that 
has thrived for 25 years amid a few trials and far 
more tributes. 

Billboard takes pride in paying its own respects to 
Juan Gabriel this year by inducting him into the Latin 
Music Hall Of Fame. —J.L. 





Monday, April 29, 1996 



Noon - 4:00pni 



8:00pm 

Doors Open 



REGISTRATION 

Grand Ballroom, Hotel Intercontinental 

OPENING NIGHT PARTY sponsored by 
AmericDisc 



AMERIC 
DISC. 
INC. 



Performances by: Soraya (PolyCram Latino) 
Nydia Rojas (Arista Texas} • Shakira (Sony 
Discos) ' DLG ISony Discos) 
Aterciopelados ffCX/SMGI • La Portuaria 
{EMI Argentina) • Bobby Pulido (EMILat'n) 

Grand Ballroom, Hotel Intercontinental 



Tuesday, April 30, 1996 

10:0Oam-4:0Opin 



10:3Oam - 12:30pni 



REGISTRATION 
2nd Floor Lobby, Hotel Inter'Continental 

Keynote Address by Ralph Peer.ChairmarV 
CEO, peermusic with a brunch at The Hard 
Rock Cafe, 401 Biscayne BM., Miami 




2:00pin-3:15pfn 



Contracts b Negotiations: 

Theater, 2nd Floor, Hotel Inter-Continental 

■NAVIGATING THE LEGAL WATERS OF THE 
LATIN MUSIC INDUSTRY" 
An in-depth look into the contract negotiation 
process on behalf of an artist among 
attorneys, managers and agents, as well as a 
look into negotiating publishing rights. 

Panelists: MARUSA REYES, Manager 

JORGE PINOS, Vice President Inlernational, 

William Morris Agency 

BRUCE MORAN, President, Ocesa Presents, 

Inc. 

MARC STOLLMAN, /Womey, Slollman b 
Slollman 

HENRI I, SP\iCEl, Attorney, partner and head 
ol the Enlenainment. Sports and Media 
Depaitment with Zach, Sparber, Kosnitzky, 
Spratt i Brooks 



3:30pin - 4:30pin Roundtable Discussion Group 'LATIN ROCK: 

THE NEW ALTERNATIVE- 
Theater, 2nd Floor, Hotel Inter* Continental 

A freestyle discussion group where participa- 
tion from audience is encouraged. A look into 
the global impact of Latin Rock and its move 
into the mainstream. 

FKiirtators: 

Rudy Saizo, Founder, Sana Music 

Angela Rodriguez, Latin Marketing Manager, 

Billboard Magazine 

8:00|HII Live Artist Showcases sponsored by ASCAP 

Doors Open Grand Ballroom, Hotel Inter • Continental 

Performances by: Super Cuban All Stars 
(RMMI • Barrio Boyzz (EMI Latin) ■ Puya 
La Diferenzia (Arista Texas) • Pepe Ahra 
Fobia (BMG) 



Wednesday, IMay 1, 1996 
11:00am ■12:15pm 



3:00pm • 4:30pm 



7:30pffl 



THE STATE OF TEJANO MUSIC 
Theater, 2ndFL Hotel Inter-Continental 

This panel will explore the growth of the 
Tejano market in recent years, as well as the 
challenges facing the Tejano industry. Among 
the topics to be discussed are the definition of 
Tejano music, the marketing of Tejano music 
outside of its home state of Texas, and the 
crossover potential of Tejano music. 

Panelists: BOB PRADO, Program Director, 

KXTN-FM, San Anionic 

GIL ROMERO, Program Director, KQOK-FM. 

Houston 

CAMERON RANDLE, VPIGM. Arista Texas 
MANOLO GONZALEZ, VPSoutlmest 
Operations, EMI Latin 

PETE ASTUDiaO, EMI Latin recording artist 
A.B. QUINTANILLA »\, producerlsongwrilerf 
president of Phat Kat Groovel EMI Latin 

• WRITERS IN THE ROUND" sponsored by 




WARNER/CHAPPEa 
MUSIC, INC. 

Oak Room, Hotel Inter'Continental 

Scheduled performers include: 
Fernando Osorio (Wamer/Chappell Music) 
Mary Lauret (peermusic) • Pete Astudillo (EMI 
Latin) 

Billlioanl's International latin Music Awanis 

at TTie Gasman Center for the Performing Arts, 
174 E. Flager Street 

liosted by actor MICHAEL DE LORENZO, star 
of Fox's hit TV series. New York Undercover 
with special attractions IrKluding: 
Billboard's Latin Music Hall of Fame inductee, 
JUAN GABRIEL, celebrating his 25th 
Anniversary 

Spirit Of Hope awardee, GLORIA ESTEFAN and 
Lifetime Achievement recipient, JOSE 
FEUCIANO 

Special live performances by ALBITA, HEROES 
DEL SILENCIO, PETE ASTUDILLO AND JOSE 
FEUCIANO 
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a i n m e n t 



Juan 
Gabriel 

on kis induction into 
Billl?oarJ's 

Latin Music 
Hall of Fame, 



and his 
25tli Anniversan' as a 
composer, producer 
and vocalist. 
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SlandoulSongsmillis 

GO UNPLUGGED 

ToDeliverTheirHils 
"IN THE ROUND" 



Armed with only their voices and pii- 
tars, three esteemed singer/ 
songwriters are slated to take the 
stage April 30 for the inaugural 
"Writers In The Round." 

The concept behind this new feature 
of Billboard's International Latin 
Music Conference is for a songwriter to 
speak briefly about the history and 
stJTieture of a tune he or she has writ- 
ten. This song could he a previously 
unrecorded number or a familiar hit. 
The songwriter then performs the 
song, after which another participant 
takes the floor and repeats the proce- 
dure. 

The idea for "Writers In The Round" 
was brought to Billboard by Ellen 
Moraskie, VP Latin Music Division. 
Warner/Chappell Music Publishing. 
Her company is sponsoring the inau- 
gural installment of what Billboard 
hopes will become an annual tradition of 
the conference. 

PETEA8TUDILL0 

WTiile he has gained much-deserved 
notice lately as an up-and-coming 
recording aitist, Pete Astudillo's influ- 
ence on the U.S. Latin music scene, so 
far. has been faj- gi-eater as a songwrit- 
ing collaborator. 

Astudillo and frequent songwriting 
partner A.B. Quintanilla III co-wrote 
some of Selena's biggest hits, including 
"Como La Flor" and "Amor Prohibido." 
The former backing vocalist with 
Selena also teamed with Ricky Vela to 
pen Mazz's recent top 10 hit "Estupido 
Romantico." On occasion, Astudillo 
works alone. He soloed as author of "Si 
Una Vez." which was a big hit last year 
for merenguero heartthrob Manny 
Maiiucl. 

MARYLAURET 

Bom in Havana, Mar>' Lauret grad- 
uated from the Havana Consen'iitoiy of 
Music Amadeo Roidan in 1977. Lauret 
later emigrated to the U.S., where she 
began to comjwse and tour as a backing 
vocalist for the likes of Julio Iglesias. 
Pladdo Domingo. Raphael, Palonio San 
Basilio, Jose Luis Rodriguez and Marta 
Sanchez. Her songs have been recorded 
by well-knoviTi salsa acts Jerr>' Rivera, 
Luis Enrique and Pupy Santiago. 

FERNANDO 080R10 

A recent signee to Warner/ 
Chappell. this Colombia-bom song- 
writer, who has li\'ed most of his life in 
Cai-acas, Venezuela, has penned tunes 
for a varietj' of recordings stars, among 
them being Kicardo Montaner. Sei^o 
Vargas, Cai'los Mata and Menudo. One 
of Fernando Osorio's tunes, "Si Tu No 
EstAs," appears on the eponymous 
debut album of one of this year's show- 
case participants. Sir George/Sony 
recording ai-dst DLG. 

Apart from his songwTitingacti\ities, 
Osorio also has recorded thi-ee albums, 
the latest of which was an eponjTnous 
record releasee! in 199:1 — J.L. 
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e've dupUcated our 
first wttb cassette ami 
customer service. 

NOW we've added compact t 
Over 14 years experience in 
Audio MaMuJeurturing. 

RSB Disc l»ecomes a complete 
one-stop. 

Offering 

• MASTERING (digital studios) 

' CASSETTE DUPUCAT10M 

iwitti digital bins mf^-^ i o nf j 

• COMPACT DISC REPUCATKNi 

tnSB Disc will produce 6 million 
compact discs in the first year) 

•ORAPWCS 

(color Sep. and printing) 

From mastering and printing 
graplHcs to manufacturing 
and fuiyUbnent, RSB Disc 
is your TOTAL solution. 




Prom coast to coast and state 
to state, our services are 
always reliable. 



Latin 
Power 

Take advantage of our 
buying power. We're 
the largest One Stop 
in the country with 
the most complete 
selection of Salsa, 
Merengue, Vallenato, 
Latin Rock, Latin Pop, 
Regional Mexican, 
Tejano, Easy 
Listening & more! 
More labels, better 
pricing and the best 
service in the 
business! 



I, 



Aproveche el poder de 
nuestra compania y el 
potencial de la Musica 
Latina. Somos la 
distnbudora mas grande 
en el pais Tenemos la 
coleccion mas completa 
de Salsa, Merengue, 
Vallenato. Latin Rock. 
Latin Pop, Regional 
Mexicano, Tejano. Easy 
Listening y mucho mas. 
Mas vanedad musical, 
mejores precios y el 
mejor servicio en la 
industna de la musica. 

Eso es... 



Latina 




ssin 

IBUTORS 



Discos Compactos, Videolaser, Cassettes, 

Accesorios, Videos Y Mucho Mas! 
Toll Free: 800-329-7664 or 305-621-0070 
Fax: 305-621-0465 




Has The D.S. Latin 
iusic Market 
Peaked? 



Though Divided On Direction, Label 
Executives Agree That Breaking New 
Acts Is Key 1^ Future Prosperify 



What a difTerence un a no makes. 
In 1995, executives in the U.S. Latino music indus- 
try were gleefully tossing impassioned hosannas to a 
music market that they firmly believed was going to 
grow faster than the national deficit. 
Lo and behold, one year later, the executives who 
take part in this year's annual survey regarding the 
health of the domestic music business are wildly divergent in 
their thoughts and observations of the U.S. Latin music market 
Opinions range from fen'ent optimism to frozen pessimism. 
What foUow^s is a sample of ruminations from industry players 
across the U.S. and Puerto Rico, along with a brief overview of 
each label's activities. 

JOSEBEHAR 

President, EMI Latin 

Powered by the astonishing multi-million unit sales of the 
label's slain superstar Selena, EMI Latin had its best year ever 
in 1995 and ended up winning most of the categories of 
Billboard's year-end chart listings. Buoyed by EMI Latin's 
performance last year, Jose 
B^har is positively ebullient about 
the potential of the Latin market 
this year. 

"I don't see any downside to the 
business this year," says Behar. 
"I see more opportunities opening 
up for us, such as special mar- 
kets — like the one where we have 
tailored CDs to companies like 
Bank Of America. Track sjTichro- 
nization for TV and movies is 
going to be big as well." 

Behar credits BDS and Sound- 
Scan for revolutionizing the U.S. Latin music industry, saying 
that the computerization of Billboard's Latin charts "has 
changed the way we market and promote records." 

Behar has two big album projects underway. One is entitled 
"Voces Unidas," a Spanish-language 01>*mpics album featuring 
superstars Gloria Estefan and Julio Iglesias. The other is a tra- 
ditional Mexican record produced and written by Juan Gabriel. 
The album was recorded by Juan Gabriel, plus Mexican idols 
Lola Beltran (who .sadly died shortly after recording the 
album). Lucha Villa and Amalia Mendoza. 



t 



ASK FOR mm 



EFREN BESANILLA 

Saies & Marketing Dif-vctor. Balboa Records 

A longtime executive of Balboa, which is the Los 
Angeles-based U.S. imprint for venerable Mexican indie 
Musart, Efren Besanilla laments that the ongoing weakness of 
the Mexican peso has laid waste to record labels involved in 
such regional Mexican genres as nortena and banda. 

"Because of the peso, wholesalers and retailers in the U.S. 
can buy directly product from Mexico for nearly oO% less than 
here in the States," declares Besanilla. To combat parallel 
imports, Besanilla says Balboa releases albums in the U.S. two 
to three weeks earlier than in Mexico. 

Unhappily, Besanilla opines that 1996 will be another difficult 
year for Balboa, home to star acts Joan Sebastian, Antonio 
Aguilar and his son Pepe, and Jorge Luis Cabrera. 

"The socio-political situation in Mexico is not going to change, 
so the peso is not Ukely to strengthen anytime soon," he says. 

Continued on page L'22 
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CASSETTE 



(ELIACRUZ 
0$(ARD'LE6N 
MVEOA 
TITONIEVES 



dedica su album 

^'Recordando 
a Selena'^ 

a la memoria de 
la inolvidable 





Tito Nieves • Manny Man 
Jose Alberto "El Canario 
Isidro Infante y La Elil 
Ray Sepulveda • Celim 
Hilton Rut 
Tolanda Dnk 
Jovenes Del Barn 
Michael Stuat 



H SlORtS 




wnif 



Cclia Ctm 

Parte de los injiresos de esu proyecio 
donados al "Natimial Scholarship fii 



MARC ANTHONY WINNER OF... 
BILLBOARDS 

THCP,CA^S..SAA.BUMO.THEV^^^. 




IVr^A^i"^'^ AT 
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^ARNECIE HAll 
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TITO PUENTE • EDDIE PALA4IERI • DAVE YALENTIN 
ClOVANNI HIDALOO • HILTON RUIZ • HUMBERTO RAMIREZ 
CHARLIE SEPULYEDA • J.R TORRES • JOHNNY ALMENDRA 
JOHN BENfTEZ • HORACIO "EL NEGRO" HERNANDEZ 
RICHIE FLORES • JILLIAN 
SKd^LouESTs MICHEL CAMILO & DAYID SANCHEZ 
M(: FELIPE LUCIANO 





IN STORES 

/AAY1" 

ON CD^ 
CASSETTE 



. IP. 

MILES PENA • CUIANKO • ISRAEL KANTOR 
MALENA BURKE * MC VALPES * RITA ROSA 
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I BROADWAY • SUITE 806 • NEW YORK, NY 10012 • 212-925-2828 • FAX: 212-925-6154 • E-MAIL: RMMRECORDS. 



For Additional Information Contact: Debra Mercado • Notionol Director of Publicity • Ext. 236 / Vicente Iturbides • National Director of Sales • Ext. 247 
Nelson Rodriguez • Notional Director of Promotions • Ext. 225 / Carlos Gutierrez • Director of International Business Affairs • Ext. 239 

Distributed in tlie UiA and Puerto Rico by MCA/UHI* In Europe by BlLlAPHONt* in Spain by BAT RICORDS • in South Americo by FOIYCRAM • in Mexico by MC4 
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Continued from page L-20 

JUAN HIDALGO 

Pn-KHlenU MN/EMI 

"It has been a ver>' good year for us," says J&N president 
Juan Hidalgo. Indeed, with merengue acts Kinlto M6ndez, 
Rikarena and Zafra Negra making their debuts on Billboard's 
Latin music charts, J&N has become a major player in the trop- 
ical markets. Now merenguo pop crew Proyecto I has been 



making chart noise with "In Da House." 

Hidalgo acknowledges that the label's distribution deal with 
EMI Latin, which was signed last year, has helped put the label 
on the map. "And the market is only going to get better," he 
adds. 

The label just released "Me Equivoque," a new album by Alex 
Bueno. Other new releases include product by rappers Nando 
Boom and BOC, as well as a remix record by Proyecto I callefl 
"Megamlx De I*royecto 1." Toward the end of the year, product 
is exiK'cted from Mcndez and Rikarena. 

BILL MARIN 

VP/GM. HMM 

It may not have been by design, but RMM's Jan. 1 distribu- 
tion switch from longtime distributor Sony Discos to Uni 
Distribution seems to have been accompanied by a huge expan- 
sion of its release schedule. 

RMM will put out 50 releases this year, according to Bill 
Marin, who says part of the increased output could be due to 
RMM's "greatest year ever." Album tallies rung up by salsa 
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CD'S - TAPES & MUSICAL VIDEOS 
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Available in Europe, excluding France and Spain, through Intuition Music and Media. Fax (49) 221 95 14 149. 
Available in the US through DNA l(KflO) 994-2990 and in Canada through Distribution Fusion III 1(800)561-3692. 

Intuition Music and lis parent company Intuition Music and Media arc pleased to announce their acquisition of cxclusi%'c 
di-strihution rijthlsror the catalogue ut'lhe highly acclaimed Spanish label. NL'BENEGRA- 

Nubcnegra's catalogue spans a diverse range ofmusical styles and countries. Traditional music from Cuba's legendary singers Omara 
Portuondo, Marcellno Guerra and the recently Cormed Irovador supergroup Vieja Trota Sanliaguera appear next to the con- 
temporury sounds of Cuba's Gema Y Pavel and ihc young musicians recorded on Habana Oculta. The latter continue the 
singer/songwriter traditions; of the 40's and 50's while forging a new style of contemporary Cuban song. Also presenting electrifying 
combinations of their own traditional music with contemporary musical stylings arc Sibeba. a female a capclla duo from Ecualorial 
Guinea, and singer llxfa from Spain's Galicia. both exempliling the musical history of these little known regions. 

The cxhiliralmg Niibcnegru label is dcvolcti (o olTcring a distinctive collcciion of ctmlemporary and newly recorded traditional music 
which never leaves the universal path all good music travels: electrifying rliyihms. compelling instrumentation, and passionate voices. 
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We arc currently looking lo enhance our distnbution in Lalin America. 
For infontuilion (dcase contact Andreas Wucrfcl at (212) 47.V6044 or fa-x (212)473-6454. 



stars Marc Anthony and India, plus merengue idol Manny 
Manuel, provided nearly half of RMM's 1995 revenue. 

Marin anticipates another banner year for RMM in 1996 but 
cautions that the overall market is stagnant. "And most labels," 
he says, "have not broken new acts in a big way. Unless that 
happens, we're going to maintain this flatness." 

In the piist two weeks, RMM has released a slew of product 
by Super Cuban All-Stars, Descarga Boricua, Li'mite 21 and 
3-2 Get Funky. And Tito Puente and India have cut a record 
together called "Jazzin'," which is due out June 18. 

TONY MORENO 

President, MP 

As one of the last major indies left in the Latino market, MP 
has -itruggled to place its product in the mainstream Anglo out- 
lets. While Tony Moreno says the label's business may not be 
reaching iU potential, he continues 
to resist a distribution Heal with a 
major. 

Moreno notes that "last year was 
a good year" and quickly adds that 
"this year looks to me as being a 
stable year." He laments the tight- 
ening playlists at Latino radio and 
[Hiints out that "radio is interested 
^ in established artists." 
^ The Miami indie has a label in 
Mexico called MP Mexico and is 
expected to launch a label in Spain. 

MP's roster largely contains a mixed bag of salsa and rap acts 
led by Tito Rojas, Anthony Cruz, Anthony Cruz, Cocoman and 
Big Boy. Earlier this year, the label signed mariachi artist 
Manual Ascanio. 

SALVADOR PEREZ MUNOZ 

Managing Director, PuhfGram Latino 

In the past nine months, PolyGram rapidly expanded its mar- 
ket share in Latin America by acquiring Venezuelan indie 
Rwlven Recortis for $57 million. Complementing that purchase 
were two distribution/marketing 
deals with prominent merengue 
imprint Karen Records and 
Camino Records. 

The absorption of these deals 
into the PolyGram Latino family in 
the U.S. slowed business activities 
last year, says Salvador Perez 
Mufioz. But he notes that the incor- 
poration of additional artists and 
staff has been completed, which 
should help boost sales. 

Describing the market as "sta- 
ble," Perez worries that the fragile en\ironment at Anglo retail 
will debilitate sales of Latino product. "They are not buying 
what could sell; rather they are buying what is .celling," he 
states. 

He further expects that the RIAA will form a Latin body to 
oversee sales acti\ity in the Latin market 

"We expect to do about $37 million in 1996 with all of the 
labels," says Perez, the ione Latino exec who offered revenue 
data. 

Strung-nelling actn on PolyGram Latino, such »h Carlos 
Vives, Pedro Fernandez and Marta Sanchez, are balanced by a 
roster of new artists led by Soraya, Miguel Antonio. Grupo 
Limite and Maria Alejandi-a. 

CAMERON RANDLE 

VP/GM AriMaTexaK 

While Cameron Randle is "cautiously optimistic" about the 
prospects for the Latino market in 1996, he enthuses over the 
recent foray by the label into the alternative market. 

"Ultimately, the vision for 
Arista-Texas is that Latin 
music — and Tejano specifical- 
ly — is treated equally with main- 
stream formats like alternative 
and countrj'," says Randle. Last 
year, the label's Tejano/pop act 
La Diferenzia won a Latin Music 
Award for Album Of The Year, 
New Artist, in the regional 
Mexican categorj*. 

But even as Randle embarks 
on his alternative venture, he 
notes that the Tejano-rooted label is branching out into other 
Latino genres. The label has inked ex-Menudo pop/rocker 
Ruben Gomez and dance/pop act Angelica. 

On July 31, Arista-Texas is set to drop the eponymous debut 
of pop/mariachi singer Nydia Rojas. And the label has not 
neglected its Tejano following. Its Grammy-winning accordion- 
ist Flaco Jimenez is slated to ship his ne.xt record — a straight- 
up conjunto album called "Buena Suerte" — on May 21. 

Continued on page 
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Continued from page L-22 

SERGIO ROZENBLAT 

VP/GMWEAL<itina 

Though he concedes the Latino market is experiencing a 
rough ride due to the instability of U.S. retailers. Sergio 
Rozenblat remains optimistic, 
stating, "After the shakeout. the 
surviving retailers will be leaner." 

In the meantime, he notes, "I 
think we'll be more careful with 
our releases, and initial shipouts 
will be less relevant than before." 

With radio looking to the recent 
past for artists to fill their 
playlists, Rozenblat reckons that 
alternative means of promoting 
artists must be created. He 
recently tapped Alvaro Rizo to 

head up a department that will concentrate solely on exploring 
new ways of promoting and marketing the label's developing 
acts. 

WEA Latina released Olga Tanon's pop bow, "Nuevos 
Senderos," on April 16. Product by Laura Pausini and mega- 
star Luis Miguel is due later this year. 

GUILLERMO SANTISO 

Executiiv VP, Fouorisa 

Known primarily as a regional Mexican label, this Los 
Angeles indie has notched two top 10 albums in the past six 
months with pop stars Enrique Iglesias and Cristian. 

Since the introduction of BDS in November 1994, Fonoviaa 
has dominatetl the Hot Latin Tracks with a roster that accounts 





for a weekly average of 35% to 
40% of the chart positions. 

In February, Fonovisa won an 
important lawsuit in California in 
which the judge ruled that third 
parties could be held accountable 
for the trafficking of pirated prod- 
uct on their premises. 

Guillermo Santiso hails the 
judge's decision "as the most posi- 
tive development in the past 
year. ..because it will give the 
industry the strength to combat 
the importation and piracy problems." 

Still. Santiso is dismayed by what he perceives as apathy by 
the major labels toward piracy. He expects 1996 to be a better 
year than 1995, and says that, if the labels unite against piracy. 
199fi 'Vill be a tremendous year." 

Iglesias, Cristian and two other Fonovisa acts. Marco 
Antonio Solis Y Los Bukis and Los Tigres Del Norte, are all 
receiving trophies at this year's Latin Music Awards. 

FERNANDO VILLANUEVA 

Managing Director, BMG U.S. Latin 

Recently appointed to his position at BMG. Fernando 
Villanueva doesn't yet feel qualified to comment on the record 
scene in the U.S. 

However, Villanueva explains that he plans to slowly recon- 
struct BMG from a label that relies on rock acts and aging pop 
stars to a record company involved in all music markets in the U.S. 

To that end, he is finalizing a joint venture with industry vet- 
eran Oscar Flores called Huina Records. The label plans to 
delve strongly into the regional Mexican market. In addition, 
Villanueva has named Rogelio Macin to oversee the label's 
West Coast and Texas operations. 

Villanueva plans to open an office in Santo Domingo, 
Dominican Republic. Ramsey, a 16-year-old pop act is due to 
release her label premiere sometime in May. 

Villanueva sums up the philosophy of the company by saying, 
"We are putting artists on our roster that come from niches in 
the market where we are not currently involved." 

GEORGE ZAMORA 

VP/GM Son{f Discos 
Calling the U.S. market "stagnant," George Zamora sees no 
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improvement untO the U.S. retail - 
ers get their financial house in 
order. 

"The Anglo retailers have cut 
back the purchaiie of Latin prod- 
uct by as much as 309Ei, and their 
returns are higher than ever," 
says Zamora. "And now we have 
fewer stores to deal with, so we 
have less product in the streets, 
and that hurts sales." Zamora 
plans to combat the worsening 
retail climate by being more selec- 
tive with relea.sea. 

He candidly notes that the trend of radio stations toward the 
rotation of recurrent and oldies material is damaging the busi- 
ness, as well. 

To counter the disadvantageous retail and radio climate, 
Zamora says "We need to work harder on promotion and mar- 
keting to break new act^ like Shakira and DLG." 

All has not been negative for Sony, however. Last year, Julio 
Iglesias and Ricky Martin scored big comebacks. More recent- 
ly, albums by Gloria Estefan and La Mafia have performed well. 

Like an increasing number of his colleagues, Zamora i.s push- 
ing for the creation of a Latin entity within NARAS to repre- 
sent Latino companies. ■ 
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classical to Afro-Cuban, picking up a Grammy along the way. 
Sandoval's forthcoming album, due out in early June on GRP, is 
a straight-ahead jazz album entitled "Swingin'." The hard-gig- 
ging Sandoval is booked for the rest of the year for shows in the 
U.S.. Euroi>e and Japan. 

SELENA 

Still Iwing mourned profoundly 
by her legions of fans more than 14 
months after being slain, Selena 
became, in death, larger than life. 
Her EMI/EMI Latin English/ 
Spanish album "Dreaming Of 
You," which made an astonishing 
debut at No. 1 on The Billboard 
200, now is nearing triple-plat- 
inum. Two other EMI Latin 
albums were certified, as well, with 
"Amor Prohibido" hitting plat- 
inum and "Live!" striking gold. 

Moreover, two songs from "Dreaming Of You" ran No. 1 and 
2 on the Hot Latin Tracks. "Tii Solo Tu," the lone mariachi bal- 
lad recorded by Selena, reached No. 1, while the album's 
English -language title track rested at No. 2. 

Selena, who was inducted posthumously into Billboard's Latin 
Music Hall Of F&me in 1995. likely will be on the public's mind 
for some time to come. A movie to be directed by Gregory Nava 
("Mi Familia." "El Norte") is in production, and Selena's broth- 
er, A.B. Quintanilla III, is producing the film's soundtrack. An 
authorizetl biography of Selena is due out as well. 

MARCO ANTONIO SOUS Y LOS BUKIS 

Led by the renowned Marco Antonio Solis, who won song- 
writer of the year and producer of the year categories this year, 
this Mexican superstar act has remained at the forefront of 
Mexican popular music for the past 10 years. "For Amor A Mi 
Pueblo," the album that earned Marco Antonio Solis Y Los 
Bukis a Latin Music Award this year was certified gold by the 
RIAA in VJ9h — becoming the band's third gold record. The 
group is expected to put out a new record in the coming months. 
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MARCO ANTONIO SOLIS 

In the past 12 months, this talent- 
ed, soft-spoken tunesmith has 
become one of the most impactive 
figures in the U.S. Latin music 
industr>'- 

SoUs produced and wrote much of 
the material on "Por Amor A Mi 
Pueblo," which he recorded as 
Marco Antonio Solis Y Los Bukis. 
The Fonovisa album struck gold and 
contained the chart-topping smash 

"Una Mujer Como Tu." plus three other top 10 hits. Further, 
Soils produced two albums for labelmates Laura Flores and 
Ezcquiel Pena. Three top 40 hits were culled from these two 
albums, two of which were written by SoUs. 

Nowadays, Solis seems busier than ever. He has formed a pro- 
duction company in Mexico called Marco Musical, whose artists 
are distributed by Sony. Solfs' most celebrated album project in 
1996, so far, is his production of Olga Tanon's pop album 
"Nuevos Senderos," released by WEA Latina on April 16. ■ 
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you to support the AIDS Rides/' 




Orlando to Miami, May 15-17 San Francisco to Los Angeles, June 2-8 
Philadelphia to CXI, June 21 - 23 Twin Cities to Chicago, July 1-6 Boston to New York, September 5-8 

For more information, call (800) 825-1000. 
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a^ain in March, with iu fol- 
low-up record. "Fue Mucho 
Mas Que Amor." 

The winner last year at 
Billboard's Latin Music 
Awards for Album Of The 
Year. New Artist, in the 
regional Mexican category. 
La Diferenzia boasts a 
unique, tasty niezcia of R&B. i>op and cumbia that transcends 
much of the fare that currently passes as 'Tejano." 



Eastem-laced rock to earthy chunks of lilting reggae. 

Established eight years ago by singer Diego Frenkel and 
bassist Christian Basso, the band has expanded into a sextet fea- 
turing Victor Winograd (drums)^ Sebastian Schachtel (key- 
boartis), Axel Krygier (sa.xophone) and Alejandro Teran (viola, 
saxophone). "Voodoo Dance," one of the tracks from La 
Portuaria's 1996 album, "Huija," has been recorded in 
Portuguese by Frenkel and noted Brazilian singer Margareth 
Menezes. 

BOBBY PULIDO 

This up-and-coming Tejano star, son of 
Texas conjunto notable Roberto Pulido, 
has broken out of the gate with a top 20 
album. "Desvelado." which has turned 
out two hit songs, including the top 20 
smash title track. 

Born and raised in Edinburg. Texas. 
Pulido started out placing saxophone and 
guitar before fronting a mariachi band. 
He first broke as a Tejano act in 1995, 
when he recorded a duet with his father entitled "Contigo." 







FOBIA 

Fronted by charismatic singer 
Leonardo de Lozanne, thi.s hard- 
gigging act has become one of the 
biggest rock bands in Mexico and 
the U.S. During its smoking 
shows. Fobia's adoring fans habit- 
ually provide backing vocals to 
gritty fan favorites "Perra Policia" and "Los Cibemoides." plus 
the group's recent hit "Revoluci6n Sin Manos." the latter of which 
was taken from the gi*oup's latest album, "Amor C'hiquito." 

Formed in 19H7, Fobia, whose members now include Paco 
Huidobro (guitar), Jorge "Chiquis" Amaro (drums). Inaki (key- 
boards) and Cha (bass), is currently on tour in support of "Amor 
Chiquito." 

LAPORTUARIA 

Named after the broad spectrum of ethnic groups residing in 
Argentina's most famous \)Oi% Buenos Aires, La Portuaria pur- 
veys a wide range of sounds, ranging from thumping, Middle 



PUYA 

Unpredictably compelling, 
this unsigned group from Puerto 
Rico can turn out amazing 
leaps from percolating Afro- 
Caribbean rock to crunching 
thrash to syncopated blues- 
laced rock — and that musical 
metamorphosis takes place in just one song, "Bembele," taken 
from the quartet's liHIo eiwnymous how on Pompano Beach, Fla., 
indie Noiz Boiz Records. 

Originally called Whisker Biscuit when founded five years ago 
in Puerto Rico by current membere Ramon Oitiz Pico (guitar) 
and Harold Hopkins Miranda (bass), the band later change<l its 
sobriquet to Puya upon relocating to Florida. Named after a type 
of coffee popular in Puerto Rico, Puya now includes drummer 
Eduardo Paniagua and lead .singer Sergio Curbelo. 

NYDIA ROJAS 

A member of all-female mariachi troupe Mariachi Re.>ma de 
Los Angeles, 16-year-old Nydia Rojas blends musical traditions 
with contemporar>' jwp. 



Rojas, a high-school student in Ha- 
cienda Heights, Calif., cut her musical 
teeth with Heriberto Molina, one of the 
original members of Mariachi Vargas de 
Tecalitian. and Jose Hernandez, musical 
director and founder of the famed 
Mariachi Sol de Mexico. Her album pre- 
miere for Arista-Texas will be 1-elea.sed 
July 31. 



SHAKIRA 

Colombia's sultry singer/songwriter 
.Shakira Mebarak already is transferring 
her national succe.s.s to the l.i.S., Ecuador 
and Venezuela, where "E.stoy Aquf," the 
leadoff .single to her Sony Colombia bow 
"Pies De.scalzos," has become a huge hit. 

Only li). the Barranquilla native has 
recoifled three albums, the late.st of which 
demonstrates her considerable ability to meld her distinctive 
mezzo to a variety of grooves from the Caribbean and the II.S. 

SORAYA 

A singer/songwriter reared in 
Colombia and the U.S., this bicultural, 
bilingual raconteur of romantic situa- 
tions recently released simultaneously 
"On Nights Like This" (Island) and its 
Spanish-language counterpart "En Esta 
Noche" (Pol.vGram Latino). 

Each album spotlights Soraya's lithe 
voice leaping suddenly from a quietly 
intense mezzo to a yodel-like .soprano that punctuates emotional 
passages in a .song. In .lanuary and February, Soraya opened for 
Natalie Merchant. 

SUPER CUBAN ALL-STARS 

The Super Cuban All-Stai-s, an assemblage of .standout Cuban 
performers living outside of the island, recently put out a 
jmiVtropical reconl on RMM titled "!K) Miles To Cuba." 

Appearing on the album are Malena Burke — daughter of 
famed Cuban songstress Elena Burke — and salsa star Miles 
Pena, along with Guianko, Rita Rosa, Israel Cantor and 
Marcelino Valdt^s. Saxophonist supreme Patjuito D'Rivera guest 
stai*s on the reconl, as well. H 





Colombian composer and singer, a member 
of ASCAP U.S.A., and SACEM France, has 
composed an "arsenal" of more than three 
hundred songs, part of which are pubhshed 
in more than eight CD musical productions, 
recorded by his own musical company, 
"Hervasquez-Penthouse Recording 
Studios", in Bogota. Colombia and 
Houston, Texas. 



His first harmony sounds, which are undoubtedly the fruit of his mother's classical 
musical vein as renown concertist, began with live performances on the campus of 
the Universities of Texas, Texas A&M and Baylor, while attending the University of 
Texas, at a talent show with Bob Hope and also with the Kingston TYio, back in the 
60's. With an important musical background and having visited more than 40 coun- 
tries, Hernando is now dedicated to producing his poems and songs, which are an 
image of his personal experiences, under the technical direction of renown musi- 
cians such as Armando Velasquez from Colombia, Pucho Lopez from Cuba, and 
Enrique Purizaga from Peru. All this musical treasure, that had been maintained as 
a personal hobby, began to be exploited after Hernando participated at the OTI 
Festival selection in 1992. 

Hervasquez-Penthouse Recording Studios are eagerly pursuing distribution compa- 
nies interested in marketing his compositions or publishing companies interested in 
making them available to interpreters, on a worldwide basis. Our main targets are 
the markets in U.S.A, Mexico, Canada, Europe and Japan. Tel. (571) 21 17400. Fax: 
(571)2120478, Bogota, Colombia or Tel. (713) 780-2017, Houston, Texas. 
INTERNET CODE: e-mail: hervasq@colomsat.net.co 
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A Pesar De Todo 

Nelson Ned (Sadembra) 
Irmoos Vitale S.A. 
Multitune, Inc. 

Amor Perdoname 

Javier Galvan 
Jo&e Rosarto 
Pig Haus Music 

Sony Latin Music Publishing Inc. 

Amor Prohibido [2nd Award) 
Pete Astudillo 
A.B. Quintanillo III 
AO Three Music 
EMI-Blackwood Music, Inc. 
Peace Rock Publishing 

Anoche Sone Contigo 

Mateo Camorgo 
peermusic 

Bidi Bidi Bom Bom 

Pete Astudillo 
Selena Quintonilla-Perez 
Fat and Funky Music 
Peace Rock Publishing 

Carihito De Mi Vida 
Hector Z. Escamilla 
Betito Music Publishing 



Eva Maria 

Jose Luis Armenteros (SGAei 
Pablo Herrero ISGAij 
BMG Ariolo S. A. 

Edicioncs Music (SGAC) 
CareerS'BMG Music 

Pulilishing, Inc. 



Extrana Manera 

Mo. do Lourdei 

Perez Mascorro SACMJ 
De Luno Publishing Co. 



La Cesquillila 

Juan Luis Guerra 
Editora El Conuco, li 
Rcdomi Music, Inc. 




BIDI BIDt BOM BOM"' 

MOST PERFORMED 
SONG OF THE YEAR 



ifflii imps 



La Mesa Del Rinc«n 

Teodoro Bello Joimcs 'SACM] 
Tigres Del Norte Ediciones 
Mustcoles 

La Navia 

Fred Jay iGEMAi 
Joaquin Prieto iSACIM) 
Bendig Music Corp. 
Regent Music Corp. 

La Q«a Me Hace Llorar 

Jose De Jesus Navarro 
De Luno Publishing Co. 



EAT AMn EIIMW MllCir ^ 



SONGWRITE!^ 



Celina 

Jose Luis Alva 
Luis Alva Musik 

Chiquitita, Chiquitita 
Carmen Ravenna 

Cruz De Madera 

Luis Almegor Mendez (SACMi 

San Antonio Music Publishers 

Dos Enamorados 
Anselmo Solis 
Creaciones Musicales 

El Bcso Dc La Ciguatera 
Juan Luis Guerra 
Editora El Conuco, Inc. 
Redomt Music, Inc. 

El Dia Que Me Quieras 
Corlos Gardel (Saoaic) 
Alfredo Le Pera (Sadaic) 
Korn Editorial Musical (SadaiC) 
Rightsong Music, Inc. 



1 
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La Tumba Serd El Final 

Ramon Ortega Contreras (SACM) 
Felipe Valdes Leal (SACM) 
EMI-Blackwood Music, Inc. 

Ldgrimas 

Jaime Farias 
Monny Music 

Ldgrimas Al Recordar 

Pepe Motto 

Agustin Ramirez Sanchez (SACM) 
De Luna Publishing Co. 

Llorards 

Rafael Ramirez 

Embassy Music Corporation 

Luna Llena 

E. J. Ledesma 
Amsedel Publishing 



Mi Pequeho Amor 
Jose Luis Alva 
Luis Atvo Musik 

No Mas Boleros 

Peter J. A. De Wijn eu"* 
EMI-Blackwood Music, Inc. 

No Me Queda M6s 

Ricky Velo 

Lone Iguana Music 

No Vol were 

Ernesto Cortozar Manzonero (&acmi 
Manuel Esperbn Gonzalez <iacm) 
peermusic 

Parece Que No 
John Edward Martinez 
Marfre Music 

Perdi Un Amor 

Hector Z. Escamilla 

Sony Latin Music Publishing Inc. 

Pio Pio 

Joe D. Hernandez "Little Joe" 
DeLeon Publishing Company 

Playa Sola 

Abelardo Putido Buenrostro i»cm) 
EMI-Blackwood Music, Inc. 



FAT AND FUNKY MUSIC 
PEACE ROCK PUBLISHING 



Me Duele Eslar Solo 

Luis Padilla (SACM) 
Jam Entertainment, Inc. 



peermusic 

PUBLISHER OF THE YEAR 



-FdeMtJidf"" 

SONGWRITER OF THE YEAR 
MOST PERFORMED SONG OF THE YEAR 
"BIDI BIDI BOM BOM" 
FAT AND FUNKY MUSIC 
PEACE ROCK PUBLISHING 



Por Favor Corazdn 
Charlie Castillon 
Gory Hobbs Music 

Que Me Has Hecho Tu 

Jaime Farias 
Manny Music 

Que No Me Divide 
Jose Guadalupe Esparzo 

Jimenez ISACM) 
El Conquistador Music 

Publishing 

Quiero Volverte A Ver 

Gabriel Candiani 
Sony Latin Music 
Publishing Inc. 

Reencuenfre 

Alvaro Torres 
A, T. Romantic 

Si Dios Me Quita La Vida 

Luis Demetrio Troconis 

Molina (Sacm) 
peermusic 

Si Lo Quieres 

Ricordo Castillon 

Seven Twenty Publishing 

Si Te Vas 

Rebecca Fajardo 
Miguel A. Morejon 
Jon Secada 

Foreign Imported Productions 
and Publishing, Inc. 

Si Te Vas 

Miguel A. Galarza 
Musica Unica Publishing 

Si Una Vex 
Pete Astudillo 
A.B. Quintanillo III 
AQ Three Music 
EMI-Blackwood Music, Inc. 
Peace Rock Publishing 



Siempre Te Voy A Querer 

Anselmo Solis 
Creaciones Musicales 

Soy Tu Amor 

Shelly Lores 
Johnny Joe Reyes 
Manny Music 

Te Amare Un Mill6n De Veces 

Freddie Martinez 
Marfre Music 

Te Ame, Te Amo, Te Ante 

Lorenzo Antonio 
Tiny Morrie 
Striking Music Co. 

Te Extra no 

Tony Guerrero 

Melo Music Publishing 

Te Jure 

Patsy Torres 

Star Ninety Publishing 

Todo Y Nada 

Vicente Gorrido Colderon (Sacm) 
peermusic 

Tragos Amargos 

Freddie Mortinez 
Jesse Solcedo 
Marfre Music 

Una Noche M6> 

Marcos Orozco 

D. L. Garza Music Publishing 

Ven A Mi 

Joy Perez 

Betito Music Publishing 
Vivir* 

Juan Luis Guerra 
Editora El Conuco, Inc. 
Redomi Music, Inc. 

Ya Ahora Es Tarde 

Leonel Pulido 

San Antonio Music Publishers 

Yo Me Canse 

Juon G. Luno 

San Antonio Music Publishers 
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Programmed Music Boosts Retail 



Samplers Of In-Store Play Expose New Acts 
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■ BY FRANK DiCOSTANZO 

NEW YORK — Forget its image as eleva- 
tor music. These days, music-for-busi- 
nesfl — delivered by such service giants as 
Seattle-based AEI Music Network Inc. 
and the granddaddy of them all, Muzak, a 
company whose name has become syn- 
onymous with its ambient environmental 
sound — is coming to the foreground, and 
all ears are listening. 

Original-artist recordings, savvy mar- 
keting, new technology, strategic al- 
liances, and a better understanding of 
how music affects human perception — 
especially when it comes to a store's 
image — are transforming the sound 
environment in thousands of fashion and 
specialty retailers from the Gap to Star- 
bucks and in dining establishments, 
hotels, and airlines. 

In fact, such retailers as the Limited 
and Ekldie Bauer ha\<e even begun selling 
samplers of their in-store music. Eddie 
Bauer — in coryunction with AEI Music, 
Sony, and the Global ReLeaf Tree pro- 
ject—donated Si from each CD sold to 
planting trees. The compilation, priced at 
$8, features hits from such artists as the 
Crash Test Dummies, Spin Doctors, 
Sarah McLachlan, 
and Little Feat 

According to 
Mark Leader, direc- 
tor of broadca.st 
programming for 
AEI. the company oversees the CD pro- 
duction, concept, and negotiations on 
rights with lalxjls. "The consumer CD in- 
store samplers provide a way for retail- 
ers to promote their business and build 
their image while asing music to tie their 
customers closer to them." he savT*. 

Naturally, labels are taking notice. 
Susan Mainzer, a publicist at Island 
Records, says the eounleitop-displaj-ed 
CD .samplers, which typically range in 
price fi"om $6 to S8, ai-e not only effec- 
ti\x' at helping introduce new artists to 
the public, but are an irresistible 
impulse puiThase. "Who's not going to 
buy one of these CDs once they're stand- 
ing at the checkout w ith a credit card in 
hand?" 

Slie sa.vs some artists are even touiing 
chains, such a.-* Starbucks and Borders 
Books & Music, to promote sales of the 
samplei-s. WTiile jH-ogi-ammed music ser- 
vices cannot provide the same kind of 
direct exposure as MTV she explain.^, 
"services like AEI or Muzak ai'e a valu- 
al)ie ijait of any miu'kctins stniteg>- and 
shoulfl not be ignored." Another puhlicl-*t 
civdit-J .AEI's st4.'iMly iiiri'Iiiy with helping 
EMI KecorfU act Once Blue gain recog- 
nition, claiming the group's laid-back 
sound lerel'* iti«lf well Ui the atmos|rfiei"e 
that many stores and coffee bai-s wish to 
establish. 

"It's a factor fm- certain artists whose 
audience going to be a Boniei's or Stai'- 
bucks customer." ohsenes Mike Maska, 
VP of .sale> and marketing f(jr Meitury 
Records. He adds that it's also an alter- 
native way of marketing an artist who 




may not otherwise get the kind of airpU(y 
he once had or who is struggling to get 
mainstream airj^. 

Keith Chambers, AEI music pro- 
grammer, "We've suddenly become 
another way for labels to expose new 
music. And why not? We offer a lot more 
music than radk), which is pretty limited." 

But that does not mean that business- 
es subscribing to programmed musk; ser- 
vices are about to become the best place 
to hear new music. 

Steve Vining, senicff director of sales at 
RCA Records, sai/s, "Programmed music 
services can benefit artists that have a 
distinctive sound and whose music is eas- 
ily rect^nized, but without that rect^ni- 
tion, it's just another background song." 

Meanwhile, both AEI and Muzak, 
which reach their targeted audience via 
direct broadcast satellite and prc^etary 
CD and ca.ssette products, boast world- 
wide listenership in the millions. 

Bruce Funkhouser, VP of prc^am- 
ming for Muzak, stresses that there is no 
better way for a retailer to say that it 
understands its customers than by play- 
ing the kind of 
music they like. 
Last j'ear, the com- 
pany helped pro- 
duce a live country 
cassette in conjunc- 
tion with MCA 
Records for Ar- 
by's. 

FUNKHOUSER The cassette, 

based on a populai' 
country' radio show 
and titled "Live From The Road," fea- 
tures live performances by Vinee Gill. 
Marty Stuart -Jbe Ely, and others and was 
tested in fiw mai-kets. Funkhouser sa>'s, 
"More and moi-e Ixisinesses are asing CD 
samplers as a pi*onwtional tool, and labels 
are responding to that by increasing theu" 
sales force in thai ai-ea." he says. He 
desciibes Muzak's role in this regard as a 
facilitator that brings businesses and 
recoifl eom|>anies together. 

AEI, founded in 1971 by Michael J. 
Malone, was created as an alteimtive to 
Muzak's U"aditional recoiTlefi music. Mal- 
one, a former securities anal>'st with a 
I>a.ssion foi- mu.sic and musical artifacts, 
obsei*ved that retailers and hospitality 
indusoies, which catei-ed to .vounger cus- 
tomei*s, were tui"ning more to radio and 
homemjidc tiijK^. Today the fomisiny ser- 
vices more than 120,000 businesses in 
more than 40 countries. AEI employs 
approximately 500 people, with annual 
sales of . "585 million. Its DBS .sej-vice offei-s 
six broadcast channels, including Star- 
tracks {contem|x>rary arlult), Debut (new 
ixKk, dance, and top 40), and All-Ameri- 
can (country and rock). In addition to 
three instrumental channels. AETs 
clients include the Gap, Barnes & Noble, 
Stai'bucks, Nordstix)m, McDonald's, and 
United Aii'lines. 

Muzak, which i-ecently celebrated its 
fiOlh anniversary, has moiv than 200,000 
subscribers. "The company has 750 
emplo^vees and sales in e\ce.ss of SlOO mil- 




tioa Its DBS systems reach an estimated 
80 million people daily in the US, and 1 1 
other countries. "We offer some very spe- 
cialized custom programming that caters 
to narrowly focused masic styles," says 
Leslie Ritter, Muzak director of market- 
ing- Muzak's special-pro(kicts divisic^ she 
notes, prepares its custom CD samplers 
for resale to consumers. 

Muzak offers 16 music channels on 
DBS, private radio signals, and propri- 
etary CD and cassette products. In addi- 
tion, Muzak's DBS service offers data 
brckadcasting, business television, video, 
and in-store advertising. M^or clients 
include Wal-Mart, Computer City, Wal- 
green's, Winn-Dixie, and Kinkos. 

Clearly, both AEI and Muzak have 
seen enormous growth in the past 10 
years. AEI's 1994 joint venture with 
Strengholt B.Y. a privately held Dutch 
media company, to form AEI Reditune 
Music B.V made it the leading European 
music service company. 

Another frontier, at least for Muzak, 
ha.s been online computer services. The 
company recently formed a joint ven- 
ture with Coupons Online, a database 
marketing group. Through this service, 
Muzak's in-store 
marketing group 
will create and 
implement com- 
pany-siKicific pro- 
motional programs 
for retail and fast- 
food chains and will coordinate tie-ins 
between these businesses and major 
promotional partners. Coupons Online 
will be the delivery medium for distrib- 
uting the ads and coupons. The service 
will be free to consumers. 

"Our relationship with Muzak will 
allow us t^) reach their existing clients, 
like mass merchandisers, chain drug- 
stores, home and auto care (retailers], 
dei>artment stores, and the entertain- 
ment industj-y," saj-s Bruce Malinowski, 
VP of marketing and sales for Coupon 
Online. The service is exjiecled to begin 
-June 2. 

Still, despite Muzak's expansion 
thnmgh sjiecialized markets, its empha- 
si.s on music services ha.sn't let up. "We'll 
soon be dramatically increasing our 
number of satellite music statioas," says 
Ritter, noting that a formal announce- 
ment is pen(hng. 

AFI's Keith Chambers points out, 
"Our music contributes as much to the 
atmosphere as lighting, flooring, or any 
pi-oduct di.spla^'s," be says, empha-sizing 
that music is truly a viable way to make 
tJie shDfjjHng exiR'ricnce s|>cciiU. "Retail- 
el's are quite aware of the addetl value 
the light music otTei-s." 

Yet what really drives the music pro- 
gramming behind AEI, explains Mark 
Leader, is that people's music tastes 
have become very eclectic. "People 
ajvn't gcnre-s|)eciflc anymore," he sa.VH, 
adding, "It really comes back to that 
Duke Ellington line that there are only 
two types of music: good music and bad 
music," 



Total U.S. Market Share By Distributor 



WEA 




Indies Close In On WEA 

Race Tightens In Ist-Qtr. '96 List 



The figures med last iveek in the arti- 
cle on nurrket share (BiUboard, A}irU27) 
rt^fyreaevted U.S. albittn market sfwre 
rather than total U.S. market nhare. The 
ffMowbig stfjry is boned oti tidal imrket- 
share data. ThefigureK are provided by 
SoiatdScaJi. 

■ BY ED CHRISTMAN 

NEW YORK— The independent dlstrib- 
[HMm .sector continued Ui chip away mar- 
ket share from the six miyors, taking a 
20*^ piece of the pie in the fii-st (|uarter 
of 1996, finishing second behind perenni- 
al leafier WE^ 

Although it finished in the top spot 
WEA saw its market .share slip slightly 
to 21.4%, down from the 22^ the compa- 
ny posted in the same period last yaur. 
But the company's performance vva.s 
boosted by its showing among counti*y 
albums, for which WEA was the top dis- 
tributor, with 20';f. 

For R&B alliums, BMG, v\-hich finished 
with a whoi^ing 25.9^ mai'ket shai'e, was 
the U)\) distrilxittjr in the first (]uarter. 

The mai-ket-share i*ankings are deter- 
mined by Hiu*tsdale. N.Y.-haswl Snund- 
Scan, which collects point-of-sale infor- 
mation from retail and i-ack accfmnts on 
all formats and configui-ations. Sound- 
Scan U-ack--^ sales at stoI^■s that account 
for appmximately ^% of I J.S. music sales 
and then projects figures for the entire 
U.S. retail mai-ket 

Total market share is based on unit 
.sales of all music configuj-atioas and for- 
mats. The mai'ket shai'e for counti'y and 
R&B con.sists of data collecte<l by Sfiund- 
Scan from the panels ased to compile Bill- 
hfiard's album charts foi* thase genres. 
The totals are for the period beginning 
.Jan. 1 and ending Mareh 81. 



WEIA maintained its hold as top U.S. 
distributor by placing 14 albums among 
the year's to|) .50 Ixist-selling titles, includ- 
ing "Jagged Little Pill" by Alanls Moris- 
sette, the best-selling title in the first 
quartei* with sales of 2.2 million; "Cracked 
Rear View" by Hootie & the Blowfish; 
"Sixteen Stone" by Bush; "The Memory 
Of Trees" by Enya; and "Tigerlily" by 
Natalie Merchant 

The company also had strong showings 
in alternative and hard ivck albums, and 
"current" total market share, which 
tracks only titles issued in the last 15 
months. 

The 20% total garnered by indepen- 
dent (listiibutoi-s represented a gain of 
almost l,5Cf from the l^.()9r the sector 
pasted in tlie .same time yienod last year. 

The independent sector has enjoyed 
market-share increases in practically 
every >tai' since SounflScaii became the 
l>asis of BilUward's charts. In the first 
quarter of this year, indejjendent labels 
placed Coolio's "Gangsla's Paradise," 
Eazy-E's "SU"8 Off TTia SU-eelz Of Mutha- 
j)hu*"in Ccmipton," and Bone Thugs-N- 
Haimmy's "E. 1999 Eternal" among the 
top selling albums. 

Indei)endent distiibutoi-s also benefit- 
ed from their dominance of Billtxjani's 
Heatseekei-s Album Chai't as well as the 
classical, jazz, and rap genre-s, for which 
they are the leading album dlstrilxitoi's. 

Sony Music bounced back su^ngly in 
the fiist quarter of finishing with a 
14.9^;f share, gtx)d enough to grab the No. 
3 si>ot among U.S. distributors. In the 
fii-st quaiter of 199u, Sony Music placed 
foui-th with a \^2'^ market share. In the 
same period this year. Sony's big sellers 
were Mariah Carey, OasU, the Fugees, 
the President? Of the United States Of 
fCoiitiaued Oil next fxige) 



BILLBOARD MAY 4, 1996 



51 



Merchants & Marketing 



Kids' Music Gets A Net Boost 

World Wide Web Sites Aid Independent Artists 



Nothing but the net: itv no 

secret that traditional retail outlets 
have been all but unreachable for 
independent children's artists. With 
only one major radio network — the 
multiple-affiliate Radio AAHS. 
which is satellite-delivered from its 
Minneapolis home base — devoted to 
children's music, it is almost impos- 
sible for independent artists to 
develop enough of a name for them- 
selves to get their product placed at 
retail. 

Kids' artists have explored alter- 
native channels for years, so it 
comes as no surprise that the Inter- 
net is offering increasingly attrac- 
tive opportunities to get the word 
out. A pair of entertainment enti- 
ties — the Creative Musicians Coali- 
tion and Harber Brothers Produc- 
tions — are utilizing the Net to 
further the cause of children's 
music. 

The CMC, through it-t World Wide 
Web site, gives consumers a chance 
to preview independent children's 
albums before ordering them 
directly. Harber is readying its own 
Web site for a debut in August, and 
the site will sample the company's 
new series of music-based CD- 
ROMs. 

CMC founder Ron Wallace, 

whose Peoria, 111. -based organiza- 
tion compri-ses 450 multiple-genre 
indie musicians and labels from 19 
countries, says that the CMC's Web 
site, "Child's Touch— Creative Dis- 
coveries For Children," has been 
generating music orders. It comple- 
ments a digest-sized catalog offered 
"appro.ximately every nine months." 

The site offers independent CDs 
and cassettes for sale and displays 
color album graphics, artist biogra- 
phies and photos, and written infor- 
mation about albums and songs. 
Consumers can download whole 
tracks or listen to 20-second sam- 
ples of songs in real time, before 
ordering directly from the site. 
"Child's Touch" makes available 



by Moira McCorrnkk 



product from a number of artists 
and companies covered in this col- 
umn, including Mickey The Clown, 
the Mother Goose Jazz Band, 
Rock 'N Learn, and Mae Robert- 
son. Wallace says CMC also oper- 
ates its own label, whose current 
children's release. "The Naughty 
Caterpillar." is licensed from Eng- 
land's Take 5 Productions. 

Wallace, a self-described techie 
and interactive media pioneer who 
says he's been on the Internet since 
the '70s, readily admits that "we're 
not getting rich" in the digital mar- 
ketplace. "But the point is, it's going 
to come." he says. Increasing tech- 
nological gains will make the 
process "quicker and easier." The 
"Child's Touch" Web site is at 
http://www.w2.com/doc2/b6cmc2. 
html. 

Jonathan D. Harber. founder 
and president of New York-based 
Harber Brothers Productions and 
acting GM of KinderActive, the 
company's CD-ROM publishing 
arm, says that its Web site. "Kinder- 
Net." is like "radio with pictures — 
u previewing/sampling mechanism." 

"You can count well-known, suc- 
cessful children's artists on one 
hand," says Harber. "And why? Dis- 
ney accounts for the vast majority 
of children's music sales, and the 
vast majority of those sales are 
from animated feature-film sound- 
tracks." 

Disney's unbeatable mixture of 
musie, chariicters. and story line "is 
the strongest media combination for 




EXECUTIVE TURNTABLE 



HOME VIDEO. New Line Cinema in 
Los Angeles promotes Lori Silfen 
to VP of business and legal affairs 
and names Wendy L. Rubin direc- 
tor of financial reporting and Renee 
Williams senior marketing manag- 
er. They were, respectively, execu- 
tive director of business and legal 
affairs, financial analyst for Life- 
time Television, and marketing con- 
sultant. 

Trimark Pictures in Santa Moni- 
ca, Calif., promotes Tim Swain to 
executive VP and Don Gold to senior 
VP of sell-through. They were, 
respectively, senior VT of domestic 
distribution and VP of sell-through. 

Blair Westlake is appointed pres- 
ident of Universal Pay Television 
and television business developmen- 
t in Universal City, Calif. He will 
retain his post as executive VP of 
MCA Home Entertainment Group. 

James Krauss is promoted to VP 
of business and legal affairs for 
Buena Vista Home Video/Buena 



Vista International. He was director 
of business and legal affairs. 

ENTER*ACTIVE. Susan Wyland is 

named VP/editorial director of Dis- 
ney Online's Family.com service. 
She was editor of Martha Stewart 
Living. 

Prodigy Services Co. in White 
Plains, N.Y., names Jennifer 
Rogers VP/GM of entertainment 
and Sandy Smallens VP/GM of 
music. They were, respectively, a 
consultant for Cap Cities/ABC and 
senior director of multimedia at 
Atlantic Records. 



2- to S-year-olds, the main target 
audience for kids' music." Harber 
continues. "An artist, to achieve that 
kind of success, either has to hook 
up with a hit movie or PBS-TV show, 
neither option [being] available to 
most children's performers." 

But indie artists can and do get 
their music on CD-ROMs, which, 
Harber says, "combine music with 
characters and a story, and the 
Internet site allows parents and 
children to sample the entire prod- 
uct before buying." 

When it debuts, "KinderNet" will 
list Harber Brothers' toll-free num- 
ber for ordering product. Harber 
says he plans to make those titles 
available at "all major distribution 
and retail outlets." 

He also says he's been conferring 
with a number of established kids' 
artists, including "Sesame Street's" 
Bob McGrath, about the possibility 
of contributing music to Kinder- 
Active CD-ROMs. The company's 
first two releases will be in a series 
called "The Tales Of Grandma 
Ollie." whose premiere title is 
"Grandma Ollie's Morabet Soup" 
(tentatively due Aug. 15. when 
"KinderNet" will simultaneously 
bow). "We're shooting for four titles 
in the next 10 months." he says, not- 
ing that the series' next release is 
"Grandma Ollie's Hootenanny." 
Another release, "Animals Are Peo- 
ple, Too," with music by award-win- 
ning jingle writer Tom Anthony, is 
due in the first quarter of 1997. 

The "KinderNet" site currently 
utilizes still pictures, while the CD- 
ROMs are animated. But Harber 
says. "As the Internet's bandwidth 
thickens, [the site! will look more 
like the CD-ROMs." 

KiDBITS: Bardic storyteller/ 
singer Odds Bodkin's 1996 tour 
includes a stop in Bangkok. Thai- 
land, as part of an international 
conference. Bilingual (English/ 
Spanish) release "Canta Conmigo" 
is available from Senda Produc- 
tions, in Oakland, Calif. 

That Jonathan Edwards CD re- 
lease we previously noted (Child's 
Play, Billboard, April 20) is called 
"Little Hands" {American Melody, 
Guilford, Conn.) . . . Al Simmons' 
"Celery Stalks At Midnight" won the 
Canadian Juno Award for best chil- 
dren's album . . . It's About Time 
Department: Lou Del Bianco, the 
most ferociously talented children's 
TV performer who's never had a TV 
show, is rounding up funds for a pro- 
posed PBS pilot, "Get Lost With 
Loul" Del Bianco is based in Port 
Chester, N.Y., and his new album. "A 
Little Bit Clumsy," is one of the 
year's best . . . Radio AAHS Magazi- 
ne has suspended publication after 
publishing partner Warner Music 
Enterprises disbanded several 
months ago. The Radio AAHS orga- 
nization is seeking another publisher 
and funding source. Editor in chief 
Katherine Silberger notes that 
Radio AAHS Online "continues to 
flourish" on Pathfinder at 
http://www.radio-aahs.com, with 
news, stories, reviews, and games 
updated daily. 




newsline... 



NKE MAN MERCHANDISING, the merchandising arm of BMG Entertainment North 
Amei-ica, has aaiuiml a comijetitor. Brtxrkum Group. The 
comtaned annual sales of the tvm companies are projected 
at $150 million. The deal doubles Nice Man's roster of 
artists, adding Soundgarden, Uve, Bon .Jovi, Faith Hill, 
DwTght Yoakam, Neil Young. Ministr>; i\fctody Blues, Dead 
Kermedj-s, \lolent Femmas and Sai-ah %k'I-ichlan. BMG 
chvm HI. 5% of Minneapolis-based Nice Man, which was 
founded in 1979 by Larr>' Johnson, its CEO 

BEST BUY reports that its net profit declined m—frcm $57.6 million to $48 mil- 
lion — in the fiscal year that ended March 2; the company alsti reports a 42% 
increase in rcN-enues — from $5 billion to $7.2 billion — for the same period. Re\'- 
enues ro«e becaase of new stores and a 6^ increase in sales for stores open at least 
one j-ear. HD\\ie\^r, the gross profit margin fell to 13% from 13.6% the year before 
because of "continued intense competition and related promotional activi^:" Best 
Buy, a consumer electronics retailer, operates 251 stores in 29 states. 

RECOTON, a supplier of consumer electronics accessories, says it plans to go ahead 
with plans to acquire International Jensen, 
flespite a higher comjieting bid from Emerson 
Radio. Emei-son reportedly has offered to pay 
$9.90 per shai'C in cash for Jensen, a manufac- 
turer of loudspeakers for the car and home. In 

.lanuan,; Recoton agreed to purchase .Jensen for cash and stock wrth .$8.90 per 
share. At press time. Jensen had not made a decision on the Emerson offer. 



GEMSIAR INTERNATIONAL GROUR whkh plans to intixxhice technology' for a \ideo- 
tai>e indexing sj-stem built into VCRs and an on-screen interacti\'e TV guide, has 
sold 2.6 million shares at S25.25 each in an initial public offeiing of stock that raised 
.$65.6 million. Pasadena, Calif -based (Jemstar de\eloped VCR Plus. The ccnnpany 
has 30.7 millron shares outstanding after the ofiering. 

READER'S DIGEST ASSN., which markets compilation recordings. i^eixHts that re\- 
enues from its book iind home<'ntertainment products unit declined 9% in the third 
quaiter to $520.2 million because of "lowier performance in Eumpe." In addition, 
the company says that operating profit "decreased significantly, principally due to 
Imrer cu^^tomer response rates to jjromotional mailings in Eui-ope. as vreW as Imwr 
unit sales in the US." 



INDIES CLOSE IN ON WEA 

(Continued from preceding page) 
America, and (?eline Dion. 

Although PGD only la'*t three-tenths 
of a percentage point to finish the first 
(juarter with a 13.ft^f shiu*e. the com()an>' 
dropped into fourth place. In the first 
(pjarter of last yvnir, the comiiany hekl the 
No. 3 spot with 14.2% . PGD's market- 
share strength Lt in rap and classical; it is 
the No. 2 album distributor in both cate- 
gories. 

BMG, meanwhile, may have held 
steady at No. 5, but it gaine<l almost a per- 
centage point in market share, closing the 
quarter with 13.215^. In addition to being 



the leafling R&B album distributor, the 
company is also the leader in distribution 
of singles. 

Cema and Uni swapped places in the 
distribution standings in the first quarter 
Cema garnered a 9.4'^ share in the first 
quarter, compared to the 8.8'vf^ the com- 
pany generated in the same perio<l last 
yesr. 

Uni dropi)ed more than three jwrcent- 
age points in the first quarter to finLsh 
se\^nth among U.S. distributors, with 
7.4*^ . Last year in the first quarter, Uni 
was in sixth place, with 10.84. 




1^ Compdct Discs 

► Cassettes 

^ Uideos 

^ Laserdiscs 

^ Hccessones 



Tired of leaving messages on 
voice mail and hoping some- 
one will call you back? 
YOU SHOULD HAVE 
CALLED H.t.! 



I»B00=180=™ 



1305=201=61113 



6940 S.W. 1 2 Scrm Miami, FL 33 1 44 



► 
► 
► 
► 
► 



excellent Seruice 
Super Prices 
Best Pills 

Knouiledgeable Sales Reps. 
Same Day Shipping 
Deep Catalog 
Customer Satisfaction 
Guaranteed! 
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Torch Passed At 38th NAHM Confab 

WASHINGTON. D.C. — The National Assn. of Recording Merchandisers held its 38th annual convention here at the 
Sheraton Washington March 22-25. The trade group announced its new slate of officers for 19%-97: chairman, Bar- 
ney Cohen, Valley Record Distributors; chairman-elect, Robert Schneider, Western Merchandisers; treasurer, 
Rachelle Friedman, J&R Music World; and secretary, Stan Goman, Tower Records. 




Strawberries won the award for large retailer of the year at this year's NARM convention. Pictured, from left, are David 
Hamula, regional manager. Waxie Maxie; Kathryn Galwak, senior VP of store operations. Strawberries: Ivan Lipton, presi- 
dent, Strawbemes; Paul Grasso, director of sale promotion. Strawberries; and Jayne Simon, senior VP of sales and mar- 
keting, MCA Records. 



Warner Bros, recording artist k.d. lang 
was ttie featured performer at the 30th 
anniversary NARM scholarship foun- 
dation dinner at the trade group's con- 
vention. 




The Country Music Assn. sponsored Guitar Pull 2 dunng the NARM convention. 
The singer/guitarists who perfonned, from left, are Carlene Carter (Giant 
Records). Pam Tillis (Arista Records), Mary Chapin Carpenter (Columbia 
Records), and Suzy Bogguss {Capitol Nashville). 




Howard Stringer, far right, chairman of TELE-TV, was the 
keynote speaker at this year's NARM convention. Pictured 
with Stringer, from left, are David Lang, president of Com- 
pact Disc World and a NARM board member; Pamela 
Horovitz. executive VP of NARM; and Ann Lieff, president of 
Spec's Music and outgoing president of NARM. 



Ann Lieff, president of Spec's Music and outgoing presi- 
dent of NARM, hands the gavel to the new chairman, Bar- 
ney Cohen, CEO of Valley Record Distributors. 




Independent retailers were among the attendees at the Music in America concert, sponsored by NARM and the Recording 
Industry Assn. of America at Constitution Hall in Washington, D.C, during the NARM convention. Shown, from left, are 
Floyd Crow, Crow's Nest; Richard Storms and Alayna Hill, Record Archive; George Daniels, George's Music Room (which 
won NARM's award for independent retailer of the year, single store category); Roman Kotrys, Record Archive; and Don 
Rosenberg. Record Exchange of Roanoke. 



Top Pop Catalog Albums. 






COMPILED FROM * NATIONUL SAMfU Of RETAIL STORE AND RACK SALES 
REPORTS COLIICTED, COMPILED, AND PROVIDCD BY SOUndScan'* 


WKS. ON 
CHART 


THIS 


LAST 


ARTIST III fill TITLE 

LABEL & NUMBERTXSTRIBUTtNG LABEL ISUG LIST PRICE] 






* * NO. 1 * * 




1 


1 


BOB MARLEY AND THE WAILERS A 

TUFF r,on(", i«firn*'$LAi,l} iio9a'l? 9ai 


LEGEND 

39 wMId at No. I 


245 


2 


3 


RAGE AGAINST THE MACHINE A 

t - < - BB 


RAGE AGAINST THE MACHINE 


6 


3 


2 


BEASTIE BOrSA' 

DCr.AI/ ^iJRV(7,98Ea'll gsi 


LICENSED TO ILL 


176 


4 


4 


PINK FLOYD A ■ 

CAPITOL ibGc;- - 1' ge) 


DARK SIDE OF THE MOON 


256 


3 


9 


JIMMY BUFFETTA' 

MCA5'333- - 1 'J 


SONGS YOU KNOW BY HEART 


252 


6 


5 


SOUNDTRACK A' 

POiyDOR hL'WJn AAM (10 9(i'16mj/ 


GREASE 


75 


7 


8 


ENYAA' 

REPRISE 2677.rA'APNER BROS, ;I0 9&15 98) 


WATERMARK 


231 


t 


18 


CAROLE KING A' 


TAPESTRY 


71 


i 


6 


NINE INCH NAILSA' 

TVT2610' ■ ■- H 


PRETTY HATE MACHINE 


133 


10 


16 


VAN MORRISON A' 


THE BEST OF VAN MORRISON 


44 


11 


15 


JANIS JOPLINA 


GREATEST HITS 


203 






12 


12 


PINK FLOYD A 

C&JJM6IA VA^l- 'jb . . .-.^ 


THE WALL 


259 


13 


17 


JOURNEY A' 

C&.UMRIA 4445:- 'J 


JOURNETS GREATEST HITS 


254 


14 


7 


SMASHING PUMPKINSA- 

VIHCIS HB^af ■- .-J JS/ 


SIAMESE DREAM 


22 


15 


14 


JAMES TAYLOR A' 

WAfi^^5 • im- 17 ■^.iu.ge) 


GREATEST HITS 


251 


le 


11 


THE BEATLES A SGT PEPPER'S LONELY HEARTS CLUB BAND 

" - :-: '^8 


136 


17 


22 


STEVE MILLER BANDA* 

CAPITOL 46101 1 ; 1 1 9B) 


GREATEST HITS 1974-78 


248 


li 


- 


ENIGMA A 

CHARiSMA 3923&V)RGIN (10,9&'16,98l 


THE CROSS OF CHANGES 


1 


19 


13 


THE BEATLESA* 

CAPITOl 46446- nO.9a.T6 981 


ABBEY ROAD 


102 


20 


20 


METALLICAA' 

L;t.I-..vr:L.^ljLti..'J9al5.9fll 


...AND JUSTICE FOR ALL 


239 


21 


21 


JIMI HENDRIXA 

MCA 10829 17 'itS' 


THE ULTIMATE EXPERIENCE 


48 


22 


19 


THE BEATLES A' 

CAPITC. 97C39- ' ^1 0.? 


1967-1970 


68 


23 


24 


TRACY CHAPMAN A' 


TRACT CHAPMAN 


4 


24 


26 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL 1 

FANTA&v i,:c 


158 


25 


25 


THE DOORS A' 

ELEKIRA LLG -'.J :-ily 9(^1 


THE BEST OF THE DOORS 


238 


2e 


44 


SANTANAA' 

COIUMBIA -13QM • " 98 1 i 1 1 98 


GREATEST HITS 


39 


27 


28 


SOUNOTRACKA 

'.' ■ . - r:;Ti 98 


TOP GUN 


88 


2t 


31 


ENYA 

REPRISE 4:*b. w^.n^R BROS. 110 981-: 98 


THE CELTS 


37 


29 


10 


SOUNDTRACK 

WALT DISNEY 6Ce90 ■ i 0 98 1 6.98 


OLIVER & COMPANY 


3 


30 


23 


THE BEATLES A* 

97036' ir ■*(in.9a 


1962-1966 


55 


31 


29 


ACTDCA^ 

ATLATIL ■:i:"'4 - . 11 . . - 


BACK IN BLACK 


146 


32 


36 


MADONNA A 

SIPL - : ■ .. ■■■.L. BROi . -r. .bye. 


THE IMMACULATE COLLECTION 


53 


33 


33 


EAGLES A' 

ELEKIRA :unMEG(:0.9aIS.98l 


GREATEST HITS 1971-1975 


252 


34 


30 


THE BEATLESA' 
CAPITOL 46443* 114.9*26,981 


THE BEATLES 


50 


35 


34 


METALLICAA' 

MtGAFORCE 60396t£G 19 98' n 98 


RIDE THE LIGHTNING 


227 


36 


32 


STONE TEMPLE PILOTS A' 

ATLANTIC 8741&AG (9 9615 981 


CORE 


3 


37 


37 


U2A' 

ISLAND 842298 ' 1 0 1 7 98) 


THE JOSHUA TREE 


202 


38 


41 


METALLICAA' 

ELEKTRAi ' : : ■ 1 i, i9,9»l? 98i 


MASTER OF PUPPETS 


223 


39 


K 


SOUNOTRACKA DAZED AND CONFUSED 

l,'L. . V.ARNER BROS i9.9B.T5-98i 


6 


40 


45 


ELTON JOHN A 

HCKKtl b: m: :7,gau,98) 


GREATEST HITS 


241 


41 


47 


FLEETWOOD MAC A' 

WARNRBRO: 25801 i:'9aT6,98i 


GREATEST HITS 


207 


42 


43 


PATSY CLINEA 

1.': , ! ,' 48, 1.' 981 


GREATEST HITS 


239 


43 


42 


ERIC CLAPTON A TIME PIECES ■ THE BEST OF ERIC CLAPTON 

P\' 09BE(V119&; 


24« 


44 


27 


BOVZ II MEN A 

17: - .V, ' 1 ■ .,.116,981 


COOLEYHIGHHARMONY 


73 


45 




COUNTING CROWSA' 

L:u. , - L ■, 1 . J .-.i'll. '^ai 


AUGUST & EVERYTHING AFTER 


8 


46 




BRYAN ADAMS A' 

A4MM0IS.,' -■ 7 !i 


SO FAR SO GOOD 


2 


47 




ZZTOPA 

WARNER Bfi(»,26846I109aT698 


GREATEST HITS 


21 


4i 


38 


EAGLES A" 

EIEKIRA l(13,TFr. 17 9*11,981 


HOTEL CALIFORNIA 


146 


49 


35 


THE BEATLESA' 

CApr,:, '...Ml ■ 1 18.16.981 


RUBBER SOUL 


25 


50 




LYNYRD SKYNYRDA 

MCA 42293 .... !- .b 


BEST-SKYNYRD'S INNYRDS 


110 



Catalog albums are older titles wtiich have previously appeared on The Billboard 200 Top Albums chart 
and are registering signilicant sales. • Recording Industry Assn. Of America (RIAA) certilicatlon tor sales 
o( bOO.OOO units. A RIAA certification for sales of 1 million units, with mullimillion sellers irtd»cated t)/ 
a numctal following ttie symbol. Most albums available on cassette and CD. "Asterisk indicates vmyl LP 
IS available Most tape prices, and CO prices tor WEA and BMG labels, are suggested lists Tape pnces 
marked EQ. and all other CD prices, are equivalent prices, which are protected from wholesale prices. 
■ irK]»cales past or present Heatseeker title. 'Cil996. Billboard/BPl Communication, and SourtdScan, Inc 
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Get Connected To The Music Source. 

• CD, CSJAXI-CS, CD 5, Cassette Singles and 12" 

• T-Shirts, Videos, Laserdiscs, Accessories 

• Professional Products, CD ROM and MUCH MORE 
•Tliousands of Titles always on Sale 

•New Store Openings Our Specialty 

• One of Tlie Largest Selection of Independent Titles Anywiiere 



ssin 

IBUTORS 

800'329-7664 A6k For Wanda 

IS9S9 N.W. ISm. AVe. MbMI. n 33169 FAX 3CS-628-I5CS 




Sales givins you the Blues? 
Rock & Roll with Gopher Cards! 



Divider Cards 

Shelf Talkers 
Custom Styles 
Printed 

- ! ' " ' Blanks 



800-648-0958 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

j_^Q]H^^^afXH|L Full line ol counler, wall ami llooi displays 

1^^^^^ Browser 

i ^^^^'T^^^ltsBnl^'f''!^ CHICAGO ONE STOP. INC. 

■ \ \M'l«S^)'Mff '" ■"'tI ' "j \ *11 WW Superte • CNtjgo, IL 60610 






CUSTOMERS! 




CASSETTE SINGLES 

ACCESSORIES 
I 




LOW PRICES •GREAT SERVICE 
WEEKLY SPECIALS • EXCELLENT FU 



1 .800. 899. DISC 



Merchants & Marketing 

Million-Dollar Times Square 
Gamble By Virgin Megastore 



RETAIL 
TRACK 

by Ed Christman 



UN APRIL 23, the Virgin Megas- 
tore opened with a bang in Times 
S(iuare, with thousands of shoppers 
flocking to the store, keeping the 
cash registers percolating all day. 
Business was so brisk that five hours 
after the 75,000-square-foot -store 
opened its doors, Ian Duffell, presi- 
dent of Virgin Retail in the U.S., pre- 
dicted that the store would generate 
the best first-day sales ever for a Vir- 
gin Megastore. Moreover, he said, at 
the current pace, the store would 
meet its first-week-sales budget 
within the first two days of opening. 

Despite the outlet's explosive open- 
ing, its location has been considered 
risky in music retail circles, and 
some competitors remain skeptical 
about whether the store will achieve 
long-term success. 

Years before Virgin agreed to 
build the world's largest record store 
in Times Square, music retailer.s 
were naysaying 
the location, 
arguing that it 
was the last 
place they would 
put a music 
store. But Times 

Square has a 

long history of ^^^^^^^^^ 

being a mecca 

for music retailing. In the 'BOs and 
'60s. the area contained many leg- 
endary record stores, including 
Times Square Records, Tin Pan 
Alley. Arcade Records, and Zeigler's. 

In the mid-'70s, Times Square 
rivaled Greenwich Village as the 
place to shop for music. The Times 
Square area had approximately eight 
record stores, including three King 
Karol outlets, a Discomat, and maybe 
even a Jimmy's Music World, not to 
forget Colony Records, the lone sur- 
viving store from that era. 

In fact, T remember that Times 
Square was such a presence in terms 
of music retail back then that in 
March 1975, on the day that Led Zep- 
pelin's "Physical Graffiti" was 
released, 1 couldn't find the album in 
the three record stores on Steinway 
Street in my neighlxirhootl of Astoria. 
Queens. So I set off on the subway for 
Times Square and. beginning with 
Colony, looked for the album, working 
my way from store to store, until, in 
the early afternoon, I hit paydirt at 
Record Haven, which has been out of 
business for about five years. 

Record Haven, like the other 
stores that once populated the Times 
Square area, succumbed mainly to an 
out-of-contro! shrinkage factor. 
That's why such music chains as the 
Musicland Group, Trans World 
Entertainment, and Tower Records/ 
Video avoided the neighborhood like 
the plague when they entered the 
New York market. 

But in 1988, the Hahn Co., a San 
Diego-based shopping center devel- 
oper best known for building Horton 
Plaza in that city, had a vision: It 
wanted to build the first succes.sful 
vertical mall in New York. 

Hahn agreed to build a 140,000- 
s<iuare-foot. six-level vertical mall in 
the base of an office building that was 
being developed by Eichner Partners, 
a New York-based developer, and 
VMS Realty, based in Chicago. 




As part of that plan, Hahn decided 
that in order to be a part of the 
Broadway area, the mall, dubbed 
Metropolis Times Square, had to be 
entertainment-oriented. It started 
looking for a music retailer as a part 
of that tenant mix. 

Hahn began by trying to lure the 
Wave, the Japanese music and elec- 
tronics retailer, to open its first U.S. 
outlet in its mall. But those talks 
failed, and the company turned to 
U.S. music retailers, eventually land- 
ing a deal with the Musicland Group 
for a 12,000-square-foot outlet. 

But after construction of the pro- 
ject was completed, the real estate 
sector in the U.S. suffered a major 
collapse, and the developers of the 
tower were forced to place the pro- 
ject in bankruptcy, leaving the mall 
in limbo. 

In 1992, Bertelsmann bought the 
building at 1240 Broadway and made 
it the head- 
quarters for its 
BMG Enter- 
tainment and 
Bantam/ Dou- 
bleday opera- 
tions. 

It immedi- 
ately began 
looking for a 
use for the mall section of the build- 
ing, deciding to shop the location as 
a music superstore, and approached 
the usual suspects about the possi- 
bility of building a store there. 

The Musicland Group, Tower 
Records/Video, and HMV all gave 
the site a thumbs down. However, 
Tony Hirsch, who had engineered 
HMV's U.S. entry, had left the U.K.- 
based company, was looking for an 
opportunity, and fell in love with the 
retail space at the bottom of the Ber- 
teKsmann building. He tried to put 
together a deal to build a superstore 
there, but that effort never came to 
fruition. 

As fate would ha%'e it, though, 
Hirsch proved instrumental in bring- 
ing Virgin into the picture. Virgin 
signed a lease and began redevelop- 
ing the site, pouring $15 million into 
the construction of the store. More- 
over, sources say, the operating costs 
of the location are so expensive that 
Virgin must make $21 million a year 
just to break even, which is why 
other music merchants got weak 
knees at the thought of signing a 
lease there. 

But even if the space was afford- 
able. Times Square is still being 
denounced as a location for music 
retiiil, even though the area is under- 
going a renaissance. 

Over the last three years. Retail 
Track has engaged in a running 
argument about the location with the 
president of one of the biggest chains 
in the U.S. His argument is that 
while Times Square draws a lot of 
people, they are not the kind of peo- 
ple who will buy music. My con- 
tention is that the store is 100% loca- 
tion and that with the traffic that 
Times Square draws, a savvy music 
merchant should be able to figure out 
a way to sell some kind of music 
there. Now. I guess, we will get to see 
who is right about whether music 
retailing works in Times Square. 



AOVBRTtSBMBNT 



The Fun Has 
Just Begun! 



Come one, come all, step 

center stoge - for ihe release of 
Wolf Disney Records' The 
Hunchback of Nofre Dame 
Play-Along Our latest Ploy- 
Along release, shipping May 7. 
features a dramatic three-dimen- 
sional pop-up stage with four 
different film locations from the 
vrsually stunning Disney film The 
Hunchbacfc of Notre Dome. 
Children can act out the adven- 
ture and action of the film with 
the pop-up stage and with colorful 
ploy-along figurines of 
Quasimodo and Esmeralda. 



Ihe Ploy-Along also includes 
a 40-minute story-ond-song 
cassette featuring originol cast 
voices and music from the film. 
So don't miss out - order now 
and watch Walt Disney 
Records' newest Ploy-Along 
release spark your soles like it 
sparks the imagination of kids 
everywhere! 




Shore the music of Disney 
of our website: 
http;//wwvv.dlsmy.(oin/Disneylle<ordi 



RECORDS 
© DISNEY 
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Musical Hybrids Thrive At Water Lily 



UNE BEAUTIFUL LILY: Collabora- 
tions between Eastern and Western 
musicians aren't new. Many will 
n*member the landmark 1967 collabo- 
ration between violinist Yehudi 
Menuhin and sitarist Ravi Shankar, 
appropriately titled "West Meets 
East." one of the most aesthetically 
and commercially successful matings 
of plolwl musical crosscurrents. 

Today, a small Santa Barliara, Calif.- 
based firm. Water Lily Acoustics, is 
making some remarkable new strides 
in pairing players from diverse cul- 
tures. 

The most recent release from the 
label, which is handled exclusively by 
Distribution North America, is the sub- 



DECIMTIH 




MEPEM.. 





Bilibood, 



by Chris Morris 

lime set "Bourimn & Rosewater," a trio 
session with dohroist Jerry Douglas, 
bassist Edgar Meyer, and Indian 
musician Vishwa Mohan Bhatt, who 
plays the "Mohan vina," an augmented 
archtop guitar of his own im-ention. 

Bhatl may be familiar for his 1993 
collaboration with guitai'ist Ry Cood- 
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ARTIST/SERIES TITLE 
LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 








* ★ * No. 1 * ★ * 


1 


1 


13 


SING-ALONG WINNIE THE POOH 
WALT i:i,bNCl (.0889 (10 98 Cassette) 


2 


5 


35 


VARIOUS ARTISTS » CLASSIC DtSNEY VOL. 1 • 60 YEARS OF M USICAL MAGIC 
WALT DISNEV 60866 (10-9B.'16.981 


3 


2 


( 


READ-ALONG OLIVER & COMPANY 
WALT DISNEY 60221 (6 98 Cessetle) 


4 


3 


24 


REAO-ALONG • TOY STORY 

WALT DISNEY 60265 (6-98 Cassette) 


5 


8 


35 


VARIOUS ARTISTS # CLASSIC DISNEY VOL- II • 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 ( 10. 98/16 981 


6 


4 


27 


VARIOUS ARTISTS VlflNNIE THE POOH: TAKE MY HAND 

WALT DISNEY 60863 (9.98/16.981 


7 


6 


20 


CEDARMONT KIDS CLASSICS TODDLER TUNES 

BENSON 056 (3 9a'6 98) 


B 


16 


35 


BARNEY A' BARNEY'S FAVORITES VOL. 1 
BARNEY MUSICSBK 27115,'EMI (9.98/15,981 


9 


7 


20 


CEDARMONT KIDS CLASSICS SILLY SONGS 

BENSON 220 (3 9a'6 98) 


10 


9 


30 


CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 

BENSON 217 [3 9a'6 98) 


u 


13 


34 


READ-ALONG A POCAHONTAS 
WALT DISNEY 60258 (6,98 Cassette) 


12 


RE-Eimir 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 

WA(T DISNEY 60697 (8 9a' n 98) 


13 


10 


26 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 

BENSON 218 (3 9a'6 98) 


14 


NEW^ 


READ-ALONG THE ARISTOCATS 

WALT DISNEY 602 1 9 (6 ,98 Cassette) 


15 


24 


34 


KENNY LOGGINS • RETURN TO POOH CORNER 
SONY WONDER 5767a,COLUMBIA (9.98 £0(13,981 


16 


11 


5 


CEDARMONT KIDS CLASSICS PRESCHOOL SONGS 

BENSON 236 (3 98,6 98) 


17 


K-Eimn 


VARIOUS ARTISTS 4' DISNEY CHILDREN'S FAVORITES VOLUME 1 

WALT DISNEY 60605 (6 98.13 98) 


IS 


14 


23 


CEDARMONT KIDS CUSSICS BIBLE SONGS 

8ENSON216(3 98.'6 98) 


19 


RE-EKTin 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 (9 98/13,98) 


20 


RE-Einiir 


BARNEY • BARNEY'S FAVORITES VOL, 2 
BARNEY MUSiC/SBK 28338/EMI (9,ga'16,98) 


21 


22 


11 


CEDARMONT KIDS CLASSICS LULLABIES 

HrNSOT, ,; H 9a'6 98) 


22 


19 


20 


READ-ALONG POCAHONTAS: LISTEN WITH YOUR HEART 

WALT DISNEY 60263 (6 98 Cassette) 


23 


25 


32 


READ-ALONG THE LION KING 

WALT DISNEY 60254 16,98 Cassette) 


24 


20 


6 


MY FIRST READ-ALONG POCAHONTAS: <WHO'S MAKING THAT SOUND? 
WALT OlSNEY 60267 15,99 Cassette) 


25 


(E-Eimn 


VARIOUS ARTISTS MICKEY UNRAPPED 

WALT DISNEY 60627 I9,9&16.9S) 



er. "A Meeting By The River," which 
won a 1991 Grammy for best world 
music album. 

As on the Cooder/Bhatt set, the 
musicians mesh uncannily on "BourlKjn 
& Rosewater"; the sweet whine of 
Douglas' country-based picking lat- 
tices beautifully with Rhalt's dense, 
raga-informed vina work. 

The album, like the rest of Water 
Lily's releases, was produced by lal>el 
founder Kavichandran Alexander, a 
native of the Indian coastal island of 
Tamil Eelam. Alexander originally 
wanted to be a filmmaker hut estab- 
lished Water Lily in 1985 to record 
Eastern classical musicians; his first 
release was a live performance by 
sarod master Ali Akbar Khan. 

"The conijiany was forme<l with two 
goals in mind," Alexander says. "The 
(Continued on next page) 



Chiklren's recordings original soundtracks e:iclu(]etl # Recording industry Assn, 01 Ameiica {RIAAI certitication for 
sales ol 500.000 units. A RlAA cerlidcalion lor sa^s ol 1 million units, with multimitlion sellers indicated trf a numeral lol- 
towing ihe s>mt)oi Moil albums available on cassette and CD 'Asteriik maicates vinyl LP is availaoie. Most tape prices, 
and CD Df'Ces for WEA and BMG labels, are suggested lists. Tape ances m»me EO. and a:! othei CD prices, are eauiiralent 
prtces. wtiich are projected from wholesale pnces t 1996, BiilboarC/BPI Ccmmu meat ions, and Soundscan. Inc. 




OPTIMAX 

TEL (800) 228.6988 
FAX (909) 598-3867 



* Preimislennfi I liiiriiiliiia 

* S laswriiif; I Gah umc 

* (lltiss Mdsleriiif! 

* ReplicaUon 

* 5 Color A liilli Color I'riiiliiif; 

* Coiiiplele Pai ka/iiiif; 



Vm Amigos 

at Valley Records 

1. Regional Mexican 

2. Salsa Merengue 

3. Pop/Rock 

• Continually-Expanding Latin Catalog 

BMG Latin • WEA Latin • Sony Discos • RMM • EMI Latin 
PolyGram Latino • Walt Disney Records Latina • Fonovisa 

• CDs, Cassettes, & Accessories 

• Same-Day Shipping 




VALLEY RECORD DISTRIBUTORS 

For more information call our new Latin Account Manager, Jorge Mendoza ext. 557 
Call Toll Free: 800.845.8444 Fax Toll Free: 800,999.1794 
Outside U.S. CaM: 916.661.6600 Fax: 916.661.2502 
http://www.valsat.com 
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DECLARATIONS OF INDEPENDENTS 

iContinucd from in ixvdiiuj pagel 



first was to record the eia.'*sical musi- 
cians of India and A^ia. It was a way of 
archiving their traditions, because they 
were facing extinction. The second was 
to create new music by combining 
musicians from different cultures." 

Alexander's first attempt to fulfill 
the latter goal wa^ the Cooder/Bhatt 
project, which set the tone for the 
label's subsetjuent recordings. 

"Symbolically, it's interesting," 
Alexander notes, "because Ry is the 
granddaddy of bringing various (musi- 



cal] streams together." Noting that 
Cooder had recorded with such talents 
as mn-tviui accordionist Flaco Ji- 
menez and Hawaiian slack key gui- 
tarist Gabby Pahinui on such '70s 
albums as "('hicken Skin Music," he 
adds, "They difhi't even have the term 
"world music' when )ie did that." 

Last >'ear. Alexandei- i*ecoi*ded Bhatt 
with blucsman Taj Mahal and chitra 
vina player N. Ravikiran on the album 
"Mumtaz Mahal": the set features a 
versi()n of "Come On In My Kitchen" 



unlike anything Robert Johnson could 
ha\"e jjossibly imagined. 

In June, Water Lily will release an 
album featuring banjoist Bela Fleck, 
four Indian musicians, and a Chine.^e 
performer. Alexander has also record- 
ed Bhatt with Los Lobos' David 
Hidalgn. a combination that should 
prove flabbergasting. 

Asked if he has any dream sessions 
he'd like to realize, Alexander says he 
would like to match Cooder with Chi- 
nese musician Gong Yi, who plays the 



chin, a koto-like instrument. ("It's the 
okiesl instrument known to man that 
uses the slide technique," Alexander 
says.) He would also like to pair Indi- 
an saxophonist Kardi Gopal Nath 
with tenorist Charles Lloyd, who is no 
stranger to crosscultural perfor- 
mances. 

"The possibilities are endless," 
Alexander .-iays. "There is so much to 
lie done. But you have to be careful . . . 
There has to be some historical con- 
nection and cultural connection and 



.spiritual significance. All of that has to 
be there, and the musicians ha\'e to jelL 
Otherwi.se, it's just an exerci.sc*." 

Water Lily records its extraordlnan,* 
albums utilizing lulx' etjuipment built 
e.\pre.'4sly for the laU'l by 'Tim de Par- 
avicini. Alexander eschews studia<i for 
his sessions, utilizing a chapel in St. 
Anthony's Seminary in Santa Barbara. 
"Acoustic music was designed to be 
recorded in a suitable acoustic envi- 
ronment." Alexander explains. 
"Churches R'nd to haw nice rewrber- 
ant acoustics. Also, the \ibe is critical, 
and a church is very .serene." 

Alexander goes to all these extremes 
for a lofty purpose. "I call these 
lalbums) 'records for the rest of vour 
life.' like IMiles Davis'] 'Kind Of Blue' 
or 'Sketches Of Spain.' " We think he 
may be on the right track. 

Flag waving: Guitarist/vocalist 
Will Oldham of the jarringly intense 
Palace Music is on a solo tour in 
Europe, and — unsurprisingly, given 
his reputation as a reticent and reclu- 
sive musician — he expresses some dis- 
comfort with the experience of live 
performance. 

"I think records are much more 
imixirtiint," Oldham sa^-s, "beciiuse you 
can listen to them mure than once, and 
the listener has so much control. I 
think of [live work] as a way to give an 
audience member perspective on the 
songs." 

That pei*spective must be somewhat 
frightening to the uninitiated: I'alace 
Music's new Drag City album, "Arise 
Therefore." like its predecessors, 
mates spare, folkish melodies, chill- 
ingly recorded by Steve Albini. with 
Oldham's parched moan of a voice and 
IjTics of bai-ely subdued violence. 

"I find it to be very violent as well," 
Oldham confesses, "tincoinfortably so 
at times." 

Oldham has often been tagged as a 
roots-based musician, since his music 
usually sounds Uke a punk-inflected 
interpretation of old-lime country 
styles. 

But, Oldham says, "there are [too 
many] musicians and writers who are 
not associated with country or folk or 
even American music [who have influ- 
enced me I to make that the main ref- 
erence point for this music." 

Whatever its primary sources. 
Palace Music's sound is disquieting, 
although not so forbidding that its 
music lacks appeal for other musicians. 
Recent Flag Waving subject Kelly 
Hogan covered Palace's "King Me" on 
her new Long Plav solo set. "The 
Whi.slle Only Oogs Can Hear" 

Oldham expresses stunned surprise 
at the news: "I never knew anylHKly to 
cover us. It's wild!" 

Oldham, who will soon ho relocating 
from Iowa City. Iowa, to New York, uti- 
lizes a fret*- floating group of musicians 
in Palace Music (which has also been 
known as Palace Songs and Palace 
Brothers). "It's a testing ground." he 
says of the live format. "It's done reluc- 
tantly, and I think there's a fair amount 
of hostility expi'e.'v'ied by the audience." 

Palace's uncommon music will be 
heard in May at shows in Philadelphia, 
New York, and Washington, D.C. Old- 
ham adds (with .'^ompthing like a shud- 
der) that the band will embark on a 
tour in Oct(»ber that will take it 
through the Plains states and along the 
West Coast 



NAIRD '96: 



May 22-26, 1996 

Omni Inner Harbor Hotel, Baltimore, MD 





For Everyone: 

• Hundreds of I'.S. and international Indie labels and distributors representing ALL 

types of music. 

• I'ancis coverintr the hottest issues: the slate of retail... the state of independent 
di.stribution...the global mu.sic bu.sine.ss,..n('w lechnologies ...and more. 

• The '!)(■) XAIRD Trade Show — the largest all-independent trade show in the U.S. 

• .SIC! meetings (Special Interest Group) for most music genres. 

DIVERSITY through 

music 

Especially for Retailers: 

• Fantastic opportunities to set up cooperative promotion and marketing cariipalgns: 
coordiiiale sales with tour support and airplay; get the jump on hot new releases; etc. 

• HHITAILROIINDTABLK for retailers onlv! 



Especially for international Companies: 

• \ welcome reception lo Introducf you lo the N.MRD slafl and 
Board of Trustees along with an overview of 'how the NAIRD 
convention works". 







Especially for Labels & 






Distributors: 






* IJi.sli iliiilor, Label meetings 






• Kxpaiidcd rclail (independents, chain, and 






specialty) and international participation 



For Information Contact NAIRD: 

147 E. Main Street, Suite #2, Whitesburg, KY 41858 
800.607.6526 Phone 
606.633.0946 Phone 
606.633.1160 Fox 
patnaircl(®aol.com Email 
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VIRGIN 1AKES MANHAUAII 

THE TIMES SQUARE OPENING OF THE WORLD'S LARGEST RECORD 
STORE HAS CAPTURED THE HEART OF THE CITY AND THE ATTENTION 
OF THE ENTERTAINMENT-RETAILING COMMUNITY. AN UP-CLOSE- 
AND-PERSONAL LOOK AT THE COLOSSUS OF THE CROSSROADS. 




O&A With 




The GolDssus 

.AIThe . 

Crossroeds 

It's here now: the world's biggest record 
store, dispensing entertainment, its own 
cola and copious amounts of "the wow 
factor." 



Alter ne;u ly iwo years oi planning, weathf-r and construc- 
tion cielays, and hijj;h hopes, ilie nuu h-awailcd Virgin 
Mega-Store — the biggest record store in the world — has 
opened nil Bt i).i<lu,i\ in \i u \ <irk's l imes Stjuare. 
On opening d.t\. uww ili.ui I million CDs and t> 1 .000 
movies on videit ueie .i\iiil.il)le in shoppers at what is olien 
talle*! the (irossrn.ids ot the World. Oiuc a seed\ and some- 




On Broadway: part of an arts-ond commerce renaissance 

;\hal tlaTigeroiis section ol mitltoun Manhallan. l imes 
St^iiaie is iiou lii.tiM- lo ■'fM-nl in.ijni i m pi.i,(iiMii>. ,is well .is 
numerons Ilio.idu.i\ ihr.iiiiN, .md < i h m mi; a renais- 
sance in die arls and (ommeiie that bodes well lor X'irgin's 
SI5 million gamble hcie. 

The Virgin Megast()re is a "ri.OOO-square-looi tenant in a 
building nu iK <! I>\ lU t lelsmann, the giant ('terman media 
comparn ihai npeiait s llNKi. Next to the music sunt- are an 
All Stai Ciale spiit ts-themed restauianl and a lour-screen 
Son\ Theater. 

\*irgin exetuii\es sav a priniarv goal in hniltling this (onr- 

Continued on poge 60 



VRG's main man talks about the miracle on 45th Street, retail's changing 
landscape and Virgin's plans to be a big part of it all 

BY DON JEFFREY 

A 45-year-old native of England, Duffell is presidenl/CEO of the Virgin Retail Group (U.S., 
Canada, South America). He was interviewed by Billboard in a makeshift office at the back of Virgin's 
new Megastore, at Broadway between 45th and 46th Streets, just prior to the store's opening. Duffell 
has been with Virgin since 1987 and has overseen the retailer's expansion into Japan and the U.S. — 
where it opened its first store, on Los Angeles' Sunset Strip, in 1992. 



Eillboard: How do you feel about 
opening your first store in New 
YorlcCity? 

Ian Duffell: Obviously very excited. 
It's taken, it seems, like an eternity to 
get to this stage. It's exactly three 
years since we started to negotiate for 
this space. So I guess the best things 
are worth waiting for. It's taken an 
awfully long time to put it together. 
BB: IVere you competing witli other retailers for this space? 
Duffell: Originally, it was designed to be a shopping mall. Clearly, 

Continued on poge 62 
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after much deliberation, we decided on 45tli and Broadway. 




M[GIISIDR[ 



TIMES SQUARE 



where else would we build the world's biggest music store? 




"Virgin Megastoie's stcdi cdways conduct their 
events with MCA with incredible efficiency and pro- 
fessioncdism. It's such a pleasure to work with every- 
one there, especially Marty Sikich and Brian Regan. 
The 'Jurassic Pork' event held at the Virgin 
Megastore on Sunset Blvd. was a fantastic highlight 
for us." 

— Maria LaMagra, VP, publicity, 
MCA Univftrsal Home Video 

'Everyone in the neighborhood — especially visitors — 
is excited about the arrival of a Virgin store in Times 
Square, and our first floor never looked better. 
Congratulations and welcome to the crossroads of 
the world." 

— Pete Jones, president, BMG Distribution 

"Virgin is one of the more irmovative chain stores 
when it comes to promoting the laserdisc format. 
With well-rounded inventories and a ntimber of in- 
store events geared to the laserdisc consumer, they 
continue to call attention to the virtues of the 
laserdisc." 

— Barbara Adoiph, national sales manager. 
Image Entertainment 



CROSSROADS COLOSSUS 

Continued from page 58 

level merchandising colossus is to give cusiomers a full range 
of music, video and multimedia product within an environ- 
ment that is safe, stimulating anil fun. Virgin Retail C>roiip 
prcsideni/CEO Ian Duffell calls this "the wow factor." 

"A lot of megasiores carry deep catalog," says Stephen 
Hamilton, VT of operations for Virgin Retail Group. "But we 
wanted lo expand the opportunities endlessly." 
Toward thai end, Virgin has devoted two of the 
store's four levels to music and installed 1,000 listen- 
ing stations. A large proportion of those posts will In- 
devoted lo specific genies of nuislc. Unlike man\ 
record stores, in which virtually all the listening si.i- 
lions are bought antl paid for by record companies 
thai are promoting their artists, most of the Virgin 
posts consist of selections chosen by the store buyers 
Entire albums can be listened lo. And at the top of a 
tower thai runs through all four levels of the store, 
there's a DJ playing records from a wide swaih ol 
musical styles. 

"VERY LARGE" IN VINYL AND VIDEO 

CDs and cassettes won't be the only conligui atiuns 
Ibr music here. "Ves. absolulely." says Hamilton, 
when asked about vinyl. That will be primarily for 
12-inch singles, but the vinyl section will also include 
new full-length titles as well as budget c utoul product 
and seven-inch singles. More than 100 listening posts will be 
dedicated to singles. 

Virgin's goals for the video deparimeni are ju.sl as ambi- 
tious as for music. "We want every single VHS sell-through 
title and laserdisc title available," says Hamilton. There will be 
a "very large" area for special-interest videos and a "hall of 
fame" section that features more than 100 nio\ies that have 
won Academy .Awards. To promote new films on video, there 
will l>e more than 20 video monitors. 

"We're also gearing up for DVD," adds Hamilton, referring 
to the new video format on optical disc that is expected lo be 
out on the market later this year. 

Books as well are part of ihe Virgin scheme. But for this 
department, the goals are more modest. The retailer does not 
plan to slock every new title on the market, but rather will 
focus on b(K)ks that deal with music, other entertainment and 
pop culture. 

Hamilton emphasizes the importance of "interaction" 



between the different departments of the store. He says, "If 
you're in the cafe or book area, you can tap into what's being 
played in the classical area or in the jazz department." 

Ami, certainly, interactive media will not be slighted. 
Several demonstration units have been installed for newer 
videogame titles. Sony PlayStation and Philips CD-i players 
will be on hand. Virgin will slock games on CD, CD-ROM, 
Sony PlayStation and Sega Saturn, but none on cartridge. 

Despite all the product tilling the store. Virgin executives 




Virgin birth: the store's main floor takes shape. 



promise that the store will not have a cluttered effect. "We're 
creating a place where people will want to slay," says 
Hamilton. No vendor displays will be allowed on the store, 
Hamilton says. Virgin pul^s up its own. 

EXTRA WAREHOUSE IN MIDTOWN 

For a store of this size, with its massive inventory, purchas- 
ing and replenishment could l>e a nightmare. But Virgin has 
fine-tuned those f unctions in the other megasiores it operates 
around the world. Hamilton says all purchasing will be done 
at the st(jre level. There will be a head music-buyer and seven 
genre buyers. There will also be a head buyer for nonmusic 
product. 

For the construction and opening phases of the store. 
Virgin has leased a warehouse in midtown Manhattan. 
Hamilton describes it as "a store within a store, laid out like a 
store." Three weeks before opening, all the inventory was 

Continued on poge 64 



Sony Music Distribution and our family of labels salute 

Virgin for putting the Mega into Megastore... 

Congratulations! 

We're glad to have you in town! 



Sony Music Distribution 



O 1996 Son) Mu%u Enteriiinmcnt Inc. 
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ittp : //www . vi rgi nusa . com 

(new web address) 



1540 broadway 

(new manhattan address) 



etcom congratulates Virgin Retail Group on 
the opening of the World's Largest 
Music and Entertainment Store. 



Here's to a great relationship 
in the store and on the net. 




'^iigin is a store that's open to unique ideas, which 
has given then an edge in the marketplace. They 
carry unique titles, and that's what gives them the 
draw they have. We've enjoyed working with John 
Viscott. And we want to be partners with Virgin as 
multimedia and software needs increase." 

— Rob Washburn, executive VP, 
American Software 

"All ol Virgin reflects the o(f-the-waU attitude of 
Richard Branson. They're not the norm, and they 
dance to the beat of their own drum. They take 
titles that others won't carry, and they sell them. 
Even their on-hold message — with its constant 
up>dates and tidbits ol jokes — is unique. They're not 
a normal company just selling software at the 
bottom-line price. We fit together well." 

— Steve Froeschi, West Coast sales manager, 
American Software. 



Q&A:IANDUFFELL 

Continued from page 58 

it's a great Ifxaiion. and it's getting bettei' all the time because 
they've been cleaning up l imes Square rather well. We didn't 
really need the 100.000 square (iect: we needed a mM)d partner 
to come in with us, a partner tenant. It's worked quite well for 
us to give -lO.OOO square feet In .■Ml Star (lafe, part ol the Planet 
HoIlyw<K>d group. 1 hat's a unique attraction. Thai makes it a 
prelt\ si/eable altratlit)n with tlie two sites. I here were other 
inieresied parties. A bookseller was inieresie<l in the space. 
But there aren't to() many retailers out there who can take 
75,000 square leei. So we didn't have a lot of competition. 

BB: li'a\u'l Hiiickhiistft imtudh yuit) partner for this store? Ami tin 
\oii have another joiui-venture partner mm'? 

Duffell: We had a joint venture agreement lor the L .S. with 
KlfickbuMci , \%hi( h we terminated .ibout a year ago — about 



But we feel so strongly about the U.S. business that we're pre- 
pared to put our money where our mouths are. We're doing 
very well so far with five stores. And we feel very confident 
about making the investment. It's a si/eable one — it's $ Li mil- 
lion going into one store alone. For a private company. it's a 
stretch, but we feel very confident about the iiivestineiil. 

BB: Art' there plans to open other Neiv York stores? 

Duffell: We've got a lease signed in L^ng Island, and thai 
w ill teriainly be happening next year. We're ultimately l(Kik- 
ing for six locations, maybe seven. In New York, frt)m the 
nnancial district right awav through lo the obvious major 
areas of New York. So we could have a \ ery si/eable business 
here. It's such a big city that it would Ix' impossible lo just plant 
one in Times Stjuare anti exjH'ci ibal to be (be hub for every- 
body. We have a very strong store in Paris, and this should 
rival it. We need lo lilt the gap with other stores, smaller stores, 
small by litis standard, bui not small by the industry slan- 




California Megostores: Sunsat Strip (l«ft), Costa Mesa 



the time ihe\ were acquired by \'iacom. Originally, they were 
certainly involved with the whole o! the U.S. I he l imes 
Square store would be part of that partnership. That obvioiis- 
1) isn't to be. This is ibe only territorv where we're acliiallv <>n 
our own. We have partners in all other territories around the 
world, which is 15 countries now. 

Mainly we have 50-50 joint ventures. We have partners who 
are,l guess,the experts in those territories. And we have ven 
strong retailers as partners. We actually had a partner Ibr the 
first L.A- store, a silent partner, a Singaporean businessman. 



dard— 25.000 to 30.000 square leet. 

BB: Some argne that Xew York u rapidh heamtng ovenaturated 
with superstores. Whitt do vm think? 

Duffell: 1 don'i know if it's oversatu rated. I think if you put 
a big enough siore into any market of g<KMl range, it grows 
that market. I think you can reach ihe saturation point by 
opening t(x) many midsized stores. I don t see mid-si/ed stores 
as being an attraction, ^'ou've got to be a real destinali()n in 

Continued on page 66 
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imFUJIPMIORUIU.SA.HC 



The biggest hit on 
Broadway isn't a show. 
It's a store. 

Fujifilm is proud to be part of the grandest opening on Broadway: The Virgin Megastore mega-opening. 

From Virgin's premiere on Sunset Boulevard to Its Broadway debut, Fujifllm has been honored to play a supporting role to a stellar performance. In a 
cast of thousands, Fuji's technologically advanced audio and video cassettes consistently deliver vivid sounds and sharp Images. Fujifilm joins the entire 
music industry in singing the praises of the one singular sensation on Broadway — the largest music store in the world: The Virgin Megastore. 

^ Fujifilm. A new way of seeing things! 





STORE STATS 

In addition to sto<king more than ISO.OOO music titles across 40 musicol genres, the 75,000-square-foot Virgin Manhattan outlet boasts some other notable features.. 

Inner Space: The Megostore's interior is large enough to occominodate one and a hall football fields, or 938 New York City cobs. 

Look & Listen: The store feotures 1,000 listening posts, more than 100 video/laser-viewing stations and on 1 )-by-14-fool Sony 
Trinitron screen. 

Let There Be Light: The Virgin logo atop the store's main entrance pulsates with 3,412 feet of red neon. The store interior is 
illuminated by 2,502 lightbulbs. 

^^^^J Wired: Twenty-one miles of audio coble run through the premises. 

Up There Where The Air Is Rcire: The store's disc jockey broadcasts from atop o SO-foot steel-and-gloss tower that extends 
through the three-story otrium. 



^^^^^^^ 



''-^P"""- melody drifre/ ^^^^^^^^^^^ ' 

^'"^"■daymorn.n...^ 1 
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Vivid and Virgin 
Winners Together 




OUR IJEtK IS SXACKEn WITH 
MORF. CiASfES ITIAN AIMYONEI 



Web-liltp://w^w.wMdwrb.co™. 
15127 Lalih si. • Vim Niir< . CA 91411 
(8181 908-966) 



Naxos of America 

salutes 
the arrival of the 
Virgin flagship store 

to New York City. 
Congratulations 
and much success. 




MAZOS 

.It M ai W Ml- 

NAXOS OF AMERICA INC. 
1 165 Marlkress Rd. Cherry Hill N.J. 08003 
(609) 75M744 Fax (609) 751-7721 
E- MaD NAXOSUS @ AOL- COM 



CROSSROADS COLOSSUS 

Continued from page 60 

boxed, trucked to the store and put in the bins. Virgin plans 
to use the warehouse for two months after the opening, for 
iiff-site processing. After that, all warehousing of inventory 
will be done in the stfire. 

Like a supermarket, all the replenishment will be d(»ne 
from midnight to 8:30 a.m., with a crew of 18 restocking 
shelves. The store is open from 9 a.m. to 2 a.m. ever> day of 
the year. 

Four months before construction started. Virgin began 
staffing the s[<)re. IcKally hiring most of the ^^OU-plus people 
who will work in the store. The general manager is a lO-vear 
\'irgin veteran, John Hogg, who had been store manager of 
the chain's Sunset Strip site in Los Angeles. Lnder (iM Hogg 
will be three assistant managers: one for music, one Ibr non- 
music prtiducts and one for adminisiraiitm and operations. 
The senior music-buyer will report to the assistaiu manager 
for music. 

COMFORTABLE CHAIRS AND AIRUNE TOKETS 

Executives promise that pricing will be competitive in the 
new store. There is a (^oconius superstore on Sixth Avenue 
and an HM\' on Fifth .\venue and a Sam Cioody on a nearby 
side street (biu it has been reported that the Sam Cioody will 

"Yes, absolutely," says Stephen Hamilton, 
Virgin Retail's operations VP, when asked 
about vinyl. That will be primarily Jor 12-inch 
singles, but the vinyl section will also include 
new full-length titles as well as budget cutout 
product and seven-inch singles. More than 100 
listening posts will be dedicated to singles. 

close). As for independent retailers, the biggest in the area is 
Colony Records on Broadway, which serves a special niche of 
show music and hard-io-find older titles. "On a regular basis, 
we'll discoutu the best-sellers," says Hamilton. 

V irgin's Top-oO wall will include listening stations ibr all 
the listed albums, .\iioiher wall will feature charts of best-sell- 
ers from other V irgin sU)res arimnd the world. 

And, when customers are through listening lo album or sin- 
gle selections or watching the video monitors or trying out the 
latest video game or sitting down in one of the comtbrtable 
chairs in the book department looking over a new title, they 
ran find refreshment in the oO-seat cafe on the lower level thai 
will serve food, beer and wine (in addition to Virgin Cola). 
.\nother sister business represented on the site is the Virgin 
.Atlantic airway-ticket counter on the second level. 

.Vlihough Virgin executives express confidence about mak- 
ing all these complicated elements work to produce a success- 
ful store, the process of putting up this niegasiore has been 
anything bin easy. Construction has not gone without a hitch. 
"This is New York." says Hamilton. "There ha\e been a lot of 
problems. When you're opening a store of this magnitude 
and putting inventory in of diis range, construction can real- 
ly mess you around. VV'e have lo go along with those delays. 
We've had to stop and start our operations for a while. But 
you can't sit on millions of dollars worth of product." 

Hamilton says that about 18 months ago, the intention was 
to open the store in time for the 1995 C^hristmas season. Bui 
by March of last year, executives knew that was too optimistic. 
So they figured a mid- February 1996 tipening made sense. 
But that was before the worst winter in recorded history had 
hit New York. The always unpredictable Northeast pushed 
the opening ahead to March. —DON JEFFREY 
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Arch i teCtS 295 Ufayetle street 

5th Fl.. New York. NY 10012 
Telephone 212 226-1163 



Congratulations Virgin Megastore 
on opening Tlie World^s 
Biggest Music Store. 




It's been great 
working with you 
for tlie last four 
years, now can we 

get some free 
CD's?? 



RNF MEDIA 

BEVERLY HILLS/NEW YORK CITY 




Q&A: IAN DUFFELL 

Continued from poge 62 

this business. Or you're the comer shop where you're conve- 
nient and local, and you know the guy who owns it. I think the 
stores in between are suffering at the moment. In London, for 
example, we had HMV at one end of Oxford Street and 
V irgin al the other end of Oxford Street, And we thought that 
was a nice combination, and we had big businesses there. 
HMV decided to open another one right in the middle during 
my tenure there. And both of the stores — I know both of the 
numbers very well now, Virgin and HMV — actually sustained 
and grew the business. /\nd this new store that opened was 
totally incremental growth. You roiilcl describe thai as being 
overshopped, but the prtwf in the pudding is that it grew the 
market. 

n you had opened 12 midsized music stores along Oxford 
Street, I think they would have all struggled. For want of a bet- 




Virgin took San Francisco (top) in '95, Sacramento in '94. 

ter word, it's mcditKrity and it doesn't really work in this busi- 
ness. \mi have to generate excitement — it's that wfjw factor — 
when people walk into a store, that excites them enough to go 
and buy somethitig and makes them come back because it's 
entertainment more than retail. /\nd I'm pretty confident that 
we can ()pen half a dozen in New York and grow the market. 

BB: Do you \ff the pricing wars around the country affecting your 
htiMUfw in jVcu' York? 

DufieU: \Vc have to compete. Wc are posiii(»ned as offering 
\alue ior money. We have to go out with the best price in the 
marketplace. It obviously does affect us when we see new 
releases sold at cost or below cost. I think we've weathered the 
storm better because of the range we're carrying, and the per- 
centage of sales that are allected by these discounted prices are 
smaller than at a middle-si/ed store. I think our margins have 
been shaved by about l*5( overall. Some of the smaller stores 
have probably suffered 7% or 8% because so much of their 
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Congratulations and 
Good Luck 



"^iigln have great people to work with, fabulous- 
looking stores with a great laserdisc selection. 
We're looking forward to doing big business in New i 
York with them." 

— Tom Smellzer, director of sales, : 
Pioneer LDCA : 

"The Virgin staff are a pleasure to work with 
because they get so excited about music. If they 
believe in on artist, they will do whatever it takes 
to help break them, helping the distribution com- 
panies and labels. We become a team with them. 
For example, theyVe championed one of our Work : 
artists — Ruby— really helping to promote it. They're i 
passionate people." 

— Laura Poison, West Coast branch manager, : 
Sony Music Dtstrilwtion : 

"The most unique thing about Virgin is their mer- 
chandising concepts when working with mixed 
media. Right as customers walk in, they can see 
the wall of Microsoft. It's terrific. People from our 
corporate office have flown down Just to see it. Now : 
we're doing a window in the Times Square location. : 
It's a new concept for them; only one year, and 
they've increased sales tremendously. We also 
enjoy working with the employees. They^e smart 
and do things well." 

— Gini Nochera, Re-seller account manager, : 
West Coast, Microsoft j 



business is geared to new releases. We've come oui ol ii rela- 
tively unstailied. but obviously il's not finished yet. And I can 
svv anttiber 1,01)0 stores closing ihis year, and (hat's very sad 
because the stores that are closing are stores that have l>een 
eledicated to the nuisit business. 

I'm not convinced ihal these new people moving into the 
market will be there in fbui or live years' lime. There's no 
long-n rni comniiinient; they're just generating traflic. It's a 
lough phase we're going through, but I leel prelt) Ciinfident 
that we re going In come thiough ii and ma>bc grow the busi- 
ness at a time when it seems to Im' shrinking. There's also a bit 




Listen here: some of the store's 1,000 album-sampling posts 

of a shakeoul f rom over-bullishness. Four or five years ago, 
everybody was buying each other and prices on businesses 
were way over the lop an<l everybocK seemed lo be nn>ving 
into music retail. 1 think this is just the backlash from that. 

BB: Is it part of your strategy to buy other retail companies for 
growth f 

DuffeU: We have been otlered all of those companies that 
are around at the moment. When there's speculation about 
iheii being lor sale or going nui ol business. we'\e icriaiiih 
looked al them. Obviously, we have to look at them to see il 
iheie's a reawjii to go that route. We've never done it to dale. 
And we probably won't do it. because il's c>ur straleg) to open 
Virgin sli)res. .And lo convert any of lIio.se retailers into the 
V irgin format would Ix- as expensive as building a new store. 
.So the pntblem you have is that you then pick up the giKul 
with the ba<l. Vou might have a chain ol 100 sloies with 50 
good ItKations ihal wouUI wiirk. and .">() you'd have to close or 
do something pretty drastic with. \'ou can expect our brand. I 
h<)pe. to add sales. There's natural improvement in the busi- 
ness by adding the brand. 

BB: Do you plan to open stores in large metrofmlitan areas nnl\T 
DutteU: We are an urban nmsic-retailer. But there arc a few 

Continued on poge 68 
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Virgin's Doing Record 
Business In New York 
This Year. 



After twelve years of being the only "Virgin" in 
New York, Virgin Atlantic Airways is proud to welcome 
the Virgin Megastore - the world's largest music store - 
75,000 square feet of music, movies, videos and more. 
New Yorkers now have two ways to enjoy Virgin's 
innovative approach to entertainment The Virgin 
Megastore is the perfect complement to Virgin Atlantic's 
uncompromising service, which includes a personal 
entertainment center at every seat, even in Economy. 
For more information or reservations, call your travel 
agent or Virgin Atlantic at 800-862-8621, or stop into 
our Travel Shop conveniently located right inside the 
new Virgin Megastore at Times Square. 



virgin atlantic 



Virgin Atlantic Airways offm all non-smoking flights to London's Heathrow from JFK, 
Newark. Los Angetcs, San Francisco and t>«|inninq iune 26, 1996. from Washington (Dulirs), 
To Gatwich from Boston. Miami, Ortando and Milwaukee Ivia Boston on Midwest Express). 
And tjeginning May 1 7. 1996, to Manchester from Orlando. 
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ECaroline Distribution Welcomes Virginl ; 
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Forward 


Home 


Reloid 




Open 


Print 


Find 


stop 





Goto: 



. Caroline . com/ 



V/hat's New? | Vhat's Cool? | Handbook | Net Search | Net Direetort; | Newsgroups | 



Caroline Distribution v/ould like to welcome the new Virgin 
Megastore to New York City. Located on 45th & Broadway at 
Times Square, the store is the best place to find all your 
favorite titles on great labels such as Vernon Yard , Epita ph , 
Cleopatra , Fat Wreck Chords , Go Kart , Touch & Go . Big De al , 
Caroline , Dischord , Double Deuce , Revelation , Gyroscope . 



Relapse, Moon , Fifth Column . Astralwerks , Victory , Realworld , 
Matador , Alias . Scamp . Instinct , and many others! 



If in New York, be sure to check out the following great new 
albums , all on sale through May at Virgin Megastore. 



y — ~ — ' — li'^vJ 
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Q&A: IAN DUFFELL 

Continued from page 67 

slui ts u|jciiiii;^ thai you could almost classify as suburban. I 
tliink ilit rc an- only 'J'* cities in AnuTica wilh ))optilalions of 
more ihiiri a niilltoii, and Mn\ really need dial sort of popula- 
tion to open one ol these stores. And in inan\ eases, there isn't 
dial urban elemenl tt) the market in certain cities. Kor exam- 
ple. Sealde is a case in point. The uij^hiliine business in .Sealtie 
is nonexisieni. People llee the cil\ and j'o lo their homes, and 
die suburban malls start lo operate in the evenings and on the 
weekends. We really need to have that day-ancl-nighi, seven- 
da\ s-a-week trade to make our stores reall) function. 

In this case. I'm pleased to sa\ we're doinj; somediing there 
lo brinjj; ba( k the heart of Seattle. VVe'r<' goin^ in there with a 




Devilish detoils: mural on pillar, and the two-story DJ tower 



very big music store, and there's a new Hard Rock Cafe, a 
Planet Hollywood, a .\iketi)wn. a 24-plex Sony theater. So 
we're actually creating a whole block of downtown Seattle. 
And I think that can work to re-establish st)me of these cities 
where we wouldn't normally go. We've got good partners to 
go into these locations. .And I believe that works. That seems 

10 be an ingredient developers are looking for: in the shop- 
ping malls ihey want an entertainment base there. And they 
can Iransfbrni a market that has steadily l un down. So there 
are probabl) only 20, cities we'd open in. 

BB: What is thr \lnte oj the busiufss right tunvT 

Dulfell: V ery soft. I'm hearing complaints fr<»m retailers 
and record companies who are very concerned about the situ- 
atitm. It is definitely a shakeoiii period in the tndustrv'. The 
returns situation is making the record omipanies rethink their 
strategy there. It always surprised me how you'd walk into the 
largest stores in the L .S. and see stock piled up. It's almost 
pari of the marketing. Ihe pnmioiion ol the product is to pile 

11 high and sell it. We don't operate that way around the world. 
Wlu-n limes are tough, the thing ilie\' <lo is lo send il all back. 
I think they're probably knee-deep in returns. It's not affect- 
ing us because we do a fairly tight inventory. We're known to 
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"IVe been working with Virgin since we changed 
formats. Alter talking to Virgin, we decided to sell 
oui first CD, live From The Music Hall, Volimie I,' in \ 
Virgin Megostores. They sold out In less than three • 
weeks. We have already decided to exclusively sell • 
our Volume IT with them as well, and we know 
theyll sell out quickly. Virgin staff are very cre- 
ative. Last year, they called me to do a Medusa 
Midnight Sale Party with a snake-pit and a woman > 
dressed like Medusa to celebrate Annie Lermox's 
new CD, 'Medusa.' Our listeners like Virgin 
Megastores. They carry our music, and they're 
great looking. They also gave us window displays, 
which was tough when artists like Morioh Corey 
and Whitney Houston ore out too." 

— Robert Lyies, director of advertising and promotion, : 
KSCA Los Angeles : 

"I think the stores are truly something special 
because they know how to create excitement. At 
Virgin, the spectacular happens every day. Gk>ing 
into the store, you never know what to expect, but 
you're never disappointed." : 

— Don Thomas, key account sales representative, : 
Boker & Taylor Entertainment | 

"Virgin is one of the most professional and creative j 
marketers In the retail business these days. They j 
take pride In breaking and developing new acts 
and ore definitely all music people. Fve seen \ 
them help break Deep Forest, B Tribe, "Rlverdance," j 
Everything But The GUrl, which has been their No. 1 j 
record for several months. : 
They are a leader for new acts, which is reflected 
by their year-end Top 10, which doesn't reflect the 
Industry's. It's the cutting edge of the record busi- 
ness. Their management team is not only con- 
cerned about the bottom line, but about respecting : 
their employees and customers." 

— Pete Anderson, senior VP, sales, ; 

Atlantic Records : 



have the smallest return rate in the countn*. It's something we 
don't have to work loo hard at because it's second nature (oi 
us to do thai. I don't think the lactic of piling stuff up really 
works. People want selection and not mass marketing. 

BB: Do you plan to provide mtuh live enierlainment in this store? 

Duffell: The whole store is enlcrtainmcni. We've got 1. ()()() 
listening stations, a lew hundred watching stations. It's a store 
you can play wich; it's not a passi\e store. In addition, there's 
the classical shop, which is 8,000 square ("eet. There's obvious- 
ly soundproofmg there, a nice environment, comfortable, and 
we have a stage in there with a grand piano; we'll have string 
quartets and classical concerts on a regular basis. That will be 
a regular feature in the store. We'll also have — t>n l^vcl B2 — 
the lowest level, a stage where we can do acoustic sets. And we 
have a DJ in the store. There's a tower running through the 
entire four levels, and at the lop of the lower is ihe HJ. orches- 
trating everything. Ht»pcfully. it's going to be a fun place foi 
people to come to. It's not just coming in and linding whal you 
want in music; ii's coming in and having a g<M)d time. 

BB: Will this he your biggest store? 

Duffell: Paris is the biggest in revenues. That has the repu- 
talioii of Ix-'ing ihe $IOO-milIion-a-year-plus slore. It's not the 
Ijiggest in size. The biggest currently in size is our Oxford 
.Streel London store. This when it opens will be the largest 
umsic store in the world. We're hoping to repeat wliai we're 
doing in I^aris in revenues. It doesn't need lo do thiit kind of 
revenue to he a success. I'm nol going to disclose ihe number 
we see in revenue, but it's certainly up there. 

BB: Why has it taken so long for a retailer to put n superstore lu 
Times Square? 

DuffeU: When we first looked at opening this store, a num- 
ber of people told me I was crazy. Fortunately, a lot of people 
told me I was crazy to open tlie largest mustc store for 11 MV 
on Oxford Street in the wrong location, on ihe wrong part of 
Oxford Street. And I think they told us ilic same thing about 
the Ohamps d'Elysees in Paris — lhal people would never bu\ 
music in the Champs d'Klysees. Most people said Times 

Contlnved on page 70 
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and our family of labels 
wish to congratulate 




on your continued success and growth. 
We're proud to be your partner! 

-S^ ig 





"Vligin has set a whole new standard in entertain- 
ment retailing by providing a total home- 
entertairunent destination at its Megostores. 
Visiting a Megastore is a real shopping experience: 
listen to the latest hit albums, pick up that Oscar- 
winning movie and try out the newest videogames. 
TheyVe put together an outstanding interactive 
department that provides the ultimate entertain- 
ment experience lor consumers. Electronic Arts is 
very excited to be a Virgin Megastore partner, and 
we're thrilled to be port ol the launch ol the world's 
largest Megastore in Times Square." 

— Mark Chuberka, territory sal«s manager, 
Ele<tronic Arts 




Q&A: IAN DUFFELL 

Continwcd from pogc 69 

Square's not the place to be, which I guess is why ihcrc wasn't 
a music store here. 1 (hink to me that's almost like a lucky 
omen; let's hope it works this lime. It's the crossroads of the 
world, they say, an exciting place to be. The (K)licc and the city 
have done a lot to transt'orm the area. I think it's a nmch safer 
place today. And it's certainly got a real atmosphere and a vibe 
to it. I hope that what we'll do is provide a catalyst for a lot of 
other interesting retailers to come into the area. I guess some- 
body has to be first. I think our confidence in doing this has 
probably inspired a few others to look ai the area. 

BB: Dn you fuwe a \pef ial relationship with HMG, since il is the 
latullord here? 

Duffell: We have a special relationship with them anyway; 




Sign of the Times Square Store 

they're a great label. I think they really wanted a music store 
in their building beciiuse ihey felt that it would be a nice fit for 
them. There certainly won't be any preferential treatment 
toward BM(i. I don'l think that would please the other five 

companies. 

BB: Are there an\ special activities planned Jor tlie store once it 
opens ? 

Duffell: We had a big pre-opening party on the 22nd of 
April, on the 23rd at noon we had the unveiling of the store, 
and Richard was there, of course, doing one of his death-dely- 
ing acts. He always docs something in typical Branson style to 
open the store. And we'll have a lot of things happening in the 
days and weeks ahead. We're not going to just open il and say, 
"Thai's it" and walk away from it. There'll be a loi of artists 
coming in. for signings and personal appearances, to kick the 
thing off. ■ 
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Tower, Apple Team For Retail Web Site 



■ BY BRETT ATWOOD 

LOS ANGELES— Tower Records and 
Apple Computer Inc. are teaming to 
create what stands to be the largest 
presence yet by an established music 
retailer on the Internet. 

Tower Records' new retail World 
Wide Web site (http://www.tower- 
records.com), which is set to debut 
May 1, will offer more than 150,000 
current and catalog music titles. The 
West Sacramento, Calif.-based chain 
will compete with other established 
online merchants by discounting many 
of its top-selling titles "at prices that 
will be lower than those in our retail 
stores," says Mike Farrace, Tower VP 
of publishing and electronic market- 
ing. 

Although no specific prices were 
available at press time, Farrace saj-s 
that .some people may be surprised by 
the low-bal! prices the chain will offer 
on its front-line music releases for sale 
through the Internet site. 

"The public believes that it is cheap- 
er to market online, so they expect 
low'er prices," saj-s Farrace. 'Also, the 
competition has low prices online. As 
in the physical retail market, there are 
some extreme low-ballers out there. 
We want to find a good balance in our 
Internet pricing policy." 

The Web site will offer next-day 
delivery on Tower's top 1,000 albums, 
while other titles will be shipped with- 
in six to 10 days of purchase. Shipping 
and handling fees were still being 
determined at press time. 



Tower is already a merchant on 
another electronic retail venture, 
eShop (http://www.eshop.com), where 
it sells some catalog CDs for as low as 
$9.99, while newer titles retail for as 
low as SI 2.99. 

The retailer also operates an online 
store on America Online (keyword: 
Tower), in which AOL receives a per- 
centage of each transaction. Tower 
plans to open yet another site, on Com- 
puServe, sometime this summer. 

The new Web site is not likely to 
replace any of its other online retail 
ventures, Farrace says. 

"We are doing great business in all 
of our sites, and there's no reason why 
we should sell music in just one place," 
he says. 

Farrace recently told a group of 
multimedia and music executives that 
the AOL site was profitable "the sec- 
ond day we went online." He added that 
the chain's sales on AOL were valued 
at approximately $30,000 in December 
1995 (Billboard.* March 30). 

A few other conventional retailers, 
such as Blockbuster Music and New- 
bury Comics, have already created 
electronic retail sites on the Web or on 
commercial online services, such as 
AOL. Other retailers, such as Best Buy, 
are expecte<l to establish a Web retail 
presence in the coming months. 

However, a large portion of sales in 
the electronic music retail industry 
have been achiered by merchants who 
do not haw- physical retail stores, .such 
as CDnow, Music Boulevard, and Inter- 
net Shopping Network. 




Screen from Tower Records' upcom- 
ing World Wide Web site. 



Tower's new Web site aims to dis- 
tinguish itself by employing many 
Apple-developed technologies, in- 
cluding QuickTime VR software, and 
it will be powered by Apple's Network 
Server hardware. 

"We were looking to build a site 
from scratch, rather than hiring a 
company to do this for us," says Far- 
race. "Apple was a perfect partner for 
us to create this ser\'ice. They have the 
technical brilliance to help make this 
happen." 

The Web site uses QuickTime VR 
technology to create a visual repro- 
duction of the interior and exterior of 
the eight-story Tokyo superstore and 
the chain's first outlet, in Sacramento. 
Calif. 

A panoramic image of each store has 
been created by overlapping a series of 



Intersound Committed To Enhanced CD 

Indie Label Has Spate Of Low-Priced New Releases 

■ BY STEVE TRAIMAN 



NEW YORK— Despite the mixed 
reception by critics and consumers 
for many of the first generation of 
enhanced CDs, independent label 
Intersound remains committed to 
the interactive music format, with 
several new titles due for release in 
1996. The Roswcll, Ga.-based label is 
hoping to distinguish itself and the 
fledgling format by continuing to sell 

Intersound' 



many of its ECD titles at the same 
price as conventional audio-onlv 
CDs. 

While many premium-priced 
ECD titles have fared leas than 
favorably with consumers, most 
Intersound ECDs sell for $15.98 
suggested retail. The label also has 
a budget-priced line of classical 
titles that retails for $12.98. Inter- 
sound has a strict "no premium 
pricing" philosophy on all of its 
ECD releases, according to Alan 
Queen, who heads the Intersound 
Multimedia division. 

"We definitely see ECD as a very 
viable opportunity for us and other 
independent labels as well," says 
Queen. "The key is to keep the devel- 
opment costs down, which gives 



indies like us a real advantage, as we 
can create a visual aspect for the 
artist without expensive MTV-type 
footage. Although we've scaled back 
our initial forecast, we expect to 
release a dozen more ECD projects 
in 1996." 

Since last fall, the company has 
released several dozen ECD albums, 
including Michael Stanley's "Coming 
Up For Air"; Highway 101 and Paul- 
ette Carlson's "Reunited"; BETTY's 
"Limboland"; the six-ECD "Big Band 
Jump" series; a four-ECD environ- 
mental music series; and the special- 
interest ECD "Wedding Day" 

To support its commitment to the 
format, Intersound recently serviced 
about 6,000 copies of the promotion- 
al video "What Is An ECD?" in an 
attempt to better educate music 
retailers and consumers about the 
format. 

"Most retailers don't have a clue as 
to what enhanced CD is all about," 
Queen says. "They don't know where 
to put it or how to merchandise it and 
how to explain it to their customers." 
The four-minutc-plus video is being 
used as a major sales tool by Inter- 
sound's distributor network. 

The company is also distributing 
a six-page, CD-size fold-out con- 
sumer brochure that highlights its 
budget-priced classical line, ECD 
bin cards, and ECD buttons for 



store clerks. 

"The enhanced CD . . . gives the 
music community broad new oppor- 
tunities to expand the emotional and 
artistic dimensions of music," says 
Don Johnson, president of Inter- 
sound. [It is] limited only by its own 
creativity." 



photographs. The computer shopper 
can navigate his or her way through 
the virtual retail environment and can 
click on some areas for a closer view. 

To take advantage of the site's use of 
QuickTime VR, Internet users need to 
first download the software at Apple's 
Web site (httpv'/www. apple.com). 

Tower's site will contain editorial 
content from its free in-store maga- 
zine, Pulsel, as well as a search engine 
that enables users to locate a desired 
music title by the artist's name, song 
title, album title, producer, or record 
label. 

In the near future, the site will add 
a search feature that allows prospec- 
tive customers to identify a song or 
album title by typing in a f*ample lyric. 
A similar feature is already available 
at the University of Wisconsin's 
"Lyrics Page," a music-themed search 
engine that is accessible at http://- 
archiw.uwp.edu. Tower's plans, how- 
ever, include an additional feature that 
will enable users to search for an 
album by the color and design of its 
artwork. 

Farrace says that Tower may even- 
tually use QuickTime VR to reproduce 
other locations in the 172-store chain. 
He hopes to further regionalize the 
global Internet site by adding infor- 
mation about local retail outlets. 

"We want to give each store the 
opportunity to post their own content 
as they wish," says Fkrrace. "If there 
is a young worker in a store that loves 
music and is a great writer, then the 
Tower site may eventually be able to 
display his writings." 

Farrace also envisions that the site 
will be able to include local top 10 
charts and staff profiles. 

"That's not going to happen right 
away," says Farrace. "But our goal as a 
retailer is to deliver all the services 
that our customers want. If our cus- 
tomers want to know if something is in 
stock at their local store, it makes 
sense to provide them with that infor- 
mation on the Internet. I just don't 
know if we are at the place where we 
can make that happen yet. A lot of 
bridges still need to be built." 




Graphix Art. Graphix Zone and Triptych Pictures are teaming to produce a CD- 
ROM that will feature more than 30 years of rock'n'roll art and music.The sttll- 
untltled disc will showcase the work of Triptych partners, including veteran rock 
photographer Henry Diltz and Grammy-nominated art director Gary Burden. Pic- 
tured, from left, are Diltz, Graphix Zone VP of interactive entertainment Kip Kon- 
wiser. Graphix Zone president/CEO Chuck Cortright, video producer Peter 
Blachley, and Burden. 



Pumpkins Chat, Play, 
And Wallpaper Online 

SMASHING PUMPKINS METCAST: A 

live cybercast of the May 11 Smash- 
ing Pumpkins show in Dublin will be 
accessible at http://w\vw.imusic.com. 
The band will conduct its first live 
Internet World Wide Web chat prior 
to the concert. 

In addition, fans can enter a Web 
contest that pits entrants from vari- 
ous global time zones against one 
another Participants from the time 
zone that yields the most entrants 
will be able to download computer- 
ized "wallpaper" that has been spe- 
cially designed for the contest by 
Pumpkins guitarist James Iha. 

The Smashing Pumpkins promo- 
tion is also accessible at httpy/www.- 
vmg.co.uk and at the Virgin areas on 
CompuServe and America Online. 

VH1 HONORS ONLINE: VHl Online 
will contain behind-the-scenes co\'er- 
age of the "VHl Honors" cablecast, 
which takes place April 28. A "virtu- 
al VIP pass" will be offered at the 
site, which can be accessed on the 
Web at http://www.VHl.com and on 
America Online at keyword: VHl. 

Backstage chats, biographies of 
celebrity participants, downloadable 
videoclips, and a live "spycam" will 
capture the event, which will be held 
at the Universal Amphitheatre in 
Universal City, Calif. 

In addition, VHl Online is spon- 
soring a "Witness The Action" con- 
test, which awards Connectix Quick- 
Cam cameras and CUSeeMe video 
teleconferencing software to the first 
50 users who correctly answer ques- 
tions in an online music quiz. 

3D0 BOWS OUT OF 32-BIT MARKET: 

The 3D0 Co. has announced plans for 
its new business model — one that 
completely bypasses the 32-bit mar- 
ket, including its own 3D0 Multi- 
player. 

"The 32-bit market is dead," says 
a spokeswoman for the company. 
3D0's internal software division. Stu- 
dio 3D0, has no more titles in devel- 
opment for the ill-fated platform and 
will release its final two games in the 
coming weeks. 

Still, 3D0 VP Joe Ybarra says that 
the company has beefed up its staff 
to accommodate its new software and 
hardware development strategy. 3D0 
is using the cash infusion it received 
from Matsushita's recent SlOO million 
purchase of console rights to its M2 
technology to reposition itself in the 
PC software and hardware market 
and the 64-bit console market, and to 
develop content for the Internet. 

In addition, the company recently 
licensed rights to M2 3D technology 
to Cirrus Logic Inc., which will use 
it in forthcoming 3D accelerator and 
video graphic technologj' products. 

Matsushita is expected to inte- 
grate the M2 technology into some of 
its DVD products and will likely 
unveil an M2 and DVD-ROM game 
console in the coming months. Some 
in the industry have speculated that 
the 64-bit system will be unveiled at 
the Electronic Entertainment Expo 
(E:)), but it is likely that a demo of the 
product will not be ready in time for 
the trade show, which will be held 
May 16-18 in Los Angeles. 



72 



BILLBOARD MAY 4. 1996 




3 Video 



A R K E T I N G 




Sell-Through Major Topic At NAVD 

Members ' Increased Sales Announced At Confab 



Joannle Dearest Devoted fans of Joan Crawford had a chance for multiple 
double-takes when Kino on Video held a lookalike pageant to celebrate the 
release of her 1952 suspense classic. "Sudden Fear." Philomena took the $100 
grand prize with her interpretation of Crawford's role of Crystal Alien in "The 
Women." Runners-up won sets of deluxe padded-satin coathangers, and every 
entrant got a copy of "Sgdden Fear," the best-selling title in Kino's history. 



■ BY EILEEN FITZPATRICK 

INDIAN WELLS. Calif.— Video 
executives had plenty of time to 
soak up the desert sun at the 13th 
annual National Assn, of Video Dis- 
tributors conference held here 
April 14-17. 

But when distributors and sup- 
pliers got down to business, their 
meetings sizzled with expansion 
plans for budget product. While 
few details filtered out of closed- 
door meetings, New York-based 
Flash Electronics and Nashville- 
based Ingram Entertainment are 
known to be planning major sell- 



4 Trade Groups Hammer Feverishly 
At DVD Proposal For Congress 




THSS 



No WAY OUT: Congress usually gets the blame for over- 
regulating the American marketplace. Until the 104th took 
office in Januarj' 1995, the House and Senate often agreed 
it was better to add a few thousand pages to the Federal 
Register than to subtract. 

With DVD, both chambers can take a breathen Indus- 
try* is willing to do the hea\'y lifting. Barring a miracle of 
restraint, there's no escaping a legislatlw solution to DVD 
copyright concerns. Ironically, in an era of governmental 
deregulation, when the Copyright Office has been signif- 
icantly downsized, "the law 
is becoming increasingly 
complex," says a veteran 
obsen'er. 

DVD is the latest in a 
series of technological 
developments that have 
emerged to muck up the 
1976 Copyright Act, 
thought to be the revision 
to end all revisions. The 
hope of 20 years ago has 
become "laughable" in the 
view of our source, who reflects that the subsequent 
stream of amendments has reduced copyright law to a 
"liatchwork." just like the bad old da>*s. 

The construction ballet being performed by four trade 
organizations to guarantee the safety of any DVD soft- 
ware (audio, video, and computer) won't help matters. 
Rather than iidd to the Audio Homo Recording Act of 19VI2, 
itself a new-tech revision, the Motion Picture Assn. of 
America and the Consumer Electronics Manufacturers 
Assn. elected to build a new structure. Also eager to show 
ofT their own carpentry skills are the Information Tech- 
nologies Institute Council (ITI) and the Recording Indus- 
try Assn. of America, each of which has a slightly differ- 
ent set of blueprints (Billboard, April 13). 

Hammer and nails flying, the MPAA, CEMA, ITI, and 
RIAA should complete a finished proposal this year, in 
time for the an'ival of the 105th Congi-ess. from which will 
emerge the sponsors required to draft legislation, hold 
hearings, and pass a law to take effect in 1998 — maybe. 
DVD should be a household acronym by then, leaving 
obsen-ers to wonder what sort of anti-copying protection 
will be giwn the flood of movies released for a (fingers 
crossed) player-crazed public. 

It's all too much for trade obser\'ers like British con- 
sultant Barrj' Fox, who wrote in the March 23 issue of 
Video Home Entertainment: "Eveo' day [DVD] looks more 
likely to be a turkey as a consumer format." Fox is deeply 
critical of the pell-mell fourth-quarter rush to market, 
technical inconsistencies, and "unresolved" copy protec- 
tion. You could call this turkey a dead duck. 

We're a lot more optimistic, so long as DVD doesn't get 
legislated to oblivion. The MPAA/CEMA proiwsal, the 




by Seth Goldstein 



basis of the four-party talks, already raises some ques- 
tions. The Video Software Dealers Assn., for instance, 
might wonder about the tradeoff that got pay-per-\iew' and 
video-on-demand parties to agree that their programs 
could not be copied at home. If MPAA/CEMA promised 
PPV movies would be available day and date with cassette 
deli\'ery, VSDA would surely object, and another party 
wmild join the discussions. 

Emerging as the winners are the pay-TV services, such 
as HBO, where off-air copying is permitted, says our 
source: "It will be the only 
place you can make a good 
digital copy of a complete 
movie." But don't think 
that MPAA/CEMA will 
have the last word. "It's 
vague, just like a diplo- 
matic communique," he 
concludes. "This is going 
to play out over a long 
period of time." 

Junior HIT; abc vid- 
eo is taking a major-league cut at baseball this .vear with a 
pnifile on Ken Griffey Jr., the multimillion doIlar-iKT-year 
star of the Seattle Mariners. However, president Jon 
Peisinger wantiisome practice swings befoi-e a national 
at-hat, so ABC is launching "Ken Griffey Jr.: Adwntures 
In Baseball" market by market, beginning with the Pacif- 
ic Northwest. 

The company is taking orders from major retailers 
including sporting goods chains for May 31 delivery, but 
the focus will be local until the N'BA and KHL playofls are 
completed and baseball has center stage. Later is better, 
says Peisinger; "This may not be the optimum time." If 
Griffey has another bang-up season, "we can only bene- 
fit " he adds. 

Peisinger might also want to take it slow while ABC 
becomes accustomed to the property. It only acquired the 
tape from friends of Griffey a few weeks ago. "TTiey came 
to us with the show in the can," says Peisinger, and with 
the package designed. "We just had to figure where to 
put the ABC logo." Major League Baseball producer 
PHoenix Communications licensed the use of diamond 
footage. 

ABC expects Griffey to help pull sales out of the dol- 
drimis. After '95's stellar second half, the first quarter of 
'96 has been "OK, but only OK," Peisinger notes. **Special 
interest as a category is finding it more difficult to grow" 
in competition with under-$10 mo\'ies. "The challenge is 
to find new doors to open. It keeps us on our toes." 

One bright spot is fitness, down by a third last year but 
currently "up a notch" in some price categories, he says. 
New-owner Disney, meanwhile, has been "very support- 
ire of our acquisitions and our initiatives." 



through expansions. 

Until now. Flash has concentrat- 
ed on rental releases, but'president 
Steve Scavelli says the scrappy 
regional wholesaler is ready to hire 
at least three sales reps to build its 
budget business. Scavelli maintains 
that Flash will focus on getting its 
existing account base to carry 
more sell-through releases. At the 
same time, it is soliciting new 
supermarket and drug store 
accounts. 

Ingram, already a major player, 
has recently formed an alliance 
with Warner Home Video, Buena 
Vista Home Video, and 20th Centu- 
ry Fox Home Entertainment. The 
terms, as outlined by suppliers 
attending NAVD, require that 
Ingram place permanent sell- 
through displays of hundreds of 
catalog titles from the three stu- 
dios in 1,500 stores. 

"Essentially, Ingram is buying 
real estate," said one supplier exec- 
utive. Ingram president David 
Ingram would not discuss the plan, 
but others attending NAVD indi- 
cated that it will be rolled out this 
summer. 

Some distributors, such as Wax- 
Works/ Video Works in Owensboro, 
Ky., have already been reaping the 
benefits of sell-through. W^ax- 
Works began focusing on the cate- 
gory about six months ago and 



spends $3,000-$4,000 on a special 
sell-through section in its weekly 
retail mailer, says VP of .sales Kirk 
Kirkpatrick. The distributor also 
has a specialist to manage the cat- 
egory. 

"We're seeing a nice profit from 
catalog titles, and that's where we 
see the growth," said Kirkpatrick. 
For example, he said, the distribu- 
tor typically moves 100-150 copies 
of "Grease" per week, one of its 
best-selling titles. 

WaxWorks has an advantage, 
Kirkpatrick says, with its Reel Col- 
lections outlets, which specialize in 
sell-through product. "Those stores 
have really helped us understand 
the needs of our customers," he 
adds. 

Although NAVD members 
account for only 20^ of sell- 
through volume, Kirkpatrick said 
suppliers are supporting the chan- 
nel with specialized retail pro- 
grams and market-development 
funds. Most studios sell directly to 
mass merchants, which move the 
largest share of product. 

"Suppliers have helped us with 
signage tailored to specific stores," 
Kirkpatrick said. "They make the 
funds available, if you prove to 
them it's working." 

The increased importance of sell- 
through was also reflected in 
(Co)ftitnietl fiH pnge 75) 



Soap Opera Video 'Exclusive' 
Undermined By TV Broadcast 



I BY PETER DEAN 



LONDON— The U.K. reUil market 
has been dealt a blow by an old 
adversary, following the television 
broadcast of a best-.sctling ca.ssotte 
"exclusive," the 7n-minute "('orona- 




"X-Rle»": U.K. "exclusive" tost to TV 



tion Street: The Feature Length 
Special." 

Consumers and retailers are up in 
arms about a program that they 
thought was made for video being 
shown on TV — just three months 
after street date. The national 
press, meanwhile, has been having 
a field day, calling the video special 
a "video con." Prompted by a bar- 
rage of complaints, the Independent 
Television Commission has launched 
an investigation. 

The "Coronation Street" feature 
is a spinoff of Britain's longest-run- 
ning and most popular TV soap. 



Warner Vision and Granada spent 
an estimated 200,000 pounds 
(approximately $300,000) producing 
the special, which featured the hon- 
eymoon of two of the main charac- 
ters from the serial. TV viewers saw 
the wedding but could not see the 
honeymoon unless they bought the 
video, which was released one day 
after the nuptials. 

The title sold 75,000 copies upon 
its Dec. 9. 1995, relea.se, claiming 
the highest-ever one-day sales. 
Since then, more than TOO, 000 
copies have been sold at a suggest- 
ed list of 13.99 pounds ($21), more 
than twice the copies sold of the 
second-most popular TV program 
released on cassette last year. The 
feat was achieved in a period of four 
weeks. 

It was the first lime that an un- 
screened episode of the soap had 
ever been released. Most important, 
"Coronation Street" was perceived 
by many to be part of a new and 
exciting genre of quality programs 
that are based on existing TV 
series and produced for the video 
market. Others include "Unseen 
Bean," "Unbroadcastable Have I 
(Jot News For You," and "Red 
Dwarf— The Smeg Outs." All sold 
well in 1995. 

By early 1996, Granada Televi- 
sion thought the time was right to 
iVontinned on poge 75) 
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Columbia Pleased With 
Ist-Quarter Sell-Through 



SHELF 
TALK 



UOLUMBIA WRAPS UP: It has 

been about three years since Columbia 
TriStar Home Video released a the- 
atrical film directly to sell-through, hut 
this year, the supplier has Vwo titles in 
circulation and a third slated for May 
Columbia executive VP Paul Cul- 
berg says that the company's first- 
quarter releases "The Indian In The 
Cupboard" and "The Baby-Sitters' 
Club" hare performed well and that 
catalog prodtict has done "exceptional- 
ly well" 

Although some retailers describe 
"The Baby-Sitters' Club" as a dud, 
Culberg says 
the company 
hasn't received 
any returns on 
it or "Indian." 

Culberg says 
that Columbia 
shipped about 
half as many 
copies of "The 

Baby-Sitters' Club" as it did "Indi- 
an." Aojording to distribution sources, 
Columbia shipped approximately 5 mil- 
lion units of "Indian." 

"The second week of sales on 'Baby- 
Sitters' imprmed aver the first week," 
says Culberg. "We're encouraged by 
the title's sales activity, and it proves 
that not every piece of product has to 
haw the same pattern of explosive .sales 
after the first »«ek to be successful." 

He says the sell-off rate for the title 
is 40*45%. That rate is a bit off the 
norm for retailers to feel secure, but 
they aren't returning any product, Cul- 
berg saju 

One reason "The Baby-Sitters' Club" 
might be hanging on is that Columbia 
got commitments from retailers to keep 
the title in stores for an unspecified 
period of time. "We really worked for 
that," Culberg Raj's. 

Although Columbia has gotten on the 
sell-through bandwagon, it hasn't been 
getting the big corporate sponsors. Cul- 
berg says the supplier hasn't been sat- 
isfied with the types of offers it has 
been getting and has turned down 
some deals. 

"There were not a tot of hard media 
dollars offered," Culberg .says. "Ju.st to 
ha\c some company's logo on the box so 
the trade can report about it isn't 
enough. The partner has to delirer con- 
sumer impressions, reach, and fre- 
quency." 

Culberg says that for "Juma;yi," due 
in stores May 14, sister company Sony 
Consumer Electronics came up with 
the best media exposure (leal. The (livi- 
-sion will advertise "Jumanji" in con- 
junction with a promotion for its Sony 
Maximum TV 

Columbia will also offer an $8 rebate 
with the purchase of the title and 
"Hook" or "Willow." "Jumaiyi" carries 
no suggested list but has a $1.5.93 min- 
imum adv'ertised price. 

Another reason Columbia hasn't 
been nailing dott-n corporate sponsors 
is that packaged-goods companies are 
becoming more careful "It's not a box- 
office issue," saj-s Culberg. "It's about 
companies becoming very cautious 
about the movies they attach them- 
selves to." 




by Eileen Fitzpatrick 



Following "Jxmiaryi," Columbia will 
release "Heavy Metal," one of the stu- 
dio's most^requested titles. 

Produced hy Ivan Reitman, "Heavy 
Metal" makes its video debut June 4, 
nearly 15 y^ars after it was first shown 
theatrically 

The video, which, like "Jinnai\ji," has 
no suggested retail list but a minimum 
advertised price of $15.9fj, has three 
minutes of nevBr-before-.seen footage. 

The movie was rereleased in the- 
aters in March in limited markets. 

GrASS-ROOTS CAMRUGN: Oft«ns- 
ma^^^^^^^mmm boro, Ify. -based 
WaxWorks 
Distributors is 
tackling the 
ongoing prob- 
lem of illegal 
black-box cable 
descramblers 
with a series of 
ads it has creat- 
ed for its mailers and its in-store mag- 
azine. \^deo Works. 

Spearheaded by VP of marketing 
Kirk Kirkpatrick, the campaign fea- 
tures three ads with the message that 
using a black box to steal a cable signal 
is a felony. Consumers who suspect 
someone of using an illegal box can call 
the Motion Picture Assn. of America's 
piracy hotUne at 800-NOCOPYS. The 
number is printed on the ads. 

"People who would never think of 
shoplifting from a store brag about hav- 
ing a black box," says Kirkpatrick. 
"Ret^lers tell us that their customers 
bring back a movie because they've for- 
gotten they've taped it for free off the 
satellite with their black box." 

While it isn't illegal to purchase a 
black box, it must be installed by a local 
cable company in order to be legal. 
Many consumers who purchase the 
boxes from magazine ads install the 
devices themseKies, without the knowl- 
edge of their cable company. 

Kirkpatrick says the ads will run for 
three months in the distributor's mail- 
er, the Hot Sheet, and retailers are 
encouraged to post the ads in their 
stores. In addition, the ads will aiipear 
in VideoWorks for three months. 
Between the two publications. Wax- 
works expects to reach approximately 
2 million consumers, Kirkpatrick says. 

Kirkpatrick .says any distributor or 
retailer interested in obtaining the ads 
can receive them for free from Wax- 
works. 

AcQUIsmON BRIEFS: PblyGram 
Vkleo is expanding its kids' line with the 
acquisition of "Kratts* Creatures." The 
wildlife program will premiere on PBS 
in -lune. The release has not been set 

Rhino Home Video has acquired dis- 
tribution rights to Canadian sketch 
comedy show "The Kids In The Hall." 

Two videos from the show will be 
released May 21 to coincide with the 
Paramount Pictures film version of the 
show; "Kids In The Hall: Brain Candy." 
The movie hit theaters April 19. 

The Rhino releases, containing two 
episodes each, are priced at $9.9.5. A 
third tape with all four episodes is 
$19,95, 
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J 




BABEO 


MCA/Unrwrsal Home ViDeo 

Uni LilSt. {jOtV. oz43o 


James Cromwell 




G 




2 


2 




PULP FICTION 


Miramax Home Entertainment 
Buena Vista Home Video 1438 


JotinTmotti 
Samufl) L Jactaon 




R 




3 


3 


4 


THE MANY ADVENTURES OF 

UflUUIC TUC DAAU 


Walt Disney Home Video 
Buena Vtsta Home Video 7074 


Animated 


1977 


G 


?6.99 


4 


4 


8 


POCAHONTAS 


Wait Disney Home Video 
Buen^ Vista Home Video 5741 


Animated 


199S 


G 


26.99 


J 


5 


6 


ACE VENTURA: WHEN NATURE 
CALLS 


Warrwr Home Video 23500 


Jim Carrey 


1995 


P6-13 


22.96 


g 


g 


2 


8ALT0 


MCA/Univereal Home Video 
Uni Oist. Corp, 82593 


Animated 


199S 


G 


I9.9S 


7 


7 


3 


THE X FILES: PILOT/DEEP THROAT 


FoxVideo 8936 


David Ouchovny 


1993 


Mt 


14.98 


1 


g 


8 


PLAYBOV: 21 PLAYMATES 


Playboy Home Video 
Uni Dist. Coip PBV0786 


Various Artists 


1996 


NR 


19-95 


9 


10 


8 


PLAYBOY: STRIP 


Playtxjy Home Video 
Uni Oist. Cnrp PBV07S3 


Various Artists 


1996 


NR 


19,95 


10 


1] 


3 


THE X FILES: CONDUIT/ICE 


FoxVideo 8938 


David Ductiovny 
Gilliari Andenon 


1993 


Nft 


14.98 


11 
11 


19 




THE X FILES: FAUEN ANGEL/EVE 


FoxVideo 8937 


Oavid Ouchovny 
Gillian Andefson 


1993 


NR 


14.9S 


12 


9 


8 


PLAYBOY'S GIRLS OF THE 
iniEHNCT 


Ptaytwy Home Video 
Un Dtst. Corp. PBV0784 


Various Artists 


1996 


NR 


1995 


13 


13 


5 


GOOSEBUMPS: THE HAUNTED 
MASK 


FoxVideo 9540 


Various Artists 


199S 


NR 


14.38 


14 


18 


5 


RIVERDANCE-THE SHOW 


Columbia TriStar Home Video 


Various Artists 


1996 


NR 


24.95 


19 


12 


6 


KISS UNPLUGGED 


PoryGram Video 80063003825 


Kiss 


1996 


fit 


19,95 


16 


16 


21 


APOLLO 13 0 


MCA/Univefsal Horrw Video 

1 ini nid Cnm R9d 1 


Tom Hanks 
Kevin Bacon 


199S 


PG 


22.98 


17 


19 


11 


STAR TREK GENERATIONS 


Paramount Honre Video 32988 


Patrick Stewart 
William Shatrwr 


1994 


PG 


14.95 


IS 


17 


14 


THE INDIAN IN THE CUPBOARD 


Columbia TnStar Home Video 
1 1640 


Hal Scardino 
David Keith 








19 


23 


7 


THE AMAZING ADVENTURES 
OF MR. BEAN 


PolyGram Video 8006367693 


Rowan Atkinson 




NR 




20 


NEW^ 


PLAYBOY: HOT LATIN LADIES 


PlaytMy Home Video 

uni L>ISl, t.nrp rDVU/yt 


Various Artists 




Ml 




91 


21 


81 


RESERVOIR DOGS 


Live Home Vtdeo 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


14.96 


22 


14 


5 


THE BABY-SITTERS CLUB: 
THE MOVIE 


Columbia TriStar Home Video 
U633 


Ellen Burstyn 
Brooke Adams 


1995 


PG 


19.95 


tS 


DE-OITRT 


FEARLESS HYENA 


Simitar Ent, Inc. 3604 


Jackie Chan 


1979 


NR 


14.95 


— 1 


38 


59 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 
Harrison Ford 


1995 


PC 


49.98 


25 


27 


4 


THE EXCITING ESCAPADES 
Ur NIK. DCAN 


PolyGram Video 8006367713 


Rowan Atkinson 


1996 


m 


19.95 


tv 


37 


5 


NEW FIST OF FURY 


Simitar Ent. Inc. 3605 


Jackie Chan 


1976 


NR 


1495 




34 


2 


BASKETBALL FEVER: THE 
ANIMATED MOVIE 


New Family Movies 
Similar Ent. Inc. 6104 


Animated 


1996 


NR 


1495 


CO 


30 


2 


THE WAY OF THE WIZARD 


Mystic Fire Video 76360 


Deepak Chopra 


1996 


NR 


19,95 


£9 


20 


159 


CINDERELLA 


Walt Disney Home Video 
Buena Vista Home Video 410 


Animated 


19S0 


G 


26.99 


30 


RE-tNTBr 


MARIAH CAREY: LIVE AT 
MAUIaUN aUUAKb uAKUkN 


Columbia Music Video 
Sony Mus-ic Video 50134 


Mariah Carey 




Wt 


19Ji 


31 


RE-ENTRV 


PUYBOY: 1996 VIDEO PLAYMATE 
CALENDAR 


Playtjoy Home Video 
Unt Dist. Corp. PBV0782 


Various Artists 


199S 


Ml 


19.95 


19 
M 


RE-EIITRY 


GREASE A- 


Paramount Home Video 1108 


John Travjjita 
Olivia Newton- John 


1977 


PG 


14.95 


33 


33 


17 


THE UNO BEFORE TIME IIIO 


MCA.''Univefsal Home Video 
Uni Dist. Corp. 82413 


Animated 


1995 


m 


19.98 


34 


29 


9 


THE AMAZING PANDA 

AFWtCtSTl toe 

AUVLn 1 UKb 


Warner Family Entertainnwnt 
Warner Home Video 16300 


Ryan Slater 


1995 


PG 


1998 


35 


28 


9 


WALLACE AND GROMIT: THE 
WRONG TROUSERS 


BBC Video 
FoxVideo 8250 


Aninuted 


1994 


Mt 


9.98 


30 


26 


43 


PLAYBOY: THE BEST OF PAMEU 
ANDERSON 


P(aytx)y Home Video 
Uni Dfst. Corp. PBV0790 


Pamela Anderson 


1995 


Mt 


19.95 


37 


RE-EimiT 


ACE VENTURA: PET DETECTIVE 


Warner Home Video 23000 


Jim Carrey 


1993 


PG-13 


24 96 


38 


22 


45. 


THE LION KING 


Walt Dfsney Hon>e Video 
Buena Vista Home Video 2977 


Animated 


1994 


G 


26.99 


39 


RE-Eimn 


ABSOLUTELY FABULOUS SERIES 
3, PART 1 


BBC Video 
FoxVideo 8331 


Jennifer Saunders 
Joanru Lumley 


1996 


Wt 


1996 


40 


25 


21 


PLAYBOY: THE BEST OF ANNA 
NICOLE SMITH 


Playboy Home Vtdeo 
Uni Disl, Vr-r PBV0789 


Anna Nicole Smith 


1995 


NR 


19.95 



• RIAA gold cert (cx sain of 50,000 units or $1 million in sates at suggested retail ARtAA platinum cert, for sales of 100.000 units or S2 million in sates at suggested 
retail. ^ ITA gold certidcaEion for a minimum of 125,000 units or a dollar volume of $9 million at retail for Iheatricalty released programs, or of at least 25,000 units and $1 
(TiillMMi at Suggested retail for nontheatncal titles. > ITA platinum certification for a minimum sale o( 250,000 units or a dollar volume of $18 million at retail for tfieatrKally 
released programs, and of at Icasl. 50,000 units and $2 million at suggested retail for nontheatncal titles. 1 1996. BillboanVBPI Communications, 
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SOAP OPERA 

(Contwued from page 73) 

let everyone in on the honeymoon: 
"We feel that [the broadcast] rep- 
resents a genuine attempt to bal- 
ance the interests of those who 
bought the video and those who — 
for whatever reason — were unable 
to enjoy the special program on 
video." The company says it had 
always planned to screen a short- 
ened version of the video special, 
once "a suitable period of exclusiv- 
ity had passed." 

However, when the special version 
was shown on TV March 24, "the 
story line had somewhat lost its top- 
icality," says a Granada representa- 
tive. Packaging, with copy that orig- 
inally read "only on video," would be 
amended, but Granada deferred to 
Warner Vision International for 
details on stock still in stores. 

Warner Vision International has 
notified key customers that it will 
not adjust its returns policy and 
sees no reason to placate irate cus- 
tomers with refunds. "Coronation 
Street" did have a three-month 
exclusive period, and industry play- 
ers were informed that the broad- 
cast would take place around East- 
er 1996, the company says. 

In fact, the number of unhappy 
buyers is hard to determine. The 70 
complaints made to the ITC arose 
as a result of TV advertising. 
Observers think that many more are 
disgruntled but silent. 

ITC and the Office of Fair Trad- 
ing have another TV-related prob- 
lem on their hands, this one involv- 
ing an "X-Filea" special released 
with a sticker stating "never before 
seen in the U.K." FoxVideo sold 
450,000 copies. However, one of the 
three episodes was seen on British 
cable last August, and the other two 
will be broadcast soon. 



SELL-THROUGH 

(Continued from page 7S) 

NAVD's annual operating results, 
which saw average distributor net 
sales increase 7.6% to $292 million 
In 1995 from $271 million in 1994. 
The gain was attributed, in gener- 
al, to an increase in under-$25 
titles. Cassettes accounted for 
$273.5 million of the total; games 
and miscellaneous product con- 
tributed $12 million and $6.5 mil- 
lion, respectively. 

Gross profit margins, however, 
dropped from 7.7% in 1994 to 7.6% 
in 1995. Net pre-tax profits edged 
up to 1.9% last year, or $5.5 mil- 
lion, from 1.86%', or just more than 
$5 million, in 1994. The results 
were consistent with previous 
years, said Tony Dalesandro. for- 
mer NAVD president and head of 
Bedford Park, Ill.-based M.S. Dis- 
tributing. 

Although distributors saw rev- 
enues increase, the cost of doing 
business rose by more than 15%. A 
10.8% hike in shipping charges cost 
the average member $2.7 million to 
get product to stores in 1995. Over- 
all, the expense of goods and ser- 
vices provided by a distributor rose 
to $269.8 million from $250 million, 
a 7.8% increase. 

"Sell-through represented a big 
portion of increased sales," said 
iCouthiiH'd on page 7S> 





HismKTS... 
B/iniMBliiSTRiienaii... 

AMB JmiBR'S StBBI 

All On One Video! 




_L _£n Griffey Jr. is 
baseball's honest 
superstar. This video 
features action high- 
lights from his Major 
League career, along 
with exclusive footage 
from his Little League days. 
Meet Ken Griffey Jr., Ken Sr and the entire 
Griffey family as they reminisce. Junior, Ken 
Sr. and brother Craig also give you pointers 
on hitting. A video for the whole family! 

Junior's new $35,000,000 contract makes 
him the highest paid player in baseball. 
Tremendous amounts of publicity follow 
him everywhere. 

This is Junior's year! Capitalize on the 
tremendous exposure generated by the 
well publicized "Ken Griffey Jr For Presi- 
dent" Nike- campaign and his TV spots for 
Pepsi' and Nintendo.' 

• Television spots will air on: 
^ani and ^spr^ 

Ads will appear in the Seattle Mariners' 
program as well as in The Sporting News. 

24- and 48-piece floor displays available! 

• Exclusive poster available! 



intriUMiiui. 

AnriiMi Bavng I» C MmB 
HrfiSintilMtcoaaL 

Itta Flu 111411 bUi twin 
ttflntoMnlMtMlil 
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'Apollo 1 3' Takes Top Orbit In Laser Disc Awards 



H< 



lOUSTON. WE GOT FOUR: 
MCA/Universal's "Apollo 13" 
topped the list of nominees for the 
fifth annual Consumer Laser Disc 
Awards, garnering nods in four of 
15 categories honoring laserdiscs 
released in 1995. "Apollo 13" was 
nominated for best overall disc, best 
sound, best film-to-disc transfer, 
and for the Hall of Fame for best 
film-to-disc transfer. Pioneer's 
"Amadeus" special edition and 
Image/FoxVideo's "True Lies" 
grabbed three nominations each. 

The other best overall disc candi- 
dates were Pioneer/Paramount's 
"Forrest Gump." Image/Buena 
Vista's "The Lion King," Pio- 
neer/LlVE's "Platoon" special edi- 
tion, and Image/Buena Vista's 
"Pulp Fiction." The best wide- 
screen edition nominees were Voy- 
ager's "Dersu Uzala," Image's "The 
Madness Of King George," Voy- 
ager's "Once Were Warriors," 
MCA/Universal's "Waterworld," 
and Warner's "The Wild Bunch" 
collector's edition. 

In another important category, 
best special edition, the honorees 
were Image/Buena Vista's "Alice In 
Wonderland," Pioneer's "Amadeus," 
MGM/UA's ".Judy Garland: The 
Golden Years At MGM," Pioneer/ 
LIVE's "Platoon," and Image/ 
Buena Vista's "Three Caballeros"/ 
"Saiudos Amigos." The Consumer 
Laser Disc Awards are sponsored 
by LaserViews magazine, the Laser 
Video Guide catalog, and the Opti- 
cal Video Disc Assn. Ballots are 
available in copies of LaserViews, 
and the voting closes May 28. Win- 
ners will be announced at the Video 
Software Dealers Assn. convention 
in July. 

Columbia tristar bows 

"Jumanji" with Robin Williams 
(wide, $39.95) May 14. Out now: Gus 
Van Sant's superb black comedy 
"To Die For" with Nicole Kidman, 
"Window To Paris," and "The Baby- 
SitterH* Club (all wide. $3^1.95). 



W 



ARNER has Michael Mann's 
Heat" with Robert De Niro and Al 



Pacino (wide, $3!l.98) set for June 
18. preceded by "Grumpier Old 
Men" (wide, $iJ4.98) June 4. 

Zen. CUBA. AND HAMLET: 
Voyager's "Why Has Bodhi-Dharma 
Le"ft For The East?" (wide, $fi!).9.5), 
Korean filmmal<er Bae Yong- 
kyun's stunningly beautiful medi- 
tation on existence, centers around 
an old monk, a Buddhist apprentice, 
and a young orphan who live togeth- 
er in a remote monastery. "I Am 
Cuba" ($69.95) is Soviet filmmaker 
Mikhail Kalatozov's dizzying 1964 
tribute to the Cuban revolution. 
Laurence Olivier's "Hamlet" 
($69.95) stars Olivier in the title 
role, won four Academy Awards, 
and is considered by many to be the 
definitive film interpretation of the 
great Shakespeare play. 

'Tremors' deluxe: mca/ 

Univcrsal's Signature Collection 
special edition of "Tremors" (wide, 
extras, side-4 CAV, $79.98) adds 
video interviews, behind-the-scenes 
footage, outtakes, the original end- 
ing, and production stills to the cult 
favorite. Also out is the enjoyable 
sequel "Tremors 2" (wide, $34.98), 
plus "Balto" (wide, $34.98), "Mall- 
rats" (wide, $34.98), and the Don 
Knotts double bill "The Ghost And 
Mr. Chicken'TThe Reluctant 
Astronaut" (wide, $69.98). 

That's entertainment: 

MGM/UA has brought together the 
three "That's Entertainment" 
movies, outtakes, behind-the-scenes 
footage, studio prerecordings of 
famed tunes, and the bonus feature 
"That's More Entertainment" in its 
magnificent collector's boxed set 
"That's Entertainment: The Ulti- 
mate Musical Treasury" (AC-3, 
$124.98). And don't miss Mel 
Brooks' wacky "Spaceballs" (wide, 
AC-3, extras," $.34. 98), with audio 
commentary by director/star 
Brooks, and Stanley Kramer's cap- 
tivating "Judgment At Nuremberg" 
(wide, $69.98), with a remarkable 
cast that includes Spencer Tracy, 
Burt Lancaster, Montgomery 




by Chris McGowan 

Clift, and many other notables. 

'La FEMME NIKITA': Pioneer 
has released Luc Besson's superb 
action/adventure "La Femme Niki- 
ta" as a letterboxed laserdisc (wide, 
$39.98). If you haven't seen the 1991 
movie in its full 2.35:1 aspect ratio, 

^illboarda 



then you've missed 43% of the 
image. Also letterboxed in all its 
splendor is the 19(»2 comedy "Mv 
Geisha" (wide, $44.98) with Shirley 
MacLaine and Yves Montand. 

Phantasm dell'xe: image 

has released "Phantasm; Collec- 
tor's Edition" (wide, extras. 
$59.99). an excellent special edi- 
tion that enhances the 1979 cult 
horror film with audio commen- 
tary by director Don Coscarelli 
and cast members, Coscarelli's on- 
the-set home movies, deleted 
scenes, and other supplementary 
material. 



N EW FROM IMAGE: Also out 
are the hi-tech thriller "Terminal 
Impact" ($39.99). John Schles- 
inger's suspenseful Cold War tale 
"The Innocent" with .Anthony 
Hopkins and Isabella Rossellini 
(wide. $39.99), Lesli Linka Gut- 
ter's charming coming-of-age 
story "Now And Then" with an all- 
star cast headed by Demi Moore 
and Melanie Griffith (wide, 
$39.99), the eerie supernatural 
saga "The Prophecy" with 
Christopher Walken and Eric 
Stollz among the battling angels 
(wide. $39.99), and Alfonso Arau's 
(Continued on next fxige) 
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1 


1 


5 


BRAVEHEART 


* * * No. 1 * * * 

Paramount Home Video 

Pioneer EntBtainmenl (USA) t.R 331 18-2 


Mel Gibson 
SoDhie Marceau 


1996 


R 


49.98 


2 


2 


3 


SEVEN 


New Line Home Video 
Image Entertainment 3364 


Brad Pitt 
Morgan Fre«man 


199i 


> 


49.99 


3 


6 


3 


DESPERADO 


Columbia TriStar Home \^tdeo 1 1656 


Antonio Banderas 


1995 


R 


39.95 


4 


3 


5 


THE USUAL SUSPECTS 


PolyGram Video 

Image Entertainment 8006302271 


Stephen Baldwin 
Gabriel Byrr^e 


I99S 


R 


39 95 


J 


4 


5 


BABE 0 


MCA/Univer^al Home Video 
Ui>i Dist. Corp. 42692 


James Cromwell 


1995 


G 


34.98 


6 


NEW^ 


THE X FILES: PILOT/DEEP THROAT 


FoxVideo 

Image Entertainment 893685 


David Duchovny 
Gillian Anderson 


1993 


m 


29.91 


7 


5 


S 


ASSASSINS 


Warner Home Video 13987 


Sylvester Stallofw 
Antonio Banderas 


1995 


» 


39.i« 


( 


9 


11 


WATERWORLD 0 


MCA/Univefsal Home Video 
Uni Dist. Corp. 42680 


Kevin Costner 
Dennis Hoppei 


1995 


rei3 


44.9« 


9 


8 


11 


UNDER SEIGE 2: DARK TERRrTORY 


Warner Home Video 13665 


Steven Seagal 


1995 


R 


3498 


10 


NEW^ 


THE X FILES: CONDUIT/ICE 


FoxVideo 

Image Entertainment 893885 


David Duchovny 
Gillian Anderson 


1993 


NR 


29.98 


11 


NEW^ 


A WALK IN THE CLOUDS 


FoxVideo 

Image Enteftainment 890085 


Keanu Reeves 
Anthony Quinn 


1995 


PC-13 


39 98 


12 


NEW^ 


CRUMB 


Columbia TriStar Home Video 10696 


Robert Crumb 


1995 


R 


39.95 


13 


7 


S 


ACE VENTURA: WHEN NATURE 
CALLS 


Warner Home Video 23500 


Jim Carrey 


1995 


re-13 


14.98 


14 


10 


13 


DIE HARD WITH A VENGEANCE 


FoxVideo 

Imagf? Entertainment 8858-85 


Bruce Willis 
Samuel L. Jackson 


1995 


R 


49 98 


15 


NEW^ 


THE X FILES: FALLEN ANGEtyEVE 


FoxVideo 

Image Entertainment 893785 


David Duchovny 
Gillian Anderson 


1993 


NR 


29 98 


16 


NEW^ 


VAMPIRE IN BROOKLYN 


Paramount Home Video 

Pioneer Entertainment (USA) L.R 34759 


Eddie Murphy 
Angela Bassett 


1995 


R 


39 98 


17 


NEW^ 


NEVER TALK TO STRANGERS 


Columbia TriStar Home Video 11806 


Rebecca OeMornay 
Antonio Banderas 


1995 


R 


39 J5 


11 


14 


29 


PULP FICTION 


Miramax Home Entertainment 
Image Entertainment 3614 


John Travolta 
Samuel L. Jackson 


1994 


R 


39.99 


19 


13 


3 


CLOCKERS * 


MCA/Universal Home Video 
Uni Dist. Corp. 42730 


Mekhi PtiHer 
John Turturro 


1995 


R 


39 98 


20 


17 


21 


APOLLO 13 


MCA/Universal Home Video 
Uni Dist. Corp. 42580 


Tom Hanks 
Kevin Bacon 


1995 


fC 


(4.98 


21 


II 


7 


DANGEROUS MINDS 


HollywoDd Pictures Home Video 
Image Entertainment 5781 


Mictielte Pfeitler 


1995 


R 


39.99 


22 


22 


21 


CRIMSON TIDE 


Hollywood Pictures Home Video 
imaRe Entertainment 5255 


Denzel Washington 
Gene Hackman 


1995 


R 


44 99 


23 


19 


3 


MURIEL'S WEDDING 


Miramax Home Entertainment 
Image Entertainment 4701 


Toni Colielte 
Bill Hunter 


1995 


R 


39.99 


24 


18 


31 


THE LION KING 


Vi/att Disf>ey Home Video 
Image Entertainment 2977 


Animated 


1994 


G 


29 99 


2S 


15 


3 


THE PROPHECY 


Dimension Home Video 
Image Entertainment 5961 


Christopher Walken 
Elias Koteas 


1995 


R 


39.99 



# ITA gold certificatkin for a minimum of 125,000 units or a dollar volume dollar of S9 million at suggested retail for thealncalty released programs, or of at 
least 25.000 units and $1 million at suggested retail for nontheatrical titles, v ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $16 millior at suggested retail for theatrically released programs, and of at least. 50.000 units and S2 million at suggested retail (or nontheatri- 
cal titles, ci 1996, Billboard/BPI Communications. 



Enter The Future of Dis'tfl Entertainment with„ 

LASERS UNLIMITED, INC. 

"Where the Customer Comes First" 

One Stop Shopping • Excellent Fills • Deep Catalog 

Competitive Prices • Family Owned and Operated 
Laser Discs, CD-ROM's, CD I s. T-Shlrts. Hats, Etc. 

1643 Fenimore Rd., Hewlett, NY 11557 
Ph 516-295-1910 Fax 516-569-1266 



Reach For The STARS! 
MOVING? RELOCATING? 

ARE YOU INTERESTED IN RESIDENTIAL. COMMERCIAL OR STUDIO 
PROPERTIES' BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD 



76 



BILLBOARD MAY 4. 1^ 



Billboard. 



FOR WEEK ENDING MAY 4, 1996 



Top Video Rentals 





i:i 
s 

3 


1 WKS, ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS, 

TITU OMm) Principal 
Dtttrlbuling Ljbd. CatJiog Nufflbef Performers 








■* * 


* No. 1 * ★ * 




1 


1 


6 


BRAVEHURT :R< 


! , 1 ! ' ,■- ■..■L 33U8 


MetGiteon 
Six/iie Marceau 


2 


3 


3 


SEVEN IRJ 


Ne« Li If M<in:.: V d«J 

Turner Home Emertainnient N438 1 


Brad Pitt 
Morgan Freeman 


3 


2 


5 


B«BE : (G) 


MCJVUivrk«rs3l Home 
Unl Dist, Corp, 82453 


James Cromwell 


4 


5 


10 


THE USUAL SUSPECreiRI 


IW>raiii Video 8006302273 


Stephen Baldwin 
Gabriel Byrne 


5 


4 


5 


ME VEHTUIU: WHEN NATURE 

CAUSIFC-I3I 


Warner Hodie Video 23500 


Jim Carrey 


6 


6 


5 


ASSASSINS (ID 


Warner Home Video 13987 


Sylvester Stallone 
Antoolo Banderas 


7 


7 


8 


COPYCAT (R) 


VAimei Home V<deo 14158 


Holly Humer 
Sif^umey Weaver 


« 


10 


3 


DEVIL IN A BLUE DRESS (ID 


Columbia TriStar Home Video 
51343 


Den^l Wastiington 
Jennilef Beals 


9 


8 


10 


DANGEROUS MINDS (R) 


Hollywal Picluies Home Video 
Buena Vsia Home Vxleo 5761 


Mldielle PteMer 


10 


NEW^ 


TO DIE FOR (R) 


Colwnbia TriStar Home video 
73433 


Nicole Kidman 
Man Dillon 


U 


9 


6 


A WALK IN THE CLOUDS (Rl 


FoiVideoS900 


Keanu Reeves 
Anttuny Qulnn 


12 


11 


2 


STRANGE DAVS (R) 


FoiVideo 893985 


Ralph Fiennes 
Angela Basaett 


13 


13 


2 


HOME FOR THE HOLIDAYS (PG 131 


PolyCramVuJeo 8006344711 


Hot) Hunter 
RrAert Downeyi Jr, 


14 


NEW^ 


VAMPIRE IN BROOKLYN IRI 


Paramount Home \ndeo 34759 


Eddie Murphy 
Angela Bassett 


15 


12 


8 


TO WONG FOO. THANKS FOR (PC-13) 
EVERYTHING^ JULIE NEWMAR 


MCJVD(ir,enal Home Video 
UniOist. Corp 82216 


Wesley Snipes 
Patrcli Swayze 


16 


14 


11 


UNDER SIEGE 2: DARK 
TERRITORY (R! 


Warner Home VKleo 13665 


StMn Seagal 


17 


15 


5 


MURIEL'S WEOOINS IR) 


Mifamas Home Entertainment 
Buena Vtsa Home VKleo 4701 


Tonl Collerte 
Bill Hunter 


18 


16 


5 


CLOCKERS* (Rl 


MCA/Unnersal Home Video 
Unl Dist, Corp 42730 


MeWii Phrier 
John Turtuno 


19 


18 


4 


OPERATION OUMBO DROP IPG) 


V^ltDis^HameVida) 
Buena Vtela Home Video 5743 


Danny Glover 
Ray Liotta 


20 


17 


5 


THE PROPHECY (R) 


Dimension Home Video 
Bueia Vsta Home Video 5961 


Christopher Walken 
Ellas Koteas 


21 


NEWK 


SMOKE IRI 


Miramai Home Entertainment 
Buena Vesta Home Video 6315 


William Hurl 
Harwy Kedel 


22 


19 


15 


THE NET (PC- 13) 


Coli^biB TriStar Home Video 
11613 


Sandra Bullock 


23 


20 


5 


NEVER TALK TO STRANGERS IR) 


Columbia TriStar Home Video 
11803 


Ret]ecc8 OeMomay 
Antonk) Banderas 


24 


21 


6 


THE BROTHERS MCMULLEN (R) 


Fo>VidlI>8934 


Edwan] Burns 
Jack Muicahy 


2S 


24 


6 


FAIR GAME (Rl 


Warner Home Video 14072 


Cindy Crawlord 
William Baldwin 


26 


26 


3 


CRUMB (R) 


Columbia TriStar Home Video 
10693 


Robert Oumb 


27 


29 


3 


MALLRATS (Rl 


MCAAJniversal Home Video 
Unl Dist, Corp, 82619 


Shannen Ooheity 
Jeremy London 


28 


25 


13 


WATERWORLOO (PG-13) 


MCArMnwersal Home Video 
Unl Dist, Corp, 42680 


Kevin Costner 
Dennis Hopper 


29 


28 


2 


PERS(MSK)N(PG) 


Columbia TriStar Heme Video 
80073 


Amanda Root 
Ciaran Hinds 


30 


23 


12 


DESPERADO on 


Columbia TriStar Home Video 
11653 


AntooK} Banderas 


31 


22 


10 


VIRTUOSITY (R) 


Paramount Home VKleo 33144 


Denzel Washington 


32 


33 


14 


NINE MONTHS (PG-13) 


FoKVideo 8924 


Hugh Grant 
Julianne Mnore 


33 


32 


16 


SHOWGIRLS IIIC'17) 


MGH^UA Home VKim 905525 


Elizaeelh Bedieley 
Kyle MacLachlan 


34 


31 


2 


BALTO(GJ 


MC^Uiwersal Home Video 
Uni Dist, Corp 82593 


Animated 


3S 


NEW^ 


TREMORS 2; AFTERSHOCKS IRI 


MCA/UiVh«rsal Home Video 
Uni DisL Corp, 42779 


Fred Waid 
Earl Basset 


36 


27 


12 


SOMETHING TO TALK ABOUT (R) 


Warner Home VkJso 14217 


Julia Roberts 
Dennis Quaid 


37 


NEW^ 


TERMMALtMPtCTag 


New Lne Home Video 
Image Entertainment 3361 


Frank Zaganno 
Bryan Genesse 


38 


30 


17 


CLUELESS (PG'I3) 


Paramount Home VKieo 3321 5 


Alcia Silvefstone 


39 


NEW^ 


THE INNOCENT (R) 


Miramax Home Entertainmem 

Buena Visla Home Video 3035 


Anthony IHopkins 
Isatiella Rosselllni 


40 


34 


4 


THE TIE THAT BINDS IRI 


HollyiAQol Pictures Home VKleo 
Buena Viila Home VnJco 4 7 1 3 


Daryl Hannah 
Keith Carradine 



Home Video 



ERCHANTS & MARKETING 



LASER SCANS 

fContinued from preceding page) 

powerful, romantic adventure "A 
Walk In The Clouds" with Keanu 
Reeves (wide, $39.98). 

DoN'T FORGET EVE: Image has 
Joseph L. Mankiewicz's "All 
About Eve" with Bette Davis and 
Anne Baxter starring in the cyni- 
cal, witty Broadway saga (remas- 
tered, $49.98) that captured .six 
Academy Awards. Other old fav- 
orites from Image on disc include 
"The Dolly Sisters" with Betty 
Grable and June Haver crooning 
show tunes in lush production num- 
bers ($39.98), and the 1942 Glenn 
Miller musical double bill "Orches- 
tra Wives"/"Sun Valley Serenade" 
(,$,')4.98). "First American Fea- 
tures: 1912-1916" ($139.99) is a fas- 
cinating bo.xed set that includes 
such pioneering movies as Cecil B. 



DeMille's "The Cheat" and will 
tantalize anyone interested in film 
history. 

Eros on disc: image's "Dark 
Secrets" ($39.99) explores forbid- 
den sexual fantasies in a Los Ange- 
les hilltop mansion, while Zalman 
King attempts to interpret the 
erotic writing of Anals Nin in the 
not-so-exciting "Delta Of Venus" 
(.$39.99). "Girls Of The Internet" 
and "21 Playmates: Centerfold Col- 
lection" ($34.99 each) are the latest 
"Playboy" titles. 

Laserdisc entertain- 
ment, based in Santa Monica, 
Calif., has four new titles: "Let's 
Partyl," "Cathouse," "American 
Built," and "The Passion" ($59.95 
each). 



I AI SENG, a new San Francisco- 
based company releasing laser- 
discs, specializes in Chinese action 
films. "Organized Crime & Triad 
Bureau" ($39.95) concerns a hard- 
boiled cop who tries to capture a 
crime kingpin in Hong Kong. 

IVIpEG-2 ENCODER: Minerva 
Systems, based in Santa Clara, 
Calif., has introduced the Minerva 
Compressionist 200, a professional 
MPEG-2 publishing encoder for 
server-based digital video applica- 
tions. The company is aiming the 
system at film and entertainment 
studios, post-production facilities, 
and broadcast networks. MPEG-2 
will be the video-compression stan- 
dard for the first generation of 
DVD titles. 



♦ ITA gold certification for a minimum of 125.000 units or a (Jollar volume of S9 million at retail 
(or Ihealricatly released programs, or of at least 25,000 units and $1 million at suggested retail for 
nonttieatrical titles, ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for ttieatncally released programs, and o(at least, 50,000 units arxj 
S2 million at suggested retail for nontheatrical titles, c 1996. Billboard'BPI Communications, 



It's not so lonely at the top 

^Hen you're 

And more company's coining this October. 






QjSGfc Oscp ffixB carftoa 



Packed with hip-hop hits 
to bump and grind to! 

**...the sexiest, most stylish 
dance video released in a 
long time 
— m MAOAZINI 
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HEALTH AND FITNESS . 








★ ♦ NO. 1 * ★ 




1 


2 


13 


THE GRIND WORKOUT: FITNESS WITH FLAVA 
Sony Music Video 49796 


1298 


2 


1 


41 


THE GRIND WORKOUT HIP HOP AEROBICS 

Sony .Music Video 49659 


iisa 
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When the show hits the road, 
the music industry turns to 
the premier 7'eference guide. 



^THE INTERNATIONAL TALENT 
& TOURING DIRECTORY 



BllUanl 



\m 



ii 



Order 
Now! 



From the newest acts to the hottest venues, promoters, suppliers 
and equipment manufecturers, Billljoard's IW6 International 
Talent & Touring Directory' is the only worldwide director)' 
to ihc entertainment industry. Finally, everytliing you need to 
book talent, promote tours, and take care of business is in one 
single, easy-to-ase reference source! 

You get over 16,0(K) listings in the U.S. and 22 countries world- 
wide! Agents & Atanagers k/5i<»und & Lighting Services 
✓Venues ✓Clubs k/Hotels ✓Instrument Rentals -y Staging & 
Special Effects ✓Security Services v (-barter Tr.in.s|)ort;ition 
✓iVIerchandLscrs 

Save time , save worr y and make mon ey — 
order the 1996 International Talent & Touring 
Directory today! 
Order multiple copies for your entire staff! 



n YES! Please send me Billboard's 1996 International Talent A Touring Directory. 
i am enclosing S95 per copy plus £5 shipping and riandling ($12 tor international 
orders. NY. tiJ, CA. TN, MA. IL. PA & DC please add applicable sales tax.) 

n ot copies . Ctteck enclosed lor $ . 

Charge S to my; I I American Express ; MasterCard I Visa 

Cardii Exp Date 

Signature (required) 

Cardholder (please Pfint) 



Name 



Comcanv 



Address 



City. Stale. Zip 



Please note Orders are payable in U S (unds drawn on a U S. bank only All sales are linai 
Mail coupon to: Billboard Directones. PO Box 2016, Lakewood. NJ 08701 
For fastest service f»ill 1-TO0-223-7524 or 1-800-344-7119. 
In NY call (212) S364174. In NJ call (908) 363-4156. 

BDTD3I06 



Despite Trends, 
Video Update 
Pusliing Rental 

NEW YORK— Video Update is suc- 
ceeding at swimming against the 
tide, says Media Group Research. 

The Minneapolis-based chain, 
smallest of the four publicly held 
retailers, focuses almost exclusive- 
ly on rentals, in a time of increased 
emphasis on sell-through. "[CEO 
DanJ Potter is not a big believer in 
selling low-priced titles with mea- 
ger profit margins simply to drive 
store traffic," Media Group analyst 
Curt Alexander wrote in his April 
U) report on Video Update. Even 
catalog product is stocked with an 
eye toward rental turns, not sales. 

So far, the strategy appears to be 
paying off — big time, if Alexander's 
forecasts are on target. He esti- 
mates that Video Update sales will 
more than double, to $75 million in 
calendar 1996 from $36 million last 
year, and should jump to an even 
iflOO million in 1997. At the same 
time, the store count is expected to 
rise from 190 at the end of 1995 to 
281 two years later 

Like its competitors, Video 
Update should benefit mightily 
from an improved release schedule 
in 1996. As Alexander notes, from 
January through March, 12 movies 
with theatrical grosses of $50 mil- 
lion or more arrived at retail, vs. 
five in the same period last year. 

The July 19- Aug. 4 Olympics in 
Atlanta will hurt business over 
three weekends. But, according to 
Alexander, "the good news is that 
the Hollywood studios have recog- 
nized this and have accelerated the 
release of several strong titles." 



SELL-THROUGH 

(Contiiined fmm jyaqe 75) 

newly elected NAVD president and 
Ingram VP Vern Fross, "but when 
you have more sell-through prod- 
uct, you have higher costs." 

Cutting overhead has become an 
annual goal for NAVD members, 
and Dalesandro said distributors 
are saving money by installing 
electronic data interchange sys- 
tems. "Most distributors have 
worked toward that goal," said 
Dalesandro, who noted that several 
studios have added EDI capability 
in the past year. 

EDI eliminates the paperwork in 
ordering product, and NAVD seeks 
a similar method to process co.';tly 
co-op advertising claims. Dalesan- 
dro and Fro.^iS said those adminis- 
tration costs make it a "nonrev- 
enue" business for distributors. 
"We'd like to come up with a stan- 
dardized advertising form to save 
money on the paperwork," Dale- 
sandro said. However, it is a slow 
process, sources note. 

In other convention business, 
Baker & Taylor president Frank 
Wolbert was" elected VP of NAVD. 
and Robert McCloskey of Video 
One Canada was elected treasurer. 
Each will serve a two-vear term. 

NAVD added Flash as a full 
member last year but lost three 
associate members: Hemdale Home 
Video, Imperial Entertainment, 
and ITC Home Video. Conference 
attendance, meanwhile, shrunk to 
258 from an all-time high of 317 
two years ago. 
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p Music Videos 
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COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE AND RACK SALES 
REPORTS COUECTEO. COMPILED. AND PROVIDED BY SounOScanS 

lllllll 

TITLE, Label Principal 
Distributing Label, Catalog Number Performers 


1 


H 


1 


RE-ENm 


* w WU, 1 ir * 

BARBRA-THE CONCERT A' 

ColunitM MuVc VirtMSoY MuMcVkfto 50115 


BaFbra StretsKid 


J 


24.98 


2 


1 


3 


THE VIDEO COUECTION: VOL II 

Capitol Video 77820 


GarVi Brooks 


Lf 


12.9S 


3 


3 


6 


UNPLUGGED 

PDiyGram V.oeo 80O63OO3S25 


Kiss 


If 


1995 


4 


2 


10 


LIVE AT MADISON SQUARE GARDEN A 

Colunibia Music Vi(]eo Sony Music Video 501 34 


Mariah Carey 


If 


19.98 


5 


4 


4 


REMOTELV CONTROLLED 

Wcya Video L695 


Math Lowry 


If 


21 9S 


D 


5 


30 


THE WOMAN IN ME A 

ft>fyGram V>0eo 8006336605 


Shania Twain 


Lf 


I99S 


1 


6 


62 


THE COMPLEAT BEATUSA 

MGM III 11-11' V 'f-o Wmwr Ho<ii« VIdM 700166 


The Beatles 


If 


938 


a 
0 


8 


8 


R.I.O.T. 

Spamnw video Cnordant Oisl. Graup 43161 


Carman 


If 


19^ 


9 


9 


45 


PULSE A 

Cdunibia MuSJC Video Sony MusiE Video 50121 


Pfnk Fk)yd 


If 


24.98 


10 


7 


121 


OUR FIRST VIDEO A- 

Ouatsiat V'Oeo WamerVision E/itEftamtne<i( 53304 


Msry-Kale & 

Asfilp> Otsen 


SF 


12 9S 


11 


RE-EN TRy 


THE GIRL FROM NUTBUSH 

Sirand Home Video flt22 


Tina Turner 


If 


1999 


12 


13 


25 


LIVE FROM AUSTIN, TEXAS • 

Epic Mu5ic ViOeo Sony Music Video 50130 


Stwte Ray Vaughan & 

Double Trouble 


If 


19.98 


14 

13 


10 


22 


GREATEST VIDEO HITS COUECTtON 

6 West -'^Tie Vidw BMO Video 1573 


Alan Jackson 


If 


1498 


14 


IS 


111 


UVE AT THE ACROPOLIS A' 

Ptnmtp Utisic BMG Video 82163 


Yamti 


If 


19-98 


15 


11 


24 


CRAZY VIDEO COOL 

6 west Home vtdeo BMG Video ?$731-3 


TLC 


SF 


1498 


16 


16 


44 


VIDEO GREATEST HITS-HISTORY A 

Epi[: Music Video Sony Music Video 50123 


Michael Jackson 


If 


1998 


1/ 


12 


7 


REBA; CELEBRATING 20 YEARS 

MCA Music Video Un< Dfst. Corp. 14083 


Reba Uc Entire 


If 


19 98 


18 


17 


18 


GRATEFUL TO GARCIA 


Various Artists 


If 


9.9S 


in 
19 


14 


5 


LIVE AT MADISON SQUARE GARDEN 

Warner AJ>iBince Vi[)eci 3B438 


The Brooklyn 
Tabernacle Chotr 


If 


19.98 


20 


18 


74 


HELL FREEZES OVER A 

Geflp^ HofTip Vk^to Ut^' DrsI Cofp 39543 


Eagles 


If 


24.38 


21 


21 


78 


THE BOB MARLEV STORY A 

lsJar>f? VK'^yj PoJyGrjm Vid(^ 4400823733 


Bob Martey And 
The Wallers 


If 


14.% 


22 


23 


20 


VIDEO ARCHIVE 

Po'vOram Video 8006374813 


DefLeppanl 


If 


19.95 


23 


19 


28 


DESIGN OF A DECADE 19S6/1996 • 


Janet Jackson 


If 


1998 


24 


NEW^ 


MORE ABBA GOLD 

F^^Ofam Video 440O873BL3 


Abba 


If 


19.95 


25 


20 


75 


LIVE! TONIGHTI SOLD OUTIt A 

Getten Home Video Ur^i Oist Corp 39541 


Nirvana 


IF 


2498 


26 


28 


38 


REBA LIVE 

MCA Mu&ic Video Uni Onl. Corpi 12743 


Reba McEnbre 


LF 


19.98 


27 


35 


25 


LIVE INTRUSION 


Slayer 


IF 


2498 


28 


27 


26 


LIVE FROM LONDON • 

ftii^Gfam Video 8O06392193 


Bon Jovi 


If 


19J6 


■HI 


25 


178 


THIS IS GARTH BROOKS A' 

Li&erly M;>T>e Video 40038 


Garth Brooks 


If 


24.98 


30 


33 


26 


SUMMER CAMP WITH TRUCKS • 

WarrierVisJon t ntdrlainnienl 59009-3 


Hootie & The StowNsb 


Lf 


19.98 


31 


22 


19 


VOODOO LOUNGE • 

Poi'iCiam Video 8006374833 


Rollirtg Stones 


i; 


1995 


32 


26 


15 


JUBILEE: LIVE AT WOLF TRAP 


Mary Chaptn Carpenter 


\i 


19.98 


33 


30 


122 


LIVE SHIT: BINGE It PURGEA' 

EieMia EmtenainrTwm 5194 


Metaiiica 


Lf 


89.98 


34 


34 


68 


X-TREME CLOSE-UP A 

PolyGram Video 4400853953 


Kiss 


If 


19.98 


35 


29 


26 


EL CONCIERTO # 

Wenlallna 1E&39 


Luis Miguel 


If 


19J6 


36 


REENTRT 


ABBA GOLD: GREATEST HITS • 

Po<v<J'3m Video 4400855493 


Abba 


\J 


19.95 


37 


RE-ENTRt 


THE COLOUR OF MY LOVE CONCERT 

Ep>: Music Video Sony MuSic Video 50136 


Celme Dion 


Lf 


19.98 


38 


RE-EMTRr 


KISS MY A" • 

PolyCra-n Video S0O6323O93 


Kiss 


15 


19.95 


39 


NEW^ 


HANDLE WITH CARE 

Slrjind Home Video 21043 


Nuclear Assaiilt 


If 


1999 


40 


39 


4 


GOING HOME 

EleMra Entertainment 40200 


Jackson Browne 


Lf 


19.95 



RIAA gold cert, lor sales ot 25.000 units to/ video singles; • RIAA gold cert (or sales ot 50,000 units 
lor SF or LF videoS; A RIAA platinum cett. For sales of 50.000 units tor video singles; A RIAA platinum 
cert. ItM sales at 100.000 units tor SF or LF videoS; RIAA gold cert to* 25.000 unrts lor SF or LF 
videos certilied pnor to April I, 1991; ♦ RIAA platinum cert, for 50.000 units tor SF ot LF videos certi- 
fied prior lo April 1, 1991. LF long lorm. SF Short-form VS Video single. f:1996, Billboard/BP! Commu- 
nications. 
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Call Jeff Serrette NY State • 212-536-5174 
Billboard Classified '1515 Broadway 
New York, NY 10036 

FAX YOUR AD 
212-536-5055 



■CLASSIFIED ADVERTISING RATES' 

Regular Classlfled: $5.50 per word, minimum order: $115.00 
DISPLAY CLASSIFIED: 



I'-l luue 
1"-3luuee 
1"- 13 Issues 
1"-26 Issues 
1" - 52 Issues 



$156.00 PER 
143.00 PER 
136.00 PER 
127.00 PER 
106.00 PER 



REVERSE ADVERTISEMENTS: $20.00 
POSITION WANTED: $75.00 PER.COLUMN INCH 
BOX NUMBER: $22.50/RADIO HELP WANTED: $85.00 PER INCH 
CLASSIFIED ADVERTISING IS N0N.COMMISSI0NABLE 

CALL TOLL FREE: 1-800-223-7524 



**REAL ESTATE TO THE STARS** 
For Real Estate Information call Susan Mazo 
In NY (212) 536-5173 

Real Estate To Tlie Stars 
$74.0O per Inch 

ALL MAJOR CREDIT CARDS ACCEPTED 



1 
I 
I 
I 
-I 



SERVICES 



SERVICES 



SERVICES 



COMPLETE! fif| 
RETAIL 

^F^^T' SAS INDUSTRIES 

Digital Bin incorporated 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 



tmHei DISK 



CD-Audio / 

Retail-Ready 



CD-ROM Replication 

P^pltages with Graphics 



CASSfTTE DliPUCATiai > VINYL RECORDS 



SALL FOR OUR KtaLOGI J4 

800-455P5S5 ^ 

Ma^ufectiJrlng for Indepandents, Since 1S77 



isps 



5 V.^(ick Street. New 



P^JIIHANNIVHSAjf 
• FREE CATALOG 



rt 10013. 1? 121 ??F 4'WrFA.>< (212)966<D45(! 




^ & 0 ^ 

m 




TYPi 

TDK 

SA 
MAXELL 

XLII 
BASF 

CHROME .30 .38 .07 36. «S 69 .so .87 .89 AMPEX 

SUPER 

"maxell 



.33 .30.35.39.44L49.S3 
37 .33 .38.4«I.47L92:«7 



""aBASF 



OUSE DIRECT ON CASSEHE 
JSTOM PRINTED LABELS & 1 

800-221-6578- 




COMPACT DISCS 
500 ■ $1093.00 


CASSEHE SINGLE 




rpoM voun co^eadv masttr 

Glaaamaster 
Free Layout £ Design 
S Color Label Printing 
Protective Vinyl Sleeve 

Crnivtrraiiln our 1 Cu/o*- CO Pitckitge 
anytjmr- (fram your C^ainorit Rtiady Art)- 
1 Color 2 Piige Booklet and Traycard. JoMalbotl 

1 Cotor nmr Canfe mduOtng Typesacb/tt; 
miil9100.00 


500 • S499.95 (Reorder - $343) 
1000 ■ S739.95 (Reorder - SB59I 

Includes; 1 

A ' RUNNING MASTER 
/C-^.-^' TEST CASSETTE 

APEX reiNIlNG ON SHCU 

1 COIOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 

AM KM QUI MOCHUK'rr 1 


iM/^ Rainbo Records and Cassettes 1 

IWL I7!8 BtrktUr Strttl. SloM llomca. U 90404 • |ilO| e29-34;6 • la> lilO) 828.87«S | 



COMPACT DISCS • 89C EACH 



(Mk Iron >our CD mjy matmt and loM poulMs) miiamuai 1000 

CoB^utm CD Old CaiiallB Padiogsf AvailaUe in quonlHiw of 2X/S00/\ 000 

1-800-874-4174 

CAU. FOR A QUOTE 
Di^ MoMflng iftm • (Xgad Awto Oaptoofcn • Coapslir OnfUa 

NATIONAL TAPtfOiSC 

111(Maa< Avenue North • NMhvae,TTr37209 



DJ - RECORD POOL - DJ - RECORD POOL 



Xpress Pool 
get todays hottest records first!!! 

1 ■800-284-4375 

CALL NOW FOR A FREE APPUCATION (Prolesslotial DJ's only-PLEASE) 

WE ARE SERVICED BV ALL OF THE MAJORS AND MANY INDEPENDENT LABELS 
WITH THE NEWEST I HOTTEST MUSIC. BEFORE IT HITS THE STREETS, 
JOIN THE NATIONWIDE MEMBERS OF XPWSS POOL AND GET IT FIRST!!! 
R«B - RAP - DANCE - POP - REGGAE - COUNTRY 
FORMATS AVAILABLE: CD - VINYL - CASSETTES - VIDEO (VHS i 3/4') 



THE NAMES YOU KNOW AND TRUST... 





SsTDK 

PHO-SA 
COAAU 


maxell 
ai 


HBASF 

CMOMf 
PIUS 


a BASF 

CMKMi 

sum 


c-n 


24 < 


25 c 


25 c 


2a c 


C-B 


2t< 


271 


30c 


311 


c-io 


2a < 


30f 


31c 


35 c 


c-» 


M< 


U< 


35 c 


45c 


c-u 


40< 


4Sf 


42c 


sec 


C4I 


471 


S0< 


50c 


«ai 


c-ao 


Ml 


Uf 


at 


tSl 


cn 


621 


75 « 


72< 


871 


cm 


70 c 


t3c 


76 < 


95 c 



aiU UNE Of lOCOOOWG 

AND DuniCAimG sumcs 




AU LBWHTS AVAILASU - 1 MMUTE TO 12« MINUTES 



..FROM THE COMPANY YOU KNOW AND TRUST 



764 5«<Amu«, 
BR)0U»n,Nw1Mi n232 
lnNrC«l:(7U)3«9-«273 



445 Louro F%wD Ave, 

CcIm, Puerto Rko 00735 S 

ki Puerto Rico U: l^rl 
24Hou'FI»:(7)8)3«9-t27S NaKond RKodng Suppiec he (a0«|UJ-231« 



CALL TOLL FREE 1-800-538-2336 




DEAL DIRECT WITH THE FACTORY 



Manufacturing Tomorrow 's Technology Today 



Music, Software, Games, Interactive 
Multimedia, Education. Enlertainment, 
Databases, Pliolo CDs, Movies and 
Karaolte. Mastering and Pre-Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfillment. 

WINCES 

DIGITAL CORPORATION 

0 Commercial Street • Hicksville, NY 11801 
Tel. 516-933-2500 • Fax 516-933-2506 

Toll Free: 1 -800-WINGS4 1 



MASTERING • MANUFACTURING • PRINTING 



FOR COMPACT DISCS -CWiOM 
REAL T*E S HIGH SPEED AUDIO CASSETrtS 

COMPLETE PACKAGES ■ COMPETITIVE PRICING 
GRAPHIC DESIGN STUDIO ■ PERSONALIZED 
EXPERT SERVICE • FAST TURN-AIIOUHD 



CALL (SOO) 81S-3444 
(212) 730-2111 



130 WEST 42ND STREET' NEW YORK f/Y 10036 



uiOiiflu ruKLc 



212-333-5953 

E-Mail: diailaliorceeiTiarebt)s.com 



TOTAL CD. CD-ROM 
8 CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 

SERVICE 



The Power of Excellence ' 



330 WEST 58th ST, NY. NY 10019 



FREE CATALOG 

FREEOICtTAL BIN DEMO 
CALL t-SOO-9SS-727I 



WSKSOMCBK 



til Bnudwiv 

Suns 615 
NevYorli, 
NY 10012 
(212) 2M-0237 
Fu 

(212)2«0-0M1 



THE ONU MWIB TOO HEED 
FOdUHMaUIIIIO 

(212)260-0237 

CtUKDCASSnTEOFfaS 

>M} CD AkM ■ tilMMito • 7 CoW 
i • I Cofar . W Sm • JM Wqp 

II7H 



■ fJ mJ OWy S— wn 



PROMOTION 

National promotion, distribution and 
marketing of ttie highest calitwr. In 
business 2S-f years. 
MCI RECONDS, INC. 
4721 Trousdale Dr. Nashville, TN 37220 
(615)833-2052 • Fax (615)833-2101 
1 (800)737-9752 




CUSTOM COMPACT DISCS 

AFFORDABLE SINGLE COPY COS 
STARTING AT $30. WHITE, CAU OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

42W9S7 HAWK CIRCLE • ST CHARLES. IL HITS 
TEL (800) 850 5423 
FAX (800) 203 1725 

CMIacI Us Oti The Irtletnel at FortYSiiP@aol.com 



(Continued an next page) 
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SERVICES 



FOR SALE 



HELP WANTED 



WANTED TO BUY 



WE PAY TOP $ 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



r 



DIGITAL BIN DUPUCATION I 



CASSETTES 
1000 $899 

CHROUB - HX PRO 

COMPACT DISCS 
1000 $1890 



ImEREFERENCE CD I 



PACKAGES INCLUDE: DIGITAL MASTER & 
TEST • PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S • FULLY PACKED 

• PRINTED INSERTS (fflOU customer s filM) 

GUARANTEED QUALITY 

FAX (818) 569-3718 • (800) 423-2936 



4W 



1015 W ISABEL STREET 
BUHBANK CA 91506 




,0. To[FR«i 

MASTER TAPE 
PREPARATION 



Dfl Kow to preporc your motlofT 
•mx-frH moni/focluruig. A muit for 
rocording ortiih and iitudkn. 

Col today for your FREE copy: 

1 -800-468-9353 

60V -663-9030 • htlp://www.diKnKikeri.corn 



i DISC MAKERS 




FK££ CATALOGUE or SPECIAL QUOTE. CAU 
ALICfJED AUDIO ^ BOO 869 - 
or 718 788 5%9 fAX 718 ■ 4W ■ 0421 



COLLECTIBLES 



IMDgPE»mgMT RECOro AWABO AlfTHOWTY 

NOW AVAILABLE 

for 

PQODUCEQ5 
MANAOBDS 

ADTISTS 
WDITEDS 
ENOIKEEDS 
DECODO LABELS 
DECODDINO STUDIOS 




Buy direcl and save! While oiher people are 
raising their prices, we are slashing oors Major 
label CD's, cassettes and LP's as low as 50C. 
Your choice (rom the most extensive listings 
available. For free catalog call (609) 890-6D00 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 
P.O. BOX A 
TRENTON, NJ 08691-0020 



> Piyclw<ifc * Hmn MM • hiik • Jm • Dm* • Ul ' 



Campus Records 

WDolwl H DHWDulOf ol , 



3 

B74i 

Lathwn, nv 12110 
(S1I)T«»4M« 

(9ia) 7a3-«753 FAX 



s. 




Colored Jewel* ■ Jewel Boxes 
rw«- CD Blisters ■ Seciiriqr Packsginf 
^Xc'*^^ \ PImOc SIcctcs • Price Giuis 
T^^"^ Mailen • DIvMcrs • Nocvkoi 



The Jewelinmster Packa^u Sytlen 

Rctnil-lcvel shrink, wrapping. DoesCOV Vidcca 
cisscties, LP's, posiers & more^-xmly $189.93! 
Indiei • Badgcu • Noveluei ■ Aaxaona • BUnkTkpe 

PerTormance DIsti'M. 

2 Oak Et. New BmjNBVVKX NJ 0090 1 
T1igOe.S^53DO* F<KKi W.5.45.BOS* 



ROCK AND SOUL 
ELECTRONICS 

4?tr 462 7th Ave. NY, NY 10018 
212-695-3953/Fax 212-564-5358 
For 20 years - N Y #1 Music Source 

DISCOUNT PRICES 

• Large selection on 12 ' vinyl & LP s 

• CD s • Casselles - Blank Tapes 

PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



MflRE BASKET 
MERCHANDISERS 



12" ■ LP or Lazer DIk 
7" - 45 HPM 



1.50 ea 
1.00 ea 



Mualc Itot, Inc. 



800-291-0608 



HAVE I GOT A GOLD RECORD FOR 
YOU! "A .38 and A Party Tray For One" 
Or how about the flip side. "I Thought 
Our Love Was Meant To Be Until Slie 
Pulled A .38 On Me ..." © 1 995 Joe 

Baraban. All rights reserved. 
Call (713) 526-0317. Ask lor Joe. 



SPANISH cuToirrs 

Large Selection ot Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTniBUTORS 

7926 NW 66th Street Dept. S 
Mtoml. Florida 33166 
PH: 305.591-2188 • FAX: 305-691-7210 
OCAifRSCMLY 



LOWEST PRICE! 

• CD's - LP's - Tap« • 
' Cut-OuU . Over Stocks • 
• Budget - Midline • 
• Call For Vouj Free Catalog Today! 
MUSIC WORLD 

8555 Tonnelle A\ f .. N. Bet^tm. NJ 07047 
Tel: (201) 662-7600 Fax: (201) 662-8060 



REia ESTATE RATES 
Rate S74 

1 inch by 1 Column 
Sm Coupon For Details 



SPECIAL PRODUCTS SALES REP 

Fatt growing, national Independent distributor has an opening lor a Special 
Products Sales Rep based in Portland, OR. Applicants must have at least 3 
years experience selling special and custom developed products to both 
traditional and non-tradltlonal accounts. We otter a competitive base salary, 
comprehensive benelits, and performance bonus. Interested parties should 
write to: Special Products Sales Position, Allegro Corporation, 14134 NE 
Airport Way, Portland, OR 97230. Fax 503-257-9061. All applications Itept 
confidential. No phone calls please. Allegro it an equal opportunity employer. 



.ALLEGRO 



cnamiB oenumB-oiuvcmmB tmiaumKm 



As a promineitt and progressive force in the 
music industry. EMI-CAPITOL MUSIC 
GROUP. NORTH AMERICA, otters the 
established reputation and growth potential 
that will add significance to your career. 
Consider the following two career 
opportunWes: 

SR. GRAPHIC DESIGNER 

This career-oriented individual will be 
responsible for all design, including direction 
of an associate designer, wtitle developing a 
progressive vision for the department's 
future. You will also coordinate with Crealrve 
to set-up and operate a state-of-the-art 
electronic publishing environn>ent, advise on 
new software/systems purchases, and 
supervise photo shoots. 

Requirements include 6+ years' design 
experience, BA in Graphic Design (or 
equivalent), and a unique portfolio. Must 
possess expertise in: typography, 
advertising and color theory, design and 
layout with outstanding photographic and 
computer skills. Music Industry experience 
strongly desired, A positive attitude and 
diplomatic people skills are critical for 
success. 

GRAPHIC DESIGNER 

Successful candidate will assist in the 
operation of an electronic publishing 
network, while executing designs and 
developing an independent style under the 
Sr. Designer's guidance. You will also 
organize and archive the design station, 
roaintain an orderly worlr flow and assist on 
photo shoots. 

Requirements include a BA In Art/Graphic 
Design. 3-f years' experience, and a unique 
style displayed through poitofolio. A solid 
and proven tmowledge of typography, color, 
design and layout along with proficient 
photographic and computer skills are 
essential. Must possess a positive attitude 
and be a team player. 

Positions will be permanently based in 
Woodland Hills. At EMI-CAPITOL. we 
acknowledge the talent and motivation ol our 
staff with a competitive salary and benefits 
package. Please send or fax resume with 
salary history and three non-returnable 
design samples to: 

EMI-CAPITOL 
MUSIC GROUP 
NORTH AMERICA 

1750 N.VineSt. HV-9-DepL GD 
Hollywood, CA. 90028 
Fax (213) 463-2502 



Leading music publisher seelis 
Copyright Administrator to be based 
in their N.Y. office. Applicant must 
have experience In all matters dealing 
with ASCAP, BMI and the Copyright 
Otflce. Good computer skills a must. 
Please send resume and salary 
history to: 

Box 8311, Billboard ClatsHled 
1515 Braadway, N.Y., N.Y. 10036 



Record company seeks royalty administrator 
with at least 2 years experience. Ttiis hands- 
on position encompasses all aspects of the 
royalty process including processing licensed 
income and operating and maintaining royalty 
computer systems. Computer knowledge a 
must including datatjase and spreadsheet 
programs. Salary commensurate with 
experience. Please send or tax all inquines to: 
Roadruimr Records, 536 Broadway, NY, 
NY 10012/ Fu: (212|-219-0301 -AKintion: 
Finance Department". No calls please 



SALES MANAGER 

South Florida Record Distributor looking lor 
sales manager who will be responsible for 
creating and implementing excltmg and effective 
sales campaigns, interacting with retail 
accounts, motivating the sales staff, and 
meeting financial goals. 

Candidates should have a proven track record in 
sales manag^ent in a wholesale environment. 
Must possess strong organizational skills, 
excellent written and oral skills, and the ability to 
rtegotiate with national retail chairs. 

Please send resun>e and salary requirements to: 
Box S312, Billboard Claulfled 
1515 Broadway, New York, NY 10036 



MUSIC SALES EXECUTIVE 

Label seeking individual with strong 
retail & distribution expenence to market 
& sell mid priced licensed music product 
(Pop. Classical & New Age). Ideal 
candidate has proven sales history, 
strong industry contacts/resources in 
Iradilional and nQti-lradmonal music 
retail distribution & sales. Perfect 
opportunity for qualified person ready to 
get out from under. If this is you, send 
your resume and cover letter to: 
Attn: Reddy, Fax (516) 933-2506 
TeMSiai 933-2500 



International dance label seeks tip. 
Production Co-ordinator for West Hollywood 
offics. Outlet inct. co-ord of CO/viiryl prod. 
Inventory control and data entry for U.S. 
markal. Must be computer literate and 
efficient. Knowledge of dance Industry an 
advantage. Fu Resume te: 310.B57.1019 



"Receptionist— WestsWe bated Indetwndent 
record label wilti national distribution seeks 
sell-slarler and setl-motlvated receptionist 
with experience. Send all resumes to 
Mathematics Workshop, P.O. Box 6103, 
Burbank, Calllornia 91510. Two current 
references and salary history are required." 




CASH -CASH -CASH 

Top S paid on CD's. Cassettes. 

LP's, Music Books. Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-B060 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's/' No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



Too much overstock? 

Selling your Collection? 
Going Out of Business? 



CASH for CDs. Tapes. 
LPs, Software. Videos 



Scott at 602-835-9102 



We pay CASH for your 
"Excess Inventory" 



Contact Ryan Kogler, Ext 136 

800-683-4147 

Distribution Video & Audio 



BUSINESS 
OPPORTUNITIES 



SEEKING TO ACQUIRE 

RECORD LABEL WITH 
CATALOG 

FAX REPLY TO 
415-331-0853 

Strictly Conttdentlal 



ESTABLISHED INTERACTIVE 
MUSIC MARKETING CO. 
FOR SALE 

Inquiries must have OUTSTANDING 
sales/marlcetng sales. Innovative financing 
program available. Co/Individuals send 
letter of interest and credenhals to: 
481 W. Mth Street -SuHe 1521 
New York. New York 10001 
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PUBLIC NOTICE 



NOTICE OF SALE 
AND REQUEST FOR BIDS 

Gilbert R. Vasquez, C.P.A., 
Chapter 7 Trustee of the 
bankruptcy estate of 
Network Records and Alcor 
Music Publishing, will sell 
the ESTATE S INTEREST 

In certain musical 
compositions and master 

recordings by artists 
including Irene Cara, Dei 
Shannon, Gary Myrick, 
Moving Pictures, Todd 
Rundgren/Utopla, Toronto 
and Johnny Van Zant. All 
bids must be received at or 
before the court hearing on 
the sale. For further 
information, including a 
detailed inventory of 
assets, contact: 
Gregory T. VIctoroff, Esq. at 
(310) 277-1482 



FIXTURES 



WANTED 

USED LIFT FIXTURES 
PH (941) 927-0410 
ASK FOR KEN 



BOOKS/ 
PUBUCATIONS 



FREE DJ 8 NIGHTCLUB CATALOG 

»l>Wiil|niMl,iim(<iiln ftg&rgy 

MI IWir 1 81)1) 945 9300 f ?'J 



L- 



P«0 SOUND & 
STAOe LIGHTING' 



TALENT 



LET'S SAVE LIVES 
"PUT OA GUNZ AWAY" 
BY ROUGH EDGEZ 
POSITIVE RAP 
JODY RECORDS 
FOR ORDERS / BOOKINGS 
1-718-968-9362 



Are you tlie nt>t Joni Mitclieil or Joan 
Osborne? A NYC based indy label is 
iooi(ing to sign a lew female singer/ 
songwriters in the folic, lolk/acoustic 
rock genie. Send demos to: Demo 
Tapes. 175 5th Ave. Suite 21 D3. NY 
NY 10010. 



♦♦♦****♦♦***♦*♦♦****♦♦***♦♦■*♦♦****♦♦♦♦**♦*♦♦ 

IREALESTATETOTHESMSI 



Rate $74 
1 inch by 1 column 
Susan Maze 
(800) 223-7524 • (212) 536-5173 



****★***♦*★♦★★♦***♦♦•»***♦****♦♦***♦****♦*♦*♦ 



WOODSTOCK 

Site Of 1969 Concert 
For Sale - 38 Acres 
Call Att'y, Stephen Davis 
(914) 949-0661 



Reach For The STARS! 
Moving? Relocating? 

ARC ICXJ IMJtRtSTtU IN REilOtMII/M. 
COMMERCIAL OR <,ruDIO PROPCRTlES' 
BE SURE to READ IHE ADS IN IHE REAl 
ESIATE to THE STARS CLASSIFIED 

SECTION EVERY WEEK IN BILLBOARD 



COMPUTER SYSTEMS 
& SERVICES 



<o«p<Ma PCI / InrcntoiT 
{OHtrol f« ALL fWir rwotd (nrf 
multinMslti ilof it*«dl! 
AnaiUbh >n Spanbh toe! 

PHONE: {919)83^-5533 
_ FAX: (919)«33-1900 



RecordTrak 

^^^^^"1 Inventory Management 

I For Record Stores 

HbE"^ 800-942-3008 



a^NflHI SYSUNS (01 M 
Bl NISK & lIKO INIUSTir | 



4 4 9 - O 3 3 8 



HOK THIN 90 rUIS or EXPERIENCE 



»IEN(E I 



SINGERS 



SINGERS, ENTERTAINERS, DJs 
BE DISCOVERED; MAKE $1,500 
WEEKLY SINGING, PERFORMING 
AT SHOWS LOCALLY; FREE 
REPORT: PROSINGERS 
SOUNDTRAXS, ATT: BILLY, BOX 
1106, BRIDGEVIEW, IL 60455 



MERCHANDISE 



T-SHIRTS/CAPS PROMOTIONS 

EVENTS • FESTIVALS 
LOWEST PRICES in America! 
Fastest Turnaround ■ Best Service! 
Call Joe at K SPORT |S0O) S24-S159 

FOR A SAMPLE AND CATALOG 
AVAILABLE ONLV TO THE INDUSTRV 



FOR SALE 

Former "Private Music" BIdg. 
6000 sq. ft. of unique offices 
Melrose Avenue, near Beverly Hills 

TED STAFFORD/R. S. KATES & CO. 

310-273-4555 



INVESTORS WANTED 



SONG LYRICS 
Over SO Titles 

LOVE SONGS. COUNTRY. POP 
RRE'DEktO PUBLISHING DISCOUNT AVAILABLE 
GREAT TAX SHELTER! 
Investors or Partners Wanted 
Showtime Productions Inc. 
1 800 287-5058 



INVESTORS WANTED 

20 VR. INDUSTRV VETERAN OWNS NEW 
SUCCESSFUL INDEPENDENT LABEL. 
SEEKING ADDITIONAL FUNDING FDR 
EXPANSION S GROWTH SERIOUS 
INQUIRIES ONLY. 

BOX B309 
BILLBOARD CLASSIFIED 
BROADWAY -NEW YORK. NY 10036 



YOUR ADVERTISEMENT 
HERE ... 
800.233-7524 



APPAREL 



LICENSED MUSIC APPARREL 
"OVER 100 ARTIJTS" 
CALL FOR FREE CATALOC 
DEALERS ONLY 

1 800 328 0308 



HEY! DO YOU 
WANT TO HEAR 
SOME CLASSIFIED 
INFORMATION? 

CALL 
1-800-223-7524 
or 

(212) 536-5174 



Billboard's 
1996 International 
Buyer's Guide 

^^The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson. Indie Go Music 
Joondalup, Western Australia 



mnynmiiu 

mm imi 
i . iJJii 



Brand 
New for 
1996 



IBE WORLDWIDE 



REFERENCE SOURCE FOR MOSIC, VIDEO 



AHDHOME ENTERIAIIIMENT 



than I 
Olisttgl 



FEATOBINC COMPLETE 



I, INTEBNATIOmL SECTIONS 




ir .vou'rc interested in joining those well-coniieeted folks who do tlic 
hig dvals. niiike the tiig moni'v. and have the big fun in the music and 
\ ideo husines.s. we suggest tliat you onler your own copy <)( 
Billboiiid's lntem;itional Buyer's Guide '96 tiefone ttiis year's press run 
is completely sold out. 

IBG '96 brings you record labels, music publishers, whole.salers 
and distributors, manufacturers, service and supply companies. 

home video companies, public relations llrnis. schools, entertain- 
ment atlorney.s. tape duplicators, compact disc plants, and an 
audio hooks section that has been dimblcd in size. Plus, you'll 
find dozens of pages of inforniatise ads. and an entire section of 
manufacturing specification charts on blank tape. 

Witli IB(; '96. you will be able to: 

■ Reach record buyers worldwide at retail and distnt>uttirs. 
iniponers/exponers. 

■ Find the telephone number, fax or E-Mail number of companies 
throuj!hout the world. 

■ Get specifications on blank media inclusive of blank tape and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
org;ini/ations. 

■ Lixaie a publisher who may have interest in your catalog and/or specific 
copyright. 

This is the kind of infomiation that can put you at (he top of the 
indastry. And. best of all. it costs just $109 (plus shipping/han- 
dling), which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own — particu- 
larly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. ;uid Europe. 

FOR FASTEST SERVICE CALL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for S109 plus S5 S&H ($12 for interna- 
tional orders) with this ad to: Billboard Directories. P.O. Box 2016. 
Lakewood, NJ 08701. Please add appropriate sales tax in NY. NJ. 
PA. CA. TN. MA. IL & DC. Orders payable in U.S. funds only. 

All sales are final. „„=^„ ,= 
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Internet Leads The Revenue-Enhancing Charge At NAB'96 



I BY CHUCK TAYLOR 



LAS VEGAS — ^Amid a seemingly end- 
less stream of rapidly dev-eloping new 
technologies for broadcasters, It was the 
Internet that i^A the &)\d star at the 
National Afisn. of Kroadcasters' annual 
spring con\'ention here April 14-18. 

In fact, in this brazen post-Telecom 
Act ei*a of corporate superpowers and 
swelling group owners, what garnered 
the lion's share of attention for radio at 
NAB'96 were technologies that aim to 
supplement traditional over-the-air 
advertising rev-enue. Besides the Inter- 
net, a numlier i^f forums touted the poten- 
tial of Radio Broadcast Data Systems and 
hig^i-speed sulxarrior "datacasting." 

BIGGER THAN A SMALL CITY 

Attendance at the show was a whop- 
ping 92.3;il, a 10*?^ increase ov-er 19%, 
leaving no question that this convention 
has groomed itself into the premier 
broadcasting event in the world for 
imht'itry inrenation. International atten- 
dance topped 20,4i30, bringing delegates 
from more than 1 10 coimtries and mak- 
ing up 22% of total registration. 

In addition to radio, TV and multime- 
dia cxhiblLs equal to the length of 14 foot- 
ball fields, attendees chose from 1 1 con- 
current conferences, countless award 
shows and luncheons, downs of private 
suites and receptions, and 200 sessions. 

No fewer than 12 of those sessions 
dealt specificallj' with the Internet, from 
establishing an effectiw Web site to legal 
and libel considerations. Also, an entire 
pavilion, called Internet^" NAB.96, was 
dedicated to Internet and World Wide 
Web education and demonstrations. 

The Internet has become so power- 
ful because it's an incredible tool," says 
F^ggj' Miles, presifient of Intervxix Com- 
munications and one of the new indus- 
tr>''s charter gurus. "It's dynamic, use- 
ful; it allows local content; plus we can 
market our own product" 

According to Miles, about 1^00 radio 
stations haw initiated Web .'tites. Mike 
Rau, president of Radio Data Group, 
which markets radio web dewlopment, 
arld^ that 7^-8*^ of American households 
are cun-ently online; it will take 1 b% ix;n- 
etratictfi for the industry to be considered 
a truly mainstream entitj; he said 

Even so, Rau cited a stud.v that esti- 
mates the value of athieilLsing on the Net 
at $20 million-$25 million in 1995. By 
1998, that figure is expected to climb to 
$1 billion. 

FREE AND EASY MARKEHNG 

"The industry can only gobble each 
other up for so long," Rau sakl '*New rev^- 
enue has to come from somewhere, and 
radio stations are extremely well posi- 
tioned to dewlop Web sites, since they 
can steer audience to a site for free." 

Of course, there's a significant differ- 
ence between initiating a station Web 
site antl getting rev-enue from it For nw\; 
it ai^aj*s that nwst stations are content 
to be a part of the growing Net move- 
ment and to increase their visibility 
through their Web sites. 



Miles stressed that stations should 
think in terms of database marketing, 
personalized direct response, and listen- 
er clubs with a Web site. 

"Ask, 'How can I make this comixiter 
screen have a personality, have an atti- 
tude?' That's one of the most important 
goals. It has to be more than a metlia kit 
online," Miles said. 

Tommy Edwards, PD of KCBS Los 
Angeles and dfn«lo|X!r of the Arnjw for- 
mat said his station invested $40.(KX>- 
$50,000 for a Web page to reinforce the 
station in the minds of listeners. 

"We want to be a fun site to come back 
to, and Isn't that what radio is all about?" 
Edwards said. "For programmers, this 
is the sandbox. It's fun. It offers us a 
chance to be creathe i^ain." 

Nick Frost, president/GM of CILK 
Kelovvna, Briti'^h Colum- 
bia, said that a j'ear ago, 
he sat at the NAB show 
taking notes about oper- 
ating a Web site. Today, 
his station is the largest 
Internet provider in the 
town of 130.000. 

Since signing on in 
September; CILK, v^iiich 
also maintains its own 
Web site, has enticed 800 subscribers to 
pay $15 a month for Internet access 
through the station. 

CILK. which ^lertises its service in 
newsi>a|x>rs. billlxianls, and of course, on 
air. spent $80.000-$90.000 in start-up 
costs, Frost said. He ex|>ects to break 
even by September of this year. 

"We're expanding revenues, profits, 
and awareness of CILK-FM," Frost 
said. *This extends our programming to 
an entirely new medium." 

Other potential revenue-generating 
facets of a Web site include selling links 
to other Web sites and online purchas- 
ing. Rau suggested that a station should 
haw a rate canl for Web-sile advertis- 
ing, just as it does for spot sales. 

A WORD OF CAUTION 

There are also cautions in dev^Ic^ang a 
station Web site. According to Bruce lUch 
with the law firm Weil, Gotshal & 
Manges in New York, 'Theiv are those 
who view this as the ultimate model of 
democracy, the closest medium to the 
town meeting. Then there are those in 
gmpiTiment who find these ver>' qualities 
a \rai\ and flangerous ine*iium." Thas. he 
said, "Don't let your guard down." 

Rich warned agaiast users of .station 
E-mail transmitting what might be 
termetl indecent material over the Inter- 
net Goviernment intervention in these 
interactions, he said, "is a deeply trou- 
blesome incursion of free speech." but 
nonetheless is a possibility. 

Among the other jxjtential revenue- 
bearing technologies for broadcasters. 
RBDS was piYimotef! as a tool that can 
be sold alongside traditional on-air spots. 

The system works by sending an 
inaudible data signal to home and car 
FM nulios, which appeal's as text A|ipli- 
cations include call lettei*s, station for- 
mat, emergency alerts, paging, and 



advertising messages or coupons to 
accompany on-air spots. In Europe, a 
similarly developed technology (known 
there as RDS) already provides many of 
these functions as well as travel Infor- 
mation (Intelligent Highway System) 
and scanning by format 

"RDS is here now. We're not waiting 
for it to haj^n. We have standards; we 
have consumer receivers," said Scott 
Wright \^ith Delco Electronics. "You can 
provide dynamic progi-am data to listen- 
ers that will hopefully incre^ase ratings." 

So far, a few hundred U.S. stations 
have been outfitted with RBDS en- 
coders, thanks to a dedicated effort by 
the Electronic Industries Assn. to install 
equipment in m^or- and large-market 
stations in exchange for a station's com- 
mitment to use it. The EIA hopes to 
overcome station 
apathy, which in 
turn has prom|)te<l 
receiver manufac- 
turers to put off 
bringing RBDS to 
the masses. 

According to 
Denon's John Ca- 
sey, who has repre- 
sented the inrhtstrj' 
as the sj-stem's most fervent spokesman, 
his comjiany has sold moix' than 1(K),000 
mini, home, theater, and vehicle receivers 
equipped with RBDS. He said that the 
comjiany has a commitment from retail 
giant Best Buy to begin offering the 
receivers. Also, Casey said, Delco has 
vwed to make RBDS receh^rs standard 
in General Motors vehicles by the end of 
the decade. 




Radio Exchange To 
Inform Broadcasters 

Arbitron and Digilai ( iiurior 
International have formed Radio 
Exchange, an information network 
for raiiio broadcasters. 

The joint v^enture, announced at 
the National Assn. of Broadcasters' 
NAB'Ot) show in Las Vegas, will 
provide two-way and online com- 
munication services for radio sta- 
tions, ad agencies, and rep compa- 
nies, allowing centralized access to 
pri)pos:ils and radio buys as well as 
market data, products, and ser- 
vices. 

OCI pr^ident Al Kozak said that 
the union takes advantage of DCI's 
two-way communication network 
and Arbitron's long-stinding rela- 
tionships and knowledge of the 
industry. 

"It offers an opix)rtunity to take 
adviintage of grouj) consolidation." 
said Jay (luyther. VIVGM of new 
ventures at Arbitron. "Stations 
nee<i timely and efficient informa- 
tion, and ease of information. This 
allows tliem to take internal infor- 
mation !<ystems and consolidate 
them." 



Finally, NAB'96 brought to the table 
the increasingly popular practice of uti- 
lizing a station subcarrier — which, in 
essence, is a slice of its existing signal — 
for income oi^wrtunities. Currently, a 
number of stations in m^or markets col- 
lect $4,000-$5,000 a month by leasing 
"space" on their subcarriers. 

"If j-ou have a channel that is relatively 
clean in a given area, there v^ill be many 
things that are going to come dov^Ti," sai<i 
Rkrk Rhodes v\ith Irwin, Campbell & 1^- 
nenwald in Washington. "There are big 
companies with deep pockets who are 
searching for cksan spectrum." 

Rhodes said that new developments in 
technology and usability translate into 
nwre potential purchasers of subcarri- 
er-based operations for broadcasters. 



"The value of a clean channel has gone 
up exponentially," he said. 

Some of the applications relevant for 
broadcast subcarriers are remote mon- 
itoring of electric and vfc-ater utilities 
and petroleum/gas pipeline operators, 
as well as home-security services and 
paging. 

Eric Small with Modulation Sciences 
noted that subcarrier leasing is an obvi- 
OU.S choice for broadcasters looking to 
fluff up the bottom Hne. 

"The more innovative a new technolo- 
gy is, the more difficult it is to get spec- 
trum for it [from the FCC]," Small sakl. 
"You don't have a bureaucracj' to man- 
age spectrum reuse. It provides a 
tremendous low-cost proving ground for 
new technology." 



I CONVENTION CAPSULES 



In HIS OPENING speech. National 
Assn. of Broadcasters president Eddie 
Fritts implored broadcasters to do a 
better job of communicating to their 
audiences the ber>efits of radio and tele- 
vision. 

"Then. Washington, D.C., poIic.vmak- 
ers should understand that more legis- 
lation and more regulations of broad- 
casters are not the answers to crime, 
violence, substance abuse, and all the 
other ills of society." Fritts said. "They 
will have a foundation for comprehend- 
ing that broadcasters are, in fact one of 
the most important contributors to a 
great Anterica." 



Wf 



f FAN NEW YORK personality Don 
Imus, speaking during his induction to 
the NAB Broadcasting Hall of Fame, 
was unch:iracteristically sulxlutnl. Wear- 
ing a white cowboy hat and chomping on 
gum, Imus thankeil Infinity chairman 
and boss Mel Karmazin for being 
"courageous and honest" and joked that 
NAB would likely come to regret Its 
decision to honor him. 

The audience got a glimpse of a pulse, 
hov^'ever, when Imus looked aroural for 
President Clinton and Hillary Rod- 
ham Clinton and concluded, 'They are 
probably someplace testifying." 

Imus talked about taking a job in 
radk) in the late *fiOs so that he could play 
his own band's reconb. "In those da^'s, 
you had to pay a DJ to get your records 
played," he said. "Now, of course, you 
pay the consultants." 

In HIS KEYNOTE speech at the radio 
luncheon, (-BS Radio Network's 
Charles Osgood played banjo, sang 
songs, and w"dxefl [X)etie about his j'ears 
as a bmadcaster. 

"A lot of jjeople have tried to call me a 
TV guy who does radio," Osgood said. 
"But I've always considered myself a 
radio guy who does some television." 

Vice president AI Gore ad- 
dressed television attendees and pro- 
jxjseil a "family right to know" initiative 



that would require broadcasters to (mst 
programming schedules on the Internet 

"Any |)arent who is interested could 
use a computer and, with a few clicks of 
the mouse, take a look at how you've 
been doing in meeting the public-inter- 
est requirements of the law," Gore said. 

He also offeretl supijort for an FCC 
initiativie requiring TV broadcasters to 
air three hours of educational chiklren's 
programming per week. 

I N HIS SECOND address before NAB 
attendees, FCC chairman Reed Hundt 
again failed to utter the word "radio" a 
single time. Instead, Hundt echoed 
Gore, with talk of institutir^ mandato- 
ry minimums for educational children's 
television programming. 

He also recommended a hearing to 
determine whether TV broadcasters 
should havie to offer free time to politi- 
cal candidates and promised to look into 
allegations that Nielsen TV ratings are 
inaccurate. 

Amid di-scussions of FCC downsizing 
following deregulation, Hundt .^d that 
the FCC's role in the future "will be 
unpredictable but sizable . . . The notion 
that in some way the FCC fades away in 
the next year or so is not something that 
should be entertained." 

In AN ANNUAL State of the Industry 
address. Radio Advertising Bureau 
president Gary Fries heralded 1995 as 
an $U.5 billion j'ear for radio, with an 
8*^ increase over l9iM revenues. "The 
radio industr>; simply [Hit is verj' good," 
Fries said. 

Of the 44 finalists nominated for the 

NAB Cr>'stal Radio Awards, which rec- 
ognize community service. 10 winners 
were named: KCIIE Re<l Wmg, Minn.; 
KIRO Seattle; KOEL Oelwein. Iowa; 
KSDR Watertown. S.D.; WBEE 
Rochester. N.Y.; W^OK South BurUngton, 
Vt.; WQCB Brewer. Maine; WRAL 
Raleigh, N.C.; WSYR Svracuse. N.Y; 
and WUSL Philadelphia. 

CHUCK TAY LOR 
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Adult Contemporary 
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TITLE ARTIST 

IfiBV- B. WL'MSEn.'DlSTRIBUTlNr. I.AP.E; 


1 


1 


1 


10 


★ * * No. 1 ♦ ★ * 

BECAUSE YOU LOVED ME ♦ CELINE DION 


CD 


2 


3 


14 


NOBODY KNOWS 


♦ THE TONY RICH PROJECT 


(D 


5 


5 


1 


ALWAYS BE MY BABY 


♦ MARIAH CAREY 


CD 


6 


7 


8 


COUNT ON ME ♦ WHITNEY HOUSTON & CECE WINANS 




3 


2 


15 


SO FAR AWAY 


♦ ROD STEWART 


e 


7 


6 


22 


DONT CRY 

.- rros 


# SEAL 


7 


i 


4 


25 


ONE SWEET DAY 


4 MARIAH CAREY & BOYZ II MEN 


1 


t 


8 


29 


BLESSED 


♦ ELTON JOHN 


CD 


9 


10 


6 


DON T WANNA LOSE YOU 


♦ LIONEL RICHIE 


10 


10 


s 


39 


BACK FOR GOOD 

.■li^i-T.i 1 y^i-^ 


♦ TAKE THAT 


11 


11 


12 


23 


MISSING 

■■Tl.^^,rl•: 87l?4 


♦ EVERYTHING BUT THE GIRL 


OD 


14 


16 


16 


INSENSITIVE 


♦ JANN ARDEN 


(D 


IE 


25 


4 


REACH 

EPtC T8285 


♦ GLORIA ESTEFAN 


14 


12 


13 


45 


KISS FROM A ROSE 

_■[- ■ ■ , -.r v,.u'rvrR SROS 


♦ SEAL 


IS 


15 


15 


SO 


AS 1 LAV ME DOWN 


♦ SOPHIE B. HAWKINS 


16 


13 


11 


26 


YOU'LL SEE 


♦ MADONNA 


17 


19 


20 


i 


GROW OLD WITH ME 

■1-11 ■■.■.■::(-[: iLBi.'l.' CUT 


MARY CHAPIN CARPENTER 


18 


17 


14 


9 


FAITHFULLY 

5i;ER 'JQRTH I63CC7 


PETER CETERA 


QD 


22 


22 


9 


BY HEART 

AINr-t/'M H:LL "IBJMCJT 


JIM BRICKMAN 


20 


20 


19 


■ 42 


ONLY WANNA BE WITH YOU 


♦ HOOTIE 4 THE BLOWFISH 


dD 


24 


24 


5 


CHAINS 

Li-.- :H7S! 


♦ TINA ARENA 


22 


21 


18 


13 


SOMEWHERE 

. I ■ - : h >,' 1 jr 


PHIL COLLINS 


23 


25 


26 


19 


DREAMING OF YOU 


SELENA 


(D 


NEW^ 


1 


★ * * Hot Shot Debut* ★ * 

OLD MAN AND ME (WHEN 1 GET TO HEAVEN) • HOOTIE t THE BLOWFISH 

ATU^JT!C a7C7< 


25 


3C 




26 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 








Adult Top 40 


1 


1 




10 


* ★ * No. 1 ★ ★ * 

BECAUSE YOU LOVED ME * CELINE OlON 
550 MUSIC 7aa37 5*wteMN&l 


CD 


3 


4 


20 


WONDER 


♦ NATALIE MERCHANT 


(D 


4 


7 


12 


CLOSER TO FREE 


♦ BODEANS 


CD 


B 


12 


8 


ALWAYS BE MY BABY 

COL^MBA 78276 


♦ MARIAH CAREY 


5 


6 


5 


30 


NAME 

gfiOS 17758 


♦ GOO GOO DOLLS 


6 


5 


3 


22 


DONT CRY 

711 ; /^^WARNLfi BROS 


♦ SEAL 


7 


2 


6 


23 


MISSING 

A'LANTIC 87124 


♦ EVERYTHING BUT THE GIRL 


CD 


10 


14 


9 


FOLLOW YOU DOWN 

AIM 581580 


♦ GIN BLOSSOMS 


9 


7 


2 


27 


TIME 

AiLAM C 87095 


♦ HOOTIE & THE BLOWFISH 


OS) 


9 


9 


14 


NOBODY KNOWS 

i ALA"! 7 .11 iS'ARISTA ' 


♦ THE TONY RICH PROJECT 


OD 


13 


16 


9 


IRONIC 

'.'.■'.1 ■ - , 7f «i-RFf'Rli;[ 


♦ ALANIS MORISSEHE 


OD 


12 


10 


18 


1 WANT TO COME OVER 

ISLAND 854578 


♦ MELISSA ETHERIDGE 


CD) 


17 


22 


3 


OLD HAN 1 ME (WHEN 1 GET TO HEAVEN) ♦ HOOTIE S THE BLOWFISH 

ATIASTIC 87D74 


14 


11 


8 


29 


BREAKFAST AT TIFFANY'S 

RA]NWAK£» 98:384NItRSJ70Pb 


♦ DEEP BLUE SOMETHING 


15 


14 


11 


38 


ROLL TO ME 


♦ DELAMITRI 


16 


18 


i; 


48- 


RUN AROUND 


♦ BLUES TRAVELER 


OD 


22 


27 


5 


★ ★ *AlRP0WER* * * 

GIVE ME ONE REASON ♦ TRACY CHAPMAN 

ELEKTSA 54i.|litf^ 


18 


15 


15 


38 


TIL 1 HEAR IT FROM YOU 


♦ GIN BLOSSOMS 


19 


16 


13 


25 


ONE SWEET DAY 


♦ MARIAH CAREY & BOYZ II MEN 


(D 


20 


18 


16 


INSENSITIVE 

A4M ^81274 


♦ JANN ARDEN 


CD 


24 


26 


6 


CHAINS 

EPIC 7828: 


♦ TINA ARENA 


22 


23 


24 


13 



THE WORLD 1 KNOW 


♦ COLLECTIVE SOUL 


23 


25 


21 


22 


ONE OF US 

!■ . . L 7 ''R LLA S5236aMEHCJfiy 


♦ JOAN OSBORNE 


24 


26 


25 


13 


HOOK 

ASM 581176 


♦ BLUES TRAVELER 


25 


21 


23 


12 


ONLY LOVE ITHE B/U.LAO Of SLEEPING BEAUTY) ♦ SOPH E B HAWKINS 

OCIUMBIA 78177 



V» DxviXB •wroeu ol crw< 'rmiwL Arpnn M«4adle»ipNtiidt«M 300 JduRaEknvcntydMKllgn*«m«IUlllW40dMH^ 
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SAN FRANCISCO— (4) 



KBO 


H/r 


)i 


6.9 


67 


80 


U 


KCSS 


N/r 


5 ) 


48 


5 1 


S3 


4J 


MTEL 




1.5 


44 


46 


41 


4J 


KMT-iW'FM 


AC 


40 


36 


43 


44 


4J 




kci40/rt>yUini 


11 


37 


3.9 


39 


IS 




in 


42 


41 




7^ 






oldies 


36 


31 


40 




15 




\»u/K, 


30 


33 




TB 




WW 


AC 


38 


35 


35 






KBU 


R&BkMI 


31 


2) 


26 


76 






tnpleA 


IS 


40 






^' 


KDFC-UI-FM 


cLauiul 


31 


28 


75 


79 






modem 


!9 


35 


in 


7K 




lARL 


adult std 


2.0 


2.6 


75 


7fi 


71 


BME 


modflin 


21 


2.0 


70 


27 


)i 




R1B«M 


19 


14 


r 9 




rr 


DM 


'70saldiBs 


16 


14 


20 


. , 


11 


ISM 


album 


20 


22 


7(1 




7"; 


ml 


cewtiv 


21 


1,2 


7 4 


7 1 








15 


12 




1 a 


It 


£r 


ootfrtiy 


14 


15 




Q 


11 




K 


16 


18 






11 


am 




14 


16 


7 


70 


11 


mm 




21 


17 


t K 


17 


11 

1 ! 


mt 


AC 


? 


9 


0 


10 








24 


24 




1 a 


1 a 




DETROIT— (6) 








vru 




SB 


95 


103 


10,2 


9.2 


wn 




85 


74 


79 


74 


7.8 




»c 


50 


4.; 


4.9 


if 


S.3 


wow 


oUies 


42 


3.E 


40 


40 


4.9 


WWI 


vr 


5J 


5-2 


52 


62 




mriF 




31 


4.0 


45 


42 


^ 


wmD 


R&B adult 


41 


44 


43 


56 


4.4 


WUM 


AC 


40 


48 


41 


39 


^^ 


wwww 


country 


5Q 


43 


49 


50 




wm 


N/I 


41 


4.4 


38 


39 




wrcc 


countnt 


4S 


49 


45 


39 




win 


AC 


45 


48 


37 


40 




WiU 


lUl/AC 


30 


2.9 


29 


26 


3.4 


wcsx 


ClSTDCk 


29 


2,6 


30 


32 




WHYl 




37 


34 


2.7 


22 




WVHV 




21 


20 


2.0 


20 




WQRS 




26 


20 


20 


22 


■ 


wrsT 


7lh Mm 


2.9 


3.0 


3.1 


25 




CKWW 


adunstd 


23 


23 


20 


20 




CMC 




1.8 


20 


17 


14 


1-8 


won 


altNim 


1.9 


1.1 


U 


1,3 




wgw 


R(6 oldies 


9 


1 1 


11 


1,3 


1.4 


cm 


triple A 


6 


,5 


8 


12 
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Radio 



PROGRAMMING 



It's A Bob Grant-Less World After All; 
Bloch Pleads Guilty; Winter Arbs Are In 

I SMELL A MOUSE: A lot of speculation after dipping as low as 4.1 last spring, 
is pedaling its way around the indistry tiial Joining it at the top is hip-hop WQHT 

(Hot 97)> despite its slide from 6.1 to 5.4. 

The news is not as good for top 
40/modern WHTZ (ZlOO), which has 
been eroding since spring "OS. Itdropsto 
No. 13 in the market, down 3.8-3.1. 
Meanwhile, the station continues to 



the April 18 firing of WABC New York's 
Bob Grant may have had nxx^ to do with 
ABC/Cap Cities cwner Disney's concern 
oner Grant's audacity than anything spe- 
cific the controversial talk host said. And 
with Disney leaning an ear txward its sta- 
tions' programming, a question mark 
appears over previous rumblings that Dis- 
ney would likely unload AfiOCap's radk) 
st^ions at its first l^al opportunity 

In any case, perhaps you've noticed 
that it's increasingly becoming a chal- 
lenge to share forceful opinions over the 
airwaves. I'm not condoning Grant's 
recent comments about Commerce Sec- 
retary Ron Brown's death C'My hunch 
is that he's the one survivor, because at 
heart, I'm a pessimist"), but if radio talk 
show hosts — who often serve as a 
healthy facilitator of public opinion on 
current events — have to filter every- 
thing they say through a figtu^tive cor- 
porate V-chip. then what good is the 
First Amendment? 

Grant, meanwhile, has vowed to 
return to the airwaves and is reported- 
ly in discussions with other outlets in the 
Big A. 

Speaking of controversial talkers, for- 
mer financial host Sonny Bloch, who's 
been denying charges for more than a 
year that he misled listeners and the gov- 
OTiment, fessed up to seven counts of per- 
jury and tax evasion. Hell be sentenced in 
July and possibly faces two years in jail. 

As you saw in our first winter '96 
Arbitron ratings last week (page 86), 
New York is enduring some market dys- 
pepsia with recent flurries in formats 
and titles. Top 4(Vrhythm WKTU— the 
former country WYNY — is the big 
news, popping from a 1.9 to a 3.4 and 
tying for 10th. Resilient AC WLTW 
rebounds to tie for No. 1 with a S.4 share 




by Ckiick Taylor 

retune its staff. After recent retreats by 
PD Steve Kingston and music director 
Andy Shane, and the signing on of Tom 
Poleman as PD, morning jock Steve 
Cochran is out after less than three 
months. Pm. driver Elvis Duran moves 
to mornings, teaming w^th surviving 
mornsters Patty Steele and Elliot 
Segal; Cane exits the night .shift, re- 
placed by new MD Paul "Cobby" 
Bryant. Also in: assistant PD Ryan 
Chase and program coordinator Sharon 
Dastur from KRBE Houston. 

In Los Angeles, Spanish KLVE — 
which stirred controversy last quarter 
among Anglo stations that accused Arbi- 
tron of overskewing Latinos — held onto 
No. 1, gaining 6.9-7.1. It's foUovt^d by top 
4(Vrhythm KPWR (Pbwer 106), news/ 
talk KFI, and R&B KKBT (the Beat). 
Other dramas: adult standards KLAC 
zips 1.9-2.9, going from No. 20 to No. 14 
in the market, while Spanish KKHJ 
tumbles 3.1-lA 

As is customary each quarter, well be 



newsline... 



BRUCE RAVEN-STABK is named GM at ChanceUor's KLAC/KZLA Los Angeles. 

Raren-Stark w-as GM at Viacom's KDBK and its succes.sor, KSRY San Fran- 
cisco, and previously managed KBSG Seattle. 

UiJWCH10VnR GM at Chancelkir's KNEW/KSAN San Francisco, adds those 
duties at duopoly partners KABLICBGG. 

JEANELL NINES, general sales manager of modem rock WHFS Washington, 
D.C., is the new station manager of Radio One's crosstown properties, 
WOUWKYS'WMMJ. 

TIM POHLMAN is named VP/GM of KTWV (the Wave) Los Angeles, up from 
GM/GSM of KTWV/KFWB. 

RENEE DEFY is named director of programming at research/consulting firm 
Broadcast Architecture, up from overseeing production for and music director 
of its Smooth Jazz Netwait Also, Lorraine Bergman is named director of affil- 
iate relations and MD of the network. 

SALE OF THE WEEK: WMMS/WMJI Qeveland from OmniAmerica to Nation- 
wide Communications in exchange for Nationwide's WOMX (Mix 105) Orlando, 
Fla., phis $4:5.5 millkin in cash, which includes a $1J5 millfan consulting agreement 
with OmniAmerica. The deal gi\es both groups three stations in each market 

STXnON SALES: KMZQ/KFBI/KVEG Las Vegas fiwn Crescent Communkations 
to the fast-growing American Radio Systems for SM million; KRST/KOLT- 
FM/KRZY Albuquerque, N.M., from Creicent to Citadel Communications for $23 
million ( KOLT and KRZY' will be s\mn off to an unidentifieti ijuyer, leaving Citadel 
with d^t station.^ in the mjirket, including KAS^', which it ii^ abo purchasing). 



punching in winter '96 ratings for each 
of the top 100 markets over the coming 
weeks. Do savor 

Arbitron has also announced survey 
dates for next year winter, Jan. 2-March 
26; spring, March 27-June 18; summer, 
June 26-Sept 17; fall. Sept 18-Dee. 10. 

Oh, my aching feet ... It was like 
being in a self-contained city, albeit one 
with highly focused citizens. The Nation- 
al Assn. of Broadcasters' annual .spring 
convention lured a staggering 92,000 
radio, TV and multimedia industry types 
to the city of blinking lives, I mean lights. 
Las Vegas. 

This marks the first time Billboard has 
ctAered what had traditicnally been kncKVTi 
as a forum for engineers. While technolo- 
gy is still the order of the day, this cnwil 
w-ds far from a i)ocket-i)rotector hunch. 

As dramatic as the Telecom Act has 
been for group ownership and regulato- 
ry issues, rapidly advancing develop- 
ments in equipment and its applications 
have made technology a high-priority 
ticket for multiple department functions 
within a radio statkxL YouH find our take 
on the show on page 82. 

FORMATS: DROP THE BEAT 

WGRX (XlOO) Baltimore will drop its 
mainstream rock format and is 
researching a new format direction, 
rumored to be country. In anticipation of 
a move, PD Brian Beddow, MD Lee 
Geary, and the entire air staff are out 

Following the purchase of Crescent's 
KFBI/KMZQ Las Vegas— to team with 
its soon-to-close KUKI — ^ARS wastes no 
time, flipping KFBI to modern, with 
WXEG (the Edge) Dayton, Ohio, PD 
Mike Stem taking on programming 
duties. The station will be known as 
X107.5 (Extreme Radio), with a change 
in calls expected soorL WXEG's Alan 
Gray has been named GM. ARS also 
bought top 40 KJMZ Las Vegas from 
Parker Communications and flipped it to 
rock-leaning hot AC Mix 94.1. (Back in 
Dayton, WXEG pm. driver Jeff Stevens 
is named PD, and WMMX GM Deborah 
Parent! adds WXEG GM duties.) 

Look for KOHT (Hot 98.3) Tucson, 
Ariz., to move in a bilingual top 40 direc- 
tion. KOHT is currently Spanish with 
some English-language material. 

FOUS:KIIS IS COOKING 

As expected, KHKS (Kiss) Dallas PD 
John Cook will succeed Steve Perun as 
PD of Gannett sister KIIS Los Angeles. 
Perun is reopening his coasulting busi- 
ness, S.E Inc., with KIIS and KHKS as 
clients. Cook's radio career began at 
KIIS in 1984 as research director 

Mac Daniels is upped from APD/MD 
to PD at WMZQ Washington, D.C. He 
succeeds longtime OM Gary McCartie, 
who exited in January. Daniels had been 
acting PD since that time. 

EZ Communications' rhythmic AC 
KBKS (Kiss 106) Seattle hires John 
Stewart as PD. Stewart is currently 
morning show producer/sidekick for 
Mason Dixon at WMTX/WRBQ 
Tamia, Fla. 

WESC/WFNQ Greenville, S.C., 
OM Jeff Garrison has been named PD 
at KMLE Phoenix. He replaces 
Shaun Holly. 

Airplay Monitor editors Sean Ross, 
Ke vrtt Carte r, PhyHis Stwic, Joh n Loscal^ 
zo, (ml Jmmie McAdamn cotitribiited to 
thin coUuwi 



WPST PD Stevens Reduces 
Top 40's Xheese Factor' 



Wf 



PST TOENTON, NJ., PD Michelle 
Stevens is tap-dancing in a radio mine- 
field conveniently located midway 
between markets No. 1 and No. 5. 

When you factor in the 1.5 million 
people in the surrounding counties, 
WPST is cuming somewhere in the 
neighborhood of 800,000 people — not a 
bad day's work for a station that, at 
legist on paper, exists in market No. 137. 

In a radio battle in which every pre- 
set in your car lands you'on another 
modem rocker, WPST 
remained the No. 1 sta- 
tion in its two-book- 
per-jear market last 
£aU,ofn2.(Wabutwen 
ahead of the 5.7 share 
it had when nine-year 
radio vet Stevens took 
the PD reins in ^jring 
1992. 

"We've always paid 
close attention to the 
basics," she says. "We 
focused the music, then 
concentrated on the 
cosmetic factors and 
the overall vibe, 
according to our image 
and target audience." 
That itKludes making 
more of a commitment 
to modern rock, bal- 
anced with top 40 
accessibility. "The stuff between the 
records makes us stand out, because 
the .song duplication in the market is 
worse than ever," says Stevens, consid- 
ering that WPST competes, on some 
level, with WIBF and WPLY (YlOO) 
Philadelphia and WXRK (K-Rock) 
New York. 

"It's more important to us how our 
jocks relate to the audience, and the 
fact that we're more accessible than the 
other stations," says Stevens, who, 
despite the fact that WPST has phased 
out most of its nonmodem product over 
the last six months, stresses that 
WPST is not a modem rock station. 
"We do play the new rock hits and 
what's selling, but we also play other 
mainstream hits." 

That has been WPST's musical pos- 
ture for years, long befcre modem rock 
became a dominant flavor at other top 
40 stations. Former WPST PD Dave 
Hoeffel was "ahead of his time," 
Stevens s^ys. "He had the vision to take 
a top 40 in a modem rock direction and 
did his own research to back it up. He 
was a true pioneer of today's mod- 
em/top 40 posture." 

Here's a recent 6 p.m. hour of 
WPST: Bush, "Machinehead"; Blues 
Traveler, "Run- Around"; Alanis Moris- 
sette, "You Leam"; Nirrona, "Ome As 
You Are"; Dave Matthews Band, "Tbo 
Much"; Fbo Fighters, "Big Me"; Sun- 
days, "Wild Horses"; Hootie & the 
Blowfish, "Old Man & Me"; Smashing 
Pumpkin-s, "Zero"; Oasis, "Champagne 
Supemov-d"; Bcastie Boys. "Sabotage"; 
No Doubt "Just A Girl"; and Live, 
Lies On The Riverside." 

"We're not top 40 in the true sense, 
although we do try to maximize the 
strengths of top 40: the entertainment 
factor, accessibility, formatics, promo- 
twns, and marketing." WPST .strives to 
minimize perceKed negative top 40 bag- 
gage: screaming jocks and other out- 
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MICHELLE STEVENS 

Program Director 
WPST Trenlon. NJ 



dated elements that Stevens and staff 
call "the cheese facton" 

During the '80s, WPST accom- 
plished that by having a largely unpro- 
duced and comersational presentation. 
Since then, it has built a reputation for 
left-of-center imaging, featuring an 
underlying vein of dry humor 

In that spirit, WPST practices the 
fine art of "anti-promotions" and "anti- 
jingles," Stevens says. Newiy named 
WHTZ (ZlOO) New York assistant PD 
Ryan Chase is the sta- 
tion vioice, with all the 
writing and produc- 
tion done in-house by 
promotions/imag- 
ing director Mike 
Kaplan and afternoon 
jock Dan Kelly. In 
terms of jingles and 
sweepers, the now- 
standard MTV-type 
"beeps and boops" are 
out, ss(ys Stevens, who 
calls them "old 
school." Don't put it 
past the WPST pro- 
duction boys to build 
their own jingles in 
their basement labora- 
tory, using pieces of 
guitar riffs pulled 
from old Pantera 
records and run 
through a hannonizer. 

Eddie Davis' morning show displays 
the same cynical humor demonstrated 
by the rest of the on-air staff, says 
Stevens, who does 10 a-m.-noon and is 
close to hiring a morning co-host. 
Kaplan does noon-2 p.m., follcnved by 
Kelly, who was upped from weekends 
to replace Scott Black, now at new 
modern rocker KMAX (Y107) Los 
Angeles. Joel Katz does nights. Late 
nights and overnights are handled by 
relative newcomers Tommy Jordan 
and morning-show producer Jason. 

The station has no promotion budget 
to speak of, but uses old-fashioned 
grass-roots marketing to maintain 
maximum visibility. It uses trade and 
co-op deals to get key chains and other 
promotional items and has launched a 
line of " 'PST-Wear" apparel. 

Although it targets the 18-34 demo, 
WPST has seen double-digit revenue 
growth across the board from 1992 to 
'96, according to Stevens, and in the 
process, it has expanded its base to 
become No. 1 12-54. 

WPST GM Joan Gerberding was 
recently promoted to COO in charge of 
future acquisitions for Nassau Broad- 
casting, which al.so owns WNNJ New- 
ton, N.J., and WSBG Stroudsburg, Pa. 
Stevens has received her VP of pro- 
gramming stripes. The new GM is for- 
mer national sales manager Dan Hen- 
rickson. "Dan is a great motivator and 
a sharp street-thinker," says Stevens, 
who describes herself as a "big-picture" 
thinker rather than detail-oriented, 
hence the mess in her office. 

"Many managers are anal, and that 
may work for them. Some managers 
aie able to compute facts and analj-ze 
tons of research but can't compute the 
fact that they have a boring radio sta- 
tion. It's important to remember that 
passwn won't spring from a computer." 

KEVIN' CARTER 
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BY BRADLEY BAMBARGER 



Pretty much everybody knows the story 
behind Tracy Bonham's "Mother Mother," 
but we'll let her recap quickly for those 
who don't. 

"The song's about little white lies," Bonham says. 
"I was lying to Mom, telling her that things were 
cool, when in fact they were pretty sucky. It was 
my 21sl birthday, I had $3 in the bank, I had a jerk- 
off boyfriend, and all my friends were away on 
spring break. So 1 lied to Mom so she wouldn't 
frea^ out. She's such a worry wart — she's great, 
though." 

No. 6 on Modern Rock Tk-acks this week. "Moth- 
er Mother" comes from Bonham's Island debut 
album, "The Burdens Of Being Upright." 

The record is resonating with its audience, which 



ranges from preteen girls to fraternity guys. The 
preteens are Bonham's favorite. 

"I'm starting to get little girls at my show.s" 
Bonham says. "Two came backstage in Chicago and 
wanted me to sign their T-shii-ts. That's so cute. I 
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guess 'Mother Mother' has become kind of a teen 
anthem. It's strange, but it's awesome, too. 
"I love it that I wrote something that makes kids 
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feel good. I know 'Have You Never Been Mellow' 
made me feel good. Though I guess I kind of blew 
it for teenagers, 'cause moms come up to me and 
say. 'So that's what's going on.' " 

The obvious question is whether there will be a' 
sequel to "Mother Mother." Bonham says she 
already has one written. 

"It's not called 'Father Father,' but I wrote a 
song for my stepfather. I called it 'Captain 
Aphid.' Once, my sister was cutting his hair, and 
he had this .towel around his neck. Then he went 
outside to spray the garden for little bugs, and 
he still had the towel on — it looked like a cape. 
He was pretty funny looking — Captain Aphid. 
So, I sang this song for his birthday. He was 
beaming." 
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® Becauu Vou Lovtd M«/ C«(int Dion 

Q) How Deep Is Your Love / Take That 

<S> How CitTf Are You / M»|i 

® h Is One / Jackuin Bttnvn 

® I'l Do It / Nahki And Diena King 

® Lucltv Lovs / Aca Of Base 

<7> Real Love / The Beatles 

<S> Let Your Soul Be tout Pilot / Sting 

<S>Ho One Bse/ToUl 

QEverytwtfy/Km 01 Ute 

O Never Never Love / Simpty Red 
& 7 Gitsu 7 Nichi. Hare / Dreams Come True 
& Nathmg To Declare / Cloudberry Jam 
O Ahvays Be My Baby/ Manah Carey 
® Heaven Only Knows / Swing Out Sister 
& Party / Dede 

& Dont Let No One Get You Down / 

War Featuring Hispaiuc Mc't 
& Ukt Marvin Gayv Said (Whsfs Going On) / 

Speech 

O If V(Hi Come To Party / Paulo Mendonce 

® Never Give Up On You / Paul Hardcastie 

O Girt 6 /The New Power GenafaUon 

@OubiOub/Mfl And My 

9 Cherry /Sp(Q 

& Tel The World / Pandora 

©Throw Your Hands Up/LV 

® Fast Love / George Michael 

& Freedom / Globe 

9 I Belnve / Metle Hartman 

© Who A/e You / Eternal 

® Apple Eyes / Swoop 

® You've Got A Friend In Me / 

Lyte Loven ArKi Randy Newman 

Baby Portable Rock / Pizzicato Five 
d Whole Lotta Love / GoMbufl 
<d Mouth / MernI Bainbndga 
® RKfdin'Low/LA.D. 
9 I Need To Be in Love / Carpaniera 
® Stow It Down / Mondo Grosso 
<9 Smin' Up In My Room / Brindy 
9 One Of Us / Joan Dsborne 

Q Lady / D'Angalo 

O While The Earth Steep*/ 

Peter Gabriel W)th Daep Forest 
@ Coum On Me (From "Waiting To Exhale'! / 

Whitney Houston S CeCe Winans 
O Su Su Su Super Ki-Re-I / Scaiman John 
& You GolTo Have Freedom / Doogahw 
® Anyw^iere Is / Enye 
® Philosophy / Ban Folds Fhre 
& Ague Oe Beber / Anna Caram 
® Nobody Knows / The Tony Rich Project 
® Do That Dance / Nite Rodgers 
® Spaceman / Babylon Zoo 
SttecfMos caa 6c htMrd m 
'S9ftporo B»0r Tokh Hot ItO" 
tvtry Suadar 1 PM-5 PM oa 
J-WAVE/81.3 m Iff TOKYO 



Bi.3Fm i-m\}i 

Slalion infoimatioii available al: 
hllp://www.iiilo|apan.i:niii/JWAVE/ 



eiUfiOARO MAY 4,1886 



85 



Music Video 



PROGRAMMING 



Sunshine Spotlights Acts 'On Tour' 

PBS Program Features Live Performances 



m BY BRETT ATWOOD 

LOS ANGELES— Contemporary 
music is about to find a prime pro- 
gramming spot on public television: the 
AT&T-sponsored performance series 
"On Tour." which is set to debut in 
June. 

The hourlong weekly program is 
being produced by Suashine Television, 
which is affiliated with music \ideo and 
film production company Sunshine 
Filmworks. In the coming months, Sun- 
shine will shoot acts in the U.S. and 
Europe for the .series, which will air 
Saturday nights at 11 p.m. EST on 
most PBS stations. . 

The program, which is being direct- 
ed by Matthew Amos, will feature three 
music acts per show, with developing 
and established acts in many genres. 

Among the acts that will appear in 
the show's first season are Smashing 
Pumpkins, Bush, Ozzy Osbourne, the 
Cranberries, Gin Blossoms, Tears For 
Fears, Cypress Hill, No Doubt, AIU- 
One, Meat Loaf, Garbage, and the All- 
man Brothers Band. 

Developing acts slated to appear 
include Filter, Marry Me Jane, the 
Refreshments, the Verve Pipe, dog's 
eye view, Superdrag, Phunk Junkeez, 
Morphine, Di.shwalla, and Lush. 

'"The music attempts to appeal to a 
wide rariety of tastes — it is not genre- 
specific," says talent executive Rob 
Tonkin. 

Performers on "On Tour" will reflect 
those acts that are on the road at any 
given time, according to producer John 
Diaz, who is a veteran of more than 
1,000 music videos and several large- 
scale televised music events. 

"This show is designed to give the 
audience a real understanding of what 
happens out on the road," says Diaz. 
"The music labels have been looking for 
different awnues for music on broad- 
cast TV for years. This is it." 

PrepnxlucUon of "On Tour" Ijegan in 
December, and the first performance 
footage was shot April 20 in Spring- 
field, Mo. 

After a performance segment is 
taped, it will appear on the air in two 
to four weeks, says Tonkin. Each pro- 



gram will contain two or three songs 
from each arti.st. 

International distribution was still 
being finalized at press time, but the 
program is exi)ected to begin airing in 
other countries in September, accord- 
ing to Tonkin. 

The host of the series is a computer- 




animated character named A.D., who 
will introduce each performer. Many of 
the artists will be interviewed by A.D. 
in interstitial segments that may 
remind viewers of another animated 
interview program, the Cartoon Net- 
work's "Space Ghost: Coast-To-Coast." 

"A.D. is a hyper-medicated travel 
writer from space who is in search of 
cool stuff," says Don Scott, who is a live- 
action computer-animation technician 
for the program. "He finds Earth to be 
a planet with no culture or technology. 
But for our all faults, we do one thing 
right: We know how to rock ... It will 
be interesting to see how the bands 
react to him." 



AD.'s computer image is rendered 
with Silicon Graphics Ony.x Reality 
Engine^. However, it takes two hu- 
mans to bring the space character of 
A.D. to life. A.D.'s facial expreiwions 
come from an actor, who wears a spe- 
cial camera-ef|uipped facial tracking 
helmet. Another actor wears a cus- 
tom-designed body .suit that interacts 
with magnetic field positional sensors 
that record every movement. The 
motions of both actors combine to 
form the head and body motions of the 
computer-generated alien host. 

Diaz describes A.D. as "Max Head- 
room meets 'The Hitchhikers' Guide 
To The Galaxy.' " 

In addition to television exposure, 
"On Tour" will have a presence on the 
radio and on the Internet's World 
Wide Web. The popular music Web 
site "SonicNet," which is a division of 
Sunshine Interactive Network, will 
soon include interactive information 
about the music program. Media 
America will syndicate a concert pro- 
gram based on audio excerpts from 
the show to several radio stations in 
the fall. 

AT&T will help to promote the 
show. Although specific marketing 
and promotion plans were still being 
determined at press time, it is likely 
that AT&T will integrate "On Tour" 
programming information into some 
of its adviertising on TV newspapers, 
and the Internet 



PRODUCTION NOTES 



LOS ANGELES 

Marty Thomas recently shot Toshi 
Kubota's "La La La — Lav« Song." Maz 
directed i^tography, and Rika Nakan- 
ishi. Skinny B, and Jaque Kimbrough 
produced. 

Super Deluxe*!* "She Came On" was 
directed by Dou^ Aitken; Eric Mat- 
thies produced. Anghel Decca directed 
photography. The same crew shot Ltn-e 
In Reverse's "I'm A Contradiction." 
Danielle Cagaanan executhe produced. 

Chris Applebaum directed Possum 




AristoMedIa Meeting. AristoMedla's video promotion department assisted with the 
media taping rooms at a recent country radio seminar in Nashville. The Aristo crew 
hooked up video show producers with some of country's top artists, including the 
Delevantes. Pictured, from left, are MikeDelevante; AhstoMedia's Kris Sultemeir. 
Craig Bann, ^d Katie Dean; Bob Delevante; and AristoMedla's Dana Schneider. 



Dixon's "Emergency About Tb End." 
Robert Nackman and Rob Howard 
p»t>duced, v^lc Shane Huribut direct- 
ed (rfMJtography. 

Film Noire director Marc Calixte 
directed a multiarlist tribute clip to 
Martin Luther King Jr. April Lundy 
and T.H. Davis produced the Los 
Angeles and Atlanta shoot 

NEW YORK 

Coyote Shivers' "If" clip was direct- 
•ed by Holly Paige Joyner; Terri 
Shafirov and Jeaneite Rulli pro- 
duced. Da^-e Ferrara directed photog- 
raphy. 

Jon Klein is the eye behind Whip- 
ping Boy's "Twinkle" for Automatic 
Productions. Sean Van Ales directed 
photography, and Juliet Naylor pro- 
duced. Klein also directed Wakeland's 
"Falling Again." Anthony Radclfff 
directed photf^raphy, while Naylor 
produced. 

Shaggy's "In The Summertime" 
was directed by David Palmer. Mike 
Alfieri produced, while Ramsey 
Nickell directed photography. 

Kiss' "Rock And Roll All Nite" was 
directed by Joe Perota. Alex Coletti 
produced the video, which is taken 
from a recent "MTV Unplugged" 
shoot. 

OTHER CniES 
Mark Cdlie's "Lipstick Don't Lie" 
was directed by Ste\ en T. Miller and 
R. Brad Murano. Ken Byrnes pro- 
duced the Dallas shoot 



Neil Diamond Can Sing At Your 
Wedding; Estefan's Vid Games 



Conference iipdate: it's stiii 

several months away, but initial plan- 
ning is under way for the 18th annu- 
al Billboard Music YiAeo Conference 
and Awards, which will be held No\'. 
7-9 at the Crown Plaza's Pare Fifty- 
Fiw Hotel in San Francisco. The Eye 
is interested in hearing any sugges- 
tions readers may have for panels and 
discussion gn)Uj>s at this year's event 
Call 213-r)25-2289 or E-mail com- 
ments to brett213Cy ix.netcom.com. 
Event sponsorships are a\'ailable for 
the conference. For business oppor- 
tunities at the event, which is the 
largest in the music video industry, 
call Maureen Ryan at 212-536-5002. 



We 



EDDING VIDEO: Married fans 
of Neil Diamond may get a chance 
to star in his next music 
video. Columbia recent- 
ly began soliciting home 
video tapes of weddings 
for use in the forthcom- 
ing clip "Marry Me." 
The storyboard calls for 
the use of intimate foot- 
age of various wedding 
ceremonies, which will 
be edited together with 
performance footage 
from the ABC special 
"Neil Diamond: Under A 
Tennessee Moon." 

"Neil thought that 
this was a great idea," 
says Peter Fletcher, 
West Coast VP of mar- 
keting for Columbia. 
"His fans are very loyal, 
and this is a fun thing. 
We plan to view all the footage that 
comes in and want to represent both 
his young and old fans." 

Fletcher says the final edit of the 
clip should be ready by mid-May. 
Couples who want to be immortalized 
in music video need to send their 
VHS tapes by Tuesday (30) to Neil 
Diamond/"Marry Me," Columbia 
Records, 2100 Colorado Ave., Santa 
Monica, Calif. 90404. 

Olympic CLIP: Depending on 
what channel you watch, you'll likely 
catch varying versions of Gloria 
Estefan's latest clip, "Reach." Walk- 
er/Fitzgibbon Tele\Tsion & Film Pro- 
duction, which produced the clip, cre- 
ated different edits of the video, 
which pays homage to the 1996 sum- 
mer Olympic Games. 

The "Vogue Olympians" edit of the 
clip, which was directed by Marcus 
Nispel. is shot in black and white and 
dramatizes athletes who attempt to 
achieve their dreams of an Olympic 
medal. The only color in the clip is 
that of the Olympic torch; the orange 
flame is in stark contrast to the 
other visuals. The clip is airing on 
VHl. 

However, NBC, which will air the 
summer Olympics, wanted the clip to 
display a more obvious visual con- 
nection to its cov'erage of the event. 
The channel aired a re-edit of the 
video during half time of the Chicago 
Bulls/Orlando Magic game April 7. 




by Brett 
Atwood 



To create the Olympic/NBC edit 
Walker/Fitzgibbon looked through 
past Olympic and sports-event foot- 
age to find inspiring scenes to edit 
into the original clip so that the con- 
nection to the Olympics would be 
more noticeable. 

Seamlessly editing sports video 
footage into the arty Estefan clip was 
no easy task, according to producer 
Mo Fitzgibbon. 

"We had to sift through about 11 
hours of Olympics footage to find the 
right scenes," says Fitzgibbon. "It 
ended up working out but not after 
a lot of creatiw planning." 

The final Olympic/NBC edit con- 
tains se\'eral notable athletes, includ- 
ing Magic Johnson, Carl Lewis, and 
Shaqullle O'Neal. NBC may replay 
the clip periodically to 
promote its co\'erage of 
the summer Olympics. 

Animated light: 

"On Tour" is not the 
only music program to 
be hosted by a comput- 
er-animated character 
(see story, this page). 
Wall, Pa.-based Chris- 
tian music video pro- 
grammer LightMusic 
has started to give 
some hosting duties to 
a Mac-created cartoon 
character. Producer/ 
host Tom Green pro- 
vides the voice for his 
animated counterpart 
and will continue as 
human host for the 



show. 

Video dial tone: Although 
there is a lot of talk about the 
promise of interactive television in 
the industry, music programmers 
TNN and CMT are already airing 
commercials that are interactive — 
well, sort of. The spots, which pro- 
mote tourism for Myrtle Beach, S.C., 
actually dial the phone for the viewer 
The TV ad prompts viewers to place 
their telephone next to the TV speak- 
er, and then it plays a dial-tone audio 
track that emulates a push-button 
phone call. Forget all the talk about 
the merging of the cable television 
and telephone industries. For better 
or for worse, this "video dial tone" is 
already here. 

Q UICK CUTS: Randi Wilens has 

exited Alter Ego and can be reached 
at 310-556-1642 . . . Automatic Pro- 
ductions has signed music video 
directors Rubert Wainwrtght and 
Timothy White . . . Former "Dukes 
Of Hazzard" star Tom Wopat has 
exited his hosting duties of TNN's 
"Prime Time Country." The vacant 
slot will be filled by rotating guest 
hosts . . . Razor & Tie has serviced its 
first music video. The independent 
label recently commissioned a clip for 
Dar Williams' "As Cool As I Am." 
Julia Heyward directed, while Carol 
Ruthberg produced for HikecM Pro- 
ductions. 
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BILLBOARD MAY 4, 1996 



FOR WEEK ENDING APRIL 21, 1996 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

-NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street NE. 
Wuhingtm. D.C. 20018 

1 MC Lyte, Keep On. Keepin' On 

3 Mariah Carey. Always Be My Baby 

4 HonctuUnt. 5 CfOock 

5 Lost Boyi, Reiee 

6 MictadiK«aon.Tfvy Dent Care AbojlU 

7 CUncvJorH,BibytKe,T«naiSkMjanQ 

8 Tha Dan Pound. F^ew VcrK New YorV 

9 LL Cool J. Doifi It 

10 Jodvci. G);t 0> up 

11 Km Kioss. Live And Die For Hip Hop 

12 Groove TTwory, Keep Tiyin' 

13 Cootlc. 1,2.3,4 (Sumpift- NewJ 

14 R. Krty, Down Low 

1 5 VMhrr HDuttw i Cm Mm Corf 

16 H-ToNn.AThrLjneBetiwenUM&HalB 

17 Ladac. Party 2 Nite 
IS D'Anc>lo. Lady 

19 Ra* Kau, Mi^ami Lite 

20 9M|eF«LGardPuta,WrvVDu I<HtUe. 

21 Mowfah. I M(ss You 

22 Fufee«. Fu Gee-La 

23 Immalurt, Pleine Oool Go 

24 SWV. You're The One 

25 ChanUy Savage. 1 Will Sunnve 

26 Patra W. Aaron Hall. Scent 01 Attraction 

27 Deborah Cok, vVho Do U Love 

28 Randy Crawford, Grve Me The Night 

29 Jcut PomII. All 1 UttsQ 

30 Gcnkn/Gzs, Shadow Bomn 

* * NEW ONS* * 

Solo. He s Not Good ErkUigf) 
Hootie « The BlowNtli, OlO Man & Me 
texpCMnlf An^toVGetsFiiMd Up 
3T, Tease Me 
E.Gee. BuHerfly Me 

The Whitehead Brothers. Feel Your Pam 
Tcrtal, Kiss<ng You 

Cms fm. faof Bn««n. Tcuti Me, Tease Me 



Continuous profraniminf 
2806 Opryiartd Dr.. 
Hashvitk. TN 37214 

1 Shania Twain, You Win My Love 

2 Brooks t Dunn, My Maria 

3 Tiffl McCraw, All I Wanl Is A Lile 

4 Alabwna. it Worths 

5 Terri daft. II I Were You 

6 Coiin Raye, I Th nii About You t 

7 Ti<iylMh.Doe& That Que lAxiiE)«Shra... 

8 BryanWhfc, rmfWSiiptosalloLcwYo 

9 JuteBnMn.NtysS^mrfcsYcu'feOiad 
10 Pam Tilto. The Rrver Mi The Ht^a-, 



11 Blacktiawti, Aimos! A Memory Now 

12 Ricochet, Ojddy's Money 

13 JoOteMasini.H»(KCdn)tnd, TatsCMKma 

14 En*o. I Tb-ik We're On To Something 

15 Mindy McCready. 10. 000 Angels 

16 KariaBonafl&NiltyGi«IyD>tBind,Yau. r 

17 Marty Stuart liTrmsTiV. tix*^ Ta»in ' 

18 Martt Colire, uzfil-zV. Don't Lie t 

19 Rtct\ McCready. Trnnt-in' SIrair t 

20 Daryle Singktary. Workm' It Out 

21 iolm Andmon, LiTf Haid LfKcn iBatned t 

22 Dwifhl Yoakam. Sorry You A&hed> t 

23 Trace Adhint. There's A G«i In Texas t 

24 Shelby Lynrw, Another Chance At Low 

25 Sanwny Kenhaw. Meant To Be t 

26 Loneslar. No News 

27 Biny Dean, It's What I Do 

28 PmiI Brandt. My He^ Hss A Hstoiy t 

29 Sky Kings. Pichjre Perfect 

30 Sawyer Brown, treat Her R.ghl t 

31 Stei>hM)ic Bentley. Win's trial GtI 

32 Babbe Crirar, You'd Tht* t^'d Krm 

33 Keith Gattis. Little Onsps Of My He^rt 

34 Keith Stesal. htty Fifty 

35 Garth Brooto. The Change 

36 Ret>a McEntir*, Starting Over Afjain 

37 RhDndiVtnrar«.Mn«MarEDoYcijWan.. 

38 n»MiiuOu>AH'raj Ew Dob Gum Mt Oomi 

39 Ddub Supwnaw, She Newr lixte Bach 

40 Ndl Dtamond, One Good Love 

41 Dan SeaH, I'd Really Love To... 

42 Steve Anr. Someday 

43 Joe Dilfie. C O U N T R Y 

44 Grelchen Petere. When You Are Ow 

45 Ronita Reew«s. My Heart Wasn't In It 

46 Tracy Lawrence. Time Marches On 

47 Nand Grtffith W/The Cnckeb. Well... 

48 James Bonamy, l Don't Think I Will 

49 Diamond Rio, li s All In Your Head 

50 Paii OwfStad, Even When II Ooni Ftct 

t lf*dicat« Hot Shots 

* * NEW ONS* * 

Lan While. Wi:o Ai Heart 

Patricia Conroy, What LIse Can I Do 




Continuous programming 
1515 Broadway. NV, NY 10036 

1 LL CodJ, Oo'n II 

2 The Cranberries. Solvation *' 

3 Hootie & The Btowfiih. Old tMan & Me 

4 Stone Tenvte PMs, B« Bang Baby " 

5 CooNo. 1.2.3.4 (Sumpin' Mewl 

6 Mariah Carey. Always Be My Baby 

7 Oasis, Champagne Supernova 

8 Aianls Mornsettc, Ironic 

9 Gartiage, Only Happy WTien It Rains 

10 Oawe Matthews Band. Too Much *• 

11 R. Kally. Down Low 

12 Bush. Machineliead 

13 Celine Dion, Because You Loved Me 
U W*«yHulDnl>Cce1Mini.CaLrtOnMe 

15 ftaitJ^M The Micftne. Bulb ChPvade 

16 Smashing Pumpkins. 1979 



17 BubRt4ins.Wc»H^'!GalYa/MlnChed< 

18 The Cure, T^e 13Tn 

19 Lenny KfMb.Cdn1Gt« You on My Mind 

20 StiuingWHtMRLWfatDDllUeToDo? 

21 Red Hot Chili Peppers, Aeroplane 

22 Tracy Bonham, Molher Mother 

23 Spacehog, in IIil- Mesnlirne 

24 Marilyn Manson, Sweet Dieams 

25 Alice In Chains, Ag^m 

26 Jewd. Who Will Save Your Soul 

27 Dog's Eye Vtew. Everything Falls Apart 

28 Madonna. Love Don't Live Here 

29 The Nbnns, S'ster 

30 Tracy Chapman, Giw Me One Reason 

31 Deborah Cox. Who Do U Love 

32 2Pac. Cdlifornid Love 

33 Anwnonia, Drugs 

34 No Doubt. Just A Girl 

35 Foo Fighters. Big Me 

36 Joan Osborne, Right Hand Man 

37 Seven Mary Three, Water's Edze 

38 Coldfinger, Here In Your Bedfown 

39 SWV. You're The One 

40 Kom, Clown 

41 Fugees, lu Gee La 

42 Mary J. Blifle, Not Gon' Cry 

43 Nonchalant 5 O'Cloch 

44 Pulp, Conwnon People 

45 TLC, WateHalls 

46 Aefosinith, Amazing 

47 Lush, Lddy Killers 

48 Bush. Come Down 

49 Oasts. WonderAal) 

50 Jars 01 Clay, Flood 

** Indicates MTV Ejiclusrve 

* * NEW ONS* * 

Bryan Adwm. The Only Thng That UKK Good 
George Mkhael, F a^tlofe 
Van Halen, Humane Being 
Weird AI Yankovic, Gump 
DeHnquenl Habits, Tres Delinquents 
MC Lyte Feat Xscape, Keep On, Keepm'On 
No Doubt. ^ipidpr**Os 
TT>e Relmhments, Baridilos 



C3TNN 

THE NASHVILLE NTTWOBK. 
TheHeancfComVry 
30 hours weekly 
2606 Opryland Dr.. 

t.TN 37214 



1 Lonestar, No News 

2 Daryte SingMary. Workm' It Out 

3 Tim McGraw, All I Want Is A Lite 

4 Tie MiMridB, AI Yoj £'« Cd & Brrg Me Down 

5 Alabama, It Works 

6 Pam lifts. The Rwer And The Highway 

7 JoOm HtHina, Heads CwDta, Tate Cilfcina 

8 Billy Dean, It s What t Do 

9 Neil DlanMNid, One Good Love 
lOTerri Clark. If I Were You 

11 Blackhawfc. Almost A Menxiry Now 

12 Shania Twaiit. You Win My Lowe 

13 TdiyNdnvOcesTMBIueMncrEiGrShiv.. 

14 8ryinWI*,rmNctSuppzearoKMYou 

15 Colin Raye, I Think About You 



16 JoeOiffle. C-0 U-N-T-R-Y 

17 Broolu & Dunn, My Maria 

18 Garth Brooks, The Change 

19 Mindy McCready. 10,000 Angels 

20 Do(« Supemaw. She Newr Locks Back 

21 Dan Seals, I d Really Love To 

22 Ricochet. Daddy's Money 

23 Dwight Yoakam, Sory You Asked? 

24 PauJ Brandt, HMrt Has A History 

25 Sawyer Brown, Treat Her Right 

26 KtftiBonellt. WtyCrtty OvtBand, Ycu.. 

27 Sky Kings. I'*;uirr I'erteci 

26 H«ty Short ITrMsTrMLHonkyTorkr 

29 jDtn AndBBin, Lmg Hard Leeoi Learned 

30 Sammy Kerstuw, Meant To Be 

* * NEW ONS* * 

James Borumy, l Don't trunk I Will 
HtfMny 101 1. Pmidk CaAon. t Must B» Lm 
The Rankin Family, Tin; River 
Uri While. Wild At Heart 



Continuous programming 
1515 Broadway. NY, NY 10036 

1 CcHne Dion, Because You Loved Me 

2 Mariah Carey, Always Be My Baby 

3 MefaaElheridr.! Want To Core 0«r 

4 Alanis Mortssette, Ironic 

5 Hootie t Ttw Bhnrfish. Old Man & Me 

6 Seal, Don I Cry 

7 Colcetlvc Soul, Trw Wono I Know 

8 NaUlie Merchant. Wonder 

9 Tracy Chapman, Giwe Me One Rcaion 

10 Gloria Estefan, Reach 

1 1 Bodeans, Closer To Free 

12 Madonna, Love Don't Lrve Here... 

13 W*iyHtuk>itC«»VWuns,CounOrtMe 

14 Joan Osborne, One 04 Us 

15 Gin Btostoms, Folk»f Yau Down 

16 Jewel, Who Will Save Your Soul 

17 Dog's Eye View. Everythir^ Falls Apart 

18 Stii«. You Still Touch Me 

19 Blues Traveief. Run Around 

20 Martah Carey. Fantasy 

21 Tina Arena, Chains 

22 Ace Of Base, Lucky Love 

23 Joan Osborne, Right Hand Man 

24 Son Volt, Drcrivn 

25 Jam A/den, Insensitive 

26 Deq)BlueSarnel*«,Brrahla5tAlTllan/s 

27 Natalie Mercttant, Carnival 

28 Seal. Ktss From A Rose 

29 Alanis Morissette. You OugMa Knmr 

30 Jars Of Clay. Flood 

* * NEW ONS* * 

Geofge Michael, Fastksve 
Amanda Marshal. Birmingham 
KwRy \M)nc SNplMdl Bon VWi A (Men HMrt 
Suzanne Vifi, Caramel 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL « LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 4. 1996- 




Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Crucial Conflld, Hay (Strollin' On) 

BOX TOPS 

Deborah Coi. Who Do U Love 

Weird AJ Yankovic. Amnh Paradise 

Geto Boys. The World Is A Ghetto 

7 Mary 3, Waler's Edge 

Quad City DJ's. C'mon 'N' Ride It 

liTtmalure, Please Don't Go 

Whttwy HeusknCeCa Mm, Count On Me 

R. Kdly. Down Low (Live To.. .Mil) 

MC Ren, Mad Soental 

Bahamadia, True Honey Buns 

Celly Cd. li s Goin' Down 

Art N Soul, Ever S>f»ce You Went Away 

Mac MaH. Gel Right 

MC Lyte, Keep On, Keepin' On 

Junior MJLF.IJ^., Gel Money 

Too Short, Getttn' II 

Mack 10, Hoo Bangin' 

YelLa, 4 Tha E 

NEW 

Amanda Marshall. Birmingham 

Bone Thucs-N-Harmony, Ttia Crossroads 

Brian Green. You Serxl Me 

Case, Toix:h Me, Tease Me 

Catar Me Badd,Ttw Earth. The S(/i. TheRa«^ 

Cure. The 13 th 

Donell Jones. In The Hood 

Everclear, HeartspeaK Doliarsien 

Gloria Estefan, Reach 

J'ton, I'll Never Stop Loving Vou 

Lush, ladykillers 

Myttikal, Beware 

Primus, Southbourrt Pachyderm 

Selena, I'm Getting l>Md To You 

3T. Tease Me 

Ttasa Jtiena, Chains 

Tori Amot, Taluls 

II D EitrMM. If I Knew Then. 

Xseape. Cant Hang 



Cofttinuous programming 
3201 Dickerson Pike 
Kashvflle, TN 37207 

BNnd Mek>n. Three Is A Magtc Number 

Bkies Traveln. The Mountsifts Win Again 

Hootie t The BknvfHh. Old Man & Me 

Madonru, t Don't L ii/e Here Anymore 

Billy Mann. Turn Doivn Il» WorW 

Kenny W. Stwptmd. Bom With... 

UI~A-One. These Anns 

The BcaOes. Real Love 

Bel Canto, Rumour 

The Com, The Right Time 

Chris Isaah, Graduatton I>ay 

Jars Of Clay, Flood 

Kiss, Rock And Roll All Nite 

L«iny Kravitz. Can! Get You Off My Mind 

Zlgc Marley ( The Metody, Love Power 

Edwin McCain, Sony TdA Frier>d 

Joni Mitchell, How Do You Slop 

Oasis. Champa^e Supernova 

The Ranlun Family. The River 

Soraya. Suddenly 



Six hours weekly 

1 Centre Street, Room 2704 

New York. NV 10007 

MC Lyte, Keep On, Ke«pin' On 

Biata Rhymes. WixMH^II [k« Ycu All ki Check 

R. Kelly, Dr//.n Low ILtve To.. Mix) 

Wotfpack. LV?init«n 

Shabau The Disciple, Crime Saga 

Lost Boyi. Renee 

Horace Brown, One For The Money 

H-Towm. A Thin Line Befween Love & Hate 

Jodecl. Get On Up 

Mary J. Blige. Not Gon' Cry 

S-Olf, Aim For DolO 

AZ, Mo Murder. Mo Money... 

Silk, Don t Rui.h 

Mamnfl, Tii The Coa Come Knockin' 
Smooth Da Hurler. Hustler's Theme 
SWV, You're The One 



Mic Geronimo, Where Ever You Are 
Total, No One Else 
Geto Boys. The Work) Is A Gheno 
Wise lirWIiaent, Steacty Slangm' 



Continuous programming 
Hawley Crescent 
LoTKlDn NW18 TT 

Robert Miles. Children 

Joan Osborne, One Of Us 

Fools Garden, Lemon Tree 

Michaal Jackson, They Donl Caie Ateut Us 

Bactatnat Boys, ni Never Break Your Hevt 

Take That. How Deep Is Your Lowe 

CuHure Bait, Cryin' in The Ram 

3T, Anything 

2 P»c, California Love 

The Prodigy, Firestarter 

Babyton Zoo, Spaceman 

Tina Tomer, Whatever You Wanl 

Oasis, Don't Look Back In Anger 

George Michael, Jesus To A Child 

Los Del Rio, Macarena 

Snap. Rame 

Oasis, Wonderwall 

Quean, You Don't Fool Me 

CooliQ. 1, 2. 3, 4 (Sumpin' New) 

Scorpions. You And ■ 



Conbnuous prograrruning 
2806 Opryland Or 
Nashville, TN 372U 

Wayne Watson. Field 0( Souls 

Code Of Elhics, Pleasant Valley Sunday 

Geoff Moore & The Dtstance. The Vow 

Grower Levy. Trtere Is A Life 

Sool Krippayne. Strwomes He Calms nv Sttrm 

Jimmy A, Sweel An^el 

Chris Uiotte. Lc^<c Of The Father's Arms 

Aaron Jeaffrey, After The Ram 

WNbvy HouMon « CaCe Whn. Cart Cn Me 

Big Tent Revival. Somethm' Boul Jesus 

Wes King, Ule Is Precious 



A) Green, Ycur Heart's In Good Hands 
Rebecca St. James. God 
Newsboys, Take Me To Your Loader 
Audio Adrenaline. Never Gonna Be 



One hour weekly 
216 W Ohio 
Chicago. IL 60610 

Paul Westerburg, Love Untold 

Gravity Kills, Guilty 

Lotion. Blind For Now 

Whipping Boy, Twinkle 

7 Mary 3. Water's Edge 

Cast AInght 

Verve Pipe, Photograph 

Tori Amos, Taluia 

Alice In Chains, Agam 

Howltn' Maggie, Alcohol 

l|iy Pop. To ikilong 

Voodoo Glow Skulb. Fat Randy 

Tracy Bonham, Mother Molher 

Nancy Boy, D«ep Sleep Motel 

Golden Smog, V 

Rv ^^nd The MicMne. Buts On Parade 
Cracker. I H^le My Generation 
Humbucker, My Head 



TV (OR U-NQ1 THEM'^ 



1/2-hour weeUy 
46Gillon] St 

I, MA 02401 



Rage Apinst The Machine. QUIs On Pvade 
Cracker, i Hate My Generation 
Down By Law. Independence Day 
SlereoUb, Catpe! Of Noise 
Tori Amos, Taluia 

Stabbing Westward. Wvfi Do I Have ToOo 
Paul WestertMrg. love Untok) 
Schtum, Run 

Tracy Bonham, Mother Mottief 
Semisonic, Dcah in Falames 
Howlin' Maggie. Alcohol 
Primus. South tMund Pachyderm 
Bad Religion. A Walk 
Kom, Clown 

Sparklehorse. Someday I Will Treat... 



ON THE HORIZON: MTV2 

(Continued from page 1) 

about it," 

The forthcoming launch of MTV2 
comes five years after MTV announced 
its plans to splinter the successful music- 
\ideo channel into three separate signals 
(Billboard. Aug. 10. 1991). 

However, since that 1991 announce- 
ment, the music channel has said little 
publicly about creating additional MTV 
signals. Some insiders say that the delay 
is due to slower than anticipated expan- 
sion of most cable systems, which have 
yet to complete upgrades expanding 
their channel capacities. 

In addition, the pressure to create an- 
other channel dinrinished after the col- 
la}ise of plans by fi\'e ri^jor masic comjia- 
nies to back a ri\'al music-video channel in 
the Uii. (Billboard, July 22. 1996). 

MTV2's emphasis on music videos is 
music to the ears of many record execu- 
tives, who have been concerned about 
the diminishing amount of time allocat- 
ed to clips on MTV. 

Like MTV, the new channel is expect- 
ed to program a blend of all music gen- 
res. Developing acts, in j)articular. are 
likely to benefit ftT)m the introduction of 
MTV2, label executives speculate. 

''MTV2 inight act as a testing ground 
for newer acts," says Linda Kerrando, 
VP of music video promotion and media 
for Atlantic Records. "It could gi\'e them 
an opportunity to get wide exposure 
sooner thiui they wciuld lie able to find on 
MTY . . . Maybe this will mean more op- 
portunities for these baby bands." 

Wendy Griffiths, VP of video promo- 
tion at Reprise Records, concurs. 'This 
is going to help all of us. It's tough right 
now to find a place for videos by new 
bands. This could gi\'e many acts a new 
avenue for e^qxiflure." 

Several label video executives are com- 
I)aring the forthcoming service to the ear- 
ly days of MTV, when it was looser in its 
[HY)gramming structure than it is now. 

"If it takes MTV back to where it was 
iriien it first started, then it could be a 
breath of fresh air," says Jeff Anderson, 
a video promotion executive at Inter- 
scope. "Anything that opens up more av- 
enues for new music is good for the in- 
dustry." 

Peter Baron, head of video at (Jeffen, 
agrees. "I'd love to see MTV2 pro- 
grammed like in the old days of early 
MTV." saj's Baron. "Rather than react 
to what was on the charts, they just 
played songs that had great videos. 
There are lots of creative videos that get 
made even,' ye;ir that don't gel played 
because they are not attached to a hit 
artisL" 

One of the more intriguing aspects 
about MTV2 is that it may be a com- 
pletely commercial-free service when it 
debuts, according to sources. However, 
many label executives are skeptical 
MTV2 will remain commerrial-fi'ee. 

"That may be a stunt," says one musk? 
video executive. "I can't imagine that 
MTV2 vi'ould be commercial-free unless 
there was something in it for them." 

MTV is expected to keep initial oper- 
ating costs of the channel low by using 
its existing staff to program and market 
the new channel. 

Production costs are also expected to 
be kept to a minimum, since a nuyoritj' 
of the programming on MTV2 will be 
clip-based. In addition, it is possible that 
MTV2 will not use VJs to introduce the 
clips, according to sources. 

Although details are sketchy, MTV 
has looked at the iwssibility of customiz- 
ing the MTV2 playlist for each market, 
according to some laliel music-video ex- 
ecutives. MT\' has already announced 
that it plans to use recent digital tech- 
nology upgrades to r^onalize many of 
its international signals but has not indi- 
cated whether the same technology 



would be a|>plied in the UJS. (Billboard, 
March 30). 

If MTV2 does have the capacity to re- 
gionalize its playlist. it would signify a 
strike at video programmer the Box, 
which already differs region by regk>n, 
since its playlist is largely determined 
by viewer requests in each market. 

"(Regionalizationl has always been 
one of the strongest aspects of the Box," 
saiTs one label video-department execu- 
tive. "If IMTV2] Ls able to play a video to 
the tastes of a specific market, then that 
would be of great interest to the labels, 
since many records are strong in only a 
specific market but may not play well 
nationwide." 

Many music video promotion execu- 
tives say that they are frustrated by the 
lack of concrete information available 
about the forthcoming channel. 

For example, no labels have been for- 
mally contacted about the video submis- 
sion process for the new channel. 

Another uncertainty is the audience 
and distribution that MTV2 will have 
when it debuts. 

"I think it's great if someone provides 
a new platform of video exposure be- 
cause, Lord knows, w'e can all use it," 
says Steve Leeds, Universal senior VP 
of promotion. "But the real question is. 
W^at kind of pressure can the MTV 
Networks affiliate relations put on c^le 
i)I)enitors to get the widest base of dis- 
tribution in mVciV 

One source says MTV2 may launch 
with about 5 million households, a far cr>' 
fi*om MTVs reach of 64 million. 

To spur rapid di.'itribution. MTV Net- 
works will likely cross-promote the 
channel heavily on MTV, VHl, and 
Nickelodeon. Cross-promotional spots 
often prompt viewers to call their local 
cable companies and inquire about the 
new channel 

MTV Networks is using the same 
-Strategy to build distribution of its TV 
Land channel, a spinoff from Nick- 
elodeon's highly rated "Nick At Nite.** 

"MTV Networks Is good at cross-pro- 
motion and launching channels. You can 
bet that you will see a lot of spots for 
MT\^ on MTV when it launches," 
Missy Worth, senior creative executive 
at Revolution. 

In addition to MTV Networks' own 
VHl , MTV2 will vie for cable space with 
a number of other music-themed ser- 
vices, including the Box, CMT, BET, 
andTNN. 

Another competitor is Canadian pro- 
grammer MuchMusic, which has niade 
small but significant strides in its at- 
tempt to crack the U.S. market with its 
MuchMusic USA feed. The program- 
mer recently secured wider distribution 
in several new markets through a deal 
with Clontinental Cablevision and is also 
available in 1.5 million homes through 
direct broadcast sateUite service Di- 
recTV (BiUboard. March 16). 

In 1996, recent upstarts such as BET 
on Jazz, a 24-hour jazz offshoot of Black 
Entertainment Network, and Ovation, 
the classical music and arts channel, have 
further squeezed the competition for ca- 
ble space among music programmers. 
Both BET on .lazz and Ovation have had 
difficulty obtaining wide distribution, 
reaching only about 500,000 homes. 

To secure wider distribution, MTV 
Networks will likely cut deals with cable 
oi>erators to bundle the service as they 
renew their licensing agreements for 
MTV, VHl, and Nickelodeon. 

"MTV is a savvy programmer," says 
Offen's Baron. "Ittook 10 years to build 
the franchise of MTV — that's how it 
works in the cable world. The success of 
MTV2 will depend on how [MTV Net- 
works] uses its muscle to expand distri- 
bution of the channel." 
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BREAKING AWAY: MYSTERIES OF LIFE, VIDA, EL NINO, SALAAM BLOSSOM IN BLOOMINGTON 

(Continued fwiii page I) 



pros. With the pmliferation of recording 
technologj' and industrj' sa\'\"y, Bloom- 
ington is increasingly producing musi- 
cians of worth, and they are being 
noticed: from RCA's M>Tsteries Of Life, 
the first area act to sign to a major label 
since John Mellencamp, to self-propelle<i 
a cappella world music group \^da and 
such local label standouts as noise-pop 
band El Nino and Middle Eastern-fla- 
v'ored instrumental combo Salaam. 

MYSTERIES OF LIFE 

There is an intimacy inherent to 
Bloomington's rock scene, with many of 
the local musicians playing in several 
bands simultaneously and regularly 
guesting on each others' albums. And 
although thLs interplay hasn't yielded a 
readily identifiable Bloomington 
"sound" — such as those produced in the 
past hot rock spots of Seattle, Min- 
neapolis, and Athens, Ga. — several of the 
town's act,s take a songwriting-first 
approach. Emblematic of these elements 
are Mysteries Of Life, which haw ties to 
a number of past and present Blooming- 
ton projects and plies a pop-as-we- 
wanna-be attitude. 

Led by husband and wife Jake Smith 
and Freda Love, Mysteries Of Life rose 
from the ashes of Antennae, a notable 
Bloomington rock outfit that recorded 
two albums for Mammoth. Antennae 
featured two other key local figures; 
multi-instrumentalist Vess Ruhtenberg, 
who plays bass in Mysteries Of Life and 
leads his own band, I Jnited States Three; 
and guitarist John Strohm, Lo\«'s for- 
mer bandmate in Boston's Blake Babies 
and for years an indispensable Bloom- 
ington figure as a band leader (Velo- 



whafs needed in rock music today" 

Area studio whiz P^ul Mahem, pro- 
ducer of "Keep A Secret," agrees. "Hav- 
ing artists like John Mellencamp, Lisa 
Germano, and John Strohm around ha.s 
really iniluenced people here to be song- 
writers, but to write .songs that are a lit- 
tle outside," he sa^"^. "And I think Jake 
Smith is a fine example of that He could 
be a career songwriting talent, like a 
.John Hiatt" 

Recording Mysteries Of Life in his 
Imlianapolis home studio, Mahern pro- 
duced "Keep A Secret" after putting out 
a Mj'steries Of Life single ("Kira's Com- 
ing 0\'er"rAlibi") on Egg Records, an 
Indianapolis indie label with which he is 
associated. Having since relocated to 
Bloomington, Mahern has become the 
local alternative rock producer/engineer 
of choice, working out of Echo Park, a 
busy recording studio owned by longtime 
MeUencamp band guiUirisl and produc- 
er Mike Wanchic with producer/studio 
manager Mark Hood. 

Among scores of projects at Echo 
Park, Wanchic produced the MCA debut 
of regional fawrites the Why Store (see 
sU>r>', page 1), and Mahern hel|x?d fash- 
ion a finished album from the home 
recordings of hermetic songstress Ger- 
mano, an alumnus of Mellencamp's band 
and one of the first left-of-center Bloom- 
ington artists to gain national attention. 
The new Germano record, "Excerpts 
From A Love Circus," is due in Septem- 
ber frwn 4AD- 

Althoug^i Mellencamp operates Bel- 
mont Mall, a private facility nearby, he 
occasionally has work done at Echo ^k. 
Hood has produced jazz acts at the stu- 
dio, and projects from the world-class 




Deluxe, Hello Strangers), session play- 
er, producer, and all-around wise man. 

Abandoning the guitar-heavy psyche- 
delia of Antennae, Mysteries Of Life 
present a kinder, gentler. Velvet Untter- 
ground aesthetic on their debut album, 
"Keep A Secret," released Feb. 27 by 
Citizen X/RCA. Influenced by the 
arcane Americana of Indianapolis' Wil- 
gar Boatmen, singer/guitarist Smith and 
drummer Love sought to develop a 
"melodic, \'erj' listenable sound, yet with 
unorthodox arrangements," Smith says. 

The fruits of that approach are aj^iar- 
ent on such tracks as "Into The Lij^t" 
and "Alibi," in which Smith's guitar and 
Geraldine Haas' cello combine to jHwide 
a subtle, seducti\« texture. Indiana Uni- 
versity radio station WIUS has been 
pishing a number of tracks from "Keep 
A Secret," and triple-A WTTS Bloom- 
ington has the first single, "Going 
Through The Motions," in medium rota- 
tion. The song has also been added as far 
aw^^y as triple-A WNEW New York. 

RCA A&R manager Franz Fleischi 
recognized the pop allure of Blooming- 
ton-bom rock when he welcomed M>'s- 
teries Of Life to the label. "I was a huge 
Blake Babies fan, and I followed Jake 
and Freda in Antennae," he says. "But 
the more I listened to the Mysteries 
tape, the more amazing the songH sound- 
ed. I think Jake has a real vision as to 



Indiana University School of Music are 
regularly recorded there, Velo-Deluxe 
tracked its fine Mammoth debut, 
"Superelastic," at Echo Park, and El 
Nino's self-titled Flat Earth Records 
album was mixed there. 

With the ad\'ent of Echo Park, more 
artists from the area can make top-notch 
records without going to New York, 
Chicago, or Los Angeles. And with the 
studio's recently opened "B" room, bands 
on a budget can produce hi-tech yet 
affordable work in town. 

The "B" room is Mahem's province, 
and he r^ularly taps local talent for ses- 
sions, having brought in Smith, Strohm, 
and El Nino's Glenn Hicks to play on 
Germano's album, for example. 

That bands might blossom without 
leaving Bloomington is a relatively new 
concept, according to Smith. "The idea 
was alwaj-s, 'We ha\'e a band and some 
songs now, so let's move to Chicago,'" 
Smith says. "And that's alwajT* been a 
mistake. Those bands alwaj-s disappear 
Pfeople are just now starting to realize 
that you can get it haf^ning right here 
in Bloomington." 

So far. Mysteries Of Life have been 
able to make tracks without leaving 
town — for good, that is. The band was 
away touring the Midwest and East 
Coast through March, with Smith and 
taking along their nearly 2->'ear-okl 



Bloomington's music scene 
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Venues 

1 . Mars Nightclub 

2. The Bluebird 

3. John Waldron Arts Center 

4. Wild Beet 

5. Second Story Nightclub 

6. Rhino's All Age Music Club 



Music stores 

7. Earwax 

8. TD's CDs and LPs 

9. Tracks 

1 0. Streetside Records 

11 . CD Exchange 

1 2. Roscoe's Compact Discs 

1 3. Karma Records 



Credit sieve Balle-Grtlord 

baby, Jonah. They go back on the road in 
May to play West Coast dates. The band 
is managed by the Performance Group 
of T^oma Rirk, Md., its songs are pub- 
lished by Warner Bros. Music, and its 
shows are booked by New York-based 
Loren Chodosh. 

"When we first started Mysteries, it 
was just going to be a couple of singles 
and some shows around town," Smith 
says. "Now it's like a full-time job." 

VIDA 

Singing hasn't become a full-time job 
for the wtimen of Vida, although as one 
of the more successful acts in Blooming- 
ton, that ixtssibility may one day present 
itself Vida relea-sed its indei>endently 
produced, self-titled debut album in Jan- 
uary, and the first 1,000-CD run has 
already .sold out in .stores around town. 
The group recently won the .spring Bat- 
tle of the Bands contest sponsored by the 
wwkly Bloomington Voice, and opening 
for Capricorn rock band Sonia Dada in 
late March, Vida wowed a 300-plus 
capacity crowd at local club Second 
Story. On April 27, the group performed 
at B.B. King's in Memphis as part of the 
Crossroads Music Festh-al. 

Vida's great appeal stems from its 
members' spirited voices, unassuming 
charm, and sure sense for repertoire — 
whether it is Bulgarian or South AJrican 
folk songs, black spirituals, or the occa- 
sional pop tune, such as the group's a 
cappella arrangements of "Son Of A 
Preacher Man" and John Prine's 'Angel 
Of Montgomery." Vida comprises TU 
sophomores Sarah Ferrell, Stephanie 
Heidemann, Jessica Lewis, and Moira 
Smiley. 

The audience Vida attracts runs the 
gamut demographically, from punks to 
parents. "1 guess the fact that we seem 
like four innocent little girls onstage con- 
trasts interestingly with our fairly pol- 
ished sound," Smiley says. 

"But I think people Uke us mostly 
because of what wd sing," Smiley adds. 
"Whether it's from Eastern Europe or 
from South Africa, the music we do had 
.so much meaning for the people who 
sang it originally. Some of the songs are 
.silly, and .some iire wry sad, but they are 
al.so very real. That affects ix.'ople." 

The members of Vida met as fresh- 
men in the Collins Lhing-Learning Cen- 
ter, a Gothic, labyrinthine campus dor- 
mitory that functions much as its name 



implies, with a wide variety of residents 
and in-house classes. Ferrell is a nath^ 
Indianian, Heidemann is from Michigan, 
Smiley is from Vermont, and Lewis is 
originally from New Zealand, with her 
family now residing in Maryland. The 
group was bom as a course project for 
early musicA^ice m^or Smiley, who is 
the only musK student in Vida. The other 



have had a chance to dewlop their art 
and a follmving. Vida Is a great example." 

One of Vida's biggest proponents, 
Williams has booked the group as part 
of the lineup for the Lotus World Music 
& Arts Festival. To be held Oct. 3-6 in 
Rl(K)mingtun, the l.()tu.s F&stival will fea- 
ture 60 performers in four clubs. On 
April 13, Vida sang at Culture Shock, an 
annual music festival sponsored by 
Wilis and held on Dunn Meadow, in 
front of the union. Fifteen other acts 
plajTKi, including HeDo Strangers, Fab- 
ric, the Swingrays, and the Staple Guns. 

Although as college sophomores the 
members of Vida will no doubt go 
through considerable grcuing pains indi- 
vidually and with each other, they look 
on the group as a long-term ".school in 
itself," Lewis says. Vida manages its own 
affairs and has begun booking a July 
tour of the East Coast Dates set .so far 
include Border's Books & Music July 5 
and Brothers Cafe July 7 in F&iirfax, Va.; 
an outdoor concert in Pennington, NJ., 
July 13; CBGB 313 and a Barnes & 
NoHe in mid- July in New York; Border's 
July 21 in Levittown, N.Y.; Bethany 
Church July 25 in Montpelier, Vt; and 
Contoise Auditoriimi July 28 in Burling- 
ton, Vt. 

'*So many artists wait so long to do 
what we're doing right now," Smiley 
says. "We've had a charmed life in Vida, 
and even though it sounds cheesy, Vida 
really seems bigger than us." 

EL NINO 

As far as Bloomington alt-rock goes. 
El Nitio is just about bigger and better 
than anybody The band's gale-force live 
shows are a sight for sore eai^ with John 



EL 
NINO 




members are intuitiw singers, and they 
all share as heroes \x)cal groups Lady- 
smith Black Mambazo and ^we&X. Honey 
In The Rock. 

Vida started out playing shows at the 
lU student union, the largest in the coun- 
try. The group also sang live on WIUS 
and Bloomington community station 
WFHB and branched out to larger 
venues. Opening for popular regional 
singer/songwriter Carrie Newcomer in 
late March in Lafayette, Ind., Vida sold 
more than 100 CDs after the show — 
more than Newcomer, sources say But 
the greatest brush with fame for Vida so 
far came in M^ 1995, when the group 
made the finals of a 60-act audition in 
New York for "Capeman," an as-yet- 
unproduced musical by I^ul Simon. 

Vida's album has been getting regular 
airplay on WIUS and WFHB. A second 
batch of the CD is just in, and the group 
will continue to sell the discs on con- 
signment in local stores and at gigs. Vida 
has become a consistent draw at clubs 
around town, w^ich, says Lee Wlliams, 
who books the gigs at Second Story, 
reflects the hroafler scope of music bud- 
ding in Bloomington. 

"A couple of years ago. alternative 
rock dominated the scene," Williams 
sa>'s. "Now. with clubs like the Wild Beet 
[a smoke-free, beer-only, fulk-orienled 
venue] opening up, more acoustic acb^ 



Hicks drenching the audience with 
sheets of sound from his instrument, an 
unwieldy guitar/effectfi-pedal amalgam 
bound with duct tape. But within the din 
is a calm center: a disarming batch of 
songs. 

Stellar tracks, such as "Lipstick," 
"Warm Hands," "Kou-Coo," and "Dilute 
Me" from El Nino's self-titled debut 
album, do justice to the band's shows, if 
only barely. Seniced to local radio in 
mid-April, the album soon hit No. 1 on 
WIUS' top 20, with "Dilute Me" receiv- 
ing persistent spins. Released by Indi- 
anapolis-based Flat Earth, the album 
went to regional stores Tuesday (30) via 
Chicago's S>'mbiotic DLitribution. 

El Nino regularly attracts more than 
200 people to its Bloomington gigs, play- 
ing about once a month at Second Story, 
the town's primarj- original music wnue. 
According to Williams, El Niiio is by far 
the best local indie-rock draw. But the 
band doesn't play its hometown more 
often because, says singer/bassist Glenn 
Hicks, "if you play too much around 
toft'n, it's not special anymore, and peo- 
ple will eventually stop coming out as 
much." 

El Nino opened for Tracy Bonham 
and Loud Lucy April 17 at the Emerson 
Theater in Indianapolis. A few rlaj-s later, 
the band pla>^ to a full house at Rhino's, 
(Continued on next ixtge) 
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a Bloomington aU-ages club sponsored 
by the United Way mid the city prosecu- 
tor's office. With Indiana's conservative 
drinking laws, those under 21 cannot 
enter clubs that ser\« alcohol. There is 
no provision allowing stamps or wrist- 
bands to separate nondrinking fans, and 
Wlliarns s&y^ this severely limits atten- 
dance at rock shows. 

"It's important to play all-ages shows, 
because that's the only way high-school 
kids can see us." Hicks says. "Those 
places are cool. I wouldN-e Im'ed for there 
to ha\« been a Rhino's w-hen I was a kid." 

This summer, El Nino — the Hicks 
brothers, rhjlhm guitarist Michelle Ben- 
ninghoff, and drummer Paul KarafTa — 
plans to book itself for gigs in Chicago, 
St Louis, Ann Arbor, Mich., Champaign, 
III., and throughout Ohio. The band is 
managed by Matt Hickey at Tony 
Margherita Management in Chicago. 

"The obvious way for us to get more 
exposure would be to hook up with a 
band like Folara or the Flaming Lips," 
Glenn Hicks says. "Those guj-s have a 
similar sound and could turn kids on to 
us. But we just want to get out and wt)rk, 
period. I can't wait until w^'re playing so 
much that we can tose the day-job thing." 

Also a member of Hello Strangers and 
Germano's last touring band, Glenn 
Hicks co-produced half of El Niiio's 
album with Polara singer/guitarist Ed 
Ackerson (who also contributed to 
Antennae in years past). Hicks produced 
the rest of the record with Mahem, mix- 
ing the set with him at Echo Park. 
Strohm. Germane, and Ruhtenberg con- 
tributed performances. According to 
Hicks, El Niiio should go into the studio 
in late summer to record its sophomore 
album, probably with Ackerson at 
Polara's studio in Minneapolis. 

The next El Nino album will be an 
expanded affair sonically, Hicks says, 
with the sound approaching more of the 
band's Hiisker Dii-meets-My Bloody 
Valentine live presentation. "The band 
has evoh^d so much since we recorded 
our album more than a >'ear and a half 
ago," he saj-s. "Our next album will be 
more djTiamic and demanding." 

Last j^ar, prior to the El Niiio record. 
Flat Earth released the debut album 
"She's The Word" by indie-popsters 
United States Three and "Security"/ 
"Let's Play Shrapnel," a 7-inch single by 
local electro-folk act Fabric. Co-owned 
by K^vle Jackson, Allan Baker, and Jay 
Mahler, the label started out as a plat- 
form for United States Three, and now, 
"It has mushroomed," Baker says, 
adding that the United States Three 
album sold about 1,500 copies before the 
distribution deal with S\Tnbiotic. 

Flat Earth albums scheduled for sum- 
mer release include what could be one of 
the finest Bloomington records to date, 
the Mahern-produced debut from rock- 
ers Transportation, set for July. Due in 
August is an album of lyrical, Gram I^- 
sons-inspired country-rock from 
Strohm's Hello Strangers. Flat Earth is 
negotiating with Fabric to release the 
band's soon-to-bc-recorded album debut 
as well as considering signing local 
poww-pop outfit Stranded At The Dri\"e- 
In, among others. 

"Peq>le don't give a second thought to 
the Midwest outside of Chicago," Baker 
says. "But there's a lot more good stuff 
here than anyone knows." 

SALAAM 

With one of the country's most highly 
regarded music schools, Bloomington is 
bound to be a musical town, even if you 
consider just the number of kids prac- 
ticing scales every day. One of the n»re 
naturally euphonious ensembles is 
Salaam, which plays a mixture of origi- 
nals and arrangements of traditional 



Middle Eastern tunes. 

Salaam's enchanting self-titled debut 
disc is out on Bloomington-based Vi\i 
Records, run by Jorge Hernandez. The 
group comprises flutist Amy Cyr, per- 
cussionist Michelle Daly, bassist Ron 
Kadish, violist Dena El Saffar, and vio- 
linist Megan Weeder — all except Daly 
graduates of WTs music school. Salaam 
produced its album with Grey Larsen, a 
regional producer/composer of Nurious 
Celtic and folk acts. Two of the album's 
tracks were cut li\'e at the WakJron Arts 
Center in downtown Bloomington. The 
band appears on the "Li\'E From Bloom- 
ington 1995" compilation CD, with the 
song "Sand Highway," and on the '96 
disc, with a different take on it^ album 
track "Funky Canwl" (see story page 1). 

According to Kadish. Salaam has sold 
more than 800 copies of its album, 
released last fall. Having played as far 
afield as Chic:^ and St Louis, the quin- 
tet also draws well at its thrice-weekly 
gigs in Bloomington, especially at the 
Wild Beet. Kadish says Bloomington 
clubgoers are an unusually receptive 
audience, generally supportiw of acta of 
hybrid genres. 

"The enthusiasm for different kinds 
of music in Bloomington has ballooned 
exponentially," Kadish says. "Ewn the 
Tuesday night jazz jam at the Wild Beet 
gets packed. Everyone has their 
favorites, but most people seem willing 



matic front man who happens to have a 
marketing degree. 

Over the past four years, Why Store 
singer/guitarist Chris Shaffer and his 
bandmates created a cottage industry, 
selling 30,000 copies of their two inde- 
pendent releases and de\'eloping a siz- 
able fan base through constant touring 
across the Midwest 

But now, the Why Store's self- 
reliance gets a boost from big business. 
With its self-titled third album, 
released Tuesday (30), the Why Store 
made the move to Way Cool Music/ 
MCA. The band also recently gained 
Tony Dimitriades as a manager and 
just signed with CAA for booking. 

The WTiy Store's loose li\'e shows and 
the "jammie" approach to its indie 
albums earned the group a "hippie 
rock" tag, k la Rusted Root. But it's 
another mark of the Why Store's pro- 
fessionalism that the band took consid- 
erable cues from producer Mike 
Wanchic while working on the new- 
album, which has a more concise feel 
than the group's self-produced releases. 

Wanchic — longtime guitarist for 
John Mellencamp and producer of such 
acts as Bob Dylan, James McMurtry, 
and Cowboy Mouth — served as the 
band's "big brother and mentor," says 
Shaffer, and changed how the band 
viewed making records. 

"In the studio, we've alwaj's chased 
that live sound in an attempt to capture 
what we do on stage," Shaffer says. 
"Mike taught us that the studio and the 
stjige are two different worlds. He kept 
us from being too wanky." Or, as 
Wanchic puts it, "The band learned 
how to focus on bringing the most out 
of a song." 

Even though the members of the 
Why Store idolize PhLsh, the ultimate 
hippie rock band, they have developed 
a sound that, even live, is more classic- 
rock-influenced rural pop — equal 
parts Lynyrd Skynyrd, Mellencamp, 
Blues Traveler, and Hootie & the Blow- 
fish. 

In fact, it's to Hootie that Scott 
Jameson, PD at "new rock" WRZX 



to check things out" 

With its intricate, low-key music. 
Salaam plays to an older crowd than 
many other Bloomington acts and, in 
particular, the group's Mvi labelmalc.'^. 
Yvd specializes in party tunes, such as 
Ihotse of jazz-funk fusion ensembles Fam- 
booey and Homunculus. The label is also 
hwne to Showermast a rap'n'roll band. 




and Hernandez conducts promotions for 
Johnny Socko, a loony ska-funk outfit 
whose independent release will be dis- 
tributed by Caroline. Vi\i's catalog also 
includes Hernandez's own classical gui- 
tar album, "Romances." and a maxi-sin- 
gle by R&B act Middle Passage that has 
been licensed by Wreck in Ji^)aa V^\i's 
releases are distributed by Chicago's 
Baker &Tajior. 

Fambooey Is the Wggest draw of any 
local act at Second Story and could be 
the biggest draw in all of Bloomington 
by year's end, according to Williams. 



Indianapolis, compares the Why Store. 
"Regional successes are what's hap- 
pening now," he says. "Hootie had that 
real strong Southeastern following, 
and the Why Store has a similar thing 
in the Midwest. 

"People often have this fantasy that 
bands go directly from their garages 
to Hollywood, but it ain't that way," 
Jameson adds. "These guys are veter- 
ans of the business of music, and now 
their songs are more radio-friendly. If 
they got some breaks, they could real- 
ly make it." 

WRZX is playing the new Why 
Store single, "Lack Of Water," in medi- 
um rotation, and Jameson says that 
album track "So Sad To Lea\'e It" is 
even better. WRZX's sister station, 
classic rock WFBQ, is also playing 
"Lack Of Water" and has aired tracks 
from the band's indie albums. 

At Iriple-A WTTS Bloomington, PD 
Rich Anton says his station will play 
the single, as well as dee[K'r cuts from 
the album, pointir^ out that WTTS has 
six tracks in its recurrent library from 
the Why Store's independent albums. 

All in their late 20s, Shaffer and his 
fellow Why Store members — guitarist 
Michael David Smith, bassist Greg 
Gardner, drummer Charlie Bushor, 
and keyboardist Jeff Pedersen — are 
natiw Indianians who met while play- 
ing in cover bands at Ball State Uni- 
versity in Muncie, Ind. 

In 1991, the Why Store -started find- 
ing its way into Indianapolis clubs, 
which constitute a far more conser\^a- 
tive milieu than the open-minded scene 
in nearby Bloomington (see story, page 
1). Overcoming local club owTiers' noto- 
rious penchant for booking co\-er bands 
only, the Why Store expanded its fol- 
lowing over a year or so of playing in 
Indy's Broad Ripple neighborhood. The 
band gradually graduated from the 
tiny J.C. Bistro and slightly larger 
Patio to the 8(X>-capacitj' Vi^e theater 
and beyond. 

A well-receiwd slot on 1992's "Rock 
The Ripple" music showcase and com- 
pilation CD helped broaden the Why 



Fambooey's brand of dance music 
attracts a hea\'>' fraternity crowd, and 
the group splits its in-town dates 
between Second Story and the larger 
Bluebird. The band lours c!ul)s ami fes- 
tivals in se\'en states, and Hernandez 
predicts that its newly released album, 
"Succulent" will suipass the 10,000-unit 
sales mark by Christinas. Tom Donohue, 
owner of local retail shop TD's CDs & 
LPs, saj's customers were asking about 
the record weeks before its release. 

Hernandez says he plans to market 
Homuncula'i similarly to the way he did 
Fambooey, ha\ing the group gig region- 
ally "as much as possiMe and build a fan 
base before it releases an album next 
year." On April 4, Fambooey and 
Homunculus headlined a Sony-spon- 
sored Home Alive benefit in Blooming- 

tfML 

WFHB plan's the Salaam album on 
various shows, and WIUS station man- 
ager Ty Price says his outlet has been 
playing cuts from the Showermast 
album but that the band's music 'is more 
of a baseball-cap and khaki-pants thing, 
and we're really about a nwk thing." 

(jenerally, the rock bands on the scene 
are unschooled, and horn-driven acts, 
such as Flattus or the funky fusion 
groups in the Vi\i stable, are comjwsed 
of jazz students with precision chops and 
a yen for high-pajing fraternity gigs. 
Williams' observation is that the funk 



Store's regional following, as did play- 
ing the local date of the H.O.R.D.E. 
tour in 1993 at Deer Creek Amphithe- 
ater and opening for Collective Soul in 
front of thousands at the outdoor Indi- 
anapolis War Memorial. 

Having long since outgrown the 
Vt^e, the Why Store recently played 
a cavernous gymnasium at the Univer- 
sity of Indianapolis. And with a 70- 
song catalog and no set list — Shaffer 
calls out "audibles," Bushor says — the 
Why Store has expanded its ceaseless 
concert circuit con.siderably. The band 
sells out gigs in about 30 cities within 




a 12-hour radius of Indianapolis. A 
mailing list of the group's dedicated 
fans, "Whomheads." they're called, has 
grown to more than 7,000. 

Dan Hubbard, buyer for Best Buy's 
Indiana/Kentuck>- district, says the 
Why Store is "incredibly popular here. 
The in-store the band did in Indi- 
anapohs is our biggest to date, and its 
first album was the first local music 
that a Best Buy had ever carried." 
Hubbard saj's he ordered 3,000 copies 
of the new record for his district and 
advised the chain's districts in Chica- 
go, St Louis, Illinois, and Ohio to pur- 
chase the album. 

The Why Store's extraregional 
potential brought the band to the 
attention of Mike Jacobs, CEO of Way 
Cool Music, a joint venture with MCA 
(Billboard, Sept. 3D, 1995). Jacobs says 



bands are made up of musicians honing 
their instrumental crafts in anticipation 
of being session musicians or producers, 
while kids in rock bands are dreamers 
who aim to write songs and record a CD 
in the hopes of "making it" 

BOOMTOWN IN BLOOMINGTON? 

Blorjminglon has alwaj'S had it* musK, 
with roots rockin' bar bands ruUng the 
'70s and slick B&B acts influenced by 
Prince and the Time dominating the "SOs. 
And the Little Nash\ille Opry in nearby 
Nashville, Ind., has for years booked 
national countrv' artists, such as ( leorge 
Jones and Johnny Cash. But e\Ten with 
all the musical acti\it>' around nowadays, 
the tott'n is more known for lU basket- 
liall and the Little 500 bicycle race. 

On one hand, there are so many bands 
happening that "the Bloomington scene 
really seems near an apex," saj-s WIUS' 
Price. "You can see everything from 
Vida to [surf rockersl Frankie Camaro 
& Dragstrip — those gu\'s could play at 2 
a.m., and there'd still be people lining up 
to dance." 

But this diversity could be a hin- 
drance, at least in terms of national 
attention. "It's nice to have such a wide 
range of styles here, but that can be a 
drawback," sa>^ Donohue, who has been 
on the scene for years, having been the 
manager of CD Exchange before open- 
(Cont inued on next page) 



he decided to sign the Why Store "on 
the spot at a rehearsal for two reasons: 
It was obvious that the band writes 
good songs and that Chris Shaffer has 
star power." 

Despite those qualities, Jacobs and 
MCA executive VP Abbey Konowitch 
agree that patience is a virtue when 
trying to break a band beyond region- 
al prominence. "So often, bands that 
are used to playing tw^o-hour shows in 
clubs every night for people who know 
and love them are uncomfortable open- 
ing up for somebody," Konowitch stays. 

"Playing for 45 minutes in front of 
an audience that doesn't know the 
-songs and doesn't respond to the usual 
triggers can turn an awesome live act 
into just an OK live act," Konowitch 
continues. "The experience can be 
daunting for the band and the audi- 
ence." 

Konowitch says MCA plans to ser- 
vice "Lack Of Water" to rock and 
triple-A radio and to have ShalTer and 
Smith play a lot of acoustic sets at in- 
stores and on radio morning shows, 
gradually taking them beyond the Mid- 
west to the coa.sts in the summer. 

Ereryone, {rom the guys in the band 
to the labels and supporters at radio 
and retail, agrees that the perfect fit 
for the Why Store would be to find a 
slot on this summer's H.O.R.D.E. tour, 
possibly on the second stage. The 
woodsy, laid-back style of typical 
H.O.R.D.E. groups would be the ideal 
complement to the Why Store sound, 
and the tour's audience is tailor-made 
for the band. But grounded in its 
Emersonian ways, the band itself is 
patient and isn't pinning its hopes on 
anything. 

"Really, I joined a rock band to get 
away from things like cell phones and 
pagers," Shaffer says. "But now, we 
have all those things, and we have a 
mailing list and sell merchandise. So 
even if the major-label thing didn't 
work out, we would just keep on doing 
what we've been doing, writing songs 
and making friends town to town, and 
we'd be just fine." 



WAY COOL'S WHY STORE HAS ALL THE ANSWERS 

(Conlinued from page 1) 
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BREAKING AWAY: MYSTERIES OF LIFE, VIDA, EL NINO, SALAAM BLOSSOM IN BLOOMINGTON 

(Continued from preceding page) 



ing his (jwn shop. "All the variety doesn't 
lend the town a marketable personality, 
and I don't know if the community could 
focus on one band or one kind of band 
and gi\'e it the sort of support it would 
neei\ to go far bej-ond the town." 

Another obstacle to dewloping more 
local artists is the policy of some area 
chibs to favor caver bands aver original 
acts. The prime architect of the cm-er- 
band scene in Bloomington is Enter- 
tainment One, an IndianapoHs-based 
company that owns the Bluebird and 
Mars in Bloomington and the I^tio and 
Vc^e in Indianapolis. Second Story is 
Bloomington's all-original rock club, and 
the Wild Beet is a key outlet for original 
folk acts. The Bluebird books cover 
bands half the time and regional main- 
stream acts the rest Mars is mostly a 
disco, booking a national touring act, 
such as Del Amitri or Michelle Shocked, 
about once a month. 

Williams characterizes Entertain- 
ment One — his competition for hot 
acts — as "hardcore capitalists who have 
no commitment to music whatsoever. 
They are the scourge of original music 
in Indiana." Or. as Smith and have put it, 
"Entertainment One, people nothing." 

Fbr Entertainment One's part, gen- 
eral entertainment manager Craig 
Campbell sa>'s that the company "is not 
this evil empire. We don't control any- 
one's taste*— we go by people's tastes. 

"For our clubs in Bloomington or in 
Indy, it's just whatever works — co\'er 
bands or original music," Campbell con- 
tinues. "It's all market-diTven and very 
competitive, and once any band gets pop- 
ular with the fraternity system, we try 
to book it But to tell you the truth, aver 
the past fi\^ years, the trend has been 
toward original music." 

SMALL-TOWN VIRTUES 

Cast over the Bloomington scene is 
Mellencamp's shadow, touching more 
conversations than he would probably 
ever imagine. As the town's most suc- 
cessful citizen and one of its most sekkim 
seen, he is a mythical figure. He pla^ved 
at Mars when it \vbs Jake's, although he 
and his hand ah\'a>'s fociLsed on making 
records, rather than working any club 
circuit. Having grown up with Mellen- 
camp's stardom, most j'oung musicians 
and others in the scene are proud of 
him — of the craftsmanship in his music 
as well as his resolute affection for 
Bloomington. 

Nevertheless, some Bloomington 
magicians question Mellencamp's reclu- 
sheness. compai^ with the high-profile 
hometown involvement of R.E.M.'s 
Michael Stipe in Athens or the frequent 
onstage demonstrations of esprit d'corps 
bv Bruce Springsteen in Asburv I^k, 
NJ. 

Mellencamp, who recently donated 
millions of dollars to build a new lU 
sports arena, says that to expect him to 
take up with local bands, as Stipe does, 
or to jump onstage in bars, a la Spring- 
steen, is to have no idea of who he is. "I 
gh-e where I want to giv«, and I do what 
I want to do," he saj's. 

"I don't havie a need for people to see 
me, and getting onstage with pef^le or 
them with me Ls weird and unnatural," 
Mellencamp continues. "And Vve pro- 
duced other jHXJple's reconls and lrie<i to 
help hands directly in the past and it has 
alwaj-s been painAil. There's more to life 
than music, and people certainly don't 
need me [in order] to do good work." 

Yet by working with local musicians 
and crew members in his. touring bands 
and on his records and videos, Mellen- 
camp has contributed greatly to the well- 
being of Bloomington's musician com- 
munity. 

"All my band members are local musi- 



cians," Mellencamp says, "and most of 
the time, when we've needed an instru- 
ment on an album that we couldn't play, 
we've gone to Bloomington musicians or 
lU students or looked up the road in 
Nashville [Ind.] or in Indianapolis." 
Mellencamp discovered Germano 
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playing violin in Nashville and found 
Crystal T^efero singing in a Blooming- 
ton bar; both now have careers of their 
own. Other Indiana singers who have 
wiorked with Mellencamp include Sarah 
Flint on "RO.C.K. In The USA," Geor- 
gia Jones on "Big Daddy Of Them All," 
and Carroll Sue Hill on "Crumblin' 
Down." Hill also sang with the band on 
the "Uh-Huh" tour, before going on the 
road with Tom Petty. Local violinists 
Suzan Voelz and Miriam Sturm have 
recorded and toured with the Mellen- 
camp band, and Sturm is set to accom- 
pany the group on its upcoming trip to 
Hong Kong. 



(Continued from page 1) 

Under the auspices of Indiana Uni- 
versity's Memorial Union Board, 
"Live From Bloomington" has helped 
raise nearly 125.000 pounds of food 
and $30,000 for the food bank over the 
past decade. 

All profits from "Live From Bloom- 
ington," after the cost of producing 
the CD and concerts, go to the food 
bank, a collection point for more than 
100 community organizations across 
six Indiana counties. 

Held on a rainy March 28, this 
year's event brought in nearly 4,000 
pounds of food and more than $4,000, 
according to "Live From Blooming- 
ton" album producer Brandon 
O'Leary, who adds that the limited 
edition of 1.000 CDs represents 
another $5,000 for the charity. 

"'Live From Bloomington' is truly 
a great thing for us," says Amy 
Robinson, director of the food bank. 
"It's really the only benefit project we 
have." 

Of course, "Live From Blooming- 
ton" benefits not only the food bank 
but local musicians eager for expo- 
sure and an audience that gets to 
squeeze in a week's worth of music in 
one night. This year's event included 
14 bands playing at five clubs within 
walking distance of each other in 
downtown Bloomington. The cover 
charge for access to all the clubs was 
$4 or $2 and two cans of food. 

The club night's shows featured 
Monkey Puzzle, Fabric, and Shower- 
mast playing at Second Story; 
Michael White, Olenka, and Salaam 
at the Wild Beet; Bananafish, House 
Marys, and Stranded At The Drive- 
in at the Bluebird; Junk, Fambooey, 
and Flattus at Mars; and Mesh and 
Skamikaze at the all-ages John Wal- 
dron Arts Center. 

The evening kicked off at the Wild 
Beet with a release party for the 
"Live From Bloomington '96" CD, 
which was sold for $5 at the clubs the 
night of the event. Carried by local 
record shops and statewide by 20- 
store Karma Records, the new "Live 



Dave Grissom, who pU^^ guitar with 
the Mellencamp band for >'ears, was an 
lU musician, as was Mike Dupke, who 
played percussion on the "Dance Naked" 
album and tour. Local oboist Nancy 
Arnold played on the single "Jackie 
Brown," and area saxophonist Pharez 
Whitted graced "Love And Happiness" 
frran the '*Whene\ra-^ ^\^ted" album. 
Whitted is now working on his second 
MoJazz album at Echo Park. During ses- 
sions for his upcoming album, Mellen- 
camp tapped local musicians Dennis and 
Tim Riggins on horns, Harvey Phillips 
on tuba, Jimmy Ry^er on violin, and Jeff 
Pedersen from the Why Store on organ. 

Although Mellencamp doesn't keep up 
with the local rock scene, he gleans the 
gist from Wanchic and other band mem- 
bers. From that he's gratified that more 
musicians realize that they can have 
careers and still stay in their hometxjwna 

"When I first started out, people 
thought I was a weirdo for staying in 
Bloomington," Mellencamp says. "You 
don't have to go to New York or Los 
Angeles. And I tell you, more good music 
comes from the country than the coasts. 
That has always been true." 

As a New York native, singer/song- 
writer Kim Fox appreciates the attrac- 
tion of a small town perhaps as much as 
Mellencamp. "I alwaj-s fantasized about 
living in a place like Bloomington," Fox 
says. "When I came here to do some 



From Bloomington" disc costs $10 at 

retail. 

Highlights on "Live From Bloom- 
ington '96" include the bent pop gem 
"Golden Cabbages" by Fabric, as well 
as "Sound Check" by Stranded At 
The Drive-In, "Kum Togetha" by 
Junk, and an alternate version of 
"Funky Camel" by Salaam (see story, 
Pa^e !)• ' 

The 15-track CD also features per- 
formances from Flattus, Monkey 




Puzzle, Mesh, Olenta, House Marys, 
Skamikaze, the Budget Girls, Show- 
ermast, Fambooey, White, and 
Bananafish. 

With only a 7-inch single on Flat 
Earth Records to its credit so far, 
Fabric — Chris Kupersmith on vocals 
and guitar, Tina Barbieri on bass, and 
Scott Ewing on keyboard — saw its 
slot on the "Live From Bloomington" 
album as a twofold opportunity. 

"It's a cool thing to be able to help 
out, and it's a cool thing to l>e on the 
CD," Kupersmith says. "The track 
being on there is a good way to show 
people what we're getting at before 
we make our own CD." 

Sponsors for "Live From Bloom- 
ington" include triple-A WTTS 
Bloomington and the Pizza Express 
chain. WTTS provides air time to 
promote the event and plays tracks 
from the disc. 

WTTS has the strongest signal of 



demos with Paul Mahem, I fell in love 
with the place." 

Touring with Mj'steries Of Life as a 
keyboard plaj-er. Fox recently finished 
recording her debut album with Mahem 
at Echo Park. She has a deal with BMG 
Music Publishing and is negotiating with 
labels. "People allow themseh^es to be 
inspired and influenced by each other 
here," she sa^vs. "It's a very creative, nur- 
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turing atmosphere." 

Keeping to herself as she follows her 
very personal muse, Germano rarely 
concertizes in Bloomington because "a 
lot of people around here still expect me 
to be John Mellencamp's fiddle player," 
she says. EJut as with Fox, Germano loves 
living in Bloomington for the conducive 
working environment and its host of 
musical confreres. 

Another benefit of Bloomington, 
according to Germano, is WFHB. "The 
station is all volunteers, and there 
aren't any formats," she says. "So you 
can hear everj'thing ft^m Frank Black 
to some Hungarian band. WFHB 
shows you what music is out there in 
the world, and j-et it's totally part of the 



any station in Indiana, enabling it to 
"sell Bloomington to the rest of the 
region," says WTTS PD Rich Anton. 
The signal also carries into northern 
Kentucky, eastern Illinois, and west- 
ern Ohio. 

During the "Live From Blooming- 
ton" club nights, Anton provides loca- 
tion updates on the air. Afterward, 
the station spotlights cuts from "Live 
From Bloomington" on the "Hoosier 
Daily Three," a regular feature for 
local unsigned acts. Various tracks 
from the "Live From Bloomington" 
discs also find space on WTTS' spe- 
cial alternative and acoustic shows. 

"Better Road," a track from 1993'8 
"Live From Bloomington" album by 
former John Mellencamp band gui- 
tarist Larry Crane, was a hit on clas- 
sic rock WFBQ Indianapolis. 

"There's a legacy of great music 
with 'Live From Bloomington,'" 
Anton says. "But the real appeal of 
the event is that it's unpredictable — 
every year it takes on a different 
character." 

According to "Live From Bloom- 
ington" project director Heather 
Smilgys, this year's CD is one of the 
best so far because it demonstrates 
the local music scene's growth in 
breadth and quality. 

Union Board concerts director 
Megan Ditton agrees: "The CD re- 
flects the way you can just stumble 
over a great new band here in some- 
one's basement." 

O'Leary, a junior marketing major 
at lU and one of the founders of the 
Bloomington Musicians' Cooperative 
and local Inroads Music Showcase, 
oversaw last year's "Live From 
Bloomington" in his former position 
as concerts director. He says the 
process of producing the event and 
CD has been refined every year. 

"The entire production this year 
was our most efficient yet," O'Leary 
says. "We've learned our way around 
some of the costs, and that has helped 
us put together a better package." 

Aside from a more diverse array of 



community. It's my closest connection 
to local music, really." 

A huge fan of El Nino, Vida, Salaam, 
and Mysteries Of Life, Germano says, 
"I'm so proud of these people. I start- 
ed out with John before doing my 
thing, but they all started on their own 
and are building a following on their 
own." 

A Bloomington native but a veteran 
of the booming '80s Boston scene in his 
college years with Blake Babies and 
the Lemonheads, Strohm has been a 
font of wisdom on the whys and where- 
fores of rock'n'roll for local musicians 
a few years and a few bands behind 
him. And although he just moved to 
Minneapolis to be with his girlfriend, 
Strohm says he will probably be spend- 
ing a good bit of time back in Bloom- 
ington as he tries to maintain Velo- 
Deluxe and Hello Strangers. 

Strohm says that Bloomington is 
"way more happening than it's ever 
been." and he thinks he knows one rea- 
son why this might continue. "Kids who 
start bands now are far more savvy than 
we ever were in Boston." he sa.vs. "Peo- 
ple's goals are higher, and they have 
more perspective about recording con- 
tracts and publishing deals. And with 
the spread of altemativie radio and music 
business [knowledge] around the coun- 
try, scenes like Bloomington's seem 
almost inevitaMe." 



music and more proficient production, 
"Live From Bloomington '96" bene- 
fited from a more sophisticated 
design for the album cover and pro- 
gram logo. With his eye-catching 
work, local artist Larry Burke-Wein- 
er linked the CD design to the hunger 
theme for the first time in recent 
years. 

In the beginning days of "Live 
From Bloomington," having a song on 
the album w as the only way most local 
bands could hope to appear on a CD, 
which made the project particularly 
popular. But as the cost of recording 
and producing a CD has decreased, 
"bands' interest in submitting for a 
slot on the disc has rela.xed a bit," 
O'Leary says. 

Wayne Jackson, assistant profes- 
sor/manager of audio operations at 
lU's School of Music, has been 
involved with "Live From Blooming- 
ton" since the early years and has 
seen the recording aspects of the pro- 
gram evolve. He says that while in the 
past most of the recording was done 
in the school's multitrack studio, 10% 
of the tracks on the new album came 
from outside sources, reflecting 
increased local access to profession- 
al recording technologj- Still, the final 
product is assembled at the school's 
studio. This year's album was 
sequenced and mastered by music 
students Jeff Mee and Mike Flynn. 

O'Leary says it's by stressing the 
communal, charitable aspect of "Live 
From Bloomington" that the organiz- 
ers are able to "keep people excited 
about it after 11 years." 

As with any committee-type pro- 
ject, there are the inevitable politics 
involved, w'hether they concern spon- 
sorship or the band-selection board, 
says Second Story talent booker Lee 
Williams. Nevertheless, "it's hard not 
to feel positive about an event like 
'Live From Bloomington,'" he says. 
"There are all those people coming 
out to do good and getting together 
to listen to the music of our commu- 
nity." 
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RHIS KROSS - ■ - -.1 'M A 


s 


S 


ID 


DOWN LOW (NOeOOY HAS TO KNOW) 

R KiLLI ftATUR R'3NAL[:' ISLtV IJIVt! 




43 


45 


4 


SLOW JAMS 

oj»emsw a«w«A'AiMii>er*i«SBt£i 


• 


6 


8 


WCOmHIl^VERYTHING REMAINS RAW 




44 


44 


5 


IN THE MEANTIME 

SPACEHOO (HIFl'SIRttEGl 


7 


8 


9 


DOIN IT 

Li. COOL J .DEF JAM'MEHCURYI 


49 


37 


29 


BEFORE VOU WALK..AJKE THB MO.. 

MOS CA iROiVC. AB STA 


1 


9 


7 


COUNT OM ME 

MHinCV HOUSTON A OCt WINAie lAfl'STAt 


4< 


40 


10 


LUCXVLOVE 

ACE Of BASE (AHISTAI 


I 


7 


19 


NOBOOYKMOWS 

THE TONY RICH PftOJECT iLAFACCWiSTfli 


3D 


— 


1 


KI5SIN' VOU 

rOTALiHA.^HL'. a^'i'ilA 


10 


11 


8 


IRONIC 

ALANIS MORISSETTE iM*VEB>CK.'Ht:PWI5E: 


:d 


49 


4 


AINT NOBODV KISSING YOU 

FAITH £V*N& ■ ^ > ARISTA' 


11 


10 


13 


Mi THE THmCS (YOUR MKN WOMT 00) 

m ilSLANOI 


49 


42 


11 


1 WANT TO COME OVER 

HEUSSA HHERIOGE .ISLANDI 


12 


13 


13 


WHO DO U LOVE 

DEBORAH con lARISTA) 


N 


46 


27 


SET U FREE 

PLANET SOUL SIR riLV RHVTHMI 


a 


12 


9 


LADY 

aANGELO (EMI) 


91 


41 


24 


EXHALE ISHOOP SHOOPI 

WMITNET HOUSTON JsiSTA. 




15 


9 


S O'CLOCK 

NONCHALANT (MCAt 


92 


43 


9 


CAN-T HANIVDO VOU WANT TO 

XSCAPE ISO SO DETCOtUMBIA) 


3D 


17 


8 


KEEP ON, KEEPIN' ON 

.,1 ■■■V .■■.,i.'.--vfL*rtfl jSiTCflSTrttSTtEki' 


93 


54 


7 


HAVE 1 NEVER 

A FEW GOOD MEN ILAFACE'ARISTA) 


3£) 


19 


6 


RENE£ 

LOSTBOrZ'ISLANDI 


S) 


56 


5 


EVER SINCE YOU WENT AWAY 

ARTW^'.ll M' y:i fV:i i^l:',RIA-ATlAN'CI 


17 


18 


11 


1 WILL SURVIVE 

CHANTArsavAiiE:^: 


33) 


63 


4 


AINT NO NIGSAOEAO PRESIDENTS 

JAT-Z P^v" A --REEZEPHI.^B TV 


U 


14 


19 


SITTIN' UP IN MY ROOM 

BRAMOViaRiSTAi 


3S) 


67 


4 


ONE FOR THE MONEY 

HORACE BR0W1 '.'. Tfi.vN' 


19 


20 


11 


A THIN UNE BETWEEN LOVE & HATE 

H-TOWN ' - " '':.-" '.'.i-sri 




3D 


65 


4 


SHADOWBOXIN' 

> r. . Sli;* FEATURING METHOO WANl GEFTENI 


20 


16 


14 


NOT GON' CRY 

MARVJ BLrGE lARISTAi 




31) 


61 


2 


MACHINEHEAD 


21 


21 


1 


JUST A GIRL 

nl' colbt TH;.jf.uiN-f:t'S.:opf.> 






1 


THE EARTH. THE SUN. THE RAIN 

COLOR ME SAOO . .'.r 


22 


2S 


6 


AMISH PARADISE 

t.-'ii.iM:i!>:>'>TO„sorT.}ios.*Ai«jtw 


so 


53 


11 


JESUS TO A CHILD 

GEORGE MICHAEL L '.l ;'.l/.Ofi"=,GEFF[N) 


2D 


35 


1 


GIVE ME ONE REASON 

TRACV CWL^-MAN ■"! F'TRil. rCi.-,! 




ID 


66 


4 


ONLY HAPPY WHEN IT RAINS 

GARBAGE IAlWO SOUND&GEFFENI 


2P 


34 


6 


INSENSITIVE 

.AN', AROEN ..'liVt. 


3D 


74 


2 


MV MARIA 

BROOKS i DUNh lARISTAI 


2S 


29 


6 


SWEET DREAMS 

LA flOUCHE Ki i 




83 


47 


7 


REAL LOVE 

■"L BLATL-S lAPPLLCAPvTOL) 


26 


28 


4 


DONT WANNA LOSE YOU 

LIONEL RICHIE ■. "'- 1 


84 


58 


3 


AINT NO PLAVA 

RAPPIN- 4-TAy " H JviALtSEMr 


27 


23 


IS 


FU-GEELA 

FUGEES ifiUFFHOUSE'COLUMBlA) 






64 


4 


MR. ICE CREAM MAN 

MASTER P '. .■Pl.OR Tv 


2D 


39 


35 


MACARENA (BAY5IDE BOYS MIIQ 

LOS DEL RIO (RCAI 


» 


51 


22 


TONITE'S THA NIGHT 

KRISKROSS -■ SO - 1- ,..:..M3lA 


29 


32 


13 


GET HONEY 

JUNIOR MAFIA (UNCEASeG BEATATUKTIQ 


3D 


— 


1 


THE WORLD IS A GHETTO 

CETO BOVS IRAP-A LOT'NOO TRY8&V1RGIN) 


30 


22 


38 


GANGSTA'S PARADISE 

".'■•'."■."-. . 'VCJSci.i'Ony.:»:ivc;ii 


« 


57 


15 


WONDERWALL 

OASIS lEPICi 


3D 




1 


PLEASE DON T GO 


a 


62 


15 


CUMBERSOME 

SEVEN MARY THREE lUAMMOTH'ATLANTICl 


» 


27 


13 


1979 

5MaSHINl"i PUMPKINS V[RG!M 


70 


69 


2 


FEEL THE MUSIC 

-'.i'.-" vli. -'ill.iBNLBKSKCf: 'iror-,. c-.-HMi 


13 


25 


23 


ONE SWEET DAY 

MARIAH CAREY & B0r2 11 MEN ICOLUMSIA! 


71 


59 


12 


Rxum YOU DomTii 1 HEM n FROM nu 

'V\ 3L0S3OI.'; AAM 


34 


31 


24 


BE MY LOVER 

LABCXJCHE'Ri.:" 


72 


55 


22 


ONE OF US 

jOANOSeORNE -! l jJRILlA l.'tWL jAvi 


39 


24 


9 


PEACHES 


3i) 




1 


HOOP IN VO FACE 

69 MTZ - - . - 1 '. I EASTWEST'EEGi 


39 


30 


-- 
30 


ANYTHING 

3TlMJJ,'5KiWL'S!CI 




3d) 




1 


TRES DELINQUENTES 

-1 '.^.i-'.- ■ I- ni.'p LOUD RCAI 


ID 


48 




C-MON -N RIDE IT (THE TRAIN) 

qlmop djs ouowaxfoac beat.'ATlantici 


79 


71 


14 


STAYIN' AllVE 

N- TRANCE (RADIKALAVEX<RITIQUEI 



O Records with the greatest sales gains. -S' 1996, BillboaraBPI Communications and SoundScan, Inc. 



57 



69 



S5 ONLY HAPPY WHEN IT RAINS [Vib«cru(tiet 

BMI.lr^ir^. BMl.'DBadatm, ASCAP.i'Almo ASCAPl WBM 
B3 ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) 

(Nient Rainbow. ASCAP.'BfcAen Plate, ASCAPJ HI 
$4 PEACHES Cflvne (titt» ASCAP.'DavM M Oedem 

ASCAP.'Ka* Poo, A£CAP,tM Apri, ASOiP,'fW>afti W i 
ASCAPl HL 

PLEASE DON'T GO (Zomba ASCAP/Kookman. BMII 
U REACH (f«-en brvortad. BMl11aalK>«i. ASCAP) WBM 
B8 REAL LOVE lOnn BMI) HL 
52 RELEASE lffi'M)EtanKdSC>P^AL;iS(>P.'SaiiHb«6W 
33 REMEE (FROM OON'T BE A MENACE...) iLnt Boy; 
ASCAP,Van«ssa. ASaP/My Tw Swis. ASCAP.'Clj^e 
Otis, ASCAp.'Mf Sex. ASCAP/EMI April, ASCAP.f lyle 
Tyma, ASCAP! W8W''HL 
S7 KARRED (LCM De«p SoutTi. BMI) 
93 SCARY KISSES (BMG.ASCAP.'tMI.PRSl 
72 SHADOWBOXIN' (CarBe's-BMG. BHl/Ramecca 

BMlPoNGram Int I ASCAP.'GZA, ASCAP) HL 
11 SITTIN- UP IN MY ROOM (FROM WAITING TO 
EXHALE) (Ecat, BMLSwiy./AIV Songs. BMLTax Film. 

BMI) wew 

76 SLOW JAMS (Rodswigs. ASCAP, 'Alrtio. ASCAP) WBM 
M SOUL FOOD (Oisamied Naie. BMLStrtt Sli<n, 

BMl'Gondte Mob BMI/B^Sexy. ASCAP) 
98 STAIRWAY TO HEAVEN (M^hly Ttim, ASCAP) WBM 
97 STAYIN' ALIVE iGibb Bri^irtets BMl/Carws BUG. 

BMlSongs Of PolyGiam. BMII HL 



M SWEET DREAMS (rwue Well iSEMA.'Songs 01 LogK. 

SVI.V^arnet-Tanierlsna. BMtPMP. BMI) WBM 
SI TAKE A LOOK (Slam U Well, BML'Juniging B«an. 

SMt'Evefie, ASCAP WB. ASCAP,Twelve And Under. 

ASaP WIly lami, ASOPIr^mt ASCAP) WBM 
37 A THIN UNE BETWEEN LOVE t HATE IFMN A THIN LMC...} 

<;{X-Mkr . mViv Or Usi. BVtWatnBr-Iatrertn, BUI VlBU 

44 TIME <:SlaiosRi4i>.-tancfi To Ld],ASC>P.WA(rl. ASCAP) HI 
Bl TRES OaiNQUEHTES (Mvnor, loA ASCAP/Kack Wai. 

ASCAP.liaw>>anI Shfl. ASCAP.'Almo. ASCAP) WBM 
too WHEREDOUWANTMETOPUTIT(m;i(ri.ASCAP(fMB 

Tynw iSCJP.m BixAtMoO. BMlHop [tw Bw. BMD H 
17 WHO DO U LOVE iGradinglan ASCAP Art i RTiyttim. 
ASCAP.'Zomba ASCAP,"MCA. ASCAP) WBM.'^HL 

45 WONDERWALL (Sony. ATV Songs BML'&satioo BUDHL 
27 WONOER lln-dian Love Bride. ASCAP) 

9 WOO-HAH'! GOT YOU ALL IN CHECK/EVERYTHING 
REMAINS RAW il £iali s. BMl'-Sadryahs. BMl'EMI 
BlactiwQod BMl'lanice Combs. BMI] HL 

31 THE WORLD I KNOW (RMnd.ie<iti eMfWainer- 
Tametlane BMI) WBM 

94 THE WORLD IS A GHEHO IFar Out. ASCAPyPofyGram 
ini .. ASCAPl 

5 YOU'RETHEONE(AlsSbwLASCAP;Atrno ASCAPi^alandra 
ASCW.O* Oe QtOo Ho ASC^P.^WB. ASCAP,V*)ndar Wcniaii 
Sre^ ASCAP Wamn Ouppel PRS) HBM 
71 YOUR LOVING ARMS (EMI Wgjn ASCAPitMl 10. 

ASCAP'Warnar Ctiappdl, ASCAP) HLjWBM 
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BLbcgd HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY ^- 



Si 


3i 


2WKS 
AGO 


WKS ON 
CHART 


TITLE ARTIST 

PROOUCER (SONGWRITER) LABEL & NUMBER^HSTBIBUTING LABEL 


PEAK 
Pi.^JITlON 


GD 


2 


2 


5 


IT W w l^iU. 1 W Tr w 
ALWAYS BE MV BABY IimMMNo.! » MARIAH CAREY 
MCARrr ! rji;PPf (M CAREY,. DUPPI M ^FtLI IC) ID) IMMT) (V) IX) CIXUUBIA 78276 


1 


2 


] 




3 


BECAUSE YOU LOVED ME (FROM "UP CLOSE k PCTSONALl ▲ ♦ CELINE DION 

DFo^TtP AjpFfii ic)(Dj(v;i550music ■-; i." 


1 


3 


3 


3 


21 


NOBODY KNOWS • ♦ THE TONY RICH PROJECT 

T.fllCH 1. RICH C CU60SEJ ICl ID/IIA IT, LAEACE 2>411 -..AiiriTA 


2 


CD 


4 


4 


8 


IRONIC • * ALANIS MORISSEHE 

r^feiL.ei^-: MCPISFETTE.GBALLABO) 'C)(DI (VJ f^. MZ-^cRICk I7f5&PEPRiBE 


4 


CD 


5 


6 


9 


1. 2. 3. 4(SUMPIN' NEW)* « COOLIO 

'/EY ~ .'Ev R * SEAfii Cj 'Ci TOMMY BOY 7721 


5 


® 


7 


9 


3 


VOU RE THE ONE ♦ SWV 


6 


7 


6 


5 


10 


DOWN LOW (NOBODY HAS TO KNOW) A • R. KELLY FEAT RONALD ISLEY 

R KELL' ^ H _L ' 1 C 'I 1 ■ '■' ' I ■ 1 ■ .i-'E ■"2 !7: 


4 


CD 


9 


10 


7 


COUNT ON ME (FROM "WAITING TO EXHALD ♦ WHITNEY HOUSTON & CECE WINANS 

BAB^F/iCl . . . , , . ' -1 (C) IDI (M> m (V) (XJ ARISTA 1-2976 


8 


t 


8 


8 


9 


WOO-HAH!! GOT YOU ALL IN CHECK/EVERYTHrNG REMAINS RAW ♦ BUSTA RHrUES 

fi SWITH " 1^ IM, ". I'l ELEKTRA 6ij:i'i'EEG 


8 


10 


11 


13 


13 


FOLLOW YOU DOWN/TIL 1 HEAR IT FROM YOU ♦ GIN BLOSSOMS 

:'\'. r: y-.'v- "--I, ■.-■.'r.\ ^ ■.■-■•i} '■'-'.-..■i. i\ : .'. i ssiseo 


9 


n 


10 


7 


19 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALE") • ♦ BRANDY 

BABVFACE (BJSBYFACEj (C) ID) (M) (Tl (V) «I ARISTA 1-2929 


2 


12 


12 


12 


3 


DOIN IT ♦ LL COOL J 

R SMITH A COOL J.E R SMIIH; 'Xf itl 'T, 1/. 0€F JAM ■- 1. WH"' J'- 


9 


13 


13 


16 


39 


MISSING • ♦ EVERYTHING BUT THE GIRL 

B WAn T -H"°f.,jCrj»OI, iT.THOPN 3 WiTTi ' ■ ■ ' , ATLANrtC 8712* 


2 


(14) 


22 


33 


5 


GIVE ME ONE REASON ♦ TRACY CHAPMAN 

L" ■■ rCHApVAN 'l. 'l ELEKTRA EEG 


14 


15 


14 


14 


13 


AU THE THINGS [YOUR MAN WON'T DO) (FROM "DONT BE A MENACE... ") • ♦ JOE 

r "■■ '^i' H ■ ,L "V- ■C.iCi'V lSLANDa54530 


11 


(D 


19 


21 


9 


CLOSER TO FREE (FROM "PARTY OF FIVE") ♦ BODEANS 


16 


17 


20 


19 


14 


WHO DO U LOVE ♦ DEBORAH COX 

L CAMPBELL (L 1. CAMPflElL il V.8ENF0RD> (CUD) (M) [Ii (V) (X) AftlSlA 1-2950 


17 


U 


IS 


15 


10 


LAOY ♦ D'ANGELO 

[ ■1 . :;''-'.GEtO,R.SMDIO/ (CI (DJ IMj (IllV) (XI EMt 58543 


10 


(S> 


29 


35 


13 


INSENSITIVE ♦ JANN ARDEN 

ECHERNEV ■■■ iC: iP' -'II A4M 581274 


19 


20 


16 


11 


15 


NOT GON' CRY (FROM 'WAITING TO EXHALE") • ♦ MARY J. BLIGE 

&-6 'rirE; iE^5.yri.i:L T., T '. , i ," "i^^." 


2 


21 


17 


18 


13 


1979 • ♦ SMASHING PUMPKINS 

F. ■■■■■ "MB.CORGAM (0 ID) iTi VIRGIN 38534 


12 


(22) 


28 




2 


OLD MAN & ME (WHEN 1 GET TO HEAVEN) ♦ HOOTIE & THE BLOWFISH 

CG£HI/AP< ■.' . i -■■ '.:-(.... (C)fD)iV)ATLAMlC 87074 


22 


(23) 


25 


30 


21 


JUST A GIRL ♦ NO DOUBT 

M.WILDER G itEFANi.T.DUMONT) iC) (DlTRAUMA 98) l'^ Mth- . jtt 


23 


(M) 


24 


29 


10 


5 O'CLOCK ♦ NONCHALANT 

li;M ; ■ --^TE'i.SP A SIMMONS ,?1 K L.FEPjJSO^ JP ,R DILL A fr^^l'-.':. .". }.< ■ > MCA 5W75 


24 


29 


18 


17 


23 


ONE SWEET DAY A' ♦ MARIAH CAREY & BOYZ II MEN 

f,^-.\. ■'-.l=;^vux^'?^^WSW5.*Wl:p^tS,S5TXW;^,«i'f'^.^:r: - :. '.• - . — ■ -'^----i 


1 


26 


21 


20 


26 


BE MY LOVER • ♦LA BOUCHE 

^ e^E'-'-tR.G 4 SARAF (G A.SARAF A BRENNER.M.TMOHNTON.L.MCCRA',. :Ci ^D. iT' - ■ •"<■ '-^JJ' 


$ 


27 


23 


22 


22 


WONDER ♦ NATALIE MERCHANT 

N.MERCHANT IN MERCHANT) IC) (D) ELEKTRA ■ •: [i. j 


21 




35 


48 


g 


KEEP ON, KEEPIN* ON (FROM "SUNSET PARK") ♦ MC LYTE FEAT, XSCAPE 

J DDPRi . j'.-pi 1/: liTl '■' icj (ti do fuvor t l-'. !. ■■[;■.' ii^ 


28 


29 


29 


27 


30 


NAME ♦ GOO GOO DOLLS 

LGIORDAHO J BZEZNIKI ICl METAL BLADE 1 775a.'rtAPNER BROS. 


5 


d) 


33 


44 


6 


* * * Greatest Gainer A'rplay * * * 

SWEET DREAMS .A -yy."z. 
CLICK PRODUCTION IGA.SARAF ?0''MEi,M THC'**r«TON ,P v\E^ . 'C i 'Di !Tj i |j( i RCA 64505 


30 


31 


27 


25 


K 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 

[ POLAf.C l/SEPLEI C IE ROLAND.R CMILDRESSJ (C) :r i (V; - * 


19 


32 


3j 


26 


1/ 


1 WANT TO COME OVER « MELISSA ETHERIDGE 

H PAL'jt-At^ u fHL-lL-:,t ih."_rtiEB.DO[i 'C. .i.-'.L 1 ' 


22 


(33) 


34 


36 


7 


RENEE (FROM "DONT BE A MENACE...") ♦ LOST BOYZ 

"P ^E- &'jT''.irE; 'IM :£.v, • -EE.Y J PiPP'S IK TLE/'I=I •Cm'C, :Mi T ■;,l;>.L 


33 


34 


36 


24 


12 


1 WILL SURVIVE • CHANTAY SAVAGE 

S HURLEY ID FEKARIS.F.J PERREM 'C) fDl (T) WH)t) RCA M492 


24 


35 


30 


23 


31 


ANYTHING • * 3T 

3T • ;^>^:-.T ;^KE::fv,T.JACKSON) (C) (DKT) MJJ 7791 3.'550 MUSIC 


15 


36 


32 


34 


5 


IN THE MEANTIME ♦ SPACEHOG 

1 .ANGDC'II ICl :D; HiEi ;IPf t.J3i:i EEr, 


32 


(D 


34 


49 


12 


A THIN LINE BETWEEN LOVE i HATE (FROM "A THIN LINE...") * H-TOWN 

P TRfjUIMANiR PC<r'D£XTER,R POINC€XTER,J MEMBERS) (Cj [Dl JAC-WAC 1769a''rtARN£R BTOS 


37 


QD 


50 


52 


3 


CHAINS « TINA ARENA 

:i TfSOS 'T AREfJA S WfRTfl P BESWCUl IC: IC) EPIC 7828) 


38 


QD 


49 


51 


4 


DON'T WANNA LOSE YOU * LIONEL RICHIE 

J JAM T ^EiM; 'J HftPPIS 11 T LE'/*i5 L.PICHIE) tCj iETI ^Vi Ml MERCURY 5528^7 


39 


40 


39 


39 


31 


HOOK * BLUES TRAVELER 

S,T>^|",M'^^|^ W SAPBIERO ■JPOPPEBl iC) iV: A4M 591176 


23 


41 


41 


40 


12 


DON'T CRY « SEAL 

THORN rEAL- CI 0 I Y 1 !- ^T P TEiE V-AP'.t BROS 


33 


42 


37 


28 


22 


ONE OF US • ♦ JOAN OSBORNE 

RCHEBTCfF EPa:j7:'. r E i BLUE GORILLA ^ E lE- 




(«) 


51 


57 




MACHINEHEAD * BUSH 

C LANCER,* YVI'ISTANLEY.eUSHiG ROSStALEi L TRAUMA ■ ■.r-> 


43 


44 


44 


43 


26 


TIME ♦ HOOTIE 4 THE BLOWFISH 

jOEHMAN IM BRTAN.D EELBER 0 PUCKEP.J SO'IEFELO .1 Mi ~'L~-r. :.. -\'r. 


14 


45 


40 


32 


15 


WONOERWALL • OASIS 

ij MORRIS N GALLAGHER IN GALLAGHERi iC) IVl 1X1 EPiC 78216 


8 


d) 


NEW^ 


1 


* ♦ * Hot Shot Debut * * ♦ 

the earth. the sun. the rain ♦ colcr me bade 

N M WAIDEN (E IMXFF E J|EE:,A ICl ID) IVl GIANT 1765A 


46 


(«) 


47 


47 


13 


GET MONEY ♦ JUNIOR M.A.F.I.A. FEAT. THE NOTORIOUS B.I.G. 

EJEU'tE tOICfilCUSr 1 , , "iL ' SSTPEuii .i. - 3ES'-:- - 


30 


41 


42 


45 


15 


FEELS SO GOOD (SHOW ME YOUR LOVE) * LINA SANTIAGO 

- : LLI--1. 'E.i ..j^i.,-Eii 'CjiDI ;r,ixj GROOVE NAIijr. •..iMvt;--^.. 


35 


49 1 43 


37 


11 


LUCKY LOVE • ACE OF BASE | ,n 

:,-jpr,",<,iET ...^.ER ijoKER.BSTEINBERGl iC, IDi 'TJ) ni .';i 1. A- ■ : . ■ | 



THIS 
WEEK 


WEEK 


2 WKS 
AGO 


g 

u 


TITLE 

P(»OUCER ISONGWHITER) 


ARTIST 

LABEL & NUMeER/OISTRieuTING LABCL 


PtAK 


50 


45 


38 


38 


GANGSTA'S PARADISE (FROM "DANGEROUS MINDS'') A' * COOLIO FEAT. L.V. 

:: ^ ■.■.!■>}:: i.TV R ,L SANDER^.D PASHEED.S 'A'ONCERi '.Z^ iCi ^'.'i MCA E.OL'OrPA.O^ 5 ^51E^4Wrji 


1 


51 


52 


42 


19 


FUGEE-U • 

S.GIBK -EE'. '-_ '.' E.tEL,L HILLAMCGHER.T UAP ES.CIBESi 


♦ FUGEES 

IC; 'M: 'Tl Jj RUFTHOUSE EolE-E-COEEVfilA 


29 




59 


59 


7 


RELEASE ME 

N SAIKEDO IJ LEPt.'A-L0PE2J PRCANGEUNA) 


ANGELINA 

ICl ;T) Ml JESEA'PE DUE 


52 


(53) 


53 


53 




AMISH PARADISE 

E-E'.'i;. E .E-jfl ,LS»7*CE»SDSAS^.€£^s■M:fCEaA7^^"£■Yt:l 


♦ "WEIRD AL- YANKOVIC 


S3 


54 


4S 


31 


9 


PEACHES ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

1 -. -.E-i'. SAL.Ert,FPESiDE'.tS&YlHE.MTEE:EinJSOEAyEEi;j;. ., 1 ;ai ,MEIE ^EiiJ 


29 




58 


53 


9 


ONLY HAPPY WHEN IT RAINS 


« GARBAGE 

ICl :C; ALME) SOUSDS 890fl2,^£FFES 


55 


56 


57 


54 


9 


CAN T HANG/DO YOU WANT TO 


• XSCAPE FEAT, MC LYTE 

'OITiEXISOSO DEE ■ El. I'-E'E 


SO 




NEW^ 


] 


PLEASE DON'T GO 

- .n 1 s*:ikes,CC'JEM:i 


♦ IMMATURE 


57 




60 


66 


3 


REACH 

i ■,' 1 1 ■ - T^Ei'l Jfl L EjEPWEP iG ESTEFAIi.D WARREN, 


♦ GLORIA ESTEFAN 


58 




NEW^ 




KISSIN' YOU 

R SAAOIQlJ JACKSON E 1 . '.,- :-|,^ ^it. 


TOTAL 

E 'Ell lE .'iBAD BOY ^ E- -E EE 
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by Jerry McKenna 



I HREE FOR THREE: FoUomng in the footsteps of "Fantasy" and "One 
Sweet Day," Mariah Carey's "Always Be My Baby" (Columbia) becomes the 
third single from her multiplatlnum album "Daydream" to occupy the No. 1 
spot on the Hot 100. It also moves into the top position on the Hot 100 Singles 
Sales chart, outselling last week's No. 1 single, Celine Dion's "Because You 
Loved Me" (550 Music), by more than 6,000 units. Since "Because" remains 
No. 1 on the Hot 100 Airplay chart, there is a narrow margin between the two 
in overall chart points. If this gap doesn't grow wider, there is an outside shot 
that "Because You Loved Me" could recapture the No. 1 spot next week. 



N 



EXT IN LINE: The only single in the top 10 to post a significant increase 
in chart points is No. 6, SWV's "You're The One" (RCA). It is the biggest 
.sales gainer and second-biggest overall gainer on the chart, picking up more 
than 80% of its points from sales. In terms of airplay "You're The One" is No. 
1 at top 4Q('rhythm-crossover outlets WQHT (Hot 97) New York and WHHH 
Indianapolis. Expect continued airplay growth now that RCA has shipped a 
new mix to top 4Q/mainstream radio stations. If .sales remain constant, and 
airplay picks up on the mainstream side, "You're The One" could challenge 
"Always Be My Baby" for the No. 1 spot in the weeks ahead. Ironically, "Al- 
ways" knocked "You're The One" out of the No. 1 spot on this week's Hot 
R&B Singles chart. 

Feminine MYSTKJUE: A11 of this week's greatest point gainers are by 
female artists, with the biggest increase going to Tracy Chapman's "Give 
Me One Reason" (Elektra/EEG). It climbs 22-14 on the Hot 100, with mo- 
mentum from an 18-14 move in airplay and a 35-23 jump in sales. "Reason" is 
top five at more than 20 stations, including WMTX Tampa, Fla., where it is 
No. 1. This is Chapman's biggest hit since her debut release, "Fast Car" 
(Elektra), reached No. 6 in 1988. The third-biggest overall gainer, behind 
Chapman and SWV, is Jann Arden, with "Insensitive" (A&M). It jumps 26- 
19 in its 13th week on the chart and is already No. 1 at WBMX Boston and 
WALK New York. "Insensitive" is one of a handful of recent hits to break 
from the top 4(Vadult and adult contemporary formats; others are Sophie B. 
Hawkins' "As I Lay Me Down" (Columbia) and Martin Page's "In The 
House Of Stone And Light" (Mercury). Rounding out the greatest gainers, at 
No. 28, is "Keep On, Keepin' On" by MC Lyte Featuring Xscape (Flavor 
Unit/EastWest/EEG). More than 87% of its points are from sales, but "Keep 
On" is No. 5 at KBXX (the Box) Houston. 

The hot SHOT debut, at No. 46, is "The Earth, The Sun, The Rain" by 
Color Me Badd (Giant). It is the act's first chart appearance since 1994, when 
it reached No. 23 with "Choose" (Giant). "Earth" debuts on the sales chart at 
No. 59 and moves 52-47 in airplay, with top 10 spins at seven monitored sta- 
tions, including No. 3 at KZH'T Salt Lake City, Also returning to the chart, at 
No. 93, is Voice Of The Beehive, with "Scary Kisses" (Discovery). It is the 
act's second chart appearance; it reached No. 74 in 1991 with "Monsters And 
Angels" (London). "Kisses," which is No. 7 at KLRZ New Orleans, is the first 
Hot 100 entry for Discovery Records. 



MCA SCORES VICTORY IN U.K. CASE OVER RIGHTS TO CHESS MASTERS 
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Other EU states are expected to 
abide by the U.K. court's decision. 

Neither Charly Records Limited 
nor any of its associated companies 
were legally represented in court, al- 
though co-defendant Orbis Publish- 
ing was present. Charly Distribution, 
the successor to Charly Records Lim- 
ited, had itself changed its name eight 
daj-s before the hearing to Night and 
Day Distribution, and this company 
was alf^o named as a co-defendant. 

Night and Day acting managing di- 
rector Terry Connolly says the com- 
pany mil comply with the court's de- 
cision and is surrendering its supplies 
of Cheiis product to MCA's U.K. dis- 
tributor, BMG. There will be no ap- 
peal of the decision, as the company is 
now in receivership. 

The action was a te.st case brought 
by MCA Records Inc. and U.K. com- 
pany MCA Records Limited against 
Charly Records Limited in 199;j. The 
test involved just 20 out of some 
25,000 Chess tracks in dispute. A sep- 
arate case concerning the bulk of the 
catalog had been stayed pending this 
verdict. This will now proceed, and 
the judge ordered an interim injunc- 
tion prohibiting Charly and its associ- 



ated companies from making, selling, 
or distributing Chess product. 

At the hearing. Justice Jacob found 
MCA's chain of title—which stems 
from MCA's 1986 purchase of Sugar 
Hill — to be in good order. He found 
Charly's chain of title — stemming 
from a purported 1976 agreement be- 
tween Marshall Sehorn and Sugar 
Hill owner Joseph Robinson — to be 
false. In addition, he also ruled in 
MCA's favor on a trademark dispute 
concerning the Chess logo. 

Charly Records Limited, which was 
named as the original defendant, 
changed its name to Charly Distribu- 
tion on Jan. 22 of this year. On April 1, it 
changed its name again to Night and 
Day Distribution. The judge said, "It 
may be that the change of name was 
part of a plan to avoid the consequences 
of a judgment against the defendants." 

The judge was often scathing in his 
comments about Charly and its tac- 
tics, claiming that it had obstructed 
attempts to find out whether the oth- 
er Charly company was involved in in- 
fringement. In unequivocal terms, 
the judge stated that Charly had 
knowingly continued to infringe copy- 
right even though courts in California 



BROOKS & DUNN DOMINATE AT 31 ST ACMS 



{Continued from patjeH) 

copped their second honor for top vo- 
cal group. 

The award for single of the year 
went to George Strait's MCA hit 
"Check Yes Or No," produced by 
Strait and MCA Nashville president 
Tony Brown. 

Named song of the year was Tracy 
Byrd's "The Keeper Of The Stars," 
written by Dickey Lee, Danny Majo, 
and Karen Staley, and published via 
BMI by New Haven Music, Murrach 
Music Corp., Songs of PolyGram In- 
ternational, Sixteen Stars Music, and 
Pal Time Music. 

The honors for video of the year 
went to Jeff Carson's "The Car," pro- 
duced by Maureen Ryan and directed 



by Michael Salomon. 

The Pioneer Award was bestowed 
on Merle Haggard, and comedian Jeff 
Foxworthy received an award for 
special achievement. 

The three-hour show, which was 
broadcast live to the East Coast on 
NBC, featured a bevy of live perfor- 
mances from such acts as McEntire, 
Tim McGraw, and Hill. Particularly 
notable was Garth Brooks' medley of 
the Tony Arata songs "The Dance," 
"Face To Face," and "The Change." 
Also impressive was Clint Black's 
solo acoustic reading of "A Bad Good- 
bye" and the all-star performance of 
"Hope," a record that benefits the 
T.J. Martell Foundation. 



MARKETS, MEDIA STRESSED AT WARNER MEET 
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Among the topics Lopez discussed 
were the imphcations of the CD for- 
mat's full penetration in mature mar- 
kets, piracy, consumer restraint, and 
parallel importation from territories 
with lower prices. He also warned of 
the competitive threat from multina- 
tional companies emerging from the 
Asia-Pacific. 

"They are going to challenge our 
position in the world, and they're go- 
ing to do it from a very strong base in 
Asia," he said. 

At WMI's last managing directors' 
conference, in Montreux, Switzer- 
land, in 1994, the company had 
stressed the role of artist develop- 
ment outside the U.S. as increasingly 
significant to the fortunes of its U.S. 
parent 

In the past two years, WMI's share 
of Warner Music Group's overall rev- 
enues rose from 52% to 57%. WMI 
has opened companies in the Czech 
Republic, Poland, and Colombia, and 
has initiated plans for a presence in 
Indonesia. 

Four of the top 10 selling albums 
for WMI between July 1994 and Jan- 
uary 1996 came from outside English- 
speaking markets. Presented by Pe- 
ter Ikin, WMI's senior VP of 
international marketing and artist 
development, the list was topped by 



"The 3 Tenors In Concert 1994" (4.8 
million), followed by Madonna's 
"Something To Remember" (4.2 mil- 
lion) and "Bedtime Stories" (3.9 mil- 
lion), Luis Miguel's "Segundo Ro- 
mance" (3.9 million), R.E.M.'s 
"Monster" (3.7 million), (Jreen Day's 
"Dookie" (3.6 million). Simply Red's 
"Life" (3.2 million), Mariya 
Takeuchi's "Impressions" (3.2 mil- 
lion), Enya's "The Memory Of Trees" 
(3 million), and Laura Pausini's "Lau- 
ra" (2.7 million). 

Miguel vras represented four times 
in the top 40 list of best-selling al- 
(ContimLed on paue 97) 



had established the invalidity of the 
Sehorn license on which Charly's 
chain of title rests. 

"Nobody faced with that judgment 
. . . could reasonably have thought 
that this was anything other than a 
bogus defense . . . designed to prevar- 
icate while infringement occurred," 
the judge stated. Justice Jacob also 
concluded that as Charly had distrib- 
uted Chess material, "it follows as 
night follows day that they had been 
infringing copyright." 

Charly's claim to have rights fell on 
three counts, said the judge. First, 
there were no less than four sched- 
ules in existence for the catalog, in- 
cluding some records that were made 
after the 1976 deal; second, there was 
no evidence that there was any use 
made of the license granted until long 
after the 1976 deal, and that it was 
"commercially inconceivable" the 
rights to the vast Chess catalog were 
not being exploited once a license was 
granted; and third, Joseph Robinson 
was not the license owTier at the time 
and as such could not have granted 
rights. 

MCA was basing its claim to title on 
a 1975 deal between Platinum Records, 
then the owner of the Chess catalog, 
and Phonogram. Charly challenged 
this deal, saying it was not an as.sign- 
ment of rights. Justice Jacob dismissed 
this argument as "manifest nonsease." 

Orbis PubUshing, which produces a 
magazine/CD series, "Blues Collec- 
tion," licensed its Chess material 
from Charly. It has agreed on dam- 
ages with MCA and withdrawn the in- 
fringing items. 

Night and Day was placed in ad- 
ministrative receivership April 16. 
Receiver David Rubin & Co. was 
called in on behalf of debenture-hold- 
ing creditors, namely Charly Records 
(U.K.), owned by Rod Buckle, and 
Charly Holdings Inc., both of which 
are separate companies from the de* 
fendants named in the suit. MCA is 
now the largest creditor as a result of 
the costs awarded, and its exposure to 
Night and Day will increase once the 
size of damages are determined. Oth- 
er creditors include trade suppliers, 
such as printers and manufacturers. 

Key assets of Night and Day, worth 
an estimated 750,000 pounds ($1.1 
miUion) include book debts from dis- 
tributors and dealers as well as stocks 
of records. The company will be liqui- 
dated after receivers have discharged 
their duties, says Night and Day. 

Other licenses supposedly granted 
by Sehorn are currently the subject of 
federal court action in the U.S. Sehorn 
is the subject of a lawsuit by the estate 
of Del Shannon as well as Springboard 
Records (owners of the Gene Pitney 
catalog). Chancellor Records (Frankie 
Avalon), Del-Fi Records (Ritchie 
Valens), Original Sound (the Sky- 
lines), Post Records (the Crests, the 
Duprees), and Deck Records. 
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WBEi & NUMBERDiSTRtBUTlNG lABEL (SUGGESTED IIST PRICE OH EQUIVALENT fOfl CASSCTTECDI 


PtAK 
POSITION 




THIS 
WEEK 


. It. 

SB 
3* 




z 

ii 


ARTIST TITLE 

LABEL i NUMBEROISTRIBUTING LABEL (SUGGESTED UST PRICE W EOjr^AlENT FOR CASSETTtCO) 


PEAK 
POSITION 


□j 


NEW^ 


1 


* * * No. 1 /Hot Shot Debut * * * 

RAGE AGAINST THE MACHINE EPic 5J523* IIO 98Ea 16 9Si I ft«kalNo, ] EVIL EMPIRE 




55 


41 


43 


39 


SOUNDTRACK A' N>CA SOUNDTRACKS 11228VMCA(I09817 98! DANGEROUS MINDS 


1 


96 


47 


44 


71 


GARTH BROOKSA' CAPitoinashviilE2%89(10.9»15 981 the hits 


1 


2 


1 


1 


45 


Al>NISMOfilSSCTTEA'«Mvrflaii£wistlW0lw»RKRBfi« !10«]69fliB JAGGED Lrrrii PILL 




57 


46 


41 


10 


GIN BLOSSOMS • aim 540469 (10.9*16 961 CONGRATULATIONS I'M SORRY 


10 


3 


2 


3 


10 


FUGEES A' RUFFHOUSE 6TM7'muMB!A |109B Ea is^fl) THE SCORE 




SI 


45 


37 


10 


WYNONNAA CURB ll090MCA(i0 9ai6 98) REVELATIONS 


9 


4 


3 


2 


6 


CELINE DION 6MMUSiC6754l,EPlCiI0 98Eai6 98l FALLING INTO YOU 






55 


70 


8 


COWBOY JUNKIES OEFFEN 24952 (10 9816 98) LAY IT DOWN 


55 


CD 


NE 




1 


BROOKS & DUNN arista 1B610 no 98i BORDERLINE 




CS) 


54 


50 


18 


JARS OF CLAY essentialsilvertone 41580 jive (10 9815 981 ■ JARS OF CLAY 


50 


6 


4 


5 


4 


CTAur Tf uoi F Oil nrc 

Kr'^AG I10 9SU 981 "l^SIC... SONGS FROM THE VATICAN GIFT SHOP 


4 


61 


53 


67 


31 


TIM MCGRAW A CURB 7;8CO 1 10 9816 981 ALL 1 WANT 


i 


7 


7 


12 


67 


BUSH A' TRAUMA 92531<1NTERSCOPE(10.9ai5 981 ■ SIXTEEN STONE 


4 


82 


56 


51 


20 


SOUNDTRACK LONDON 448295 (10-9M 6 981 BRAVEHEART 


45 


> 


5 


7 


29 


MARIAH CAREYA'C0iUM6IA6£70OUO96Eai69BI DAYDREAM 


1 


63 


63 


53 


78 


BOB SEGER 8. THE SILVER BUaET BAND A' trpatfct f4it<; 

CA.MOL 3C334- IIC 9815981 GREATEST HITS 


3 


9 


6 


8 


29 


OASIS A EPIC 6-351 110-98 E016 9BI (WHATS THE STORY) MORNING GLORY? 




64 


57 


« 


23 


MELISSA ETHERIDGEA island 524154 (10 98 17 981 YOUR LITTLE SECRET 


6 


(TiTi 


18 


21 


23 


* ♦ * Greatest Gainer* ★ * 

TRACY CHAPMAN* CUKTR«ei8S>CEG 110 9a'16.9ei NEW BEGINNING 




65 


59 


78 


24 


ALICE IN CHAINS A COLUMBiA6724e-l>0.98Eai69ei ALICE IN CHAINS 


1 


66 


67 


64 


30 


SOUNDTRACK A' WCA 1 ; 103' ( 10 9816 981 PULP FICTION 


21 


U 


10 


14 


24 


COOLIOA -omn BOr lur ill 98 16 38; GANGSTA'S PARADISE 




67 


66 


68 


39 


VARIOUS ARTISTS A tommy bov i]37(]09&1596) JOCK JAMS VOL. 1 


30 


12 


11 


10 


23 


SOUNOTRACKA' ARISTA 18!% no 98 16 981 WAITING TO EXHALE 


, 


68 


?3 


73 


24 


QUINCY JONES • QIVEST 45875'WARNER BROS (10 9816.981 Q'S JOCK JOINT 


32 


13 


9 


6 


3 


GETO BOYS RAP-AlOT,'NflOTRY6E41555'iVIRGINII09&16,961 RESURRECTION 




69 


68 


^1 




VARIOUS ARTISTS ^nwf;^ in thf kfv of v (Thf y fii f^i 
WARNER BROS. 4«79 (11.9417.98. ^ONGS IN THE KEY OF X (THE X.FILES) 


47 


14 


13 


9 


10 


2PAC DEATH R0W1NTERSC0PE 52A204MSIAND (19.3a'24.98> ALL EYEZ ON ME 


1 


\ '0 > 


128 


158 


3 


* * * Pacesetteh/Heatseeker Impact-* * * 

5,1.40™ 15 98)B ' LO^'E ™ Tf^'- ''"f STORY- 25 TIMELESS HYMNS 


70 


IS 


12 


13 


60 


SHANIA TWAIN A' MEKURT NASHVILLE S22S861 10 98 EW6 Mia THE WOMAN IN ME 


5 


IS 


U 


IG 


6 


'WEIRD AL"YAKKOVlC»Da»llOLL5Conisi»5 !5!OMLL«l*»iu«llo»159Si BADHAIRDAV 


14 


17 


8 


4 


5 


THE BEATLES AfW-EMA48-,CAPlTail99«31.9e) ANTHOLOGY 2 


1 


71 


69 


58 


76 


EAGLES A- OEFFEN 24-25 il2 9617 98) HELL FREEZES OVER 


I 


18 


15 


11 


4 


BUSTA RHYMES ELEKTRA6n42-;EEGiI09&16 98i THE COMING 


6 


72 


61 


56 


34 


FAITH HILL A warner BROS 45872 (10 9a 16 9St IT MATTERS TO ME 


29 


19 


17 


15 


3« 


SluS"/-^ " ™ ta?™: Of aiEBKA A- ^ ^ ^ j, ^ 


6 


73 


58 


65 


13 


TORI AMOS • ATLANTIC 82862''AG 1109816 98) BOYS FOR PELE 


2 


74 


72 


61 


4 


BRYAN WHITE asilum sisea-EEG (10 9&15 98) BETWEEN NOW 8, FOREVER 


61 


20 


19 


20 


93 


HOOTIE t THE BLOWFISH A '>TiA«TK:s2613'iAGno»ie98)a CRACKED REAR VIEW 


1 


75 


75 


81 


24 


MAOONNAA Mfl'.ERiCh 4* 103.WARNER BROS (10981796: SOMETHING TO REMEMBER 


6 


21 


25 


23 


22 


LL COOL J A DEF jAM S236J5*WERCtJRV O0.9a'17 98) MR. SMITH 


20 


76 


62 


57 


15 


SPACEHOG HIFISIRE 61834,EEG (10 9815 98) ■ RESIDENT ALIEN 


49 


Li 


22 


32 


10 


SOUNDTRACK a tuim i im^ rftwffn I nuF A hatf 
JAC FMiwnwlRNERBROS I10»15 981 * LINt BtlWttN LUVtiHAIt 


22 


77 


64 


62 


25 


THA DOGG POUND A- death RCrt)NTEHSC0fl5O546'iPHIO«ITV no 9816 98)81 DOGG FOOD 


1 


23 


23 


19 


6 


STING AiM H0483 (10 9817 981 MERCURY FALLING 


5 


78 


?4 


55 


18 


EVERYTHING BUT THE GIRL •»TL«NliCB260iAG (10.98,15 961 AMPLIFIED HEART 


46 


24 


20 


i; 


26 


viR» "«i 19 9822 9^ MELLON COLLIE AND THE INFINITE SADNESS 


1 


79 


85 


96 


10 


LONESTAR BNA6c64ZRCA(9 98 i5,99)B LONESTAR 


79 


25 


21 


18 


35 


JOAN OSBORNEA- BLUEGORILIA526699'MERCURYII0 98Ea<t698)H RELISH 


9 


80 


70 




2 


VARIOUS ARTISTS LAVA 92681,AG (10.9SH6 981 SCHOOLHOUSE ROCK! ROCKS 


70 


QD 


NE 


«► 


1 


MASTER P NO iiwir n_T97s* PHicfllTY iio 9816 981 ICE CREAM MAN 


26 


81 


38 


94 


9 


STABBING WESTWARD WITHER BLISTER BURN + PEEL 

CCl LMBIA 66 1 52 :9 aft 1 1 qg, 


81 


27 


16 




2 


MC EIHT FEATURING CMW IPC STREET 67139' epic ■ 1098 £a 15 9S: DEATH THREAT? 


16 


82 


?1 




tn 


TOTAL • 84D 80V 73006* ARISTA (10 98/15 98) TOTAL 


23 


28 


26 


25 


23 


R. KELLYA''JIVEAI579-|109S'16.98) R. KELLY 


1 


83 


81 


83 


40 


MONICAA ROWDY 37006* AftlSTA(]0.9&'159a) MISS THANG 


36 


29 


28 


33 


14 


LA BOUCHE • RCA6«759l99ai5 96i SWEET DREAMS 


28 


84 


84 


84 


8 


DOG'S EYE VIEW COLUMBIA 66882 17 98 EQIl 98) ■ HAPPY NOWHERE 


84 


30 


24 


22 


16 


NO DOUBT TRAUMA 9258tMHTERSC0Pt tlD.9aT5 98tfli TRAGIC KINGDOM 


22 


85 


87 


89 


81 


^iiw^^^B^^ BANDA' UNDER THE TABLE AND DREAMING 


11 


31 


27 


28 


26 


ALAN JACKSON A' arista 18801 no 9816 98) THE GREATEST HITS COLLECTION 


5 


86 


65 


59 


42 


FOO FIGHTERS A ROSWELl 34027'CAPITOI IIC 9816 98) FOO FIGHTERS 


23 


32 


30 


35 


44 


NATALIE MERCHANTA ELEKlHA6174S.tEGil0.9&T6.98l TIGERLILY 


13 


87 


80 


80 


15 


ISNffjIiM vfo*a 16 981 '^'^'^ * MENACE TO SOUTH CENTRAL.. 


18 


d; 


NEW^ 


' 


LIONEL RICHIE mercury 5322»0(11.9eE(«698l LOUDER THAN WORDS 


33 


81 


86 


99 


245 


METALLICA A' elektra 61 1 13*'EEG (10,98 1 5 98) METALLICA 


1 


34 


29 


24 


22 


GARTH BROOKSA'CAPiTOLriASHviLLE320eoilOMie98l FRESH HORSES 


2 


OD 


96 


109 


30 


THE MAVERICKS • MCA 11257* (10 9*15 98) MUSIC FOR ALL OCCASIONS 


58 


35 


32 


27 


42 


D'ANGELO A EMI 32629 19.9»13.98l BROWN SUGAR 


22 


CM) 


134 




2 


SOUNDTRACK priority 50576 (10 98/16.98) THE SUBSTITUTE 


90 


36 


37 


26 


20 


ENYA A RTPfllSE 46106.WARNER BROS 111 9*17 98) THE MEMORY OF TREES 


9 


37 


34 


29 


17 


EVERCLEAR • T)M KERR 30929',CAPIT0L (9 98'I3 981 ■ SPARKLE AND FADE 


25 


91 


79 


45 


3 


BEJVSTIE BOYS CAprCL 3359C* ;7 98 12 96: THE IN SOUND FROM WAY OUT! 


45 


38 


35 


31 


14 


THE TONY RICH PROJECT • UFACE 26022(AfllSTA (10.98.15 98l WORDS 


31 




110 


124 


29 


* * M c ATCcc: HD Imda^t^ * * 

TERRI CLflRK»MEfiCU«YNASHv1LlE526991(10.98E(J16 98)H TERRI CLARK 


92 


39 


38 


34 


94 


SEALA"m'SIRE45415.WARNEReROS (1098(15 98) SEAL 


15 






1 


?iIS9T'!',^ HV?™,^" ONCE UPON A TIME IN AMERICA 

PROflLE 1467* 110 9815 981 


93 


40 


33 


36 


75 


TLCA LA/AC£2bOO9AR]SIAll098/16.9fll CRAZYSEXYCOOL 


3 


NE 




41 


36 


30 


73 


BLUES TRAVELER A'aam540265(I09»I7.98> FOUR 


8 


94 


78 


52 


11 


NEIL DIAMOND # COLUMBIA 673B2 (10.96 Eftl6.96) TENNESSEE MOON 


14 


dD 


118 


136 


6 


w w w ntMlocicKtn IMKAL* 1 w w w 

THE NIX0NSMCA112D9*(99a'lS,98)O FOMA 


95 


42 


43 


46 


5 


VARIOUS ARTISTS RAPiKALQOAurv 6747.'WAfiL0CR 112,9*16 98) DANCE MIX U.S.A. VOL. 4 


42 


43 


40 


38 


10 


J?™"!^^ «f5rTl09a-16 99i THE HELL HAPPENED TO ME? 


18 


dD 


136 




2 


* ♦ * Heatseeker Impact* * * 

TRACY BONHAM ISLAND 5241Bi'* (8 98(14 98lH THE BJRDENS OF BEING UPRIGHT 


96 


44 


39 


39 


58 


COLLECTIVE SOULA- ATiANTic8274i4G(l09Sl69Bi COLLECTIVE SOUL 


23 


® 


49 


79 


13 


TRACY UWRENCE • atlantk: 82S6&AG (1098.15 98) TIME MARCHES ON 


31 


til! 


NE 


HV 


1 


RICHARD THOMPSON capitol 33704 112 9817.981 YOU? ME? US? 


97 


46 


42 


40 


27 


SEVEN MARY THREE • HAHU0T.t«liA>iTC nmn (1 D 9»15 98) ■ AMERICAN STANDARD 


24 


98 


83 


63 


3 


CRACKER VIRGIN 41498* 1109816.981 THE GOLDEN AGE 


63 


OD 


50 


47 


28 


GARBAGE almo sounds boooa'GEFfen (10 9E116 981B GARBAGE 


47 


99 


92 


76 


6 


KISS MERCURY 528950* (10 98 E(V17.98! MTV UNPLUGGED 


15 


48 


44 


42 


32 


RED HOT CHILI PEPPERSA wAPtiERBROS 45733(10 98(16981 ONE HOT MINUTE 


4 


100 


95 


103 


37 


KORN • immortal 66631'EnC (1098 EQ'IS ?S( ■ KORN 


72 


QT) 


60 


115 


12 


MARILYN MANSON ittMNG 92641.nliTERSC0PE (7 9!m 9« SMELLS LIKE CHILDREN 


49 


101 


90 


85 


16 


KRISKROSS»nuFFHOUSE6744i>muL«A(9!eE(1159S) YOUNG, RICH AND DANGEROUS 


15 


50 


31 




2 


MC REN RUTHLESS 554JM!ELATIVITY (10 9EH6 981 THE VILLAINS IN BLACK 


31 


102 


76 


69 


35 


GOO GOO DOLLSA warner BROS 45750 (99&'159e)H| A BOY NAMED GOO 


27 




NEW^ 


1 


TOBY KEITH A4M NASHVILLE 531192 (10 9*16 981 BLUE MOON 


51 


103 


IM 


60 


22 


DC TALK • FOREFRONT 25140.CH0RDANT (10 9*16 981 JESUS FREAK 


16 


CD 


51 


66 


12 


VARIOUSART1STSCOLDFRONT62I»«IEL<B9»14981 CLUB MIX '96 VOLUME 1 


51 


104 


7? 


75 


28 


GREEN DAY A'- reprise 46046*,WARNER BROS (10,9*16 981 INSOMNIAC 


2 




52 


93 


10 


JEWEL ATLANTIC 827CO4Gil0,9i'15 98lB PIECES OF YOU 


52 


105 


93 


98 


22 


VINCE GILL A mca 11391 (10 98-16.98) SOUVENIRS 


11 




48 


48 


39 


BONETHUGS'N.HARMONTA'RLlTHL£SSS539-f«aATnrTyil098(159e! £. 1999ETERNAL 


1 


106 


82 


72 


5 


RAPPIN' 4-TAY chrysalis 35509*,tMI 110.9*15.98) OFF PAROLE 


38 



^3 Albvrns with the gteaXtil sain gains this week. •Reco'ding Industry Assn. 01 America (RIAA) certification (or sales ot 500,000 album units (250,000 'or EPs) A RIAA certification tor shipment o< 1 million units (500.000 for EPs). with multiplatinum titles mtjicated by 
a nunwai following the syml>oi, 'Asterisk indicates LP is available. Most tape prices, and CD prices for WEA ar>d BUG labels, a>e suggested lists. Tape prices martted EQ. and all other CD prices, are equ'vaicnt prices, which are projected from wholesale pr ices. Greatest 
Gairwr shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Bindicates past or present Heatseeker title. C 1996. Btilboard/BPI Communications, and SoundScan. Inc. 
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FOR WEEK ENDING MAY 4, 1996 



THIS 
WEEK 


LAST 
WEEK 


* s 


WKS. ON 
CHART 


ARTIST TITI F 

UiBtl 4 NUMBtR'DISTRIBUIlfrt LABEL (SUGGESrtD UST PHICE OR tDUrVALENT FOR CASSETTt-CO! 


PEAK 
POSITION 


107 


98 


97 


26 


OZZY OSBOURNE ▲ EPIC 67091 110.98 EQ16,98l OZZMOSIS 


4 


108 




105 


EI 


WHITE ZOMBIE A' y^gTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 

Utfl-EN 24806" (10 9a'L&.g8) 


6 


103 


106 


101 


104 


LIVEA'RAOIOACIiVE 10997'/MC* (10.98/16 96) THROWING COPPER 


1 


110 


97 


100 


20 


IMMATURE MCA 11385' r9.9a/15 9B1 WE GOT IT 


76 


111 


89 


82 


23 


ACE OF BASE A ARISTA 1S806 ( 10.98,'! 6.98) THE BRIDGE 


29 


112 


101 


90 


6 


SEPULTURA ROADRUNNER 8900 110.98a6.98] ROOTS 


27 


[lU) 


117 


120 


25 


OT^s!**^ *98Effil6.9B> ^^^"-^ • GREATEST HITS 1980-1995 


[5 






145 


D 


JANN ARDEN ASM 540336 uo.9a/lS 98} || LIVING UNDER JUNE 


114 


115 


105 


116 


25 


':Y"^S"l^lAumm^mm>^^m "''''^^^ ""^ "EMPLE of BOOM) 


3 


iSD 


123 


127 


6 


«7^7?aoT*" IB ' ^""^'^E (DOIN' IT MV WAY) 


106 


117 


94 


91 


27 


CLAY WALKER • cunt 24MC.mBNER BUOS iio 98.15 98t HYPNOTIZE THE MOON 


57 


O) 


127 


130 


15 


KENNY WAYNE SHEPHERD omTjiawmER ami ao«s«.B LEDBETTER HEIGHTS 


118 


119 


108 


102 


22 


VARIOUS ARTISTS • roUMr BOI 1139(11 9815 981 MTV PARTY TO GO VOLUME 8 


47 


120 


109 


117 


31 


MICHAEL BOLTON k' cOiUiiaA 6 IJOO 110,98 E»l69a: GREATEST HITS 1985-1995 


5 


121 


111 


95 


12 


™» bWiKiAimiT (10 9a'l6,98i ™ OFF THA STREETZ OF MUTHAPHU-IN COMPTON 


3 


122 


119 


118 


4 


MARK KNOPFLER w«rn[r8i»0S 4M!6il0 98/15 98lB GOLDEN HEART 


105 


123 


107 


88 


21 


RADIOHEAD •aPITtX 29626 (10 9&t&-98) THE BENDS 


88 


124 


113 


104 


35 


SOUNDTRACKA m6lloi99a'l69ai MORTAL KOMBAT 


10 


125 


124 


131 


54 


SOUNDTRACK A 'HiCiili !;J959- 110 9&15 981 FRIDAY 


1 


126 


115 


113 


56 


«L"«.cT7"*G^"SalM?""'''^' ■'OUN '^'="*EL MONTGOMERY 


5 


127 


99 


112 


43 


SILVERCHAIR A ' IXimnwM tai6 9ai B FROGSTOMP 


9 


128 


112 


87 


3 


TWILA PARIS SPiRBOW 51518 (9 98 15.981 WHERE 1 STAND 


87 


129 


91 


54 


It 


VARIOUS ARTISTS 0RA»in675t5COl(«BA(l09StmJ 98) 1996 GRAMMY NOMINEES 


16 


130 


116 


119 


39 


TOADIES • INTERSCOPE 92402 (10 9a'!5 981 aa RUBBERNECK 


56 


131 


100 


77 


22 


THE BEATLESA' APPLE J4445',CAPlIOLil99a'3l 981 ANTHOLOGY 1 


1 


132 


120 


111 


32 


SOLO • PERSPECIIVt 54»1 7,'A4M (10 9&'16 96> SOLO 


52 


133 


139 


160 


6 


GRAVITY KILLS TVT 6910 (10 98,16 981 ■ GRAVITY KILLS 


133 


134 


126 


114 


22 


°°'?N"-a!'^ic*s^b98i ACTUAL MILES HENLEY'S GREATEST HITS 


48 


135 


103 


92 


47 


SOUNDTRACK A' WALT OISNEY 60874 110,9&16 981 POCAHONTAS 


1 


(S) 


144 


146 


76 


ABBAA POLVPOR 517007(lsmN01109EH7 98l GOLD 


63 


137 


121 


110 


86 


BOYZ II MEN A' MOIOWN 530323 110 9816 981 II 


1 


138 


137 


134 


113 


CELINE DION A' 550 msx S7S55.EPIC 110-98 £016 98: THE COLOUR OF MY LOVE 


4 


139 


125 


106 


40 


SELENA A' EMI LAilN 34l2a.tMl I109M 6 981 DREAMING OF YOU 


1 


140 


145 


142 


267 


ENIGMA A' CHARISMA a6224'VlRGIN 19 9813 981 MCMXC A.D. 


6 


141 


131 


128 


24 


GOODIE MOB uvf ACE 260iaARisTA (10 9a'15 98) SOUL FOOD 


45 


142 


130 


108 


82 


BRANDY A' aiumic ij26l0, AG i9 9H'15 98i BRANDY 


20 


143 


133 


122 


40 


XSCAPEA S0 50DEF67G22'iTOtUMBlAll09eEQ'l5,981 OFF THE HOOK 


23 


3D 


152 


154 


179 


KENNY GA" ARISTA 16646 110.9&15.981 BREATHLESS 


2 


145 


143 


148 


3 


BILLY DEAN wpiiol nashviue 30525 (10 9e.'15 98! IT'S WHAT 1 DO 


143 


148 


140 


140 


61 


THE CRANBERRIES A' island 524O5Oil09a'1798l NO NEED TO ARGUE 


6 


147 


114 


86 


13 


SOUNDTRACK POLYDOR 529£oa'AiM(10,9a'16,9Bl MR. HOLLAND'S OPUS 


42 


148 


132 


126 


3 


BAHAMADIA chrysalis 3&484>,tMi 110.98/15 961 B KOLLAGE 


126 


149 


150 


173 


14 


LENNY KRAVITZ • virgin 40696 (10.9a,'l6 981 CIRCUS 


10 


150 


149 


152 


218 


ENYA A ' REPRISE 26775IVYARNER BROS (10 9^16 961 SHEPHERD MOONS 


17 


151 


138 


139 


28 


^f'w.^'i^F'???.'^*.. DESIGN OFA DECADE 19a6,'1996 


3 


152 


141 


149 


231 


NIRVANA A' DOC 24425')GEFFtN llo.9eH6.9ei NEVERMIND 


1 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AC50 


WKS. ON 
CHART 


ARTIST TI'aE 

(ABEL & NUMBER(D1STRIBUTING LABEL [SUGGESTED LIST PRICE OR EQUftfALENT FOR CASSETTtCOl 


PEAK 
POSITION 


153 


148 


147 


29 


REBA MCENTIRE A MCA 11264(10 9&16. 96) 


STARTING OVER 


5 




184 


180 


58 


ANNIE LENNOXA arista 25717{10.9»16 96) 


MEDUSA 


11 


155 


153 


156 


186 


QUEEN A HOLLYWO0O 61266(10.98;17.981 


GREATEST HITS 


11 


156 


156 


163 


35 


COLLIN RAYE • EPK 67033 (10.98 E(V]S.98I 


1 THINK ABOUT YOU 


40 


157 


147 


159 


15 


DEBORAH COX arista 16781 (1098/I6 981B 


DEBORAH COX 


102 


CUD 


NEW^ 


1 


JO DEE MESSINA CUR6 72820 110 98'I5.961 B 


JO DEE MESSINA 


158 


159 


135 


123 


2> 


SOUNDTRACK CAPITOL 32617 (to 98)16.981 


CLUELESS 


49 


160 


151 


107 


9 


NEWSBOYS STARSONG 20076VIRGIN (9 9815 98) 


TAKE ME TO YOUR LEADER 


35 


161 


146 


141 


77 


NIRVANA A' DOC 24727-,«EFFEN (10 9816.98) MTV UNPLUGGED IN NEW YORK 


1 


J62) 


186 


133 


34 


MICHAEL W. SMITH • reunion 8395iAR1SIA (10 96)15 96) 


I'LL LEAD YOU HOME 


16 


163 


162 


165 


32 


«'U"s'!Ijfl 110 9816 98) GREATEST HITS - FROM THE BEGINNING 


21 


164 


168 


178 


111 


NINE INCH NAILSA^MDThlMi'lYTSajJfilNTEilSCOPEda 9^16-96:' 


THE DOWNWARD SPIRAL 


2 


165 


172 


125 


9 


AUDIO ADRENALINE tOREfRONT IbUi (9 9a'i6 99) 


BLOOM 


77 


166 


169 


174 


127 


TOM PETTY & THE HEARTBREAKERS A' 

MCA 108:3 (:o.3ai7 96; 


GREATEST HITS 


5 


167 


154 


157 


92 


VINCE GILL A' MCA n04' (10.9<a.'15.9B! 


WHEN LOVE FINOS YOU 


6 


168 


182 


192 


70 


SADEA' EPIC&&e66'<t0.96EW16-9B) 


THE BEST OF SADE 


9 


169 


178 


190 


135 


MELISSA ETHERIDGEA'' i&land S48«60 ;ic 9ai ?.9a) 


YES 1 AM 


15 


32D 


NEW^ 


1 


OLGA TANON WEA LATINA 13667 ta 9a'13-98in 


NUEVOS SENDEROS 


170 


171 


159 


168 


109 


TIM MCGRAWA' CURB 7765919,98^15.981 


NOT A MOMENT TOO SOON 


1 


172 


122 


138 


7 


Xf?'S^*6S^^Jo^9eD«ette, MINNIE THE POOH SING-ALONG 


122 


173 


189 




2 


AR^lvT9oT9S^.» WE ALL GET LUCKY SOMETIMES 


173 


174 


179 


175 


25 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE • 

tl'IC t'b2l/- ;1C W KU la 


GREATEST HITS 


39 


175 


167 


169 


227 


PEARL JAM A' trie 47357' :ic 95Ea i6 981 B 


TEN 


2 


176 


142 


151 


40 


JEFF FOXWORTHY A' WARNCR BROS 45B56 1 10 9a 1 6 93 1 


GAMES REDNECKS PLAY 


8 


177 


174 


162 


5 


LOS LOBOS /•ARSERBAOS 46172 {lC.96,'lS.9a) 


COLOSSAL HEAD 


31 


178 


160 


185 


25 


VARIOUS ARTISTS • tommy Bor JIM (11 9a'i5,9ei 


MTV PARTY TO GO VOLUME 7 


54 


179 


177 


191 


29 


BLACKHAWK • arisia 18792 no 9515 981 


STRONG ENOUGH 


22 


180 


164 


150 


4 


VARIOUS ARTISTS :ell bloo ^oss-i'pRic-airr .:io 36.:6 %: 


CELL BLOCK COMPILATION 


121 


181 


171 


195 


21 


GENIUS/GZA • GfFFCN ?4ei3* (10.9816 981 


LIQUID SWORDS 


9 


182 


158 


155 


31 


JUNIOR M.A.F.I.A. • USOEAS<SiG BEAT 926U',<AG (10.9a'15^ 


ei CONSPIRACY 


8 


(SD 


RE-ENIRV 


5 


STYX 5JDr)K.' Ml 


GREATEST HITS 


138 


184 


194 


167 


322 


°''!?]!^?v^'t°'i??^0*M?a''^'9ai PHANTOM OF THE OPERA HIGHLIGHTS 


46 


185 


173 


161 


92 


SOUNDTRACK A' £P1C SOUNDTRAX 66329,'EPIC (J4 98 EQ'?4 98 


FORREST GUMP 


2 


(M) 


NEW^ 


1 


BUDDY GUY (FEATURING G.E SMITH AND THE SNL BAND] 

SILVEHTjNt ■H:j4a'J11,'E ilC Q!4'l6-9Si™ 


LIVE: THE REAL DEAL 


186 


187 


155 


135 


35 


DEEP BLUE SOMETHING • rainmaker 92608'Nterscope [10 9815 98) BB HOME 


4e 


OS) 


NEW^ 


1 


OINGO BOINGO A&M 540504 (l5.9a?3 9S) 


FAREWELL 


188 


189 


176 


184 


38 


BRYAN WHITE • ASYLUM 6164ZEEG (9.93' 1^ 9H: IB 


BRYAN WHITE 


a» 


190 


175 


179 


101 


OFFSPRING A' epitaph 86432' i,a-*a'U 5fi: n 


SMASH 


4 


dD 


RE-ENTRY 


35 


^° DWN ' f258-.'MCA (10 9&16 ^HE SHOW. THE AFTER PARTY, THE HOTEL 


2 


192 


183 


176 


125 


MARIAN CAREY A'' COLUMBIA S320S* 110 98 Ea'l&.9a> 


MUSIC BOX 


I 


193 


197 




3« 


GEORGE STRAIT A' MCA 11263 I39 9a'49 98i 


STRAIT OUT OF THE BOX 


43 


194 


166 


164 


30 


AC/DC A EASTWEST 63780'^EG (10 9a'!6-9B) 


BALLBREAKER 


4 


195 


191 


183 


63 


?r^l??r« ^5*" 1*5 98) n '^0* THAT I'VE FOUND YOU, A COLLECTION 


13 


196 


190 


121 


45 


VARIOUS ARTISTS • CLASSIC DISNEY VOL 
«'..■ DSif 60365 (10.91'16.9S) (-L«>311. UlSntl VUL. 


- 60 YEARS OF MUSICAL MAGIC 


95 


197 


165 


129 


4 


YELLA street lilt 75488 AU AMERICAN (lD.9a'lS 981 


ONE MO NIGGA TA GO 


82 


198 


187 


144 


8 


DIAMOND RIO arista 16812 (10.9&I5.98I 


IV 


92 




RE-ENTRT 


21 


BONNIE RAITT • UPITOL 33705 (14.96)26.981 


ROAD TESTED 


44 


200 


200 


194 


UZ 


YANNI A' PRnrATE music 821 16 (10.98/15.98) 


LIVE AT THE ACROPOLIS 


5 



TIP ALUMS A-Z (USTED lY AJmSIl) 



Batmmadla 143 
Beastic Boys 91 
TheSealtes 17. 131 
Blackruwh 179 
Blues Traveler 41 
Michael BaNon 120 
Botw Ttwp-W-Harmony 54 
BoyillMen 137 
Brandy 142 
Brooks & [>unn 5 
Garm Broohs 34. 56 
Bush 7 

BusCa Rlryrties IB 



Collective SojI i& 
CODlID L I 
Cowtoy Junktes S9 
OeOorah Cox 157 
Cracker 98 

CyprnaHill 115 
O'AfigGlo 35 
OCTalk 103 
Billy Omh 145 

Deep eiue Someihine ib7 
DefLwafd 113 
Diamond Rio 198 
Neil Diamond 94 
Ofine Dioo 4, 138 
Doc's Eye View 84 

Eagles 71 

Eazy-E 121 

Enigma 140 

Enya 36. 150 

Melissa eineridge 64. 169 

Everclear 37 

Everything But The G<ii 78 
Foo Fighters 86 
Jefl Foitwortny 176 



Fugees 3 

Kenny G 144 
Garbage 47 
GeniirsAZA 181 
GetoBovi 13 
VlrweGill 105.167 
G<n Blossoms 57 
Goodie Iriot) 141 
Goo Gtn Dolls 102 
Gravity Kilts 133 
Green Day 104 
Andy Griffith 70 

BudtTy Guy IFeaiunng G.t- Smith And 
TheSNLBartd) 186 

Don Henley 134 

Faith Hill 72 

Hoobe & The Blowtish 20 

Immature 110 

Alan Jackson 31 

Janet Jackson 151 

Jars 01 Clay 60 

Jewel 53 

Jodeci 191 

Quincy Jones 66 

Junior M.A.F.I A 182 



labyKeth 51 
R.Kelly 28 
Kiss 99 

MvkKnopner 122 

Kom 100 

AllMMiKiauw 195 

Lenny Kravtlz 149 

KrIsKross 101 

La Boucne 29 

Tracy Lawrence 45 

Annie Lenmx 1 54 

Live 109 

ILCOOIJ 21 

Lonesiar 79 

Loslobos 177 

Madonna 75 

Marilyn M^nion 49 

Master P 26 

O^e Matinews Bana 85 

TheMavencks 89 

MC Eitrt Fealunng CMW 27 

Refia McEnlir« 153 

TimMcGraw 61.171 

MCRen 50 

NataM MermarA 32 

Jo Dee Me&sina 1 58 



Metaiiica 88 
Monica 83 

John Michael Montgomery 126 
Alanis Mortssette 2 
Newsttoys 160 
Nir« Inch Nails 164 
Nirvana 152. 161 
The Nixons 95 
rto Doubt 30 

Oasrs 9 
Oflspnng 1 90 
OingP Bolnso 1 B8 
Oiga Tanon 170 
ORIGINAL LONDON CAST 

Phantom Of The Opera Highligtiis 

1B4 

JoanOsaome 25 
OzzyOsbourne 107 

Twila Paris 128 
Lee Roy Pamell 



173 



166 



Pearl Jam 175 
Tom Petty i The HeartDreakefs 
The Presidents Of The United Stales 
Of America 19 
Queen 155 



Rad'Ohead 123 

Rage Against The Machine 1 

Bonnie Ram 199 

Rappin' 4-Tay 106 

Collin Ftaye 156 

Red Hon Chill P«p|Xtr» 46 

The Tony Rich Project 33 

Lione' Rictiie 33 

Sade 168 

Adam Sandler 43 

Seal 39 

Boo Seser & The Silver Bulirt Band 
63 

Selena 139 
Sepulti/ra 112 
Seven Mary Three 46 
Kenny Wayrw Sfi«Dtierd 118 
Silverchair J27 
Smashing Pumpkins 24 
Michaef W. Smith 162 
Smoothe Da Hustler 93 
Solo 132 
SOUNDTRACK 

Brav«heart 62 

Ciuelew 159 

Dangerous Minds 55 



Don 'I Be A Menace To Soutn 

Central. 87 

Forrest Gumc 185 

Fr<Uy 125 

Mortal Kom&ai 124 

Mf MoliBruJ-s Opus 147 

Pocahontas 135 

Pulp Frcton 66 

The SutKlilute 90 

A Thin Line Between Lowe & Hate 

22 

Waiting To Liha* 12 
Spacehog 76 
SlabOing Westward SI 
Sting 23 

Stone Temple Pnots 6 
GeoreeStraH 193 
Styx 183 

Tn* Dogg Pouno 77 
Richard Thompson 97 
TLC 40 
Toadies 1 30 
Total 82 

Tracy Bonham 96 
Travis Trffl 163 
Shsnia Twain 15 



VARKJUS ARTISTS 

1996 Gran>my Nominees 129 
Cell Block CompiUtion 180 
Classic Dlsiwy Vo(- 1 - 60 Years Of 
Musical M^ 196 
Club Mil '96 Volume 1 52 
Dance Mix U.S.A. Vol. 4 42 
Jock Jams Vol. 1 67 
MTV Party To Go Volume 7 178 
MTV Party To Go Volume 8 119 
Schoolhouse Rock! Rocks 80 
Songs In The Key Of X (The X-Filesl 
69 

Winnie The Pooh SinB-Aiong 1 72 
Steele Ray Vaughan & DoutMe TroublB 
174 

Clay Walker 117 
Bryan While 74. 189 
White 2ombie 106 
Wynooiu 58 
Xscape 143 

•Wmrd Ar YankowiC 16 
Yanni 200 
Yella 197 
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DEANNA KIRK MOVES TO 

(CofititiHi'flfrow /Higt' 12) 



BLACKBIRD 



Group, has been hired to promote the 
project to radio. "We're going to ser- 
vice the record to the entire triple-A» 
adult progressive radio community, 
which is about 120 radio stations," 
Kennedy says. "We're going to send 
them the full album, stickered with 
three song suggestions." Airplay solic- 
itation begins in May. 

The stickered songs targeted to radio 
are "Southbound Train," "More Than 
You Know." and "Waitres.s Song." 
Kennedy anticipates favorable response 
from radio, and Eiting agrees, based on 
the positive feedback the label received 
from Kirk's performance at the recent 
National Assn. of Recording Merchan- 
disers convention in Washington. D.C. 

Don Rosenberg, owner of Record Ex- 
change of Roanoke Inc., an ll-store 
chain based in Vb-ginia and North C'ar- 
olina, Ls one of those NARM attendees 
who had a strong reaction to Kirk's per- 
formance. "I was very impre.'«e<l with 
how sophisticatefl her sound is, very pol- 
ished and verj' professional," he says. 
"People who like that kind of sophisti- 
cated jazz sound ought to eat it right up 
because it's verj' well-craftetl. And the 
music behind it was excellent. A lot of 
times, you'll have a great singer with a 
lousy backup band, but you could tell the 
band was on their game as well." 

Kirk polished that impressive stage 
presence during the four years she per- 
forme<l at Deanna's. Bom in Manhattan 
and reanxl on Long Island, N.Y., Kirk 
began jrerforming around New York, 
earning acclaim for her talents as a pi- 
anist, \-oralLst, and songwriter. 

"I was singing at this place in SoHo on 



(Co/iiiinifidfrfini pagf 12) 

ate Nile Rodgers were in Jai>an j>artici- 
pating in "J.T. Super Producers '96." a 
concert series sponsored by Japan To- 
bacco that teamed Edwards onstage 
with such artists as Steve Winwood, Sis- 
ter Sledge, Slash of Guns N' Roses, and 
Duran Duran's Simon LeBon. Edwards' 
spokesman David Millman says that 
Edwards told friends earlier in the day 
that he felt ill, but that he had no history 
of major health problems. He was dis- 
covered dead in his hotel room later that 
evening by Rodgers. 

At press time, Edwards' body was be- 
ing shipped back to the States for burial, 
though specific funeral or memorial 
plans had not been confirmed yet. 

Shortly before his passing, Edwards 
completed producing and performing 
on the new Power Station album and 
was preparing for a concert tour with 
bandmates Robert Palmer, Tony 
Thompson, and Andy Taylor following 
the album's planned summer release on 
EMI-Capitol. 

Thompson, who was abo a member of 
the original Chic lineup, described Ed- 
wards as "my best friend, my mentor, 
and one of the greatest people I've ever 
knowTi." 

Born in Greenville, N.C., Edwards' 
musical career took flight when he 
moved to New York during the early 
70s and met Rodgers through a mutual 
friend. At the time of their meeting, 
Rodgers had been working as an in- 
house guitarist at the Apollo Theatre in 
Harlem, N.Y. Quickly bonding as 
fi^en^la, the two jammed together in a 
variely of ftmk, R&B, and disco groups 
before forming their own band, Big Ap- 
ple, with Thompson. That outfit's name 
was soon changed to Chic in order to 
avoid confusion with another disco band, 
Walter Murphy & the Big Apple Band. 

With the addition of singers Norma 
Jean Wright and Luci Martin, the Chic 



Greene Street," Kirk sajTi, "and a man 
walked in with a friend of mine, Amie 
Lawrence, director of the New School [a 
jazz school attended by Kirk, the Spin 
Doctors, and othersl. HLs name was Pe- 
ter Brightman, and he was producing 
and managing the Bolshoi Ballet." 
Brightman was so impressed with 
Kirk's performance that he decided to 
help her launch her own venue, and thus 
Deanna's was bom in 1!:*92. 

"It was a small place in the East Vil- 
lage, but it was a real gem," she says. 
"We built the place, and we drew an in- 
credible amount of attention — lines out 
the door ever>' weekend. It was so fulfill- 
ing to have that experience." 

Following a fire last summer, the club 
was closctl. Due to some management 
problems. Kirk says, she opted not to re- 
open the original Deanna's but does plan 
to launch another club in New York be- 
fore the end of the year. 

Kirk ho|)es to maintain the spirit of 
the original club, where a wide \'arietjf of 
musicians would perform. "It was really 
imiazing. Every Saturday night, these 
guys from Harlem in their 70s would 
come down. People that played with Bil- 
lie Holliday," she says. "Every age 
group was there. My mother even sang 
there on Sundays. Everybody was wel- 
come." 

During the tinie she performed at the 
club. Kirk i-econled an independent al- 
bum, "Deanna: Live At Deanna's." 
Though it wasn't distributed to retail 
and was sold in the club, it generated a 
great deal of attention. 

When New York plaj'WTight and mu- 
sic aficionado William Lehman started 



sound — a unique blend of jangly funk 
guitars with smooth, muscular riijthms 
and sleek soul harmonics that remains 
among the most emulate*! .sounds in con- 
temporary pop music — took shape, and 
the act landed a recording deal with At- 
lantic in 1977. 

The hits started to roll that same year 
with the release of the act's self-titled de- 
but album, which spawned a radio and 
club smash with "Dance, Dance^ Dance 
(Yowsah, Yowsah, Yowsah)." "Every- 
body Dance," "Le Freak," and "Good 
Times" were among the hits that fol- 
lowx'd between 1978 and 1982. In 1980, 
"Good Times" was used as the instru- 
mental foundation for one of rap music's 
first mainstream hits, "Rapper's De- 
light" by the Sugar Hill Gang. 

Following the disbanding of Chic in 
1982, Edwards embarked on a highly 
successful production career. Among his 
more noteworthy album credits were 
Palmer's "Riptide" and Rod Stewart's 
"Out Of Order." With Rodgers. he co- 
profiuced the Diana Ross classics "Up- 
side DowTi" and "I'm Coming Out" as 
well as the Sister Sledge chestnuts "We 
Are Family" and "He's The Greatest 
Dancer." 

In 1992, Edwards and Rodgers re- 
assembled Chic to record "Chic-ism," 
which revisited the band's vintage 
sound while also exploring more timely 
club trends. 

In pondering Edwards' legacy, long- 
time friend Frankie Crocker, PD at 
WBLS New York, sums it up simply as 
"a life so young, a talent so large, and a 
goodbye too soon. The loss is immea- 
surable." 

Edwards is survived by six children 
from his first marriage. 

AMX&iance in preparing ih\» story 
ivas provided by Steve McClure in 
Tokyo. 



Blackbird Recording Co. a year ago, he 
asked Kirk to be his flagship artist Kirk 
recorded the album with her band, the 
Truthurts, which comprises guitarist 
Marc Shulman. bassi.st Michael Vis- 
ceglia, guitarist/pianist Allison Cornell, 
drummer Shawn Pelton, violinist Mindy 
Jostyn, and Ke\in Bents, who produced 
the album, as well as playetl acoustic gui- 
tar, acoustic piano, and oi^an and sang 
background vocals. 

The name Mariana Trench in the al- 
bum's title is a reference to a long de- 



VIRGIN MEGASTORE 

(Continued fmm pafje 8) 

blocks away on Fifth Avenue, says, 
'They do stores on that scale and in that 
sort of location with terrific aplomb. It's 
a great spectacle. But in New York, the 
market doesn't reach beyond a certain 
di.stance." 

Douglas believes Virgin's customers 
will principally be tourists and says it is 
"doubtfiil" that people who live or work 
outside a thretn to four-block radius of 
the store will be regular shoppers there. 

For days before the Virgin opening, 
HMV employees handed out fliers on 
nearby street corners offering dis- 
counts on music and other products. 
Brian Regan, a Virgin spokesman, re- 
sponds, "HMV is aware that Virgin has 
come to towTi, and they're queasy about 
it" 

Nobody Beats the Wiz, an electronics 
retailer that sells music in several Man- 
hattan locations, is opening a .store on 
Fifth Avenue next to HMV. The chain's 
top music executive, Dave Curtis, did 
not return calls for comment. 

Trans World Entertainment has its 
flagship Coconuts store in Rix-kefeller 
Center, about seven blocks from Virgin. 
Boh Higgins, Trans World's chairman, 
was unavailable for comment at press 
time. 

Tower Records, which invented the 
superstore concept has a 7,500-square- 
foot specialty outlet in the upscale shop- 
ping mall at Trump Tower, about 15 
blocks from Virgin. 

Kaz Ghavami, manager of the Tower 
store, says Virgin will not affect his busi- 
ness beaiuse the two stores attract dif- 
ferent shoppers. Affluent tourists and 
people who work near Trump Tower 
are unlikely to WTilk to Times Square to 
buy music or videotapes, he believes. 

Ghavami notes the potential 
headaches of running a record store in 
Times Square, which can be seedy at 
night. "I think theyTl have a prettj' good 
shrinkage problem," he says. 

Virgin's closest music competitor Ls 
independent retailer Colony Records, 
which is three blocks away on Broad- 
way. Warren Tesoro, who sells jazz, 
Latin, and R&B recordings for Colony, 
points out that his store has been in 
business for more than 50 years and has 
developed a number of specialized nich- 
es that attract customers, such as hard- 
to-find show music, out-of-print 
records, and .sheet music. Of his new 
competitor, he says, "Their prices are 
not really that greatly discounted to af- 
fect us." 

The Times Square store will not be 
Vila's only location in New York. The 
chain has scouted other sites and is con- 
sidered likely to build an outlet in Union 
Square, near 14lh Street Other chains, 
including HMV, are reported to be look- 
ing at that neighborhood, too. HMV Is 
also said to be considering a site on 42nd 
Street, which would put it in closer com- 
petition with Virgin. 

Assistance in preparing this story 
wvs provided by Ed Chrisiman. 



pression in the floor of the Pacific Ocean 
containing the deepest known spot un- 
der the ocean. Kirk says she became in- 
trigued after reading a newspaper arti- 
cle about it The story/song "Sail On" on 
the album re-creates the trench as a 
character. 

On the musical side, Kirk describes 
her sound as soothing. "What I do well 
is mellow music, ballads," she says. "I 
don't want to be harsh. I want to create 
a warm, healing environment for the 



audience." 

Kirk and Blackbird hope the perfor- 
mances on the album will ultimately con- 
nect not only with U.S. audiences, but in- 
ternationally as well. Plans for the 
international release of the album are 
still in the works, but Kirk ah^ady has 
established a minor presence abroad by 
having played international festivals, 
such as the Lugano (Switzerland) Jazz 
Festival and the Cork Jazz Festival in 
Ireland. 




by Geoff May field 

All THE RAGE: In a week when most titles sold less than they did the pre- 
\ious week. The Billboard 200 gets a lift from two powerfiil newcomers, as BLage 
Against The Machine's .'sophomore album blasts in with a No. 1 debut and first- 
week sales of 2'19,000 units, and the latest by country duo Brooks & Dunn fetch- 
es a cjireer-high slot on the big chart. With 88,500 units, it debuts at No. 5 on The 
Billboard 200, while becoming the act's second No. 1 on Top Countrj' Albums. 
Next week, well see how loud the new Hootie & the Blowfish set rings the bell. 

The top 50 also gets juiced with debuts by rap act Master P (No. 26, 32,000 
units) and veteran crooner Lionel Richie {No. 33. 28.000 units), but aside fix)m 
that, the top quailei- of the chart is not a pretty sight. The only top 50 title that 
sold more than it did during the prior week is Marilyn Manson's, which con- 
tinues its roU with a 28.5% gain, good for a 60^9 jianp. 

Live from new YORK; it appears that Rage Against The Machine got 
double exposure from its April 13 .stop on "Saturday Night Live." First and most 
obvious, the band had a chaiice to play a song on a show that sUU manages to cre- 
ate sales stirs — particularly for alternative-slanted acts — despite declining rat- 
ings and poor reviews. But after the curtain fell. Rage got more mileage from 
"SN L," with a generous dollop of press coverage regarfling complaints of cen- 
sorship because the show reportedly did not allow the band to drape upside- 
dowTi American flags from its amps and cancele<l the act's sche<luled second 
song. Call it the angry young man's '90s version of having your cake and eating 
it too. 

But even if Rage had not eryoyed the publicity and exposure it received from 
"SNL," the chart historj' of its firet album suggests that this new one would have 
opened large. The freshman outing, stoked by lots of tour activity, spent 89 
weeks on The Billboanl 200 and had already logged three weeks on Heat^ek- 
ers before reaching the big chart That self-titled debut hit The Billboard 200 in 
May 1993 and then rode a roller coaster of peaks and valleys until February, 
when it rose to its peak of No. 45. When a rock act is able to eke out such a long 
and visible chart life with its first album, you can just about guarantee it has 
paved the road for the next one to open big. 

Faster start: Although Brooks & Dunn's last set also debuted at No. 1 on 
Top Countrj' Albums, a comparison of ranks on The Billboard 200 indicates that 
this one had bigger first-week sales. While 1994's "Waitin' On SundowTi" en- 
tered the big chart at No. 18 with first-week sales of 4(i,tXK) units, and rose to No. 
15 the next week with sales exceeding 60,500 units, the new one starts with a tal- 
ly of 88,500 units. Factor in the calendar, and the comparison becomes more im- 
pressive, because while the last album debuted in October, a month that eryoys 
relatively fat sales, the latest one hit stores in April, a month that with the ex- 
ception of Easter week (which affected the charts in the April 20 issue), gener- 
ally has a soft sales picture. 

Speaking of holidays, the only time that "Waitin' On Sundown" had a bi^r 
sales week than the new "Borderiine" has now was the week of Christmas 1994, 
when it pushed through 95,000 units. 

No SOUNDTRACK: With all respect to Fox and Roseanne, it would appear 
that Bush's return to the top 10 last week has more to do with the band's expo- 
sure on the movie "Fear" than with its April 13 stop on "Saturday Night Spe- 
cial," because there is no soundtrack available. This week, the band weathers a 
6.6% decline to hold at No. 7 (78,500 units). The only act in the top 10 that expe- 
riences an even smaller drop is Celine Dion at No. 4 (144,000 units). Meanwhile, 
the folks at (Jeffen say that the lack of a "Fear^ soundtrack has also helped the 
Sundays* 1992 album, "Blind," also featured in the film, to ramp up handsome- 
ly; it could soon invade Top Pop Catalog Albums, 

In AN ELEVATOR: A "Late Show With David Lettcrman" rerun helps An- 
nie Lennox soar 30 positions, while a new "The Tonight Show With Jay Leno" 
outing moves Jann Arden 129-114. However, Leno guest Spacehog (No. 76) 
and Letterman reruns of John Michael Montgomery (No. 126) and Red Hot 
Chili Peppers (No. 48) do not see gains . . . The Substitute" opens at No. 2 on 
the box-office list which boosts that film's soundtrack 134-90 and 38.5% . . . Sales 
on Olga Tanon more than double, and thanks to that huge burst the Latin 
songstress makes her first appearance on TTie Billboanl 200 (No. 1 70) . . . Re-en- 
tries by Michael Bayan at Nos. 1 1 and 12 on Top New Age Albums come from 
a QVC appearance and a sale at New Jersey-based Nobody Beats the Wiz. 
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TOPMOmaflUlli 



Lisa Coleman 

Dangerous Minds 

Clint Eastwood 

The Bridges of Madison County 

Robert Folk 

Ace Ventura: When Nature Calls 

Elliot Goldenthal 

Batman Toreivr 

James Homer 

Apollo 13 
Casper 

James Newton Howard 

Outbreak 
Waterworld 

John Lurie 

Cet Shorty 

Wendy Melvoin 

Dangerous Minds 

Randy Newman 

Toy Story 

Stephen Schwartz 

Pocalmntas 

Howard Shore 

Setvn 



TOP TV m\!L\ 



Ed Alton 

The Single Guy 

Jay Chattaway 

Star Trek: Deep Space Nine 

Alf Clausen 

The Simpsons 

BUI Conti 

Primetime live 

John D' Andrea 

Bayuatih 

John E. Davis 

Beivriy Hills 90210 

Dan Foliart 

Home Improivment 
Roseanne 

James Newton Howard 

ER. 

Cory Lerios 

Baywati'h 

Dennis McCarthy 

Star Trek: Deep Space Nine 

John Morris 

Coach 

Howard Pearl 

Roseanne 

J.A.C. Redford 

Coach 

Michael Skloff 

Friends 

Mark Snow 

The X-Files 

Tim Truman 

Melrose Place 

Don Was 

Mad About You 

Jonathan Wolff 

Caroline in the Cit}' 
Married .With Children 
Seinfeld 
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"Colors of the Wind" 

from Pocahontas 

Stephen Schwartz* 

Walt Disney Music Company 

"Have You Ever Really 
Loved A Woman?" 

from Dim fuan Demarco 
Bryan Adams* 
Robert John "Mutt" Lange* 
BatUtms Music Ltd. 
'/.omba Enterprises, Inc. 

"Hold Me, Thrill Me, 
Kiss Me, Kill Me" 

from Batman Foreivr 
Bono (PRS) 
Adam Clayton (PRS) 
The Edge (PRS) 
Laurence Mullen (PRS) 
PolyGram Intentational 
Music Publishing 

*\ Shared Credit 
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Jay Chattaway 
Gary Remal Malkin 
Dennis McCarthy 
Mark Snow 
Christopher Stone 

mou mmm mm 



BUI Conti 
Dan Foliart 
Howard Pearl 
Christopher Stone 
Jonathan Wolff 
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Randy Newman 




